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OUR CORE VALUES

INSPIRE APPRECIATION OF THE ARTS

We cultivate, educate and engage our audience toward a 

heightened appreciation of the arts.

CELEBRATE ORIGINAL ART

We produce an annual celebration of outstanding original 

visual art - that is created by the hand of the artist - in a festival 

atmosphere.

IMPACT COMMUNITY

We foster and celebrate the involvement of all people. 

OUR MISSION 
IMPACT LIVES THROUGH THE ARTS

OUR VISION
STRENGTHEN A VIBRANT AND CREATIVE COMMUNITY

PROMOTE COLLABORATION

We promote and inspire meaningful collaboration to strengthen 

the arts community.  

DELIVER THE HIGHEST STANDARDS

We value professionalism and quality. We operate in a fair and 

honorable manner with transparency. We are strong financial 

stewards. We manage with responsibility and maximize value 

to our partners.

INNOVATE STRATEGICALLY

We champion new and emerging ideas.

EVENT DATES: FRIDAY - SUNDAY, JUNE 25 - 27, 2021

The Des Moines Arts Festival is Iowa’s largest and most prestigious arts and cultural event drawing over 
200,000 people annually to downtown Des Moines the last weekend of June. The Festival featured 154 
professional visual artists, their original artwork in a variety of mediums reflects the very best, having been 
juried from 1,000 applicants. Sponsors and non-profit organizations offered a variety of interactive arts 
activities designed to engage and enhance the experience for our guests. Live music, performing arts and 
strolling street theatre provided non-stop entertainment. Culinary offerings were provided by local and 
regional restaurants, breweries and mobile food vendors.
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Historic Festival photos show that while some trends have 
changed since the Festival’s 1958 beginning, appreciation 
for local community and culture have remained vibrant 
throughout the years.

The Des Moines Arts Festival® traces its beginnings 
to 1958 when the Des Moines Art Center hosted 
its inaugural Art in the Park on the grounds of Des 
Moines’ fine art museum. In 1997, with the advent of 
revitalized downtown urban energy, momentum grew 
to reinvigorate the 40-year-old event. Armed with a 
new name and a new location, the 1998 Des Moines Arts 
Festival splashed onto the Downtown bridges that span 
the Des Moines River, showcasing the nation’s premier 
artists and creating an opportunity for people of all ages 
to embrace the arts.
 
Early in the Festival’s growth, it was determined that 
exhibiting artists would drive the core of the show. 
With this focus, multiple programs were introduced 
over the years to strengthen the Festival’s emphasis on 
Art. The juried art fair attracts professional artists from 
around the globe. With over 1,000 applications annually, 
it remains one of the country’s most competitive and 
well-respected. Visual arts extend to all ages. In 2002, 
the Festival introduced Nurturing a Student’s Vision 
(NSV) and Artist Demonstrations. NSV was developed to 
encourage children to follow their passion for visual Art. 
The Program has since blossomed to include more than 
100 metro schools and over 400 kids and their artwork. 
Artist demonstrations made Art more accessible and 
created a better understanding between artists and their 
artwork. In 2003, the Festival reached new artists in Iowa 
through the Emerging Iowa Artists program. This unique 
Program provides an opportunity for residents of Iowa 
who are enrolled at any institute of higher education 
across the nation to display and sell their artwork during 
the Festival.
 
The 2006 Festival brought about the most significant 
transformation since 1998 with a new site and new 
leadership. Eight blocks west of the original bridge 
site, construction was concluding on the new David 
Chipperfield-designed library and the John and Mary 
Pappajohn Higher Education Center. Surrounding 

these two marvelous buildings was Phase One of 
Western Gateway Park. In this all-new green space 
in the Downtown community, the Festival found its 
new home. Since 2006, Western Gateway Park has 
experienced exponential growth with the addition of 
the John and Mary Pappajohn Sculpture Park (2010) 
and the newly minted Renzo Piano Building Workshop-
designed headquarters for Krause Group (2020). In the 
same year, the Festival recruited seasoned Festival and 
event executive Stephen King, to Des Moines as its new 
Executive Director.
 
The Festival celebrated its 10th anniversary in 2007 
with a special performance by The Joffrey Ballet and 
several new initiatives, including the introduction of the 
Interactive Billboard Mural Project. The collective hand 
of the community created two billboard-sized replicas 
of Vincent van Gogh’s The Starry Night and Irises. The 
Project was revived the following year with The Hour 
of Tea by Frederick Carl Frieseke and Autumn, New 
Hampshire by Maurice Prendergast. In 2014 guests 
interacted with one of the art world’s most famous 
paintings as Sunday on the Island of La Grande Jatte by 
Georges-Pierre Seurat came to life over the three-day 
Festival.
 
The Interrobang Film Festival premiered in 2008. The 
Festival has screened more than 700 films and become 
IMDb certified. Also in 2008, the Festival introduced 
its award-winning Green Arts Sustainability Program. 
The program emphasizes education and responsible 
measures, including compostable cups used for 
dispensing beverages, generators run on a biodiesel 
blend, and waste stations that accept recyclables, waste, 
and compostables. Along with a line-up of professional 
and emerging artists, 2009 embraced a resurgence 
in performing arts and music. Since advancing the 
Festival’s commitment to live music, it hosted national 
artists Gavin DeGraw, Grand Funk Railroad, Gin 
Blossoms, Saint Motel, Sir Sly, Aaron Neville, 10,000 

OUR HISTORY

Maniacs, Eddie Money, The Family Stone, Spin Doctors, 
Los Lobos, Big Head Todd and the Monsters, Iris 
Dement, Joe Purdy, The Pines, and many more. In 2011, 
the Festival partnered with Greater Des Moines Habitat 
with Humanity for a “Blitz Build.” The house’s exterior 
was completed and hauled off-site Sunday for an area 
Des Moines family to enjoy. The partnership would again 
provide a home in the Des Moines community in 2013, 
2014, 2019, and 2021.
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FESTIVAL PROGRAMS

• Juried Art Fair presented by Nationwide

• Emerging Iowa Artists Program and artist demonstrations 
presented by Principal®

• 44 film screenings at the Interrobang Film Festival 
representing 10 countries

• Community Outreach Program presented by Prairie 
Meadows showcasing and supporting 21 Central Iowa 
non-profit organizations

• Live music on the Hy-Vee Main Stage and Roots Stage 
presented by Meredith

• BOOM ART! presented by MidAmerican Energy Company

• Green Arts Zero-Waste Sustainability Program managed 
by Urban Ambassadors

• Silent Rivers Design+Build VIP Club, Hospitality Suites 
and #DMAFcurated exhibit

• More than 800 volunteer shifts supported by Polk County 
Board of Supervisors

• Student Art Exhibition presented by Hubbell Homes and 
Visionary Artists Ceremony

• Artist Demonstrations presented by John Deere

• Official merchandise and apparel available at two Arts 
Festival Shops

• Artisan Food and Beverages featuring the Curated Crafts 
from across Iowa

• Non-Profit Partners Program

• Sculpture Garden

• Preview Celebration presented by Foster Group

ABOUT THE FESTIVAL

We celebrated the Festival’s 15th anniversary in 2012 with 
an all-Iowa line-up of live music. The Festival’s interactive 
activity created a giant mural for Paint the Skywalk 
project in downtown Des Moines. Emerging Iowa artist 
Abby Butson’s artwork was featured in the 10’x13’ 
mural that was permanently installed in The Partnership 
Building’s Skywalk following the Festival. In 2015, Birds 
of a Feather was commissioned for Metro Arts Alliance’s 
40th anniversary and painted with help from thousands 
of visitors at the Festival. The public also created 
hundreds of dove- sized bird kites out of repurposed 
vinyl, which fly behind the “big bird” like a jet trail. Birds 
of a Feather flies as a permanent installation at the Des 
Moines International Airport.
 
The Festival welcomed BOOM! ART, an interactive 
mural project suspended 30 feet high from the all-new, 
all-electric MidAmerican Energy bucket truck in 2016. 
It was the same year we experienced a laser and LED 
light show at the conclusion of the Festival. In 2017, Des 
Moines Arts Festival celebrated its 20th anniversary with 
the “20 Party,” an evening to toast the Festival’s history. 
During the Festival, two performing acts captivated 
guests, eVenti Verticali’s WANTED comedy aerial show 
and the Secret Walls smackdown art competition. Guests 
also enjoyed the street theatre experience of Bill Robison 
and Fantastik Patrick. The Festival commemorated 
the 20th anniversary with a permanent mural on the 
side of the Ford and Garland Building of the year’s 
commemorative poster, The Dream by Des Moines artist 
Chris Vance.
 
The first Art in the Park attracted little more than a 
few hundred people. Six decades later, the Festival has 
established itself as the signature arts and culture event 
in Iowa and one of the world’s most prestigious and 
admired festivals. With an annual attendance exceeding 
200,000 people since moving downtown in 1998, the 
Festival has welcomed more than 2.6 million visitors. 
The international community has recognized the Festival 
with over 300 industry awards, including the Gold Grand 
Pinnacle Award.
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ECONOMIC IMPACT
 

<18..........................................8% 
18–20.......................................5% 
21–24......................................10% 
25–29......................................10% 
30–34......................................10% 
35–39........................................6% 
40–44.........................................6% 
45–49.........................................7% 
50–54......................................10% 
55–59......................................10% 
60–64...........................................8% 
65+..............................................9%

MALE: 37%

*2019 Survey

FEMALE: 63%

GENDER

AGE

Never Married:.....................................35% 

Married:................................................49% 

Separated:...............................................1% 

Widowed:................................................3% 

Divorced:...............................................10%

MARITAL STATUS

HOUSEHOLD

FAMILY: 44.38%

2-PERSON: 32.14%

SINGLE PERSON: 21.68%

EDUCATION
<$15,000 – 24,999......................20% 

$25,000 – 34,999..........................6% 

$35,000 – 49,999.........................12% 

$50,000 – 74,999.........................17% 

$75,000 – 99,999.........................13% 

$100,000 – 149,999.....................15% 

$150,000 – 199,999......................8% 

$200,000+... . . . . . . . . . . . . . . . . . . . . . . . . . . . .7%

INCOME
Professional/Technical:..37% 
Clerical/Secretarial:............4% 
Sales:..................................6% 
Service:...............................5% 
Educator:.................................8% 
Unemployed:..........................1% 
Military:..................................1% 
Agriculture/Forestry:...............2% 
Non-Profit:.............................2% 
Construction:....................2% 
Homemaker:..........................3% 
Retired:...................................9% 
Student:................................14% 
Other:..................................6%

PROFESSION

RACE

2 1FULL-TIME STAFF
PART-TIME STAFF

4 FULL-TIME 
S U M M E R

 I N T E R N S 2
3

SEASONAL 

STAFF
CONTRACTED 

STAFF

*

Executive Director

Program & Production Manager

Sponsorship Manager

Social Media Manager

Public Relations

Intern, Design and Event

Intern, Community Outreach

Intern, Student Art Exhibition        
& Emerging Iowa Artists

Intern, Program

Volunteer Coordinator

Guest Producer, Interrobang      
Film Festival

Founded in 1998 as a 501(c)3 
as a non-profit; volunteer 
board with full-time 
executive director. 

3%

20%

41%

20%

10%
5%

Some High School High School Graduat e
Some C ollege College Graduat e
Post-Graduate Degree Middle School or Les s

ESTIMATED
$8.2 MILLION

OVERALL BUDGET

$1,079,755
REVENUE:

$1,071,487
EXPENSES:

STAFFING NUMBERS

POSITIONS

70% FEMALE

623 TOTAL VOLUNTEERS

VOLUNTEER COUNT
AND DEMOGRAPHICS

469
SHIFTS

1,876

VOLUNTEER

HOURS

FOUNDING/INCORPORATION 
DATE AND MANAGEMENT

SYSTEM

ATTENDANCE NUMBERS

200,GUESTS
0 0 0

OTHER

TWO OR MORE RACES

HISPANIC/LATINO

ASIAN

AFRICAN AMERICAN

CAUCASIAN 81%

1%

3%

3%

5%

5%

TOTAL

30% MALE

FESTIVAL DEMOGRAPHICS

GUEST DEMOGRAPHICS
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PROMOTION AND MARKETING 
GOALS FOR 2021

2021 DES MOINES ARTS FESTIVAL®

“THE COMEBACK IS 
  ALWAYS STRONGER 
  THAN THE SETBACK”

• Emphasize the comeback after a 2020 hiatus.

• Highlight the traditional values and programming of 
the Festival.

• Highlight the need for festivals and events as 
community builders.

• Generate buzz about the Des Moines Arts Festival 
during the weeks leading up to the three-day event.

• Promote the organization as an annual presence in 
the community. 

• Increase social media engagement with Festival 
guests, vendors, sponsors, staff and volunteers 
through staying on the cusp of ever-changing need 
by guests for technology. 

• Increase awareness and recruitment of volunteers. 

• Engage and thank our sponsors. 

• Engage and promote each professional visual artist 
with our ever-increasing digital fan base and theirs 
through a robust social media campaign highlighting 
all exhibiting artists in separate posts with 
engagement on their identified social media outlets 
including applicable hashtags and keywords. 

• Increase awareness of the variety of programming 
that is offered at the Festival. 

• Increase the understanding of the lnterrobang Film 
Festival as an internationally recognized event 
through the sharing of movie posters and previews 
of the films selected for the Festival. 

• Strengthen the Festival’s brand as an internationally-
recognized event and annual regional attraction. 

JUNE
   26-28

#DMAF2021  #GOWHEREITTAKESYOU

PREMIER SPONSORS PLATINUM SPONSORPRESENTING SPONSOR

desmoinesartsfestival.org

visual  I  performing I  music  I  interactive  I  film

PRESENTED BY NATIONWIDE

PROMOTIONAL/MARKETING CAMPAIGN & MEDIA OUTREACH

(Above) Stephen 
King, Executive 

Director, Ben Shuh, 
artist, join Megan 

Reuther on WHO13’s 
Hello Iowa. (Right) 
Artist Ben Shuh on 

WHO13’s Hello Iowa.

• Strengthen the Festival’s brand as a catalyst for 
economic growth annually using the “Creative 
Economy” buzz word. 

• Promote the Festival as a community event that 
impacts economic development and quality of life 
for Des Moines, Iowa, and the Midwest Region.  
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MEDIA RELATIONS
The 2021 editorial media relations campaign targeted 
local and regional news media outlets with the objective 
of generating news coverage to increase general 
awareness of the Festival’s return, as well as specific 
awareness of the Festival’s COVID-19 safety precautions 
and guidelines for enjoying the Festival safely. To 
accomplish this, we distributed news media releases 
and engaged in direct outreach with media outlets 
throughout central Iowa and neighboring regions. 
News releases and media pitches included information 
on art and artists, live entertainment, interactive arts 
activities, special festival programming, “pro tips” for 
an outstanding festival experience, artist awards, the 
diversity of the Emerging Iowa Artist program, and 
more—with all materials highlighting Festival sponsors 
and partners. Media materials were also posted in the 
Festival’s digital newsroom, and portions of the content 
were strategically re-purposed for Festival social media 
as appropriate.

Screenshots from the Des Moines Register, KCCI.com, 
Ames Tribune, and WHO13.

The central message of the 2021 campaign was “the 
comeback is always stronger than the setback.” As a 
result, much of the earned media coverage reflected this 
message; early coverage also highlighted the support 
and guidance of Festival leadership, partners and 
sponsors as the primary reasons the Festival was able to 
return for 2021. Other earned media coverage highlights 
for 2021 included live quotes from and interviews with 
the Festival’s executive director and board chair, high-
profile artists, and community partners; highlights of 
special programming and the commemorative poster; 
references to the Festival’s economic impact for the Des 
Moines region; and specific mentions of the Festival’s 
COVID-19 safety protocols. 
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From the early May announcement of the Festival’s 
return through the week after the event, the earned 
media outreach campaign garnered more than 91 
interviews/mentions on the ABC, NBC and CBS TV 
affiliates in Des Moines; 33 stories/mentions in the 
Des Moines Register and 10 other newspapers in Iowa; 
10 radio news interviews/mentions on 4 Des Moines 
stations; and 41 instances of digital news articles/
mentions—for a total advertising value equivalency 
(AVE) for earned media of well over $717,000. 

A special thanks to the Des Moines Camera Club: 
Alan Jacobs, John Ryan & Dwight Tomes  

• Online News Media: 41 earned 

placements/mentions valued at 

$129,203. (Audience: 4,564,249)

• TV: 92 earned placements/mentions 

valued at $263,879. (Audience: 

1,672,938)

• Newspaper: 33 earned placements/

mentions valued at $324,738. 

(Audience: 2,149,807)   

• Radio: 10 earned news show 

interviews/mentions.

