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Order online at www.goodfellowpublishers.com/evaluation

Event Evaluation: 
Theory and methods for event 
management and tourism 
By Donald Getz

This is the first textbook and reference work on evaluation intended for event 
management and event tourism. 

Drawing upon generic evaluation theory and methods, event and tourism 
research and real-world experiences, the author provides concepts and tools 
needed for establishment of a comprehensive evaluation system and the 
implementation of varied evaluation projects. 

The strength of this book lies in its emphasis on evaluation foundations, both 
theoretical and methodological, enabling the student and practitioner to adapt 
the evaluation process to many situations using: 

• A range of tools from simple checklists to more advanced logic models;

• Specific chapters devoted to the most challenging evaluation contexts: 
the visitor and their experience, quality and human resources;

• A chapter devoted to exploring different evaluation challenges in the 
full range of planned events, including the tourism dimension; 

• An introduction of impact assessment. 

A complete suite of tutor resource materials to accompany the text are available 
to download at www.goodfellowpublishers.com/evaluation. 

Announcing the first title in the 

Event Management
Theory & Methods series

Hardback: 978-1-911396- 61-1      Paperback: 978-1-911396-65-9     eBook: 978-1-911396-62-8
£85.00; €105; US$125 £34.99; €45.00; US$55.00              £34.99 plus VAT; €45; US$55 

Available as echapters from www.goodfellowpublishers.com/evaluation priced at £4.99; €5.99; US$7.99

Inspection copies are available for bona fide lecturers at www.goodfellowpublishers.com/evaluation
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WAYS TO ORDER
ONLINE Order securely online at www.goodfellowpublishers.com

and pay via PayPal. 
EMAIL email your order to: customerservices@goodfellowpublishers.com
BY PHONE Call the following number/s: 

Inside UK: 07748 635789 or 07919  576 615
Outside UK: +44 7748 635789 or  +44 7919 576 615

BY CHEQUE Make cheques payable to: GOODFELLOW PUBLISHERS LIMITED and send to: 
Goodfellow  Publishers Limited, 
26 Home Close, Wolvercote, 
Oxford, OX2 8PS,  UK

BY BACS to NatWest Bank Goodfellow Publishers Limited, Account number: 4057 1874,
Sort code: 60-01-01 , IBAN- GB90NWBK60010140571874 
Swift- NWBKGB2L

Or order from all main book suppliers and retailers.

EVENTS MANAGEMENT IN THEORY AND METHODS SERIES

ABOUT THE SERIES EDITOR

Donald Getz is Professor Emeritus, the University of Calgary, Canada, where he was 
teaching and researching within the Haskayne Business School from 1991 through 2010. He 
is a leading international tourism and event-studies scholar and was co-founder of the 
research journal Event Studies in 1993.  He has authored or co-authored well over 100 
refereed journal articles and a number of bestselling books.

ABOUT THE SERIES
The Events Management Theory and Methods Series examines the extent to which 
mainstream theory is being employed to develop event-specific theory, and to 
influence the very core practices of event management and event tourism. Each 
compact volume contains overviews of mainstream management theories and 
methods, examples from the events literature, case studies, and guidance on all 
aspects of planned-event management. They introduce the theory, show how it is 
being used in the events sector through a literature review, incorporate examples and 
case studies written by researchers and/or practitioners, and contain methods that 
can be used effectively in the real world. With online resource material, this mix-and-
match collection is ideal for lecturers who need theoretical foundations and case 
studies for their classes, by students in need of reference works, by professionals 
wanting increased understanding alongside practical methods, and by agencies or 
associations that want their members and stakeholders to have access to a library of 
valuable resources. 

Forthcoming titles in the series due for publication in 2018 include:
Event Stakeholders (Mathilda Van Niekerk and Donald Getz) 
and
Event and Tourism Impact Assessment (Donald Getz)

See www.goodfellowpublishers.com for more details, to order inspection copies 
and for updates on new titles as they are announced. 
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