
1. Introductory Information: (10 points) Within a maximum of 4 pages (total), provide an overview of the following 
information (a-k) for your event, in the order listed below. Please title each section as noted below:  
 

a. A one (1) paragraph promotional overview of your Festival / Event.  
Scottsdale Arts invites locals and visitors alike to come together at the Scottsdale Waterfront and experience 10 
consecutive days of wonder at the annual, light-based public art event, Canal Convergence | Water + Art + Light. This 
free event celebrates the vibrant arts and culture community in Scottsdale, drives economic impact for the city, and 
brings people from all over the world together in a sense of awe and inspiration through the beauty of light-based public 
art. In addition to the interactive artworks, the event features a variety of educational and family-oriented activities, 
guided bike rides, art-making workshops, and artist talks. Canal Convergence also offers a broad selection of live music, 
spoken word and dance performances, and a beer, wine, and food garden every night of the event.  

 
b. A brief history and description of your Festival / Event. 

The origins of Canal Convergence began with a conversation between the City of Scottsdale’s government and Salt River 
Project (SRP), a community-based not-for-profit water and energy company that manages and maintains the canal 
systems throughout the greater Phoenix. In exchange for SRP not charging a permit fee for events, the City offered a 
“canal festival,” where SRP could educate the public on their history, water management and conservation, and more. 
This resulted in the City of Scottsdale engaging Scottsdale Public Art—an independent, nonprofit arts organization that 
contracts with the City—to create arts-focused events at the Scottsdale Waterfront in 2008. The following year, SRP 
drained the canal for cleaning and maintenance. Where the City saw an aesthetic problem, Scottsdale Public Art saw an 
opportunity. During the draining the first Canal Convergence was born. Originally called Canal Convergence | Art + 
Maintenance, 700–800 people showed up on short notice and with no advertising to see the installation of a large-scale 
artwork in the canal and performances alongside the canal maintenance. With that modest success, Canal Convergence 
continued on to grow and evolve over the years, increasing in size and scope from a one-day, daytime event, to an 
annual, free, 10-day celebration with 10–15 large-scale art installations, live music and dance performances, and a large 
educational component, including workshops, artist talks, in-school collaborations and projects, and much more. 
With the first 10-day Canal Convergence successfully completed in 2018, Scottsdale Public Art planned the 2019 event 
with renewed vigor. The 2019 event provided the opportunity to apply the successes of the past year alongside the 
lessons learned. In addition to the overall review of event operations, the Canal Convergence team also recognized the 
power of the event’s platform to stimulate meaningful conversation about a variety of topics inspired by the artworks 
and activities. With this in mind, the Canal Convergence team decided that moving forward, each year the event would 
select a featured theme alongside its perennial themes of water + art + light, interactivity and sustainability, for the 
artworks and event programming. So, specifically for Canal Convergence 2019 the decision was made to take a deeper 
dive into the event’s annual confluence of water + art + light, with a focus on sharing the story— through diverse 
perspectives—of the impact of water. Therefore, the theme for Canal Convergence in 2019 was “The Story of Water.” 
This included a recognition of the ancestral Sonoran Desert people, who created the extensive canal systems during the 
Hohokam classic period, as well as modern Native artists, whose work reflects that early culture. Other artists, 
performers, and educators from around the world and locally responded to the theme to creatively offer their own 
water stories or one highlight on of the other perpetual themes of water + art + light, interactivity, and sustainability. 
 
Canal Convergence 2019 commissioned 13 artworks for Canal Convergence at the Scottsdale Waterfront. The artworks 
included new and existing installations from local, national and international artists: Standing Wave by Squidsoup, an 
immersive audio-visual experience using approximately 600 interconnected orbs of light and sound simulating a wave 
over the Arizona Canal; Water Serpent by Kristina Ricci and Walter Productions, a 200-foot-long “swimming” sculpture 
that shot fire and sparks along its metal spine and mouth choreographed to music during nightly performances; Swarm 
by toyStudio, a steel and programmable light sculpture starching across the canal mimicking the natural flocking 
patterns of fish and birds; Cumulus Connection by Miracle Wonderland Carnival Co., a series of three swing sets 
suspended from glowing cloud structures that light up and become brighter the faster people swing; HeartHug by 
Izobrulo Polylight, a suspended LED heart shaped sculpture that uses artificial intelligence software to sense if people 
are hugging underneath it; Digital Tintamarresque also by Izobrulo Polylight, an Instagram-ready photo op where the 
public steps into the sculpture and are randomly outfitted with abstract LED clothing of different time periods; Light 
Orchestra by ATOMIC3 and Ottomata in collaboration with Jean-Sebastien Cote, an interactive light and sound 
installation that lets visitors become conductors by having the movement of their arms be translated into a luminous 



orchestra; Permutate by Nicole A. Banowetz, a series of three touch-responsive inflatable sculptures inspired by the 
freshwater algae living in the Arizona Canal; Soleri, So Laser by Mike Gould, a display of interactive , water-like, neo-Op 
art projected on the 64-foot talk pylons of Soleri Bridge through a form of kinetic laser light called “lumia;” Waterlight 
Graffiti by Antonin Fourneau, an electrical canvas where water becomes the medium to draw or write ephemeral 
messages in light; Aquarius: The Water Bearer, a collaborative project between artists Elana Norvali, the Cosanti 
Foundation, and the Boys & Girls Clubs of Greater Scottsdale that created a sculptural installation; Su:dagi Haicu A:ga 
(Water’s Story) by Thomas Breeze Marcus, a four-panel mural timeline depicting aspects of the indigenous Sonoran 
Desert culture, including a creation story and traditional harvest along the historic waterways; A Deeper Map by Richard 
Laugharn, a public art project and mobile app that reveals the size and scop of the ancient Hohokam irrigation systems 
through a side-by-side to maps of the modern Phoenix metro area. 
 
Canal Convergence also continued the expansion of its public art footprint beyond the waterfront to once again present 
Local Light—a temporary public art initiative that commissioned local artists to create light-based indoor and outdoor 
art installations through the downtown area of Scottsdale. Canal Convergence worked with local businesses in selecting 
and exhibiting six artworks to establish deeper connections between Canal Convergence and the community through 
art. Another expansion of the event’s artwork footprint came with a unique collaboration between the Scottsdale 
Museum of Contemporary Art, Canal Convergence, and event artists Squidsoup with the commissioning of a new art 
installation at the museum title Murmuration. Though addressing different themes, the simultaneous artwork premiers 
created a new connection between Canal Convergence and the Scottsdale Arts campus. 
 
In addition to the event’s water-themed artworks, performances, and activities, Canal Convergence in partnership with 
the City of Scottsdale’s Water department (Scottsdale Water), 2019 also had the honor of presenting the worlds first 
beer festival featuring only craft beers brewed with recycled water. Earlier in the year, Scottsdale Water became the 
first water agency in Arizona permitted to treat recycled water for potable use. Title the One Water Brewing Showcase, 
this two-night event on the opening weekend of Canal Convergence spotlighted 10 beers by 11 metro Phoenix breweries 
all made from the recycled water delivered directly from Scottsdale’s Advanced Water Treatment Plant. This showcase 
was an integral part of the event’s efforts to educate the public and promote water conservation, while telling yet 
another story of water in Arizona.  
 
Each night of the event, people of all ages were invited to the Scottsdale Waterfront to not only enjoy 
and engage with the artworks, but also to enjoy live dance performances and music shows from local bands, beer, wine, 
and food options, and take part in a wealth of activities and workshops that focused on the story of water, art, light, 
sustainability and conservation, and interactivity. With the experience-based planning and a new centralized theme, 
Canal Convergence hit yet another attendance milestone surpassing 2018 to become the most well-attended event in 
Canal Convergence history. 
 

c. Purpose / Mission  
Canal Convergence provides an authentic and immersive art experience in and around Scottsdale’s canal. 

 
d. Event Dates  

November 8 – 17, 2019 
 
e. Types of Activities Included Under the Festival / Event Umbrella  

Alongside the interactive artworks, Canal Convergence offers a broad range of event programming that appeals to 
people of all ages, races, and genders. Scottsdale Public Art, a branch of Scottsdale Arts, engaged three of its sister 
branches, Scottsdale Arts Learning & Innovation, Scottsdale Museum of Contemporary Art, and Scottsdale Center for the 
Performing Arts in creating and hosting programming for 2019. The Center assisted the Canal Convergence music 
coordinator in creating connections with new and established local musicians to book a broad range of acts performing 
all 10 days of the event. In addition to the live music, Canal Convergence increased the number performance-based 
artworks including site-specific dance performances, and a performance art piece titled Earthly by Katharine Leigh 
Simpson, where Simpson embodied a fictional water god, roaming the canal every night of the event and engaging with 
the public. Scottsdale Arts Learning & Innovation worked with Scottsdale Public Art to commission and create a broad 
range of educational, family-friendly, and fun programs throughout the event. These workshop components included 



art-making, screen-printing, workshops with Canal Convergence artists that expanded on their installations, and some 
special water and water conservation focused workshops with artists and our community partners. Some of these 
water-focused workshops and educational events included “Cymatics” with Eric Buchner, “A Drop in the Desert: Thriving 
in an Arid Land” from the McDowell Sonoran Conservancy, and “The Art of Saving Money on Water” from Scottsdale 
Water. Additional activities included the Night Lights community bike ride, and the 2-night only recycled water beer-
tasting event, the One Water Brewing Showcase. Featured artists also offered on-site talks throughout the event, and 
Canal Convergence staff provided nightly walking tours, including a special tour of Local Light through the downtown 
area. Salt River Project also offered canal history tours.  

 
f. Overall Revenue and Expense Budget  

Revenue  Expenses 
Sponsorship/Corporate: $ 48,500 Artist Fees $431,427.04 
Individual Contributions: $ 77,215 Marketing $52,252 
Grants: $ 71,000 Equipment Rentals/Purchases $ 122,042.24 
City Contribution: $654,500 Operations $214,304.16 
Retail/Concessions: $43,847 Administration $ 35,473.53 
Total Revenue: $885,872 Total Expenses: $855,498.97 
 Net Surplus (deficit): $39,563.03 

 
g. Estimated Economic Impact  

Since the first Canal Convergence, which occurred February 2012, the attendance for this event has grown 
exponentially. In 2012, attendance for the four-day event was 5,690. For the 10-day event in November 2018, the 
attendance reached 277,000. That, in turn, translated into Canal Convergence becoming a destination event for 
Scottsdale, creating an economic boon for restaurants and stores located along the Scottsdale Waterfront. This trend 
continued into 2019 with another increase in overall attendance, and with a nearly identical hotel occupancy rate to 
2018, and an increase in the average daily rate spent and revenue per available hotel room from 2018 to 2019, as seen 
in the chart below.   