• Advertisements/Sponsored Content: 

For digital billboards and sponsored 

content from WHO, iHeart Radio, Des 

Moines Radio Group and IPR: Total 

AVE of $236,776. 

(Above) Magazine and billboard ads that were published leading up to the 2021 Festival.

Due to this success, the Festival attendance reached 
135,000. There is no income result as the Festival is a 
free non-profit event.

RESULTS SAMPLING

ELIZABETH MOEN • AVEY GROUWS BAND • CRYSTAL CITY • THE HAUNTED HALLOWS • ENGLISH
BRIAN JOHANNESSEN • CHAD ELLIOTT • TY & DIANNA OF THE HOST COUNTRY • DAVE MOORE

JUNE 25-27 • desmoinesartsfestival.org/music • #gowhereittakesyou

ALL LIVE MUSIC IS FREE | ENJOY THE FESTIVAL AS A VIP
desmoinesartsfestival.org/patron

PRESENTED BY

LOVELYTHEBAND • HERE COME THE MUMMIES IAN NOE • LILLY HIATT•

PRESENTING SPONSOR PREMIER SPONSORS OFFICAL SPONSORS

www.desmoinesartsfestival.org

 WESTERN GATEWAY PARK • JUNE 25-27

PRESENTED BY

DES MOINES ARTS FESTIVAL®

JUNE 25-27 • desmoinesartsfestival.org • #gowhereittakesyou

ENJOY
EVERYTHING

FROM

TATOR
TOTS

ROOT 
BEER

FLOATS
TO

PRESENTED BY

JUNE 25-27 • desmoinesartsfestival.org/music • #gowhereittakesyou

PRESENTED BY

LOVELYTHEBAND • LILLY HIATT
HERE COME THE MUMMIES • IAN NOE

PROMOTIONAL/MARKETING CAMPAIGN & MEDIA OUTREACH



2021 DES MOINES ARTS FESTIVAL®

13

2 

About the 2021 Des Moines Arts Festival®  
 
The eleven-time Grand Pinnacle Award-winning Des Moines Arts Festival®, presented by Nationwide, is 
a three-day arts and culture festival cast in the beautiful urban street setting surrounding the famed 
John and Mary Pappajohn Sculpture Park in Western Gateway Park in downtown Des Moines.   
 
This year’s event revives all the festival’s signature elements, including a juried art fair featuring works 
by 160 artists from around the country, live music and performances on two stages, eclectic/artisan 
food and beverages, student art exhibits representing more than 80 Iowa schools, and interactive arts 
activities and live demonstrations by professional artists.  Learn more about the 2021 festival 
experience.   
 
The 2021 event is also home to the Interrobang Film Festival,  which will offer curated screenings of 
films from around the globe and filmmaker engagements during the festival, both in person and 
virtually. Learn more here.   
 
COVID-19 safety 
 
Stephen King, the festival’s executive director, said that 2021 event organizers will implement a number 
of measures in the interest of providing a safe and healthy environment.  
 
The festival’s first line of defense is masks, which are required for event staff, volunteers, artists, 
vendors, and festival guests.  
 
“Additionally, we’ve reconfigured our setup and load out process, as well as the event layout, to foster 
social distancing,” King said. “An area of particular focus has been the artist booth areas that are the 
Main Street of the festival, so to speak, and therefore draw the most traffic.  
 
“We’ve also directed artists to keep three sides of their tent open at all times, in order to encourage 
ventilation, and we’re asking artists and vendors to employ similar measures that reduce contact,” he 
added.  
 
Other safety measures include hand sanitizing stations offered throughout the venue and ongoing and 
consistent sanitization of common spaces like ATM keypads and restrooms.  
 
While these and other measures will go a long way towards maintaining a safe environment, King said 
the most important element of the festival’s safety plan is summed up in one word: cooperation.  
 
“The festival is happening because we trust our guests will work with us to help make it happen,” he 
said. “Cooperation is critical.”  
 
FIND OUT MORE ABOUT THIS YEAR’S EVENT:  
 
desmoinesartsfestival.org   
Facebook  Twitter  Instagram   
 

TARGET AUDIENCES:

YOUNG ADULTS
(AGES 20-35)

MEDIA PARTNERSHIPS
To enhance the earned media campaign, the Festival secured promotional media partnerships with the Des 
Moines Radio Group, iHeart Radio, and WHO13, as well as digital billboard coverage via Lamar Advertising. The 
promotional campaign resulted in a robust mix of TV, radio, and out-of-home advertising placements in May 
and June, with a significant content focus on the Festival comeback, the presenting sponsor and other Festival 
sponsors, and also emphasized volunteer opportunities, opportunities to become a patron, live entertainment, 
and other key Festival draws and talking points. 

WHO13, the Des Moines NBC affiliate, is a longstanding Festival partner. In 2021, the station supported the 
comeback on a number of WHO platforms both pre-event and during the run of the Festival, including live 
and recorded interviews and mentions on news shows, promotional on-air announcements, digital coverage, 
and social media content, for an *estimated value of at least $120,000 (*final value not available at the time of 
printing). 

The Festival invested in 24 digital billboards in high-traffic areas throughout Des Moines, for a total of 5,909,352 
impressions and an advertising equivalency value of $19,702. 

Longtime partner Des Moines Radio Group is a family of ten radio stations in central Iowa. The company donated 
$21,250 in on-air promotions, website exposure, social media mentions, emails, and live broadcasts in support of 
the Festival. 

Returning to support the 2021 comeback was iHeart Radio Des Moines, a group of four stations that contributed 
more than 400 promotional mentions in a blend of live and recorded public service announcements, live 
interviews, personality blogs and web event listings, for a total AVE of $60,000.

Another longtime Festival partner is Iowa Public Radio, which aired a total of 1,032 broadcast announcements 
and 516 online/streaming announcements, for an AVE of $15,824 and a total of 1,427,428 impressions.

FAMILIES WITH 
CHILDREN

ART BUYERS COMMUNITY LEADERS 
AND DECISION MAKERS

  

 
 
 
 
 

 
Released May 6, 2021 

 
MEDIA CONTACT: 

Rhonda Aghamalian at creative.genie.communications@gmail.com 
Or 972.824.1455 (voice/text 24/7) 

Handout images available here 
 

 

Des Moines Arts Festival® Returns for 2021 
The three-day outdoor art, music, and film festival ranks among the top cultural happenings in the country 

 
 
(Des Moines, IA)— The Des Moines Arts Festival® presented by Nationwide will return June 25-27 with 
COVID-19 safety protocols in place, festival officials confirmed this week.  
 
The free, three-day outdoor arts and culture celebration resumes following a 2020 hiatus/shift to virtual 
programming as a result of the pandemic. The event’s revival is an important plot point in the area’s 
pandemic recovery, said Bob Larson, who chairs the festival’s board of directors.  
 
“A successful festival is worth an estimated $8.2 million in terms of economic impact to our city and the 
surrounding area,” he said. “Additionally, our return means significant economic benefit for the 
participating artists, as many of them draw a substantial portion of their income from sales made at 
festivals and art shows.” 
 
But the prospective boost to the local economy isn’t the only reason why the continuation of the festival 
is joyful news for Des Moines, Larson said.  
 
“Continuing the festival will elevate our community’s spirit as much as it will bring practical benefit,” he 
said. “This event is the heart and soul of the arts and culture community in Iowa, and an essential 
element of the Des Moines experience. It was sorely missed in 2020, and will no doubt be anticipated 
with great excitement in 2021.” 
 
Larson credits thoughtful planning on the part of festival leadership and the support of the event’s 
partners as contributing factors to the festival’s ability to survive a year of suspended operations.  
 
“Thanks to sound planning, guidance and input from our partners, and the expected cooperation of our 
guests, we’ll be able to offer a safe and fun event this June,” he said. “We’re back—even stronger and 
bolder than we were before.”  
 
 
 
 
 

$954,596 TOTAL EARNED/
PROMOTIONAL 
MEDIA VALUE
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The Des Moines Arts Festival® website, mobile website 
and social media outlets serve as a powerful tool for 
communicating the Festival’s message. Adjusting to our 
guest’s primary source of information being electronic 
in the wake of the pandemic, our media strategy 
emphasized the website and social media as a primary 
source of information. Volunteer recruitment, artist 
listings, live social media streaming, links, Festival event 
schedules, maps, applications, planning guides, and 
much more are within the site.

Our call to action, “go where it takes you...” is supported 
by allowing guests to have schedules, maps, and 

CONNECTING WITH THE 2021 FESTIVAL

WEBSITE VISITS 109,370UP
91%

UP
67%

UP
84%

(Above) Screenshots of the Festival’s website

information as close as their smart phones.

The website is updated annually to reflect the 
current year’s creative campaign. This year, it got a 
full makeover from top to bottom and can even be 
translated into 11 languages! Its dynamic, back-end 
interface allows the Festival Staff to schedule, through 
their personal mobile device, everything from the 
headline entertainment, to artist demonstrations, to 
featured events. Visitors to the Festival site can view 
an on line gallery featuring images of artwork from 
all exhibiting artists. The online gallery dates back 
to 2009, helping guests track down artists they may 

have seen at previous years of the Festival. The media 
center on the site is also a reference report for all of 
the Festival’s news, including press releases and special 
announcements.

The Festival website is an integral tool for 
communicating with participating vendors and artists. 
Built into the website are dynamic applications for 
food vendors, volunteering, and non-profit space. 
Also included are planning guides for artists and other 
exhibitors. The site is accessible to anyone.

PAGE VIEWS 276,356 NEW USERS 69,356

WEBSITE/SOCIAL MEDIA
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FACEBOOK 
Des Moines Arts Festival

WAYS TO CONNECT:

YOUTUBE 
Des Moines Arts Festival

PINTEREST 
@DMArtsFest

TWITTER 
@DMArtsFestival 

INSTAGRAM 
@desmoinesartsfestival

SOCIAL MEDIA
The Des Moines Arts Festival® places a heightened focus 
on social media because it is where more and more 
people are getting their information from. Because of 
this, the Festival’s Facebook, Twitter, Instagram, and 
Pinterest pages became integral tools in the Festival 
experience.

OFFICIAL HASHTAGS: 

#DMAF2021   #GOWHEREITTAKESYOU
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(Left) Guests and artists took 
pictures during the Festival and 
used hashtags to join our social 
media feed.

SOCIAL MEDIA

(Above) Artists and sponsors 
took pictures during the Festival 
and used hashtags to join our 
social media feed.

WEBSITE/SOCIAL MEDIA
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9,343 FOLLOWERS
15,362 PEOPLE REACHED

IN JUNE 2021
#DMAF2021 USED 503 TIMES

3,528 LIKES RECEIVED 

IN JUNE 2021

9,153 FOLLOWERS
3,794 PAGE VISITS

IN JUNE 2021
78 MENTIONS
33,700 IMPRESSIONS 

IN JUNE 2021

10,800 AVERAGE DAILY REACH

20,430 PAGE LIKES
30,304 UNIQUE STORY OPENS

533 NEW PAGE 
LIKES IN JUNE 2021
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From performance stages and hospitality suites, to 

interactive booths, our partners have a wide selection 

of great sponsorship opportunities for all levels.

SPONSORS

The Des Moines Arts Festival® Sponsorship Program is 
a relationship approach that garnered a 90% retention 
rate and added four new sponsors. Our personalized 
attention and multi-step process is built on the premise 
that we will listen and provide a potential sponsor the 
marketing objectives they seek. 

The sponsor relationship begins with the Prospectus. 
The Prospectus is a comprehensive document 
containing specific information about the Festival, 
its demographics, and sponsorship offerings. This 
document is available in hard copy or as a PDF. It is also 
made available for download from the Festival’s website. 
After delivering a Prospectus and reviewing the potential 
opportunities available, Festival staff works with the 
sponsor in determining their goals and objectives for 
entering a relationship. After determining these goals, a 
comprehensive, sponsor-specific proposal is assembled 
with the commensurate rights and benefits. The Festival 
offers sponsorship opportunities at a variety of levels 
starting at $2,500. 

To assist the sponsor with their on-site activity and 
the demand of volunteer/ employee recruitment, the 
Festival works closely with the sponsor’s representative 
through meetings and other electronic communications, 
preparing sponsors with logistics, direction, and 
assistance. 

In addition, Festival staff works with each sponsor to 
generate and successfully activate the sponsor’s activity 
that will best reflect their company and promotes their 
sponsorship and activities as part of our robust social 
media editorial calendar. 

We assist in sourcing materials, providing vision, and 
execution. On site, sponsors are assigned a dedicated 
member of our Sponsor Relations Event Management 
Team to assist them with setup, tear down, and all things 
in between. Following the Festival, all sponsors are 
provided a Final Report with comprehensive information 
about the Festival and its ability to provide the promised 
rights and benefits. The Final Report is presented at 
a follow-up meeting in an easy-to-navigate bound 
document that includes a thumb drive of images of the 
Festival for the sponsor’s use in the future.
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OFFICIAL MEDIA 

SPONSOR

PRESENTING SPONSOR

JURIED ART FAIR

PREMIER SPONSOR PREMIER SPONSORPREMIER SPONSOR

DOLL DISTRIBUTING
PARTICIPATING SPONSOR

HUBBELL HOMES
PARTICIPATING SPONSOR

G. DAVID AND TRUDY HOLMAN 
HURD FUND
PARTICIPATING SPONSOR

IOWA PUBLIC RADIO
PARTICIPATING SPONSOR

JOHN DEERE 
PARTICIPATING SPONSOR

MEREDITH CORPORATION
PARTICIPATING SPONSOR 

EXILE BREWING COMPANY
CONTRIBUTING SPONSOR

FOSTER GROUP
CONTRIBUTING SPONSOR

GATEWAY MARKET
CONTRIBUTING SPONSOR

KUM & GO
CONTRIBUTING SPONSOR

MH EQUIPMENT
CONTRIBUTING SPONSOR

NATURAL GROCERS
CONTRIBUTING SPONSOR

OFFICIAL SPONSOR

COMMUNITY OUTREACH 

PROGRAM

OFFICIAL SPONSOR

EMERGING IOWA

ARTIST PROGRAM

OFFICIAL SPONSOR

MAIN STAGE

OFFICIAL SPONSOR

HOSPITALITY SUITES 

& VIP CLUB

OFFICIAL SPONSOR

VOLUNTEER PROGRAM

OFFICIAL MEDIA 

SPONSOR

OFFICIAL MEDIA 

SPONSOR

BANK OF THE WEST
SUPPORTING SPONSOR

CITY OF DES MOINES
SUPPORTING SPONSOR

GREENSTATE CREDIT UNION
SUPPORTING SPONSOR 

ATLANTIC BOTTLING 
COMPANY
CONTRIBUTING SPONSOR

BRICK GENTRY LAW
CONTRIBUTING SPONSOR

CENTRO RESTAURANT
CONTRIBUTING SPONSOR

NB GOLF CARTS
CONTRIBUTING SPONSOR

RENEWAL BY ANDERSEN
CONTRIBUTING SPONSOR

RUAN FOUNDATION
CONTRIBUTING SPONSOR

SHOPIFY
CONTRIBUTING SPONSOR

VERO
CONTRIBUTING SPONSOR

VOLUNTEERLOCAL 
CONTRIBUTING SPONSOR

38 SPONSORS
TOTALING

$557,500
CASH AND

$298,500 
IN KIND

90% RETENTION

13% OVER BUDGET
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List of sponsors on the website.

Examples of ads placed in the 
Festival program.

JUNE 26-28, 2020 • DESMOINESARTSFESTIVAL.ORG

PRESENTING SPONSOR

PREMIER SPONSORS

OFFICIAL SPONSORS

OFFICIAL MEDIA SPONSORS

PARTICIPATING SPONSORS

SUPPORTING SPONSORS

CONTRIBUTING SPONSORS

BUICK/GMC • DOLL DISTRIBUTING

G. DAVID & TRUDY HOLMAN HURD FUND

HUBBELL HOMES • IOWA PUBLIC RADIO • JOHN DEERE 

VOYA FINANCIAL • WELLS FARGO

BANK OF THE WEST • GREENSTATE CREDIT UNION

IOWA ARTS COUNCIL/IOWA DEPARTMENT OF CULTURAL AFFAIRS

AARP COMMUNITY PROGRAMS •  ATLANTIC BOTTLING CO. 

CENTRO RESTURANT • CENTURYLINK • EXILE BREWING • GATEWAY MARKET  

KUM & GO • LEAFFILTER • MERCY EMERGENCY TRANSPORTATION SERVICES 

MH EQUIPMENT •  NB GOLF CARS •  NATURAL GROCERS

PELLA WINDOWS & DOORS OF CENTRAL IOWA • RENEWAL BY ANDERSEN 

RUAN FOUNDATION • VERO • VOLUNTEERLOCAL • ZIEGLER CAT

PLATINUM SPONSOR

prairiemeadows.com

STIR UP YOUR 

Prairie Meadows is a proud supporter of  
the Des Moines Arts Festival and all  

they do for local artists. 

