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800. 854. 4705

We've been designing fireworks shows and searching 

the world for the latest in pyrotechnic innovations for 

118 years. That experience puts dramatic impact and 

new surprises in every display we produce. From music 

festivals to state fairs and arts festivals to regattas, we 

leave audiences breathless with delight.

Our designers have access to thousands of explosives 

and special effects with different sizes, patterns, and 

colors. And, they deliver precise firing using advanced 

technology which can be synchronized to audio, video 

projection and lasers. 

Let us help you thrill your audience at your next event.

Pyrotecnico is America’s most 
creative fireworks display and 
special effects company.

New Castle, PA
Atlanta, GA
Las Vegas, NV

Montgomery, AL
New Orleans, LA
Tampa, FL

2007 Rockets Over the Red festival in 
Shrevport, LA.

A beautiful night is capped off at the 
Sternwheel Festival in Marietta, OH.

A thunderous grand finale of purple and 
gold glitter erupts.
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PRESIDENT’S LETTER

The Economy of Time

ners what a smart decision they have 
made by working with you? 

Focus your time and energies on 
service and loyalty. Who’d have thought 
that simple common sense would stand 
you out from the crowd?

And, the third area that I would 
encourage you to focus on and invest in 
is continued education and professional 
networking. Answers to new problems 
don’t usually come from asking the 
same old questions. When times are 
tough and challenges seem to be mount-
ing, the best way out is to invest some 
of your time in learning – from those 
with similar challenges and those with 
completely different perspectives. 

The IFEA 53rd Annual Convention & 
Expo, scheduled for September 8th–12th 
in Boise, Idaho, is perhaps the best op-
portunity in our industry to build your 
network with professional peers from 
around the world; to share the pleasure 
of a friend who truly understands what 
you are dealing with; and to learn from 
those who have been there, done that 
and are still standing with new ideas, 
coming out ahead and stronger than 
ever before. It is without question the 
best return-on-investment of your time, 
energies and resources in our fi eld.

So when others seem to be using 
their own stress factor to design their 
responses, consider how you might bet-
ter reallocate your own time economy 
to gain and protect the higher ground. 
I promise the returns will pay you back 
many-fold.

I’m writing this letter on a Monday, 
which has decided to take a direction 
totally different than I had planned it to 
take. Fortunately, I seem to be in good 
company, as almost everyone I have 
talked with seems to be experiencing 
the same thing. Plans change. People 
change. The environment in which 
we operate changes - almost daily it 
seems anymore. In fact, the only thing 
that doesn’t change is the fact that 
things change. 

Given all of these variables it would 
be easy to spend our time frustrated, 
paralyzed, waiting for all the planets to 
align, or sticking our head in the sand. 
But experience has proven that none of 
the above result in any forward move-
ment, or for that fact, in improving any 
given situation.

While it is easy today, given the daily 
headlines about the negative housing 
market, unemployment, rising oil prices 
and more, to be immersed in thoughts 
of the economy, I would encourage you 
to spend more time looking closely at 
how you invest in the economy of your 
time. Time is a limited resource that we 
can chose to spend moving forward, 
making a difference, helping others and 
creating solutions; or, we can choose to 
use it to stand still, maintain status quo, 
becoming inwardly focused and worry-
ing about things that we can’t control. 
But unlike a cyclical investment in 
mutual funds, you can never make back 
the loss of time invested poorly.

Instead, I would suggest three areas 
that could use a much greater focus of 
our time and energies. The fi rst of these 
is compassion and thankfulness. While 
we may each be faced with more chal-
lenges than we can wade through on any 
given day, with varying levels of stress, 
there are always those great reminders of 
others whose challenges make ours seem 
like good fortune. 

I received an email recently from Janet 
Wilhelm, Executive Director of the Cedar 
Rapids Freedom Festival. On the day that 
their festival was to kick-off – a day we 
all look forward to after a year of plan-
ning and hard work to ensure the best 
possible product – Janet was emailing 

to let us know that they had 
instead lost their offi ce and 
everything in it to the recent 
fl oods in Cedar Rapids. Members 
of their staff had also lost their 
homes and belongings. 

But instead of complaining, 
Janet was using her time to look 
forward. They were already plan-
ning to move the Festival to Labor 
Day when they could hopefully 
regroup, knowing that their com-
munity would need something to 
celebrate. She even went so far as 
to apologize that they had lost all their 
Pinnacle Award entries and would likely 
not be able to participate this year! 

The Cedar Rapids Freedom Festival, 
while asking that we all keep them in 
our thoughts as they rebuild, will be just 
fi ne. They understand clearly where to 
invest their time and efforts. 

Remember to take time to be compas-
sionate for those with real problems and 
thankful for all that you have.

The second area to focus on is service 
and loyalty. Perhaps we have all turned 
inward with recent struggles, but it 
seems more highlighted to me in recent 
weeks and months in my own personal 
dealings with everything from credit 
cards to utility companies, retailers to 
government agencies, that our focus on 
customer service and loyalty to long-
time relationships has given way to im-
personal technology, scripted responses 
and not-my-problem attitudes, creating 
time-wasting, resource draining experi-
ences that appear to be determined to 
alienate any remote shadow of past loy-
alties that remain through the process. 

In a world where we are hoping to see 
things turn around economically, and 
where nine out of ten training seminars/ 
business books stress the importance 
of customer service to achieve success, 
doesn’t it make common sense to focus 
an even greater amount of our time 
and energies on providing even better, 
personalized service; on reminding long-
time sponsors, partners, volunteers and 
key constituents of just how important 
their support is to us; and to demon-
strating to new clients/customers/part-
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CURRENT EVENTS

Adding a Charitable Piece to 
the Overall Puzzle

Dianne Funk has embraced 
charitable opportunities since the 
inception of the Indian Wells Arts 
Festival (www.IndianWellsArtsFesti-
val.com). As Funk explains, “I am a 
for-profi t corporation and my mis-
sion is to grow a community event 
and to donate to art programs and 
art scholarships.”

The festival has realized this goal 
through charity projects that fi t well 
with the art theme of the event. 
According to Funk, “my most suc-
cessful partnership to date was this 
year’s involvement of the Braille 
Institute.  The Exhibit is called “Art 
Beyond the Visual -- An Exhibit to 
Touch” and the Braille Institute, 
Guide Dogs International, blind 
folk singer Earl J Rivard, and art that 
incorporated the Braille alphabet, 
all made the news... as I thought it 
should and would.”

Three “Big Picture” Strategies
The Indian Wells’ strategy incorpo-

rates a key component to successful 
partnerships: fi nd a charity that matches 
up with the focus of your event. Now, 
this might sound obvious but, in fact, 
can be tougher than it sounds. After 
all, you may have a certain cause that 
is really important to you. But, if the 
cause doesn’t mesh well with your 
event and its target attendees, then 
there can be a disconnect.

So, Strategy #1 for a successful chari-
table partnership is to fi nd a cause 
compatible with your event. For 
example, if your festival is musically-
focused, then teaming up with the 
local symphony, chorale, or simi-
lar non-profi t music group makes 
great sense. Or, if your focus is more 
sports-oriented, then a “health” char-
ity such as the local heart or cancer 
association would fi t well. Ultimately, 
this strategy makes sense because 
guests interested in the theme of your 

By Chad Emerson

Giving Your Event 
a Good Cause

What if I told you that you could boost your event’s image 
while also giving back to a good cause. Sounds like a win-
win situation, right? Well, I’ve got good news. Not only is it 
possible, but several events have found it to be a very suc-
cessful strategy. One that benefi ts both the promoter and 
the community. This month Current Events examines sev-
eral approaches for incorporating a charitable component 
into your festival or event.
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event will also likely be interested in 
charities that support the same theme.

Of course, that’s not to say that you 
should only partner with compatible 
charities. Indeed, like anything, there 
can be exceptions to this general rule. 
However, according to the industry vets 
that we surveyed, a charitable partner 
that syncs well with the focus of your 
festival generally yields better results.

Strategy #2 is to determine the 
best type of charitable event for your 
festival. Generally, we found two 
categories: a single-event partnership 
or an event-long one. The fi rst ap-
proach typically involves organizing 
something akin to a preview dinner, 
breakfast, silent auction, or other 
one-time event where proceeds go to 
the charity. You can fi nd an example 
of this strategy at work at the Opening 
Gala for the award-winning Cherry 
Creek Arts Festival in Denver, Colorado 
(www.cherryarts.org). The gala offers 
guests exclusive art preview and buying 
opportunities in exchange for contri-
butions that benefi t the art programs at 
local schools. The end result is a festi-
val whose charitable endeavors further 
the same goals as the event itself.

Alternatively, the event-long ap-
proach takes the form of a continuing 
charitable component throughout 
your festival. An example of this would 
be free booth space for the charitable 
group or apportioning proceeds from 
a particular part of the event (such as 
a food tent) to the charity. In this case, 
you trade the extensive effort that’s 
usually required to coordinate a major 
event with a more “passive” alliance—
one that is often operated and staffed 
by the charity itself.

Strategy #3 is to obtain corporate 
sponsors for your charitable event. 
Under this approach, the festival may 
organize—and even help fund—the 

event. Then, to supplement the contri-
butions, the festival obtains additional 
corporate sponsors for the charitable 
component. The Walt Disney World 
Resort recently utilized this strategy 
for its annual PGA golf tournament. 
In addition to its own contributions, 
Disney recruited Wal-Mart to serve as 
a key event partner for the Children’s 
Miracle Network Golf Classic present-
ed by that major retailer. The combi-
nation of these two industry giants 
provided a real boon for the event and 
the charity that supports children’s 
hospitals throughout the country.

Indeed, sponsors love this ap-
proach because it casts them in a 
great light while also marketing their 
product or services. Events appreci-
ate it because it cultivates corporate 
relationships while also increasing 
the impact of their charitable efforts. 
Again, another win-win.

Now, these are certainly not the 
only three useful strategies for chari-
table partnerships. Instead, they are 
a consensus snapshot from industry 
leaders on some of the most impor-
tant ones. That said, a fi nal point 
about charitable strategies is worth 
making: the end result doesn’t always 
have to be a fi nancial contribution in 
order to support a good cause. 

For instance, the 2008 Riverbend 
Festival in Chattanooga, Tennessee 
(www.riverbendfestival.com) is part-
nering with corporate sponsors to 
build a Habitat for Humanity House 
during the event. A great example 
of a good cause being supported in 
more than just monetary ways.

The Benefits of Partnering with 
a Good Cause

While it certainly takes time and 
effort, including a charity partner-
ship in your event can generate both 

tangible and intangible benefi ts for 
festivals. These may range the gamut 
from fi nancial to goodwill. 

In the fi rst category, certain federal 
and state tax benefi ts can often be real-
ized through charitable partnerships. 
One strategy is when a for-profi t event 
establishes a 501(c)(3)foundation 
(named after a specifi c section of the 
IRS code) to which supporters or at-
tendees can donate and receive a tax 
deduction. As with anything tax-re-
lated, check with your accountant or 
attorney to plan for specifi c results. 

Another tangible benefi t is the posi-
tive publicity that charitable efforts 
generate for your event. Oftentimes, 
local print and broadcast media 
will provide free ad space or time to 
publicize the charitable part of your 
event. Not only does this demonstrate 
to the community that your event is 
engaged in outreach but, in a basic 
sense, also gets the general word 
about your event out to the public. 
Plus, in addition to local coverage, a 
strong charitable effort can generate 
national coverage within the industry. 
For instance, the annual IFEA /Haas 
& Wilkerson Pinnacle Awards offer a 
category for best charitable and com-
munity outreach events. 

And, of course, not every charitable 
thing that you do generates direct 
recognition or value. Indeed, while it 
might sound like a cliché, sometimes 
a charitable partnership is just the 
right thing to do in that, in the end, 
it serves to help important causes 
within the community.  

All in all, its easy to see that, if you 
pick a proven charitable partnership 
strategy, then your festival or event 
can realize a wide variety of benefi ts 
while supporting a good cause. 

In the end, that’s a win-win situa-
tion for everyone.
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You’re Invited to a 

GLOBAL MARKETPLACE 
OF CREATIVE NEW IDEAS…

The 53rd Annual Convention of the 
International Festivals & Events Association

T
he world around us continues to change. With 
the speed and capabilities available today via 
travel, technology, the internet and the media, 
the speed at which ideas, images and informa-
tion travel have reconfigured the world as we 

know it. Investors in one part of the world work with man-
ufacturers in another; educators in the west exchange with 
counterparts in the east; trade routes for all industries criss-
cross like global spider webs; local economics are affected 
by events half-a-world away; and the “middle of nowhere,” 
no longer is. Virtually every continent, country and city on 
our planet is becoming a melting pot of ethnic and cul-
tural diversity; audiences are exposed to global events well 
beyond the borders of their own communities on a regu-
lar basis; sponsor expectations have risen to a whole new 
plain; entertainment options have multiplied exponential-
ly; technology has changed all of the game rules; environ-
mental leadership is moving to the front burner; and the 
size of the target in ‘target marketing’ has expanded well 
beyond yesterday’s community focus groups. 

To stay successful as a leader in this new world we all 
need a reliable and trusted source of fresh new ideas, infor-
mation, creativity, business research, best practices, and 
professional connections. A global marketplace for success. 

Welcome to the IFEA - The Premiere Association 
Supporting and Enabling Event Professionals Worldwide. 

The IFEA represents global festival and event pro-
fessionals on every continent. Professionals who will 

gather together in the capitol city of Boise, Idaho, World 
Headquarters for the IFEA, from September 8th -12th, 
2008 to share ideas, experiences and opportunities that 
will shape the future successes of our common industry 
and individual events. 

We invite you, your staff, volunteers, board, sponsors, 
suppliers and other event partners to join us at this unique 
global marketplace. The 53rd Annual IFEA Convention 
and Expo. 

Those who have attended other IFEA conventions over 
the years know that the real energy comes from the profes-
sional connections that are so readily available in educa-
tional sessions, at social functions, and down every hallway. 
Connections to peers – large and small, sponsors, event 
suppliers, industry experts, media, educators, volunteers, 
board members, tourism agencies, municipalities, allied 
associations and more; many whom have become close 
friends, and all who are willing to share their experience 
and successes, as well as their trials and tribulations, with 
the goal of bettering our industry for everyone. If you have 
not attended an IFEA convention before, we look forward 
to welcoming you to the top networking and professional 
education event in our field, full of valuable information 
that can be taken home and put to immediate use in your 
own community. 

Nowhere else will you find so many ideas, so much cre-
ativity, and such easy access to the most successful events 
and event professionals in the world.
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• Extraordinary Visions
• IEG's Activating Sponsor Activation
• Growing a Green Event
• 25 Years of Disney Lessons
• More Than an Event: Growing a Community Legacy
• Inspired Volunteers
• IEG's Securing Media and Retail Partnerships
• Tuning In to Radio Success
• Ensuring Family Reunions: Child Safety at Your Event
• Keeping Creativity Fresh
• Industry Compass: A Discussion of Global Issues, Trends and 

Opportunities Impacting the World of Festivals & Events
• Leadership in a Non-Profit World
• Understanding Diversity and Its’ Impacts on Your Event and Community
• Taking the Sponsorship Pulse
• Effective Newspaper and Event Partnerships: What Makes Them Work?
• Inside the ‘Big Bang’: Presenting a Great Fireworks Show
• Protecting Your Event, Your Image and Your Budget – 

Understanding Today’s Insurance Challenges
• 25 Years of Macy*s Parade Lessons
• Inspired Tourism Partnerships
• The Future of Technology in a Creative World
• Leading the Pack: Creating a Compelling Vision
• Creating the Customer Service Experience
• A Small Event Approach to a BIG Sponsor
• Choreographing a Spectacle: The 5 Steps for Promoting the 

Event of the Season
• Class is In-Session: Building a Strong Educational Component 

into Your Event
• Figuring Out Your Place with MySpace and Other Internet 

Communications Tools
• The Impact of Events on the Travel Industry
• Remarkable Time Management: 10 Steps for More Time for YOU!

• More Rocks to Wring: New Ideas for Maximizing Non-
Sponsorship Revenues

• Festivals & Events from a Kid’s Eye Point of View 
• Reaching Across the Generational Volunteer Gap
• Building a Bridge Between Events and Presenters
• Managing an International Event
• Can We Talk? A Sponsors Honest and Open Conversation 

about Events
• Maximizing Your Local Television Partnerships
• Building a Partnership with Your Local Police Department
• The Fringe of Creativity: Inside the Success of the Edinburgh 

Fringe Festival
• Inside Sponsorship Success
• Effective Board and Committee Relations
• Where the Rubber Meets the Road: Management Secrets of A 

Road-Tested Event
• Maximizing Your Food & Beverage Program
• Win-Win: Events & Downtown Partnerships
• Taming the Internet to Benefit Your Event
• Cost-Effective Creativity
• Valuing the Social Impact of Events
• Festival Research Done Right
• Partnering with Tour Operators to Market Your Event
• DHS Report: Event Security & Terrorism…Where Are We 

Today?
• “Home Grown” Ideas for Smaller Festivals & Events
• Back to the Basics: Becoming CEO of All You Do
• Friend-Raising vs. Fundraising
• Contracting: Understanding Both the Event & Contractor Points of View
• Maximizing PR through Media Sponsorships
• Hiring Talent for Your Event
• Creative Ways to Raise Money
• Using the Internet to Promote, Market & Manage Your Event
• Directors & Officers Insurance – Are Your Board and Staff Protected?
• Float Building 101
• Working with Your Local CVB
• International Exchange Opportunities
• Making the Most of Your Merchandise Program
• Understanding Music Licensing & Your Event

Plus…
• Parades Workshop
• Diversity Workshop
• Promotion Workshop
• Automated Sponsorship Workshop
• International Perspective Sessions from Latin America, Africa, 

Europe, Asia, North America, Australia, and the Middle East

For 53 years the IFEA has provided the best in professional education and that tradi-
tion continues in Boise. The IFEA prides itself on providing up to 90% new topics 

and speakers each year, insuring that attendees at all levels - first-timers and repeat 
attendees, new to the industry or seasoned professional - can all find the answers 
and creative new ideas that they are looking for. A sampling of this year’s topics, pre-
sented by the top leaders in our industry, include*, among others: (* subject to change)

Professional Education
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“AFFINITY GROUP” SESSIONS 
IFEA convention attendees have a unique opportunity 

to share “common ground” with your professional peers, 
while discussing current trends and issues during our popu-
lar “Affinity Group” Sessions, including those for Arts Events; 
Parades; Flower & Garden Events; CEO’s; Sponsorship; Event 
Education; Volunteer Programs; Municipalities/Tourism Agencies, 
Parades and Food & Beverage Programs. Bring your questions 
and your input to these open and valuable exchange sessions. 
(Wednesday, September 10th, 1:45 p.m.-3:45 p.m.)

WORKSHOP, PANEL AND ROUNDTABLE SESSIONS
In addition to our regular breakout seminars, for those 

looking for a little more “hands-on” help, some educational 
sessions are geared to a “Workshop” format. This year we are 
pleased to include workshop sessions in the areas of Diversity, 
Parades, Promotion and Automated Sponsorship. For those looking 
for the valuable back and forth insights provided by the mul-
tiple expert participants of a panel session, this year’s conven-
tion includes sessions on Global Issues, Trends and Opportunities; 
Inspired Tourism Partnerships; and Festivals & Events from a Kid’s 
Eye Perspective; and for those who enjoy more direct and person-
al conversations, the convention offers a plethora of Roundtable 
topics moderated by some of the top professionals in our field.

FOLLOW A SPECIFIC TRAINING TRACK
The IFEA Convention & Expo is a great place to train staff, 

board, key volunteers and others associated with your event, 
bringing them quickly up to speed in an unparalleled atmo-
sphere of professional motivation. IFEA presenters and topics 
represent the cutting edge in our industry. 

Many times, an event or attendee is interested specifically 
in focusing on a more tailored topical track. The IFEA can 
help you to do that. Simply pick a topical track from the fol-
lowing: Sponsorship/Revenue; Media/Marketing; Operations; 
Management/Human Resources; Creativity/Technology; Leadership 
or International Perspectives.

The convention program book will handle it from there, with 
a special section identifying specific sessions associated with 
each track. If desired, attendees may get their session atten-
dance verified by the session Officer-of-the-Day and receive a 
Certificate of Completion for a specific track(s) at the conclusion 
of the convention. Or, for a good overview of many areas, sim-
ply choose on your own from the a la carte schedule of topics.

PROFESSIONAL CERTIFICATION (CFEE) CLASSES
Sponsored by K&K Insurance, 

the IFEA’s Certified Festival & Event 
Executive (CFEE) certification ses-
sions will be held on Monday, September 8th and Tuesday, 
September 9th, prior to the official start of the convention. 
CFEE classes are taught by leading professionals in our field 
and are a required component toward the achievement of pro-
fessional certification, but are open to all who desire to attend.

The full-day sessions include the following:

• Event Operations & Risk Management, presented by Ira Rosen, 
CFEE, President of Entertainment On Location; IFEA Hall of Fame 
Inductee and IFEA Director of North America (Monday, Sept. 8th)

• Event Administration & Management, presented by Jay 
Downie, CFEE, President & CEO, SourceOne Marketing 
Communications, Inc. (Tuesday, Sept. 9th)

Note: For a full class synopsis go to www.ifea.com.

ADVANCED PROFESSIONAL SEMINAR
This valuable session is designed for those 

professionals looking for a higher level of 
information and continued professional edu-
cation. The Advanced Professional Seminar 
also counts toward requirements for those 
needing to recertify their CFEE designation. 

This year’s topic, “Seven Sponsorship Steps 
for Weathering the Economic Storm” is pre-
sented by Sylvia Allen, CFEE, IFEA Director of 

Partnership Marketing; President, Allen Consulting; speaker and 
author of “How to be Successful at Sponsorship Sales.” This valuable 
and timely seminar will focus on how to deal with current 
economic challenges and stay successful with sponsorship 
sales into the foreseeable future. (Tuesday, September 9th)

NEW PROFESSIONALS SEMINAR 
The IFEA’s New Professional 

Seminars are designed for those 
who are new to the industry or 
anyone looking for “refresher” 
information in a variety of areas 
that are critical to success in the 
events business. Topics are bro-
ken into four key sessions and 
include: Event Administration & 
Management and Event Planning 
& Operations, presented by 
Ira Rosen, CFEE, President of 
Entertainment On Location, IFEA 
Hall of Fame Inductee and IFEA 
Director of North America; fol-
lowed by Marketing & Media Relations and 
The Basics of Successful Sponsorship presented by Penny Reeh, 
Owner of Indigo Resource Group and IFEA Region 3 Director.

 Note: All CFEE, Advanced Professional and New Professional seminars require a separate registration.

Specialized Training(Note: All training session topics and presenters are subject to change.)



MONDAY, SEPT. 8TH 

7:00 a.m.-5:30 p.m.
“CONNECTIONS” 
INTERNATIONAL CAFÉ 
(coffee all day)

7:30 a.m.-8:30 a.m.
CFEE Continental Breakfast

8:30 a.m.-11:30 a.m.
CFEE Professional 
Certification Class: 
Event Operations and Risk 
Management

11:30 p.m.-1:00 p.m.
CFEE Lunch 
1:00 p.m.-4:00 p.m.
CFEE Professional 
Certification Class (con’t):
Event Operations and Risk 
Management

4:00 p.m.-10:30 p.m.
Attendee Free Evening

10:30 p.m.-2:00 a.m.
dfest™/DIXIE FLAG 
EVENT SERVICES TEAM 
HOSPITALITY SUITE
The center of the networking 
universe, complete with a hosted 
bar (courtesy of dfest™/Dixie 
Flag Event Services Team) and 
unlimited access to your profes-
sional peers.

TUESDAY, SEPT. 9TH 

7:00 a.m.-5:30 p.m.
“CONNECTIONS” 
INTERNATIONAL CAFÉ 
(coffee all day)

8:00 a.m.-9:00 a.m.
CFEE/ADVANCED 
PROFESSIONAL/NEW 
PROFESSIONAL
Continental Breakfast

9:00 a.m.-Noon
CFEE Professional 
Certification Class
Event Administration and 
Management
 
9:00 a.m.-Noon
NEW PROFESSIONALS 
Training Class: 

9:00 a.m.-10:15 a.m.
Event Administration and 
Management 

10:30-Noon
Event Planning and 
Operations 

9:00 a.m.-Noon
ADVANCED PROFESSIONALS 
Training Class: NEW
Seven Sponsorship Steps 
for Weathering the Economic 
Storm
   
Noon-1:00 p.m.
Combined Training Groups 
Lunch

1:00 p.m.-4:00 p.m.
CFEE Professional 
Certification Class (con’t.): 
Event Administration and 
Management

IFEA HALL OF FAME AWARDS LUNCHEON
The IFEA Hall of Fame Awards Luncheon continues to serve 

as an inspiration to us all, as we pause to pay tribute to the 
people who have made/make our industry great. Join us as 
we recognize our 2008 CFEE Graduates (sponsored by K&K 
Insurance); award the IFEA/Zambelli Fireworks Internationale 
Volunteer of the Year Award, recognizing the contribution of all 
volunteers to the success of our events; award the IFEA/Festival 
Media Corporation Sponsorship Success 
Award, recognizing excellence in spon-
sorship programs, service, follow-up 
and success; and as we pay tribute to 
the 2008 IFEA Hall of Fame Inductees, 

the highest honor bestowed in our field, in acknowledgment of 
the tremendous dedication to and impact on the festivals and 
events industry by these special individuals.

