
50 Ways to Creatively Promote Your Festival
By Cari DeWall-Obst
Marketing to Attract Crowds – As a festival direc-
tor, you and your staff are responsible for keep-
ing your festival competitive in an ever-growing 
arena of festivals and entertainment events. This 
book contains ideas to successfully market to 
attract crowds. Some include ideas adapted to 
fit specific festivals; others lend themselves to 
applications unique to your festival or event. This 

book will help you set goals of implementing new promotional ideas for 
your upcoming event. 
Price    $10.00

ABC’s of Building Better Boards, The
By Jean Block
Much has been written about Board Develop-
ment since members of nonprofit Boards of 
Directors are such a critical factor in the success 
of any nonprofit organization. This book will 
offer some new and different insights that are 
worth reading. Discussions include recruitment, 
retention, recognition and more. Use this book 
as a guide. Prioritize what is most important to 

improve the performance of your Board of Directors and begin today to 
raise the bar for your Board’s performance.
Price    $5.00

Advanced Brand Management 
By Paul Temporal 
This book has been specifically written for 
anyone who needs to know how to manage the 
most valuable assets in the business world - 
brands. Discover a complete guide on develop-
ing and managing sophisticated strategies that 
will ensure lasting brand value. Find answers to 
many questions such as: how to create brand 
strategies; how brand culture is created; how 

public relations can help build a brand; how to make brand in a new 
market; Whether you are in control of an established company, starting 
up a new one, or managing brands in any industry or sector, this book 
is a great investment as more than 25 case studies play their part in 
delivering a practical approach to the topics.
Price    $5.00 

A Woman’s guide to SALES SUCCESS
By Sylvia Allen
This book gives women the confidence and sup-
port needed for a successful career in sales. This 
support is key, Allen states, because, unlike men, 
women do not have buddy systems in which they 
can share the challenges, failures and successes 
they face daily as salespeople. Allen provides sup-
port by becoming the readers “buddy” and sharing 
her experiences, along with the experiences of 

other women and men in sales with them.
Price    $5.00 

Big Book of Benefit Auctions, The 
By Jay R. Fiske & Corinne A. Fiske 
This book is a wonderful tool for any nonprofit. 
Strategies are included in this book that, when 
implemented properly, absolutely enhance your 
fundraising abilities. It is a step-by-step guide to 
increase your audience, perk up your procurement 
and motivate your volunteers. Includes Committee 
position and planning charts, sample goal setting 

charts, procurement checklists and ideas for what to get, sample scripts, 
budgets and planning tools and much more. By following the ideas in this 
book, you will double your profits. A must read! 
Price    $20.00 

Boards That Love Fundraising a How-To Guide 
for your Board
By Robert M. Zimmerman & Ann W. Lehman
This book is an easy-to-use workbook in which 
board members will find the information and 
skills they need to overcome the “fear factor” 
and become confident, successful fundraisers. 
This workbook explains your fundraising respon-
sibility as a board member while it: provides 
information on board structure and it’s impact on 

raising money; outlines the concepts that will empower you to ask for 
money effectively and fearlessly and much, much, more. 
Price    $10.00 

Breakthrough Thinking for Nonprofit  
Organizations
By Bernard Ross & Clare Segal 
This groundbreaking book will help nonprofit 
managers think in new and creative ways about 
how they define and meet the challenges they 
face - and how to rise above standard practices 
to lift their organizations to greater performance 
levels. Using examples of best practices from 
innovative organizations in both the corporate 

and non-profit worlds, this book offers a mix of how-to advice and case 
studies that will guide readers on a new road to creativity. This book will 
fundamentally change the way nonprofit professionals think about how 
they do their work - and usher in a new era for non profits.
Price    $5.00 

Decide - Work Smarter, Reduce Your Stress, 
and Lead by Example
By Steve Mcclatchy’s 
In Decide, author Steve McClatchy—who works 
with Fortune 1000 people every day to help 
them achieve outstanding levels of perfor-
mance—shows you how to cut through the 
complexities and excuses to start realizing real 
gains simply by changing one thing: the way 
you make decisions. Decide takes you on a 

journey that will ultimately lead you to changing three simple things: 
the way you prioritize, the way you plan, and the way you execute the 
plan. You will better understand how your current reality and quality of 
life is a direct result of the way you do these three simple things. You’ll 
also learn how to:
Make better decisions to get better results
• Get more done in less time
• End e-mail addiction and stay focused
• Keep a two-minute interruption to two minutes
• Use procrastination to your advantage
• Get organized so you spend less time looking for what you need
• Plan in order to save time and reduce stress