To date, Prairie Meadows has given $1.9 billion  
to the state of Iowa, with $857 million  

remaining in our local community. let’s get together

@kuperman.draws
www.jacobkuperman.com

des moines based illustrator / muralist

SPONSORSHIP PROGRAM
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The Festival offered a wide assortment of sponsorship opportunities, 
from performance stages to interactive booths.
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The Des Moines Arts Festival® merchandising program 
featured a range of current and fashionable original 
designs that are always a hit among guests of all 
ages. The Festival worked with their internal creative 
team to establish the design selections.

Working directly with staff, styles, trends, and colors 
were selected to compliment the current creative 
designs and to appeal to a target market that 
included men, women, and children of all ages. 

7NEW T-SHIRT
& CAP DESIGNS 
PRESENTED IN 

2021

$51,582

47% OVER BUDGET

IN NET MERCHANDISE

REVENUES

MERCHANDISE PROGRAM
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Official Festival merchandise was available 
at two onsite merchandise tents as well as 
in an online store (above).

10% and 25% 
merchandise 
coupons were part 
of the Festival 
Patron packages.

25%
Valid June 25-27, 2021 

at the Arts Festival Merchandise shops

off all Festival
merchandise

2021

1 %
Valid June 25-27, 2021 

at the Arts Festival Merchandise shops

off all Festival
merchandise

2021
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VOLUNTEER PROGRAM supported by Polk County

623
VOLUNTEERS

1,876
VOLUNTEER

HOURS 469
SHIFTS

210,000

SERVED
GUESTS

CORE PROGRAMS: VOLUNTEER PROGRAM

Since the Des Moines Arts Festival® began in 1998, 
the Festival’s success has been due in large part to 
hundreds of volunteers who devote their time, talent 
and energy during the three-day weekend. The 
volunteer program is identified through three distinct 
groups of volunteers: Event Management Team, General 
Volunteers and Non-Profit Partners. 

Each Event Management Team (EMT) member 
oversees a specific area of the Festival throughout 
the weekend. Additionally, they attend monthly 
meetings, beginning in February and assist in recruiting 
volunteers throughout May and June for their specific 
areas. The team of 53 men and women lead the general 
volunteers onsite throughout the Festival weekend. 
Each member of the team manages a specific area, 

including Artist Relations, Food Operations, Sponsor 
Relations, Volunteer Relations, Stage Management, 
Beverage Management, and Production. Post festival, 
staff hosts a review with the EMT to gain feedback and 
ideas on how to improve efficiencies onsite and general 
brainstorming for the following year. 

 General Volunteer shifts range between 3-4 hours, 
beginning with festival load in through tear down of the 
festival. Jobs range from Artist Relations to VIP Club 
Check in to Information Booth hosts and everything 
in between. This year, 469 shifts were filled by 303 
individuals. 

Volunteer signup and management is handled through 
VolunteerLocal, a web-based software program that 

provides online registration and check-in, making the 
signup process and scheduling of volunteers incredibly 
streamlined and easy to facilitate. All volunteers receive 
a complimentary t-shirt, snacks, and beverages.

Three local non-profit partners host the five beverage 
stations across the site. Each organization has one-to-
two-point people on the Event Management Team as 

SUPPORTED
BY
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Environmental Impact Team 

Volunteer T-shirts

General Volunteer

T-shirts

Artist Realations Team

T-shirts 

We love our volunteers! 
Each volunteer received a free 
t-shirt, specific to the type of 

volunteer work: General Volunteer, 
Artist Relations, or Environmental 

Impact Team.

The Festival website offered an easy and effective sign-up 

page for volunteer shifts, supported by VolunteerLocal.70%
VOLUNTEERS
FEMALE

30%
VOLUNTEERS
MALE 1 1 COLLEGES &

UNIVERSITIES

16 HIGH 
SCHOOLS

5NON
P R O F I TS

20 CORPO-
RATIONS

a liaison between their organization and festival staff. 
They are tasked with volunteer recruitment and on-
site management of the beverage station. In return, 
the organizations keep all tips and a percentage of 
net proceeds earned during the festival. Proceeds 
earned by these organizations support arts initiatives 
or youth in the community. The 2021 Beverage Stations 
were hosted by Cowles Montessori Parents Group, 
Community Youth Conceptions, and Des Moines 
Music Coalition with a total of 280 shifts filled by 218 
individual volunteers. 

2021 was proven to be more challenging in volunteer 
recruitment as the Festival was the first large scale 
event post pandemic. Social media was heavily utilized 
this year in volunteer recruitment efforts. All sponsor 
organizations were asked to distribute information on 

volunteering through their internal channels including 
newsletters and the internet. Opportunities were 
also posted on other online volunteer databases and 
communicated through Festival newsletters. 



CORE PROGRAMS: DIVERSITY, EQUITY, INCLUSION  |  ACCESSIBILITY PROGRAM  |  VIRTUAL PROGRAMMING

DIVERSITY, EQUITY, INCLUSION
The Des Moines Arts Festival adopted a strategic plan 
in 2018 highlighting diversity, equity and inclusion 
as a key strategic initiative. Acting on this plan, the 
organization is engaging diverse segments of the 
community by using arts as a catalyst and inspiring 
individuals to find their creative voice. To achieve this, 
the organization created a program called A Seat 
at the Table (ASATT). Launched in 2020, the highly-
successful ASATT includes a panel of community 
partners sharing how they’ve been working towards 
cultural equity and how together the community 
can collaborate to elevate inclusion through the arts. 
Each conversation is held over Zoom and the topics 
have included Black History Month: Transforming 
Barriers into Opportunities; Asian American and 
Pacific Islander Heritage Month; Cultural Equity in 
American Indian Art; Latino Heritage and its Influence 
on American Art and Culture and Rehabilitation 
Through Art. Since beginning ASATT in December 
2020, the program has experienced a 40% increase 
in attendance. In addition to ASATT, the Des Moines 
Arts Festival’s Juried Art Fair selects artists through a 
rigorous five-person, blind jury process. In a strategic 
effort to include artists from all backgrounds, the 
Festival is intentional about recruiting a diverse panel 
of jurors. The Student Art Exhibition celebrates the 
creativity of students in grades K-12 through an art 
exhibition displayed at both the Festival and for six 
weeks after. The commitment to inclusion is illustrated 
through the recruitment of underserved community 
schools garnering a 466% increase in representation. 
The Community Outreach Program is another area 
where the organizations excels through thoughtful 
recruiting efforts. By reaching and working with 
nonprofit organizations that serve underrepresented 
communities, representation was increased by 140% in 
2021.
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Hip-Hope was a new organization participating 
in the Community Outreach Program.



ACCESSIBILITY PROGRAM
The Des Moines Arts Festival welcomed attendees with disabilities. We are 
dedicated to continually improving our efforts to ensure attendees have access to 
all festival activities, regardless of ability.

ADA PARKING
Designated handicap parking was located on Walnut Street between 12th & 13th 
Streets, south of the Festival grounds. Parking was limited and on a first-come, first 
served basis. Guests were directed to look for the ADA signs on the meters.

Complimentary parking is also available in the Nationwide garage (1100 Walnut 
Street) after 11:00 a.m. on Friday through the weekend.

WHEELCHAIRS
The Festival offered a wheelchair check out located at our Volunteer Headquarters 
(13th Street, between Grand & Locust) on a first come, first serve basis; however, 
we encouraged all patrons to utilize personal forms of transportation, including 
wheelchairs and scooters.

STAGE VIEWING AREAS
The Hy-Vee Main Stage, located between 12th & 13th Streets, Locust & Grand 
Streets, offered an elevated Accessible Seating area. Companions were welcome 
to join, but were told they may need to stand if the platform became too full. 

The Roots Stage, located on Locust Street, between 13th & 15th Streets, offer an 
Accessible Seating area near the stage at stage right. Companions were welcome 
to join.

RESTROOMS
Both handicap and ADA accessible porto-potties were located at throughout the 
Festival site. Air-conditioned restrooms were located inside the Central Public 
Library during the Library hours. 

VIRTUAL PROGRAMMING
Virtual programming was not offered at the 2021 Des Moines Arts Festival.

2021 DES MOINES ARTS FESTIVAL®
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Above image of the Accessible Seating 
platform at the Hy-Vee Main Stage.
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Music has been a part of the Des Moines Arts Festival since its beginning. Throughout 
the years, the focus for the stage lineups have changed as the Festival has grown. 
Special performances throughout the last nine years have included Joffrey Ballet, Gavin 
DeGraw, and The Smithereens. Each year, lineups combine the best of local entertainers, 
regional talents, and national acts! New to the Festival in 2016 was a fresh approach to 
local singer-songwriters with the premiere of the Acoustic Stage, which changed its 
name to the Roots Stage in 2019. This year’s Festival featured two stages, the Hy-Vee 
Main Stage and the Roots Stage presented by Meredith. 

An explosive variety of live music and entertainment headlined the Hy-Vee Main Stage. 
Indie-pop anthem leaders loverlytheband headlined Friday evening and Here Come the 
Mummies, an eight piece funk-rock band wrapped in mummy bandages, entertained the 
crowds on Saturday night.

The Roots Stage presented by Meredith offered a laid back environment in a quieter, 
backyard setting featuring Tommy Prine, son of legendary singer songwriter John Prine, 
and Lilly Hiatt, daughter of another legend, John Hiatt. The Roots Stage was designed to 
celebrate singer-songwriters and Americana-style music.

Other musical highlights at the Festival included Elizabeth Moen, Brian Johannessen, 
Chad Elliott, and Avey Grouws Band. We also welcomed three local dance companies 
and three, youth driven, non-profit music groups to join us on the stage this year. 

ENTERTAINMENT PROGRAM presented by Hy-Vee and Meredith Corporation

28
PERFORMANCES

2STAGES

13HY-VEE

15
TOTAL

TOTAL

MAIN STAGE ACTS

TOTAL
ROOTS STAGE ACTS

(Left) Here Come the 
Mummies, (Right) and 
Lil ly Hiatt.

CORE PROGRAMS: ENTERTAINMENT
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Performer/Rep Initials _____ 
Purchaser Initials _____ 

 

Agreement for Artists Services 
 
This Agreement dated as of May 3, 2021, between the Des Moines Arts Festival® (DMAF), a corporation organized under 
the laws of the State of Iowa ("Iowa") and Avey Grouws Band (“Performer”). 
 
WHEREAS, DMAF wishes Performer to perform the services described in Schedule A hereto ("Services"), which shall be 
performed in accordance therewith and in accordance with the terms hereof, and 
 
WHEREAS, Performer wishes to perform Services subject to the terms and conditions set forth herein, 
 
NOW, THEREFORE, the parties hereto agree as follows: 
 
ARTICLE 1 Basic Obligations of the Parties 

1.1 Services. Subject to the terms and conditions provided for herein, 
 

(a) Performer, in consideration of the Contract Price (as defined in Section 2.1) agrees to perform Services, and 
 
(b) DMAF agrees to pay for Services as set forth in Section 2.1. 

 
1.2 Employees. If applicable, all personnel assigned by Performer to perform Services will be employees of Performer and 
Performer will pay all salaries and expenses of, and all federal, social security, federal and state unemployment taxes, and 
any other payroll or withholding taxes relating to such employees. Performer will be considered, for all purposes, an 
independent contractor, and it will not, directly or indirectly, act as an agent, servant or employee of DMAF, or make any 
commitments or incur any liabilities on behalf of DMAF without DMAF’s prior written consent. 
 
ARTICLE 2 Terms of Payment 

2.1 Contract Price. In consideration for performance of Services, DMAF shall make payment to Performer for Services 
rendered hereunder in the amount of $1,800.00 (the "Contract Price"). The Contract Price includes all amounts to be paid 
by DMAF under this Agreement. Payment to be made after Performer has fully provided all services due under this 
agreement. 
 
ARTICLE 3 Risk of Loss; Insurance, and Laws,  

3.1 Risk. Performer will provide for all proper safeguards and shall assume all risks of loss to Performer and its employees 
incurred in performing Services hereunder. Performer(s) acknowledges that in the performance of their service, Performer 
may be at risk for physical harm by virtue of their own actions or the actions of others, as a result of the environment in 
which they will be performing, or as a result of other causes. Performer agree to hold harmless and indemnify the Des 
Moines Arts Festival Inc., including its employees, officers, directors, sponsors, and agents from any and all liability for 
damages or injuries, including death, Performer may sustain during their performance(s) or related activities. Performer 
also understands that they will indemnify Des Moines Arts Festival, Inc. et al… for any property damaged by performers 
actions (including stage, sound, backline, lights provided by the festival). 
 
3.2 Insurance. Performer will provide insurance coverage for all personal injuries and property damage resulting from the 
Performer’s delivery of Services under this agreement. Said coverage shall be in amount no less than $1,000,000.00.  “Des 
Moines Arts Festival” must be listed as “Additional Insured”.  And “Certificate Holder” must be as follows: 

For the dates of June 25-27, 2021 
Des Moines Arts Festival 
700 Locust Street, Ste. 100 
Des Moines, IA  50309 

 
Performer to deliver to DMAF certificate of insurance upon request. 
 
3.3 Laws. Performer shall comply with applicable federal, state and local laws and regulations governing health and safety 
of its employees assigned to perform Services. 
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LILLY
HIATT

R T  T GE

IAN NOE AND LILLY HIATT HEADLINE THE 
ROOTS STAGE PRESENTED BY MEREDITH

The Roots stage presented by Meredith offers guests an alternative music 

experience in a laid-back backyard style setting featuring Americana and 

singer-songwriters. 

IAN 
NOE

BRIAN
JOHANNESEN

CHAD
ELLIOTT

CASEY
JOE

COLLINS

DARIAN 
TAYLOR

See the full lineup with scheduled times on the back page!

29

HERE
COME THE
MUMMIES

NELLA
THOMAS

CRYSTAL
CITY

M IN T GE

See the full lineup with scheduled times on the back page!

LOVELYTHEBAND

ELIZABETH 
MOEN

AVEY 
GROUWS 

BAND

GIRLS 
ROCK! 

DES 
MOINES

(Above) Website l inks (Right) Program pages (Far Right) Artist Agreement
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839

550

BAGS OF ICE

LBS OF TATOR TOTS 
CONSUMED IN

23TOTAL FOOD

VENDORS

25DIFFERENT
FLAVORS

OF ICE CREAM

8 THE WEST
FOOD COURT

BOOTHS IN

8 THE EAST
FOOD COURT

VENDORS IN

USED

1 DAY

FOOD AND BEVERAGE PROGRAM

10F O O D
TRUCKS

CORE PROGRAMS: FOOD & BEVERAGE PROGRAM

Throughout the years, the Des Moines Arts Festival® has 
featured numerous food vendors and beverage options 
for Festival guests. With two food courts and single 
booth options around the Festival site, we provided a 
wide array of culinary options from 23 vendors, including 
international flavors and sweet treat options. The Festival 
also manages five beverages stations in partnership with 
three local, non-profit organizations. These partners 
operate the stations in exchange for a percentage of 
overall net sales.  

The Festival renewed beverage partnerships with Doll 
Distributing, Gateway Market and Atlantic Bottling 
Company. Beverage menus included nine canned 
domestics, a white wine and sangria option, as well as 
two cocktails – a margarita and the ever-popular 
Des Moines Arts Festival® vodka lemonade. Exile Brewing 
Company’s Ruthie, a light crisp lager, and Court Avenue 
Brewing Company’s Grapefruit Rattler, a blended beer 
using Belgian white ale and grapefruit flavors, were on 
tap at all beverage stations. Six non-alcoholic beverages 
were on the menu – with Dasani water being the top 
seller over the three days. 

The Festival also hosted a “Curated Crafts” beer trailer, 
with 14 beers from different breweries around the state. 
There was something for everyone, whether they were 
looking for a local favorite or wanting to try something 
new. From IPA’s to ciders, there was a flavor for every 
craft beer drinkers palate.

The Festival continues to make an effort towards a 
greener, more sustainable Festival overall. A large partner 
in these efforts are our food vendors and beverage teams. 
Vendors have been required to use only compostable 
materials to serve their food and beverages since 2011.
The Festival partners with a local supply company to 
assist our food vendors in finding the most cost effective 
supply products for food service (plates, utensils, 
cups, etc). Because our vendors are using the same 
brand of compostable items, our guests have an easier 
understanding of what goes where when disposing of 
their waste. 
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Above, the 2021 Festival website featured a full l ist of the 
participating “Culinary Arts” food booths. From tator tots 
to fruit smoothies, there was something for everyone. 

