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And the Gold Pinnacle for the “Best Cancellation of an Event” goes to…    No one in our industry 
has ever seen anything like this before.  After we emerge from the Five Stages of Grief what 
can we say we have learned? Since March, CSG has had to manage and renegotiate dozens of 
sponsorships in the midst of postponements, rescheduling and the cancellation of consumer 
shows, festivals, bike rides, conferences and concert venue seasons.  Along the way, we’ve 
learned a great deal and discovered a number of strategies to preserve and potentially grow 
sponsor relationships even as we cancel events.  
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