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Rock Star Qualities  

  Talent 

ǆ  Drive 

ǆ  Confidence 

ǆ  Persistence 

ǆ  Relevancy 

ǆ  Tuning in to  

 Your Audience 

 Industry Trends 

 Your Heart  

 Your Passion 

ǆ Practice, Practice and MORE Practice 

 

 



It's all about connecting people!  

Through your efforts  

as Rock Star  event planners  

you give your sponsors  

a chance to connect  

with your audience,  

allowing them to become  

the Rock Stars  

of  their own industries. 



Sponsorship Is  

The relationship between a sponsor and an event in 

which the sponsor pays a cash or in-kind fee in 

return for access to the commercial potential 
associated with the event.  

 

It is an investment.  
 

It is a marketing function to raise brand awareness.  
 

It is a sales function to move more products. 



Sponsorship Is Not  

Fundraising  One-size-fits-all 

Groveling   Canned 

Begging   Ready made 

Pleading   Gold, silver, bronze 

Asking for money  Boring 

 



So what' the secret to a  

successful relationship?  

If  I knew that answer ð I'd hit the talk show circuit! 

The key to any relationship is knowing yourself  really well.  

As an event organizer, it's your responsibility to examine with 

a critical eye all that your event has to offer. 



Rock Star Strategy #1  

  Take Inventory -Assets Checklist  

 It is essential to know your event thoroughly, to have 

a complete inventory of  all of  the key components  

of  your event, and to know whether they are owned 

or controlled by you,  

so that they can be  

provided as rights and  

             benefits in  

             exchange  

             for sponsorship. 



Event Inventory -Assets Checklist  

ÅEvent Stats 

 Location, Dates, Venues, Primary Elements 

ÅAudiences 

 Attendees, Membership, Volunteers, Board 

ÅMarketing / Media / Promotion  

 Ad Mix, Historic PR, Collateral 

ÅOn Site 

     Booths, Stages, Recognition 

ÅHospitality  

 Admission, VIP Areas & Events 

ÅConnections 

 Mailing Lists, Databases 



Rock Star Strategy #2  

ÅFree visibility, spend less on ads 

ÅLeverage other sponsorships 

ÅBecome partners in building  

     engaging media coverage  

    Develop Media Sponsors  



Maximize Media Sponsorships  

ÅMake connections outside of  
your area 

ÅSearch for niche market 
mediums that fit your event 

ÅBuild story lines that allow your 
event to gain exposure at key 
times throughout the year 

They operate in a 24/7 world where  

access and immediate follow up are essential. 
 

Assign a PR pro or designated point person 

to manage the relationship.  



Å Go surfing! 

Å Look beyond your area for 

leads and prospects 

Å Look at different brands 

within the same company 

Å Look at different divisions 

within the same company 

Å Share your discoveries  

with other ROCK STARS  

Rock Star Strategy #3  

Å Examine the political, social and economic climate for 

each prospective sponsor 

       Research, Research and Research  