14 CRAFT BEERS

6 TOTAL BEVERAGE 
STATIONS

300BOTTLES OF 
WINE CONSUMED
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One-time-use vinyl banners used during the Festival 
are recycled and made into trash covers, large tote 
bags, makeup bags, and other fun merchandise items 
rather than deposited in the landfil l .

The Des Moines Arts Festival® once again committed to reduce, reuse, 
recycle, and repurpose during the 2021 Festival with environmentally friendly 
initiatives and a little creativity. Some of these energy-effective initiatives 
included: 

• Eleven custom-designed Zero Waste Stations were positioned throughout the 
Festival site to accommodate recyclables, compostables, and landfill items. 
Volunteers were on-site to assist guests in placing their waste in the correct 
bins.

• Urban Ambassadors, a local non-profit volunteer organization, 
sorted recycling into five different waste streams: aluminum 
cans redeemable for deposit, plastic bottles redeemable for 
deposit, non-refundable aluminum and plastic, landfill, and 
compost.

• Banners from prior-year Festivals are re-purposed to create covers for 
city trash cans throughout the Festival site. This helped encourage festival 
attendees to utilize the Festival-designated Waste Stations.

• The Festival offered a Free Bike Valet service provided by Friends of Central 
Iowa Trails, which encouraged guests to reduce carbon emissions by cycling to 
the Festival instead of driving.

• All generators, refrigerated trucks, and freezer trailers on the Festival site ran 
on a blend of biodiesel fuel.

• When possible, any paper correspondence was printed using recycled paper 
and post-consumer waste materials.

• The 300 Student Art Exhibition pieces were matted on scrap pieces of mat 
board from previous projects.

• Food vendors were required to serve food with compostable plates, utensils, 
napkins, and containers.

• Beverages were sold in recyclable plastic bottles, aluminum, or poured into 
compostable cups. 

• Artists and volunteers were provided designated water cooler stations 
to fill reusable bottles, eliminating thousands of disposable plastic 
bottles.

• Information delivered to all participating vendors was sent 
electronically and posted on the Festival’s website in order to 
eliminate paper and other non-recyclable products.

• Other merchandise options included reusable water bottles and bags 
constructed from prior-year Festival banners that can be reused by 
guests as tote bags.

• The application process for the juried art fair was completely 
paperless. This was achieved by using an online registration, 
application, jury, and communications system called ZAPPlication• 

GREEN ARTS SUSTAINABILITY PROGRAM

17ZERO
WAST E

STATIONS

5WASTE
STREAMS

CYCLISTS

U S E D

CORE PROGRAMS: GREEN ARTS SUSTAINABILITY PROGRAM

382
BIKES 
VALETED

URBAN
AMBASSADORS

.ORG

URBAN
AMBASSADORS

.ORG

URBAN
AMBASSADORS

.ORG
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(Right) Custom-designed decals 
were used to clearly designate the 
three types of waste containers.

As a part of our sustainability program, food vendors 
are required to use compostable materials to serve 
their food. One of our many ways to accomplish zero 
waste.

Perhaps the most important success from this year’s 
efforts was continuing to educate our vendors, 
contractors, volunteers, stakeholders, and guests on the 
importance of maintaining sustainable best practices.

Our efforts in education among our vendors, contractors, 
volunteers, stakeholders, and guests have proven to 
be a large factor in the success of the program. By 
placing volunteers at the zero waste stations to help 
guests dispose of their items properly, to requiring all 
drinks and food items to be served using compostable 
materials, these efforts have turned into best practices in 
maintaining a more sustainable, large scale festival. We 
are constantly learning new ways to improve the Festival’s 
sustainability program. Collaborating with organizations 

like Urban Ambassadors who are experts in the field of 
environmental impact has also been helpful expanding the 
program.

All waste has been logged by category, and the 
information provided in a post-event report from Ankeny 
Sanitation and GreenRU will help the Festival determine 
the next steps in moving the Festival to a Zero-Waste 
event. In 2021, we diverted 2.58 tons of recyclable and 
compostable materials from the landfill. 
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Des Moines Arts Festival’s Student Art Exhibition (SAE) presented 
by Hubbell Homes, spotlights the creativity of children in grades 
K-12 attending schools in Central Iowa through a special exhibition 
onsite at Iowa’s most prestigious arts and culture festival. Other 
recognition opportunities include the Visionary Artist Ceremony 
on Saturday of the Festival, a ten-week exhibition in the Des 
Moines Central Library, and the SAE Reception held at the 
beginning of September. The program is designed to encourage 
children to pursue their passion for the visual arts, and to 
recognize student and teacher achievements and artistic talent. 

Each year, teachers and principals from every school in Central 
Iowa are invited to submit up to four pieces of artwork from 
students in their school. Each work is accepted into the program 
regardless of talent level or quality of the work. After submissions 
are collected, Festival staff mounts each piece professionally on 
mat board then hangs and displays them inside a massive, 2,000 
square foot tent located in a central location at the Festival, 
where they remain on display throughout the three-day Festival 
weekend. 

On Saturday morning of the Festival, the Hy-Vee Main Stage plays 
host to the Visionary Artists Ceremony. The ceremony is attended 
by hundreds of parents, grandparents, friends, teachers and, of 
course, the young artists. Each exhibiting student’s name and 
school is read aloud and students are invited to come on stage 
to be congratulated by the program’s longtime sponsor, Hubbell 
Homes, and their representatives Joey Taylor-Moon, Vice President 
of Marketing, and April Seydel, Hubbell Homes Sales Manager. In 
addition, each student receives a Medal of Achievement. 

An opportunity to display the artwork is extended for ten weeks 
after the Festival in a special exhibition at the Des Moines Central 
Library. Each piece of art is hung on the first floor of the library. In 
early September, Mrs. Taylor-Moon, Mrs. Seydel and Stephen King 
(executive director of the Festival) host students, teachers, and 
parents at the annual SAE Reception located at the Des Moines 
Central Library. At the reception, multiple students and schools 
are randomly selected to win hundreds of dollars in art supplies. 

2021 PARTICIPATING STUDENTS

Agok Agok
Nina Alexander

Mowda Ali
Zerik Allen

Beatrice Allen-Hayter
ChyAnne Alt

Carson Altwine
Evelyn Anderson
Sophia Anderson
Ethan Ashmore

Mya Avis
Cordell Bagby
Abigail Bagley
Kaily Baretto
Katie Barnes

Temple Barton
Jackson Basler
Athena Beaty

Monserrat Benitez-Huerta
Lucy Bennett
Cora Bentley

Maya Bergeron
Eleanor Bierce

Benjamin Bjorklund
Emery Blackford

Victor Blum
Orion Bologna
Emma Booth
Cora Braden
Ben Brady 

Hanna Brown
Brenna Bruck

Matthew Brumm
Angel Carpenter

Ruby Case
Eunice Chanchinthai

Alexa Chiugu
Maddox Cibula
Ta’Shaud Clark

Haven Cline
Veda Cochran

Brielle Coil
Corwin Comstock

Ariana Cordero 
Avery Cordes

Ozzy Cruz Rodriguez
Janet Dao

Bailey Dawson
Lincoln Dean 

Caeden deBruin
Abby Deeds
Ella DeHaan

Cloey Deitrick
Ella Dekker

Brynlee DeKock
Giana DiGioia
John Disbro

DJ Doty
Will Dykema
Ryan Eggert
Erica Elliott

Hannah Emary
Maria Emmanuel

James Ervasti
Jordan Estes
Claire Farrell
Clara Fields
Khloe Fink 

James Finnegan
Sydney Fisher
Nancy Fitch
Peyton Flinn
Ryan Forcht

Khloe Freeman
Tenley Fried
Julia Fuerst

Emma Fust
Laila Fust

Arwyn Fust
Jeremia Gardiner

Jacob Gaskell
Austin Gehrt

Daniel Gerlock
Kolton Gilbert

Lauren Goering
Camrie Gonzalez

Lizzy Grier
Ryker Griffin

Elena Grissom 
Elsa Gustafson
Sophia Guthrie
Eva Halverson
Marissa Hanley

Isla Hansen
Jaela Hansen
Brielle Hanson
Ashley Harris
Quinn Harris

Tristan Hawley
Leah Heidt

Margaret Henderson
Claire Hermann

Kyson Hess
Marley Hillgren
Maliya Hixson
Malaika Hollis
Kaelee Holter

Matthew Hubbs
Emma Hudnall
Natalie Hudson

Megan Hulshizer
Emerson Huss
Britnee Irlbeck

Lia Iverson
Sophia Jackson
Harlynn Jacobs
Leeann Jacoby

Cooper Johnson
Jack Johnson

Kendall Johnson
Camden Johnson
Floramaria Juliano

Ajla Karajic
Natalie Kennedy

Baik Kil
Ian King

Maddi Kingston
Brinley Kirk

Raniyah Kitchen
Rielle Kitchen
Ella Kramer

Lydia Krueger
Henry Krug

Shelby Kulish 
William Kyle
Olivia Lamb

McKinley Lansink
Drake Lautenbach

Georgia Leman
Addisyn Leonard

Maddy Lepley
Kayla Liberman
Ceanna Light

Cash Lilly
Kindred Lindstrom

Elizabeth Little
Lydia Lors

Morgan Lytle
Kaylee Mahannah
Sebastian Majerus

Garrett Malaise
Michael Manning

Emmett Manning
Talia Marks

Kinsey Martindale
Betsy Martinez Ramirez

Iris Martinez Valdez
Karsyn Mateer
Porter McClure

Zoey McCormack
Adalyn McKeag
Brooklyn Metz
Nick Milburn
Abi Milledge
Vivian Miller

Mason Minenga
Allexis Moen

Ethan Moench
Ku Moo

Amy Moreno
Ethan Mosdal

Lucas Mossman
Ezra Muntz

Katie Murray
Lennon Murray
Kano Nakama

Evie Neller
Eliot Nesset

Allison Nguyen
Faith Nguyen 

Sydney Nickelson
Alia Nilius

Alexandra Noble
Larissa Nuhanovic

Ivy Ohnemus
Alizabeth Orey

Colin Osboe
Evalyn Palmer
Kylea Parker

Wesley Patterson
Willow Pearson
Tristin Perkins
Lauren Philippi
Cooper Pierson

Owen Pink
Tristan Plants

Maddox Podraza
Jack Pottebaum

Vivian Powell
Claudia Powell

Samuel Pritchard
Anahi Ramos Beltran

Jaslyn Rasmussen
Charlotte Redington

Royce Redman
Jacob Reischauer

Adilyne Reyes
Kentley Riese
Isabela Rivera
Tinsley Roach
Nola Roberts

Joel Rodriguez-Garcia
Reese Roettger

MaKenna Rosonke
Paige Routson
Grace Rowland

DeMaria Rushing
Claire Sage

Claire Sandhoff
Finley Schaefer
Lydia Schaffer

Grayson Schelling
Grey Schmitz

Cathryn Schumacher
Kamryn Schwartz
John Scieszinski

Paige Shaw
Julia Shupe

Elouise Siefken-Trevillyan
Adam Simo
Mina Siskow

Medina Skamo
Oliver Skinner-Thebo

Nathan Sleeth
Gracie Smith
Helton Smith
Amari Smith

Ella Smith
Kaylynne Snow

Ella Sperry
Natalie Squire
Amelia Steger

Bianca Stodden
Rachael Stoops
Jayden Stover

Lily Strable 
Adele Su

Beau Sutton
Jack Swanson

Sophie Swanson
Rylie Swarts
Ella Swartz

Kyra Swenson
Kelsey Tauke

Adelaide Taylor
Tha Thang

Lucy Thomsen
Maximus Tolander
Lyndsey Torgerson

Levi Travnicek
Nella Travnicek

Molly Trewin
Chloe Trotter

Victoria Van Kley
Landon Van Wyk

Julia Van Zee
Lauren Vance

Klay Vande Noord
Luke Vander Velden
Macy Vanderlinden

Ava Vang
Daisy Vink
Ellie Virgil
Cora Volp

Adrianna Vos 
Owen Vos 

Madelyn Waller
Charleigh Walsh

Jacy Ward
Sylvie Ward

Audrey Ward-Well
Casi Waterhouse

Jacob Weber
Eli Welsh

Derek Wermager
Libby White
Calia White
Emily White

Caitlin Wiggers
Nolan Wiley

Turner Williams
Avery Wilson

Finn Wise
Kristen Wolee
Carter Young
Miley Young

Jay’vion Young
Xavier Zepeda
Anya Zhang

Evalynn Zrucky
Gwendalyn Zylstra

DESMOINESARTSFESTIVAL.ORG

A listing of participating students was included on the 
website and in the 2021 program (above).

STUDENT ART EXHIBITION

300
PARTICIPATED
YOUNG ARTISTS 83

SCHOOLS
PARTICIPATING

2,000SQUARE

FEET
SHOWCASING
STUDENT ART

CORE PROGRAMS: EDUCATIONAL PROGRAM
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WELCOME TO THE

TUDENT RT
EXHIBITI N

2021 PARTICIPATING SCHOOLS
ABBIE SAWYER ELEMENTARY SCHOOL

ADEL DE SOTO MINBURN MIDDLE SCHOOL

AMES HIGH SCHOOL

AMES MIDDLE SCHOOL

ANDERSON ELEMENTARY

ANKENY HIGH SCHOOL

AURORA HEIGHTS ELEMENTARY

BLACKFORD HOMESCHOOL

BONDURANT-FARRAR HIGH SCHOOL

BONDURANT-FARRAR MIDDLE SCHOOL

BROOKVIEW ELEMENTARY 

COLO-NESCO JR/SR HIGH SCHOOL

CROSSROADS PARK ELEMENTARY

EAST HIGH SCHOOL

EDWARDS ELEMENTARY

EMERSON ELEMENTARY SCHOOL

EMERSON HOUGH ELEMENTARY

FRANKLIN ELEMENTARY

FUST HOMESCHOOL

GRAND VIEW CHRISTIAN

GRANT RAGAN ELEMENTARY

HANAWALT ELEMENTARY SCHOOL

HILLIS ELEMENTARY

HILLSIDE ELEMENTARY

HOOVER HIGH SCHOOL

HOWE ELEMENTARY

INDIANOLA HIGH SCHOOL

INDIANOLA MIDDLE SCHOOL

IRVING ELEMENTARY

JENSEN ELEMENTARY

JORDAN CREEK ELEMENTARY

COWLES MONTESSORI SCHOOL

KAREN ACRES ELEMENTARY

KUEMPER CATHOLIC HIGH SCHOOL

LAKEWOOD ELEMENTARY SCHOOL

LAURA INGALLS WILDER ELEMENTARY

MADISON ELEMENTARY 

MADRID COMMUNITY SCHOOLS

MCKINLEY ELEMENTARY SCHOOL

MELCHER-DALLAS HIGH SCHOOL

MORRIS ELEMENTARY SCHOOL

NEWTON CHRISTIAN ELEMENTARY SCHOOL

NEWTON CHRISTIAN MIDDLE SCHOOL

NORTH POLK CENTRAL ELEMENTARY

NORTH POLK WEST ELEMENTARY

NORTHVIEW MIDDLE SCHOOL 

NORWALK EASTVIEW 

NORWALK HIGH SCHOOL

NORWALK MIDDLE SCHOOL

ORCHARD HILLS ELEMENTARY 

OVIATT ELEMENTARY SCHOOL

PARKVIEW MIDDLE SCHOOL

PELLA MIDDLE SCHOOL

PLEASANT HILL ELEMENTARY

PRAIRIE RIDGE MIDDLE SCHOOL

ROCK CREEK ELEMENTARY

SACRED HEART SCHOOL

SAYDEL HIGH SCHOOL

SOUTHEAST POLK HIGH SCHOOL 

SOUTHVIEW MIDDLE SCHOOL 

ST. AUGUSTIN CATHOLIC SCHOOL

SULLY CHRISTIAN ELEMENTARY SCHOOL

SULLY CHRISTIAN MIDDLE SCHOOL

THOMAS JEFFERSON ELEMENTARY SCHOOL

TIMBER RIDGE ELEMENTARY

TRAVNICEK HOMESCHOOL

TWIN CEDARS COMMUNITY SCHOOL

URBANDALE MIDDLE SCHOOL

VALERIUS ELEMENTARY URBANDALE

VALLEY HIGH SCHOOL

WALNUT HILLS ELEMENTARY SCHOOL

WALNUT STREET SCHOOL

WAUKEE MIDDLE SCHOOL

WDM SCHOOLS HOMESCHOOL 

ENRICHMENT PROGRAM

WEST CENTRAL VALLEY DEXTER ELEMENTARY

WEST CENTRAL VALLEY STUART ELEMENTARY

WILLOWBROOK ELEMENTARY

WOODROW WILSON ELEMENTARY 

WRIGHT ELEMENTARY

ZEARING ELEMENTARY SCHOOL

Hubbell Homes and the Des Moines Arts Festival® are proud to host the Student Art 
Exhibition (SAE). The SAE is a program that spotlights the creativity of K-12 students 

attending schools in central Iowa through special exhibitions of their work at the 
Festival and Des Moines Public Library.