IFEA/HAAS & WILKERSON PINNACLE AWARDS 
PRESENTATION

The Academy Awards Ceremony 
for the festivals and events industry, 
the presentation of the coveted IFEA/
Haas & Wilkerson Pinnacle Awards 
is the most anticipated event of the year. Capping off our 
first full day of convention activities, you won’t want to miss 
this unopposed special event recognizing the very best efforts 
in the areas of marketing, creativity and programming from 
around the world. Will your event be coming forward as we 
hear, “And the Pinnacle Award goes to…”?

The 53rd Annual IFEA Convention & Expo will provide many special opportuni-
ties to recognize the outstanding achievements of friends and peers.

Celebrating Success & Achievement
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1:00 p.m.-4:00 p.m.
NEW PROFESSIONALS 
Training Class (con’t.):

1:00 p.m.-2:15 p.m.
Marketing & Media Relations 
2:30 p.m.-4:00 p.m.
The Basics of Successful 
Sponsorship 

1:00 p.m.-4:00 p.m.
ADVANCED PROFESSIONALS 
Training Class (con’t): NEW
Seven Sponsorship Steps for 
Weathering the Economic Storm
   
4:00 p.m.-5:30 p.m.
“IDEAS IN THE ROUND” 
ROUNDTABLE SESSION 
So much information, so little 
time. So don’t miss this valuable 
session of rotating topics and 

professional networking 
possibilities.

• Friend-Raising vs. 
Fundraising NEW 

• Contracting: Understanding 
both the Event & Contractor 
Points of View NEW 

• Event Security NEW
• Maximizing PR through 

Media Sponsorships NEW
• Hiring Talent for Your 

Event NEW
• Creative Ways to Raise 

Money NEW
• Using the Internet to 

Promote, Market and Manage 
Your Event NEW

• Director’s & Officer’s 
Insurance – Are Your Board 
and Staff Protected? 

• Float Building 101 NEW

• Working with Your Local 
CVB NEW

• International Exchange 
Opportunities 

• Making the Most of Your 
Merchandise Program NEW

• Understanding Music 
Licensing and Your 
Event NEW

• Inside Track: Open 
Forum Q&A with Industry 
Professionals 

• Research Needs: Help 
IFEA Identify Potential 
Areas for Future Industry 
Research NEW

5:30 p.m.-6:00 p.m.
KEYS TO SUCCESSFUL 
MARKETING NEW

6:00 p.m.-7:00 p.m.
FIRST-TIMERS WELCOME, 
CONVENTION OVERVIEW 
AND IFEA INTRODUCTION 
  
7:00 p.m.-9:00 p.m. 
IFEA CONVENTION OPENING 
RECEPTION
The official start of the convention. 
Join us for a special September 
Idaho evening at The Grove in 
Downtown Boise as we welcome 
old friends and new, renew con-
nections and build networks that 
will last a lifetime.

10:30 p.m.-2:00 a.m.
dfest™/DIXIE FLAG 
EVENT SERVICES TEAM 
HOSPITALITY SUITE

Twenty years ago IFEA members voted to include and 
recognize suppliers and vendors to our industry as full 
members, with no differences in voting rights or benefits. 

This important step formally recognized what everyone already 
knew…that the suppliers and vendors who support our indus-
try are a critical part of our successes.

Today, the IFEA Expo trade show is one of the most important 
components of our convention, historically bringing the best 
suppliers together with the best events, resulting in new ideas 
that benefit everyone. Unopposed by any other sessions, so that 
you can spend your time effectively exploring and interacting 
with the unlimited creativity and possibilities that await inside, 
the IFEA Expo is your key to future success and inspiration. 

The largest trade show in our industry geared specifically to 
festival and event decision-makers features the most creative 
ideas, products and services for all things imaginable, includ-
ing: merchandise, insurance, giant parade inflatables, parade 
floats, children’s performers, food and beverage products, fencing, sponsor gifts, deco-

rations, security, fireworks, 
lasers, university programs, 
face-painting, sand sculptures, 
portable restrooms, bleach-
ers, entertainment and attrac-
tions, ticket control, confetti 
cannons, generators, tents, 
awards, radios, printing needs, 
sponsorship software and 
services; credit card services, 
photography, publications, 
costumed mascots, staging, 
lights and sound, and much, 
much, more; usually at special 
convention pricing!

IFEA Expo: Where New Ideas are Born



WEDNESDAY, SEPT. 10TH 

7:00 a.m.-6:00 p.m.
“CONNECTIONS” 
INTERNATIONAL CAFÉ 
(coffee all day)

8:00 a.m.-9:15 a.m. 
CONVENTION OPENING: 
WE’LL BE THERE featuring 
a special performance by the 
international cast of Up With 
People! Join us for this special 
and memorable opening, as we 
kick-off the IFEA’s 53rd Annual 
Convention and Expo.

9:15 a.m.-10:15 a.m.
OPENING KEYNOTE: 
EXTRAORDINARY VISIONS 
NEW Dewitt Jones, world-class 
National Geographic photo-

journalist, Academy Award 
nominee, author and nation-
ally acclaimed speaker.

10:30 a.m.-Noon
‘PRIMARY FOCUS’ 
EDUCATIONAL SESSIONS

• Focus on Sponsorship: 
IEG’s Activating Sponsor 
Activation NEW

• Focus on the Environment: 
Growing a Green 
Event NEW

• Focus on Leadership: 
25 Years of Disney 
Lessons NEW

12:15 p.m.-1:45 p.m.
IFEA HALL OF FAME AWARDS 
LUNCHEON featuring the: 

• 2008 CFEE GRADUATES

• IFEA/ZAMBELLI FIREWORKS 
INTERNATIONALE 
VOLUNTEER OF THE YEAR 
AWARD 

• IFEA/FESTIVAL 
MEDIA CORPORATION 
SPONSORSHIP SUCCESS 
AWARD 

• IFEA HALL OF FAME 
INDUCTIONS

A special opportunity to rec-
ognize those who continue to 
inspire us. 

1:45 p.m.-2:00 p.m.
EXPO VENDOR 
ORIENTATION SESSION
All IFEA Expo Vendors are 
encouraged to attend this 
important session prior to the 
start of the IFEA Expo set-up.

2:00 p.m.-3:45 p.m.
AFFINITY GROUP “COMMON 
GROUND” DISCUSSIONS
Come join your peers to share 
common ground challenges and 
solutions, and to expand your 
professional network.

• Arts Events
• Flower & Garden Events
• CEO’s
• Sponsorship 
• Event Education (Faculty, 

Students, Industry 
Professionals)

• Volunteer Programs
• Municipalities/Tourism 

Agencies
• Parades
• Food & Beverage Programs

“CONNECTIONS INTERNATIONAL CAFÉ”
“Connections International Café” is open every 

day throughout the convention, providing coffee 
and a relaxing atmosphere conducive to doing 
business one-on-one or simply catching up. 
Promoting human connections, not cyber ones, 
this comfortable venue is always a popular hang-out, providing 
daily schedule updates and announcements, job postings, mem-
ber marketing materials and above all, a chance to renew those 
connections that are so important to everyone’s success. 

dfest™/DIXIE FLAG EVENT SERVICES TEAM 
HOSPITALITY SUITE

The dfest™/Dixie Flag Event Services Team Hospitality Suite, 
sponsored by long-time IFEA supporter dfest™, is as much a part of 

the IFEA Convention as the sessions. Beginning 
the first night through to the last day, the 
dfest™/Dixie Flag Event Services Team welcomes 
convention attendees each evening for a time 
to unwind, relax and connect outside of sched-
uled sessions and functions. Historically, the dfest™/Dixie Flag 
Event Services Team Hospitality Suite has become known as the 
hub of the IFEA’s convention networking system.

ONE-ON-ONE OPPORTUNITIES
The 53rd Annual IFEA Convention & Expo offers all attend-

ees the unique opportunity, in one place and at one time, to 
be exposed to such IFEA members and industry icons as those 
representing the Walt Disney Co., the Pasadena Tournament 
of Roses, the Macy*s Thanksgiving Day Parade, Canada’s 
Winterlude, the Kentucky Derby Festival, IEG, Rotterdam 
Festivals, Macon Georgia’s International Cherry Blossom 
Festival, the Alamo Bowl, Brazil’s Carnival of Rio, Herschend 
Family Entertainment, the Portland Rose Festival, the Edinburgh 
Fringe Festival, Las Vegas Events, the Singapore Sports Council, 
the Philadelphia Flower Show, Olympic Centennial Park, 
the Sausalito Arts Festival, the Dubai Desert Rock Festival, 
the University of Sydney - Australia, Fiesta San Antonio, the 
Indianapolis 500 Festival, the Iditarod, the Cherry Creek Arts 
Festival, South Korea’s Boryeong Mud Festival, SunFest and 
other festival & event directors from North America, Europe, 
Australia, Asia, the Middle East, Latin America, Africa and more. 
Start building and adding to your professional network today.

One of the best parts of any professional convention is the chance to spend some 
dedicated time with friends and peers, reconnecting, looking ahead, planning 

that next great idea, or just sharing a laugh. The IFEA 53rd Annual Convention & 
Expo provides plenty of opportunities for those special informal gatherings.

Informal Gatherings
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4:00 p.m.-5:30 p.m.
IFEA/HAAS & WILKERSON 
PINNACLE AWARDS
The most anticipated event in 
the festivals and events indus-
try, recognizing the best of the 
best. Come join your peers as 
we all wait to hear, “And the 
Pinnacle Award goes to…”

6:30 p.m.-10:30 p.m.
Free evening to enjoy the 
magic of Boise while network-
ing with your professional 
peers, beginning with the pop-
ular “Alive After Five” event 
right outside the doors of the 
Boise Centre on the Grove!

10:30 p.m.-2:00 a.m.
dfest™/DIXIE FLAG 

EVENT SERVICES TEAM 
HOSPITALITY SUITE

THURSDAY, SEPT. 11TH 

7:00 a.m.-5:30 p.m.
“CONNECTIONS” 
INTERNATIONAL CAFÉ 
(coffee all day)

8:00 a.m.-9:00 a.m.
EDUCATIONAL SESSIONS

• More Than an Event: Building 
a Community Legacy NEW

• Inspired Volunteers NEW
• IEG’s Securing Media & 

Retail Partnerships NEW
• Tuning In to Radio 

Success NEW
• Ensuring Family Reunions NEW 
• Keeping Creativity Fresh NEW

• Industry Compass: A 
Discussion of Global Issues, 
Trends and Opportunities 
Impacting the World of 
Festivals & Events (Panel) NEW

9:15 a.m.-10:15 a.m.
EDUCATIONAL SESSIONS

• Leadership in a Non-Profit 
World NEW

• Understanding Diversity and 
It’s Impact on Your Event and 
Community NEW

• Taking the Sponsorship 
Pulse NEW

• Effective Newspaper & Event 
Partnerships: What Makes 
Them Work? NEW

• Inside the ‘Big Bang’: 
Presenting a Great Fireworks 

Show NEW
• Protecting Your Event, Your 

Image and Your Budget 
– Understanding Today’s 
Insurance Challenges NEW

• Industry Compass Panel 
Session (con’t) NEW

10:30 a.m.-Noon
EDUCATIONAL SESSIONS

• 25 Year’s of Macy*s Parade 
Lessons NEW

• DIVERSITY WORKSHOP NEW
• Taking the Sponsorship 

Pulse (con’t) NEW
• Inspired Tourism 

Partnerships (Panel) NEW
• PARADES WORKSHOP NEW
• The Future of Technology in a 

Creative World NEW

Social Events and Entertainment

A visit to Boise, World 
Headquarters to the 
IFEA, is sure to provide 

a memorable experience and a 
warm welcome from everyone 
you meet, starting out with 
our special Opening Night 
Reception (Tuesday, September 
9th) at The Grove, located in the heart of downtown Boise. Be 
sure to join us for a beautiful September Idaho evening con-
necting with old friends and new from around the world!

The energy and creativity officially begins to flow on 
Wednesday morning (September 10th) with our 53rd Annual 
Convention Opening, featuring a special performance by the 
international cast of Up with People and our dynamic keynote 
speaker, world-class National Geographic photojournalist, 
Academy Award nominee, author and nationally acclaimed 
speaker Dewitt Jones, who will help us all to see the world 

with new eyes and, in doing so, find our own creative and 
“Extraordinary Visions.” 

Wednesday evening is free for attendees to enjoy the magic of 
Boise while networking with your professional peers, beginning 
with the popular Alive After Five event right outside the doors 
of the Boise Centre on the Grove! A plethora of restaurants, 
entertainment, galleries and perhaps a few other surprises wait 
around every corner in the “City of Trees.” 

On Thursday night (September 11th) the IFEA Educational 
Foundation adds their special touch to the fun! Playing an 
important role in helping us to fulfill our educational goals, 
the IFEA Educational Foundation keeps our industry moving 
forward. Each year during the Convention, the Foundation 
plans their major fund-raising event, the highly popular IFEA 
Foundation Night Party & Auction. Providing a combination 
of food, fun, memories and networking opportunities, the IFEA 
Foundation Night Party & Auction gives you the unique oppor-
tunity to bid on one-of-a-kind, untouchable packages, including 
travel, products, services, VIP Event Experience opportunities, 
and much more. Here’s your chance to get some great bargains 
while supporting the IFEA Foundation and the IFEA’s education-
al programs. Great deals for a great cause!

Photo courtesy Boise Convention and Visitors Bureau



• International Perspective: 
Latin America NEW

Noon-4:00 p.m.
IFEA “EXPO” - DAY ONE 
(LUNCH)   
Here’s your chance to meet 
face-to-face with the most 
creative, cutting edge suppli-
ers in our industry, who can 
help you find cost-effective, 
creative new ways to keep your 
event successful! A plethora of 
fresh, creative new ideas, great 
convention deals, and “concept 
research” await. 

4:00 p.m.-5:30 p.m.
INSIDE SPONSORSHIP 
SUCCESS NEW
  

7:00 p.m.-11:00 p.m.
IFEA FOUNDATION NIGHT 
PARTY & AUCTION 
(Separate Ticket Required) 
Spend an unforgettable eve-
ning with your peers, as you 
bid on one-of-a-kind, untouch-
able packages, including travel, 
products, services, VIP Event 
Experience opportunities, and 
much more, all to benefit the 
IFEA Educational Foundation 
and the IFEA’s educational pro-
grams. Great deals for a great 
cause!

10:30 p.m.-2:00 a.m.
dfest™/DIXIE FLAG 
EVENT SERVICES TEAM 
HOSPITALITY SUITE

FRIDAY, SEPT. 12TH 

7:00 a.m.-4:30 p.m.
“CONNECTIONS” 
INTERNATIONAL CAFÉ 
(coffee all day)

8:00 a.m.-9:00 a.m.
EDUCATIONAL SESSIONS

• Leading the Pack: Creating a 
Compelling Vision NEW

• Creating the Customer 
Service Experience NEW

• A Small Event Approach to a 
BIG Sponsor NEW

• Choreographing a Spectacle: 
The 5 Steps for Promoting 
the Event of the Season NEW

• Class is in Session: Building a 
Strong Educational Component 
into Your Event NEW

• Figuring Out Your Place with 
MySpace and Other Internet 
Communications Tools NEW

• International Perspective: 
Africa NEW 

9:15 a.m.-10:45 a.m.
EDUCATIONAL SESSIONS

• The Impact of Events on the 
Travel Industry NEW

• Remarkable Time 
Management: 10 Steps for 
More Time for YOU! NEW

• More Rocks to Wring: New 
Ideas for Maximizing Non-
Sponsorship Revenues NEW

• PROMOTION WORKSHOP NEW
• Festivals & Events from 

a Kid’s Eye Point of View 
(Panel) NEW

There is no higher value available in our industry today 
than the IFEA Convention & Expo. Convention regis-
tration provides you with the following benefits: All 

Educational, Roundtable and Affinity Group sessions; the 
IFEA Expo; the IFEA Hall of Fame Awards Luncheon; the 
IFEA/Haas & Wilkerson Pinnacle Awards; social and network-
ing opportunities; the Opening Night Reception; the dfest™/
Dixie Flag Event Services Team Hospitality Suite; Connections 
International Café; Expo lunches; Coffee Breaks; Convention 
Program Book; Session Handouts, and much more. 

Note: Professional Certification (CFEE), Advanced Professional 
and New Professional classes are optional and require a separate 
registration. The IFEA Foundation Night Party & Auction are also 
optional and require a separate ticket. For those interested in attend-
ing any of the above, simply fill out the appropriate spaces on your 
registration form.

Who Will You Meet at the IFEA Convention?
• Seasoned Festival & Event Professionals
• Those New to the Festival & Event Industry
• Festival & Event Board Members 
• Key Volunteers
• Festival & Event Sponsors/Sponsorship Agencies
• Suppliers to Festivals & Events
• Industry Consultants
• Representatives of Municipalities, CVBs, Chambers of Commerce
• Educational Institutions/Faculty/Students
• Media Representatives
• Representatives from Allied Associations
• Professional Peers from Around the World
• Anyone with an Interest in the Festivals & Events Field

Speakers and session leaders at this year’s convention 
include many of the top professionals and internationally 
recognized industry organizations in the world, including*, 
among others: (*subject to change)

• National Geographic
• IEG
• Festival Media Corporation
• Kentucky Derby Festival
• Walt Disney
• Harrah’s Entertainment
• League of Independent Schools of Samba - Brazil
• Macy*s
• Temple University
• Amica Insurance
• Beijing Festival & Event Culture Development Center
• Southeast Tourism Society
• Rotterdam Festivals
• Allen Consulting
• Philadelphia Flower Show

No Higher Value
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• Reaching Across the 
Generational Volunteer 
Gap NEW

• International Perspective: 
Europe NEW

11:00 a.m.-1:00 p.m.
IFEA “EXPO” - DAY 2 
(LIGHT LUNCH)
Conclude your Expo business 
and cut your best deals in per-
son, because when the “Expo” 
closes, it’s back to telephone 
bargaining and research once 
again. 

1:00 p.m.-2:00 p.m.
EDUCATIONAL SESSIONS

• Building a Bridge Between 
Events & Presenters NEW

• Managing an International 
Event NEW 

• Can We Talk? A Sponsor’s 
Honest and Open Conversation 
about Events NEW

• Maximizing Your Local 
Television Partnerships NEW

• Building a Partnership with 
Your Local Police Department 
NEW

• The Fringe of Creativity: 
Inside the Success of the 
Edinburgh Fringe Festival 
NEW

• International Perspective: 
Asia NEW

2:15 p.m.-3:15 p.m.
EDUCATIONAL SESSIONS

• Board & Committee Relations 
NEW

• Where the Rubber Meets the 
Road: Management Secrets 

of a Road-Tested Event NEW 
• Maximizing Your Food & 

Beverage Program NEW
• Win-Win: Events & Downtown 

Partnerships NEW
• Taming the Internet to Benefit 

Your Event NEW
• Cost Effective Creativity NEW
• International Perspective: 

North America NEW

3:30 p.m.-4:30 p.m.
EDUCATIONAL SESSIONS

• Valuing the Social Impact of 
Events NEW

• Festival Research Done Right 
NEW 

• AUTOMATED 
SPONSORSHIP WORKSHOP 
NEW

• Partnering with Tour 
Operators to Market Your 

Event NEW
• DHS Report: Event Security 

& Terrorism…Where Are We 
Today? NEW

• “Home Grown” Ideas for 
Smaller Festivals & Events NEW

• International Perspective: The 
Middle East and Australia NEW

4:45 p.m.-6:00 p.m.
CLOSING SESSION AND 
KEYNOTE NEW
Back to Basics: Becoming the 
CEO of All You Do
Dr. Vincent Muli Wa Kituku, inter-
national author, speaker, educa-
tor and motivator.
   
6:00 p.m.-8:30 p.m.
Free Evening to enjoy the 
sights, sounds and tastes of 
Boise. Dinner on your own.

• Creative Strategies Group
• Bethlehem Music Festival
• One Reel/Bumbershoot
• National Endowment for the Arts
• Hawaii Tourism Authority
• Edinburgh Fringe Festival
• Pasadena Tournament of Roses
• SESAC
• Columbia College
• The Kansas City Star/McClatchy Company
• Department of Homeland Security
• Cherry Creek Arts Festival
• Journal Broadcast Group
• Zambelli Fireworks Internationale
• Las Vegas Special Events
• Straub Brewery
• Memphis In May
• First Night International
• Travel Industry of America
• Association of Performing Arts Presenters

Special First-Timers Discount
For those who have never attended an IFEA Convention & 

Expo (or at least not for the past three years), the IFEA is offering 
a special incentive to join us in Boise and an opportunity to get 
to know more about what the IFEA has to offer. Simply check the 
“New Attendee” box on the registration form and you will receive 
a $100 discount off your registration. Act by July 28th and you 
will receive your discount off our already discounted early-bird 
registration fee. That’s a potential $200 savings right up front! 
Don’t miss out on this special offer. Register Today!

First-Timer’s Orientation
On Tuesday evening before the convention's official opening 

reception, the IFEA welcomes our first-time attendees with a valu-

able networking opportunity and session, offering tips and advice 
on how to maximize your convention experience, keys for suc-
cessful networking and an opportunity to meet the IFEA staff and 
board members. We look forward to personally welcoming all 
first-timers to the IFEA Convention and helping you to form new 
friendships as you begin building your IFEA network.

The IFEA ROI Guarantee
We are so sure you will return home from the IFEA 53rd 

Annual Convention & Expo with at least one idea, approach, 
relationship, or renewed energy and enthusiasm, that is worth 
at least the value of attending (and you actually did attend), 
that we are willing to guarantee a return on your investment. If 
not, you can write to us (with a “cc” to your board) explaining 
how you did not receive a return on your investment and we 
will refund your full registration fee.

Scholarships
The IFEA Foundation offers a limited number of Convention 

Scholarships to qualifying IFEA members. For more informa-
tion and application forms please go to www.ifea.com and click 
on IFEA Foundation.
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HOTEL INFORMATION: The Grove Hotel in downtown Boise,
Idaho will serve as the headquarters for the IFEA Annual Convention,
in addition to Hotel 43 and the Hampton Inn on Capital. By staying
at any of these IFEA designated hotels, you help us to keep
our other convention costs down. For hotel reservation information,
go to: www.ifea.com and select the 53rd Annual Convention button
on the front page for more information. Once registered, you will
receive an email confirmation of your paid convention registration
which will include general information for planning your itinerary.

1. AFFILIATION Please submit one form for each attendee, payment may be combined.

Organization: _____________________________________________________________ Member #: ______________________________

Attendee: _______________________________________________________________ Position/Title: _____________________________

First Name for Badge: _______________________________________________________ First IFEA Convention     Yes     No

Address: ______________________________________________________________________________________________________

City, State/Province, Zip Code: __________________________________________________ Country: ________________________________

Phone:________________________________________________ E-mail: __________________________________________________

Guest/Spouse Name: _______________________________________ First Name for Badge Guest/Spouse: ________________________________

• For membership information please contact Beth Petersen at beth@ifea.com or 208-433-0950 ext. 1.

2. REGISTRATION FEES Please submit all monies in U.S. Dollars ONLY!
IFEA Member Non-Member

Special earlybird rate (by July 28, 2008)  $695  $895 $ __________________
1st attendee rate after July 28, 2008  $795  $995 $ __________________
2nd, 3rd, 4th attendee (same organization) Qty. _____ x  $595 each  $795 each $ __________________
5th attendee or more (same organization) Qty. _____ x  $495 each  $695 each $ __________________
First time attendee discount (excludes Student/Volunteer/Spouse Rates)Qty. _____ x  –$100  –$100 –$ __________________
Full Time Student (school ID required)

Qualified Volunteer (see volunteer definition on the IFEA website)  $345  $545 $ __________________
Spouse/Guest (social activities only)        $345  $545 $ __________________
REGISTRATION FEES INCLUDE:  All Educational Sessions beginning Tuesday afternoon; Opening Reception; IFEA Hall of Fame Awards Luncheon;
IFEA/Haas & Wilkerson Pinnacle Awards Ceremony; Expo & Lunch; Coffee Breaks and Hospitality Suite.