  2017  
(Nov. 10-19) 

2018 
(Nov. 9-18) 

2019 
(Nov. 8-17) 

% 
Difference  

Occupancy: 76.9% 82.8% 82.7% -.01% 

Average Daily 
Rate (ADR): 

$196.18 $213.85 $223.35 4.4% 

Revenue per 
available room 
(RevPAR): 

$152.13 $179.12 $186.01 3.9% 

 
h. Attendance Numbers & Demographics 

Date  Approximate Attendance Number 
Nov. 8, 2019 23,261 
Nov. 9, 2019  34,694 
Nov. 10, 2019  16,426 
Nov. 11, 2019  15,522 
Nov. 12, 2019  12,493 
Nov. 13, 2019  16,182 
Nov. 14, 2019  17,546 
Nov. 15, 2019  56,042 
Nov. 16, 2019  68,634 
Nov. 17, 2019  34,016 

Total Approximate Attendance: 294,815 



Since Canal Convergence is a free event with several points of entrance, Scottsdale Arts worked with the City of 
Scottsdale to hire a survey company to get a sampling of the crowd data. See below for some demographic data on 
attendees. 
 
 D1. Gender (observation only) 

Gender n=205 

Male 46% 
Female 54% 

 
 D2. What is your age? Are you: 

  Age n=205 

18 to 24 5% 
25 to 34 20% 
35 to 49 21% 
50 to 64 34% 

65 or older 19% 
Prefer not to respond 2% 

 
  
i. Volunteer Count & Demographics  

Canal Convergence 2019 had a robust volunteer program where over 120 people assisted with creating an easy and 
enjoyable experience for event visitors. Volunteers were stationed throughout the event and in multiple roles over the 
ten days. Canal Convergence employed volunteers of a wide range of ages and experience levels, pulling from the 
Scottsdale Arts volunteers and docents program, the Scottsdale Public Art advisory board, and Scottsdale Arts staff.  

 
j. Staffing Numbers and Positions  

The planning and execution of Canal Convergence falls to the following positions: 
1. Scottsdale Public Art (SPA) director – strategy and event oversight 
2. SPA public art manager – curatorial vision for Canal Convergence site and artwork 
3. SPA operations manager – operational vision for Canal Convergence 
4. SPA event coordinator – programmatic planning for Canal Convergence 
Additionally, as a part of a larger multi-disciplinary organization, Scottsdale Arts, we are fortunate to tap into the staff 
for the different aspects of programming and operations for Canal Convergence, including Scottsdale Center for the 
Performing Arts and our education, events, volunteer, marketing, finance and operations divisions. 

 
k. Founding / Incorporation Date and Management System (i.e.: 501(c)3 Non-Profit staff & volunteer board; city 
managed; profit-making partnership, etc.)  

The Scottsdale Cultural Council, doing business as Scottsdale Arts, is an Arizona nonprofit corporation governed by a 
board of trustees. Scottsdale Arts comprises multiple operating divisions managed by directors that report to the 
president and CEO. Those operating divisions include Scottsdale Center for the Performing Arts, Scottsdale Museum of 
Contemporary Art, Scottsdale Public Art, and Scottsdale Arts Learning & Innovation. The board of trustees has also 
created groups of community leaders—advisory boards—to act in a support and advisory capacity. 
 
 
 
 
 
 
 



Supporting Materials for section 1.  
 
Canal Convergence 2019 Promotional Video 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.dropbox.com/s/9ynpkfz4qory1y3/CC2019PromoVideo.mp4?dl=0


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
5. 



 



2. Additional Requirements: (40 Points) Provide a detailed overview for each of the sections listed below (a-e*) for your 
festival / event, using no more than two (2) pages for each section. *Be sure to clearly identify each section in order 
assist the judging process. If your festival / event does not have something that is asked for listed below, please address 
why your event does not include that element, or what you provide instead, so as not to lose points from the judges.  

a. Overall Marketing Campaign & Media Outreach Includes, but not limited to an overview of your:  
• Media Relations, Multi-Media and Social Media Campaigns  
• News Stunts / Press Kits  
• Promotions  
• Advertisements 
 

The ultimate goal for Canal Convergence is to become a destination event for the City of Scottsdale, and in 2018, 
gathering a strong local fan base was the primary goal for our advertising. In 2019, this focus continued with the strategy 
developed and executed by the Scottsdale Arts marketing team. Scottsdale’s tourism and visitors’ organization, 
Experience Scottsdale, also became a stronger partner in the national and international promotion of Canal 
Convergence through the development of a new marketing campaign centered around Canal Convergence called 
Scottsdale Contemporary Month; a campaign to elevate awareness of all the contemporary art offerings the City of 
Scottsdale has from October 26 – November 25, 2019. 
 
The general public relations strategy for 2019 was two-fold: first to remind the public about the changes and successes 
of the 2018 event, from the nightly fire shows that would return in 2019, to the 10 consecutive day presence of all the 
artwork, music, dance and programming. Then second, to promote this year’s focus on the Story of Water, which is an 
important story for all those who live in the greater Phoenix area desert climate. Both in the press releases and pitches 
to local and national media, these storylines were highlighted side by side. Images and video from the 2018 event and 
photos or renderings of the commissioned artworks that were to be presented in 2019 were used for visuals across 
multiple platforms.  
 
While Scottsdale Arts took on the Arizona- based advertising and PR campaigns, our partner Experience Scottsdale took 
the story of Canal Convergence within the scope of Scottsdale Contemporary Month, and promoted the 2019 event 
across the country, including cities like Chicago, New York, Los Angeles and San Francisco. 
 
In addition to the traditional narratives of Canal Convergence, 2019 also had some special stories to tell; the dual 
commission of Standing Wave and Murmuration by Squidsoup; the presentation of two of the 2019 Arizona Community 
Foundation’s Water Public Art Challenge winners artworks, Su:dagi Haicu A:ga (Water’s Story) by Thomas Breeze 
Marcus, and A Deeper Map by Richard Laugharn; the creation of the first recycled water beer tasting event, the One 
Water Brewing Showcase. The Scottsdale Arts marketing and communications team developed a media outreach 
strategy that included pitching these specific stories along with others about various aspects of the event to 
certain media outlets, including newspapers, magazines, and television and radio stations. Those efforts resulted in over 
70 local, national, and international publications about the event, stretching from a few months before it began right up 
to its final days.  
 
And finally, Canal Convergence also continued to focus on sustainable practices for the event and the promotion 
aspects. This was a deciding factor in placing a significant amount of our marketing efforts into digital, social media ads, 
and radio promotions. 
 
Below you will see some of the highlights of the marketing and public relations campaign compared the previous two 
Canal Convergence events in 2018.  



MARKETING: 
Press Coverage 2018 (Feb) 2018 (Nov) 2019 

Local Print/Online: 6 13 53 
National Print/Online: 10 12 9 

International Print/Online: 4 1 2 
Local Radio: 4 2 5 

National Radio: 1   
International Radio:    

Local TV: 3 7 8 
National TV:    

International TV:    
TOTAL: 27 35 77 

 
Press Coverage Highlights: 

• We saw every major local media outlet cover the event and had greater than 70 media hits from our PR efforts 
leading into and during the event. 

Facebook Demographics  Feb. 2018 
Canal 

Convergence 

Nov. 2018 
Canal 

Convergence 

2019 

Audience Growth:    
Impressions 192,700 2,800,000 2,258,572 

Engagements 3,093 23,700 73,706 
Clicks 530 22,600 35,786 

Total Fans 6,070 8,145 13,405 
Paid Likes  9 50 1 

Organic Likes 257 1,949 1,666 
    

Publishing Behavior:    
Total Posts 84 207 331 

Reactions 
 

179 369 942 

Engagement:    
Total Engagements 3,093 23,727 50,608 

Reactions 2,627 16,818 12,957 
Comments 194 2,798 971 

Shares 272 4,111 1,216 
 
Social Media Highlights: 

• Our digital ad campaign generated great than 20,000 click-throughs per day (averaged) in the three weeks 
leading up to the event.  

• During the event we saw this average click-through rate from our digital campaigns go up to >35,000 per day. 
• 353,013 visitors on the Canal Convergence website during the span of the ten-day event  
• Greater than 500,000 website visitors in the weeks leading up to the event.  
• Our total followers during that period went up by 14.2% on just Scottsdale Public Art and Canal Convergence 

social accounts, but we experienced a surge across all of Scottsdale Arts during the event thanks to our new 
website connecting the dots for the community that we are one organization. 