Students’ artistic achievements are recognized in a special exhibition on-site at the Festival 
at the Visionary Artist Ceremony on June 26 at 10 AM and 11:45 AM, 

Student Art Exhibition Reception at the Des Moines Public Library September 8 at 6 PM, 
and rewarded with a medallion of appreciation.

A listing of participating schools was included on the 
website and in the 2021 program (above).



42

Children’s interactive arts activities are one of the main 
pillars of the arts featured each year at the Des Moines 
Arts Festival. Throughout the Festival, guests of all ages 
had the opportunity to get creative and hands on with 
art, music, dance, and more!

One of the Festival’s biggest interactive activities this 
year was the MidAmerican Energy Company’s BOOM! 
ART.

In addition to this project, 21 Central Iowa non-profit 
organizations and sponsors provided arts-related 
interactive activities to engage and delight children.

50,000
INTERACTIVE ARTS

27 INTERACTIVE
ARTS ACTIVITES

CHILDREN’S PROGRAMING

PARTICIPANTS

CORE PROGRAMS: CHILDREN’S PROGRAMMING
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Activities featured in the Creative Zone:

• Spin Art

• Fleece Pet Toy

• Sketch

• Seed Balls

• Rock Painting

• Jewelry Making

• T-shirt Design

• Cultural Crafts

• Thank You Cards

• Percussion Instruments

• Make the World a Better Place stickers

• Upcycle T-shirts

• Shakespeare Mask Making

• Cultivating Compassion

• Confetti

• Create a Hug

• Mask Making

• Paper House

• Dia De Los Muertos

• Mantra Button

• Finger Painting

• Paint Pots

A full l ist of 

children’s arts 

activities were 

listed on the 2021

Festival website 

and program.
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• A Heinz57 Pet Rescue and Transport

• B.Well Foundation

• Blank Park Zoo

• Boys2Men Afterschool Program

• Community Support Advocates

• Decoding Dyslexia Iowa

• Des Moines European Heritage 
Association

• EVERYSTEP Care & Support Services

• Gateway Dance Theatre

• Girl Scouts of Greater Iowa

• Goodwill of Central Iowa

• Hip-Hope, Inc.

• Iowa Dance Theatre

• Iowa Environmental Council

• Iowa SIDS Foundation

Participating Non-profit organizations:

Application to be considered as a 

2021 Community Outreach Program 

participating non-profit organization.

27

IOWA DANCE THEATRE

Iowa Dance Theatre is dedicated to offering dance opportunities with 

performances in a company like atmosphere. Dancers, choreographers, and 

designers work together to create original work for the dancers to bring to 

life on the stage. 

Activity: Create a costume to take or a prop to use to in their work as a 

mover for cultivating calm and compassion.

IOWA ENVIRONMENTAL COUNCIL

The Iowa Environmental Council is the largest and most comprehensive 

environmental coalition in Iowa. Our mission: A safe, healthy environment and 

sustainable future for Iowa.

Activity: Create your own earth-friendly confetti, make unique artwork using 

natural materials, or add your personal touch to a community mural.

IOWA SIDS FOUNDATION

The Iowa SIDS Foundation is a non-profit organization founded by parents 

to provide emotional support to SIDS and SUID families, to educate Iowa 

families, healthcare professionals and child care providers on SIDS and safe 

sleep practices, and to support medical research into unexpected sleep 

related infant deaths. 

Activity: Create a "hug" to mail to a friend or family member! After tracing 

and cutting out your handprints, attach them using a streamer cut to the size 

of your "hug".

IOWA STAGE THEATRE COMPANY

Iowa Stage Theatre Company is a new company with a storied history. ISTC 

launched in 2017-2018, and continues to delight audiences with both exciting 

new work and the greatest stories told onstage. 

Activity: Join us at the Iowa Stage Theatre booth for mask making and a 

chance to win season tickets.

JOPPA
Joppa helps those experiencing homelessness survive, find housing and 

rebuild their lives.

Activity: Make your own paper house! Children can take their paper house 

with them—or donate it as a gift to our homeless friends at Joppa.

OAKRIDGE NEIGHBORHOOD SERVICES

For 50 years, Oakridge Neighborhood has created opportunities for 

thousands of children, adults and families to succeed and become financially 

independent. 

Activity: Create a personalized Mantra Button making station.

PULSE 101.7FM

Pulse 101.7FM brings you all-positive pop and hip-hop. Music that moves you, 

and DJs who keep things fun, clean and positive.

Activity: Finger Paint Art! Create animals and designs with your finger prints!

THE SUPPLY HIVE

The Supply Hive's mission is to provide a space of nourishment through 

extraordinary times. We promote physical, mental, and spiritual health, while 

emphasizing sustainability in caring for the earth, ourselves, and within the 

movement for social justice. 

Activity: Come paint pots with us! We're providing a free pot and paint 

markers to let your creativity soar.

C MMUNITY

UTRE CH PR GR M
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DECODING DYSLEXIA IOWA
Decoding Dyslexia Iowa is a non-profit organization working to improve the 

lives of Iowa children with dyslexia. Our mission is to raise dyslexia awareness, 

empower families to support their children, and influence policymakers and 

educators on best practices to identify, remediate and support Iowa students 

with dyslexia. 

Activity: Design a t-shirt that focuses on raising awareness of dyslexia.

DES MOINES EUROPEAN HERITAGE ASSOCIATION

We connect Iowans with European traditions, language education and cultural 

experiences; and we support cultural heritage organizations with resources 

and tools to maintain and grow their memberships. 

Activity: DMEHA will have a variety of European cultural crafts from Croatia, 

England, Russia, Ukraine, Germany, and more.

EVERYSTEP CARE & SUPPORT SERVICES

EveryStep is a non-profit health care and human services organization which 

annually serves more than 67,000 Iowans. During life’s most challenging 

moments, EveryStep’s family of community-based health care and support 

services offer compassion and guidance.

Kids will create thank you cards to give to people who have made an impact 

on them using markers, crayons and stamps.

GATEWAY DANCE THEATRE
Since 1972 GDT has been moving to the rhythms of the world. Inspired by 

the Dance Theatre of Harlem, Alvin Ailey American Dance Theatre, and the 

Kalakshetra Academy in Chennai, India. It created a multifaceted, 

multi-generational global urban art program. 

Activity: Learn to craft a musical percussion instrument, hand dance 

gestures (mudras) from India, and tap dance moves.

GIRL SCOUTS OF GREATER IOWA

At Girl Scouts of Greater Iowa, it is our mission to show girls that they have 

the power to have a positive effect on not just their community, but the world.  

Activity: Each participant will decorate a sticker to show how they “Make the 

World a Better Place”.

GOODWILL OF CENTRAL IOWA
Goodwill of Central Iowa is a non-profit organization that uses a donated 

goods retail infrastructure to support programs improving the quality of life 

for anyone facing a barrier to employment across its 22-county region. 

Activity: Upcycling donated t-shirts by turning them into braided bracelets 

and keychains using "strings" of fabric.

HIP-HOPE, INC.
Hip-Hope, Inc. is focused on underprivileged / over-challenged youth. 

Our Mission is to utilize arts & culture to promote Hope where symptoms 

of hopeless are prevalent. Our Vision is confident and competent youth 

contributing to the success of Iowa's culture. Our Purpose is to equip and 

empower youth with tools to overpower hopelessness. 

Activity: Cloth Mask decoration, completion and participation in our VISION 

OF HOPE MURAL, and distributing our Ethnic Activity Books focusing on our 

Floss'n Matters campaign.

C MMUNITY
UTRE CH PR GR M
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The award-winning Prairie Meadows Community Outreach Program gives local 

non-profit organizations the opportunity to participate at the Festival free-

of-charge to share their mission through interative arts activities. Visit these 

organizations on Grand Avenue between 15th and 16th Streets in the Creative Zone.

C MMUNITYUTRE CH PR GR M

AHEINZ57 PET RESCUE AND TRANSPORT INC.

AHeinz57 Pet Rescue & Transport, Inc. is a 501(c)3, non-profit, foster-based animal 

rescue organization, headquartered in De Soto, IA. We exist mainly to bridge the 

gap between traditional animal shelters and no-kill rescues in 2 different ways: 1) By 

providing free transportation for dogs from traditional shelters to no-kill rescues all over 

the Midwest and Canada; 2) By pulling dogs out of traditional shelters that are on death 

row and placing them in foster homes and forever homes through our organization.

Activity: Design your own cat, dog, or rabbit mask with cardstock and cut up 

paper to create a unique mosaic design.AL ÉXITO INCAl Éxito accelerates Latinx youth’s academic achievement and leadership 

capacity through transformative opportunities for youth, and their families, to 

fully participate and thrive in Iowa’s communities.

Activity: Create a traditional Dia de Los Muertos altar honoring the lives of 

our community loved ones who have passed during the pandemic.

B.WELL FOUNDATIONB.Well Foundation is dedicated to supporting students in the Des Moines 

community. The Foundation supports initiatives that focus on education, 

mentorship, and families and schools in need of resources. It’s our desire to 

be positive role models, teach respect and build character.

Activity: Who’s an influential person of color in your life? Share it with the 

world! Draw this person and have it on display for the entire Festival.

BLANK PARK ZOOBlank Park Zoo has been an integral part of the Central Iowa community 

since 1966, providing hands on conservation learning as well as creating a 

connection to nature that is unique and lifelong. Currently, 200 different 

species call Blank Park Zoo home, and we continue to participate in Species 

Survival Plans to help curb the population decline of many endangered 

species. 
Activity: Blank Park Zoo will be creating seed balls as part of our Plant.Grow.Fly 

conservation initiative. These balls are made of organic clay and contain native 

Iowa prairie seeds that can be planted to create more habitat for Iowa pollinators. 

BOYS2MENBoys2Men Youth Programs helps equip youth and families with the tools 

necessary to successfully complete elementary school, transition into middle 

school and assist families in addressing delinquent behaviors that might lead 

the youth into the juvenile justice system. Our programming also provides 

opportunities for high school students to volunteer to work with younger 

youth while avoiding delinquent activities that could be detrimental to their 

future. 
Activity: Be artistic and paint an uplifting message on a rock with Boys2Men 

Youth Programs.
COMMUNITY SUPPORT ADVOCATES
Community Support Advocates partners with individuals and families who are 

impacted by mental illness or disability to build growth and resiliency.  We 

support Central Iowans with disabilities by connecting them with services that 

support day to day living, community integration, and creative expression.

Activity: Create a jewelry masterpiece from everyday  items like washers, 

tape, clips, ribbon, and buttons.

The Community Outreach non-profit organizations were featured in several 

spreads of our 2021 Festival Program, which highlighted the mission statements 

of each organization and the arts activities they would have at each of their 

booths. This information was also available on our Community Outreach Program 

website page.

Non-profit organizations work with young artists to create arts projects. The 

Festival’s Community Outreach Program is a win-win for both local non-profits 

and Festival guests!

Credentials were given to each Non-

profit organization participating in 

the Community Outreach program.

8,000
LIVES IMPACTED

1,500
KINDNESS ROCKS

DECORATED

21
COMMUNITY
OUTREACH
PROGRAM

NON-PROFIT
PARTNERS

COMMUNITY OUTREACH presented by Prairie Meadows

PRESENTED
BY

The Des Moines Arts Festival® and official sponsor Prairie Meadows 
teamed up to present the Community Outreach Program presented 
by Prairie Meadows featuring 21 regional non-profit organizations. 

Each year, the program offers non-profit organizations the 
opportunity to participate on-site and share their mission to 
hundreds of thousands of guests free of charge. In exchange for free 
booth space, each organization provides an interactive arts activity 
for guests, and these run the gamut from cultural crafts to finger 
painting, and more!

• Iowa Stage Theatre Company

• Joppa 

• Latinas Latinos Al Exito Inc.

• Oakridge Neighborhood Services

• Pulse 101.7FM

• The Supply Hive
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The Community Outreach Program extends to fellow 
non-profit organizations in the community through the 
Festival’s Non-Profit Partner Program. The Program 
provides an opportunity for local, 501(c)(3), nonprofit 
organizations to earn money from the sale of beverages 
during the Festival. 

Greater Des Moines Habitat for Humanity joined the 
Festival once again for a live, on-site Habitat home build, 
managed by more than 120 volunteers. On Friday and 
Saturday, festival guests watched the construction of the 
home’s exterior frame. They also had the opportunity to 
paint or write a message of encouragement on the studs 
that were used to construct the home’s basement. On 
Sunday, Festival guests enjoyed a tour of the home. The 
completed home was moved to its permanent location 
at 12:01 Monday morning. 2021 marked the fifth “Blitz 
Build” at the Des Moines Arts Festival.

BEVERAGE PARTNERS

HABITAT FOR HUMANITY



HEALTH AND SAFETY
Des Moines Arts Festival to implemented consistent and relevant 
protocols to ensure a safe and comfortable environment for our 
partners and guests. Those protocols were in line with the guidelines 
recommended by the City of Des Moines and the CDC. They outlined 
that all those attending the Festival were encouraged to consider 
wearing a mask, especially in high traffic areas and enclosed spaces, 
and to practice social distancing when possible. If guests were fully 
vaccinated, facial coverings were options.  

SITE ADJUSTMENTS FOR COVID-19
• The number of artists on-site was reduced from 190 to 154 in order 

to place 5’ of space between each booth.
• The Roots Stage was reconfigured to allow for additional room for 

social distancing.
• Hand-sanitizer stations were made available across the site.
• Artists were provided special signs to encourage mask usage in 

their booths.

MEDICAL/FIRST AID
First Aid was provided by Mercy Medical Center and Hawkeye First Aid. 
The tents and ambulances were located on the SE corner of Grand & 
12th, and the NE corner of 15th & Grand.

AIR CONDITIONING
Air conditioning was available at the Interrobang Film Festival, located 
in the Central Public Library on the east end of the Festival site. The 
Film Festival was open 11 a.m. – 7 p.m. on Friday and Saturday and 11 
a.m. – 5 p.m. on Sunday.

CORE PROGRAMS: HEALTH AND SAFETY  |  EMERGENCY PREPAREDNESS PROGRAM
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EMERGENCY PREPAREDNESS PROGRAM
The Des Moines Arts Festival® Emergency Plan described the 
responsibilities of the Festival staff, volunteers, and on-duty 
police and fire officials in the event of an emergency during the 
Festival.

The Festival was subject to all types of emergency situations 
including, but not limited to, weather, fire, and civil disturbance. 
Festival officials had ultimate command of weather-related 
emergencies. City officials had ultimate command of any 
life-threatening emergency. Specific plans for Police, Fire 
Department, and Emergency Medical Services were developed by 
the agencies. 

The Festival’s temporary, on-site office at 204 12th Street, served 
as the Command Post or central point of control, coordination, 
communications, and information for the Festival. An off-duty 
Des Moines police officer was assigned to the Command Post 
during an emergency. This officer possessed both a city and 
Festival radio. There were three levels of emergency:  

CONDITION YELLOW required information distribution and was 
an advance warning. This level did not require action by vendors 
or the public.
 
CONDITION ORANGE required action on the part of some, but 
not all people at the event.
 
CONDITION RED required action on the part of all people at the 
event and required a temporary or permanent evacuation. 

The Executive Director (ED) and Operations Manager had the 
authority to authorize Condition Yellow and Condition Orange 
alerts. The off-duty police supervisor, with the Executive Director, 
had the authority to authorize Condition Red alerts. The off-duty 
police supervisor and/or the Executive Director could receive 
direction from police, fire, or other public safety officials. The only 
Festival official with authority to call for a suspension of Festival 
operations, an evacuation, and/or resumption of Festival activities 
was the ED.

2021 DES MOINES ARTS FESTIVAL®
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The Des Moines Arts Festival® showcased a highly 
competitive juried art fair sponsored by Nationwide. 
Festival artists are selected by a rigorous, industry-
acclaimed blind jury process that takes place over the 
course of multiple days, as jurors view and consider 
thousands of images in a range of mediums submitted by 
professional artists from around the world. This intensive 
process resulted in a collection of vibrant, innovative, 
and masterful original works of art from 13 mediums, 
including: Mixed Media, Ceramics, Drawing/Pastels, 
Fiber, Graphics/Printmaking, Glass, Jewelry, Metalworks, 
Painting, Photography, Sculpture, and Wood. The wide 
array of work is attractive to the Festival guests, who 
spend more than one million dollars on art each year at 
the Festival. 