3. I AM APPLYING FOR IFEA FOUNDATION SCHOLARSHIP SUPPORT
 Yes     No     If I do not recieve support please charge as indicated above.

4. ADDITIONAL FEES: PRE-CONVENTION SESSIONS & OPTIONAL IFEA FOUNDATION FUNCTIONS Seminars and speakers subject to change.
CFEE Seminar Day 1 (includes lunch) Mon., Sept. 8th:
Operations/Risk Management  $195  $335 $ __________________
CFEE Seminar Day 2 (includes lunch) Tue., Sept. 9th:
Administration/Management  $195  $335 $ __________________
CFEE (enrollment fee)  $200  $350 $ __________________
Final CFEE (certification fee)   $250  $350 $ __________________
New Professionals Seminar (includes lunch) Tue., Sept. 9th:  $195  $335 $ __________________
Advanced Professionals Seminar (includes lunch) Tue., Sept. 9th:  $195  $335 $ __________________
Seven Sponsorship Steps for Weathering the Economic Storm presented by Sylvia Allen, CFEE
IFEA Foundation Night Party and Auction Thur., Sept. 11th  $95  $95 $ __________________
For more info about Foundation scholarships and events call 702-407-6493 or go to www.ifea.com and click on Convention & Expo for an application form.

5. IFEA 53rd Annual Convention & Expo Collectors Lapel Pin
Purchase your IFEA 53rd Annual Convention Collectors Lapel Pin Qty. _____ x  $10  $10 $ __________________

TOTAL amount enclosed: $ __________________
6. PAYMENT

Your registration form CANNOT be processed until payment is received. Cancellation Policy: There will be a cancellation fee of $150 through
August 8, 2008. Between August 9 and August 22, 2008, the fee will be $250. After August 22, 2008, there will be no refunds. Please contact
Bette Montieth for questions or cancellations (bette@ifea.com or call 208-433-0950, Ext. *812).

Select method of payment:  Check (make check payable to IFEA)  Visa      MasterCard      American Express

Print Cardholder Name: ________________________________________________________________________________________________

Signature: ________________________________________________________________________________________________________

Credit Card Number: __________________________________________________________________________________________________

Expiration Date: ______________________________________________ CVN Code: _____________  (MC/Visa-3 digit code back) (AMX-4 digit code front)

Fax: +1-208-433-9812 • Mail: 2603 W. Eastover Terrace, Boise, ID 83706, U.S.A. • Phone: +1-208-433-0950



One of the most popular aspects of IFEA’s Annual Convention is the legendary IFEA Foundation Auction. With a value of
over $100, auction items range from VIP trips to festivals and fireworks shows to specialty and souvenir items. Be creative
and show off your organization in the Foundation’s annual auction. Funds raised from this auction support keynote speakers,
convention scholarships and many other educational resources!

1. AFFILIATION

Organization:____________________________________________________________________________________________________

Contact:_______________________________________________________________________________________________________

Address: ______________________________________________________________________________________________________

City, State/Province, Zip Code: __________________________________________________ Country: ________________________________

Phone:________________________________________________ Fax: ____________________________________________________

Email Address: ___________________________________________ Website: _________________________________________________

2. ITEM TO BE DONATED (PLEASE USE A SEPERATE FORM FOR EACH ITEM) PLEASE PRINT OR TYPE

Item: ________________________________________________________________________________________________________

Estimated Retail Value: ________________________________________________ Item Type (for display):     Tangible Item    Certificate of Redemption

Description: ____________________________________________________________________________________________________

____________________________________________________________________________________________________________

3. TRIP OR EVENT DESCRIPTION (PLEASE INCLUDE THE FOLLOWING INFORMATION)

Contact Person: __________________________________________________________________________________________________

Description: ____________________________________________________________________________________________________

Address: ______________________________________________________________________________________________________

Event Dates: _____________________________________________________________ Hotel/Nights: _____________________________

Airfare Included?: _________________________________________ Trip Expiration Date: __________________________________________

Auction Item Donation Form

1. PLEASE FAX THIS FORM TO:
IFEA Foundation Auction
Attention: Kay Wolf, CFEE    Fax: +1-956-843-6519

2. CHOOSE ONE:
 I will bring the item/certificate, with a copy of this form to the convention by September 8th, 2008
 I will ship the item/certificate, along with a copy of this form to arrive by July 31st, 2008 to:

IFEA Auction - c/o International Festivals & Events Association
2603 Eastover Terrace
Boise, ID 83706, U.S.A.

QUESTIONS PLEASE CONTACT
Kay Wolf, CFEE at +1-956-878-4688 or Email: kwolf@hidalgotexas.com



IFEA Expo: Questions & Answers

QUESTION
Do I have to be a member of the IFEA to exhibit?

ANSWER
No, but all IFEA members receive booth space at a rate 

lower than non-members, as well as discounts on additional 
delegates, spouse and guest rates, and advertising for the 
convention program. It makes more sense to join and enjoy 
these savings as well as other IFEA member benefits, includ-
ing inclusion in “Who’s Who in Festivals & Events” (IFEA 
Membership Directory & Buyers Guide); an annual sub-
scription to the industry’s leading magazine ie: the business 
of international events (published quarterly); and savings on 
everything from insurance and shipping services to advertis-
ing in all IFEA publications, plus, much more.

QUESTION
What is included in the exhibit package?

ANSWER
All exhibitors receive a 10’ x 10’ booth space, pipe-and 

draped with standard back wall and side walls, and identifi-
cation sign. Each exhibitor also receives a complete attendee 
list, free listing in the IFEA Convention & Expo Program, and 
meals during the Expo. For those that choose to purchase a 
booth with a registration you will also receive admission to 
all convention sessions and included social activities.

QUESTION
What should I bring to exhibit at the show?

ANSWER
Bring as much as you can to show off your product or 

service! We encourage all exhibitors to demonstrate exactly 
what they can do for festival and event producers. This is 
the time to reveal your latest and greatest ideas to industry 
decision-makers. Remember that others around you will 
have their booths decked out, so you won’t want to miss this 
chance to make sure that you are seen! Worried about space 
restrictions? Just ask us and we will see what we can do to 
help accommodate you.

QUESTION
What advertising and marketing opportunities are avail-

able before, during and after the show?

ANSWER
You can purchase attendee mailing lists before and after 

the Expo to help entice attendees to your booth and fol-
low-up when they return home. Also, advertising space is 
available in both the Convention Program and our quarterly 
magazine ie: the business of international events, the leading 
professional publication in our industry. Additionally, we 
have many sponsorship opportunities available to help you 
stand out as a leader of our industry.



Annual Expo Booth Reservation

FOR EXPO BOOTH RESERVATIONS
Shauna Spencer, Director of Advertising & Expo • Phone: +1 (208) 433-0950, Ext. *815 • Fax: +1 (208) 433-9812 • Email: shauna@ifea.com
Address: International Festivals & Events Association, 2603 Eastover Terrace, Boise, ID 83706, U.S.A. • Website: www.ifea.com

I have read the rules and regulations below and agree to abide by them as a condition of participation.

Liability: Applicant exhibits at his/her own risk. Neither International Festivals & Events Association, Inc., nor its employees, and/or its agents, either jointly or individually, is responsible for liability insurance coverage for
bodily injury and property damage for Exhibitor's operation. Tradeshow participants are required to furnish to International Festivals & Events Association prior to occupancy a certificate of insurance. The coverage must be
for General Liability with a combined single limit of $1,000,000. All insurance must be on an occurrence policy and must include International Festivals & Events Association as an additional insured. Neither IFEA nor its employees,
and/or its agents, either jointly or individually, is responsible for any injury to exhibitors, their employees, guests or visitors within the confines of the space contracted by the exhibitor even if such injury is caused, or alleged
to be caused, in whole or in part by the negligence of IFEA, its employees, agents or volunteers. The exhibitor assumes the entire responsibility and liability for losses, damages, and claims arising out of exhibitor’s activities
on the Hotel premises and will indemnify, defend, and hold harmless the Hotel, its owner, and its management company, as well as their respective agents, servants, and employees from any and all such losses, damages,
and claims. Acts of God: IFEA shall not have any liability whatsoever for any damage to any person, matter or thing resulting from storm, wind or water, or other acts of God, nor from fire, strikes or lockouts. If the exhibitor's
show space has not been made available to the exhibitor for more than one 24 hour period by reasons of acts of God or from fire, then IFEA (promoter) shall return to the exhibitor payment made by deducting therefrom
Promoter expenses occurred to that date. Character of Exhibits: IFEA reserves the right to request the removal of any items, which in its sole judgment do not conform to show guidelines. Failure to comply is just cause for
removal of an exhibitor from the show. Payment Policy: All fees must be paid in full with this signed registration form. Cancellation Policy: The $495 deposit is non-refundable. There will be an additional cancellation fee
of $150 between July 1 and August 8, 2008. After August 8, 2008 there will be no refunds. Confirmation: Complete shipping and setup instructions will be emailed with a confirmation letter.

September 11 - 12, 2008 • Boise Centre on the Grove • Boise, ID, U.S.A.

Contact Name:_____________________________________________________________________________________________________________________________

Address: ________________________________________________________________________________________________________________________________

City: _____________________________________________________________ State/Prov.:_____________________________________________________________

Zip/PostalCode: ______________________________________________________ Country: _______________________________________________________________

Phone:____________________________________________________________ Fax: _________________________________________________________________

E-mail: _________________________________________________________________________________________________________________________________

Selections are processed on a first-come, first-serve basis according to the date and time of payment.

Payment Method:  Check   Visa   Mastercard  Am Ex Total Enclosed ($495.00 Deposit Required with order): ____________________________________________

Signature:____________________________________________________________________________________________________________   Member  Non-Member

Credit Card Number: _________________________________________________________________________________________________________________________

Expiration Date: ______________________________________________________ Security Code (located on back of card): ___________________________________________

Each Booth Includes:

• Booth space
• Two “Expo-only” worker passes
• All meals and social activities (excluding Foundation events) for full registration delegates
• Expo Exhibitor Listing in IFEA Annual Convention & Expo Program

Exhibiting Company Name:____________________________________________________________________________

Category Member Rate Non-Member Rate

Booth Rate $1,640.00* $1,850.00* x _________________________ Booths $ ______________
with full registration to convention,
including all social activities

Booth Only $945.00* $1155.00* x _________________________ Booths $ ______________

2nd, 3rd & 4th Delegates $595.00* $735.00* x __________ Additional Delegates $ ______________

5th or More Delegates $495.00* $635.00* x __________ Additional Delegates $ ______________

Spouse/Guest** $295.00* $435.00* x __________ Additional Delegates $ ______________

Prime Space*** $150.00* $200.00* x _________________________Booths $ ______________

TOTAL   $_____________*Prices are in U.S. dollars   **Social activities only
***Prime Space price is in addition to Booth Rate and are limited in availablilty.
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1Targeted Statewide Waste Characterization Study: Waste Disposal and Diversion Findings 
for Selected Industry Groups, California Integrated Waste Management Board, June 2006.

Festivals, fairs, concerts, sporting events, and parades 
bring communities together. Unfortunately, they 
also generate large amounts of trash — a 2005 
California study1 found that participants at public 

events generate 2.5 pounds of waste per day on average. 
The good news is that much of this waste is recyclable. By 
implementing a recycling program at your special event, 
you can enhance your event’s reputation, cut costs, and 
reduce your event’s impact on the environment. 

Enhance Your Reputation. Recycling programs reduce the 
unsightly litter that makes your event less appealing. In 
addition, providing recycling options makes for happier at-
tendees; many people recycle in their homes and workplac-
es and expect to fi nd recycling bins for their empty plastic 
bottles and soda cans when they go to special events. 

Reduce Your Impact. Recycling reduces your event’s 
impact on the environment. Recycling conserves natural 
resources, saves energy, and reduces greenhouse gas emis-
sions generated by extracting raw materials. Establishing 
a sustainable recycling program is a visible way to make 
a difference.

Cut Costs. Recycling can save you money too! For ex-
ample, in 2002 and every year since, Del Mar Fairgrounds 
in San Diego County, CA, has reached a 97 percent 
diversion rate (meaning that only 3 percent of the waste 
generated is disposed as waste). In 2007, Del Mar gener-
ated more than $70,600 from the sale of recyclables. 

Finding Help 
in All the 
Right Places
By Janice Johnson

This festival in Boise, Idaho, used a 
banner to alert fairgoers to the location 
of “ecostations” where they can drop 
off their recyclable materials. These 
collapsible recycling bins and the over-
head banner are on loan from the city. 

Credit: City of Boise
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Tips for Recycling Success
Prevent Waste in the First Place. One 

of the most important changes you can 
institute at your event is waste preven-
tion. By reducing waste at its source, 
you can reduce your purchasing and 
sanitation costs. For example, offering 
beverage refi lls using an existing beverage 
cup instead of using a new cup can be a 
simple and effective way to save money 
on your cup purchases and reduce trash 
pickups. Furthermore, offering a souvenir 
cup enables event visitors to take home a 
reusable memento of your event. 

When making purchasing decisions, 
remember to buy items that can be 
recycled, thereby reducing the creation 
of waste. For example, you could require 
food and beverage vendors to use recy-
clable or compostable foodservice ware. 

Start Small. A good rule of thumb when 
starting anything new is to start slowly 
and keep it simple. Try to make minor 
adjustments in things you already do. 
For example, you can reduce paper use 
by sending contracts, invitations, and 
other event documentation electroni-
cally whenever possible and by using the 
internet to post information. When you 
do print documents, use the double-sided 
option. When you produce events, think 

about creating signs that could be reused 
for multiple events or from year to year. 

Work with Event Vendors. Roberta Miller, 
Program Manager with the StopWaste 
Partnership, recommends asking vendors 
and service providers how to reduce waste 
and increase recycling effi ciency. “That 
way you get buy-in from the outset as the 
ideas come from those who implement 
them,” she says. In addition, recycling 
can begin before the materials ever reach 
the public. Asking vendors to recycle 
cardboard is a good way to get started. 
Recycling cardboard is easy because it 
doesn’t require materials to be separated, 
and it’s done outside of the public eye, 
which gives you time to gain experience 
and work out the kinks in your program.

Get Management Buy-In. “It takes com-
mitment from the top down to imple-
ment a recycling program,” says Denise 
Hamler, Director of Green Festival, a joint 
project of Global Exchange and Co-op 
America. Hamler recommends that man-
agement commitment be conveyed and 
shared by other participants in the plan-
ning process and by event stakeholders.

Tap Into Community Resources
Take advantage of the environmental 

knowledge and expertise available in 
your community. Check with your city 
or county solid waste, public works, or 
environmental resources department and 
ask to speak to a recycling coordinator or 
solid waste manager. Your local coordina-
tor can help you determine which materi-
als can be recycled in your community, 
identify markets for them, and help you 
fi nd composting and recycling facilities 
and haulers. In addition, many agencies 
can loan recycling containers and signage 
for your event. 

For example Vermont event planners 
can go to the Chittenden Solid Waste 
District (CSWD) for assistance with 
recycling. A CSWD staff member walks 
through the site with event staff, talks 
with the event’s waste hauler, and offers 
advice on how to best meet recycling 
requirements and set up compost col-
lection. Over the past several years, the 
CSWD outreach coordinator has been ad-
vising the Champlain Valley Exposition, 
which hosts an annual seven-day fair 
attended by about 300,000 people, on 
methods to increase and streamline col-
lection of recyclables and compostables.

CSWD also will supply, on request, 
recycling and food scrap containers and 
signage.  In turn, the sponsoring group 
agrees to provide staff or volunteers to 
collect recyclables and prevent contamina-
tion, inform vendors and exhibitors of 
recycling requirements, and provide or pay 
for transportation of the recyclables to the 
appropriate facility. Some events assisted by 

The Chittenden Solid Waste 
District uses these posters to 
let event attendees know 
which items can and cannot 
be recycled. 

Credit: Chittenden Solid 
Waste District

Handed out at an Earth Day 
festival in Milwaukee, this cup 
is imprinted with the message: 
“Please reuse this cup so we can 
continue to use this planet.”

Credit: Chris Beimborn, Wis-
consin Be SMART Coalition
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ONLINE TOOLKITS
EPA’s Recycle on the Go website 
offers information on implement-
ing recycling programs at both 
urban and rural special events, 
success stories, and fact sheets on 
how to include volunteers and in-
volve concessionaires and vendors 
in your recycling program. www.
epa.gov/recycleonthego

Wisconsin Be Smart Coalition 
provides partner communities 
with information, resources, and 
hands-on planning support for 
special events through crew train-
ing, meetings with key players, 
and downloadable signs, press 
releases, and educational materi-
als—including tips on souvenir 
cup reuse and refi ll programs. 
www.besmart.org

Wisconsin’s Public Place 
Recycling Toolkit contains tips, 
tools, reports, and case studies de-
rived from fi rsthand experiences of 
site coordinators, event planners, 
and municipal recycling coordina-
tors. http://besmart.org/publicpla-
cerecycling

California’s Venues and Events 
website provides tools such as 
sample ordinances and policies, 
cost calculation spreadsheets, case 
studies, a solid waste reduction 
guide, and links to government 
and industry resources such as 
recycled-content product suppli-
ers. The site also features other 
downloadable information useful 
for cities, counties, and regional 
agencies with venues and facili-
ties for hosting special events or 
that issue event and park permits. 
www.ciwmb.ca.gov/venues

CSWD include the Vermont City Marathon, 
Haunted Forest, Dragon Boat Festival, Can-
cer Patient Support Program Ribbon Run, 
and several local harvest festivals.

Your waste hauler might also be able 
to provide helpful information about 
the types of collection containers best 
suited to your event, how and where to 
set up waste stations, and other aspects 
of waste management.

If your community doesn’t have a 
recycling program in place, seek out envi-
ronmental organizations that support re-
cycling. These organizations can provide 
ideas and be helpful with messaging.

Free online toolkits are available to 
help you design programs to tackle trash, 
reduce waste, and recycle effectively. 
For example, the U.S. Environmental 
Protection Agency’s Recycle on the Go 
website offers tools, tips, case studies, and 
other resources for event organizers in 
the following sectors: festivals and fairs; 
transportation, including airports; shop-
ping centers; and parks. The Wisconsin Be 

Smart Coalition and California’s Integrat-
ed Solid Waste Management Board also 
have developed comprehensive online 
toolkits. Addresses for these websites can 
be found throughout the article.

Volunteers, Containers, 
and Signage

If you’re considering tapping into 
your community for recycling support, 
start early. Below are tips on important 
elements of your recycling program—vol-
unteers, containers, and signs—plus ideas 
and resources to help you obtain these 
without blowing your budget.

Recruiting Volunteers. Volunteers are key 
to the overall success of greening your 
event. To be effective, volunteers need 
proper training in waste management 
practices and should be included in the 
planning process. Because volunteers 
often play an important role in festivals 
and events, you might already have a 
pool of qualifi ed people you can draw on 
to green your event. 

LEFT: This collapsible recycling 
bin with a transparent bag en-
ables the public to see immedi-
ately that it is a bin for bottles 
and cans. It was placed beside 
food vendors and picnic tables 
at the Maxwell Street Days Flea 
Market in Waukesha County.

Credit: Meribeth Sullivan, 
Waukesha County 

BELOW: The tops of these col-
lapsible recycling bins have three 
openings sized to accept beverage 
containers. The label “Plastic Bot-
tles Aluminum Cans,” coupled 
with the recycling arrows and 
illustrations of cans and bottles, 
further reinforces the message.

Credit: Paul Abramson, Madison 
Recycling Away from Home
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Organizers of the award-winning recy-
cling program at Massachusetts’ Lowell 
Folk Festival enlist approximately 130 
volunteers for the three-day event. Festi-
val organizers reach out to volunteers in a 
number of ways:

• Internet message boards and the 
festival website

• Local newspapers and periodicals
• Local youth groups such as the YWCA 

Summer Youth Program and Lowell 
Boys and Girls Club

• Professional recycling coordinators
word of mouth

Organizers personally phone partici-
pants and organizations to invite them to 
return each year, which increases repeat 
volunteering. Festival organizers thank 
each community group with a $1,000 

donation. The YWCA has helped the 
festival’s recycling program since the 

beginning, so it also receives the profi ts 
from the collected beverage containers—
about $800 a year.

Other sources of volunteers include 
local environmental groups, youth leagues, 
churches, civic groups, singles groups, and 
the website www.volunteermatch.org.

To keep your volunteers happy and 
eager to help out again, consider the 
following tips:

• Make them feel appreciated the day 
of the event (e.g., offer a free T-shirt, 
snacks, and soda)

• Send a letter of thanks from the mayor, 
other officials, or local heroes

• Present a plaque, certificate, coupons, 
or green gifts

• Write a newsletter or story for your 
local newspaper or on your website 

Finding Recycling Containers. Having the 
right containers is critical to the success of 
recycling and composting at your event, 
but purchasing many of them at once can 
be expensive. Fortunately, some communi-
ties and state governments loan out con-
tainers and even offer banners and trailers 
for transporting recyclables. Check with 
your local recycling coordinator or hauler 
before to see if this option is available. 

One example of this type of program 
is Georgia’s Away From Home recycling 
program, which offers local governments 
a turnkey special event recycling kit that 
includes portable, reusable containers; a 
custom-designed carrier to transport the 
containers and bags; and an enclosed 
hitch trailer to store and transport all the 
materials to a recycling facility. Georgia 
environmental offi cials estimate that in 
2008 the program will offer recycling 

The Recycling Bin Grant Program 
sponsored by the National Recy-
cling Coalition and the Coca-Cola 
Company offers free recycling bins 
to government, civic, school, and 
nonprofi t organizations, and for-
profi t companies. Interested parties 
complete an online application 
describing their proposals, justify-
ing the needs, and specifying the 
bin types they are interested in. The 
grants are awarded on a competitive 
basis in the spring and fall. www.
bingrant.org

Boise, ID, Special Event Recy-
cling Program offers event organiz-
ers recycling containers, bag liners, 
banners, frames, and information 
on conducting a successful recycling 
effort. Contact: Catherine Chertudi, 
Environmental Programs Manager, 
208/384-3901, e-mail: cchertudi@
cityofboise.org. www.cityofboise.
org/Departments/Public_Works/
EnvironmentalResourceCenter/
SustainableandLiveable%20Boise/
page22386.aspx

Chittenden, VT, Solid Waste Dis-
trict offers free, on-site technical assis-
tance, containers, and signs. Contact: 
Marge Keough, Outreach Coordinator, 
802/872-8100 x234, e-mail: mke-
ough@cswd.net. www.cswd.net

Georgia’s Away From Home recy-
cling program awards special event 
recycling kits to local governments 
and/or solid waste authorities. 

Contact: Jennifer Szabo, Program 
Coordinator, Georgia Department 
of Community Affairs, Offi ce of En-
vironmental Management, 404/679-
0567, e-mail: jszabo@dca.state.
ga.us. www.dca.state.ga.us/develop-
ment/EnvironmentalManagement

Pittsburgh, PA, Special Event 
Recycling Program loans event 
organizers recycling containers and 
small trailers to store recyclables. 
Contact: City of Pittsburgh’s Public 
Works Recycling Division, 412/255-
2631. www.city.pittsburgh.pa.us/pw/
html/special_event_recycling.html 
Photo 8 

Seattle, WA, Special Event Recy-
cling Program offers free recycling 
bins, bag liners, gloves for volun-
teers, and garbage pickers for sorting 
non-recyclables from recyclables 
at. Contact: Seattle Public Utilities, 
206/615-1700. www.seattle.gov/util/
Services/Garbage/Reduce_Garbage_
&_Litter/Event_Recycling/index.asp.

St. Louis Earth Day, a Missouri-
based nonprofi t, provides bins for 
use at events in St. Louis County. 
Contact: Terri Reilly, Executive Di-
rector, St. Louis Earth Day, 314/961-
5838, e-mail: tfr@stlouisearthday.
org. www.stlouisearthday.org

Waukesha County, WI, offers a 
free recycling bin loaner program. 
www.waukeshacounty.gov/page.
aspx?SetupMetaId=11064&id=15140

TECHNICAL 
ASSISTANCE, 
CONTAINERS, 

AND MORE
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RIGHT:  Volunteers at the 
2008 National Cherry Blos-
som Festival in Washing-
ton, D.C., help keep the 
festival litter free. 

Credit: U.S. EPA

RIGHT: Recycling bins come 
in many shapes and sizes. 
This one, in the shape of a 
plastic soda bottle, enabled 
visitors to recycle at an event 
for motorcycle enthusiasts. 
Also note the prominent 
recycling signage posted on 
the bin.

