
READY TO GET STARTED?
Find Out More on our IFEA Professional Products & Services Web Page or Contact

Kaye Campbell, CFEE, Director of Partnerships & Programs • +1-208-433-0950 Ext. 8150 • kaye@ifea.com

Leverage Cost & Credibility
IFEA’s cost effective, industry credible program brings a critical tool within financial reach and 
provides reliable results from a trusted and recognized resource.

Quantify & Articulate Value
Understand and communicate the impact your event brings to your local economy and local 
tax revenue.

Gain Support & Increase Funding
Demonstrate how your event benefits area businesses and your city at large, convey the need 
for public and private assistance, and secure additional financial support.

Enhance Participation
Increase business participation, recruit additional vendors, and strengthen stakeholder  
commitment.

Improve Operations
Incorporate a data-driven approach to evaluate and make adjustments to your event or  
program each year.

YOUR EVENT HAS IMPACT…
         SHOW IT!
                                             Commission Your IFEA Economic Impact Analysis Today

Festival Impact

HH  SSttrreeeett  FFeessttiivvaall  IImmppaacctt

The H Street Festival attracts 
visitors from all across the region. 

The average visitor spent $23 on food, $20 on 
alcohol, and $13 shopping during the festival.

TThhee  HH  SSttrreeeett  FFeessttiivvaall  
iiss  ppuubblliicc,,  ffrreeee,,  aanndd  
ooppeenn  ttoo  aallll..  HH  SSttrreeeett  
MMaaiinn  SSttrreeeett  rreelliieess  oonn  
ccoonnttrriibbuuttiioonnss  ttoo  ffuunndd  
aanndd  ooppeerraattee  tthhiiss  
iimmppoorrttaanntt  eevveenntt..

TThhee  aavveerraaggee  vviissiittoorr  ssppeenntt  $$6633  dduurriinngg  tthhee  ffeessttiivvaall,,  
ggeenneerraattiinngg  $$66..11  mmiilllliioonn  iinn  ssaalleess  aalloonngg  tthhee  ccoorrrriiddoorr..  
Eating and drinking establishments experienced the largest increase in sales 
during the festival with an average increase of 132% more sales than on a 
typical Saturday in September. Neighborhoods Goods & Services and 
Merchandise stores were also positively impacted by the festival, 
experiencing a sales increase of 57% and 22% respectively.

RReessttaauurraannttss  
aanndd  BBaarrss

GGooooddss  aanndd  
SSeerrvviicceess

MMeerrcchhaannddiissee  
RReettaaiilleerrss

OOnn--SSttrreeeett  
VVeennddoorrss

OOvveerraallll  IImmppaacctt  OOnn    
HH  SSttrreeeett  RReettaaiill

Avg. Sales on a September Saturday $15,381 $5,175 $2,074 n/a $10,526

Avg. Sales During the H Street Festival $35,684 $8,112 $2,535 n/a $22,812

Avg. Increase in Sales Per Business (%) 132% 57% 22% n/a 117%

Avg. Increase in Sales Per Business ($) $20,303 $2,936 $461 n/a $12,286

Number of Businesses on H Street 76 50 12 176 138 businesses 
(excluding vendors)

IInnccrreeaasseedd SSaalleess  DDuuee  ttoo  tthhee  FFeessttiivvaall  $$11,,554433,,005511 $$114466,,882222 $$55,,553311 $$44,,441199,,995533 $$66,,111155,,335566

There are many ways to get 
involved and support the H Street 
Festival. H Street businesses and 
local artists and performers can 
participate in the event as 
vendors or volunteers. A range of  
sponsorship opportunities exist, 
and are vital to making the 
festival possible. Contact H Street 
Main Street to learn more about 
how you can help! 

FFiissccaall  IImmppaacctt  ffoorr  tthhee  DDiissttrriicctt  ooff  CCoolluummbbiiaa OOvveerraallll  IImmppaacctt  

Sales Tax $534,634

Corporate Tax $31,448

Personal Income Tax $27,925

City Permits & Fees $134,699

IInnccrreeaasseedd TTaaxx  RReevveennuuee  DDuuee  ttoo  FFeessttiivvaall  $$772288,,770066

DDiirreecctt  
IImmppaacctt

IInnddiirreecctt  
IImmppaacctt

IInndduucceedd  
IImmppaacctt

OOvveerraallll  
IImmppaacctt  

Jobs Created 54 2 2 58

Labor Income $1.9 M $241,650 $155,318 $2.3 M

Sales Revenue $6.1 M $648,069 $337,611 $7.1 M

The H Street Festival resulted in nearly $2.3 million in salaries and the equivalent of 58 full-
time positions, and generated approximately $728,000 in tax revenue for the District.

The festival draws a young 
and diverse crowd. 

HH  SSttrreeeett  FFeessttiivvaall

EEccoonnoommiicc  IImmppaacctt  AAsssseessssmmeenntt

The H Street Festival is 11 blocks long and has 14 staging 

areas that are diversely themed and programmed to target 

the different segments of audiences featuring stages 

showcasing music of different genres, dance, youth based 

performances, interactive children’s program, fashion, 

heritage arts, poetry and many more. There are activity 

stations that focus on participatory artwork, informational 

stations that promote arts education, and exhibitor stations 

that showcase D.C. based artists.  

The change is immense and the impact is lasting. By using the 

arts as a principle motivator of the festival, it has proven the 

arts can be a valuable agent in impacting economic growth. 