The Festival uses ZAPPlication®, an online application 
service developed for artists by artists and festival 
organizers, to process the jurying. This transcendent 
technology saw its inception in 1999 when the Western 
State Arts Federation (WESTSAF) met with the National 
Association of Independent Artists (NAIA) and two 
prominent art show directors - one being Des Moines 
Arts Festival executive director Stephen King -to discuss 
the feasibility of developing a web-based system to 
enable artists to apply to art fairs, festivals, and shows 
online. 

Discussions regarding this technology persisted over 
the next few years, and in March of 2004, WESTAF 
began developing the online application system in 

154
ARTISTS EXHIBITED  
FROM A POOL OF  

934
TOTAL APPLICANTS

13
MEDIUMS

JURIED ART FAIR presented by Nationwide

consultation with NAIA and 70 major art shows across 
the country. The ultimate product was branded ZAPP®, 
the universal online arts application, and was launched 
that September. 

The system works quite simply, in that registered artists 
receive emails from participating shows to announce 
which shows are currently accepting applications. Artists 
may then log onto their personal accounts and submit 
up to six images of their work, along with a brief artist 
statement. Those artists receiving the top scores are 
invited to participate. 
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Artists selected from the jurying 
process exhibit their wonderful 
works during the three-day Festival. 
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Sponsored by Principal®, the Emerging Iowa Artists Program featured 
eight Iowa residents currently enrolled in institutions of higher education. 
Each artist was required to apply and be juried into the Festival in 
the same manner as the professional artists. Those receiving the top 
scores were invited to participate free of charge. On site, each artist 
demonstrated his or her creative process to the public. 

Congratulations to the following students who were selected by the jury 
to exhibit at the 2021 Festival:

ROAN BACHAR
Iowa State University
Davenport, IA

CHRISTIAN D’CRUZ
Iowa State University
Ames, IA

ETHAN EDVENSON
University of Northern Iowa
Runnells, IA

ADRIENNE HOWELL
Iowa State University
Des Moines, IA

JAMILA JOHNSON
Iowa State University
Ames, IA

KIRSTEN MORFORD
Iowa State University
Earlham, IA

JEREMY ROY
Iowa State University
Grimes, IA

RACHEL TRIMBLE
Grand View University
Dubuque, IA

EMERGING IOWA ARTISTS presented by Principal® 

(Right) Emerging Iowa Artist 
Jamila Johnson, winner of the 2021 
Leysen’s Family Award for Best 
Emerging Artists.

PRESENTED
BY
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comes to Festival at or after 3 p.m. on Sunday the check will be mailed. Please include a mailing 
address as well as your name and booth number. 

• Do NOT bring the gift certificate to the office expecting immediate payment. 
 
Artist Awards Jurying 
• Jurying for EIA Best of Show award will begin at 11 a.m. on Friday, June 28. 
• EIA Best of Show is announced at the Artist Awards Breakfast on Sunday morning at Centro. The 

winner receives the Leysens Family Award that comes with a $1,000 honorarium and an invitation to 
the 2019 Des Moines Arts Festival®. 

 
Marketing and Promotion 
• All exhibiting artists have their first three (3) images featured in the Festival Online Gallery. 
• Gallery also includes name and link to website (if provided) and bio. 
• Image one (1) is included in Official Festival Program in June. 
• EIA program is a feature editorial within the Official Festival Program. 
• We encourage you to produce business cards or postcards for guests to take. These can be acquired 

cheaply and easily through online print stores like vistaprints.com, gotcard.com, or 
modernpostcards.com 

 
Pricing 
• Pricing of your work is up to you. 
• Consider what the market will bear. 
• Be careful not to over-price your work.  It’s better to get your work in the hands of those who invest in 

art. 
• It’s recommended that your goal with the event is to get your work in the hands of those who can 

spread the word about you and your work – think investment and long-term strategy. 
• You should be ready to negotiate but don’t feel like you need to. 
 
Financials 
• Keep your cash, charges and checks safe.  Never leave a cash box out. 
 
Recommendations 

• Bring a cash bag to store earnings 
• A fanny pack is recommended. Yes, “fanny pack” ;-) 
• Be prepared to provide receipts 
• Keep track of all sales 

• Artist is responsible for collecting payments and tax. 
• Artist is responsible for reporting sales to the state. 
• Be prepared to take all forms of payment.  The Festival will not reimburse the artist if the check is 

returned. 
• The Festival does not provide change. 
• Be prepared to take credit cards or other wireless forms of payment.  With a smartphone (Android or 

iPhone) or iTouch or iPad you may begin taking credit sales immediately through Intuit GoPayment or 
The Square. 

   www.gopayment.com 
   www.squareup.com 
 
We recommend signing up for these services immediately:   

• Both offer a free App and a free Reader. 

(Above) Documents detail ing booth 
specifications, dimensions and other 
information regarding setup.
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Overnight 
• Bring zip ties and a tarp or plastic bins to protect your work from inclement weather or prepare to 

remove your work each night.  We do not recommend leaving anything hanging on the walls.  If you 
have breakables, do not leave them on a shelf. 

• It is best to place work in a plastic bin and secure the bin. 
• It’s okay to leave artwork in the tent overnight. The Festival has security that roams the site but is not 

in all places at all times.  So, leaving artwork is at your own risk. 
 
Parking 
• Free parking is available to all artists in the Meredith Corporation’s south “remote” lot located on SW 

15th Street just south of the railroad tracks. 
• Parking is not assigned and is available on a first-come basis. 
• Parking is at your own risk as the Festival or Meredith may not be held responsible for any damage or 

theft. 
• There are many parking garages in and around the Festival site.  Most are free. (The Nationwide ramp 

is free after 4p.m. Friday through Sunday. However, if you do not plan to move your vehicle, you may 
park in the Nationwide Ramp in the morning. If you do not depart until after 4:30, parking is free.) 

• Any attempt to park in an unauthorized location is at your own risk. 
 
Demonstrations 
• All EIA’s are required to provide a demonstration during the Festival. This was a prerequisite to the 

application and all artists are expected to comply. 
• Individual artists are expected to provide materials unique to the demonstration. 
• Festival will provide things like a potter’s wheel, easel or other production pieces that may be too 

bulky to transport. Demonstrations take place either under the PrincipalSM demonstration tent or at 
your booth. Festival will schedule a booth sitter during your demonstration or look to your neighbor or 
Assistant to cover your booth. 

• Festival will contact you to determine your needs. 
 
Booth Sitters 
• DMAF provides booth sitters as a convenience to artists allowing for restroom breaks, meals or simply 

to get away for a few minutes. 
• EIA’s will receive a laminated “flag.”  We will provide a few of these to share amongst the EIAs.  Clip 

the flag on the outside of your tent’s roof and an Artist Relations volunteer will respond.  Please note 
that if you are with a customer, the volunteer has been asked not to interrupt you. 

• The volunteer is not permitted to make any transactions on your behalf. 
• It’s important to note that the “flag” system is available only for a quick break or grab some food (see 

Express Lane Pass) –it is not for extended breaks. 
• The best method for taking a break is to simply ask your neighbor to watch your space. 
 
Gift Certificates 
• The Festival offers a gift certificate program in the months leading up to the Festival. Gift certificates 

work the same as cash to purchase artwork only.  For example, a guest could make payment with a 
certificate and if the total price is less than $50 you will need to make change.  If the total price 
exceeds $50 the guest will need to make up the balance.  You will be reimbursed for the entire value 
of the certificate. You are required by our agreement to honor the gift certificates. 

• If you receive a gift certificate for artwork, please make sure your name is filled out correctly, along 
with booth number, and turn in to Artist Relations at any time. If the certificate is received on Friday 
or Saturday and before 3 p.m. on Sunday, Festival will issue you a check on-site.  If the certificate 
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Load-in Procedures 
• Check-in first. 
• You may drive up to the front of your booth (or close to it depending on space) to unload.  Enter the 

site on Grand Ave. Important Note: City ordinance states that we must maintain a 20’ fire lane at all 
times. It is NOT unusual for the Fire Marshal to be on site Friday morning inspecting the site. Please be 
aware of this restriction when loading in and work with your neighbors. 

• Once in front of your booth, unload and park your car off site.  Do NOT set-up your booth while your 
car is on Grand Ave. in front of your booth. 

• You are asked to work with your fellow artists and limit the time your vehicle remains on-site. 
• Vehicles will need to be off the site by 10 a.m. on Friday, June 28. 
 
On-site booth space  
EIA booths are located on Grand Ave. west of 12th St.  A single 20’x80’ tent will be set-up along the North 
curb of Grand Ave. Artist booths will be set-up under this tent using the three-wall system seen on the 
last page. Artist booth numbers will be identified on the ground when you arrive.  
 
Interior Set-Up.  Festival provides to each artist the interior set-up consisting of three walls: 
 • Back wall is 96” x 83.25” 
 • Side walls are 48” x 83.25” 
 • Poles supporting the walls are 8’ from floor to top 
 • Interior tent height is 12’ in center of tent 
 • All walls are peg board 
 • See images on last page 
 
In addition the Festival will provide: 
 • 1 (one) 8’table with top/skirt 
 • 2 (two) chairs 
 • Interior general tent lighting 
Note: If you do not need your table, move it to the sidewalk behind the tent and it will be picked up. 
 
Tent sides will be hung on the back of the tent.  In the evening, the tent company, with your assistance, 
will come around and “close” the tent by pulling the sides to the front.  
 
If you hang your work, you will need to bring curved j-hooks to hang your work. See image on back page 
or Google “Curved J-Hooks for Pegboard.”  
 
Recommendations – 
• Bring zip ties and a tarp or plastic bins to protect your work from inclement weather or prepare to 

remove your work each night 
• Never place artwork on the ground. Never! 
• Never place artwork in the gutter. 
• Never store artwork behind the tent. 
• Work with your fellow artists at the end of each night, but never leave the booth(s) before the sides 

have been secured to your satisfaction.  The tent company is contracted to do this, but if you want to 
leave earlier than they arrive you may do it. Never leave the tent unattended. 
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Information and Helpful Hints – 
• Artists are required to attend a Mandatory EIA Meeting on Friday, June 28 at 7:45 a.m. on the Festival 

site, in front of the EIA tents, on Grand Ave. at 12th St. 
• Artists are required to provide one (1) demonstration at a scheduled time during the Festival. 
• Artists are required to be present and available throughout all hours of the Festival listed above. 
• All Artists are provided a booth sign. The booth sign is required to be displayed in a prominent place 

within the booth space. 
• All Artists are provided basic electricity and basic clip lights. Artists provide their own extension cords 

and artwork lighting. 
• Cords must be minimum 50’ and #12 gauge (orange) 
• Anything else will be removed by staff 
• All power plugs must be positioned above the ground. It’s a good idea to bring zip ties to tie the 

cord to the tent pole. 
• Power boxes (4-plex) are located on every-other tent pole. Artist neighbors share the fourplex. 

 
Morning of the First Day, Friday June 28 / Check-In Information 
• Do NOT attempt to park on the Festival site prior to the Mandatory EIA Meeting at 7:45 a.m. There 

simply is not enough space to accommodate all vehicles.  After the Mandatory Meeting you will be 
permitted to enter the site to unload your vehicle if needed.  You will want to park on or near Grand 
Ave.  Once given the green light, you will enter on Grand through the main entrance onto Grand Ave. 
to unload/load-in. 

• Check-in will be at the Mandatory EIA Meeting on Friday, June 28 at 7:45 a.m. 
• Two forms of I.D. will be required at check-in:  school I.D. and separate photo I.D. (driver’s license) 
• At check-in you will receive: parking permit, credential, booth sign, info packet. 
• All set-up must be completed no later than 10 a.m. on Friday, June 28, at which time all vehicles must 

be off the site. (we open at 11, but we always experience guests arriving early) 
 
Credentials 
• Credentials are a critical form of security and identification. 
• Credentials are used by you to access the site after hours (before and after the event closes to the 

public). Because this is a free event there is no restriction to those who enter and exit the site. When 
the event closes, private security and Des Moines Police are on duty to protect the site. 

• Credentials also identify you to our guests. You must always wear your credential in a place it can be 
seen. 

• Credentials allow access to the Express Lane at all food vending and beverage stations and the 
restrooms located inside the Volunteer Headquarters. 

• If you have a working assistant and a need for them to access the site after hours, their name must be 
submitted in advance of the Festival (before June 1). We will provide one (1) Artist Assistant credential 
with their name for each artist. Generic Artist Assistant credentials will not be provided nor will they 
be honored. 

 
 
 

  

 

 
Emerging Iowa Artists presented by PrincipalSM 
 
 
About the Festival 
DATES:  June 28-30, 2019  
TIMES:   Friday, June 28 - 11 a.m. – 10 p.m. 
 Saturday, June 29 – 11 a.m. – 10 p.m. 
 Sunday, June 30 – 11 a.m. – 5 p.m.  
 
WHERE: Western Gateway Park, Downtown Des Moines, Iowa. Surrounding the famed John & Mary 
Pappajohn Sculpture Park  
 
WHAT: The five-time Gold Grand Pinnacle Award and Bravo Encore Award-winning Des Moines Arts 
Festival® presented by Nationwide. 
• Juried Art Fair presented by Nationwide featuring 177 of the nation's best artists selected from a 

competitive jury process 
• Emerging Iowa Artists Program presented by PrincipalSM 
• Interrobang Film Festival 
• Community Outreach Program showcasing and supporting over 25 Central Iowa non-profit 
 organizations 
• Live music on the Hy-Vee Main Stage 
• Creative Zone 
• Zero-Waste Sustainability Program 
• Over 800 volunteers 
• Des Moines Art Center’s Student Art Exhibition presented by Hubbell Homes 
• Artist Demonstrations presented by John Deere 
• Interactive Art Alley 
• Over 30 Interactive Arts Activities 
• Silent Rivers VIP Club & Hospitality Suites 
• Visionary Artists Ceremony hosted by Hubbell Homes 
• Iowa Craft Beer Tent 
• Eclectic Food Booths 
• Sculpture Garden 
 
SOCIAL MEDIA: Please socialize with us on the following platforms: 
 
• Facebook: www.facebook.com/DesMoinesArtsFestival 
• Twitter: @DMArtsFestival 
• Instagram: desmoinesartsfestival. 
 
Use hashtags #GoWhereItTakesYou and #DMAF2018 

Left, the Artist Planning Guide walked the 
collegiate artists through all preparation 
process details pre-event. 
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(Above) The Interrobang Film 
Festival is held in the Des Moines 
Public Library.

The Interrobang Film Festival (IFF) celebrates the art of film 
throughout the three-day weekend. The audience - whether 
cinema enthusiasts or curious newcomers - can experience 
curated screenings of films made around the globe from the 
comfort of the air-conditioned Des Moines Central Library, 
located on the East end of the Festival.

This year, IFF Featured 44 films from 10 different countries. 

The IMDb-verified festival is part juried competition, part 
public screening, and part workshop.

Submissions are accepted in virtually every category and 
juried by a panel of peers.

10COUNTRIES
DIFFERENT

44 F I L M S
FEATURED

14 OF SCREENED FILM
TOTAL HOURS

INTERROBANG FILM FESTIVAL
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2021 FILMS

Connor & Annie - Directed by: Blake 
Bodlak – RT: 0:21:46 (USA)
‘Connor & Annie’ follows a pair of 
old friends as they rediscover their 
friendship and confront the things that 
forced them to separate in the first place 
all over the course of one night.

One Stolen Moment - Directed by: 
Michael Runde & Ben Friedman- RT: 
0:17:08 (USA)
On the weekend of March 13, 2020, 
four Loras College Athletics programs 
were ready to cap off what could 
have been the most successful year in 
school history. Four Loras seniors were 
prepared to end their collegiate careers 
as national champions. We will never 
know what might have happened.

I Wanna Be A Kid - Directed by: Sam 
Nickelson - RT: 0:02:31 (USA)
A collection of children’s commercials 
for the real world, this subversive 
experimental film shows that when it 
comes to adulthood, some societal 
assembly is required.

The Duck and the Dragon - Directed by: 
Mason Beck – RT: 0:09:33 (USA)
Therapist Vern (Bo Roche) helps his 
patient Timothy (Kendrick Dell) through 
a similar childhood trauma he himself 
faced, and learns to better cope with it 
himself.

Vinyl Nation - Directed by: Kevin 
Smokler & Christopher Boone - RT: 
1:32:00 (USA)
A documentary digging into the 
resurgence of vinyl records, the 
diversification of vinyl fans, and the 
connective power of music during our 
divided times.