Decide cuts through all the excuses, justifications, and rationalizations 
for failing to achieve your goals. It offers a no-nonsense, practical, and 
enduring roadmap to manage decisions in a way that allows enough 
time for goals to be achieved. It also provides the skills, ideas, and 
strategies necessary to overcome the challenges and complexities in-
volved with achieving goals. Discover how great decision-making habits 
can yield a lifetime of accomplishments.
Price    $20.00 
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Event Entertainment and Production
By Mark Sonder, MM, CSEP 
From assessing the client’s needs for entertain-
ment at an event to hiring the talent and coor-
dinating the nuts-and-bolts production details, 
this book equips event planners with the tools 
they need to efficiently produce and manage the 
right entertainment for any event. Along with an 
insightful overview of how entertainment fits into 
an event, discussions cover how entertainment 

differs between associations, corporate, and not-for-profit events. 
Price    $10.00 

Event Risk Management and Safety
By Peter E. Tarlow, Ph D.
With any event comes risk from rowdy guests 
at a festival or convention to a life-threatening 
riot at a sports event. Event Risk Management 
and Safety provides a comprehensive resource 
for managing event risk and limiting liability for 
modest and grand events. Presenting theory and 
practical applications such as measuring risk, 
alcoholism and drugs, crowd control, fire safety 

and emergency medical services, food and water safety, outdoor events 
and much more. 
Price    $10.00 

Fast Fundraising Facts for Fame and Fortune
By Jean Block
It’s a fact of life. Resource development (finding 
money, things, and people) is an integral part of 
every nonprofit organization or volunteer group. 
Exceptional developers of people, dollars and 
other resources are not born; they are made. 
Regardless of the type of fundraising you do, 
some basic rules form the foundation of all 
successful resource development. This book will 

discuss these basic rules which include virtually the same skills used 
in developing money, people or other resources to help you reach your 
goal and develop long and fruitful relationships.
Price    $5.00

Fundraising Management, the Complete Guide to
By Stanley Weinstein (Includes CD-ROM)
This book provides a user-friendly road map for 
fundraising success in a highly competitive phil-
anthropic environment. A practical how-to book 
tailored specifically to the needs of professional 
and volunteer fundraisers, it moves beyond the-
ory to address the day-to-day problems faced in 
these organizations, and offers sound advice and 
proven solutions. The book and accompanying 

CD-ROM include all the tools, tips and techniques you need to make 
your nonprofit stronger and find the resources you need.
Price    $10.00 

Green to Gold
By Daniel C. Esty and Andrew S. Winston
The leading guide to driving growth and profits 
through Green Strategy – Now Revised & Up-
dated. This book provides the definitive thinking 
on how business leaders can address environ-
mental issues. This is one of the better books on 
the New Green Wave of sustainability sweeping 
across the business world (2006). It is written 
by two Yale professors who take a much more 

objective view of the successes - and failures - of companies who have 
launched into major sustainability initiatives. As such, it is a more cred-
ible assessment of the real value of sustainable business practices. It is 
well written with many case examples, facts and stimulating discussion 
as well as many “tools” for any company to size up their path ahead.
Price    $5.00 

Green Living For Dummies
By Yvonne Jeffery, Liz Barclay, Michael 
Grosvenor
Minimize your impact on the world and enjoy a 
green lifestyle. Want to join the worldwide environ-
mental initiative? This practical guide is paced with 
realistic ways to help the environment and create 
a better home for you and your loved ones, from 
reducing energy use and waste and scaling back 
reliance on your car to making a difference in your 

diet, at work, and in the community. You’ll see how green living affects the 
environment and why going green is great for all your well-being? 
Price    MAKE AN OFFER

