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Does anyone out there not want media coverage of their event? If so, then STOP 
now and move onto the next article in this wonderful publication filled with valuable 
information. This article will not advise you how to advertise your event or publicize 
your event or market your event or budget your event…this article will help you learn 
to be comfortable talking about your event:

In front of a camera
At a live radio interview
In front of a crowd
To a reporter

I might have a slight advantage over most folks reading this article. You see, before 
I entered the festival and event business, I was an actor for many years…Crowds 
don’t bother me, microphones don’t bother me and cameras don’t bother me. I LOVE 
THE ATTENTION!!! But the good thing about my background is that I can share 
some of my secrets with you. 

Are you ready? Good…then ACTION… (this means start in TV terms).
There is some pre-work to be done prior to talking about your event…and you 

probably already have it in your head…You must have complete knowledge of your 
event (brain power). You must be prepared (I was a former boy scout, as well). You 
must dress for success (thank you John Molloy). You must be able to communicate 
a compelling vision (I read a lot of self-help books). And, you must be able to…drum 
roll…SMILE!!!

STOP HERE…think of a joke…tell someone and laugh…how do you feel? Are you 
smiling? Here’s one…why did the chicken cross the playground...to get to the other 
SLIDE…HAHAHAHAHAHAH. I think of a joke every time before I am ON…this re-
laxes me and makes my face feel better.

•
•
•
•
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Know Your Stuff 
Can you talk intelligently about the 

history of your event? How about the 
attendance numbers? Do you know your 
financials inside and out? This is always 
asked of me from a reporter, because my 
events are run by a City and disclosure 
is public knowledge. Don’t forget your 
entertainment and other activities. Your 
guests want to know. What is new at your 
event this year? And always remember 
your Sponsors…you know they like to be 
mentioned as many times as you can.

Be Ready To Shift Gears
You never know what the reporter; 

DJ or crowd might ask you. It is usually 
all over the place. The questions might 
go from sponsors, to budget, to current 
events, to weather, to vendors, to the pa-
rade, to safety, to??? You have to be quick 
on your feet to be able to shift gears. 

Know Current Events That 
Might Affect Your Event

Has there been an accident or story 
from another event nearby that might be 
asked of you? If you remember the older 

gentleman at the Santa Monica market 
a few years back that hit the accelerator 
instead of the brake and ran over some 
vendors and guests at the event, well re-
porters want to know how we can prevent 
that from happening. In 2008, you might 
remember the shooting on the Friday 
after Thanksgiving at the Toys “R Us in 
Palm Springs, CA? Palm Springs is just  
20 minutes from Indio. That happened 
one week prior to my Tamale Festi-
val…and as I was being interviewed live 
on camera a couple of days later, the re-
porter, out of nowhere, asked me if I was 
worried that something like that could 
happen at the Tamale Festival. I had to 
improvise… “Our Police Department has 
learned from that situation and is taking 
precautions to prevent that from happen-
ing…I assure you that the safety and well 
being of our guests is our top priority.” I 
have no idea where that came from in my 
head, but it came across like I knew what 
I was talking about.

Know Your Crowd
I always start with a “clean” joke to 

warm up the audience. Laughter makes 

everyone feel more comfortable (unless 
the joke isn’t funny, then it’s very un-
comfortable). I am sure all of you know 
at least one very funny joke. Imagine 
everyone in their underwear? Would that 
calm you down? Maybe…how about 
all of them in their birthday suits? (Be 
careful, that might weird you out). Try 
to be relaxed in this situation, make sure 
you breathe and focus on everyone in the 
room. You might get some smiles from 
people and that will make you feel better. 
Do you know someone in the room? Ask 
them before you speak to smile when you 
look at them…this will help.

Know The Reporter
You can find bios on reporters on most 

of your station’s websites. Where are they 
from? How long have they been doing 
the job? Have they been to your event? 
Find out what school they went to or 
where they were before this current job. 
You will have some time with them be-
fore you are live. You will have some time 
in between segments…small talk off the 
air will make you feel more comfortable 
with them when you are on-the-air. You 
might even find something in common 
with them. One reporter that I had an 
interview with lived in the next town over 
from my hometown when we lived in 
Pittsburgh…What a coincidence and we 
are now good friends. You never know!! 
You can possibly use this information 
during the interview. I was talking off the 
air to a reporter about my tamale festival 
and she mentioned that she had never 
tasted a tamale and that she was on a 
diet and didn’t want to taste the tamales 
that we made on air. Our segment was on 
“how to make a tamale,” and I had one of 
my vendors there making tamales. Unfor-
tunately, for her, I mentioned this on our 
last segment and she couldn’t say no on-
air…She ended up tasting a bit of tamale 
and choking a little, we all laughed and 
the segment was great. Try to obtain the 
reporter’s cell phone number. This will 
help you in case an emergency arises.

STOP…how about another joke...
What do you get from a pampered cow...
spoiled milk. HAHAHAHAHAHA!

Know The Camera Person
Use their set-up time to strike up a 

casual conversation (don’t bother them 
too much, though). Where are they from? 
Have they been to your event? The cam-
era person will make you look good…or 
not good. Don’t be afraid to make sug-
gestions to them…tell them what angle 
might be best or what to have in the 
background (a sponsor banner in the 
background is always good). He might 
have another idea and that’s OK, but you 
know what will make your event look 

The camera person will 

make you look good…

or not good. Don’t be 

afraid to make sug-

gestions to them…

tell them what angle 

might be best or 

what to have in the 

background.
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Jim Curtis has been an actor since 
he was 10 years old. He is originally 
from Pennsylvania, and moved to 
Boston in his early twenties. In Bos-
ton, he earned his SAG and AFTRA 
union cards after being cast in a 
national Budweiser commercial and 
having recurring roles in the TV show 
“Spenser: For Hire.” He moved to 
California and continued acting. He 
has been on numerous shows and 
commercials. He has been involved 
in many special events including 
concerts, major golf tournaments and 
festivals. He currently runs the Indio 
International Tamale Festival for the 
City of Indio, CA. The City of Indio’s 
tag line is the “City of Festivals.”

great!! What is your best side? (You might 
fight over the reporter with this one…so 
let the reporter win). Help the camera 
person, help you!! Be sure you ask how 
the shot will happen. Will they start on 
you and then move the camera towards 
your event area? Will they zoom in from 
the event area to a close-up on you? Are 
you in the shot with the reporter or off to 
the side?

Respect the Time of the 
Reporter

Confirm and double check the inter-
view time. Be at least 15-30 minutes early 
for the interview. Don’t make them worry 
if you will be there or not. Be prepared. 
Make notes on a couple of index cards 
and have them with you. The reporter 
will most likely tell you the questions 
they are going to ask prior to going 
on-air. Have your answers in your head. 
Reporters must do camera checks and 
sound checks prior to going on-air. Be 
respectful of this and don’t chit-chat too 
much. They are on a time schedule (usu-
ally down to the second).

Don’t Use Yes or No Answers
Dead air time is uncomfortable and 

bad for everyone. Reporters use your 
answering time to think of the next ques-
tion. Don’t drag on with your answers, 
though. Make them short and sweet. 
End your answers with a positive word 
or statement…i.e. “We have a carnival 
and a kiddieland, so there is something 
for any age child and it’s going to be a 
great event.” “Our 4 stages of entertain-
ment, including our new ABC Company 
mariachi stage, will be rocking all day and 
it will be awesome!!” Know your facts 
that you want to get on the air such as, 
Sponsor mentions, dates, times, is there 
anything free???

Do You Care About What 
People Think of You? 
Why???????????????

 Of course you want to look good, but 
it’s OK to be goofy sometimes…

Let loose and don’t worry about it. It 
will be alright. Your event will be remem-
bered, if the audience remembers you.

Learn and Practice
Take a local class on acting or improv. I 

love to watch “Whose Line Is It Anyway.” 
This show has some serious improvis-
ing. These actors have mastered the art 
of improvising. Practice in front of a 
mirror. Better yet, set up a video camera, 
playback and look for the little things you 
do without knowing. Are you a blinker? 
This is common among nervous present-
ers. Do you rock back and forth or side 
to side when speaking? This is very tough 

on a camera person trying to keep you 
within frame. Do you fidget? Do you have 
a nervous laugh? Do you say “uh” a lot? 
I am very tough on my local newscast-
ers. I see their quirks and my DVR allows 
me to rewind and show my wife. She 
laughs because she doesn’t notice these 
things at first. When you have a chance, 
present to a group. Most conference or 
convention seminars you attend will have 
a break out group to identify a problem 
and come up with a solution. I guarantee 
that there will be someone in the group 
who says… “I’ll take notes, so I don’t 
have to present.” WRONG…step up and 
present…this gives you another chance to 
overcome your fear and learn.

Learn to Ad Lib
Can you carry on a conversation with 

someone? Then you can ad lib. Can you 
answer their questions without stum-
bling? Then you can ad lib. You have no 
idea what that person might ask you, 
but you answer fine, correct? This is the 
same on camera or on the radio or in 
front of a group. Here are a couple of 
beginning words that you can use if you 
are stumped by a question and trying to 
think of an answer: “Yes…and”; “That’s 
true…but”; “You’re right…and.” 

STOP…Ok, one last joke…why did 
the tomato turn red…because he saw the 
salad dressing…HAHAHAHAHAHAHA

Baby Steps…Larger Steps…
Giant Steps

Try leading a small meeting at first 
and being the speaker of the presenta-
tion. Maybe do a presentation to a larger 
group like a Rotary Club meeting or a 
City Council meeting. Ask a newspaper 
reporter to interview you about your festi-
val. Talk about your event with a radio DJ 

on-air. Talk to a TV reporter with a cam-
era rolling…most of these are not done 
live, but edited and used later during the 
reporter’s story. Then you will be ready to 
talk about your event with a TV reporter 
LIVE ON-AIR. Don’t forget to SMILE!!!

OK…CUT… (this means stop in  
TV terms). 

As a public employee, I must watch 
what I say. It can come back and bite 
me in the backside. I have fun when I 
speak and I always DVR my interviews. I 
am very critical of myself; this helps me 
for my next interview. Don’t just jump 
into public speaking; it can knock you 
down quickly. It is scary, but a challenge 
you can overcome. Remember…practice 
makes perfect. And SMILE!!!

Be at least 15-30 minutes 

early for the interview. Don’t 

make them worry if you will 

be there or not. Be prepared.


