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When the bombs went off at 2:50 p.m. 
on April 15th, world attention focused 
instantly on the horror at the finish line of 
the Boston Marathon, the world's oldest 
annual marathon and one of the most 
prestigious road racing events in the world. 

If you were a runner, a fast runner, you 
could have been a statistic. If you were 
a slow runner, you were diverted from 
the 26-mile (42KM) course and brought 
to safety. And if you lived in the city of 
Boston or its immediate suburbs of Cam-
bridge and Watertown, you were in lock-
down—recorded calls from the Mayor’s 
Office told residents to stay home, lock 
the doors, and stay put. Day and night, 
helicopters shuttled overhead and sirens 
screamed, racing from one side of the city 
to the other through barricaded streets 
eerily empty. Live media broadcasts 
pre-empted all other programming. It was 
a state of siege, a war zone, cell phone sig-
nals temporarily suspended to preclude 
any further detonations; subways, trains, 
and busses at a standstill.

Images still remain—dazed runners 
wrapped in reflective, metallic blankets, 
shivering in the cold spring air of northern 
New England, searching for family and 
friends. A lone woman crying as she talked 
on her cell phone walking through the 
Boston Public Gardens. At the arch of the 
little foot bridge near the famous swan 
boats, a cluster of white-coated doctors 
listening to their leader. Soon, their white 
coats would be stained with blood. Street 
closures, ambulances lined up as far as the 
eye could see, armed police and other law 
enforcement officials at every intersection 
and barricade. Shopping malls closed and 

heavily guarded. School busses filled with 
runners’ gear—unloaded, piled numerical-
ly on the street behind the race headquar-
ters. Hotels in the immediate area guiding 
registered guests caught on the outside, 
through the barriers. 

This is not that story. 
This is the story of rebirth and heal-

ing—the rejuvenation of the soul of a 
city-- and Boston did it—and continues 
to do it—flawlessly and relentlessly.  

Boston Strong
Overnight, Massachusetts Governor 

Deval Patrick and Boston Mayor Thomas 
Menino announced the establishment 
of The One Fund Boston to raise money 
for the benefit of those families most 
affected by the tragic events of the Boston 
Marathon. Key to the launch of the fund 

was a US$1 million commitment by John 
Hancock Financial Services, headquar-
tered in Boston for more than 150 years 
and a major sponsor of the Marathon 
since 1986. Other corporations and some 
185,000 individuals soon followed suit, 
with over US$69.8 million raised since 
the fund was founded on April 16, 2013.

From that initial response in April, her-
alded by a proliferation of street banners 
proclaiming “Boston Strong. Help Heal: 
The 1 Fund,” the groundswell of support 
has grown daily, as much the peoples’ 
expression of solidarity as the city’s. 
Throughout Boston, both immediately 
and continuously thereafter, the psycho-
logical healing goes on, even now.

Once the street barricades were re-
moved, city busses began to run again, 
with those on Boylston Street, the site of 
the bombings, displaying rotating mes-
sages that alternated with the name of the 
destination: We Are One Boston>Route 
39> Boston Strong> Route 39.

 Businesses along the finish line at 
Boylston Street painted their windows 
with the Marathon colors of blue and 
yellow, emblazoning the message on their 
storefronts: Boston Strong.
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 And at nearby Copley Square, what 
started as a peoples’ display of flowers and 
wreathes at the closest street barricade to 
the finish line, grew so large that it was 
moved to the park and became a living 
memorial to the victims, a memorial with 
a message: We are Boston. Boston Strong. 

In a novel way of emotional healing, 
members of a local canine corps walked 
the streets with specially trained dogs 
which pedestrians petted and interacted 
with as a form of grief therapy. 

   
The T-shirt as Fundraiser

And of course, overnight there were the 
inevitable solidarity-themed T-shirts… 
this time, with a twist: profits were donat-
ed to The One Fund. 

The Boston Athletic Association (BAA) 
with BAA sponsor Adidas, official apparel 
supplier to the Boston Marathon for the 
past 25 years, offered commemorative 
T-shirts with “Boston Stands As One” and 
the logo of the BAA as the design. The 
first batch of the shirts sold out almost 
immediately according to an April 19th 
article in BloombergBusinessweek.com, 
with the full purchase price of each shirt 
donated to The One Fund. According to 
BAA Marketing and Communications 
Director Jack Fleming, more than US$1.3 
million was raised for The One Fund. The 
limited-edition shirts sold for US$26.20, 
a price inspired by the Marathon. 

Another T-shirt, the Boston Strong 
T-shirt, was an initiative conceived the 
evening of the bombings by Nicholas 
Reynolds and Chris Dobens, later joined 
by Lane Brenner, all students at Boston’s 
Emerson College. The blue and yellow 
T-shirts were a unique, non-profit fund-
raiser:  $15 of every $20 sale was donated 

to The One Fund Boston, with the re-
maining $5 allocated to production costs. 
By the end of May, the trio had raised 
$870,000 for the fund. The shirts are still 
available throughout Boston.

Beyond the fund-raising aspect of these 
shirts, people continue to wear them 
as a show of solidarity and a means of 
boosting the psychological healing of the 
city—each a type of walking billboard.

You’ve Got a Friend: Boston in 
Concert

The Boston Strong benefit concert on 
May 30th sold out online in five minutes 
for the 19,600-seat TD Garden event. 
Organized by Live Nation New England 
to benefit Marathon bombing victims 
through The One Fund Boston, the Boston 

Strong: An Evening of Support and  
Celebration raised more than US$2 mil-
lion, the largest donation from a single 
source to The One Fund Boston accord-
ing to its organizers. 