Green Marketing Manifesto, The
By John Grant
The Green Marketing Manifesto provides a 
roadmap on how to organize green marketing 
effectively and sustainably. It offers a fresh start 
for green marketing, one that provides a prac-
tical and ingenious approach. The book offers 
many examples from companies and brands 
who are making headway in this difficult arena, 
such as Marks & Spencer, Sky, Virgin, Toyota, 

Tesco, O2 to give an indication of the potential of this route. John 
Grant creates a ëGreen Matrix’ as a tool for examining current practice 
and the practice that the future needs to embrace. This book is in-
tended to assist marketers, by means of clear and practical guidance, 
through a complex transition towards meaningful green marketing. 
Price    $5.00 

Green Business Practices for Dummies
By Lisa Swallow, CPA, DMA, MS
The only resource with specific, hands-on guid-
ance for greening your business. Want to take 
advantage of profit-enhancing opportunities while 
minimizing negative environmental and social 
impact? This practical guide shows you how to 
implement green business practices and gain com-
petitive advantage through reduced costs, product 
and process innovation, increased productivity and 

more. You will cultivate an eco-minded workforce and manage environ-
mental opportunities and threats at every level of your organization. 
Price    MAKE AN OFFER

How to Produce a Festival Policy Handbook in 
Six Easy Steps 
By Cari DeWall - Obst 
This book outlines how to set up a policy and 
procedure handbook for producing your festival. 
After completing you will have a handbook that 
outlines: 
• Consistent guidelines & regulations 
• A source of festival information 
• Your festival’s and organization’s values and 

Much, Much More!
Price    $10.00 

How to Produce an Arts & Crafts Festival
By Cari DeWall-Obst
• Step-by step festival planning 
• Over 35 festival worksheets and samples 
• How to find artists and craftspersons
• Marketing ideas to attract crowds 
• Selling your sponsors with tailor-made proposals 
• Increasing festival revenue 
• Plus a section on “How to Take Your Festival a   
 Step Higher.”

Price    $15.00



Made Possible By: Succeeding With  
Sponsorship
By Patricia Martin
Each year corporations spend millions on 
cause-related marketing and event sponsor-
ships, yet nonprofits often lack the information 
they need to approach a potential sponsor and 
negotiate a mutually beneficial relationship. This 
book is a step-by-step guide to securing suc-
cessful sustainable corporate sponsorships that 

will provide financial stability, increase visibility, and help your nonprofit 
achieve its mission. Patricia Martin walks you through every phase 
of the process and shows how to assess what it will take to get your 
organization prepared for success.
Price    $5.00 

Marketing Your Event Planning Business
By Judy Allen 
In what was an already highly competitive 
industry, this book shows event planners and 
event management companies how to gain the 
competitive edge by setting themselves apart, 
pursuing new markets and soliciting sales. 
Loaded with practical tips and examples, offering 
everyone in the event management business 
creative new ways to show their talents, build 

their business and bring added value to their clients.
Price    $5.00 

Meeting & Event Planning for Dummies
By Susan Friedmann, CSP, President of the 
Tradeshow Coach
Meeting & Event Planning for Dummies is a practi-
cal step-by-step guide to the strategies and tech-
niques event planning professionals use to bring 
people together. This comprehensive resource 
covers all the angles - from the little details to the 
big picture - to making sure your business meet-
ings and special events come off without a hitch.

Price    $5.00 

Planning Special Events
By James S. Armstrong, CFRE 
Whether you are new to the nonprofit field or 
a seasoned veteran, this book shows how to 
conduct special fund raising events that will get 
events into your larger, more comprehensive 
fund development program. This book takes you 
step by step through the four phase process of 
managing fundraising events and will show how 
to produce events that will raise money cost ef-

fectively, expand your support base, and attract attention to your cause.
Price    $5.00 

Professional Event Coordination
By Julia Rutherford Silvers, CSEP
A comprehensive guide to essential competencies 
for event coordinators. Professional Event Coor-
dination examines the full event planning process 
and provides the tool and strategies to effectively 
procure, organize, implement and monitor all the 
products, services, and service providers that will 
bring an event to life. Includes dozens of check-
lists, tables and figures, this complete guidebook 

is enhanced with On-Site Insights (real-world examples), Technology 
Tips, and Exercises in Professional Event Coordination. 
Price    $5.00 