 
 



Supporting Materials for 2. a. 

  



 
 

FOR IMMEDIATE RELEASE: Aug. 1, 2019 
MEDIA CONTACT: Brian Passey | BrianP@ScottsdaleArts.org | 480-874-4626 

 

The Fire Returns to Canal Convergence 2019 as Event 
Explores ‘The Story of Water’ 

 
“Water Serpent” by Walter Productions will be among the featured installations at Canal Convergence 2019 | Water + Art + Light. 

Rendering: Walter Productions 
 

Canal Convergence 
Nov. 8–17, 2019 

Scottsdale Waterfront, on the Arizona Canal between Goldwater Boulevard and Scottsdale Road 
 

SCOTTSDALE, Arizona — Scottsdale Public Art is excited to announce that Walter Productions, the Scottsdale-based art 
studio behind last year’s popular “Floatus” installation and fire show, will be among the eight artists and studios featured 
at Canal Convergence | Water + Art + Light from Nov. 8–17 at the Scottsdale Waterfront. 
 
The nightly fire shows from the “Floatus” installation in November 2018 helped draw many first-timers to Canal 
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Convergence, more than tripling the event’s previous attendance record with over a quarter-million visitors. Now Walter 
Productions is returning with “Water Serpent,” a 200-foot-long, floating sculpture that shoots out fire along its metallic 
spine and spits sparks from its mouth. Like “Floatus,” “Water Serpent” will produce nightly, choreographed fire shows. 
 
“Water Serpent” is just one of 10 installations by nine artists from around the world to be featured at this year’s event. 
Among the artworks joining it are the previously announced “Standing Wave” by Squidsoup. 
 
This year’s Canal Convergence follows the theme of “The Story of Water,” and many of the large-scale, light-based 
installations will reference that theme. Most will also have interactive components. And some will explore ideas of 
sustainability in support of Canal Convergence’s goal of becoming a zero-waste event. The following artworks will be 
among those featured in November. Other artworks may be announced prior to the event. 
 

• “Cumulus Connection,” by Miracle Wonderland Carnival Co. (Louisiana), is a series of swings suspended from 
glowing cloud structures, which are illuminated with vivid colors as people engage with the artwork. 

• “Digital Tintamarresque,” by Izobrulo Polylight (Russia), randomly generates light-based “clothing” around 
visitors as they pose for photos. 

• “HeartHug,” by Izobrulo Polylight (Russia), is a heart-shaped installation that only fully illuminates when two or 
more people stand below the artwork and hug. 

• “Light Orchestra,” by ATOMIC3 and Ottomata, in collaboration with Jean-Sébastien Côté (Canada), lets viewers 
become conductors, moving their arms to direct a luminous symphony for the eyes and ears. 

• “Permutate,” by Nicole A Banowetz (Colorado), is an inflatable sculpture — inspired by freshwater algae living in 
the Arizona Canal — that changes color when touched. 

• “Soleri, So Laser,” by Mike Gould (Michigan), is a kinetic laser light display where the audience controls the speed 
and brightness of the projection, creating unparalleled patterns of incredible color. 

• “Standing Wave,” by Squidsoup (United Kingdom), uses approximately 600 interconnected orbs of light and 
sound to simulate a wave over the Arizona Canal. 

• “Swarm,” by Toy Studio (United Kingdom), mimics the flocking behavior found in schools of fish and flights of 
birds through the movement of light across a series of LED tubes. 

• “Water Serpent,” by Walter Productions (Arizona), is a 200-foot-long, floating sculpture that shoots out fire along 
its metallic spine and spits sparks from its mouth. 

• “Waterlight Graffiti” by Antonin Fourneau (France), is an electrical canvas, where visitors use water to draw or 
write ephemeral messages of light on a wall of 32,000 LEDs. 

 
“We’re excited about the selection of artists for this November’s Canal Convergence, since our focus is on maintaining 
the excitement generated at last year’s event,” said Kim Curry-Evans, director of Scottsdale Public Art. “The artists 
selected will present artworks that engage, encourage interaction, intrigue and educate viewers about water, public art 
and light.” 
 
In addition to the artworks, Canal Convergence features live music and dance performances, food vendors, a beer and 
wine garden, family-friendly activities, educational artist talks and creative workshops throughout the event, which is 
organized by Scottsdale Public Art, a branch of the nonprofit Scottsdale Arts, in conjunction with the City of Scottsdale 
and Salt River Project. Scottsdale Arts Learning & Innovation (formerly Scottsdale Arts Education & Outreach) organizes 
the workshops and educational activities. 
 
Scottsdale Public Art and Canal Convergence will make additional announcements about the event via social media 
channels in the coming months. Visit CanalConvergence.com for information and updates to the lineup and schedule. 

________________________________________________________________________________ 
 
SCOTTSDALE ARTS 
Through its partnership with the City of Scottsdale, the nonprofit Scottsdale Arts (formerly known as Scottsdale Cultural 
Council) creates diverse, inspired arts experiences and educational opportunities that foster active, lifelong community 
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engagement with the arts. Since its founding in 1987, Scottsdale Arts has grown into a regionally and nationally 
significant, multi-disciplinary arts organization offering an exceptional variety of programs through four acclaimed 
branches — Scottsdale Center for the Performing Arts, Scottsdale Museum of Contemporary Art (SMoCA), Scottsdale 
Public Art and Scottsdale Arts Learning & Innovation — serving more than 400,000 participants annually. 
 
SCOTTSDALE PUBLIC ART 
The mission of Scottsdale Public Art is to make Scottsdale one of the most desirable communities in the country in which 
to live, work and visit by incorporating art and design projects throughout. In 1985, the City of Scottsdale established 
Scottsdale Public Art with the goal to enhance the quality of life for its residents and visitors. Since then more than 100 
permanent and temporary public artworks have been commissioned throughout the community. Scottsdale’s program 
and projects have won local, regional and national awards. 

 
MEDIA: For interviews, digital photographs or additional information please contact: 
 
Brian Passey 
Senior Communications Specialist 
Scottsdale Arts 
Email: BrianP@ScottsdaleArts.org 
Phone: 480-874-4626 

 
 
www.ScottsdaleArts.org 

 
 
 

### 
 

http://www.scottsdalearts.org/
http://www.scottsdalearts.org/


 
 

FOR IMMEDIATE RELEASE: Oct. 25, 2019 
MEDIA CONTACT: Brian Passey | BrianP@ScottsdaleArts.org | 480-874-4626 

 

Canal Convergence Offers Creative Programming and 
Entertainment for All Ages 

 
Artist Eli Richard will bring his screen printing workshop back to Canal Convergence. Photo: Sean Deckert 

 

SCOTTSDALE, Arizona — Canal Convergence | Water + Art + Light is a free, 10-day, public art event from Nov. 8–17, 2019, 
at the Scottsdale Waterfront with creative programming and entertainment for all ages. 
 
“Attendees of Canal Convergence will be treated to a number of unique and exciting workshops delivered by local, 
national and international artists,” said Natalie Marsh, director of Scottsdale Arts Learning & Innovation. “From 
printmaking to technology, these workshops not only engage visitors in the themes of the event, but also involve them in 
the artistic practice used by the artists.” 
 
The theme for Canal Convergence 2019 is “The Story of Water.” In addition to large-scale artworks that reference that 
theme, many of the creative workshops also look at water in unique ways. Among them are the following: 
 

• The McDowell Sonoran Conservancy will offer a workshop teaching about the Sonoran Desert watershed while 
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participants create their own 3D watercolor art and magnets. 

• Tempe-based artist Amanda McGlothern will lead a gyotaku (traditional Japanese method of printing fish) 
workshop and help participants create their own prints using molds of underwater creatures. 

• The Continuum, a trio of O’odham artists who created one of the large-scale artworks featured at Canal 
Convergence, will lead hands-on painting and coloring workshops that encourage participants to reflect on the 
original inhabitants of the Valley and our contemporary connection to water. 

• Paris-based artist Antonin Fourneau will help participants in his workshop create stamps they can use on his 
large-scale “Waterlight Graffiti” installation, where contact with water makes individual LEDs illuminate. 

• Scottsdale Water will teach attendees about artistic container gardening and water conservation in two separate 
workshops that feature step-by-step instructions. 

• And Colorado-based artist Nicole A Banowetz will show participants how to make sculptures of microscopic 
organisms found in water and display them in petri dishes. 

 
Additional workshops are connected to other aspects of the large-scale artworks, like a DIY Laser Show patterned after 
“Soleri, So Laser” by Michigan artist Mike Gould or Light-Up Clouds, which are smaller versions of the Louisiana-based 
Miracle Wonderland Carnival Co.’s “Cumulus Connection.” Attendees can also learn various art techniques likes silt 
casting (Arcosanti and the Cosanti Foundation), screen printing (Eli Richard), stenciling (Toy Studio), cymatics (Eric 
Buchner), and basic LED circuitry (Paradise Valley School District). 
 
Frequent Canal Convergence presenter, the Scottsdale Artists’ School, will return with two crafty workshops. Desert 
Creatures Reimagined will use upcycled fabrics and plastics for a collaborative community sculpture while Shape the 
Light teaches participants how to create their own designs based on traditional cut-tin lanterns. 
 
Other activities include tours of the artwork, canal tours led by representatives from event partner Salt River Project, and 
a special Night Lights Bike Ride that visits some of the permanent public artworks around Old Town Scottsdale. 
 