Headliners such as Aerosmith, Boston, 
James Taylor, J. Geils Band, and New Kids 
on the Block, all with roots in Boston, 
plus luminaries such as Carole King and 
Jimmy Buffet, waived performance and 
licensing fees to help the cause. John Han-
cock Financial Services, a major Boston 
Marathon sponsor, covered the editing 
and post-production costs for the June 
29th  broadcast of the concert on Boston’s 
WCVB-TV (Channel 5) for those unable to 
get tickets to the live May concert.

The healing continues.
The Marathon finish line has been 

repainted. Stores and restaurants along 
Boylston Street have reopened. In May, 
a pub crawl along Boylston Street with 
inexpensive drinks was launched to draw 
people back to the area of the explosions. 
A 10K race sponsored by the BAA took 
place on Boston Common on June 23rd 
with some 6,500 runners participating… 
fearlessly. Every single runner showed up.  
The city reclaimed itself.

At Fenway Park, home of the Boston 
Red Sox baseball team, singer Neil Dia-
mond came to center field for the team’s 
season opening game and sang a live 
performance of his song Sweet Caroline, 
typically sung during the “seventh inning 
stretch” of a home game. He waived all 
royalties and instead, gave them to The 
One Fund. 

But the fund-raising still has not 
stopped.

Even after payments of nearly $61 
million were made to Marathon bombing 
victims in late June, donations continue 
to pour in from contributors ranging 
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from PGA golfer Henrik Stenson, who 
pledged a portion of his recent $1.44 
million Deutsche Bank Championship 
winnings, to the popular Maine outdoor 
apparel retailer L.L. Bean, who sold out 
3,500 tote bags at $49 each to raise mon-
ey for the fund. The bags were made from 
an old infield tarp from Fenway Park. 

One of the more unusual fundraisers 
came from an unlikely source: tattoos.  
Hundreds of people dealt with their 
emotional devastation by getting tattoos 
to memorialize the event. Tattoo artists of 
Good Mojo Tattoos in Beverly, Massachu-
setts, raised $4,000 to help victims, with 
the initial weekend event extended into 
two weeks due to public response.

There is even a bill before the Massa-
chusetts legislature to create a “Boston 
Strong” license plate, with proceeds to 
benefit The One Fund. A similar plate 
has raised $4.4 million for Massachusetts 
9/11 victims since 2003. 

And after months of repairs, Marathon 
Sports, site of the first explosion at the 
finish line, has reopened.

  
Boston Strong: Instant 
Solidarity

Thomas Grilk, Executive Director of 
the Boston Athletic Association (BAA), 
explained Boston’s solidarity at a Fourth 
of July address at Boston’s historic 
Faneuil Hall Marketplace just prior to the 
city’s annual national day celebration at 
the Esplanade, the original target of the 
bombers. The BAA has organized the Bos-
ton Marathon® since the event’s inception 
in 1897. Excerpts below:

“…The strength of Boston is the 
strength of Bostonians…we’ve been Bos-
ton Strong all along. It’s in our nature.  In 

our culture.  In our history—In the dark-
est early days of the Revolutionary War, 
Sam Adams wrote a friend with a message 
Bostonians have taken to heart across the 
ages: “Nil desperandum," he said.  "Never 
despair.” And we never do…

What is Boston Strong?  It means that 
people here have the will to live their 
lives in their own way, no matter what the 
challenge.

We have heard the term Boston Strong in 
the days since April 15.

But the essence, the core, of that 
strength was there long before.  We were 
Boston Strong that April night in 1775 
when Paul Revere set out on a midnight 
ride—Boston Strong when the city went 
up in flames in 1872—and Boston Strong 
the moment the first bomb went off on 
Boylston Street on April 15—all before 
those two words, “Boston” and “Strong,” 
were put together on a single sign.

Because as soon as that first explosion 
was heard, people did what good sense 
and sweet reason would tell any of us 
NOT to do—they ran TOWARD the bomb, 
and then, they ran toward ANOTHER one…

In the days and weeks and now months 
that have followed, we have seen that 
Boston Strong stands as a symbol for what 
we already knew:  that people here won’t 
be stopped by the acts of a few, no matter 
how horrifying, no matter how calculated 
to make all of us cower and hide…

That is the strength of Boston; that is 
the “strong” in Boston Strong.

It is the strength to be yourself, and to 
do what you always do, even if someone 
goes to merciless, evil lengths to try to 
stop you.  Even if they kill and maim. 
Even if they threaten thousands of peo-

ple, and injure hundreds of them.
The strength to say we do not and will 

never give in to those who attack us in 
this way—to say that we will honor those 
who died and those who have suffered, 
honoring them by living our lives as 
Americans and helping those injured vic-
tims to do the same—that is the strength 
of Boston.

And there will need to be another 
element of that strength.  The strength 
we give in our support to those who were 
injured, and those who lost family mem-
bers.  We need to unite to help them re-
main Boston Strong, as they deal, for the rest 
of their lives, with what happened on April 
15.  It is a commitment we all will share.

Boston Strong is a rallying cry.  But it 
is a cry that envelops a truth that sustains 
us all. And like so many powerful truths, 
ours is a simple one. It is just this:  We 
don’t give in.  The people injured in April 
don’t give in. You here today, you don’t 
give in.  The hundreds of thousands of 
people we will see tonight on the Espla-
nade, they don’t give in.  Our nation’s 
founders, who declared on the Fourth of 
July that the strength of this nation would 
be the freedom to live our lives without 
fear, they didn’t give in.  And the people, 
who live their lives every day, here and 
across America, don’t give in. They, and 
we, all of us, are borne on by that endur-
ing strength.

A simple. enduring strength.  We don’t 
give in.

No matter what.
That’s the strength of Boston. And it 

makes all of us, enduring and forever, 
Boston Strong.”
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