Special Events and Festivals How to Plan, 
Organize and Implement
By Angie Prosser and Ashli Rutledge
So you want to plan a Special Event? This book 
will give you easy, concise ideas and sugges-
tions from start to finish topics include planning, 
design, and organization, development, finance 
and marketing/media strategies. You will learn 
how to identify potential sponsors to help fund 
your event as well as learning a variety of event 

ideas and types of celebrations. 
Price    $10.00

Special Events Advisor - A Business and Legal 
Guide for Event Professionals
By David Sorin, JD, CSEP
The only book that offers the entire business 
information creative event professionals need 
to start an event business and operate it legally, 
efficiently, and in a totally professional manner. 
Starting an event business-Buying an event busi-
ness-Operating an event business-Contracts-In-
surance-Legal liability-Ethics. 

Price    $10.00 

Special Events: The Roots and Wings of  
Celebration 5th edition
By Joe Jeff Goldblatt, CSEP 
This book provides experienced as well as as-
piring event leaders with a comprehensive guide 
to understanding, planning, funding, promoting, 
and producing special events. Filled with helpful 
resources and illustrative examples, this book 
covers areas such as marketing, sponsorship, 
human resource management, financial admin-

istration, risk management, safety and security, global event leadership 
models, media use, legal and ethical considerations, technology, career 
development and much, much more. 
Price    $5.00 

Successful Event Planning, the Complete 
Guide to
By Shannon Kilkenny
This is the Best “Do-It Yourself” book available. 
Includes thorough, concise and easy-to-follow 
event planning techniques. From the initial con-
cept to ongoing management, the solutions and 
methods included in this book will increase your 
chances of success with systems used by the 
professionals. Includes reusable timelines and 

checklists, sample letters and forms, helpful catering calculations and 
much, much more. Includes CD-ROM. 
Price    $10.00 

The Cash Flow Management Book for Nonprofits
By Mary Dropkin and Allyson Hayden 
This book presents a powerful, strategic tool for 
the financial management of nonprofit organiza-
tions - no matter how large or small. It shows non-
profit leaders how to create a proven plan for cash 
flow management and develop effective strategies 
for day-to-day and long-term financial planning. 
It outlines the basics of cash flow management, 
explains the various revenue streams, and helps 

readers to identify their primary revenue sources and corresponding cash 
flow management strategies. Includes: to-do lists, sample forms, work-
sheets, schedules, policies and procedures, checklists and more. 
Price    $24.00 



Volunteer Management Handbook, The
Edited By Tracy Daniel Connors
Drawing on the experience and expertise of rec-
ognized authorities on non-profit organizations, 
The Volunteer Management Handbook offers the 
nonprofit manager a complete guide to estab-
lishing and maintaining an active and effective 
volunteer program. In one handy reference 
volume, the Handbook offers practical guidance 
on such essential issues as: 

- Motivating people to volunteer their time and services 
- Developing a detailed Volunteer Management Policy Manual 
- Recruitment, orientation, and retention 
- Training volunteers 
- Recognition and reward systems for volunteers 
- Volunteers and the law: liabilities, immunities, and responsibilities
Designed for all nonprofit and fund-raising professionals as well as vol-
unteer leaders, The Volunteer Management Handbook is an indispens-
able reference that is unsurpassed in both the breadth and depth of its 
coverage. 
Price    $15.00 

Your Someday is Now 
What are you waiting for? 
By Gail Lowney Alofsin’s 
Focused on Work/Life integration and personal 
branding, Your Someday Is Now asks, “what 
does managing your time and developing  your 
personal and professional brand have to  do with 
LIVING your life?” The answer is, “Everything!”
Price    $20.00

Zambelli The First Family of Fireworks
By Gianni DeVincent Hayes, Ph.D
A Story of Global Success. The Zambelli Family is 
one of the world’s largest exhibitors of fireworks. 
See how this Italian family came to America in 
search of a better life and achieved extraordinary 
success in the pyrotechnics industry. Discover how 
and where fireworks are made; what goes on be-
hind the scenes at a fireworks show, and what big-
ger and brighter fireworks will ignite in the future. 

Price    FREE
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