Multiple artist talks will provide insights to the installations featured at Canal Convergence. With one exception, all the 
talks will be held at the artworks during the 10 days of Canal Convergence. The UK-based artist studio Squidsoup, which 
has two installations—one at the canal and one at Scottsdale Museum of Contemporary Art (SMoCA)—will hold its artist 
talk on Thursday, Nov. 7, at Scottsdale Center for the Performing Arts. 
 
Because of limited space, certain activities require an RSVP, and some will have a nominal fee to cover the cost of 
materials. 
 
Last year, Canal Convergence drew out more than a quarter-million visitors, thanks in part to a nightly, choreographed 
fire show from one of the art installations, “Floatus” by Scottsdale’s own Walter Productions. That artist studio is 
returning this year with another fire-producing installation, “Water Serpent,” which will again offer nightly fire shows set 
to music. 
 
That’s only one aspect of the entertainment. There will be nightly productions on Soleri Stage at the Mural Oasis Beer 
and Wine Bar, including concerts by local musicians, storytelling and comedy — a first for Canal Convergence. With more 
than two dozen musical acts, there’s something for just about everyone, with genres ranging from Americana, jazz, and 
Latin music to R&B, rock, and the blues. 
 
The opening performance on Friday, Nov. 8, will be a special presentation by Native Trails, featuring music and dance 
from various Southwest tribes, following a welcome and blessing from Miss Salt River, Manderee Jose. There will also be 
dance performances at different locations throughout the 10 days. All performances, like admission to the event itself, 
are free. 
 
There is, however, a new event this year to help Scottsdale Arts raise money for Canal Convergence 2020. Light Up the 
Night is a closing celebration at 6 p.m. Nov. 16, the second-to-last day of Canal Convergence. Held in the event’s VIP 
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Lounge, Light Up the Night offers attendees the chance to mix and mingle with artists, eat tasty appetizers and desserts, 
and experience exclusive, one-night-only installations. Tickets to this fundraiser are $50 and include valet parking and a 
cocktail and champagne toast with Dr. Gerd Wuestemann, president and CEO of Scottsdale Arts. 
 
“Light Up the Night is our one opportunity to celebrate Canal Convergence, have fun and also raise funds in support of 
the event,” said Kim Boganey, director of Scottsdale Public Art. 
 
Canal Convergence — winner of the 2019 Gold Grand Pinnacle Award from the International Festival & Events 
Association — is presented by Scottsdale Public Art and Scottsdale Arts Learning & Innovation, two branches of 
Scottsdale Arts, along with the City of Scottsdale, Salt River Project, Billie Jo + Judd Herberger and Mural Oasis. 
 
Visit CanalConvergence.com for more information, including detailed artwork descriptions, artist information and the 
schedule for workshops, performances and other activities. Check the event pages and the daily schedule to RSVP for 
workshops or purchase tickets to Light Up the Night. 

________________________________________________________________________________ 
 
SCOTTSDALE ARTS 
Through its dynamic partnership with the City of Scottsdale, the nonprofit Scottsdale Arts (formerly known as Scottsdale 
Cultural Council) creates diverse, inspired arts experiences and educational and outreach opportunities for the 
community, while fostering active engagement of individuals, businesses, education and government with the arts. Since 
its founding in 1987, Scottsdale Arts has grown into a regionally and nationally significant, multi-disciplinary arts 
organization offering an exceptional variety of programs through four acclaimed branches — Scottsdale Center for the 
Performing Arts, Scottsdale Museum of Contemporary Art (SMoCA), Scottsdale Public Art and Scottsdale Arts Learning & 
Innovation — serving more than 600,000 participants annually. In conjunction with the City of Scottsdale, we also host 
more than 200,000 people annually on our campus through a robust rentals program. 
 
SCOTTSDALE PUBLIC ART 
The mission of Scottsdale Public Art is to make Scottsdale one of the most desirable communities in the country in which 
to live, work and visit by incorporating art and design projects throughout. In 1985, the City of Scottsdale established 
Scottsdale Public Art with the goal to enhance the quality of life for its residents and visitors. Since then more than 100 
permanent and temporary public artworks have been commissioned throughout the community. Scottsdale’s program 
and projects have won local, regional and national awards. 
 
SCOTTSDALE ARTS LEARNING & INNOVATION 
Scottsdale Arts’ Learning & Innovation initiatives build a strong, vibrant community through the arts. The high-quality 
exhibitions, programs and events foster dialogue, promote tolerance, invoke wonder and build connections to each 
other. Matinee performances, guided museum tours, hands-on workshops, artist residencies and creative aging 
programs serve more than 40,000 students and adults annually. 
 
MEDIA: For interviews, digital photographs or additional information please contact: 
 
Brian Passey 
Senior Communications Specialist 
Scottsdale Arts 
Email: BrianP@ScottsdaleArts.org 
Phone: 480-874-4626 

 
 
www.ScottsdaleArts.org 
 

http://www.scottsdalearts.org/
http://www.scottsdalearts.org/


b. Overall Sponsorship Program Provide an overview of your overall sponsorship program including:  
• Who and how many sponsors, and what did they sponsor?  
• Total sponsorship funds  
• Sponsor activation examples  
 

Since 1985, Scottsdale Public Art has provided administrative management for the public art projects underway as a 
result of Scottsdale’s Capital Improvement Program percent for art ordinance and the Art in Private Development public 
art program. Additional dollars are provided by the City of Scottsdale for the care and management of the City portable 
works and public art collections, exhibitions, at Scottsdale libraries, and for special public art programming. Beginning in 
2017, the City of Scottsdale also became the primary sponsor for Canal Convergence, realizing that the growing public 
art event is a key to driving tourism to Scottsdale. For November 2019’s Canal Convergence, Scottsdale provided 
$700,000 towards the event. 
 
Because of how Canal Convergence continues to grow, however, we have established a sponsorship program that allow 
companies and individuals that have shared interests with the event’s mission to become a partner. For the sponsorship 
program, financial contributions, with corresponding benefits, begin at around $5,000 and can go above $50,000. 
November 2019’s Canal Convergence had over 40 sponsor and partners of varying levels. Many of the partners provide 
primarily in-kind contributions, including: 
 
• Local Breweries who provided beer brewed with recycled water for the One Water Brewing Showcase (Fate Brewing 
Company, Desert Monks Brewing Co., O.H.S.O. Brewery + Distillery, Uncle Bear's Brewery, Freak'N Brewing Company, 
Wren House Brewing Co., Walter Station Brewery, Mother Bunch Brewing, North Mountain Brewing Company, and 
Flying Basset Brewing) 
 
• Businesses that provided space for public art installations (Carlson Creek Wine Tasting Room, Dewey Schade 
Properties, LDV Winery, Scottsdale Fashion Square) 
 
• Organizations that provided artistic, educational, and programmatic additions to the event (Arizona Community 
Foundation, McDowell Sonoran Conservancy, Cosanti Foundation, Scottsdale Artists’ School, COX, Scottsdale Unified 
School District) 
 
• Organizations that provided marketing expertise or discounted advertisements (Experience Scottsdale, Torosian 
Foundation) 
 
• Companies that provided discounted or complementary food and drink (New Belgium Brewing Co., Young’s Market 
Company) 
 
• Organizations that provided operational assistance or site access (Dollar Radio Rentals, Broadstone Waterfront, 
Scottsdale’s Solid Waste Services, Entertainment Solutions, Scottsdale Community Partners, Southbridge Management, 
Waterfront Properties) 
 
In addition to the City of Scottsdale, financial sponsorship was provided by: 
 
• Salt River Project (SRP) has been a significant partner since the Canal Convergence inception in 2012, providing 
tremendous financial as well as in-kind support by way of use of their land at the waterfront for the event, expert 
guidance artworks installed at the waterfront as well as in or over the canals, and programmatic additions. ($40,000 
total sponsorship) 
 
• Individual contributors Billie Jo and Judd Herberger are known throughout Arizona as major philanthropists of the arts 
and public art in particular. Having a penthouse apartment that looks down on the Scottsdale Waterfront, and Canal 
Convergence each year allows them to support public art that is literally in their own backyard ($65,000 total cash 
sponsorship.) 
 



• Nationwide provides cash annually to Scottsdale Arts, which is split per their designation between educational 
programming, Scottsdale’s annual Arts Festival, and Canal Convergence ($10,000 total sponsorship.) 
 
• Magnum Companies is a local design, fabrication and installation company that has frequently worked with Scottsdale 
Public Art’s artists on their projects. As a result, they often provide in-kind support to the artists commissioned for Canal 
Convergence, but also provide a cash contribution ($6,000 cash) 
 
• Scottsdale Fashion Square is a one of the largest upscale shopping centers in Scottsdale, and they are literally across 
the street from Canal Convergence. Having been a longtime partner of Scottsdale Arts, for 2019 they also contributed 
funds towards the commissioning of artworks for the temporary, light-based public art initiative under the umbrella of 
Canal Convergence, Local Light ($8,000 cash plus in-kind services).  
 
• Air Comm is an award-winning wireless communications and solutions provider based in Phoenix. As supporters of the 
City of Scottsdale and the Arts in general, they provided a cash contribution ($2,000)   
 
All the Canal Convergence sponsors had a variety of benefits to choose from, as well as the option to host an event at 
Canal Convergence in our exclusive VIP area, depending on their level of donation. In addition to the sponsor hosted 
nights, Scottsdale Arts also hosted ticketed VIP events for Scottsdale Arts’ young professionals’ group and Scottsdale 
Arts members and non-members. These events were also meant as both fundraisers and relationship developing 
opportunities for potential new and future donors. 
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Sponsorship Levels for Canal 
Convergence 2019
Diamond Sponsorship Level – $50,000 and above

• Canal Convergence Gold Sponsorship Level benefits

• Benefits in the Scottsdale Arts Corporate Partners Program
at the Platinum Circle Level

• Opportunity to display up to 4 corporate-provided banners
(placed and hung by event management)

• 10’ x 20’ tent for company promotions/product sampling with
priority placement AND/OR option to be onsite event vendor

• Company name/logo recognized on Canal Convergence
website on the footer of every page as well as prominent
placement on sponsor webpage and on webpages for
supported artwork/zone/etc.

