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• In today´s modern era, events throughout the world attract countries 
and regions from every corner



• By participating in them, countries seek to promote their 
best assets, whether it is cultural, economic, scientific, 
among others.



But, besides the traditional icons recognized
worldwide, what is a country seeking to promote?



• In the case of Mexico, our “Brand” seeks to not
only promote our rich cultural legacy that is
represented in Mariachi or Tequila, but also our
position in the world and the wide variety of 
contributions that our country offers.



Mexico in the World



Mexico’s position in the world:

• 14th in terms of territory (1, 973 sq km).

• 11th in terms of population size (120.8 million)

• 14th in terms of GDP (1,088 bn)

• 13th top trader of goods (1.8% of world)

• Mexico is ranked as the best country to establish a
business in Latin America (35th in the world)

• Mexico City is the one of the largest cities in terms of
population (19.5 million)





• On February 2, 2012, President Enrique Peña Nieto and the three leading
opposition parties signed the Pact for Mexico, whose aim is to promote growth
and development.

• As part of this pact, 11 important reforms were approved by Mexico’s Congress
and have significant impact in the country´s economy.

• These reforms were crafted to make it more attractive to invest and do business
in Mexico.



MAJOR REFORMS  (2013)

Political

Energy

Financial

Fiscal

Educational

Telecommunications

Labor

Economic Competition

Criminal Procedure

Appeal Law

Transparency



These reforms have already brought results:

 Mexico has opened up bids to foreign companies for the exploration, drilling and production of oil in

the country´s reserves.

 Mexican citizens living abroad will be able to register to vote and obtain their voter´s ID at their

Consulate or Embassy.

 There is open competition now in different sectors, including: telecommunications, energy (foreign

companies will be allowed to sell gasoline), among others.

 The education reform has allowed an overhaul of the education system in order to improve teacher

and student´s performances, among other objectives.

 Mexico´s move to an Oral Adversarial System will strengthen the rule of law, as well as advocacy.



We also seek to promote our relationships with the rest
of the world and the benefits they bring, such as the
one we have with the United States



A strong partnership – U.S. – Mexico Trade



• The U.S. – Mexico relationship has a rich history and has become a
highly institutionalized partnership in different areas, including: the
economy, social interactions, academic mobility, political relationships,
among many more.

• Trade, in particular, has been a key component if the region’s economic
development and will continue to play an important role in its
competitiveness.



• Today, the United States trades with Mexico more than $500 billion
dollars in goods. In other words, more than one billion dollars per
day.

• In addition:

• Mexico already buys more product from the U.S. than any other nation,
except Canada. This is more than Brazil, Japan, India and the U.K.
combined.

• There are 6 million U.S. jobs that depend on trade with Mexico.

• U.S. investment in Mexico has grown nearly six-fold since NAFTA was put
in place. Mexican companies have increased their FDI in the U.S. from $1.2
billion in 1993 to $12.6 billion in 2010.

• A full 40% of the content in U.S. imports from Mexico is actually produced
in the United States



• There are currently 35.3 million people of Mexican origin
living in the United States, which represents 11% of the
total population and 63% of the total hispanic population.

• From these, 11.7 million where born in Mexico, which represent
28% of the total migrant population. 26.5% have dual citizenship
with the U.S.

• In addition, around 570,000 companies in the United States, more 
than 1 for every 25, are owned by Mexican immigrants and generate
$17 billion annually. 

• Migrant women are more likely to own a business than women born in the
United States, 9% compared to 6.5% respectively.  



• The border, in particular, is also a key region, vital to
trade growth and the economic development of both
countries.

• 25 U.S. counties and 39 Mexican municipalities share the 
2,000 mile border

• There are currently 56 Ports of Entry 

• The 10 border states = 4th largest economy

• 14.6  million people





Historic Ties: Arizona and Mexico



Mexico is Arizona’s main trade partner

• With about 20 million northbound visitor border crossings annually over the 
Mexico – Arizona border, this zone stands as one of the most active borders in 
the world.

• Mexican visitors spend approximately $7.3 million each day in Arizona, 
providing an annual impact of $ 2.3 billion. 