Credit: Chris Beimborn, 
Wisconsin Be SMART Coalition 

BELOW: The city of Pitts-
burgh loans this trailer to 
event organizers to help them 
store recyclables during their 
programs.

Credit: City of Pittsburgh 
Public Works Recycling Division

opportunities to about 4.5 million 
residents and visitors at some of the 
state’s largest events, such as Atlanta’s 
Peachtree Road Race, Macon, Georgia’s 
International Cherry Blossom Festival, 
and University of Georgia football games.

“By offering recycling at places outside 
the home, the whole community ben-
efi ts,” says Jennifer Szabo, coordinator of 
Georgia’s Community Affairs Program. 
“These programs not only teach people 
that recycling is important wherever 
they are, but they also strengthen the 
local economy by providing materials 
to recycling processors and end-users 
while helping event planners reduce the 
amount of litter at special events.”

Other creative options for purchasing 
bins include cooperative purchasing, 
fundraising, and enlisting associations, 
such as chambers of commerce, to buy 
the bins and loan them to their members. 
Look for businesses willing to sponsor 
purchase of the bins in exchange for 
publicity, such as placing stickers or 
posters with their company names on 
the bins or offering advertising space 
in the festival program. Sometimes you 
can work with concession suppliers and 
vendors to support your efforts.

Recycling bins come in many shapes 
and sizes. Both the city of Madison and 
Waukesha County, WI, fi nd that collaps-
ible recycling bins with clear plastic bags 
work well at many types of short-term 
events. The transparent bags show visitors 
what types of materials can be recycled 
and enable event staff to see when bins 
need to be emptied. The collapsible 
frames also allow for compact storage 
when not in use. 

Finding Signs. Effective signage is 
essential for clarifying which materials 
can be recycled and where to put them. 
Signs and posters must be kept simple. 
Try to leave off logos or dates—that way 
your signs can be reused at future events. 
Some other tips for effective signs include:

• Use photos or images with minimal 
text to illustrate where waste should go.

• Make sure signs can be seen above 
crowds.

• Consider printing signs in multiple 
languages. 

You can download free standard recy-
cling signs from Social Change Media at:

 
• http://media.socialchange.net.au/

recycling

These signs also are available at: 

• www.besmart.org (click on Public Place 
Recycling Toolkit).

Continued on page 67
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In the movie To Wong Foo, Thanks for Everything, Julie Newmar, one of the 
characters who helps plan a fantastic and dramatic festival while stranded 
in a small rural town, optimistically vows at the end: “I’m gonna make 
Hollywood wherever I am at!” 

After having worked on events ranging from parties at the Vice President’s 
Residence in Washington, D.C. and superstar-studded activities in Nashville to 
organizing press for Holiday Open Houses at a local convent and raising money 
for charity, and everything imaginable in-between, I have adopted this quote as 
my PR and event planning motto. Why can’t every event we organize be a Holly-
wood premiere, a White House gala, a Nashville debut, or some other behemoth 
of events, no matter where we are? Well, they can be, in spirit. 

If we approach our event planning and the accompanying public relations 
with this attitude, no matter if we are planning a small hometown festival or an 
iconic parade, a holiday bazaar or an A-List gala, there will be no limits to the 
ride on which we can take our guests.

Realizing early on that event planning and PR must blend together seamlessly, 
it is the following fi ve step blueprint that has provided the inspiration for my 
philosophy of always thinking BIG when it comes to choreographing a spectacle.

PR STEP 1: THE IDEA: THINK BIG

As people’s lives become increasingly hectic, it is becoming all the more 
diffi cult to capture and hold their attentions and in the end, get them to attend 
events. The sheer competition between the growing number of events in any 
given season of the year doesn’t help either. Come November and December, 
there might be upwards of fi ve or more events fi ghting for the same audience 
in one night. 

With this in mind, please, please, please do everything in your power to resist 
the tempting forces of the cliché and boring when it comes to event planning. 
To begin with, we must resolve ourselves to the fact that rubber chicken benefi t 
dinners don’t cut it anymore. It never ceases to amaze me how quickly event 
committees decide to rely on the same lackluster tactics they have employed for 

The 5 Steps for Promoting 
the Social Event of the Season

Choreographing 
a Spectacle

by John Schlimm
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years, only to wonder why their events 
end up devoid of both excitement and 
interest from the public. 

Like many event organizers, I have sat 
through tedious meetings wanting to 
pull my hair out, thinking, WHY do these 
people insist on going deep inside some 
boxed-up mentality when there are so 
many possibilities at our disposal? That’s 
when I usually chime in, bursting outside 
the limiting and often closed-minded box, 
attempting to take the committee in a 
whole new direction. My goal is always the 
same: To get my fellow committee mem-
bers to forego the worn-out event tactics of 
yesterday and to think BIG for tomorrow. 

Early on in my days serving in the Vice 
President’s Communications Offi ce and lat-
er as a celebrity publicist in Nashville, I saw 
the supernovas of event planning and PR in 
action. I had the opportunity to participate 
in the process fi rsthand, learning from the 
best in the business. It is those experiences 
and that spry spirit I have brought to every 
event I have worked on since.

A few years ago, I was approached by 
the fund developer for our small home-
town’s hospital about doing a community 
cookbook to raise money for women’s 
health initiatives. Everyone is familiar 
with what I call the “church-style,” spiral-
bound cookbooks. Although they have a 
long tradition on the fundraising circuit, 
these cookbooks rarely ever show any 
attempt at real creativity or any fore-
thought as to why someone would 
actually want to buy the cookbook as 
opposed to feeling obligated to buy it. Yet, 
the concept itself has limitless potential.

I suggested that instead we create a 
truly unique and unprecedented cook-
book containing recipes from celebrities 
who were either born in our home state 

The Pennsylvania Celebrities Cookbook was a 
creative alternative to the traditional commu-
nity-style fundraising cookbooks. It also served 
as the impetus for The Celebrities Gala, creating 
a cohesive PR campaign and a “social event of 
the season” spectacle. The fi nale at The Celebri-
ties Gala was a booksigning for The Pennsylva-
nia Celebrities Cookbook. On that night, this 
cookbook was signed by the main celebrities in 
attendance. Celebrity groundhog, Punxsutawney 
Phil, and some of his entourage from The Punx-
sutawney Groundhog Club autographed the title 
page of The Pennsylvania Celebrities Cookbook 
during a special appearance on behalf of the 
cookbook at the Ridgway Chainsaw Carvers 
Rendezvous. Former PA Senator and recipe 
contributor Rick Santorum later signed the same 
page at another event. The recipe was sent by 
Pennsylvania resident and former First Daughter 
Julie Nixon Eisenhower and her husband. The 
Flyer for The Celebrities Gala was plastered all 
over the town and surrounding towns.
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of Pennsylvania or who in some way 
impacted our state. It would be titled 
The Pennsylvania Celebrities Cookbook. 
I further suggested that the hospital 
should host The Celebrities Gala to 
launch the cookbook. I could already 
see the headlines. It would be billed as 
the “social event of the season.” And, I 
was determined it would live up to that 
distinction. (By the way, every event you 
work on should be billed to the media 
and public alike as the “social event of 
the season” – The impact of those fi ve 
little words can be a priceless aid in your 
publicity campaign to win over public 
perception and interest. Of course, it is 
then up to you to fulfi ll that promise.)

Furthermore, as part of our thinking 
BIG about the event, we invited Survivor: 
Amazon champion and Pittsburgh native 
Jenna Morasca to write the Foreword for 
the cookbook and to headline The Celeb-
rities Gala. Her mother had passed away 
from cancer a few years earlier, which 
made her a perfect fi t as our keynote 
speaker. As a lucky bonus, she said she 
would bring along her boyfriend, Ethan 
Zohn, the million dollar winner 
of Survivor: Africa. 

Suddenly, the simple idea of doing 
a community cookbook had gone BIG 
time with a little imagination and a 
two-for-one magical touch of celebrity. 
It was PR gold.

Step 1 was completed. A fabulous 
spectacle had been set in motion.

PR STEP 2: THE TEAM: THINK COMPETENT

Members of event committees invari-
ably fall into one of two main categories: 
Those who are open-minded and hard 
workers and those who love to voice their 
opinions and bask in any prestige (or 
press articles) but don’t do much else. 
I doubt this dynamic will ever change. 
However, in organizing an event, it’s vital-
ly important to have at least one or more 
members of the team who understand and 
can adequately execute the core elements 
of PR. These duties include establishing 
good relationships with the media, writing 
press materials, speaking well during inter-
views, and knowing how to implement a 
cohesive and creative PR campaign. 

(An example of whom not to choose: 
For one event I worked on, we were sam-
pling some cookies we were thinking of 
serving. After taking a bite of one 
particular cookie, the paid-PR person for the 
hosting organization, as opposed to oth-
ers of us who were volunteers, exclaimed, 
“Them cookies was good!” Needless to say, 
I made sure to keep that person as far away 
as possible from all the promotional writ-
ing and interviews for the event.) 

Event PR is a hit-the-ground-running 
venture. There’s not much time for on the 
job training and so competence from the 
very start is a valuable asset. Members of 
the PR team need to be well-versed in 
every detail of an event, not only sculpt-
ing the desired event image from words 
and actions, but ensuring everything runs 
as smoothly and problem-free as possible.

One humorous incident sticks out in 
my mind, exemplifying the importance of 
having an attentive PR team in place for 
an event. Our Celebrities Gala keynote 
speaker, Jenna Morasca, had posed in 
Playboy magazine following her winning 
stint on Survivor. Considering the conser-
vative demographics of our small town, 
the hospital fund developer suggested we 
should check out Jenna’s Playboy spread 
to make sure it wasn’t something that 
could hurt the image of the event since 
she was our headliner (i.e., We didn’t 
want the potential Gala attendees’ per-
ception to be that we were bringing in a 
“Playboy Bunny” for the event, which was 
not the case. Such spin may have worked 
for another event somewhere else, but 
not this one.). 

The fund developer tracked down 
an “anonymous” wife who worked at 
the hospital and had her bring in her 
husband’s issue of Playboy with the Jenna 
photos. A quick perusal determined 
that the pics were as tasteful as could be 
expected and that we shouldn’t have to 
worry about them. Thus, a potential PR 
concern was alleviated by an industrious 
member of the event’s PR team.

PR STEP 3: THE BLITZ: THINK EVERYTHING

When it comes to securing media 
attention for an event, my goal is always 
to positively blanket the target audience 
with (now here’s the key) interesting 
and eye-catching news items in EVERY 
medium possible. This is how a spectacle 
is energized. 

There are countless, often under-
utilized and free, media outlets available 
to event organizers: Traditional routes, 
such as newspapers, radio, and local 
cable channels, and more nontraditional 
avenues, such as newsletters, church 
bulletins, bulletin boards, fl yers, store-
front displays, e-mail and direct mail, 
and web sites. It often takes people being 
reminded several times about an event 
before they fi nally decide to buy that 
ticket or gather up the family and go.

Every year, I do the PR for the Holiday 
Open House held by the Benedictine 
sisters of St. Joseph Monastery in my 
hometown. Until this year, the Open 
House was held between the gift shop 
run by Sr. Margoretta and the ceramic 

shop run by the late Sr. Augustine. To 
the amusement of these media shy nuns 
and the local reporters, I have always 
launched the media campaign for the 
Open House with a press conference 
and photo-op, the publicity cornerstones 
of this festive spectacle. I would invite all 
the reporters to the convent to interview 
the two sisters. The press are always enam-
ored by the nuns, which translates into 
voluminous coverage, as planned. A press 
release and fl yer for the Open House are 
then distributed to church bulletins, dio-
cese-wide publications, local businesses, 
the public, radio stations, and every other 
available avenue to seal the deal.

For The Pennsylvania Celebrities 
Cookbook and Celebrities Gala, we also 
utilized all these outlets. I was particu-
larly proud of one PR coup we pulled 
off, proving that when it comes to event 
PR, it never hurts to ask…and, again, 
to think BIG.

One afternoon, the hospital fund 
developer and I met with the new edi-
tor of our hometown newspaper. It is 
always best to bring editors and reporters 
right into your process, yet so few event 
organizers ever bother to do this. Instead, 
for many, an invisible barrier remains 
between the media and the event organiz-
ers. I choose to break through that wall. 
After all, it’s much harder for reporters to 
say “no” when you’re on friendly terms 
with them. 

On this particular day, I got right to the 
point and asked if we could have a front 
page feature article in the newspaper every 
Wednesday (the largest circulation day) 
between the beginning of September and 
the November date of the event. To my 
amazement and utter delight, the editor 
said, “Yes.” With a huge smile on my face, 
I knew the blitz had begun. 

For the next two and a half months, 
The Celebrities Gala dominated the front 
page, with articles that included the 
initial event announcement, individual 
profi les of the celebrity guests, a feature 
about the cookbook, the unveiling of the 
menu, and an article about the unique 
celebrity auction that would be held at 
the Gala with hearts drawn by numer-
ous superstars such as Elizabeth Taylor, 
Dustin Hoffman, and Al Roker – and 
then, of course, post-event coverage.

All we did was further cultivate our 
relationship with the newspaper and 
ask what we could get away with. It was 
something that any other event organizer 
in town could have asked to do for their 
event, but they didn’t. While coverage of 
other events often peaks and fades with 
one article, ours went on and on and on. It 
was absolutely criminal what we got away 
with PR-wise, but we didn’t feel an ounce 
of guilt.
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PR STEP 4: THE HOOK: THINK CELEBRITY

Sometimes events are fortunate to 
have celebrity involvement, such as Jenna 
Morasca’s and Ethan Zohn’s participation 
in our Celebrities Gala. However, even if 
you don’t have a celebrity onboard, here’s 
a little secret: YOU CAN CREATE YOUR 
OWN CELEBRITY! There is nothing like the 
aura of celebrity to create a scene, sending 
the event PR into spectacle overdrive. 

When I fi rst met the aforementioned Sr. 
Augustine in her airy studio and ceramic 
shop on the convent grounds, I knew I had 
met a bona fi de superstar in the rough. 
She was a cute and humble, witty little 
nun in her nineties who created fantastic 
clayware art pieces. In the entertainment 
biz, she was what’s called the “total pack-
age,” though she would laugh every time I 
referred to her as such during our private 
conversations. At the time, an unbelievable 
majority of people in town didn’t even 
know the convent had a ceramic shop, 
which had quietly been in operation since 
the 1960s. I, a lifelong resident of the 
town, was among that group until a 
friend took me to the ceramic shop 
one afternoon.

Sr. Augustine quickly became the celeb-
rity hook for the Holiday Open House. 
This occurred because of a very carefully 
planned PR campaign, including my 
crafting of a press bio for her and posi-
tioning her as our hometown’s “best kept 
secret,” and our very own “cross between 
Berta Hummel and Grandma Moses.” 
This campaign was executed largely by 

choreographing media visits to her studio 
and into her private world, allowing the 
reporters and soon the general public to 
experience something rare and awe-in-
spiring that they had never seen before. 
Translation: Holy Cha-Ching!

From the moment the fi rst front page 
story of this amazing nun hit the stands, 
her career as an artist hit its stride. In fi ve 
years time, Sr. Augustine answered a swell-
ing public demand for more than 400 
of what became one of her most famous 
pieces, the Gussie’s Special bowl, hundreds 
of limited edition Christmas ornaments, 
and hundreds of pieces bearing her signa-
ture forget-me-not pattern. Her nativity sets 
are now in every state in the U.S., and her 
work has been collected around the world. 

And, each year the public turn-out for 
the Holiday Open House has grown expo-
nentially. Even though Sister sadly passed 
away on Easter Sunday this year, I don’t 
intend to let her rest too long. Two limited 
edition ornaments, The Love Dove and The 
Nativity Angel, which she started before 
her death, will debut at this year’s Holiday 
Open House in December in what I expect 
will be a blitz of media and public atten-
tion – a blessed spectacle!

Also, when it comes to star power for 
your event, don’t limit yourself to only 
celebrities of the two-legged variety. A few 
years back, I had the pleasure of working 
with one of the furriest celebrities around. 
Famed weathercaster and the world’s most 
renowned groundhog, Punxsutawney Phil, 
contributed his signature cookie recipe for 
Traditional Spicy Groundhogs to The Penn-
sylvania Celebrities Cookbook. This inspired 

us to invite Phil and his handlers from The 
Punxsutawney Groundhog Club to make 
a special appearance and autograph copies 
of the cookbook at the annual Chainsaw 
Carvers Rendezvous in nearby Ridgway, 
PA. This is a large event that attracts thou-
sands of carvers and spectators from all 
over the world.

Phil and his entourage arrived in an 
amazing blaze of public adoration. I 
had not seen clutches of excited people 
surrounding a celebrity, angling to catch a 
glimpse and snap pictures, like this since 
my days in Washington at political rallies 
and in Nashville at meet and greets and the 
uber-fan event, the CMA Music Festival. 
However, Phil is an international icon, 
having appeared at The White House, 
on Oprah, and via other high profi le venues. 
And, of course, he even has his own holiday 
and renowned celebration every February 
2nd on Gobbler’s Knob in Punxsutawney, 
PA. To the elation of the Chainsaw Carvers 
Rendezvous’ attendees, the accompanying 
members of the Punxsutawney Groundhog 
Club proceeded to autograph the cook-
books and posters, which included using a 
very special and offi cial Punxsutawney Phil 
paw print stamp.

Taking the cult of celebrity one step 
further, forget the two or four legged 
superstars, and try an edible one. Several 
years ago, the global culinary icon, BEER, 
was the headliner at Straub Beer Food 
Fest, which I organized at the Country 
Club in my hometown, raising money 
for the local public library. All the food 
on the menu was made from Straub Beer, 
which my family has produced locally for 

Sr. Augustine became a bona fi de superstar by the time of her death on Easter Sunday 2008. In this rare publicity photo, she is painting a snowman in prepara-
tion for the 2007 Holiday Open House at the convent. She never failed to score front page coverage! The press bio shown above of Sr. Augustine helped to spread 
the word of this amazing and most unique artist to the masses. The PR team for an event must make sure interviewees are well-briefed. The talking points shown 
above were written for Sr. Margoretta and Sr. Augustine for a radio interview they did promoting the 2007 Holiday Open House at the convent.
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more than 130 years, and the recipes were 
from my vast recipe archive, which is now 
front and center in my new book, The 
Ultimate Beer Lover’s Cookbook, the largest 
collection of food and drink recipes using 
beer ever published. When it comes to 
beer and many of it’s delicious counter-
parts (think wine, chocolate, hot wings), 
there’s no easier way to fi nd superstars 
that will work for free, that have tens of 
millions of fans the world over, and that, 
most importantly, will leave a satisfi ed 
(and sudsy) smile on every guest’s face!

PR STEP 5: THE EXECUTION: THINK DETAILS 
The multi-tasking nature of event 

PR requires that you are, and must be, 
involved in every detail of the event be-
yond just crafting promotional materials 
and securing press coverage. You must 
also have a hand in organizing the decora-
tions and table settings, the guest list and 
seating arrangements, the backdrop, the 
menu, the VIP guests, VIP holding rooms, 
the speeches and toasts, the play list, the 
sound system (which always without fail 
goes awry at some point in the evening), 
the raffl es and swag bags, and anything 
else associated with the event. 

You are the scene-maker, a sculptor of 
sorts, carving dynamic spectacles from 
words, objects, images, concepts, star pow-
er, and public perceptions. It is this recipe 
of details that goes to the heart of why PR 
itself is an art form, and why event PR is a 
specialized genre within that art form.

For example, for Straub Beer Food Fest, 
special tickets were designed using the 
oldest known photo of the Straub Brewery, 
founded by my great-great-grandfather 
in the 1870s. Extremely cost effective 
placemats where created by photocopying 
other vintage brewery-related photos onto 
11x17-inch paper. These items immediately 
became conversation pieces and ultimately 
souvenirs for the guests at each table. 

At both The Celebrities Gala and 
Straub Beer Food Fest, menu cards 
inspired by those used at The White House 
during the Kennedy administration were 
created easily by us on the computer and 
photocopied, helping to add class and style 
to every place setting. Also at both events, a 
special press table was created, making our 
friends from the media feel comfortable so 
they could both cover and enjoy the event, 
and not be herded into some cordoned-off 
press area. At the Gala, a “Mayor’s Table” 
was included as well, providing a place of 
honor for celebrity guests who couldn’t 
be seated at the head table because of 
space limitations.

When it comes to event details, there is 
one must-have. From my time serving in 
the Offi ce of the Vice President and later 

only then sit for the fi rst time – in a quiet 
corner, and refl ect on the spectacle that took 
place only moments earlier – as if it were 
all a dream. In my adrenaline-fueled mind, 
the Vice Presidential event, the convent’s 
Holiday Open House, the superstar-stud-
ded Nashville affair, the beer fest, the swank 
gala benefi ting women’s health, and the 
upcoming charity walk I’m currently 
helping to plan stand side-by-side. 

To be able to look at each event with the 
same vigor and enthusiasm is what makes 
this PR journey through special events and 
life itself successful, not to mention so very, 
very fabulous and unforgettably worth it.

Yes, indeed, Hollywood is wherever we 
make it. And we have the good fortune of 
getting to help spin that pure magic.

Here’s to the spectacular success of your 
many “social events of the season” to 
come, wherever you may be!

managing event and tour press for country 
music superstars, I learned how important 
it is to have an extensive event schedule 
as an anchor and essentially a printed-out 
summary for every event, making sure not 
a single detail is missed. For The Celebri-
ties Gala, I created a multi-page, minute-
by-minute, day-into-night schedule of the 
Gala much like the White House uses for 
its four main principals on a daily basis. 

For weeks before the event, this sched-
ule was edited, updated, and distributed 
to all the major Gala organizers and 
volunteers, to ensure we would all be on 
the same page. It included arrival and de-
parture times, contact names and phone 
numbers, the order of speakers and other 
Gala activities, location and format for 
the press avail, and so on.

Aside from the obvious organizational 
need for a schedule, the symbolism of 
schedules from a PR perspective is much 
more understated in the frenzy of an event. 
Beneath the months of planning and all the 
details, a schedule represents the whole 
purpose of the event, and the ultimate 
purpose of public relations, which we must 
never forget: A schedule is a symbol of our 
efforts as event organizers and PR practitio-
ners to make sure the people in attendance 
at our event have an enjoyable and memo-
rable time. This is an event organizer’s carpe 
diem encapsulated on paper. If we, as event 
organizers, succeed at that, then the dona-
tions, the media attention, and all other 
intended goals will follow in our wake.

When the stage lights have dimmed, the 
last guests have left, and the workers are 
breaking down the tables and chairs, I will 

John Schlimm is the 
author of the newly 
released, The Ultimate 
Beer Lover’s Cookbook: 
More Than 400 Recipes 
That All Use Beer, as 
well as several other 
titles. He has taught and 
worked in public rela-
tions and event planning 
for more than 15 years, 
and holds a Master’s Degree from 
Harvard University. John Schlimm will 
be a featured presenter during IFEA’s 
53rd Annual Convention & Expo this 
September 8-12, 2008 in Boise, ID.

Ticket designed for Straub Beer Food Fest by the 
event’s committee, using the oldest photo of the 
Straub Brewery to add a touch of nostalgia and 
creativity to the ticket. A small red accent ribbon 
was added to this Straub Beer Food Fest menu 
card because red is the Brewery’s signature color. 
In the 1870s, the brewery founder, Peter Straub, 
always put a red band around his barrels to 
ensure their return.
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Your Event

Crisis Management 

BEFORE 
by Brian Hill

Everyone in the business of putting 
on large-scale festivals and events 
knows that the job comes with 
an element of risk, particularly 

when dealing with outdoor events. After 
10 years as assistant general manager of 
Centennial Olympic Park I was ready 
for a new challenge. I left the posi-
tion and became a festival consultant. 
A few months after I had started up I 
received a call from the chairman of the 
Atlanta Dogwood Festival. The festival 
had recently undergone reorganization 
and was now in need of its fi rst Executive 
Director. The festival is an annual right 
of passage into Spring in Atlanta and 
has been known to draw an estimated 
300,000 visitors. There were elements of 
art, music, children’s activities and all the 
usual activities involved with a large scale 
city festival. I have enjoyed the event for 
years and the park where it takes place 
was only a few blocks from my house. 
In July 2007, after a number of meetings 
and a few rounds of negotiation, I de-
cided to take on the event scheduled for 
April 2008. I never could have imagined 
the exceptional challenges I was in for! 
Heading up a 72-year-old festival, one of 
the favorites in the Southeast, was sure to 
be a lot of work, but since it was so well 

established, it should also go off without 
any major hitches, or so I thought. 