• VIP tent dedicated to company/organization staff
for one evening

Flawless by Studio ALEX (Architectural Light Experience). 
Photo: Sean Deckert, 2018

Les Luminéoles by Porté par le vent,  
created for the Lyon Light Festival 
Photo: Sean Deckert, 2017
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Gold Sponsorship Level – $25,000 to $50,000
• Canal Convergence Silver Sponsorship Level benefits

• Benefits in the Scottsdale Arts Corporate Partners Program at 
the Platinum Circle Level

• Opportunity to display up to 2 corporate-provided banners 
(placed and hung by event management) 

• 10’ x 10’ booth for company promotions and product-
sampling opportunities 

• Invitation (for up to 10 staff members) to Canal Convergence 
VIP tent on “X” night(s)

• Company name/logo recognized in relevant event promotional 
material and print and electronic advertising, including 
newspapers, magazines, postcards, collateral materials, 
and website promotions for Canal Convergence (some 
opportunities contingent on space available in ads)

Silver Sponsorship Level – $10,000 to $25,000
• Canal Convergence Bronze Sponsorship Level benefits

• Name/logo included on all relevant on-site signage 
and banners, including prominent placement of event 
sponsorship signage

• Invitation (for up to 6 staff members) to Canal Convergence 
VIP tent on “X” night(s)

• Company name/logo recognized in relevant event promotional 
material (Some opportunities contingent on space available 
in specific ad)

• Logo placement in “thank you” email to Scottsdale Public 
Art’s subscribers 

• Benefits in the Scottsdale Arts Corporate Partners Program at 
the Gold Circle Level 

Print Your Own Merch Workshop 
with Eli Richard, 2018 
Photo: Sean Deckert
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Bronze Sponsorship Level – $5,000 to $10,000
• Canal Convergence Copper Sponsorship Level benefits

• Benefits in the Scottsdale Arts Corporate Partners Program at the 
Silver Circle Level 

• Invitation (for up to 6 staff members) to Canal Convergence VIP tent 
on “X” night(s)

• Company name/logo recognized on Canal Convergence on sponsor 
webpage and on webpages for supported artwork/zone/etc.

Copper Sponsorship Level – $5,000 and below
• Benefits in the Corporate Partners Program at the 

Bronze Circle Level

• Pre- and post-event recognition posts on Scottsdale Public Art 
and Canal Convergence’s Facebook, Twitter, and Instagram sites

• Company name/logo recognized on Canal Convergence 
sponsor webpage

Iceberg by ATOMIC3 and APPAREIL Architecture  
in collaboration with Jean-Sébastien Côté and Philippe Jean. 
Photo: Reg Madison Photography, 2018

RIOULT Dance NY, 2017. Photo: Sean Deckert



c. Critical Component Programs: Provide no more than one (1) page description for each of the following 
programs* *Be sure to clearly identify each program in order to assist the judging process. If not applicable, 
please state as such and/or what your festival / event has in its place.)  
 
• Merchandise Program  

Canal Convergence is a free event, and therefore we have striven to minimize any aspect of the event that requires 
payment. Regarding merchandise, in years past we have had branded giveaway items like pins and stickers, and in 2019, 
we continued in this vein. New in 2019, we began a new internal partnership with the Scottsdale Arts retail store, which 
has brick and mortar locations at the Scottsdale Center for the Performing Arts and the Scottsdale Museum of 
Contemporary Art. The Store @ Canal Convergence was open throughout the event and presented a variety of goods 
related to the arts, sustainability, and light. While The Store did not sell anything specially branded for Canal 
Convergence, the merchandise sales support the event’s presenting entity, Scottsdale Arts, as well as a variety of artists 
who consign their goods with The Store.  

 

• Volunteer Program  

Canal Convergence 2018 had one of the largest volunteer groups in the event’s history of part Canal Convergence events 
to date. This is in part due to the overall increase in days and hours from past events, but also because of a special 
crowd-sourced public art installation that was made possible by thousands of volunteer hours from Arizona residents 
and art-supporters from across the United States. Canal Convergence volunteers were provided with introduction 
packets giving them an overview of the event, the artwork, and other site information. They were also provided with 
meal tickets to enjoy food and live music at the main stage or take a quiet break in our Canal Convergence Storefront. 
During the event, volunteers assisted the public by providing general event and artwork information, directions, and 
schedules, as well as recording attendance. As volunteers at Canal Convergence, they were automatically rolled into the 
Scottsdale Arts Volunteer Program, which, at various levels, included complimentary invitations for select performances 
at Scottsdale Center for the Performing Arts and an annual volunteer appreciation brunch that includes music, food, and 
swag. 

 
• Diversity, Equity, Inclusion Plan 

While not having a specific diversity, equity, inclusion plan in place during 2019, these core values have always been a 
part of our process in creating Canal Convergence. From the promotion and advertisement of the call for art across a 
variety of platforms in differing states and countries, to our advertising strategy and staff training, diversity, equity, 
inclusion are all vital parts of the success of Canal Convergence. 
 

 • Accessibility Program 
As a free event intended for all people, Canal Convergence strives to create and maintain a fully ADA accessible event. 
Canal Convergence staff works closely with the City of Scottsdale, event artists, volunteers, staff, and event vendors to 
work within these guidelines as best as possible to create a wholly inclusive and accessible event. While there is no 
specific program related to this theme at this time, it is an important aspect that we continue to consider in every aspect 
of our planning. 
 

• Entertainment Program (music, artists, theatre, performers etc.)  

In addition to large-scale public artworks that are the feature of the event, and the broad range of activities and 
workshops provided by local, national, and international artists, Canal Convergence also has a robust program of music 
acts, spoken word, and live performances taking place each night of the event. Drawing from our experience and 
feedback from Canal Convergence 2018, we made some adjustments to our entertainment programming for 2019. 
Based on this feedback, we expanded the types of programming we presented at the stage to include new music acts 
and for the first time, a comedy troupe. Additionally, we also presented performances specifically highlighting the 
events featured theme, the story of water. One example of this was a storytelling event with local authors and poets, 
where they were tasked with creating a work that responded to their story of water, titled “Water Writes.” 
 



Another successful component of not only 2018 but also past years of Canal Convergence are the live dance 
performances. For 2019 we increased the budget for these performances as to increase the number of shows and 
performers throughout the event. Canal Convergence 2019 commissioned two unique dance performances from local 
dancers. Ignite Collaborative, a dance troupe that uses the combination of music, movement, and words as a means for 
facilitating creative expression, spiritual connection, and personal growth, created a series of vignettes dance 
performances that interacted with multiple artworks across the event site. Canal Convergence also invited local dancer 
and choreographer Nicole L Olson to return for a second year of performances at the canal. For 2019 she created a 
performance titled “Cascade” that through abstract interpretation, conveyed her own understanding of the story of 
water through movement. These commissioned performances took place during the weekends as to provide high quality 
entertainment on the event’s busiest nights, but with the popularity of these types of engagements, Canal Convergence 
looked to commission performative works throughout all ten days. Therefore, Canal Convergence commissioned a 
performative work that was on-going through the event titled “Earthly” by Katharine Leigh Simpson. This unique 
performance art piece followed the story of a fictional water god in the form of a fantastical, lit great Heron, played by 
Simpson. Each night if the event the heron would wander the canal path, engaging with the public.  
 
Finally, again pulling from the successes of Canal Convergence 2018, Scottsdale Public Art (SPA) decided to once again 
commission local arts and entertainment production group Walter Productions to create a fire show artwork with 
nightly performances. The excitement and wonder created by fire on the water is undeniable, but the SPA team did not 
simply want a device for entertainment or to have the same exact experience again. So working with Walter 
Productions, a lead artist was selected to design a new sculptural work that shot off not only fire, but sparks as well, and 
a sculpture that related to the story of water beyond being in the water. Inspired by the 2019 Canal Convergence theme 
the lead artist on Water Serpent researched the history of the canal system in greater Phoenix area and learned of an 
archaeological site approximately 20 miles south of Scottsdale called Snaketown. Located on the Gila River Indian 
Reservation, it is part of Hohokam Pima National Monument, but is not open to the public. One notable aspect of 
Snaketown was an extensive canal system used for irrigating crops, including beans, squash, corn, cotton, and melons. 
Walter Productions designed Water Serpent, which floats on one of those modern canals, as a tribute to Snaketown. Not 
only does it refer to a vision of canals snaking their way through the desert landscape, but it also speaks to the 
importance of sharing water and the critical role water plays in food production. 
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• Virtual Programming  
Canal Convergence has a strong social media presence and website with videos and images of the event as it was 
happening, and post-event. However, as the event was presented at a time when the focus was on in-person 
participation, no specific virtual programming was created for the 2019 event. This changed significantly in the following 
months and years with the introduction of the COVID-19 global pandemic.  

 
 
• Food & Beverage Program  

For the food and beverage program, Canal Convergence took to heart lessons learned from the previous year, but also 
worked with new developments that occurred between the two events. Our previous main food and beverage sponsor, 
Two Brothers Tap House and Brewery, had closed their Scottsdale location and was no longer interested in being a 
sponsor. As a result, for beer we reached out to New Belgium Brewing Company and developed an excellent in-kind 
relationship with a significant beer donation. In return Canal Convergence strongly promoted their newest beer at the 
time, the Mural Oasis ale, by serving it throughout the event and naming our beer and wine garden the Mural Oasis Bar. 
 
Once again in 2019 Canal Convergence was fortunate to receive a majority of its wine donated by returning sponsor 
Young’s Market Company. For our food selection, with the absence of the constant presence of Two Brothers Tap House 
and Brewery, Canal Convergence turned to the plethora of food trucks and local food vendors throughout the greater 
Phoenix area to provide a varied selection of food options throughout the event. So, in addition to bringing in 
international and national artists and performers, Canal Convergence continues to feature and promote the local scene, 
including an emphasis on local sourcing for food and drink.  
 
Another key component to any successful food and beverage program is the atmosphere. Every year of the event Canal 
Convergence has continued to improve upon years past. In 2018, Canal Convergence made some major improvements 
to the beer, wine, and food garden. The event continued with this successful format of upgraded lighting and seating to 
create a more relaxing community space with wooden farm tables and bistro lights.  

 
Finally, a new and incredibly popular addition to the food and beverage plan for Canal Convergence 2019 was the beer 
tasting events of the One Water Brewing Showcase. In 2019, Scottsdale Water became the first water agency in Arizona 
to be permitted to supply recycled water for potable use. To celebrate this landmark achievement, Scottsdale Water 
teamed up with Canal Convergence to create the One Water Brewing Showcase – a unique opportunity for Arizona 
breweries to share their craft beer creations while bringing awareness to the global need for innovative water treatment 
technologies. This program resulting in two nights of beer tasting with special commemorative tasting cups, along with 
the opportunity to purchase full sized drinks as well. 

 

• Green Program  

Throughout the history of Canal Convergence as an event, the partnership with Salt River Project highlighting water 
conservation and education has been a keystone of its educational programing. In 2018, Canal Convergence refocused 
on sustainability and conservation as a core theme in a new and expanded way, and this continued into 2019 with Canal 
Convergence working together with Scottsdale Solid Waste Services to officially become a zero-waste event.  
This was accomplished by having our food vendors use biodegradable serving ware and making sure the artworks go on 
to a second life after the event. Additionally, there were special trash/recycle/compost bins made for Canal 
Convergence so that the event’s on-site waste could be sorted properly by the public. Finally, these considerations were 
also taken into account with our signage and brochures, making sure that all printed pieces could be recycled or 
repurposed.  Also, both Salt River Project and Scottsdale Solid Waste were present throughout the event to answer 
questions about water conservation, recycling, and everything that the City of Scottsdale is doing to “go green.” 
 
A few other aspects of the event that contributed to Canal Convergences 2019 green program are the One Water 
Brewing Showcase, and its promotion of the safe consumption of grey water, and the recycling bin project collaboration 



with Scottsdale Arts Learning & Innovation and Scottsdale Solid Waste Services, which is gone into more detail in the 
Children’s Program section of this application. See the information below for more specific metrics on the 2019 event. 
 
WASTE REDUCTION: 

Recyclables February 
2018 

November 
2018 

November 
2019 

Mixed recyclables  309.6 lbs 1,620.5 lbs 3440.0 lbs 
Compost 162.9 lbs 61.22 lbs 481.5 lbs 

Boxes 37.3 lbs 180.25 lbs 0.00 lbs 
Lumber 0.00 lbs 0.00 lbs 560.0 lbs 

Total recyclables weight: 509.8 lbs 1,861.97 lbs 4,485.5 lbs 
 

Landfill February 
2018 

November 
2018 

November 
2019 

Event Container Trash  31.4 lbs 333.6 lbs 153.4 lbs 
Thin Plastic Sheet Signs 50.9 lbs 0.00 lbs 162.8 lbs 

Corrugated Plastic Sign Boards 42.6 lbs 0.00 lbs 0.00 lbs 
Store Front Trash 87.0 lbs 0.00 lbs 0.00 lbs 

Colored Streamers 212.7 lbs 0.00 lbs 0.00 lbs 
Styrafoam 0.00 lbs 10.9 lbs 0.00 lbs 

Total landfill weight: 424.6.8 lbs 334.5 lbs 316.2 lbs 
 

Total weight of all collected: 934.4 lbs 2,206.47 lbs 4,801.7 lbs 
 

Diversion Percentage: 55% 86% 93.41% 
 
 

• Educational Program  
The educational programming is a vital part of the identity of Canal Convergence. It is at the core of every aspect of the 
event, from showing the public that art can be more than a painting on a white wall to educating the community on the 
history of the canals. In 2019, Canal Convergence continued to expand its educational programming into local schools to 
create a greater positive impact in the community. In addition to onsite artist talks and panel discussions, art-making 
workshops, and canal history tours, Canal Convergence created multiple youth programs and master classes for the 
community. 
 
By the Numbers 

• Tours: 315 people participated in 13 public tours.  
• Youth Programs: 127 youth at four Boys and Girls Club of Greater Scottsdale branches worked with artists from 

the Cosanti Foundation through a five-day immersive learning experience. Youth used upcycled materials to co-
create a collaborative sculpture addressing issues surrounding responsible water use. These sculptures were 
exhibited at Canal Convergence.  

o 89% of youth strongly agreed that they learned new art skills. 
o 85% of youth strongly agreed they would recommend the workshop to friends. 
o 86% reported a positive change in the way they view and think about art. 
o 86% strongly agreed the workshops taught them new ways to conserve water. 

• Artist Talks: 175 people attended eight artist talks during the ten-day event.  



• Workshops: 4,757 people attended 31 various workshop opportunities on the weekends. This is a 45% increase 
over November 2018’s workshops. Workshops were provided through partners including Cosanti Foundation, 
Scottsdale Artists’ School, and McDowell Sonoran Conservancy, and by local and exhibiting artists.  

• Schools: 509 students from nine Scottsdale schools participated in workshops related to Canal Convergence.  
 

The Details 
Tours: This year’s tours saw a 13% increase in participation, yet we delivered 1/3 of the number of tours. By pre-booking 
tours, charging a nominal fee, and only offering one a day, we were able to increase the efficiency and engagement, 
while also earning a small amount of revenue.  
Artist Talks: While artist talks saw a slight decline from the previous year, the average attendance remained the same 
and did not vary as greatly from talk to talk. Last year, some artists had very small audiences whereas this year the 
average audience was over 20 people.  
Workshops: Not only did workshop attendance increase by 45%, but attrition rates decreased to nearly 0%. While 
untracked last year, antidotal data shows the attrition rate in 2018 was close to 30%. The addition of RSVPs and nominal 
fees increased ticket-buyer commitment while earning over $1,300 in pre-sale tickets. This year also included a 
Workshop Zone along the north side of the Canal which centralized all engagement activities, making it more efficient to 
provide more experiences.   
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• Children’s Program  
Three opportunities were presented to Scottsdale Unified School District for Canal Convergence 2019. The largest 
project was the Recycle Bin Project that engaged nearly 400 students in redesigning a City of Scottsdale recycling bin. 
This program was expanded this year to high school robotics students which resulted in four bins that were creatively 
designed using science, engineering, and technology. These bins were then shown at the Canal Convergence event with 
signage informing the public about the process that took place to create these bins. Furthermore, students at Arcadia 
High School, Laguna Elementary, and Navajo Elementary had the opportunity to participate in workshops with three of 
the artists that exhibited at Canal Convergence. 
In addition to the programming developed for the Scottsdale Unified School Districts, Scottsdale Arts Learning & 
Innovation (SALI) also worked with local and national artists/educators, as well as the exhibiting artists of Canal 
Convergence to offer a mixture of workshops and activities that were suitable for children of all ages. 
 

• Community Outreach Program  
Canal Convergence 2019 was the first year that the Scottsdale Arts Learning & Innovation (SALI) department engaged 
youth during the summer months prior to the fall event. The timing of Canal Convergence can be difficult to do long-
term residencies with schools, so SALI leveraged its relationship with the Boys and Girls Club of Greater Scottsdale to 
reach students in afterschool programs through multi-session workshops with the Cosanti Foundation. The quality of the 
experience and the uniqueness of the project gained interest as the workshop went on. Initial workshops had only a few 
attendees, but by the end, we had more than 30 youth attending the weekly workshops. Ultimately, 127 youth at four 
Boys and Girls Club of Greater Scottsdale branches worked with artists from the Cosanti Foundation through a five-day 
immersive learning experience. Youth used upcycled materials to co-create a collaborative sculpture addressing issues 
surrounding responsible water use. These sculptures were exhibited at Canal Convergence collectively titled Aquarius: 
The Water Bearer. Overall feedback from this program was positive, see the following: 

o 89% of youth strongly agreed that they learned new art skills. 
o 85% of youth strongly agreed they would recommend the workshop to friends. 
o 86% reported a positive change in the way they view and think about art. 
o 86% strongly agreed the workshops taught them new ways to conserve water. 

 
• Health & Safety Plan  

Canal Convergence staff and volunteers were all instructed to proceed with standard health and safety practices that 
were relevant at the time of the event. Canal Convergence employs 24-hour security on-site throughout the event, as 
well as the number of police and EMTs needed for the size and scale of the event. Canal Convergence staff is in constant 
contact with the police and EMTs throughout the event via radio, and the staff has been trained in emergency 
procedures.  
 
In addition to standard procedures, Canal Convergence staff carefully reviewed any health and safety concerns that 
arose as a part of the 2018 event and developed solutions for 2019. An example of this came from an unanticipated 
parking safety hazard that was created by the combination of the high attendance of the event and a nearby, 
ambiguously labeled parking area with a steep gravel incline adjacent to the event path. In 2018, people began to park 
on this uneven and steep berm near the canal, which caused traffic jams and unsafe situations. In 2019 this was noted 
and going forward, this specific area was integrated into our event site plan and sectioned off with bike fencing. 

 
• Emergency Preparedness Plan  

Canal Convergence staff works closely with the City of Scottsdale and Scottsdale Fire and Police each year to prepare for 
any complication or emergency that may arise. As was stated above, Canal Convergence employs 24-hour security on-
site throughout the event, as well as the number of police and EMTs needed for the size and scale of the event. Canal 
Convergence staff is in constant contact with the police and EMTs throughout the event via radio, and the staff has been 
trained in emergency procedures. 
 
In addition to staff safety and emergency preparedness training specifically for the event, Scottsdale Arts also holds 



regular information sessions and training for possible emergencies, from what to do in case of a fire to active shooter 
protocol to CPR. 
 
Finally, Canal Convergence follows both required and suggested guidelines for crowd safety, including traffic signage and 
artwork signage for both instruction and safe interaction. 
 

d. Descriptions of any other Special Programs unique to your event.  

Created as a part of Canal Convergence for the first time in 2018, Local Light is an initiative that expands the footprint of 
the event by commissioning local artists to create light-based installations in partnership with local businesses in Old 
Town Scottsdale (downtown). Local Light continued into 2019 with new local artists and artworks, and new locations in 
Old Town Scottsdale. Beginning in late October, Local Light continues through the end of December, expanding and 
enhancing Canal Convergence and also to coincide with Experience Scottsdale’s contemporary art and art offerings 
campaign, Scottsdale Contemporary Month. The selected businesses agree to provide power to light-based installations 
and not to move or alter the artwork installed on their properties. In exchange, Canal Convergence commissions the 
artwork, manages the project from start to finish, and promotes the businesses as a Canal Convergence partner and on 
the event website and social media platforms. This initiative also offered a new platform for Phoenix-area artists to be a 
part of Canal Convergence. While the main event always has local artist representation as a part of the featured 
installations, Canal Convergence also wanted to start investing more in the local art scene and encourage artists to 
explore the creation of large-scale, light-based, and interactive public artworks. With this opportunity, Canal 
Convergence can not only support artists with a vast resumes, but emerging artists as well.  
 
The Night Lights Bike Ride is a program that dates back to the earliest years of the event, before it was officially called 
Canal Convergence. The original concept began with the Night Lights event in 2008, which included an opportunity for 
people to decorate their bikes with lights and ride around the canal. In addition to this event, Scottsdale Public Art also 
has a daytime event each spring called Cycle the Arts, where public art staff take the public on a free guided tour around 
Scottsdale, showcasing the public art collection. Several years later, the idea of combining these two concepts emerged 
and the Canal Convergence Night Lights Bike Ride was born. During this event, Canal Convergence encourages the public 
to decorate their bikes with lights, but also provides free bike lights at the start of the ride. When everyone has gathered 
at the Canal, the nighttime tour/parade of glowing bicycles begins and travels through the downtown area, viewing and 
discussing various public artworks and eventually arriving back at the canal to enjoy the rest of the evening’s festivities.  
  
Finally, in 2019 Canal Convergence added a new unique event to the line-up called the One Water Brewing Showcase. As 
stated previously, in 2019 Scottsdale Water became the first water agency in Arizona to be permitted to supply recycled 
water for potable use. To celebrate this landmark achievement, Scottsdale Water teamed up with Canal Convergence to 
create the One Water Brewing Showcase – a unique opportunity for Arizona breweries to share their craft beer 
creations while bringing awareness to the global need for innovative water treatment technologies. The program began 
with an informational tour of the Scottsdale Water recycling facilities for all the breweries so they could have a full 
understanding of the process. Next the water was delivered to each brewery, and the brew masters worked their magic 
to develop limited edition beers using this water. The beers were then served at the breweries themselves, but also 
prior to the showcase event at Canal Convergence, they were all submitted for judging as a part of a promotional 
contest to be announced at Canal Convergence. With the judging completed weeks prior to the event, the public beer 
tasting served as a special Canal Convergence opening weekend event that was wildly popular. Visitors to the first 
weekend of Canal Convergence had two nights of beer tasting with special commemorative tasting cups, along with the 
opportunity to purchase full sized drinks as well.  
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In 2019, Scottsdale Water will become the first water agency in Arizona to be permitted 
to supply recycled water for potable use. To celebrate this landmark achievement, 
Scottsdale Water is teaming with the city’s premier public art and education event, 
Canal Convergence, to create the One Water Brewing Showcase – a unique opportunity 
for Arizona breweries to share their craft beer creations while bringing awareness to 
the global need for innovative water treatment technologies. 

• The One Water Brewing Showcase is open to commercial brewers licensed to produce
a saleable product in Arizona at time of registration.

• Participation will be capped at 10 breweries.
• Judging will follow World Beer Cup rules.
• At least 50 percent of the water used in the brewing process must be recycled water

provided by Scottsdale Water.
• Brewers may collaborate in the submission of an entry.
• Breweries must agree to donate three half-barrel kegs of the judged beer to Canal

Convergence and participate in the One Water Brewing Showcase on Nov. 8 or 9, 2019.
• Participants must commit to storing, delivering and providing staffing to serve their

beer at one day (Nov. 8 or 9) of the event. Volunteers to support the brewers may be
available upon request.

• All proceeds from beer sales at the two-day One Water Brewing Showcase will go
to Scottsdale Arts and their designated charity. An in-kind tax document for the keg
donation will be provided to the breweries.

• Breweries are allowed – and STRONGLY encouraged – to commercially sell and
market their One Water Brewing Showcase beer in compliance with Arizona laws.

• Scottsdale Water will provide tap handles for brewery use.
• A non-refundable fee of $100 per brewery is due at time of registration and breweries

may enter up to two beers of different styles.

T H E  B A S I C S 



WATER DELIVERY 
Water will be delivered in up to four 250-gallon 
totes to breweries within a 60-mile radius 
of the Scottsdale Water Campus (8787 E 
Hualapai Rd, Scottsdale).
Breweries outside this radius interested in 
competing in the showcase must arrange to 
pick up totes of water from the Scottsdale 
Water Campus or at a participating brewery 
within the delivery area.
If breweries require replacement water, totes 
can be refilled at the Water Campus or the 
breweries can pay for the replacement water 
to be delivered. 

I T ’ S  A L L  A B OU T  T H E  WAT E R

Scottsdale’s advanced Water Treatment Plant is one of the largest and most 
advanced water recycling facilities in the world. Recently named one of the world’s 
most innovative water purification projects, the AWT produces 20 million gallons of 
ultrapure water a day.

Scottsdale has been a leader in Indirect Potable 
Recharge – where we put purified recycled water back 
into the aquifer – for over 20 years. This summer, the 
plant will become the first treatment facility in Arizona 
(and one of very few in the nation) to be permitted 
for Direct Potable Reuse – meaning the water will be 
permitted to be used as drinking water.
This is a landmark achievement and represents a major 
advancement in the potential for alternative drinking 
water sources in Arizona. 

TREATMENT PROCESSES
Tertiary effluent from the Water Campus’ 
Water Reclamation Plant is further treated 
through an advanced process that includes 
ozonation, ultrafiltration, reverse osmosis 
and ultraviolet photalysis. Granular activated 
carbon and a redundant UV system are being 
added for the Direct Potable Reuse project.

WATER QUALITY
Scottsdale Water’s state-of-the-art water 
quality laboratory will perform thorough 
analysis of the treated water for all regulated 
drinking water parameters. 
The water will be RO permeate that has been 
further treated with ultraviolet photalysis. It 
will not be remineralized prior to delivery.

SAVE THE DATE

Wednesday, July 17
9 a.m. to noon

Scottsdale Water Campus
Tour the state-of-the-art 

facility and learn about the 
ultrapurification process.

NOTE: Scottsdale will be using Direct Potable Reuse for demonstration purposes only, including the One Water Brewing 
Showcase. The city does not intend to use DPR as a permanent drinking water source.

EXCLUSIVE 
BREWERS’ TOUR

EXCLUSIVE 
BREWERS’ TOUR



W H Y  PA RT I C I PAT E ?  ( A K A :  W H AT ’ S  I N  I T  F O R  U S ? )

Bottom line...participation is an investment and you have a business to run. We get it. 
But here are a few reasons we hope you’ll be convinced to jump on board...

MEDIA: Scottsdale Water and Canal 
Convergence are committed to highly 
publicizing this project. As the first 
permanent Direct Potable Reuse facility in 
Arizona, media interest will be high. We will 
be working with local and national media 
to publicize the event and our participating 
breweries.
MARKETING MATERIALS: Posters, coasters 
and anything else we can print up, will be 
widely distributed through multiple channels 
including the Arizona Restaurant Association, 
Arizona Brewer’s Guild, Scottsdale Arts, 
distributors and participating breweries.
CANAL CONVERGENCE: With an average 
weekend daily attendance of over 10,000 
guests and national notoriety as a premier 
arts event, Canal Convergence is one of the 
highest-profile events in Scottsdale.

BE A WATER HERO: Water scarcity, 
drought and lack of access to clean 
water globally are very real, critical 
issues in our society. At some 
point, communities will need to 
fully embrace potable water reuse. 
Normalizing attitudes towards 
purified recycled water is critical to 
the acceptance of and investment 
in advanced water treatment 
technologies. 
As brewers, you’re water people...you 
understand the importance of water 
and the science behind and safety 
of purified water. You’re the best 
ambassadors water could ask for!



