
Social media has transformed the way people interact, 
consume information and stay entertained. It has also 
transformed the way businesses interact with their customers, 
by allowing direct communication and targeted marketing. 

I know at times it can be frustrating to keep up with the 
latest trends and hot new mobile apps, but what I have found 
most helpful is to pay attention to the platforms that have 
consistent user growth years after they are launched. 

For example, Facebook is still growing and has remained 
the number one social media platform for the past 13 years. 
Some other great apps experiencing continued growth that 
are always in the news are Snapchat and Instagram. With 
Facebook acquiring Instagram in 2012 and Snapchat recently 
going through its IPO, you can count on these apps to stick. 

But what is the difference between Instagram 
and Snapchat, and how should you be spending 
your marketing dollars on these platforms?

What is Instagram?
Instagram is a simple mobile photo and video sharing app 

that completely changed the way we look at social media, by 
underscoring the importance of capturing moments as they happen. 

Instagram is much less about the opinion-based back and forth 
conversation platforms that many complain Facebook & Twitter 
have become. 

Instagram is currently the third most popular social media site with 
over 500 million monthly users, behind Facebook and YouTube.

What is Snapchat?
Snapchat is also a mobile photo and video sharing app that took 

the concept of capturing moments but integrated fun new twists. 
Although the app originated to send disappearing messages 
to friends, it has evolved into a great storytelling platform. 

Snapchat “Stories” are a combination of 10-second photos 
and videos you take throughout the day. Stories are only available 
on the app for 24 hours and then they disappear forever. 

The fun doesn’t stop here with Snapchat: the app also allows 
you to disguise your face with entertaining face filters. Some filters 
offer voice changing capabilities as well. These filters not only 
distinguished Snapchat from other social media apps but it also 
led to their wild success, especially among a younger audience. 

Which One is Better?
Now that you have a brief understanding of the two 

apps, let’s gauge which app will work better for you. 
As I mentioned, Facebook acquired Instagram back in August of 

2012. At that time, Facebook also attempted to purchase Snapchat 
for $3 billion. With no success, Facebook moved on to multiple 
failed attempts to vanquish Snapchat by purchasing little-known 
Snapchat competitors Poke, Slingshot, Bold, and Flash. 

Facebook, in a final attempt to beat out its competitor, has started 
to implement various Snapchat-like features into the Facebook 
and Instagram platforms by creating Instagram Stories, Facebook 
Stories, and even face filters in the Facebook Messenger app.

The advantage of Instagram and Facebook Stories is that 
you do not need to acquire new followers like with Snapchat 
– you have instant reach because of your existing followers. 

By sheer numbers, Instagram users outnumber Snapchat 
users five to one. And it has the convenience of posting on 
only one platform, since you can automatically push their 
Instagram posts to Facebook. Not surprisingly, there has been 
a significant decline in Snapchat Story usage since the launch 
of Instagram Stories. The functionality is just too similar. 

From a marketing stand point, I don’t want you to jump ship 
on Snapchat. Just try to use the app(s) you feel the audience 
you’re trying to reach is using. You can even export and 
syndicate your Snapchat stories to Instagram for extra reach. 

Snapchat does offer several paid marketing options, like eye-catching 
Snap Ads or the option to build a custom branded geofilter. A geofilter 
allows mobile users to add a location with personalized graphics placed 
over their image or video. For a limited-time and space event, this can 
be a cost-effective option. (Check Fiverr.com to get a geofilter created.) 

Snapchat also offers the marketing opportunity to create 
a sponsored lens. The sky’s the limit with a sponsored 
lens, allowing marketers to create just about anything, like 
turning one’s office in to a basketball celebration! 

With all these fun options across both Instagram and 
Snapchat your next digital campaign is sure to be a slam dunk! 
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