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On the Cover: IFEA World President & 
CEO Steven Wood Schmader, CFEE and 
Festival Transaction Services Chairman & 
CEO Charles Brown (on behalf of VISA)  
present a customized IFEA World Festival & 
Event City® flag to Thomas Grilk, Executive 
Director of the Boston Athletic Association, 
during the IFEA’s 58th Annual Convention 
& Expo. Boston was one of seven cities 
honored with the award in 2013.