T I M E L I N E

• July 10: RSVP deadline for
Water Campus Advanced Water
Treatment Plant tour

• July 17: Exclusive brewers’ tour of
the Scottsdale Water Campus AWT

• Mid September: Water deliveries
• Oct. 10-12: Beer due to Scottsdale

Center for the Arts
• Nov. 8-9: One Water Brewing

Showcase at Canal Convergence

Scottsdale Water – the city’s municipal 
water utility – has been providing drinking 
water and advanced water reclamation 
services to Scottsdale businesses and 
residents for over 40 years.  An industry 
leader, the utility has been recognized 
with the Association of Metropolitan 
Water Agencies’ Sustainable Water Utility 
Management Award – the highest industry 
recognition conferred to municipal water 
agencies – and as a Utility of the Future 
Today by the Environmental Protection 
Agency and its partners. 

Canal Convergence is an annual series of 
free educational activities and interactive 
events at the Scottsdale Waterfront. 
The event is surrounded by cutting-edge 
public art installations suspended above 
and placed throughout the waterfront 
created by international and local artists. 
Visitors to Canal Convergence experience 
public art workshops, outdoor dance 
performances, community bike rides, a 
series of artist talks, poetry readings, and 
live music.  

S C O T T S DA L E  WAT E R C A N A L  C O N V E RG E N C E



3. Supporting Questions: (10 points) Please answer the following questions (a-d). (Maximum of 1 page per question)  
a. What did you do to update / change the event from the year before? Were your updates / changes 
successful? Please provide measurable results / examples.  

Canal Convergence 2018 was an extremely successful event in a variety of ways. This statement is further reinforced by 
the fact that the 2018 iteration of Canal Convergence was the winner of the IFEA’s Grand Pinnacle Award in 2019. So, for 
Canal Convergence 2019, the Scottsdale Public Art team was tasked with not only keeping the event at this same level, 
but also continue on the path to improve and continue on towards the goal of being a tourist destination event for the 
City of Scottsdale. With this scope in mind, the Scottsdale Public Art team took on three significant changes for the 2019 
event: To streamline programming, overall expansion, and reassessment of how we look at the event themes.  
In 2018 Canal Convergence was exploding with activity. Multiple daily tours, workshops, talks, along with music, dance, 
poetry, games, and much more. There were so many things going on all the time, which was fantastic, but upon further 
review post-event, lacked focus. Going into 2019 Canal Convergence had a reduction in the funding received from the 
City of Scottsdale, which was expected. But instead of having to cut the number or artworks or valuable programmatic 
components, the public art team was able to take in what was learned and apply it to the 2019 programming planning. 
For example, Canal Convergence artwork tours later in the evening were not well attended or having second smaller 
stage on the other side of the event venue did not add a significant entertainment value. Reduction in these areas 
allowed for the artwork budget to remain robust while holding the level of engagement at the same rate and standard 
of 2018. The streamlining of the methods of engagement not only was a cost savings, but it ultimately created a better, 
more focused approach based on what the public wanted to do and see at Canal Convergence. This is evidenced by the 
metrics collected showing reductions in some areas but better overall attendance. 
The second significant change from 2018 to 2019 was less of change, and instead a continuation of the event’s mandate 
to become a destination event. With Local Light, Canal Convergence was able to expand into new spaces yet again in Old 
Town Scottsdale and bring in new local business partners. Also, with the dual commissioning of Standing Wave at the 
waterfront and Murmuration at the Museum of Contemporary Art by Squidsoup, Canal Convergence was able to expand 
to its furthest destination from the waterfront to-date. The more the event expands it footprint, the more people it will 
reach. 
 
Finally, new for 2019 the decision was made to create a yearly featured theme for the artworks and programming of 
Canal Convergence. The 2019 theme “The Story of Water” proved to be an excellent start to this shift as it connects to 
the perennial themes, but still brings something new and exciting to those visitors who attended in years past. Any 
event can be the picture of excellence in its field, but if it never changes and grows, eventually people will stop coming. 
With the new featured theme concept alongside physical expansion and streamlining of resources and programming, 
Canal Convergence 2019 showed through its metrics that it could bring in even more people to Scottsdale. 
 

b. What adaptations and modifications did you make to this Festival/ Event due to the Pandemic?  
This question does not apply to Canal Convergence 2019 as COVID-19 was not known at the time of the event. 

 
c. What makes the event stand out as an internationally recognized event?  

Canal Convergence is unique in its location, presentation, and programming. It attracts art installation proposals from all 
over the world, from Australia and Europe to Canada and Mexico. Many artists who have exhibited at Canal 
Convergence traveled to the United States for the first time to show their work at this event. The artworks exhibited at 
Canal Convergence are on the cutting edge of technology, and the site-specific commissions push the boundaries of 
imagination within the realm of “Water + Art + Light.” Overall, with it’s sustained focus on going green, recycling and 
conservation, alongside its dedication to bringing in visitors from all over the world and locally, Canal Convergence has 
become a well-known event in the public art world. 
 

d. Why should the event win the IFEA / Haas & Wilkerson Grand Pinnacle Award?  
Canal Convergence 2019 is deserving of the IFEA / Haas & Wilkerson Grand Pinnacle Award because it took in the 
success of its 2018 event and came back the next year even stronger, resulting in its highest attendance numbers to 
date. Given the success of 2018 it would have been easy to sit back to repeat the same thing, but instead the Canal 
Convergence team strove for better. Better attendance, better engagement, better site curation and more. This creative 
drive to provide a free and immersive public event to the public shows how dedicated and talented the Canal 
Convergence team is. So, when considering what kind of events should be honored as the best in their field, Canal 



Convergence shines brightly not only from successful metrics, but also with its creative, thoughtful and passionate team 
that brings this amazing event to life.  
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Summary Data – Highlights, Canal Convergence, November 2019 
GENERAL: 
 2012 2013 2014 2015 2016 2017 2018 

(Feb) 
2018 
(Nov) 

2019 

Event Days: 2 4 4 4 4 4 4 10 10 
Artworks: 6 8 6 6 5 8 7 18 18 

Programmatic 
Elements: 

12 9 15 17 28 29 44 175 133 

Attendance: 5,690 10,600 30,500 38,500 56,200 80,540 32,855 277,000 294,815 
Total 

Sponsors/Partners: 
12 10 12 12 14 18 9 38 31 

 

ART: 
 2012 2013 2014 2015 2016 2017 2018 

(Feb) 
2018 
(Nov) 

2019 

Local Artists: 4 4 1 3 4 1 0 9 10 
National Artists: 1 4 5 3 1 2 1 5 3 

International Artists: 1 0 0 0 0 5 6 4 5 
TOTAL ARTISTS: 6 8 6 6 5 8 7 18 18 

 

COMMUNITY ENGAGEMENT: 
 2012 2013 2014 2015 2016 2017 2018 

(Feb) 
2018 
(Nov) 

2019 

Artist talks: 0 0 0 0 1 7 8 10 8 
Workshops: 4 2 2 4 9 4 13 27 33 

Arts Experiences: 1 2 3 3 6 6 2 44 43 
Tours: 0 0 0 0 0 0 4 32 11 

Performances: 9 4 9 9 9 8 15 47 27 
Miscellaneous 

Experiences: 
1 1 1 1 3 4 2 15 11 

TOTAL, 
Engagement: 

12 9 15 17 28 29 44 175 133 

          
Student 

Participation: 
0 0 0 0 0 0 0 278 509 

# of Participating 
Schools: 

       5 9 
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TOURISM: 
 
Per Experience Scottsdale’s review of Smith Travel Research (STR) hotel data regarding hotel occupancy, average 
daily rate (ADR) and revenue per available room (RevPAR) during November’s Canal Convergence, they saw a 
growth in rate and revenue compared to the November 2018 event, while occupancy was unchanged year over 
year. 

 2017  
(Nov. 10-19) 

2018 
(Nov. 9-18) 

2019 
(Nov. 8-17) 

% 
Difference  

Occupancy: 76.9% 82.8% 82.7% -.01% 
ADR: $196.18 $213.85 $223.35 4.4% 

RevPAR: $152.13 $179.12 $186.01 3.9% 
 

Per Experience Scottsdale, Canal Convergence was a strong week for Scottsdale-area hotels and resorts in 
November 2019.  When compared to Scottsdale/Paradise Valley’s overall performance for the month, hotels and 
resorts experienced higher occupancy, rate and revenue during the 10-day event.   

 All of 
November 

Canal 
Convergence 

% 
Difference  

Occupancy: 76% 82.7% 8.8% 
ADR: $215.93 $223.35 3.4% 

RevPAR: $164.08 $186.01 13.4% 
 

MARKETING: 
Press Coverage 2018 (Feb) 2018 (Nov) 2019 

Local Print/Online: 6 13 53 
National Print/Online: 10 12 9 

International Print/Online: 4 1 2 
Local Radio: 4 2 5 

National Radio: 1   
International Radio:    

Local TV: 3 7 8 
National TV:    

International TV:    
TOTAL: 27 35 77 

Press Coverage Highlights: 

 We saw every major local media outlet cover the event and had greater than 70 media hits from our PR 
efforts leading into and during the event. 

 353,013 visitors on the Canal Convergence website during the span of the ten-day event  
 Greater than 500,000 website visitors in the weeks leading up to the event.  

Our total followers during that period went up by 14.2% on just Scottsdale Public Art and Canal 
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