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Double your event 
excitement & sponsor sales 

through  
Social Media 



Focus on the Experience 

Excitement with an 
Existing Event 

 





Ensure your sponsors get coverage… 
but that people can still “feel” your 

event! 

We shared TOP 
sponsors logos 
and details in 
our posts while 
also using 
photos from the 
previous years 
event. 



Give People a Reason to Share  
Pre-Event 

When they tagged themselves in 
pictures they were entered to win 
tickets! 
 
That also shared that they were 
planning on attending Garlic Fest! 



Give People a Reason to Share 

We had 877 
unique tags in our 
pre-event 
campaign on 
Facebook alone! 



Create Friendly Competition 
The Garlic Chef’s were 
introduced with a 
campaign that had 
people voting for their 
favorite chef by liking or 
sharing the post! 



Create ways to win tickets… 
In the month 
leading up to 
Garlic Fest, Mr. 
Garlic and Little 
Mr. Garlic hid 
around town. 
With a reveal 
photo showing 
you where you 
could find them 
to get a free 
ticket! 



Other ways to win tickets… 

Get your picture taken with 
them and be entered to win 
the VIP prize package! We 
had over 200 photos taken, 
tagged, and shared! 



Pre-Festival Scavenger Hunt 
Driving Sponsor Awareness 



Other ways to win tickets… 
Tickets were hidden at 
sponsor spots around 
town – then clues were 
given on Facebook as to 
the locations of these 
tickets! 



Other ways to win tickets… 

We also worked with 
sponsors for a digital 
scavenger hunt to drive 
traffic to their Facebook 
pages & websites! We had 
over 100 people 
participate in our first 
ever digital scavenger 
hunt. 



Give People Photo Opportunities  
During the Event 



Bringing Social to Real Life 



Capture the Experience  
Through Fan’s Eyes…then share it! 



Capture the Experience  
Through Fan’s Eyes…then share it! 



Build a Blogging Community &  
Make Friends with Similar Events 



And the numbers will show your 
success! 

A first year campaign on Instagram, with $0 
advertising budget – grew to over 500 engaged 
and excited fans! 



And the numbers will show your 
success! 

We gained over 
a 4,600 new 
fans – and now 
have over 25% 
of our city’s 
population as 
fans! 



And the numbers will show your 
success! 

During the 2 
weeks prior we 
reached 
between 18,000 
and 46,000 
highly targeted 
locals each 
day! 



And the numbers will show your 
success! 

And this was once 
again a record 
breaking year for 
attendance…with 
more pre-sale tickets 
sold then ever before! 



Bacon & Bourbon Fest 
Launched 2015 



Start a New Event 
Focusing on the Comments that 

are shareable and which 
People Identify 



Give ALL Sponsors  
Shout Outs 

•  It gives you something to sell in year 2 
•  Give main sponsors promotion before 

and during the event 



Ensure Attendance 
With Ticket Giveaways 

•  We developed a “bare bourbon ticket” that 
included nothing but entry 

•  We invited individuals to register to win 1 of 500 
tickets on Facebook through a unique landing 
page 

•  We  acquired over 2,000 new emails in a 
registered ticket giveaway on Facebook 

•  These 2,000 individuals were invited on specific 
days to ensure split attendance 

•  We emailed each winner a customized ticket to 
ensure that the email address was valid 



Combine Real Life with Social 
•  Build Brand Awareness 
•  Social Does NOT Stand Alone 
•  Build brand reminders that allow customers to 

identify with where else they have seen the event & 
post on Facebook 



Create a Draw 

•  Real Vs. Actual 
•  Can you get people talking? 



Ensure Fans Understand Schedule 

Remind Locals when gates open 
Then advertise to hyper-local area 



Anticipate their needs 

Prior to the event 

During the event 



The Event was INCREDIBLY  
Well  Received 

Gaining over 5,000 fans 
before the gates even 
opened… 

Many of those fans 
choosing to use 
Facebook as their 
primary source for 
information… 

Allowing us to reach over 
300,000 people within 50 
miles of the event! 



What happens when there is too 
much excitement? 

•  Unfortunately, all the attendees came at 
the same time, with lines wrapping the 
park prior to opening the gates 

•  And they all came hungry, leading to 
lines at all of the food vendors and bars 

•  The first place they turned to was 
Facebook 



The Bacon & Bourbon Fest 
Disaster Response 

ü Explain what is happening 

We developed both a video campaign & sponsored a 
post to ensure our changes had the greatest chance of 
reaching our target audience. 



The Bacon & Bourbon Fest 
Disaster Response 

ü Addressed over 200 comments 



The Bacon & Bourbon Fest 
Disaster Response 

ü  Take the negative conversations offline 
ü  Engage with customers in private inbox conversations 



The Bacon & Bourbon Fest 
Disaster Response 

ü Delete any comments that include 
profanity 
ü This is a difficult task because people who 

are already offensive become more abusive 
when they realize their comment has been 
deleted 

ü Do not delete other comments no matter 
how painful they are to the event 



The Bacon & Bourbon Fest 
Disaster Response 

ü Develop a response plan for week following 
ü We developed a survey asking for detailed 

experiences 
ü Everyone who took the time to fill out a survey 

was placed in an “influencer” segment 
ü We developed an “Influencer VIP” package for 

next year that customized the experience 
addressing the #1 issue (long lines) 

ü The influencer VIPs were invited back an hour 
early next year to experience the event before 
anyone else entered 



Prepare for next year 

•  Social is not only a primary tool for 
marketing the event…it is now a primary 
tool for how your attendees will 
communicate with you and others about 
your event. 
– Petition Facebook to remove any reviews that 

are not authentic (for example, the people who 
left a review without even coming in) 

– Ask your fans who enjoyed themselves to leave 
positive reviews 

– Ask your VIP Influencers next year to go back 
and update their reviews 
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