The festival also has a direct impact on reducing commercial 

building vacancy rate on H Street Corridor from 75% to under 

5%. H Street Festival has successfully utilized arts as an 

engine for the growth for the historic neighborhood.

Since its inception in 2002, HSMS has acted as a voice for 

neighborhood businesses and residents as the District 

continues to invest in the corridor – representing the 

interests of the community, and helping bring positive change 

to area.

HSMS is a nonprofit, 501(c)3, led by a combination of 

community development professionals and local volunteers. 

The program is based on the National Trust for Historic 

Preservation’s nationally proven model, which includes work 

in the areas of organization of commercial revitalization 

efforts, promotion of neighborhood businesses and business 

districts, design and economic restructuring.

HH  SSttrreeeett  FFeessttiivvaall  iiss  

oonnee  ooff  tthhee  mmoosstt  

aannttiicciippaatteedd  aanndd  

hhiigghhllyy  aatttteennddeedd  

ssiinnggllee  ddaayy  ffeessttiivvaallss  iinn  

WWaasshhiinnggttoonn,,  DD..CC..    

HH  SSttrreeeett  FFeessttiivvaall  iiss  oorrggaanniizzeedd  

eeaacchh  yyeeaarr  bbyy  HH  SSttrreeeett  MMaaiinn  

SSttrreeeett  ((HHSSMMSS)),,  aa  nnoonnpprrooffiitt  

ssuuppppoorrttiinngg  llooccaall  bbuussiinneessss  

aaccttiivviittyy  aanndd  ccoommpprreehheennssiivvee  

rreevviittaalliizzaattiioonn  iinn  aa  hhiissttoorriicc  DDCC  

nneeiigghhbboorrhhoooodd..

TThhee  ffeessttiivvaall  ssttaarrtteedd  aass  aa  

550000  ppaarrttiicciippaanntt  bblloocc  ppaarrttyy  

mmoorree  tthhaann  1122  yyeeaarrss  aaggoo..  IItt  

hhaass  nnooww  ggrroowwnn  iinnttoo  aa  

115500,,000000  ppaarrttiicciippaanntt  eevveenntt..

Analysis and brochure completed for H Street Main Street (HSMS) by Jon Stover & Associates (JS&A) based 

on 102 randomly-selected attendee surveys conducted during the 2017 festival and 48 business surveys 

conducted afterwards. Data multipliers developed using IMPLAN. Attendance figures based on HSMS and 

police estimates. HSMS is supported by the Department of Small and Local Business Development.

JS&A
Economic 

Development 

Consulting

““WWee  bbrrookkee  aann  aallll--ttiimmee  

ccoommppaannyy--wwiiddee  ssaalleess  rreeccoorrdd..””

&Pizza 

““OOuurr  bbuussiieesstt  ddaayy  eevveerr..””

Farewell

““WWee  ccoommpplleetteellyy  ssoolldd  oouutt  

ooff  ffoooodd..””

Starbucks

““TThhee  ffeessttiivvaall  rreeaallllyy  hheellppeedd  

uuss  rreeccoovveerr  ffrroomm  ssllooww  

bbuussiinneessss  aafftteerr  rreecceennttllyy  

rreemmooddeelliinngg..””

Taylor Gourmet

mailto:kaye@ifea.com
https://www.ifea.com/p/resources/professionalproductsandservices
https://www.stoverandassociates.com/
www.ifea.com


* Includes flight, hotel, ground transportation, and meal per diem expenses for 
IFEA Project Manager to be onsite – as mutually agreed upon with client and event organizer.

The above prices may vary based on your specific needs and the size, scope, and duration of your festival or event. 
Listed prices assume visitor and/or business surveys will be conducted by the client or community volunteers.

ECONOMIC IMPACT ANALYSIS
Basic Visitor Profile 

and Economic Impact 
Analysis

Standard Economic and 
Fiscal Impact Analysis

Comprehensive  
Analysis and  

Communication Support

 IFEA Member      Non-Member
  $6,500        $8,000

 IFEA Member      Non-Member
  $9,000       $10,500

 IFEA Member      Non-Member
 $13,750*     $15,250*

Visitor Profile Analysis
Visitor composition, spending patterns,  

marketing channel, and perceptions ✓ ✓ ✓
Economic Impact 

Sales generate by business type ✓ ✓ ✓
Fiscal Impact 

Job creation, indirect and induced impact,  
tax revenues including permits, fees, sales 

tax, and corporate/personal income tax
✓ ✓

Business Perceptions & Testimonials 
Qualitative and quantitative feedback  

from local businesses ✓
Communications Package

Create social media graphics, press release, 
and website page to leverage findings ✓

Visitor Intercept Surveys  
IFEA to create and provide visitor intercept 

surveys and train event organizer staff and/or 
volunteers how to conduct the surveys.

Visitor intercept surveys 
conducted by event orga-

nizer staff/volunteers

Visitor intercept surveys 
conducted by event orga-

nizer staff/volunteers

Full service: Intercept sur-
veys, business testimonials 
and communications pack-

age conducted by IFEA.

Report Doubles as an Engaging  
Marketing & Fundraising Brochure

50 printed copies summarizing key findings 
in a ready-to-go marketing piece. Additional 

copies may be ordered at an additional cost.
✓ ✓ ✓

CHOOSE THE PACKAGE THAT’S RIGHT FOR YOU:


