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Leveraging the Internet to Market Your 
Event - An Event-centric Focus on Search 
Engines 

Bruce Lupin, CEO 
Edgeworks Group 
Irvine, CA 
The term “online marketing” means different things to different people. 
In this webinar, you’ll get an overview of the “online marketing landscape,” with a focus 
on one of the most talked about areas in Event Promotion, search engine marketing. 
Getting visibility on Search Engines like Google and Yahoo have become a critical 
component to marketing a successful event. We’ll answer common questions such as, 
“How is Google changing the way it ranks websites today?” “How do people search for 
local events?” “What can I do today to jumpstart my online visibility?”  
 
Bruce Lupin brings more than 20 years of experience in the interactive industry. In 
1992, he founded Interactive Development Corporation (IDEV), a Silver Spring, 
Maryland-based online services consulting and development firm. Here he worked with 
several online services including America Online, IBM WorldAvenue, Prodigy, 
Compuserve, and Microsoft Network and grew the company to $5M in revenue and a 
team of 75 people. Bruce’s role included leading the most strategic website projects 
including Al Gore’s Presidential campaign, The Smithsonian Institute (Duke Ellington 
jazz site), an ecommerce site for fashion designer Stuart Weitzman, and museum sites 
for the Pope John Paul II Cultural Center and The City Museum (Washington DC). In 
March of 2003, Bruce took his passion for online marketing and formed Edgeworks 
Group, an internet marketing and development company. Clients range in size, scope 
and industry including: non-profits, ecommerce, publishing, and regional businesses.  
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