Ghost Creek - Directed by: Benjamin 
Handler - RT: 0:19:03 (USA)
Ghost Creek is a short film produced 
by Mission Creek that takes place in a 
seemingly empty Iowa City, a deserted 
city, a strange city stripped of its 
weirdness. The film serves as a reflection 
of the anxiety, hope, and understanding 
we achieve when our city loses the art, 
culture, and community that make it 
unique. It is a hymn to the value of art, 
of gathering, and of shared experience.

Hand Me Down - Directed by: Jon 
Bartholomew - RT: 0:10:55 (USA)
A family dramedy about a son’s attempt 
at a quick exit from his parents’ home. 
We follow his incredible escape from the 
grip of his father’s long goodbye.

We Want the Airwaves - Directed by: 
Scott Ryan - RT: 1:22:00 (USA)
Filmed over the course of 10 years, 
“We Want the Airwaves” chronicles the 
journey of a trio of first time TV makers 
as they set forth on a daring adventure. 
The group creates and films an activist 
focused docuseries (“Manifesto!”) in the 
year 2005, with the goal of launching 
the first citizen’s platform on network 
television. Cut from countless hours 
of behind-the-scenes footage and 
interviews with TV & Cultural insiders 
and outsiders, “We Want the Airwaves” 
follows the making of “Manifesto!” all 
while exposing the harsh realities of 
the ethically challenged unscripted 
television world.

Pretty Ugly Dreams - Directed by: 
Severn Lang - RT: 0:16:00 (USA)
Nora Kaufferman would never 
jeopardize her broadway career, or 
would she? Her childhood dream comes 
true how far will she go to keep it?

Snowy - Directed by: Kaitlyn Schwalje & 
Alex Wolf Lewis - RT: 0:13:00 (USA)
Snowy, a four-inch-long pet turtle, 
has lived an isolated life in the family 
basement. With help from a team of 
experts and his caretaker, Uncle Larry, 
we ask: Can Snowy be happy, and what 
would it take?

Reclaim Idaho - Directed by: Laura 
Wing-Kamoosi & Jim Kamoosi- RT: 
1:01:00 (USA)
With the lives of 62,000+ uninsured 
Idahoans at stake, a tiny grassroots 
team, led by a married couple with 
a newborn and almost no political 
experience, hit the road in an unreliable 
1977 RV to campaign for the state’s 
desperately needed Medicaid expansion 
bill. This is their story.

Big Touch - Directed by: Christopher 
Tenzis – RT: 0:03:19 (USA)
An Afro-Surrealist story about a giant 
woman and a tiny man who through 
the power of touch, experience an 
unexpected transformation.

Dogwatch - Directed by: Albin Wildner - 
RT: 0:33:00 (Austria)
After losing his lifelong position at an 
industrial corporation, Raphael is forced 
by the Austrian Unemployment Office to 
take an underwhelming job as a night-
time security guard. He recently moved 
back in with his bedridden mother, 
who is also cared for by the dedicated 
Ukrainian nurse Vera. Through Vera’s 
support, Raphael gradually learns to 
cope with his new life situation, but a 
tragic incident breaks his world apart 
once more.
A warm-hearted narrative about a part 
of society, whose basis of existence is 
increasingly threatened.

Epiales - Directed by: Anna Panova - RT: 
0:07:56 (USA)
‘Epiales’ takes the viewer to the journey 
to the world of nightmares, exploring 
the experience of a photographer, who 
suffers from that , and the expert who 
knows how to control it.

The Amplitude of Thoughts - Directed 
by: Phoebe Mitchem – RT: 0:07:46 (USA)
The stress of the pandemic has 
exacerbated the struggles of many 
people dealing with mental health 
issues, particularly teens. This film 
discusses what Obsessive Compulsive 
Disorder, or OCD, feels like for 
teenagers, touching on how the corona 
virus has affected their experiences.

Bone Cage - Directed by: Taylor Olsom - 
RT: 1:29:00 (Canada)
Jamie (Taylor Olson) works as a wood 
processor, clear-cutting for pulp in 
small-town Nova Scotia. At the end 
of each shift, he walks through the 
destruction he has created looking 
for injured animals and rescues those 
he can. Adapted from a play by Nova 
Scotian author Catherine Banks, Bone 
Cage is a first feature from Halifax actor/
filmmaker Taylor Olson that sensitively 
excavates the tragedy of how young 
people in rural communities, employed 
in the destruction of their environment, 

treat the people they love at the end of 
their shift.

Dualpa - Directed by: Mohammad Reza 
Moradi - RT: 0:17:48 (Iran)
A young man in the deserts of Iran 
is looking for a legendary creature 
who encounters a strange old man. In 
exchange for the treasure, he agrees to 
help the old man to find the holy book 
of their tribe. The difficulty of this path 
is that the young must be the Ride of 
the old man!

Wish You Were Here - Directed by: Dan 
Schneidkraut - RT: 0:11:44 (USA)
A story about traveling alone told using 
footage scavenged from various mobile 
devices. An exploration of isolation and 
suicidal thoughts on The United States’ 
Amtrak rail system.

A Night in the Shelter - Directed by: 
Robert Belinoff - RT: 0:17:00 (USA)
Around 5 PM every evening buses 
start arriving at a former prison on 
the high barren mesa 20 miles west of 
Albuquerque. The Westside Emergency 
Shelter will sleep 400 homeless men, 
women and children a night. Buses 
will take them back to the city in the 
morning. It is a place of unsuspecting 
beauty, grace and grit. This film spends 
2 days and a night there.

Bal Des Ardents - Directed by: Nokomis 
Leaman Logsdon - RT: 0:12:25 (USA)
Reimagining the famous historical event, 
Ball of the Burning Men, a cocktail 
waitress takes a trainee under her wing 
at a masquerade jazz bar in Chinatown.

Dwellers - Directed by: Drew Fortier - 
RT: 1:20:00 (USA)
While shooting a documentary on the 
suspicious disappearances within the 
homeless community, a filmmaker and 
his crew go missing while uncovering a 
terrifying and vicious secret below the 
city’s surface.

Field Resistance - Directed by: Emily 
Drummer - RT: 0:16:00 (USA)
Charging scenes of the present with 
dystopian speculation, Field Resistance 
blurs the boundaries between 
documentary filmmaking and science 
fiction to investigate overlooked 
environmental devastation in the 
overlooked state of Iowa. Footage 
collected from disparate locations—a 
university herbarium, karst sinkholes 
inhabited by primordial flora and 
fauna, a telecommunication tower 
job site, a decaying grain silo, among 
others—interlocks to evoke a narrative 
of present danger and future disaster, of 
plant expansion and humanity’s retreat. 
The film rejects the human individual 
as the focus of narrative cinema, and, 
instead, adopts the perspective of a 
symbiotic “implosive whole” in which 
humans and nonhumans are related in 
an overlapping, non-total way.

Physical Barrier, Endless Loop - 
Directed by: John Barnard - RT: 0:07:00 
(Canada)
While walking through the woods, a 
woman happens upon a seemingly 
endless golden thread winding its way 
through the trees. Rather than turning 
from the obstruction, she decides to 
follow it, soon discovering alternate 
versions of herself are also following the 
thread. Upon realizing she can undergo 
a metamorphosis to each alternate self 

by touching the thread, she finds herself 
caught in an endless cycle of multiple 
identities.

Altitude Lake - Directed by: Jérémy 
Griffaud - RT: 0:06:03 (France)
Music video for the song Altitude Lake 
by Slift.

Horizon - Directed by: Daniele De Muro - 
RT: 0:15:00 (Italy)
In the borderlands, crossed by climate 
refugees looking for safety, men face 
their primordial nature, in a bleak reality 
where the law of the strongest rules 
the world. Hidden in an underground 
shelter and resigned to his fate, the main 
character observes the definitive decline 
of society as it surrenders to the evil 
nature of men, until a special encounter, 
interpreted as a divine sign of light, 
turns on his faith and hope for the future 
of humanity.

The Sun Still Shines - Directed by: Rita 
Blitt - RT: 0:04:14 (USA)
“The Sun Still Shines” uses a series 
of line drawings by Rita Blitt made in 
presence of a percussion performance 
in the mid-90s. Those drawings, out 
of thousands of Blitt works, stayed in 
her mind for 25 years, pulling her to 
create another project inspired by them. 
Composer Michael Udow created music 
influenced by forty of the drawings.
The resulting project became this film, 
“The Sun Still Shines”, which is Blitt’s 
message of hope and resilience in the 
wake of 2020’s world-wide pandemic 
and ongoing environmental disaster, 
including the nearby California wildfires.

Jinxed - Directed by: Damián Mastroleo 
- RT: 0:04:00 (Argentina)
Sometimes the interpretation of a dream 
has the simplest of meanings.

Printed Poison - Directed by: Loretta 
Stern - RT: 0:03:39 (USA)
A mail order bridal service goes terribly 
haywire in this feminist infused satire.

Big Yellow Taxi - Directed by: Matt 
Mahurin - RT: 0:03:25 (Canada)
On Les Stroud’s release of his 
transitional roots rock album Bittern 
Lake, comes one of the album’s biggest 
surprises: a version of Joni Mitchell’s 
“Big Yellow Taxi,” that strips away the 
original’s catchy chorus and sunny 
acoustic guitars in favor of a bluesy 
take featuring a rich slide guitar along 
with Stroud’s own dark and scorching 
harmonica licks. While the bar is 
set monumentally high for covering 
Mitchell’s material, Stroud approaches 
the level of the original while vastly 
surpassing the more famous rendition 
from Counting Crows.

Following Josie Molino - Directed by: 
Matthew Strasburger – RT: 0:10:00 
(USA)
After leaving a high-profile fashion 
shoot, social media star Josie 
Molino is bombarded by throngs of 
groveling paparazzi and raving fans. 
Particularly affected by this encounter, 
and increasingly annoyed with the 
subsequent expectations of social 
media fame, Josie begins to reflect on 
whether this insular, highly public life is 
the life she wants for herself. Like any 
spontaneous teen, she runs off on her 
own to discover what else is out there.

Forgive Me, Father - Directed by: Jona 
Schlosser - RT: 0:21:34 (Germany)
The short film “Forgive Me, Father” takes 
the audience to the year 1966. Germany 
is divided. Not far from East Berlin, 
10-year-old Thomas grows up with his 
grandmother.
It soon becomes clear that nothing 
about his family is normal. As a young 
boy, he witnesses his mother being 
committed to a psychiatric institution 
for unexplained reasons. This event 
haunts the boy until his present day. 
Plagued by a strong longing for his 
father, who had already emigrated to 
West Germany before the construction 
of the German Wall, he plans his escape, 
which should radically change not 
only his life, but also that of the border 
guard Johannes Bauer. His inner conflict 
between moral standards and political 
conviction causes his world view to 
collapse. Tossed back and forth between 
the extremes, the viewer witnesses a 
true story that makes you think.

Aloo - Directed by: Priya Kiran - RT: 
0:16:09 (USA)
All Amara Kulkarni wants is to connect 
with her first-generation daughter, 
Sama, but Sama is strict about keeping 
her home life and school life separate. 
When Amara hears about the school’s 
annual potluck, she takes it as an 
opportunity to finally join Sama’s world 
outside of their home. The duo connect 
while preparing some “party potatoes” 
but when Amara suggests to bring a 
traditional Indian dish, any chance of 
connection is severed and on top of that 
the dish for the potluck is burned. After 
speaking to her daughter, Amara realizes 
that their troubles aren’t so different, 
and that as a mother it’s her duty to 
help Sama fit into this world which 
Amara does not quite understand, thus 
remaking the American potatoes but 
adding a slight Indian twist.

Korridor - Directed by: Walter Duncan 
& Marie-Pierre Bonniol – RT: 0:01:16 
(Germany)
Confined in their flat in Berlin, March 
2020, a Mother and her 7-year old son 
collaborate on a playful testament to 
creativity — a fantastical short made 
using only a clothes horse, a shiny hula 
hoop, and a lamp. In the process, they 
transform their ordinary corridor into a 
ghostly and experimental place marked 
by gamelan sounds and transfixing light 
imagery.

Troposphere - Directed by: Mark De 
Bruin – RT: 0:04:58 (USA)
“Troposphere” showcases the beautiful 
chaos of the lowest layer of our 
atmosphere. Filmed over the course 
of two years and over 4000 miles, it 
features sunsets, lightning, and supercell 
thunderstorms. Storm chaser and 
photographer Mark De Bruin aims to 
show the world how incredible the most 
powerful storms in the Midwest can be.

Home of my Memories - Directed by: 
Javier Mendez Lafon - RT: 0:06:00 
(Mexico)
A kid finds his passion through the 
experience of his grandfather, all of 
those teachings come alive in a truly 
wonderful way.

Where I Keep You - Directed by: 
Christine Burright - RT: 0:05:55 (USA)
A couple is stuck in a loop, reliving the 
same moment over and over again.

ATLAS - Directed by: Jim Vieille - RT: 
0:05:43 (France)
Dark and poetic, this music video 
depicts a rite of passage: the liberation 
of an inhibited personality. First, the 
night, rough, wild and frenetic, to let out 
all the accumulated frustrations. Then 
the next day, appeased, like a rebirth, a 
return to life.

The Magic Hour - Directed by: Michael 
LaRocco - RT: 0:04:41 (USA)
A sorcerer casts a spell on a newlywed 
couple. 

Strike Team Justice - Directed by: 
Jeremy Dubin & Ryan Lewis - RT: 
0:02:00 (USA)
Jimmy spends almost every night in his 
Palace of Isolation, studying his favorite 
superheroes. But tonight is different. 
He may have just cracked the storyline 
for the next big budget blockbuster. 
Probably not, but you never know.

Deals & Devils - Directed by: Screw 
Loose Films - RT: 0:01:47 (USA)
Deep in the woods a man finds the Devil. 

23rd Century Giants: The Story of 
Renaldo & The Loaf - Directed by: Alex 
Wroten - RT: 1:22:33 (US/UK)
A decades-long friendship drives an 
architect and a biomedical scientist to 
make the weirdest music you’ve ever 
heard in your life, and thanks to the 
Internet, they’re more popular than ever.

Return of the Beast from Outer Space 
- Directed by: Max Ward - RT: 0:15:00 
(United Kingdom)
A disgraced monster movie actor 
decides to make his magnum opus but 
needs a victim to do it.

Motorway Macabre - Directed by: Matt 
Eckholm - RT: 0:08:45 (USA)
Above an abandoned raceway in the 
desert, Phaedra and Willow watch as 
a hotshot driver challenges a pack of 
phantom racers.

Quiet on Set - Directed by: Jeanette L. 
Buck - RT: 0:07:46 (USA)
An actress assaulted on a film set 
during the filming of a sex scene, must 
choose whether to pursue accusations 
or complete the film that could start her 
career.
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MidAmerican Energy Company presented BOOM! ART, an 
interactive mural project. Each day, Festival guests could 
add their own impression to the giant coloring pages that 
were suspended in the air as they were completed. By the 
end of the weekend, all three collaborative, 30-foot banners 
were full of fun and colorful designs from thousands of 
Festival kids and adults. 

BOOM! ART presented by MidAmerican Energy

SPECIAL PROGRAMS: INTERACTIVE ARTS ACTIVITIES
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Interactive arts activities are one of the five main pillars 
of the arts featured each year at the Festival. Throughout 
the Festival, guests of all ages have the opportunity to 
get creative and hands-on with art, music, dance, and 
more! These activities can be found throughout the 
Festival at sponsor booths and the Creative Zone.

CREATIVE ZONE
The Creative Zone offered 21 interactive arts activities for 
guests, with everything from rock painting to dancing.

SPONSOR ACTIVITIES
All sponsors participating in the Festival were required 
to provide an interactive, arts-related activity. Sponsors 
hosted a multitude of activities such as the ever-popular 
and colorful spin art.

PAINT YOUR OWN T-SHIRT
It’s much more fun to make your own t-shirt than to 
buy it online! Some fabric paints and a little imagination 
helped guests create their very own signature Festival 
t-shirt.

INTERACTIVE ACTIVITIES
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REVEAL, presented by Foster Group, is an exclusive dinner party that culminates with the 
celebration of the artists selected by the Festival’s rigorous jury process. Held at Franklin Jr. 
High, the Festival hosted approximately 200 guests on February 27, 2020.  

The evening embraced the spirit of the Festival, and its location, by bringing guests back to 
school for activities in music, dance, film, curated crafts, and, of course, art. The evening’s 
festivities crescendoed with a behind-the-scenes look at the Festival, the jury process and the 
“reveal” of the 177 artists that were selected to exhibit at the June 2021 Festival. 