In January, two days before our 
scheduled fi nal permit review, we were 
summoned to a special meeting with 
the Directors of three of the other largest 
festivals in Atlanta: the Atlanta Pride 
Festival, the Peachtree Road Race and the 
Atlanta Jazz Festival. You can imagine 
our surprise when on a rainy day, just 80 
days before the festival, City of Atlanta 
offi cials told us that it had been decided 
that no large festivals could take place in 
any park in the entire city until further 
notice. In the last year, Georgia had 
been suffering a record drought and to 
protect the grass, all large events were 
out. Since the Dogwood Festival had 
been in the city’s 181 acre Piedmont 
Park for 71 years, we had expected a 
need to make some changes and had 
already prepared a new layout which 
took extra precautions to protect turf and 
landscape. Unfortunately the new plan 
was immediately denied. We quickly 
requested a meeting to discuss alternate 
possibilities and were granted a meeting 
for the next day. For the rest of the day 
and into the night, the logistics manager, 
Laura Valente, CFEE and I, had measur-
ing wheels, fl ashlights and note pads in 
hand as we redesigned the festival to fi t 
onto surrounding streets. The next day 
we unveiled an alternative festival plan. 
Unfortunately the City offi cials had 
decided that no events would take part 
adjacent to a park either, so the new plan 
was turned down as well. The following 
day the offi cials held a press conference 
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to announce to the public that the 
festivals were out. 

Suddenly, with less than three months 
to go before opening day, we had to fi nd 
an entirely new site. It needed to be in 
town, have enough space for all of our 
sponsors, vendors, artists and attendees, 
be able to allow us to maintain the 
quality the event is known for, and allow 
us to keep the event free to attend. Oh, 
did I also mention that if it met all these 
criteria, it also had to be available for 
rent on very short notice? With nearly 
300 artists scheduled to participate in 
what was to be the festival’s largest Artist 
Market ever, we did not have the option 
of changing the date. We just had to fi nd 
a different location.

One enticing idea was to move the 
Dogwood Festival to the streets of 
Midtown not far from the park, and 
make it Atlanta’s fi rst large street 
festival. After days and nights of mea-
suring streets, developing potential site 
layouts and studying traffi c restrictions 
we had yet another plan worked out. We 
thought the problem was solved. We had 
checked with the city works department, 
department of transportation, police 
department and many others to be sure 
there would not be any surprise construc-
tion or obstacles we hadn’t planned on. 
As we were in the process of permitting 
the event, a nearby (not to be named) 
university challenged the proposal saying 
it might disturb Saturday classes. Once 
again, due to not having time to risk 
further permitting delays, we had to 
go back to the drawing board. 

Finally, 59 days out from opening 
day, we were down to two options. We 
could either move the Atlanta Dogwood 
Festival to Stone Mountain Park or take 
it to Lenox Square, a large high-end 
shopping mall. Stone Mountain had 
Jeanine Battle, CFEE and a great staff 
willing to accommodate us but is 
located about 16 miles outside of 
Atlanta, with no access by public trans-
portation and far away from its original 
home. We chose the Lenox site, and were 
thankful to fi nally secure a new home 
with such a time crunch upon us. 

Hosting the festival outside at Lenox 
provided several benefi ts, especially 
the access to two public transportation 
stations. Hosting the event near these 
would reduce traffi c and keep the festival 
“green,” which was one of our goals 
this year. In addition, the location also 
provided more space between artists’ 
booths than was available in the park. 
We could keep the Dogwood Festival 
in town, keep it free to attend and the 
Lenox Mall personnel proved to be very 
accommodating hosts. It was also helpful 
that the mall staff had plenty of experi-

ence dealing with large events such as 
their Fourth of July fi reworks show and 
a Christmas Tree Lighting event they host 
there each year.

At Lenox, we were able to secure the 
use of three large front parking lots. 
Although this did mean that some 
activities had to be cut from the festival. 
Unfortunately, those included the popular 
Frisbee dog competition as well as a 
second music stage. We did however keep 
longtime favorites including the Publix 
Kid’s Village, ZonePerfect Community 
Corner and the Coca-Cola Music Stage. 
Due to the new venue and lateness in se-
curing it, we did have attrition of some of 
the artists. The majority however, did stick 
with us, allowing for the festival’s largest 
Artist Market to date, featuring some of the 
best visual artists from around the country. 

Further to the challenges we faced 
this year with being homeless, we had 
two companies new to the festival, MixIt 
Marketing, our sponsorship vendor, and 
Launch Atlanta, our marketing & PR com-
pany. Keeping the sponsors committed 
without having a guaranteed venue and 
keeping the media informed while we 
were scrambling to fi nd a home was 
a baptism by fi re for all involved. 

Despite the challenges of moving to 
a new venue, we still were able to add 
a couple of new elements this year’s 
festival. One great addition allowed adult 
patrons to experience the Artist Market in 
an altogether original way. The Finlandia 
Art Bar was the site of an interactive 
virtual art display. We were very excited 
to be the fi rst art festival in the country 
to combine art with new infared com-
puter projection technology. Teaming up 
with PlayMotion!, the leading provider 
of immersive, motion-based, interac-
tive experiences, we created the Art Bar 
virtual display. Images from all of the 
artists in this year’s market were recreated 
in a virtual environment. This allowed 
viewers to use hand and body motion to 
interact with the virtual display and tour 
a virtual gallery of samples from all of the 
artists. In addition, a tented, chic, cocktail 
lounge featuring an Italian style piazza, 
complete with an 8 foot fountain, carved 
wooden benches and seasonal fl owers, 
was also added for the festival to soften 
the feel of the parking lot.

Other new elements to the festival were 
the “Friends of Dogwood Preview Party” 
the night before the festival opened and a 
special member’s hospitality tent during 
the festival. The tent gave ticket holders 
a place to kick back, sample food from 
numerous terrifi c Atlanta restaurants and 
have access to reserved seating, a specialty 
bar and private restrooms. The area also 
served a duel purpose as our hospitality 
space for sponsors and VIPs. 

During the festival, weather was again 
our adversary, but ironically, now we were 
affected by too much rain rather than the 
drought. We had to close early on Friday 
due to severe storm warnings, Saturday, it 
rained nearly the whole day and caused 
us to close early. Finally on Sunday, we 
had beautiful weather. We extend the 
hours of the event to give attendees, 
artists and sponsors the chance to get as 
much as possible out of the fi nal day of 
the festival. 

The 72-year-old Atlanta Dogwood 
Festival brought with it challenges I had 
not anticipated when I signed on. We 
lost our venue, had severe challenges in 
fi nding a new one, were faced with an 
abbreviated timeline and had to adapt 
everything we did to accommodate an 
entirely new location. On top of that 
we had the threats from bad weather 
conditions, had to manage neighborhood 
associations unfamiliar with the workings 
of the event, rapidly create a traffi c plan 
in a heavily congested area and convince 
all those involved that we truly could 
pull this off with less than two months 
planning. Throughout it all, I was lucky 
to work with a supportive Board of 
Directors, great staff, hard working 
contractors and volunteers that stayed 
with us through the many long hours. 

This year illustrated an important 
element of our chosen profession. No 
amount of planning can foresee all of 
the roadblocks or challenges ahead for 
an event or festival. More than anything, 
one has to remain fl exible, believe in 
what you are doing and always stay 
positive. It is also important to work 
with people that do this for a living and 
that understand how to react in diffi cult 
situations. When faced with adversity, 
communication and openness with 
board members, staff, sponsors and 
suppliers is essential. We ultimately are 
all in this to create a successful event and 
to provide a quality event to our audienc-
es despite unforeseen obstacles. As much 
as we all plan ahead, we must always be 
ready in a time of crisis to respond to the 
unexpected, even if the crisis happens 
before your event.

As to the future for the 73rd Annual 
Atlanta Dogwood Festival? We hope the 
drought will end and that the city we will 
allow us back in Piedmont Park. Some 
people in Atlanta believe the drought was 
an excuse to get large festivals out of the 
park. We hope that isn’t the case, but be-
lieve me, we are already working on Plan B!

Brian Hill
Festival Consultant can be reached @ 
404-817-6642 or @ 404-319-9010
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Dr. Joe Goldblatt, CSEP
Lecturer
Queen Margaret 
University, Edinburgh, 
Scotland

Dr. Joe Goldblatt, CSEP has often been 
asked by students and journalists to de-
scribe the most diffi cult part of producing 
a professional event or festival. The answer 
is, of course, complex. However, he believes 
the answer results from fi rst asking why are 
events important to human society.

Since the age of six, Joe has been bring-
ing people together for mutual benefi t. 
As a small boy he organized back yard 
festivals to engage his friends in a positive 
activity. While other children were selling 
lemonade, Joe was selling tickets! He soon 
learned however, that lemonade had only 

This years inductees will join the ranks of 46 others inducted into the IFEA Hall 
of Fame over the past 17 years. Each is recognized as an outstanding individ-
ual who, through exceptional work and achievements, has made a significant 
contribution to the festivals and events industry.

Muriel A. Anderson
Vice President-Tourism 
Product Development
Hawai‘i Tourism Authority

Born, raised and educated in Hawai‘i, 
Muriel Anderson has been a part of 
Hawai‘i’s visitor industry, the main eco-
nomic engine for the state, since 1965.

Her career began with the Makai Corpo-
ration, the consortium that included Sea 
Life Park, Hotel Hana Ranch (Maui), the 
Lahaina-K‘anapali and Pacifi c Railroad, and 
Royal Hawaiian Air Service, all of which 
provided her with her fi rst taste in event 
planning. She then served as Executive 
Secretary at Sheraton Hotels in the Pacifi c.

From 1976 to 1984, she worked as 
Promotions Manager for Hawaiian Airlines, 
immersing herself in event sponsorship, 

Mike Berry, CFEE
President/CEO, 
The Kentucky Derby 
Festival

From his early days, Mike Berry has 
always been interested in “planning 
things.” Whether a high school homecom-
ing dance, a youth organization retreat or 
a college fraternity rush party, events were 
often the reward for Mike’s involvement. A 
1983 graduate of Georgetown College with 
a B.A. in American Studies, Mike moved 
to a larger stage to begin his professional 
career as an Administrative Assistant to 
Kentucky Governor Martha Layne Col-
lins. This fresh-out-of–college neophyte 
gained an appreciation for promotion and 
advertising when he coordinated many 
of the special events for the Governor as 
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operations, and marketing. To promote the 
airlines and the visitor industry, she orga-
nized hula groups and integrated authentic 
Hawaiian culture into trade shows and 
events. When the NFL brought its annual 
Pro-Bowl to Hawai‘i in 1980, Hawaiian 
Airlines became a major sponsor of the 
event, and Muriel co-produced the half-time 
show, reaching millions through its January 
TV broadcast with Hawaiian dancers and 
singers, sunshine and aloha. 

One of her important contributions was 
managing the airlines’ brand-new spon-
sorship of the Miss Hawai‘i Scholarship 
Program. Since the program had and still 
has no paid staff, Muriel became not only 
its lead-sponsor representative but also part 
of its de facto working committee. 

She headed the Hawai‘i Tourism Offi ce 
of the Department of Business, Economic 
Development and Tourism from 1984 
until its transition in 1998 to the Hawai‘i 
Tourism Authority (HTA), the lead agency 
and advocate for tourism in Hawai‘i. She 
currently serves as its Vice President of 
Tourism Product Development and is 
responsible for the HTA strategic initiatives 
and programs in Access, Hawaiian Culture, 
Natural Resources, Research and Planning, 
Tourism Product Development Safety & 
Security and Workforce Development. 

She serves on the board of the Pacifi c 
Asia Travel Association (PATA) and is also a 
member of its Sustainability, Communica-
tions and Government committees. She is 
chair of PATA Hawai‘i Chapter and is on the 
advisory committee of the Hospitality and 
Tourism Program at Kapi‘olani Community 
College. She also represents the HTA as a 
member of IFEA and was recently appointed 
to the IFEA Global Roundtable Council.

At the HTA, and as part of its Tourism 
Product Development initiative, Muriel 
honed her passion for the exciting and 
wonderful attributes of Hawai‘i that were 
refl ected in the state’s many festivals and 
events. She was responsible for developing a 
Festivals Strategy in 2000. She worked with 
IFEA to raise the quality of festivals and has 
helped them launch pilot projects. To 
ensure events are sustainable, she has gained 
approval from HTA to provide substantial 
funding for festivals and events. Under her 
leadership, the HTA identifi ed brand values 
for its festivals and events both statewide 
and for each major island. She subsequently 
launched HTA’s fi rst post-arrival campaign 
for festivals and events which won fi ve gold, 
one silver and two bronze awards at the 
2007 IFEA Pinnacle Awards, the fi rst time 
Hawai‘i has entered the competition. 

In 2005, the HTA approved the Hawai‘i 
Tourism Strategic Plan: 2005-2015. Written 
primarily by Robbie Kane, an HTA staff 
member under Muriel’s management, it 
includes a historic strategic initiative for 

she chaired the 1984 Democratic National 
Convention in San Francisco. So it came 
as no surprise to anyone that, when the 
opportunity presented itself, Mike hurried 
back to his hometown in 1986 and im-
mersed himself in Louisville’s largest event 
and fi rst love, the Kentucky Derby Festival. 

Since February 1997, Mike has overseen 
one of the largest community festivals in 
the United States as President and CEO of 
the Kentucky Derby Festival, Inc. Produc-
ing nearly 70 special events that annually 
attracts 1.5 million people and utilizes over 
4,000 volunteers, Mike manages a full-time 
staff of 22 employees with an annual 
operating budget of $6 million. In addi-
tion, Mike also serves as the President 
and CEO of the Kentucky Derby Festival 
Foundation, a 501(c) 3 not-for-profi t 
charity that receives and manages charita-
ble contributions on behalf of the Festival.

When Mike became President and 
CEO of the Derby Festival, the estimated 
economic impact of the Festival was $53 
million (based on a $4 million budget). 
In 2001, a study released indicated that the 
economic impact had nearly doubled – to 
$93.6 million (on a $5.5 million budget). 
With current corporate sponsorship at 
an all-time high and a 2008 budget of $6 
million, it’s safe to say that the economic 
impact generated by Derby Festival events 
is now well in excess of $100 million. Mike 
Berry’s capacity to make mission, and value 
consistent decisions, during his tenure as 
President and CEO, has been a guiding 
force in the tremendous growth and success 
of the Kentucky Derby Festival. 

Financial fi gures are certainly an 
important indicator of the Kentucky 
Derby Festival’s contribution to the tourism 
industry, but the community camaraderie 
and goodwill generated by its events is 
immeasurable. Without question, the Der-
by Festival has established itself as leader in 
its fi eld, as well as being viewed as one of 
the community’s jewels. Mike’s longstand-
ing desire to develop, promote and protect 
tourism within the Commonwealth of 
Kentucky over the past 20 years is both a 
product of being a native Kentuckian and 
a dedicated event professional. When the 
inaugural Derby Festival was fi rst held in 
1956, its main focus was to create some 
unique activities to entertain the 
local population during Derby Week. 
As the Festival continued to grow over the 
years, more emphasis was placed on attract-
ing visitors from outside Kentucky, as well 
as from all over the United States. Mike 
Berry has helped the Kentucky Derby 
Festival take that mission to a new level 
over the past decade.

Not only has the Derby Festival become 
a signifi cant draw for out-of-town visitors, 
Mike has marshaled efforts to ensure that 

one revenue stream and a festival had 
many different sources of income genera-
tion. Soon, everyone in the neighbourhood 
wanted to be part of Joe’s festival and share 
in the wealth. Later, at the age of eight, 
Joe’s father had a baby elephant delivered 
to their home on Christmas morning. 
Although the elephant soon returned to 
the circus, Joe will never forget seeing that 
pachyderm in his front yard and thinking, 
one day, he may deliver elephants too!

Dr. Joe Goldblatt, CSEP, has since been 
a part of the events industry for the past 
30 years. After attending the University of 
Texas and later graduating from St. Edward’s 
University in Austin, Texas, Joe found him-
self in Washington, D.C. where he met his 
wife, Nancy, a professional clown! Wearing 
clown makeup when they fi rst met, Joe fell 
madly in love! Today, Joe and Nancy have 
2 sons and in 2008, celebrate their thirtieth 
wedding anniversary! 

Together, with his wife Nancy, Joe 
owned and served as the executive producer 
of his own special events fi rm, The Wonder 
Company, producing 2 U.S. presidential 
inaugurations, the opening of Donald 
Trump’s Taj Mahal Resort, and galas for 
multiple foreign governments. But Joe’s 
primary legacy may be his leadership role 
in the development of the formalized 
education side of our industry and the 
education of younger generations entering 
the events and event management fi eld. 

Today, Joe is a Lecturer at Queen 
Margaret University in Edinburgh, Scotland 
where in January of 2008, he received a 
lifetime appointment. His assignment 
includes the development of the fi rst 
Global Centre for Eventology.

Prior to this, Joe founded the Event 
Management Certifi cate Program at George 
Washington University (the fi rst in our 
industry), served as Dean of the Johnson 
& Wales event management program in 
Rhode Island, as well as creating the Event 
Leadership Executive Certifi cate Program 
at Temple University, where Joe served as 
Senior Lecturer and Executive Director of 
Professional Programs at Temple Univer-
sity’s School of Tourism and Hospitality 
Management in Philadelphia, PA.

In 1987, Joe founded the International 
Special Events Society, where ten years 
later, he received the fi rst Lifetime Achieve-
ment Award from ISES for service to the 
industry. And in 2000, Joe received the 
Industry Visionary Award, based on the 
votes of 25,000 readers of Event Solutions 
Magazine. In January of 2008, Joe received 
the Professional Convention Management 
Association award as International Event 
Educator of the Year and will also receive 
a Distinguished Alumnus Award from his 
undergraduate Alma Mater, St. Edwards 
University in Austin, TX.

Dr. Joe Goldblatt, CSEPMike BerryMuriel A. Anderson
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When it comes to the Festivals and 
Special Events industry, Joe has quite 
literally, written the book. Writing many 
of the leading books and articles on event 
management, including Special Events: 
The Art and Science of Celebration; Special 
Events: Event Leadership for a New World; 
and Best Practices in Modern Event Man-
agement, among others, Joe also served 
as the executive editor for the entire John 
Willey & Sons event management series of 
books. His tireless pursuit of educational 
certifi cation for professionals in this busi-
ness has raised our level of professionalism 
around the world. Through the creation of 
the Event Management Program at George 
Washington University and the Event Lead-
ership Program at Temple, he is helping to 
guide hundred of students each year in the 
skills and knowledge they will need to 
succeed in their careers. 

Joe has also supported and been an 
active member of the IFEA, presenting 
numerous seminars and keynote presen-
tations at many international, national 
and regional conventions. In addition, 
Joe serves on the IFEA President’s Coun-
cil and the newly developed IFEA Global 
Roundtable Advisory Council. He has been 
instrumental in developing the unique 
educational partnership between the IFEA 
and many of the leading global educators 
and educational institutions serving our 
industry. Joe continues to provide leader-
ship, mentoring and access to an immense 
global network as the IFEA develops and 
expands their global vision for excellence 
and inclusion.

Joe’s 30 years of experience in the 
events industry have shown that his 
talents are recognized by individuals not 
only nationally, but internationally as he 
travels to many places, globally, each year 
including Europe, Asia, Africa, Australia, 
Latin America and throughout North 
America to share his knowledge with 
others. Joe makes a difference by continu-
ing to share what he knows and has expe-
rienced to help others grow and improve 
their own events. In a post 9/11 world, Joe 
launched the original concept for eSAFE, 
an on-line industry safety and security 
knowledge resource continuing to be 
developed by Temple University. 

Joe Goldblatt has had the ability to affect 
the lives of numerous individuals both in 
the events industries as well as other fi elds. 
Without him, there would be less confi dent 
event planners, less educated individuals 
in all industries, and less people motivated 
to fi nd their own path and create events 
that marvel and amaze their respective 
communities. Joe works hard every day to 
make the people around him know they 
are special, that they can achieve anything 
they are willing to work hard for, and that 
he is proud of them. He is not only a role 

events are offered which appeal to the 
entire community with a specifi c emphasis 
on diversity. In spite of challenging econom-
ic times, the Kentucky Derby Festival has 
continued to produce a world-class event 
schedule, the majority of which are free to 
the public. The Derby Festival’s Opening 
Ceremonies – Thunder Over Louisville – has 
developed from a modest daytime pyrotech-
nic display into the largest annual fi reworks 
show in North America and one of the top 
fi ve air shows in the country. 

This success has not gone unrewarded. 
Civic awards for the 53 year old Kentucky 
Derby Festival have been plentiful under 
Mike’s leadership as the Festival has been 
recognized by the Better Business Bureau, 
the Kentuckiana Minority Business Coun-
cil, the Greater Louisville/Metro Chamber 
of Commerce, the Louisville Convention 
and Visitors Bureau, the Kentucky Tourism 
Council and Business First Newspaper as 
a vital part of the economic fabric of the 
Louisville and Kentucky. The Festival is rec-
ognized internationally, too. In fact, for 4 
consecutive years, (2002 – 2005) the Derby 
Festival was bestowed the Grand Pinnacle 
Award by the International Festivals and 
Events Association and have been runners-
up the past two years.

Mike’s personal involvement with the 
International Festivals & Events Associa-
tion has not gone unnoticed either. Under 
the leadership and mentorship of 1992 
Hall of Fame inductee Dan Mangeot when 
he fi rst started at the Derby Festival, Mike 
learned that the best educational and 
networking resource available was IFEA 
and for more than two decades, Mike 
has been very actively involved. A mere 
three months into his job at the Kentucky 
Derby Festival, Mike attended his fi rst IFEA 
convention, the 1986 gathering in London, 
England. From that point forward, he was 
“hooked.” By 1992, Mike was serving on 
the organization’s Board of Directors and 
when he completed his tenure as the 2004 
Chair, he had served a total of 12 years. 
Currently, Mike is a proud member of the 
IFEA Foundation Board – the educational 
and charitable arm of this premiere special 
events organization.

During his leadership, Mike has taken 
pride in the watching the organization grow 
and prosper. While the Festival’s standing 
in the community has never been stronger, 
Mike has been equally gratifi ed by the satis-
faction refl ected by its staff and board mem-
bers. Over the past several years, Mike has 
taken steps to create a professional career 
path for those who wish to make the Derby 
Festival their life’s calling. These efforts 
help make the Derby Festival workplace 
feel much less like a corporate environment 
than other organizations of similar size. 
Mike is also continually looking for ways to 
improve the Derby Festival, and is fully sup-

festivals and events heavily based on the 
festivals strategy Muriel developed in the 
year 2000. Muriel pointed to the impor-
tance of visitor satisfaction in a destina-
tion with a high repeat visitor factor, and 
urged HTA to approve festivals and events 
unique to Hawai‘i’s multicultural heritage 
as an “Experiential Attraction” to enhance 
the Hawai‘i visitor’s experience. She then 
helped to acquire funding for this initia-
tive. Today, HTA is able to support over 
75 festivals and events throughout the 
State with over $3.5 million. Annually, 
HTA targets 8 to 10 major festivals and 
events which attract signifi cant attendance 
numbers, draw visitors to Hawai‘i specifi -
cally to attend the festival, and conduct 
major marketing programs in and out of 
the State of Hawai‘i. Muriel established a 
Native Hawaiian Festivals Program which 
currently supports four signature events 
for the Hawaiian community and which 
refl ect its host history and culture. Also 
under her leadership, the HTA developed 
a strong partnership with Hawai‘i’s four 
major counties in support of a community-
based effort that supports festivals, events, 
activities and programs in the niche areas 
of agriculture, culture, health and well-
ness, education, nature, and technology. 
These achievements not only help sustain 
Hawai‘i’s festivals and events industry but 
also set a precedent, as Hawai’i is an indus-
try leader which other destinations follow. 

Muriel has also made a difference in 
the industry by launching an aggressive 
professional development program that is 
intended to help events remain community-
based so visitors can interact with residents 
in an authentic experience while at the same 
time raising the quality of the experience. 
To execute, Muriel formed a strategic part-
nership with IFEA through its fi rst 
regional-based CFEE program which is 
being conducted in Hawai‘i with HTA 
sponsorship; through an annual HTA 
Festivals and Events seminar now in its 
fourth year; and through a training work-
shop showing event planners how 
to conduct satisfaction surveys and how 
to use results to improve the event quality. 

An enthusiastic supporter of the IFEA, 
Muriel has worked collaboratively with its 
leadership to forge unique strategic partner-
ships. Together, they have developed three 
new products which have helped IFEA pilot 
new sources of revenue while assisting the 
HTA achieve its objective of enhancing the 
post-arrival experience of visitors through 
high quality events. 

In 2005, Muriel convinced the HTA, as-
sisted by OmniTrak Group, to launch its fi rst 
cooperative program with IFEA – a Hawai‘i-
based Festivals and Events Seminar. Hawai‘i 
is a small state, hence, HTA’s objective is 
to keep festivals community-based to help 
maintain authenticity. It was within these 

Dr. Joe Goldblatt, CSEPMike BerryMuriel A. Anderson
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model; he is a cheerleader for our industry 
and for every single person he meets.