• Trade between Mexico and Arizona exceeds trade between Mexico and Central 
America

• More than 100 thousand jobs are directly related with trade with Mexico.
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• Mexican companies operate 244 business establishments in Arizona and provide 

8,826 local jobs.

Sources: SE-NAFTA with data from iMapdata as of December, 2015.

http://en.wikipedia.org/wiki/File:Logo_grupobimbo.gif
http://en.wikipedia.org/wiki/File:Cemex_logo.svg


How do Consulates and Embassies help promote their
country and assist your organization



• By helping provide a clear image of the country they represent, 

in order to avoid any misperceptions or myths that might lead to

measures that not only affect the bilateral relationship, but also

the communities involved, as well as businesses and the overall

economy. 

• An example of this was the approval and implementation of 

SB1070 in Arizona, passed in part because of myths created

against the immigrant community which were far from true (as 

you could see in previous slides)



• A large number of national and international groups cancelled their events in 

Arizona, which led to negative consequences for the state´s tourist and 

convention sectors. This resulted in the following losses: 

• $141 million toward the sector of conventions, $253 million toward economic

activity in the tourism sector, $9.4 million in fiscal revenue, and 2,761 Jobs lost. 

• Additionally, the law brought negative consequences resulting from the

decrease in population

• A year after the law came into force, 110 thousand Hispanics left Arizona to

neighboring states or returned to their countries of origin. 

• This led to the shrinking of the state´s available labor force, lower tax revenues, 

a drop in property values, less consumption and fewer customers for business

and government services. 



When working to promote a certain country or seek to

highlight a certain culture, I recommend that you contact their

Consulate or Embassy and work together, as they can not only

provide accurate information, but can also provide additional

resources that can strengthen your event´s success



The role of the Embassy and Consulate 

• During the past decades, the role of the diplomatic or consular 
representation has expanded to include roles that go far beyond 
just issuing passports. 

• Consulates are now directly engaged in cultural promotion, trade
promotion, dialogue with local, state, regional and federal 
authorities. 

• The Mexican Consular Network in the U.S. is an example of this. 



THE CONSULATE OF MEXICO IN TUCSON, 
ARIZONA



• The Consulate of Mexico is located in the City of Tucson, Arizona. It is the official Federal 
Government Representation for its jurisdiction, which covers Pima and Pinal Counties:

County Extension Total 
population

Mexican Population

Pima 9,240 mi2 980, 263 301,715 (30.8%)

Pinal 5,386 mi2 375,770 92,605 (24.6%)

Totals 14,626 mi 1,356,033 394,320 



The Mexican Consulate is committed to protecting and assisting the Mexican community living in Pima
and Pinal counties

We also promote economic and cultural cooperation in order to enhance the relation between Mexico

and Tucson.



CONSULAR NETWORK IN THE US



Services



The Consulate of Mexico has, as its primary mission, to advocate in favour of the interests of

Mexico and its citizens living within its jurisdiction.

Our services to the Mexican Community include:

•Issuance of official Mexican documents (passport, consular id)

•Assistance in emergencies or vulnerable situations (Humanitarian Assistance)

•Providing accurate information about the current immigration debate in order to prevent

fraud or abuse.

•Birth Registry for people born outside of Mexico whose parents are Mexican citizens

•Promotion of different Health, Education, and Social programs that benefit Mexican

migrants and their families in Mexico



• The Consular Representation also seeks to reach out the community as a whole through:

• The issuance of work, study or residence visas for non-Mexican citizens

• Strengthening the political relationship with local, state and federal authorities, as
well as promoting trade and investment with Mexico.

• Promoting Economic and Investment opportunities in Mexico

• Fostering cultural exchanges



• Given our services, Consulates can help your organization in:

• Helping nationals that attend your event and are in an emergency or vulnerable
situation.

• Issuing visas to visitors who wish to attend an international event in Mexico
and need a visa.

• Working with your organization in bringing Mexican talent, or cultural
expressions to your event

• For example, yesterday´s Foundation Fiesta was hosted, in part, by the Tijuana Visitor´s and
Convention Bureau, organization that was invited by IFEA through the Consulate to participate
in the Conference.



Consulate of Mexico in Tucson

3915 E Broadway Blvd

Tucson, Arizona, USA 85741

http://consulmex.sre.gob.mx/tucson


