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Protecting Your Event Against 
Cancellation
by Susan Greitz

Trust is Your Organizations 
Most Vivid Color
by Sandra Puskarcik, ABC

Cohesive Event Management 
in Multiple Venues
by Melissa Berg

5 Strategies for Sponsorship 
Success Now
by Gail S. Bower

INTERNET 101
Ecommerce – Making Money!
by Michael R. Geisen

Integrated Online Marketing 101: 
The Why’s and How’s
by Bruce Lupin

Eat a Frog for Breakfast! 
9 Tips to More Time for YOU! 
by Gail Lowney Alofsin

Edinburgh Encore: Auld Lang Syne
by Charlotte DeWitt, CFEE

Shambhala Music Festival 
Saying No to Sponsorship… 
and Saving the Family Farm.
by Corrine Zawaduk