Throughout Joe’s three decades in this 
industry, he has often asked “why” he 
chose this path. It is certainly, as the poet 
Robert Frost so eloquently stated, “The 
one less travelled.” The answer, however, 
comes from his long time friend and great 
role model, Steven Wood Schmader, CFEE. 
Steve has constantly reminded Joe that we 
are fi rst and foremost in the people busi-
ness. It is with and through people that the 
world is improved. Therefore, from Joe’s 
earliest memories of bringing people to-
gether for mutual benefi t through his back 
yard festivals, to the present opportunity he 
has to conduct ground breaking research 
to leave a lasting legacy for our profession, 
the answer to “why events” has remained 
constant in his life. It is simply because 
events and events alone, have the greatest 
power to unite, improve and transform 
people and society. It is a great privilege to 
continue to make his small contribution to 
this noble effort with all of the members of 
IFEA throughout the world. 

After interviewing hundreds of profes-
sionals in festivals and events over thirty 
years, Joe has produced 19 books that 
chronicle the growth of this profession. 
And these books are the living testament to 
validate Steve’s philosophy. Indeed, people 
are why we celebrate and how we celebrate 
is the lasting legacy we leave for future gen-
erations. It is also the evidence of our own 
humanity and commitment to creating a 
living legacy for future generations. 

portive of any staff member wanting 
to attend the annual IFEA convention. 
Several Derby Festival employees have 
taken advantage of the convention to gain 
their CFEE certifi cation. Likewise, KDF 
board members regularly attend the IFEA 
convention, increasing their awareness of 
the industry and gathering information 
on how to enhance individual events 
and committees.

Mike is also involved in numerous 
other organizations and projects locally 
and nationally. He currently serves on 
the boards of the Louisville Theatrical 
Association and Music Theatre of Louisville 
as well as the Greater Louisville Sports 
Commission and the Greater Louisville/
Metro Chamber of Commerce Community 
Branding Committee. Actively involved in 
several Masonic-related fraternal organiza-
tions, Mike is serving a 9 year term on the 
Board of Trustees of Eastern Star, an inter-
national organization with over 1 million 
members. He is also an active member of 
St. Luke’s Episcopal Church having served 
on the Vestry for 3 years.

Mike and his partner of 20 years, Bill 
Petter, have two sons – Chris and Josh. 
The most rewarding events he plans now 
are those that involve their 3 grandchildren 
– Samantha, Hayden and Raygan. 

All of the aforementioned elements are 
what make Mike Berry’s management style 
at the Kentucky Derby Festival so success-
ful. It’s safe to say that there would be a 
signifi cant void within Greater Louisville 
– and the IFEA as a whole – without his 
commitment to engaging the staff, board 
and volunteers for the betterment of the 
entire community.

A number of years ago, Mike had a 
former Derby Festival Board Chair once 
tell him that he possessed too much pas-
sion for the organization. Mike respectfully 
challenges that statement as being utterly 
impossible! Passion for his job is what 
keeps him dreaming when he’s too tired 
to sleep; selling when there is no inventory 
left; and laughing when it seems that the 
joke is on him. In 1998, his classmates in 
Leadership Louisville described Mike as 
knowing how to throw a party; the best 
publicist and seriously funny. Yes, Mike is 
very competitive, but like the race horses 
that compete in the namesake event, Mike 
knows that winning is a team effort. More 
than one mammal, one jockey, one trainer 
or one owner - it truly takes a village to do 
what we do in the special events industry.

Mike’s inspiration for achieving even 
greater goals is summed up in a core belief 
that there are few other vibrant examples 
of a community’s cultural fabric than the 
events that bring people together in celebra-
tion. He states, “It’s important that we in 
the festivals and events industry embrace 
this opportunity to unite people through 

constraints that Muriel launched the annual 
seminar with two key objectives - to raise the 
level of professionalism among community 
festival and event planners and to facilitate 
outreach by HTA into all four major coun-
ties. The fi rst year program was a resounding 
success with 420 attendees – 20% above goal. 

In 2007, an IFEA Festivals Consulting 
Task Force was commissioned by Muriel for 
the purpose of taking an in-depth look at 
how an established but tired HTA-funded 
festival – critical for attracting visitors during 
an otherwise low arrivals season – could be 
revitalized. The HTA felt that the Festival 
could benefi t from an audit by objective, 
experienced professionals. 

In 2008, the Regional CFEE Planner Pro-
gram was launched under Muriel’s direction 
to bring professional development and certi-
fi cation to smaller, more isolated communi-
ties that have cost barriers to traveling to the 
IFEA’s annual convention. It is the fi rst CFEE 
program outside of the existing conference-
based system. 

Another area where Muriel has made a 
difference both in Hawai‘i and nationally 
is the Miss Hawai‘i Scholarship Program. 
Muriel has served as its Associate Director 
for over 30 years, and is part of the team 
that has taken the pageant to new levels. She 
helped to build the live audience from a few 
hundred to thousands by moving the event 
to a public venue with almost fi ve times the 
capacity. Muriel’s role is especially critical in 
preparing the Miss Hawai‘i winner for the 
national contest. She is adviser, shopper, 
trainer, coordinator and counselor – mainly 
responsible for preparing the winner for the 
national, high pressure interview competi-
tion. Despite the fact that half of the States 
had never won the title, Muriel helped 
prepare two Miss Hawai‘i representatives 
to win the Miss America title!

Married for 41 years, Muriel and her 
husband Les have three children and nine 
grandchildren. In fact, one of her daughters 
is following in her mother’s “tourism” foot-
steps and, after a stint at the Hilton Hawai-
ian Village, is presently the Academic Adviser 
for Students at the University of Hawai‘i-
School of Travel Industry Management.

An idealistic Muriel Anderson took a 
position with state government years ago 
in the hopes of “changing the world.” She 
wanted to make a difference in her com-
munity and do what was “pono” or right for 
the residents of her state. While she stands 
fi rmly in her belief that festivals and events 
are crucial elements of Hawai‘i’s tourism 
product and play a key role in the State’s 
overall tourism strategy, she also believes 
Hawai‘i’s success in events and festivals will 
benefi t the community as a whole. Muriel 
does not take that responsibility lightly and 
hopes that her actions and role at the HTA 
can assist in bringing economic and social 
well-being to the citizens of the state.

Dr. Joe Goldblatt, CSEP

Mike BerryMuriel A. Anderson

our work. Our role now is more vital than 
it’s ever been. With all the uncertainty and 
division in the world today, people are 
hungry for something they can count on for 
pure entertainment; in a sense, to help them 
forget their labels as well as their worries. 
How fortunate we are to be a part of this 
special industry. What we do, arguably, has 
a greater impact on the life of the average 
person than the affairs of state. That is why 
we should always be proud to tell people 
that we are in the business of fun!”



The IFEA and Zambelli Fireworks Internationale are pleased 
to announce Randy Hawthorne of Updowntowners, Inc. 
Lincoln, Nebraska, as the recipient of the 2008 IFEA/Zambelli 
Fireworks Internationale Volunteer of the Year Award. 

As this year’s winner, Hawthorne will be the guest of IFEA and 
Zambelli Fireworks at the IFEA’s 53rd Annual Convention & 
Expo, presented by Festival Media Corporation, September 
8-12 in Boise, Idaho. He will be recognized and present-
ed with his award during the IFEA Hall of Fame Awards 
Luncheon on Wednesday, September 10th, 2008.

Randy Hawthorne
Nominated by Updowntowners, Inc. 
Lincoln, Nebraska

Updowntowners produces approxi-
mately 30 events, forums and luncheons 
each year. With only two staff mem-
bers, volunteers are the heart and soul 
of the organization’s success. Randy 
Hawthorne, has been an integral part of 
our organization through his service and 
commitment for the past 12 years. 

In 1996, Randy was invited to become 
a part of Updowntowners and was 
immediately asked to serve as the Chair 
of our Law Enforcement Torch Run for 
Special Olympics. Developing an event 
that involved the Governor and use of 
the streets in front of our State Capitol, 
Randy helped bring great attention 
and support to the event. His success 
with the Special Olympics earned him 
a coveted seat on our July Jamm com-
mittee, chairing community relations 

and streetscapes. With a very success-
ful community relations campaign and 
colorful streetscapes, it didn’t take the 
organization long to recognize his value 
to Updowntowners. In two short years 
of membership, Randy earned the Chair 
position for July Jamm, which at the 
time, was known as the signature festival 
in our region. His co-chair for the festival 
was not able to fill their role the follow-
ing year so Randy agreed to chair the 
festival for a second year.

As chair of a festival, members sit on 
the Board of Directors. In 1999, Randy 
began his tenure on the board of direc-
tors, where his outstanding work put 
him on the path to Board leadership. 
For the first 17 years of Updowntowners 
existence, it was completely volunteer led 
without an ounce of staff support. Randy, 
however believed that Updowntowners 
could be a professional events produc-
tion organization and his passion and 
vision led the board to agree to hire 
staff. After serving as Past President 
of the Board, Randy next took on the 
marketing initiatives brought out in the 
strategic plan, leading to the rebuild of 
our website and enhancing our brand. 
Randy’s volunteer efforts have ensured 
that Updowntowners is a strong profes-
sional event production organization 

with a promising future. He has pro-
vided the entire package whether it be 
new technology for our organization 
or new opportunities, he has touched 
so many lives, programs and pieces of 
our industry. In Randy’s twelve years of 
involvement, he has served as a chair 
for the majority of our committee’s and 
was the creative mind behind developing 
and leading our largest festival during its 
inaugural year.

Currently, Randy is the chair of mem-
bership services for Updowntowners. 
During his two years as chair of this com-
mittee, he has completely re-engineered 
our luncheons by making them behind-
the-scenes events offering opportunities 
to go places the general public do not 
have access to. This new programming, 
in conjunction with our Updowntowners 
Membership Draft (another new initia-
tive led by Randy), helped our organi-
zation experience a 100% increase in 
our membership growth and doubled 
our luncheon attendance. As a result, 
this helped to reach a new audience 
and assisted in reducing the barriers 
regarding the perception that you must 
live or work downtown to be a part of 
Updowntowners.

Randy is the most incredible visionary 
you could ever have had the opportunity 
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2001
John Johnson

Nominated by SunFest
Palm Beach County, Florida

2002
John Altadonna

Nominated by the Autumn Leaf Festival 
Clarion, Pennsylvania

2003
Tad Fraizer

Nominated by Updowntowners
Lincoln, Nebraska

2004
Ray Griffin

Nominated by Cityfolk
Dayton, Ohio

2005
Lisa Collins

Nominated by Memphis in May 
International Festival
Memphis, Tennessee

2006
Doreen Ravenscroft

Nominated by Waco Cultural Arts Fest
Waco, Texas

2007
Dave Carter

Nominated by Wichita Festivals, Inc., 
Wichita, Kansas

Past Volunteer of the 
Year Awards Winners

to work with in any industry. He lives 
out of the box, helping the organization 
to evolve. He is the rare volunteer that 
we all wish to have in our organiza-
tion. He is motivated by the mission 
of the organization and could care less 
about personal gain. Randy hasn’t been 
recognized for the work he does for 
our organization and he hasn’t taken a 
moment to think about it. Some might 
think it is because he doesn’t have a 
free moment in his life, volunteering for 
Rotary, Lincoln Arts Council, Community 
Playhouse, American Marketing 
Association, and of course, giving to 
Updowntowners as if it was his only 
commitment. But anyone that knows 
him, knows his involvement and dedica-
tion is not about Randy, but about giving 
time to making his community a better 
place to live work and play.

It is not a stretch to say Updowntowners 
would not be in existence without Randy. 
If he was not a volunteer for the organiza-
tion I firmly believe we would not have 
Celebrate Lincoln, our new website and 
our membership would have a completely 
different face to it. Randy motivates people 
and inspires them to lead and reach out 
to others. When he agrees to serve on an 
event committee, volunteer at an event or 
lead an entire production, we know it will 
be done in a way that exceeds our dreams 
and goals.

He has a spirit and tireless drive that 
is contagious and filled with positive 
energy. Quite honestly, I believe we have 
Updowntowners today because of Randy 
and his belief in our future as a profes-
sional events production organization.

Randy is going off our Board of 
Directors after 8 years but is creating 
a legacy for our community. He wouldn’t 
see it that way, as he is just doing what 
he enjoys. We believe that his contribu-
tions are significant and we deeply 
cherish every moment we have with 
Randy Hawthorne and the memories 
he has created for so many people.
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in the Expo, or for a vendor to travel to all the offi ces of 
all the events represented at the convention. No matter 
which part of the industry you represent, the Expo is the 
place you need to be.

This will be the 20th time that I have had the privilege 
of sponsoring the Hospitality Suite at the IFEA Annual 
Convention and Expo. I look forward to seeing friends 
I have come to know and love in this special industry 
as well as meeting the new friends that will become 
tomorrow’s old friends. Experiencing this milestone 
20th year of IFEA sponsorship and serving as Board 
Chair for the IFEA will make this an especially exciting 
convention for me. Add to that the unbelievable natural 
beauty and event-friendly atmosphere that we will fi nd 
in Boise, Idaho, the world headquarters city of the IFEA 
and we have the elements to make this convention the 
best in the 53 year history of The International Festivals 
and Events Association. 

PETE VAN DE PUTTE, CFEE
2008 IFEA Board Chair 

dfest™/Dixie Flag Event Services Team
Tel: (800)356-4085

Email: pete@dixiefl ag.com
It’s often said that networking is the most valuable 

benefi t of association membership. There is no substi-
tute for face-to-face interaction. Over the last 19 years 
I’ve watched as event professionals have shared their 
visions, their challenges and their solutions with each 
other in the dfest™ hospitality suite at the IFEA annual 
convention. Sometimes I think that magic is in the air as 
great ideas take shape through discussions that develop 
while creative people from around the world interact. It 
is through networking that relationships are formed and 
friendships are developed. We are part of an especially 
sharing industry, and nowhere is that more evident than 
in the exchange of information that fl ows as a direct 
result of the relationships we forge. 

As we head toward the IFEA’s 53rd Annual Conven-
tion & Expo presented by Festival Media Corporation, 
it is important to plan for the networking opportuni-
ties that this event presents. It is always great to see 
old friends and rekindle old friendships, but it is also 
important to expand our network and widen the circle. 
This gathering will bring together industry veterans and 
novices, professionals and volunteers, event organizers 
and suppliers. 

This year’s convention is loaded with tremendous 
speakers and educational sessions. I am not sure I have 
ever seen a more exciting and inspiring program. Steve 
Schmader and his staff have done a remarkable job of 
creating a program that offers more value than any other 
in the industry.

The Convention Expo is the place where event orga-
nizers have the opportunity to meet and get to know the 
top suppliers in the Events Industry. There is so much 
information and so many ideas exchanged in the Expo 
that it could be an event in itself. Imagine the time it 
would take to travel to the offi ces of all of the vendors 

Discover the Tangible 
Benefi ts of the IFEA

THE BOARD TABLE



I hope this issue of i.e. fi nds you well and getting ready 
for some summer fun, relaxation and vacation. As prom-
ised in my last column, I want to keep you updated on 
the IFEA Foundation’s current activates and future plans.

We are working hard to bring you another sensational 
Foundation Night & Auction and the Committee is well 
underway in the planning. As most of you know, this is 
currently our main avenue to raise funds, through the 
live and the silent auction, and each year, we look to our 
membership to provide those hard to come by items 
to be auctioned off during the night. Although we are 
currently months away from this event, we are already 
soliciting items for the auction. A number have already 
been received, but we’re looking for many more to come 
in. This is where you can play a vital role.

Are you able to donate an item to the IFEA Foundation 
for the 2008 Auction? As the saying goes, “Variety is the 
spice of life,” and variety is what we like in auction item 
donations! The more members who are able to donate 
an item, the more selection there is to bid on! If you are 
interested in donating an item, please take a minute to 
view the list below to see what some great ideas for items 
to donate are. Or, if you’d rather be on the receiving end 
of an auction item, have a glance at the below list and see 
what types of things will be there . . . is there something 
you’d be interested in bidding on at the auction? 

How about….. 
• Sports memorabilia
• Trips/Behind-the-Scenes Events
• Autographed items
• Artwork/Photography
• Electronics
• Purses/Accessories

And the Winning 
Bidder Is…

• Sporting event tickets
• Show tickets
• Clothes
• Wine
• Restaurant certificates
• Spa/bath products
• Jewelry
• Concert tickets/Back stage passes
• Sporting equipment and gear
• Leather goods
• Gourmet foods/coffees/teas
• IFEA Vendor items

Is there something else you may be interested in 
or may be able to donate that is not on the list? Let us 
know! Is there a sponsor; vendor; community partner; 
friend in your personal or professional network or a 
member of your board that may be able to help you 
donate an item to the Foundation? Give them a call!

In an effort to increase items and add variety to the 
auction, we need increased participation from our 
members. Therefore, I am challenging each of you to 
contribute just one item. If each member contributed 
a single item, we would have hundreds and hundreds 
and hundreds of items to showcase! Imagine how amaz-
ing it would be to walk aisle after aisle of possibilities, 
dreaming of being the winning bidder, and supporting 
our incredible organization, all at the same time. 

The auction donation form is included in the 
conference registration brochure as well as online 
at www.ifea.com/foundation. It’s never too early to 
send in your donation form and item. Value of silent 
auction items should be at least $50; live auction items 
should be valued at a minimum of $1,000. 

In other Foundation News, we are considering adding 
additional fundraising activities for the near future. We are 
interested in knowing what types of fundraising activities 
you would participate in, outside of the conference. Please 
drop me an e-mail, so we can add your ideas and interests 
to our potential activities as we look to the future. 

In addition, our Strategic Plan Committee is work-
ing diligently on a fi ve-year strategic plan which will 
include a capital campaign we hope to roll out in 2010. 
As soon as we have a fi nal plan, we will communicate 
the details. We are very excited about this plan and 
look forward to sharing it with you! 

We want to strengthen our presence with the IFEA 
members and are anxious for your feedback. Please feel 
free to contact me at mrabinowitz@harrahs.com or at 
702.407.6493. 

I look forward to seeing you in Boise!

MINDY RABINOWITZ
2008 IFEA Foundation Board Chair 

Harrah’s Entertainment, Inc.
Tel: 702-407-6493

Email: mrabinowitz@harrahs.com

FOUNDATION
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IFEA UPDATE

IFEA World Headquarters City of Boise, Idaho 
to Host 53rd Annual IFEA Convention & Expo

Boise, Idaho, IFEA’s World Headquarters, will be the site of 
this year’s 53rd Annual IFEA Convention & Expo, presented 
by Festival Media Corporation. Nestled on a high desert plain 
in the shadow of the Rocky Mountains with a pristine river 
fl owing through its center, Boise fi nds its roots from the gold 
rush days of the 1800s. Today Boise is the state capital and the 
largest metropolitan community in the state of Idaho, with 
over 500,000 residents in the surrounding Treasure Valley, and 
is considered one of America’s most livable and likable cities. 
Home to corporate headquarters and bases for Micron Tech-
nology, Hewlett-Packard, Washington Group International, 
MPC Computers, J.R. Simplot Company, Albertson’s Grocery 
Stores, Boise Cascade, Trus Joist International, Jus International 
and, of course, the International Festivals & Events Association 
(IFEA), Boise continues to add to its long list of awards and 
recognition as “The #1 Adventure City” (National Geographic 
Adventure magazine); “One of the Best Places to Live” (Money 
magazine), and “One of the Best Places for Business & Careers” 
(Forbes magazine), among multiple other accolades. 

Boise offers the culture and entertain-
ment of a large urban area in a place that 
feels a little like everyone’s hometown. 
Quality of life is high and residents and 
visitors alike enjoy the unique blend 
of natural beauty and urban comforts. 
Boise is the hub of commerce, bank-
ing and government for the state and is 

located midway between Salt Lake City, 
Utah, and Portland, Oregon. Easily acces-
sible by air, Boise is a direct fl ight from 
many markets in the eleven western U.S. 
states, and only one stop away for the 39 
eastern states. 

The Boise Centre on the Grove will 
be the primary site for the conven-

tion, with attendees able to choose 
between three hotel properties – The 
Grove Hotel; The Hampton Inn on 
Capital Boulevard; and Hotel 43 - all 
at a substantial savings to attendees 
over previous years. Free hotel shuttles 
and a short ten-minute journey from 
the airport to the center of downtown 
will also help registrants save on travel 
expenses. Additionally, attendees will 
be surrounded by pre, post and during 
community event activities, including 
“Art in the Park”, the largest arts festival 
in the Northwestern United States, on 
the Friday, Saturday and Sunday leading 
into the convention; the “Hyde Park 
Street Festival”, a long-running, eclectic, 
neighborhood gathering of crafts, 
entertainment and food on the week-
end leading out of the convention; and 
“Alive After Five”, a popular downtown 
mid-week, summer-long tradition 
featuring food, entertainment and 
people watching immediately follow-
ing the presentation of the IFEA/Haas & 
Wilkerson Pinnacle Awards on Wednes-
day evening during the convention.

For those with more adventuresome 
tastes the best in white-water rafting, 
mountain biking, river tubing, golfi ng 
and more await. Or, you may want to 
plan a side trip to the resort commu-
nities of Sun Valley, McCall, the new 
Tamarack Four Seasons Resort, or one 
of Idaho’s local wineries. Closer to 
Boise you can enjoy the World Center 

Boise’s downtown 8th Street Saturday Market. 
Photo courtesy Boise Convention and Visitors Bureau Alive After Five Summer Concert Series.
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for Bird’s of Prey; 26 miles of pristine greenbelt path-
ways along the Boise River for walking, running or bik-
ing; a spectacular city parks system; hot-air ballooning; 
water parks; the Boise Art Museum and many down-
town art galleries, the Idaho History Museum, the Idaho 
Black History Museum, the Anne Frank Human Rights 
Memorial, the Basque History Museum, the Discovery 
Center, Zoo Boise, the Idaho State Capital Building or 
a visit to the World Sports Humanitarian Hall of Fame 
and the infamous blue-turf football fi eld of Boise State 
University and college football’s post-season Humani-
tarian Bowl. For those interested in seeing the blue-turf 
up close, Boise State hosts a home game against Bowling 
Green at 6 p.m. on Saturday, September 13th, following 
the convention.

If you like to eat, Boise is home to more restaurants, 
per capita, than any city other than Las Vegas…and at a 
much better price! And for sports enthusiasts, Boise is 
home to college and professional football, arena foot-
ball, basketball, baseball, hockey, and tennis teams. If 
you have a specifi c interest, please contact the IFEA staff 
or the Boise Convention & Visitors Bureau prior to your 
visit, or go to the Boise links on-line at www.ifea.com. 
“We look forward to welcoming everyone to Boise, the 
world headquarters for the IFEA, and what promises to 
be a fun and memorable convention experience,” said 
IFEA World President & CEO, Steve Schmader.” We have 
lots of special plans that we are working on. We also 
hope that the savings in hotel room costs, cab fares, etc., 
will allow people to bring additional members of their 
festival and event staffs, volunteers, boards and more, to 
be a part of the IFEA convention experience.” 

Because of the positive initial response, we encour-
age everyone to register early for the convention and 
confi rm your hotel reservations as soon as possible to 
ensure your fi rst choice of properties. For more informa-
tion visit the IFEA web site at www.ifea.com and click 
on the Convention & Expo button on the front page.

Association Alliance 
Partners Encourage 

Support of TIA Initiative 
The CEO’s of the International 

Festivals & Events Association 
(IFEA), International Associa-
tion of Fairs and Expositions 
(IAFE), International Associ-
ation of Assembly Manag-
ers (IAAM), International 
Association of Amusement 
Parks and Attractions 
(IAAPA) and the Outdoor 
Amusement Business Asso-
ciation (OABA) – collectively 
known as the Association 
Alliance organizations – met 
in Washington, D.C. at the IAAPA 
World Headquarters on May 19th & 
20th to discuss ongoing joint programming opportunities, as well 
as a variety of current trends and issues facing our mutual industry. 
High on that list was a presentation to the combined group by 
the Travel Industry of America (TIA) asking for our support of the 
Travel Promotion Act (S. 1661 / H.R. 3232)

In their presentation, the TIA explained that since 9/11, 
“overseas” travel to the United States (which excludes travel from 
Canada and Mexico) has declined signifi cantly, resulting in two 
million fewer overseas visitors in 2007 than in 2000. The decline 
has cost America nearly $140 billion in lost visitor spending and 
230,000 lost jobs. The “Travel Promotion Act” would address 
America’s overseas travel crisis by establishing an independent, 
non-profi t corporation, the Corporation for Travel Promotion, to 
operate a nationally coordinated, public-private campaign – at no 
cost to the taxpayer – to (a) better communicate America’s travel 
policies, (b) communicate improvements to America’s travel pro-
cedures, and (c) invite travelers to visit the United States.