REVEAL presented by Foster Group

SPECIAL PROGRAMS: REVEAL
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(Left) Brianna Martray’s work unveiled at 
the 2021 Preview Celebration.

The 2021 Des Moines Arts Festival® Preview Celebration presented by Foster Group 
was held on June 17 as an Outdoor Rooftop Party on the top of the 700 Locust Street 
Parking Garage.  Guests enjoyed complimentary hors d’oeuvres and beverages. The 
Preview Celebration is an opportunity to share with sponsors and stakeholders a 
preview of the Festival. It is an opportunity to thank sponsors for their generous 
contributions in assisting the Festival as we strive to achieve our mission-based goals as 
well as keeping the event free to attend. 

The evening’s main event featured the unveiling of the 2021 Commemorative Poster “To 
Let the Light In” the work of the 2021 Featured Artist, Brianna Martray. 

In addition to the poster reveal, the Festival paid tribute to several volunteers of the 
Event Management Team who were completing their 5th and 10th years of service with 
the Festival. Additional recognition went to members of the Des Moines Arts Festival 
board of directors who were completing their second term and rotating off the board. 

ArtForce Iowa was named the 2021 G. David Hurd Innovator in the Arts for their 
commitment to and investment in their mission to transform youth in need 
through art. 

PREVIEW CELEBRATION presented by Foster Group

PRESENTED
BY
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ILENT RI ER

IP CLUB

Exchange this ticket to receive the 

corresponding wristband that will 

allow access to the Silent Rivers 

VIP Club on any one day.

(ticket is required for wristband)

GOOD ANY 

ONE DAY

B G  DRINK
Ticket is good for

Buy one drink and get one 
free of equal or lesser value

at any beverage station during the 

2021 Des Moines Arts Festival®

Valid June 25-27, 2021

LET P RKING P
TO REACH VALET PARKING:

1. From I-235, exit at Martin Luther Jr. Parkway 

and turn south towards Downtown Des Moines.

2. Travel south on Martin Luther Jr. Parkway and 

follow roadway east (take a left) along the south 

side of Downtown Des Moines after passing over 

Ingersoll and under Grand Ave.
3. Turn left on 12th Street then left on Walnut Street.

4. Look for posted signs at 13th Street and Walnut 

Street.

Valet located at 13th Street & Walnut Street

Valid June 25-27, 2021

Financial supporters of the Des Moines Arts Festival® 
receive a wide assortment of benefits and access to 
exclusive events and offerings. The Patron program has 
successfully ensured continued support for the local art 
community as well as the Festival’s longevity.

PATRON PROGRAM
PRESENTED BY

Patrons are thanked with VIP 
tickets, drink coupons, valet 
parking passes, and other 
bonuses.

PATRON PROGRAM

175
PATRONS
F E S T I V A L

SPECIAL PROGRAMS: PATRON PROGRAMS
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VIP Patrons enjoy the 
serene, beautifully designed 
atmosphere of the onsite 
Hospitality Suite and VIP Club.

The Silent Rivers Design+Build Hospitality Suite and VIP 
Club offered an incredible hospitality experience.  
 
The Silent Rivers VIP Hospitality Suite provides private 
accommodations for guests’ special receptions. Ideal for 
enjoying the Festival in comfort and style, the suite offered 
guests a vibrant, exclusive way to experience the Festival. 
 
Positioned strategically across from and in front of the 
Festival’s Main Stage on the west lawn of the Des Moines 
Public Library, the Silent Rivers VIP Hospitality Suite was 
designed to provide private accommodations for special 
receptions and to see headlining acts Friday and Saturday 
nights, along with acts throughout the day. 

Every Patron received access to the exclusive Silent Rivers 
VIP Club. The VIP Club, designed and built by Silent Rivers 
Design+Build, is a covered area with views of the Hy-Vee 
Main Stage, access to air-conditioned luxury portable 
bathrooms, plus terrace seating and networking. In 
addition, light fare, Exile Brewing Company’s Ruthie, fine 
wines, and summertime mixed drinks were offered to our 
guests, completing the extraordinary VIP experience. 

SILENT RIVERS VIP CLUB

HOSPITALITY SUITES
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SUPPORTING QUESTIONS

What did you do to update/change the 
event from the year before? Were your 
updates/changes successful? Please 
provide measurable results/examples.

The theme for the 2021 Des Moines Arts Festival was “The 
Comeback is Always Stronger than the Setback.” This 
messaging aimed to welcome guests back to the event after 
a 2020 hiatus. The community responded positively to this 
message, with more than 200,000 guests attending the 2021 
Festival. 

THE ARTISTS  
Artists at the 2021 Des Moines Arts Festival were originally 
selected for the 2020 Festival and had their invitation 
extended to 2021. We knew that a portion of these artists 
would no longer be interested and we did not plan to fill their 
space. Instead, we reduced the number of available spaces to 
154 to allow for additional space to be placed between each 
artist booth, an increase from 2’ to 5’.  

Were your updates/changes successful?  
The artists loved the additional space and guests didn’t 
appear to notice that there were any less booths then in a 
traditional year. It alleviated a lot of concern with covid-19 
and the proximity to other traveling artists. Artist’s sales were 
exceptionally well. One artist said, “I left with empty walls and 
a full wallet.”  

THE STUDENT ART EXHIBITION
The Student Art Exhibition spotlights the creativity of children 
in grades K-12 attending schools in Central Iowa through a 
special exhibition at the Festival. Although the program had 
been wildly successful, the Des Moines Arts Festival team 

noticed that schools in lower income neighborhoods were 
not participating in the free program and it was limiting the 
diversity of the participating students. The Festival team 
made a concentrated effort to conduct additional outreach to 
these schools in order to diversity these aspiring artists.  

Were your updates/changes successful?  
Yes, the program saw many new schools participating in the 
program and was able to connect with many underserved 
schools.  

COMMUNITY OUTREACH PROGRAM
The Community Outreach Program offers twenty non-profit 
organizations the opportunity to participate on-site at the 
Des Moines Arts Festival, free of charge. While this program 
has enjoyed a lot of success over the years, it tended to be 
the same non-profits participating each year and it wasn’t 
giving the opportunity to some non-profits that were 
doing remarkable things in the community, particularly in 
diversing and inclusion. The Des Moines Arts Festival team 
made a concentrated effort to reach out to new non-profit 
organizations and invite them to participate in the program. 

Were your updates/changes successful?  
Yes, the Community Outreach Program welcomed a variety 
of non-profits who did not have a history of program 
participation. It allowed the Festival to showcase these non-
profits and bring new, creative activities to the event. Guest 
response was extremely positive with the variety of offerings. 

THE ROOTS STAGE
The Roots Stage has been traditionally located under a 
large tent in a parking lot adjoined to a primary artery 
of the Festival. It sat cozily between two buildings for an 

atmosphere that was warm, friendly and home-like. While 
most years this atmosphere made the area feel exciting, it 
was the place to be, the Festival team knew that it did not 
allow for social distancing amid the covid-19 pandemic. 
For 2021, the Roots Stage was pushed back further into 
another parking lot to allow for additional space. The rent 
was removed and replaced with a band-shell structure while 
guests sat in an open-air atmosphere. The traditional parking 
lot was used as a corridor to connect the artery to the stage. 
The corridor featured some activities, seating and a display 
from a Festival sponsor.   

Were your updates/changes successful?  
The updates achieved all of our goals and allowed for a lot 
more open space to accommodate for social distancing. The 
only challenge on-site was that the covid-19 numbers were 
extremely low in Central Iowa during the time of the Festival 
that guests forgot it was an issue and wondered why there 
was a change with the space. The team felt that was a great 
problem to have!    

MERCHANDISE
Due to the cancellation of the 2020 Festival, budget planning 
for 2021 was challenging and the Festival needed to reduce 
expenditures wherever it could. One cost saving area was to 
reduced the costs of the merchandise by ordering less and 
depending more on past inventory. The Festival released 
three new shirt designs, one new hat and a commemorative 
poster.  

Were your updates/changes successful?  
Guests were eager to purchase both new and old Festival 
merchandise designs. Many merchandise items sold out and 
revenue exceeded budget expectations by 47%. 
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What adaptations and modifications did you make to this Festival/ Event due to the Pandemic?

In response to the Covid-19 pandemic, the Des Moines Arts Festival made several changes and modifications.  

First, artists, food vendors and local entertainers who were scheduled for the 2020 Festival were invited to participate in the 2021 Festival.  

For the artists, as aforementioned, the number of artists was reduced from 190 to 154. This allowed the Festival to provide additional space between each moving, moving from 2’ to 5’. A 
change that the artist enjoyed very much.  

The Food Vendors who joined in 2021 paid fees with a 30% discount compared to other years. The Festival understood the challenges that this group of individuals faced in 2020 and 
wanted to provide alleviation. This support was greatly appreciated by the participating Food Vendors. 

The Roots Stage underwent significant changes in 2021 as it moved to a new location to provide room for social distancing. Once placed under a large tent between two buildings, the 2021 
format removed the tent and pushed the stage back into a larger parking lot.  

Small site modifications were made as cost saving measures including the reduction of new merchandise. Guests still shopped with Festival merchandise revenue exceeded budget 

What makes the event stand out as an internationally recognized event?  

Following the guidance of city officials, the Des Moines Arts Festival® boldly returned in 2021, a year when many events did not return. The Festival worked diligently and strategically to 
resume while keeping the community as safe as possible.  

The Des Moines Arts Festival is everything and more our industry celebrates. It’s a world-class, ever-evolving, well managed and executed, fiscally responsible and mission-centered 
representation of its community. It is recognized internationally as one of the most respected and competitive art fairs by professional visual artists and their trade organizations. The 
Festival is led by an executive director who is actively involved in the art fair industry globally and whom hand selects an experienced and accredited staff who quickly learn of and share 
in his passion for the mission, values, and vision of the Festival. The three-day event is executed by a trained, seasoned and attentive Event Management Team alongside hundreds of 
volunteers. 

The Festival family values professionalism and quality with a meticulous approach to deliver the highest standards in safety, design, production, responsibility and sustainability.  

Centered upon its core values, the Festival supports more than 25 non-profit organizations, through direct funding totaling more than $35,000 annually. This funding supports a variety 
of education-and arts-related outreach programs throughout the year. Since our inception, we have given back more than $1.4 million worth of proceeds derived from the Festival to local 
non-profit organizations.  

The centerpiece of the Festival is its Juried Art Fair; considered one of the best in the nation. It is recognized year after year by numerous publications and blogs but the real numbers 
come in the form of professional artists applying to be part of the Festival, with nearly 1,000 applications received in 2020. With such anticipation year after year, the Festival maintains its 
place among the elite art venues in the country.  
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The Festival gives back in the form of education. Through free programs like the 
Emerging Iowa Artist and Student Art Exhibition, young artists and those just 
breaking into the business are offered the opportunity to succeed. Nonprofit 
organizations that help paint the portrait of Des Moines are offered on-site 
space free of charge to share their vision and performance opportunities with an 
attentive guest list without needing to dig into their own pockets.  

Our award-winning Volunteer Program also attracts a dedicated pool of more 
than 850 volunteers who dedicate themselves to the areas of Artist Relations, 
production, Sponsor Relations, sustainability, and guest service to ensure the 
Festival runs smoothly and to execute new strategy as we continue to grow and 
evolve.  

The Festival is recognized locally, regionally and internationally as a leader in 
the industry on many levels. Locally, the Festival has been recognized with the 
prestigious Encore Award from Bravo Greater Des Moines. The Encore Award is 
presented to arts organizations that demonstrate fiscal and sustainable leadership 
while maintaining high standards of excellence and engagement.

As a local leader in the arts, the Festival offered Artist INC Des Moines, a 
professional development opportunity for artists working in all creative disciplines 
during the first two quarters of 2021. The Artist INC program had emerged as the 
catalyst for delivering on the community’s recognition of the vital role arts play 
as an economic engine and key driver to enrich the cultural vitality of the region. 
This recognition is grounded in the Central Iowa Regional Cultural Assessment that 
supports the Capital Crossroads vision plan.

SUPPORTING QUESTIONS continued...

go where it takes you...®

Identifying individual artists and creative entrepreneurs as one of the cornerstones of Des Moines’ arts and cultural ecosystem, the assessment identified “Strengthening the Creative 
Economy by developing the talent and skillset of creative entrepreneurs and artists as one of the four cultural priorities.” The program represented a formalized step toward 
advancing Des Moines Arts Festival’s top strategic priorities to serve as a cross-discipline artist service organization, acting as a nexus for capacity building within the creative 
community, coordinating relevant programming, administering communication, and ensuring equity and inclusion using arts as a catalyst. 

The Festival also continued to develop its newest program, A Seat at the Table, an intentional effort to elevate cultural equity, diversity, and inclusion in our arts and culture 
community. This program consists of quarterly conversation featuring a panel of community partners sharing how they’ve been working towards cultural equity and shares how we, 
as a community, can collaborate to elevate the arts. 

With the future and our goals for growth always top of mind, we think constantly from a high-level and strategic point of view, remain quick on our feet to be early adaptors of 
cutting-edge technologies and strive to remain not only relevant but a leader in an ever-changing and demanding climate of humanity that gets most of its entertainment from a 
small hand-held device.  

The Festival remains a thriving, fiscally strong leader in the field of the arts and culture in Central Iowa. All day, everyday, the Des Moines Arts Festival inspires and encourages its 
community to...



2021 DES MOINES ARTS FESTIVAL®

67

Why should the event win the IFEA / Haas & Wilkerson Grand Pinnacle Award?

The Des Moines Arts Festival® deserves to win the IFEA/Haas and Wilkerson Grand Pinnacle Award because we are the ideal representative of everything and more our 
industry demands. We are a world-class, ever-evolving, well managed and executed, fiscally responsible and mission-centered representation of our community. 

We are recognized nationally as one of the most respected and competitive art fairs by professional visual artists and their trade organizations. Our Festival is led by an 
experienced and accredited staff who is actively involved in the events and art fair industry. Our event is executed by a trained, seasoned and attentive Event Management 
Team along with hundreds of volunteers. The Festival values professionalism and quality with a meticulous approach to deliver the highest standards in safety, design, 
production, responsibility and sustainability. The Festival is the crown jewel of Iowa and never loses site of the audience it serves nor the sponsors who contribute to keep us 
moving forward according to our core values, mission and vision. The Festival is financially supported by the local community with a near 100% retention rate. 

BECAUSE THE FESTIVAL IS FREE TO ATTEND. 
We offer a world-class Festival of art, music, dance, film, performing and interactive 
activities for people of all ages and economic conditions in which to attend, participate 
and engage. 

BECAUSE THE FESTIVAL IS INNOVATIVE, CREATIVE AND TRUE to its mission of 
“Impacting Lives through the Arts” by providing an opportunity for all ages to embrace 
the arts. 

BECAUSE WE STRIVE TO EDUCATE, INSPIRE AND ENGAGE our audience toward 
a heightened appreciation of visual and other forms of art. 

BECAUSE THE 2021 RETENTION RATE of all sponsors for the Des Moines Arts 
Festival® was 90%. 

BECAUSE WE LEAD THE WAY ON ARTS EDUCATION and back it up with 
programs that engage and spotlight creativity. 

BECAUSE WE DESIGN AND EXECUTE PROGRAMS that allow local non-profit 
organizations to engage with our 200,000 guests and benefit financially from the 
Festival so that they may execute their programs in arts education. 

BECAUSE WE DESIGN AND EXECUTE THE FESTIVAL to look and act 
professionally. Every banner and sign is designed to our specifications to reflect the 
professional, creative, and cohesively clean look our audience has come to expect.

BECAUSE THE FESTIVAL IS RECOGNIZED by professional visual artists as one of the 
best in the country, which is evidenced through the extraordinary number of applications it 
receives. 

BECAUSE WE ARE AND REMAIN COMMITTED to an industry that believes special events 
and festivals are critical to the important economic vitality of any community. 

BECAUSE THE FESTIVAL CONTRIBUTES, IN A SIGNIFICANT MANNER, to extraordinary 
quality of life and creative economy in the state of Iowa. 

BECAUSE ITS LEADERSHIP IS RECOGNIZED, EXPERIENCED AND ACCREDITED 
for bringing and maintaining the highest level of integrity to the industry and being a 
professional advocate for artists. 

BECAUSE THE FESTIVAL GIVES BACK to the community directly through programming 
like Emerging Iowa Artists, Student Artist Exhibition and non-profit programs. 

BECAUSE WE CAME BACK STRONGER. We learned a lot in 2020 about what it really 
means to pivot, what it really means to get creative and what it takes to reimagine our 
Festival. And we came back in 2021 stronger than ever. 

BECAUSE WE SET THE BAR.



68

G
 W

H
E

R
E

 IT
 T

K
E

 Y
U

...