A study released last year by Oxford Economics and Governor 
Tom Ridge, the First Secretary of Homeland Security, indicates that 
a $100 million travel promotion program, combined with other 
visa and entry reforms recently enacted by Congress, would yield 
1.6 million new visitors per year, $8 billion per year in new visitor 
spending and $850 million per year in new federal tax revenue.

The Association Alliance partners agreed that the protection of 
travel and tourism to the United States is critical to all those in 
our industry. Following discussions with the IFEA World Board of 
Director’s, the IFEA will be sending out, via email, links to more 
information, along with a request for your support through com-
munications with your respective representatives in the U.S. House 
and Senate. Please watch for these important communications.

Restaurants along Boise’s 8th Street, Downtown.
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The IFEA has announced 
the creation of a new 
Global Roundtable 
Advisory Council. The 

IFEA Global Roundtable Council 
will serve as an active and in-
volved global industry leadership 
advisory source, the members of 
which serve at the request of the 
President of IFEA World. Mem-
bers of the Global Roundtable 
will proactively support IFEA’s 
worldwide industry programs and 
visions by sharing their experience, 
knowledge, global awareness and 
insights, and use of their profes-
sional networks and resources on 
behalf of the association and our 
common industry. 

The Global Roundtable will also 
serve as an advisory body to the 
IFEA World Board of Directors. 
On September 13th, following the 
IFEA’s 53rd Annual Convention 
and Expo in Boise, Idaho, mem-
bers of the Global Roundtable 
will spend a full day meeting with 
the IFEA World Board of Directors 
to discuss global industry issues, 
trends and the potential roles of 
the IFEA as the global leader in 
the festivals and events industry.

The Global Roundtable includes 
members from each of the IFEA’s 
global regions, in addition to 
representatives from the academic 
research and capacity building 
side of the industry. Some 
members will represent multiple 
regions/capacities. Initial 
members of the IFEA Global 
Roundtable include:

IFEA WORLD
Steven Wood Schmader, CFEE 
IFEA World President & CEO

Henry “Pete” Van de Putte, Jr., CFEE 
IFEA World Board Chair 

Tom Bisignano 
IFEA World Board Chair-Elect

IFEA AFRICA
Janet Landey
South Africa 
(also IFEA Research & Capacity Building)

IFEA ASIA
Zhang Nuan
People’s Republic of China 

Kelven Tan, CFEE 
Singapore 
(also IFEA World Board) 

Professor Gang Hoan Jeong 
South Korea 
(also IFEA Research & Capacity Building) 

Ko Eng Wee
Singapore 

Jimmy Wong
Malaysia/Singapore 

IFEA AUSTRALIA
Bill O’Toole 
(also IFEA Research & Capacity Building and 
Middle East) 

Barry Wilkins 

Leo Jago 
(also IFEA Research & Capacity Building) 

Johnny Allen 
(also IFEA Research & Capacity Building) 

Luke Robinson

IFEA EUROPE
Johan Moerman 
The Netherlands 
(also IFEA World Board)

IFEA Announces New Global 
Roundtable Advisory Council

Allan Xenius Grige 
Denmark

Colm Croffy 
Ireland 
(also IFEA World Board)

Sif Gunnarsdóttir 
Iceland 

Philip Long
United Kingdom 
(also IFEA Research & Capacity Building)

Jeroen Mourik 
Spain
Ulrich Wuensch 
Germany 
(also IFEA Research & Capacity Building)

IFEA LATIN AMERICA
Daniel Baldacci 
Brazil

IFEA MIDDLE EAST
Jackie Wartanian 
United Arab Emirates

IFEA NORTH AMERICA
Ira Rosen 
United States 
(also IFEA Research & Capacity Building) 

Thérèse St-Onge 
Canada 

Charlotte DeWitt
United States

Muriel Anderson
United States

IFEA RESEARCH & 
CAPACITY BUILDING
Dr. Joe Goldblatt
United States/Scotland 

Jeff Jiang
United States/China 



IFEA Webinar Series
Bringing the Information to You!

Bringing the information right to your 
desktop, IFEA’s Webinar Series offers 
professional training and informa-
tion covering a wide variety of top-

ics important to your organization’s success.  
Hosted by industry leaders and special guests, 
presentations can be viewed online from the 
comfort of your own computer without even 
leaving your desk – no travel required!

Registration cost is based on per computer 
terminal, so gather additional staff, volun-
teers, or board members around so they too 
can join you for this learning experience – all 

for the cost of one registration fee!
Selected IFEA Webinars may 

be counted as elective 
courses towards your 
CFEE professional cer-
tifi cation requirements. 
Presenting an IFEA 

Webinar may be counted towards CFEE presentation 
requirements. To insure that course credits qualify, or if 
you are interested in being considered as a presenter for 
an IFEA Webinar, contact Nia Forster at nia@ifea.com. 

Upcoming topics include Risk Management, Environ-
mental Issues at Events, Web/Email Marketing, Economic 
Impact Studies, Human Resources, Sponsorship and much, 
much more! Check out www.ifea.com for an up-to-date 
schedule and information on how to register!

Questions? Contact Nia Forster, 
Vice President/Director of Marketing 
& Communications at nia@ifea.com
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Nominations for 
IFEA Board of 

Director’s Requested

As the IFEA looks to the future 
with new visions and strategic 
directions the Board Nomination 
Committee is requesting nomina-
tions for consideration. A person 
may be nominated by another IFEA 
member(s) in good standing or 
through self-nomination. Nominees 
are encouraged from all IFEA global 
regions. Nominations for the IFEA 
Board of Directors can be submitted 
by sending a (no more than) two 
page description defi ning how 
the candidate meets the criteria 
listed below. 

Successful candidates should dem-
onstrate the following characteristics:

• Knowledge of and interest in serv-
ing the greater global industry

• A well-balanced knowledge of the 
IFEA as an organization

• A sense of integrity 
• Demonstration of ethical behavior
• A commitment to adequate time 

for effective board service
• Open-minded, but confident
• A strong sense of confidentiality
• A record of team orientation with 

no strong personal agenda
• A strong track-record of interest 

and active participation in the 
association and industry

• A positive and supportive attitude
• A belief in the value of volunteerism 

and the ability to support, finan-
cially, participation on the board

• A high level of communication skills

Nominations may be faxed to 
the IFEA Offi ce, Attn: Nia Forster, at 
(208) 433-9812 or emailed to nia@
ifea.com and must be received by 
Friday, August 1st, 2008.  

If elected, Board members may 
serve up to two consecutive three-
year terms. The IFEA Board has 
three regularly scheduled meetings 
per year, and each board member is 
responsible for paying for their own 
individual travel and hotel expenses 
to all board meetings. Not more than 
fi ve meetings (or three consecutive 
meetings) may be missed in any 
three-year term. New board members 
are also expected to attend an orien-
tation session prior to the start of the 
fi rst meeting of their term. 

IFEA Offers New 
Sponsor Forum Program 

As part of our new strategic vision for the future, the IFEA is pleased to offer 
an exciting and cost-effective new program/resource opportunity. In response to 
requests from member events, the new IFEA Sponsor Forum program is designed 
to encourage sponsorship activation and present the hosting event in an industry 
leadership role. The program is designed to help participating events/organiza-
tions throughout the process, from invitation template letters to program 
agendas, including on-site presentations by leading industry professionals. 

“The new IFEA Sponsor Forum program is one of the best investments we have 
made in our sponsorship efforts,” said Joe Vera, President of the multiple IFEA/
Haas & Wilkerson Pinnacle Award-winning Borderfest in Hidalgo, Texas, and 
winner of the fi rst IFEA/Festival Media Corporation Sponsorship Success Award. 
“The response from our sponsors, in terms of increased activation, enhanced 
involvement, and successful up-selling efforts, has been tremendous. We plan 
to make the program an annual event.”

For more information about the IFEA Sponsor Forum program contact Penny 
Reeh, IFEA Associate Director of Business Development, at penny@ifea.com or 
by calling 830-997-8668.

IFEA Offers New Festival & Event 
Tailored Training Programs

The IFEA understands the enormous value of continued training and education 
of staff, volunteers, board members and other key constituent groups. We also 
understand the budget limitations that may preclude bringing a cast of thousands 
to off-site conventions, seminars and conferences. In an effort to meet all needs, 
the IFEA has created a new training option that allows an individual festival or 
event organization to bring in a topically-tailored training program – from one 
hour to multiple days – led by some of the top experts in our industry, to your 
own city. Working with your event, the IFEA can help you to build a cost-effective 
program to meet the needs of as many attendees as you want to include, maxi-
mizing your return-on-investment. From Board retreats to volunteer committee 
chairs; from in-house staff training to sponsors; tell us what your needs are and 
we can help you to build a successful training program geared to your specifi c 
needs, and designed to meet your budget. 

For more information about the IFEA Training Programs contact Penny Reeh, 
IFEA Associate Director of Business Development, at penny@ifea.com or by 
calling 830-997-8668.

IFEA Partners with IIR for Event 360 
in Dubai and Singapore

The IFEA is pleased to continue its partnership with 
IIR Middle East, a global professional training company 
recognized around the world. In the fi rst half of 2008 IIR, 
in association with IFEA, produced two very successful 
“Event 360” conferences for strategic event organizers, marketing and public relations 
professionals in both Dubai and Singapore. IFEA, together with our global affi liates, 
IFEA Middle East and IFEA Singapore, worked together with IIR to provide high-qual-
ity, professional training programs in parts of the world where the events industry is 
growing at a tremendous pace and on an amazing scale. 

IFEA President & CEO Steven Wood Schmader, CFEE opened both confer-
ences, which also included other recognizable IFEA speakers and industry experts, 
including Bill O’Toole; Charlotte DeWitt, CFEE; Kelven Tan, CFEE; Jimmy Wong; 
Julia Rutherford Silvers, CSEP; and others.

“We have begun building a very valuable partnership with IIR,” said Schmader. 
“I am confi dent that our ongoing conversations and work together will lead to 
even more opportunities as we look down the road.”



SPONSOR FORUM
Profi table Ideas For Sponsor Growth
Looking for new ideas to enhance your 
existing sponsorship relationships and 
bring new sponsors to the table? Host-
ing a Sponsor Forum, a newly-launched 
service of the International Festivals & 
Events Association (IFEA), can help your 
event move its sponsorship program to 
the next level of productivity.

IFEA will provide you a turn-key product to host 
a sponsor forum for your event that is affordably 
priced and requires a minimal investment of time 
to produce.

YOU WILL RECEIVE:

• Invitation templates and host implementation 
timelines and strategies.

• An IFEA-trained Sponsor Forum moderator for 
one day of on-site presentation of our customized 
training program and networking activities.

• Suggestions for add-on components to add value 
and build attendance by sponsors.

• Wrap-up correspondence templates and a check- 
list for follow-up activities to boost renewal and 
gain additional sponsor buy-in.

Investment: $2,000, plus related moderator travel 
expenses. The host event will provide the venue 
and basic AV equipment and is responsible for 
the arrangement of all food and beverage or enter-
tainment functions related to the Sponsor Forum 
designed for their event.

IFEA SPONSOR FORUM BENEFITS 

• Help your sponsors learn new ways to activate 
their sponsorship, increasing exposure and direct 
sales opportunities. 

• Brainstorm ideas for non-cash assets that sponsors 
can bring to the table to leverage their investment 
and add value to your event. 

• Facilitate business-to-business relationships 
among your sponsors and create cross-
promotional programs. 

• Demonstrate methods to measure sponsorship 
effi ciency and sales increases. 

• Boost renewals by providing sponsors greater 
buy-in to your event and the business relationships 
you can provide. 

• Thank sponsors by providing an internationally-
endorsed learning tool, networking platform and 
business builder rolled into an entertaining and 
results-focused half day.

Hosting an IFEA Sponsor Forum 
was a tremendous investment for 
BorderFest, which paid off through 
increased sponsorship commit-
ments, new partnerships and a 
greater understanding by our spon-

sors on how to be part of our event. We will defi -
nitely do it again! 

Joe Vera, Ill, CFEE 
BorderFest Association 

Three-time IFEA/Haas & Wilkerson Insurance Grand Pinnacle 
Award Winner; IFEA/Festival Media Corporation Sponsorship 

Success Award Winner; IFEA Hall of Fame Inductee

FOR MORE INFORMATION ON BOOKING YOUR SPONSOR FORUM DATE CALL:
Penny C. Reeh, Associate Director of Business Development • Phone: (830) 997-8668 Email: penny@ifea.com
Ira Rosen, CFEE • IFEA Associate Director of Business Development • Phone: (732) 701-9323
Email: ira@ifea.com • Website: www.ifea.com



56 INTERNATIONAL EVENTS 2008

Few of us will be so lucky as to have our passing marked with 
a special event, but the extended family of noted urban studies 
professor, author, and First Night pioneer Dr. J. Mark Schuster 
recently paid tribute to him in a sunset Luminaria lantern 
lighting ceremony in Cambridge, Massachusetts (USA). 
Schuster died on February 25 of metastatic melanoma.

Dr. Schuster married urban planning with urban celebration 
to create a totally new discipline of studies at the Massachusetts 
Institute of Technology—in effect, giving academic validation to 
a fi eld that many considered frivolous. In this respect, he was a 
true pioneer. 

Often criticized for having too much fun in his given pro-
fession, the Harvard graduate traveled the world infl uencing 

public policy makers on the value of public funding of the 
arts. According to Dr. Dragan Klaic, Permanent Fellow at the 
Felix Meritis Foundation in Amsterdam and keynote speaker 
at IFEA Europe’s recent conference in Iceland, “Mark had 
many relations with European cultural policy researchers and 
was much admired by them, respected and invited to their 
gatherings… he was seen as a welcome interface between the 
European and U.S. cultural constellations and their respective 
political backgrounds.” 

Equally at home in Barcelona or Boston, Schuster sparked 
the passion of hundreds of students and others who have 
spread his enthusiasm and light around the world. The 
Luminaria memorial celebration was, therefore, a fi tting tribute. 

Lighting a candle, illuminating a memory
A participatory art installation held outdoors at MIT’s 

Killian Green, Luminaria involved music, candlelight, and 
remembrances of Mark by those who loved him-- students, 
professional colleagues, and family members, including many 
from his First Night family. The event was designed by Mark’s 
friend and colleague, Barnaby Evans, the creator of First Night 
Providence’s “WaterFire,” the extraordinary public art installa-
tion that turned the revitalized Providence (USA) waterfront 
into a soul-stirring river of fl oating fi re cauldrons accompa-
nied by classical music. Today, WaterFire’s popularity has 
exceeded its original First Night staging, and it is now a 
regular season-long city event—a living legacy of public art.

Schuster had a long-standing relationship with First Night 
celebrations, particularly with First Night Boston (USA), the 
fl agship New Year’s Eve celebration of the arts which spawned 
hundreds of similar celebrations throughout North America 
and overseas. Since its inception in 1976, the one-night, non-
alcoholic festival has been innovative in its ritualistic use of 
the arts to celebrate the passage of time, from one year in the 
Western calendar to the next. Schuster had attended every First 
Night Boston and was known for wearing his entire collection 
of First Night buttons – en masse-- each year.

He was also a long-time board member of First Night Inter-
national, chairing its board in that all-important run-up to the 
Millennium, from 1998-2000. 

Dr. Mark Schuster was a featured speaker at the 2005 IFEA 
Convention in Boston. As First Night lives on, so does Mark 
Schuster and his legacy to urban planning and the arts.

First Night, Last Night: 

J. Mark Schuster, 57
MIT Urban Studies Professor, USA

“It is my hope,” said Evans, “that every time people look at 
Killian Green now, they will remember Mark.”
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The Value of Partnerships
IFEA ASSOCIATION PARTNER

IFEA ASSOCIATION PARTNER

Official Sponsorship  Automation Service Provider

The IFEA’s Association Partners have made
a commitment to the continued success of
our association, our members, and our
industry, today and into the future. We
thank them for their important support and

ask your help in doing the same. Show your
support for these dedicated providers to our
industry by getting to know them and the
high quality products and services that they
supply, better.

www.hwins.com

www.festivalmediacorp.com
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It started with tales of a giant little 
girl who roamed the streets of Reyk-
javik looking for her angry father. 
Steaming geysers were the evening’s 

main stage entertainment, hissing at the 
moon through the cold, snowy night, 
and later, like ancient Romans, visiting 
dignitaries soaked up to their chins in 
healing thermal baths under pitch-black 
skies, anticipating the banquet to come. 
It was the stuff sagas of old were made of. 
This was IFEA Europe’s conference 
in Iceland.

Fast-forward to the hottest city around 
– both literally and fi guratively. At 
106F/40C, Dubai is a sculptural oasis 
of architecture on the edge of a reced-
ing desert-- a “City of Superlatives,” 
where One Thousand and One Nights 
both inspires winners of the Middle 
East Events Awards and defi nes the time 
period needed to construct several new 
cutting-edge skyscrapers. Scheherazade’s 
voice goes on through the night, but the 
story—and the insatiable quest for bold, 
new ideas—never ends in this part of the 
world. This was Event 360, a conference 
for strategic event organizers and destina-
tion management professionals, held in 
the United Arab Emirates. 

Myths and legends are a part of our 
collective cultural subconscious. Over the 
passage of time, regardless of geography, 
the real and the surreal become inter-
woven. How else to explain the magical 
properties of fi re or the spectacle of the 
Northern lights; the sweeping infi nity of 
desert sands or the cold, sure certainty 
of blue ice in argument with erupting 
hot geysers?

In simpler times, we could only 
ascribe these things to a power greater 
than ourselves, and from there, came the 
sagas that put the extraordinary in ordi-
nary, mortal terms and created the rituals 
that bring us together in celebration 
and commemoration.

This is culture at its purest, most 
simple form.

by Charlotte J. DeWitt, CFEE

Fire & Ice:
From Iceland to the Emirates

WORLD
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During 2007, Rotterdam, The 
Netherlands, was the center of an unusu-
al festival, a festival of architecture, where 
the city was put in the spotlight in many 
surprising, striking, and unexpected ways. 

Every two years since 2001, Rotter-
dam has selected a specifi c theme with 
which it draws extra attention to itself 
both home and abroad. These “theme 
years” are closely related to the theme of 
internationalization. 

Following the success of the Rotterdam 
Cultural Capital of Europe 2001 year, the 
city decided to organize a wide-rang-
ing event every two years, one which, as 
its starting point, had an urban theme 
important to Rotterdam. 

Rotterdam 2007, City of Architecture 
drew some 345,000 more visitors to 
Rotterdam than usual, with sixty events 
throughout the year, and generated a 
printed media value of more than $5 
million (approximately 3.4 M Euros).

The City Stage
During 2007, the city itself was the 

podium (on a one to one ratio) for many 
of the activities organized especially for 
the architectural year. Drawing attention 
to buildings that had already been in 
existence for many, many years was not 
the easiest thing to do, but it generated an 
enormous amount of creative ideas that 
were highly appreciated by the visitors. 

  
The Color Purple: 
Rotterdam in 40 buildings

It was important to have a good basic 
program in order to be able to put Rotter-
dam architecture in the spotlight through-
out the year. Forty buildings in the city 
center formed the basis for the program.

FACTS: Rotterdam, City of Architecture 2007 
 GOALS  RESULTS
Additional Visitors 300,000 345,000
Free Publicity 500,000 3,000,000
Awareness of Rotterdam 2007 Among Residents  40%  53%
Number of Visitors Who Had a Positive Opinion  80%  88%

TOTAL VISITORS:
Rotterdam Residents   46%
The Netherlands   45%
International   9%
International During May (av.):   25%

Rotterdam-based “city dressers” Studio 
VollaersZwart furnished the forty build-
ings with striking purple decorations. 
Avant-garde, urban-inspired performance 
art further enhanced the visual experience 
and drew attention to the buildings.

For the public, a recognizable and, 
at the same time, surprising image of 
the city arose when areas of purple 
were applied to the buildings: a vertical 
purple line was applied to the highest 
offi ce building in the city, and one of 
the famous “cube” homes was wrapped 
in purple. An accompanying audio tour 
went into further depth with background 
stories about the buildings. History 
was brought to life with original 
sound fragments: newsreels, interviews, 
songs, advertising.

Almost 25% of all visitors knew about 
Rotterdam 2007 because of the buildings 
marked in purple. 

Rotterdam 2007:
City of Architecture
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“Fire Limits”
The bombardment of Rotterdam during 

World War II was commemorated by a 
one-day visual interpretation on May 14, 
2007, called Fire Limits. Historically speak-
ing, on the morning of May 13, 1940, 
Dutch residents awoke to the broadcast 
announcement that one of three cities in 
The Netherlands would be bombed the 
next day. That city turned out to be Rot-
terdam, which prior to this, had been as 
architecturally charming as Amsterdam.

The Fire Limits border marked the 
area that was destroyed and which now 
constitutes the new city. 

According to an article by Thom 
Roep and Co Loerakker*, although exact 
numbers are not known, it is estimated 
that between 800 and 900 people were 
killed in the raid and some 80,000 
people were made homeless. Around 1 
square mile (2.6 square kilometers) of 
the city was almost completely leveled. 
Some 24,978 homes, 24 churches, 2,320 
stores, 775 warehouses and 62 schools 
were destroyed. 

(*Van Nul to Nu Deel 3-De vader-
landse geschiedenis van 1815 tot 1940 

Page 42, Square 2- by Thom Roep and Co 
Loerakker ISBN 90 5425 098 4 )

On May 14, 2007, sixty-seven years lat-
er, along this nearly twelve kilometer (7.5 
mile) border, one hundred-twenty-eight 
7,000-watt lamps shone their light into 
the sky so that the impact of this drastic 
occurrence became visible to everyone. 

The refl ection of the Fire Limits on the 
low-hanging clouds made a big impression 
on both young and old. People crowded 
into buildings, giving rise to conversations 
among three groups of people: spectators, 
those who had experienced the bombing, 
and those of a younger generation. Directly 
following the Fire Limits event, hundreds of 
photos which had been taken by residents 
of the event were circulated on the internet. 

City in Celebration
On the lighter side of festival entertain-

ment, two highly creative events gave 
participants a unique perspective of the 
city’s architecture.

Cocktails in the Sky literally brought a 
whole new meaning to “getting high” in a 
bar. Suspended from a crane many stories 
in the air, patrons got a bird’s eye view of 

the city’s architecture... and beverages... 
high in the sky.

Rooftop movies also placed viewers-- 
and the screen-- high above the crowds. 

The Bottom Line
The City of Rotterdam fi nanced the fi rst 
2.5 million Euros (US$3.85M) of the 
project. Approximately 1.4 million Euros 
(US$2.2M) income came from sponsors 
(50% cash, 50% in-kind), and 100,000 
Euros (US$ 154,000) came from grants 
from cultural funds.   

Rotterdam 2007: City of Architecture 
redefi nes the word “festival” in a way that 
“event architecture” rarely contemplates. 
Urban renewal will never be the same.

Rotterdam Festivals 
Johan Moerman, Managing Director
P.O. Box 21362
Rotterdam, 3001 AJ The Netherlands
phone: +31-10-433-25-11
fax: +31-10-213-11-60
www.rotterdamfestivals.nl 
email: johan@rotterdamfestivals.nl

Bernard Walsh, Managing Director 
of dmg world media Dubai, and Jackie 
Wartanian, Managing Director of Centre 
Stage Management (CSM) and the head 
of IFEA Middle East and Southwest Asia, 
were honored by regional industry pro-
fessionals at the inaugural Middle East 
Event Awards in Dubai, UAE, during the 
Event 360 exhibition on April 27, 2008.

Walsh Honored for Work 
with Exhibitions

Walsh, considered by fellow profes-
sionals as one of the pioneers of Dubai’s 
exhibition industry, received the award 
for “Lifetime Achievement in the Middle 
East’s Event’s Industry.” During a highly 
successful Middle East career spanning 

more than twenty years, Walsh has grown 
dmg world media Dubai into a major 
player, with considerable reach in the 
Middle East, as well as internationally. 
His enviable portfolio of events includes 
INDEX, Big 5 and The Hotel Show. 

Wartanian Feted for 
Festival Contributions

In the fi eld of festivals and events, Jackie 
Wartanian, Managing Director of Centre 
Stage Management (CSM) was given an 
award for her “Outstanding Contribution 
to the Middle East’s Events Industry.” 

The award was further recognition of 
CSM’s exemplary event promotion and 
management skills since 1999, having 
earlier organized Desert Rock, one of the 

biggest annual music festivals staged in 
the Middle East, as well as Dubai Desert 
Rhythm, and Urban Desert. Wartanian 
also heads IFEA’s regional offi ce serving 
the Middle East and Southwest Asia.

“It was a thrilling surprise, a well-kept 
secret by my staff!” explains Jackie. “I 
dedicate it to my father, Zohrab Teperd-
jian, for all the knowledge and support 
he has given me, as well as teaching me 
to pursue your dreams. I also dedicate it 
to the team behind me for sharing the 
same vision for the future of Center Stage 
Management and its events”.

Award winners in eleven other cat-
egories were honored for cultural and 
sporting events, event products, services 
and support including production, light-
ing, theme and logistics. A judging panel 
made up of internationally recognized 
fi gures from a variety of industry sectors 

Middle East Events’ 
Industry Pays Tribute 
to Walsh, Wartanian
Top industry leaders recognized for outstand-
ing contribution to regional events industry at 
Event 360 showcase in Dubai

Continued on page 62
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Middle East Event Awards: Final Results
Best Meeting/Conference/Congress 
More than 200 People 

1. Winner Turret Middle East - First World Future 
  Energy Summit (WFES)

2. Runner Up Grass Roots - Caterpillar Africa Middle 
  East Region Conference 2007 

3. Runner Up Emeco Travel - 12th World Federation of 
  Tourist Guide Associations Convention

Best Inbound Incentive Programme 
1. Winner Emeco Travel - Tour for DIAC 
  (subsidiary from Renault)

2. Runner Up MVM Events Dubai - Incentive Program 
  for HSBC

Best Event Based Product or 
Service Launch  

1. Winner Action Impact - Formula One Launch 
  Abu Dhabi

2. Runner Up Avantgarde Middle East - Launch of Audi TT

3. Runner Up Avantgarde Middle East - Event for The 
  Blue City

Best Fair / Festival in the Middle East
 

1. Winner Turret Middle East - Taste of Dubai

2. Runner Up Chillout Productions - Dubai International 
  Jazz Festival

3. Runner Up Center Stage Management - Dubai Desert 
  Rock Festival

Best Public Entertainment Event in the 
Middle East 

1. Winner Chillout Productions - Dubai International 
  Jazz Festival

2. Runner Up Action Impact - Formula One Launch 
  Abu Dhabi

3. Runner Up Talent Brokers - Roger Waters - Dark Side of 
  the Moon Concert

Best Cultural Event in the Middle East 
1. Winner Action Impact - du’s Ramadan Tent

2. Runner Up Center Stage Management - Dubai Desert 
  Rhythm Festival

Best Event Demonstrating Corporate 
Social Responsibility

1. Winner Saudi International Center Group - Wedding 
  Group Event

Middle East Event Award Winners

Outstanding Production Achievement 
HQ Creative’s production of Dubai International Financial 
Centre (DIFC) event featured a 350-voice choir, 95-piece orches-
tra, 78-voice ladies’ choir, 28-piece youth choir and 10 soloists… 
plus Mozart in Arabic, illusions, a 174M (571 feet) wide projec-
tion screen, and pyrotechnics—in an amazingly small space.

Best Public Entertainment
Dubai International Jazz Festival, produced by Chillout Productions.
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2. Runner Up Mamemo Productions - Masdar

3. Runner Up Talent Brokers - Roger Water’s Guitar Auction

Outstanding Production Achievement 
1. Winner HQ Creative LLC - Dubai International 
  Financial Centre (DIFC)

2. Runner Up Mamemo Productions - Launch of Dubai 
  Lifestyle City

3. Runner Up Mamemo Productions - Ground breaking 
  of Masdar

Best Use of Event Lighting 
1. Winner Salt & Pepper Events - “O Celebrates”

2. Runner Up Emeco Travel - Inauguration of Sofi tel El 
  Gezirah Hotel

3. Runner Up Center Stage Management - Desert Rock 
  Festival

Best Use of Event Theme/Décor 
1. Winner Mamemo - Abu Dhabi Tourism Authority 
  GIBTM Gala Dinner

2. Runner Up Incentive Productions Net Group - Arabic 
  Themed Evening

3. Runner Up Whisper Events - Launch of Burj Al Alam

Best Achievement in Event Logistics 
1. Winner Harlequin Marquees & Event Services - 
  General

2. Runner Up Center Stage Management - Dubai Desert 
  Rhythm Festival

Outstanding Contribution to the Middle 
East’s Events Industry Award 

1. Winner Jackie Wartanian, Managing Director – 
  Centre Stage Management

Lifetime Achievement in the Middle East’s 
Event’s Industry Award 

1. Winner Bernard Walsh, Managing Director – 
  dmg world media Dubai

Best Event Demonstrating Corporate 
Social Responsibility
Saudi International Center’s Wedding Group Event in Jeddah, 
Saudi Arabia, provided 600 young couples with basic start-up 
items to overcome the obstacles to getting married.

Over $1,320,000 was donated to the newlyweds including $800 
in cash plus an interest-free loan of $1,900; home electrical sets 
valued at $1,400 (two air conditioners, a refrigerator, an oven, a 
vacuum cleaner and a washer); simple home furniture valued at 
$300; and free domestic airline tickets. Additional gifts were gen-
erously sponsored by numerous businesses as a way of enabling 
less fortunate couples to marry without huge dowries. Some 1200 
complimentary guests were also part of the event.

Best Cultural Event in the Middle East
The du Ramadan Tent, by Action Impact introduced visitors to 
a unique Middle East tradition. Du is a telecom operator servic-
ing the UAE.

Best Inbound Incentive Program 
Emeco Travel’s tour for DIAC, a subsidiary of French car maker 
Renault, featured an elegant dinner at the base of the pyramids 
at the Temple of Abou Simbel in Egypt. As a surprise, guests 
were unexpectedly fl own by chartered plane from Luxor, where 
they had toured the temples.

and disciplines were responsible for choosing the winners.
Presented by leading meeting and events industry publica-

tion meetme (Meet Middle East) magazine and hosted by Event 
360, the rebranded conference and trade show is produced 
under the umbrella of PALME organizer IIR Exhibitions, and 
endorsed by IFEA. The event was formerly known as Festivale. 
The awards program was open to companies who plan, man-
age, supply or service exhibitions; consumer, corporate and 
public events; weddings, parties, concerts, venues and theatres.

IFEA speakers participating in the Event 360 conference 
included IFEA President Steven Wood Schmader; Charlotte J. 
DeWitt, USA; William O’Toole, Australia; and Hugh Yii, 
Singapore.

Continued from page 60
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The Little Giant, performed by the French 
group Royal de Luxe, was the highlight of 
the 2007 Reykjavik Arts Festival. It featured 
a three-story (8M/26-feet)-tall giant girl 
puppet made of wood who walked the city 
streets searching for her giant father. Along 
the way, steaming geysers spouted out of 
the street, trees grew out of cars, and city 
busses were found split in half by a myste-
rious force. The crowd walked alongside the 
giant little girl, experiencing these strange, 
surreal happenings. 

The performance of the French street theatre 
company Royal de Luxe was a co-operative 
project of the French festival Pourquoi pas?, 
French spring in Iceland 2007 and the Reykjavík 
Arts Festival. Other contributors to the proj-
ect were the City of Reykjavík and numerous 
institutions and companies run by the munici-
pal authorities, such as the City Hall Executive 
Department, the Harbour Authorities, Reykjavík 
Energy, Straeto bs (the Public Transport 
Company), not to mention the Reykjavík Fire 
Squad and the Reykjavík Police, who acted as 
participants as well as public safety offi cers. 

The two-day performance took 40 people 
735 working days to prepare, and required the 
participation of around 200 people for the 
performance itself.

The main sponsor of the Royal de Luxe 
performance was Glitnir, an Icelandic fi nancial 
investment fi rm. In-kind sponsorship came 
from hotels and airlines, such as Iceland Air. 
Samskip Transport brought Royal de Luxe´s 
equipment to Iceland.

As we go to press, the 2008 Reykjavík Arts 
Festival runs May 15-June 5, and will focus on 
contemporary visual art. 

Myths and Legends: 
The Little Giant’s Visit to the Reykjavik Arts Festival

Charlotte DeWitt, CFEE is president of 
International Events, Ltd., and has worked 
in some 27 countries since 1979, design-
ing and producing over 150 waterfront 
festivals, parades, and international 
events including the fi nale of Singapore’s 
Millennium Chinese New Year’s cel-
ebration and the opening of the Kuala 
Lumpur International Buskers’ Festival in 
Malaysia. A CFEE, she is Past Chairman 
of IFEA/World (IFEA) and founder/ past 
President/CEO of IFEA Europe. She lived 
in Sweden from 1994-2004.

Rent-A-Fence • Pedestrian Barricades
Portable Restrooms • Temporary Power

Parades • Fairs
Festivals • Special Events

800-352-5675 • rentnational.com

Parades • Fairs
Festivals • Special Events

800-352-5675 • rentnational.com
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The fi rst ever IFEA Latin America Behind-
the-Scenes at Brazil’s Carnivals took place this 
past February in Salvador and Rio de Janeiro 

as part of the fi rst meeting between Brazilian 
and Korean Festival organizers. Organized by 

Daniel Baldacci, President of IFEA Latin America 
and Sergio Junqueira Arantes of IFEA Brazil, the 

event was attended by IFEA World President, Ste-
ven Wood Schmader, CFEE; IFEA Korea President, 

Gang-Hoan Jeong, PhD; and eleven additional 
professionals and authorities from South Korea. 

Made possible through the exchange of experi-
ences between both countries, the group had the 

opportunity to discover the details and differences of 
the country’s two main festivals, the Carnival of Salva-

dor and the Carnival of Rio de Janeiro. During the fi ve 
day Behind-the-Scenes, the Korean delegates had the 

opportunity to explore new ideas and different formats 
of festivals, while the Brazilian hosts had an opportunity 

to share Brazil’s creativity and experience in producing 
some of the world’s mega-events to generate tourism. 

In Salvador, attendees had the opportunity to take part 
in the offi cial opening of Carnival where they were received 
by the Governor of Bahia, Jaques Wagner; Mayor, João 
Henrique Carneiro; and the State Secretary of Tourism, 
Domingos Leonelli. At the mayor’s offi ce, the two IFEA 
affi liates signed a bilateral agreement to exchange ideas, 
technologies and expertise in the festival fi eld. In addi-
tion, they agreed to organize a Brazilian Festival in 
Korea in 2009 and a Korean Festival in Brazil in 2010. 

With more than 3,500 hours of music performed, 
227 carnival groups (each with 3,000 revelers), hun-
dreds of VIP skyboxes and 2 million people partici-
pating, the Carnival of Salvador occurs simultane-
ously in three different circuits, blocking 16 miles 
of streets. The IFEA group was able to travel along 
the three circuits of the festival, going inside the 
world’s largest music fl oat belonging to the band 
Asa de Aguia (Wing of Eagle), one of the greatest 
names in Brazilian music.

IFEA delegates also had the chance to observe 
the structure and services of some of the best 
VIP skyboxes along the parade route in the 
“Planeta Othon” and “Express 222,” the sky-
box of the Brazilian Minister of Culture, 
Gilberto Gil. Here, they were also able to 
meet and talk with the famous publicist 
Nizan Guanaes, responsible for the 
creation and selling of the new sponsor-
ship program for the city hall of Salvador. 
For those unable to participate in person, 
IFEA Latin America will present more 
about the Carnival experience at the 
IFEA’s 53rd Annual Convention & Expo 
in Boise, Idaho, this September. 

Closing their stay in Salvador in 
high style, Schmader, Baldacci and 

Junqueira Arantes were invited to ride on the 
music fl oat belonging to the band Motumbá, 
where they had a privileged view of Carni-
val from a truly unique and unforgettable 
vantage point. 

Following Salvador, the next stop was Rio 
de Janeiro, where the day before the parade, 
the IFEA delegates were able to go backstage 
at Samba City - a large, unique production 
center which is home to the workshops of 
all the 12 major samba schools. Hundreds of 
artists were there putting the fi nal details on 
their elaborate fl oats and costumes. Although 
closed to the public the week before the 
parade, they opened their doors exclusively 
to the IFEA at the permission of the President 
of the League of the Samba Schools of Rio 
de Janeiro (LIESA), Jorge Castanheira, who 
welcomed the IFEA group, along with the 
carnival’s director, Elmo Santos. 

The following night, IFEA President Steve 
Schmader was invited to the Sambadrome 
(the carnival stadium) by Mr. Jose Luiz 
Cunha, director of Embratur at the Brazilian 
Tourism Authority, where he watched the 
nine-hour parade and spoke with the Gover-
nor of Rio, Sergio Cabral, who expressed his 
appreciation for IFEA’s visit and his hope for 
future endeavors together.

The next step in the partnership between 
the Brazilian and Korean festivals is scheduled 
for July in Seoul, South Korea, where Daniel 
Baldacci, Dr. Gang-Hoan Jeong and profes-
sionals and authorities from South Korea will 
discuss plans for new festivals. Meanwhile, 
IFEA Latin America is getting ready to receive 
a delegation from IFEA China for the fi rst 
meeting of Brazilian and Chinese Festivals. 

Baldacci believes that ongoing initiatives 
like this highlight the ability of the IFEA 
to unite and improve the festival industry 
around the world through the creation 
of new festivals and the renewal of existing 
ones, using winning ideas and concepts from 
different cultures and experiences.

Carnivals
IFEA Latin America Behind-the-Scenes at Brazil’s
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AMUSEMENT RENTAL

FANTASY WORLD ENTERTAINMENT - Amusement Rental Company, Interactive 
Attractions – Photo Fun, Infl atables, Casino, Mechanical Rides, Foam Dancing, DJs, 
Music Videos, DVD Dance Parties, Bull Riding, Game Shows, Charter Fishing, and 
much more. Contact: Brooks Grady; Address: 124 Jibsail Drive, Prince Frederick, 
MD, 20678; Phone: 800-757-6332; Fax: 410-414-3829; Email: brooks@fwworld.
com; Website: www.fwworld.com.

BANNERS/FLAGS

dfest - DIXIE FLAG EVENT SERVICES TEAM - Producers of all types of fl ags, 
banners, decorations, accessories, and custom net street banners. Contact: Henry 
“Pete” Van de Putte Jr., CFEE, President; Address: P.O. Box 8618, San Anto-
nio, TX 78208-0618; Phone: 210-227-5039; Fax: 210-227-5920; Email: Petevdp@
aol.com; Website: www.dixiefl ag.com.

FIRST FLASH! LINE - Specializing in custom printed promotional materials. Our 
product line includes EventTape (roll banners), hemmed banners, bags, stickers, 
and ponchos, as well as popular specialty items. We pride ourselves on great 
customer service and friendly pricing. Phone: 800-213-5274; Fax: 260-436-6739; 
Website: www.fi rstfl ash.com.

CABLE PROTECTION

CHECKERS INDUSTRIAL PRODUCTS – 
Provides a method of safe passage for vehicles and pedestrian traffi c. Protects 
electrical cable and hose lines from damage. Contact: 

MARKETPLACE
Steve Henry, President; Address: P.O. Box 310, Louisville, CO 80027; Phone: 
800-438-9336; Fax: 720-890-1191; Email: shenry@checkersindustrial.com; 
Website: www.checkersindustrial.com.

CONCESSIONS/CATERING

KWIK COVERS OF NEW YORK - The Kwik-Cover is a custom fi t disposable 
table cover that feature elastic sewn into the edges and self-sticking tape strips. 
Kwik-skirts are also available. Contact: Joe Puglisi; Address: 5110 Velasko Road, 
Ste. 1100, Syracuse, NY, 13215; Phone: 315-498-9253; Fax: 315-498-9254; Email: 
jpuglisi@kwikcovers.com; Website: www.kwikcovers.com.

EQUIPMENT RENTAL

NATIONAL EVENT SERVICES – National Event Services provides temporary fence, 
portable restrooms, mobile storage, & temporary power. Service from coast to coast. 
For a free quote call 800-352-5675. Address: 15319 Chatsworth Street, Mission Hills, CA 
91345; Phone: 800-352-5675; Fax: 818-221-6193; Website: www.rentnational.com.

FIREWORKS

ZAMBELLI FIREWORKS INTERNATIONALE – “THE FIRST FAMILY OF FIRE-
WORKS!” America’s leading manufacturer and premier exhibitor of domestic and 
international fi rework displays. Spectacular custom-designed indoor and outdoor 
productions, electronically choreographed to music and lasers. Phone: 800-245-
0397; Fax: 724-658-8318; Email: zambelli@zambellifi reworks.com; Website: 
www.zambellifi reworks.com.
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PYROTECNICO – America’s leading supplier of quality fi reworks displays, indoor 
& close proximity pyrotechnics and special effects including fl ames, cryojets, 
and confetti & streamer cannons. Contact: Stephen Vitale; Address: P.O. Box 
149, New Castle, PA, 16101; Phone: 800-854-4705; Fax: 724-652-1288; Email: 
svitale@pyrotecnico.com; Website: www.pyrotecnico.com.

INFLATABLES

DYNAMIC DISPLAYS - Designs, manufacturers, rents – costumes, props, fl oats, 
helium balloons and activities in the infl atable medium. Offers a complete and fl exible 
service package, internationally. 37 years of parade/event experience. Address: 5450 
W. Jefferson Ave., Detroit, MI 48209 OR 937 Felix Ave., Windsor, Ontario, N9C 3L2; 
Phone: 519-254-9563; Fax: 519-258-0767; Email: steve@fabulousinfl atabels.com; 
Website: www.fabulousinfl atabels.com.

INSURANCE

HAAS & WILKERSON INSURANCE – With more than fi fty years experience in the 
entertainment industry, Haas & Wilkerson provides insurance programs designed to 
meet the specifi c needs of your event. Clients throughout the U.S. include festivals, 
fairs, parades, carnivals, and more. Contact: Michael Rea, CFEE; Address: P.O. Box 
2946, Shawnee Mission, KS 66201-1346; Phone: 800-821-7703; Fax: 913-676-9293; 
Email: mrea@hwins.com; Website: www.hwins.com.

K&K INSURANCE GROUP, INC. – Serving more than 250,000 events, offering 
liability, property, and other specialty insurance coverages including parade, fi re-
works, umbrella, volunteer accident, and Directors and Offi cers Liability. Contact: 
Dale Johnson, CFEE; Address: 1712 Magnavox Way, Fort Wayne, IN 46804; 
Phone: 866-554-4636; Fax: 260-459-5800; Email: Dale_Johnson@kandkinsur-
ance.com; Website: www.kandkinsurance.com.

MERCHANDISING

CHEM ART – Manufacturer of custom-made 24K gold dimensional ornaments and 
collectibles of real life objects and images meaningful to organizations. Address: 15 
New England Way, Lincoln, RI, 02865; Phone: 401-333-9200; Fax: 401-333-1634; 
Website: www.chemart.com.

PUBLISHING/INTERNET

TRIP MEDIA GROUP - TRIPmedia group is a multi-media information company in 
Atlanta. It produces one publication, two websites, three newsletters, and regional 
road maps serving travel professionals and the public. Its widely recognized database 
drives the print and online media, constantly updated by travel destinations who 
submit their information updates online. Contact: Mark Browning; Address: 3103 
Medlock Bridge Rd., Norcross, GA 30071; Phone: 877-861-0220, ext. 221; Fax: 770-
825-0880; Email: mark@tripinfo.com; Website: www.tripinfo.com.

RESTROOMS

PORTABLE SANITATION ASSOCIATION INTERNATIONAL - Trade association 
representing U.S. and international companies who rent, sell, and manufacture 
portable sanitation services and equipment for construction, special events, 
emergency ad other uses. Contact: D. Millicent Carroll, Industry Standards & 
Marketing; Address: 7800 Metro Parkway, Ste. 104, Bloomington, MN 55425; 
Phone: 800-822-3020 OR 952-854-8300; Fax: 952-854-7560; Email: portsan@
aol.com; Website: www.psai.org.

SPONSORSHIP

FESTIVAL MEDIA CORPORATION – Introducing SponsorFest ™. Get a FREE 
Festivals.com listing and be eligible for national sponsorship. Pay only when we 
succeed. Contact: Jim Shanklin; Address: 2033 6th Avenue, Ste. 810, Seattle, WA 
98164; Phone: 206-381-5200; Fax: 206-621-9339; Email: jshanklin@festmedia.
com; Website: www.festmedia.com.

IEG - Leading provider of information/expertise on sponsorship. Publisher of IEG: 
Sponsorship Report, Directory of Sponsorship Marketing, Legal Guide to Sponsorship. 
Producer: Event Marketing Seminar Series. Analysis: IEG Consulting. Contact: Lesa 
Ukman; Address: 640 N. LaSalle, Ste. 600, Chicago, IL, 60610; Phone: 312-944-1727; 
Fax: 312-944-1897; Email: lukman@sponsorship.com; Website: www.sponsorship.com. 

TICKETING/WRISTBANDS

COMPLETE TICKET SOLUTIONS – CTS provides full service box offi ce manage-
ment including: branded internet & phone sales, event day staffi ng, credit card pro-
cessing, bar-coding & scanning, ticket printing, and consulting. Contact: Ivan Marin; 
Address: 5201 Anglers Ave., Ste. 103, Ft. Lauderdale, FL 33312; Phone: 754-224-
6573; Fax: 954-889-0893; Email: imarin@tixops.com; Website: www.tixops.com.

NATIONAL TICKET COMPANY – Visit us at www.nationalticket.com where online 
ordering is made easy. We offer a large selection of stock designs and bright colored 
Tyvek ® wristbands including holographic wristbands, roll & raffl e tickets, redemption 
tickets, cash ticket boxes, plus an online monthly special that will that save you money 
for any festival or event. All products can be custom printed. Phone: 800-829-0829; 
Fax: 800-829-0888; Email: ticket@nationalticket.com.

PRICE CHOPPER WRISTBANDS - We Chop A Slice Off Every Price! Guaranteed 
to beat your present price for Tyvek and Vinyl Wristbands. The widest range of 
stock designs and colors in both _ and 1 inch widths, with over 200 choices of 
stock bands for same day shipment. Fastest custom printing. Address: 6958 Ven-
ture Circle, Orlando, FL 32807-5370; Phone: 888-695-6220; Fax: 470-679-3383; 
Email: info@pchopper.com; Website: www.pchopper.com.

Putting it All Together: 
Quick Tips for Successful Event Recycling

Follow these tips to create a successful waste reduction 
and recycling program at your next event:

• Get commitment from the top.
• Start slowly and build on success.
• Call your solid waste or public works department for infor-

mation on recycling and composting programs in your area.
• Work behind the scenes with vendors before going public.
• Prevent waste in the first place by requesting that vendors 

use reusable containers instead of disposable items and 
serve condiments in bulk rather than single servings.

• Start with cardboard, beverage containers, and mixed paper.
• Set up recycling bins near trash cans. Ideally there 

should be one recycling bin per trash can.
• Enlist volunteers to monitor and empty bins.
• Keep signs and posters simple; avoid using logos or 

dates so signs can be reused at future events.
• “Close the loop” by buying recycling containers and 

other products made from recycled material.

Whatever type of special event you are organizing, you 
might be faced with recycling challenges. Remember: the 
fi nancial, environmental, educational, and promotional 
rewards that you can derive from a thorough recycling plan 
are well worth the effort.

Continued from page  33

Janice M. Johnson works on the Recycle on the Go 
initiative at the U.S. Environmental Protection Agency 
in Washington, D.C. Janice can be reached at (703) 
308-7280 or johnson.janice@epa.gov.



   IFEA’s key sponsors, like 
   the sponsors of our 
    member festivals and 
    events, play a critical and 
    much-appreciated role. 
    They make our 
    conferences, seminars, 
    educational 
    programming, 
    social networking events, 
    publications, Web sites, 
    awards programs, and 
    other valuable member 
    benefi ts not only 
    possible, but the very 
    best in our industry. Their 
    combined fi nancial and 
    personal support allow 
    us to maximize our 
    service to the festivals 
    and events industry, and 
    help us to position the 
    IFEA as “The Premiere 
   Association Supporting &
   Enabling Festival & Event 
   Professionals 
   Worldwide.”

   Please take a moment to 
   say “Thank You” to these 
   organizations that support 
  the IFEA, our events and 
  our industry, throughout 
  the year. When the 
  opportunity arises, we 
 hope you will show your 
 support and make use of 
 the many great products 
 and services they have to 
assist you.

Official Sponsorship
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www.festivals.comwww.hwins.com

www.zambellifireworks.com www.ifea.com/foundation.htm

www.kandkinsurance.com
www.dixieflag.com

www.hwins.com www.festivals.com

For IFEA Sponsorship Opportunities, contact Shauna Spencer, Director of 
Sponsor Services at +1 (208) 433-0950 x*815 or shauna@ifea.com

Program Sponsors

Association Partners








