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Facebook 
 700 million users 

 1 out of every 13 people on Earth uses Facebook 

 250 million users log on every day 

 Every 20 minutes on Facebook: 

 1 million links are shared 

 2 million friend requests are sent 

 3 million messages are sent 



Facebook Search 
 Facebook has always had a weak search function. 

 “Web results by Bing” blended into FB search results 
(at bottom) 

 Be sure to check—and claim--your listing in Bing 

 http://www.bing.com/businessportal 
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http://www.bing.com/businessportal


Facebook Groups 
 Groups allow you to send a message directly to the 

member’s inbox; Pages don’t 

 Groups allow you to approve new members 

 Useful for festival & event volunteers, boards, 
committees 
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Facebook Pages 
 Pages are public and are easily indexed by Google 

 Pages have “Insights” or statistics; groups don’t 

 Pages allow embedded applications 
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Facebook Page Basics 
 Do your research. Any duplicate pages out there for 

your festival?  

 Maintain your Facebook page daily! 

 Delete spam posts 

 Be sure you have complete info on your Info tab – 
address, website, etc. 

 Be sure you utilize the valuable “About” box under your 
profile badge 

 Make sure your profile badge looks good 

 



Facebook Page Enhancements 
 Native Facebook apps vs. third party apps 

 There are many apps you can add and customize for 
your page. 

 They are not that difficult to add to your page. 

 Many festivals are using these! 

 

 

 



Northern California Blues Fest 

•They’ve completely filled out 

  their profile info 

•Lots of posts by others besides 

 admins 

•Lots of Likes on posts 

•It has Recommendations 

•Nice profile pic 

•Nice Photostream 

•Custom URL 

•Custom page to buy tickets 

•Your goal is to get “likes” and  

  comments on every post! 

 



Rock ‘n’ Roll Las Vegas Marathon 

•Custom “Welcome” tab 

•Powered by Wildfire 

•http://iframes.wildfireapp.com/ 

•Fans and non-fans can see a 

different welcome page. 

•Currently a free app. 

http://iframes.wildfireapp.com/


Hong Kong Arts Festival 

Has a custom “Latest News” 

tab with event poster, linked 

to their website 



Sweden Rock Festival 

•Profile badge uses longer format 

•Tabs for YouTube, buy tickets 

•Tab for polls 

•Tab for adding a custom badge for 

your profile pic, powered by 

PicBadges 



Food Network NYC Wine/Food Fest 

•Great interaction with posts 

•Sponsor part of page name 

•Festival date in “About” box 

•12,054 “Likes” 

 



Finding apps on Facebook 

•To find an app, search for it in the 

regular Facebook search box 

•Example: “Contact form app” 

 or “apps for pages” 

•Then click on “View App” 

•Follow instructions for adding it 

•If you don’t like it, delete it! 

•Be careful. Many 3rd Party apps will 

  be listed. 



“Like” box for your website 
http://developers.facebook.com/docs/reference/plugins/like-box/ 

•See how many FB users already like 

this Page, and which of their friends like 

it 

 

•Read recent posts from the Page 

 

•Like the Page with one click, without 

needing to visit the Page 

 



Twitter 



Monitor key searches on Twitter 
 Use Tweetdeck or Hootsuite to create a saved search 

 “Pennsylvania Festival” or “PA Festival” are typical searches. 

 Monitor the use of these terms and respond where 
appropriate. 

 People may be looking for a festival; you can help direct 
them. 

 Or they may be commenting about their experience. 
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Incent people to follow you on Twitter 

 Example: “Become a Twitter follower of the Gettysburg 
Festival. Each month we will give away a prize. New 
winners will be chosen exclusively from our fan base.” 
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Contests on Twitter 
 Ask your performers, vendors, volunteers and others to 

tweet about your festival for a chance to win a prize. 

 Also ask your CVB, Chamber, and others 
 CVBs are so busy and represent so many events that the 

squeaking wheel will get the grease. 

 You can use a tool such as Tweetdeck or Hootsuite to 
see all these tweets grouped 

 Choose a winner from the group  
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Contests on Twitter 
 Publish daily clues on Twitter, about your festival 

history or to help them guess performers. Correct 
answers are entered in a drawing! 
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Twitter - Crowdsourcing 
 Every 2 weeks, present a theme on your website such as 

“Bluegrass Music.” Support it on Facebook and Twitter. 
Allow people to give input on their favorite artists in 
this genre. Choose the best ones and allow them to 
make the final decision. 

 Beware of band fanatics who may stuff the ballot box! 
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Contests on Twitter 
 You can give them a specific tweet they have to 

replicate. (used in commercial world) 

 “I want a chance to win tickets to the @gettysburgfest on 
June 19-21, 2011! Check out 
http://www.gettysburgfestival.org.”  

 Or you can just make sure they use a hashtag.  

 Or, they have to use your Twitter handle. 
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Vendor tweet 
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Volunteer Worker Tweet 
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Twitter Contest 

 “First to @ me gets [free 
tickets]!” 
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Twitter hashtags 

 #music 

 #charity 

 #festival 
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YouTube 
 The most underutilized form of social media for 

festivals 

 A picture is worth 1,000 tweets 

 Taiwan Lantern Festival 

 Holi Festival of Colors 

 Outlook Festival 2011 Line Up 

 “The Festival”  - original song 

 Zach Anner Rolls Over Austin (Keep Austin Weird 
Festival) 
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YouTube 
 Don’t have time to do videos? Conduct a contest to 

solicit original videos made by festival attendees 

 Learn to make videos yourself 

 Flip video camera - $200 or so 

 “Splice” - $3 video editing app for the iPhone 

 Use YouTube or other standard video site – you can 
embed these into your site, and the format is always 
correct. 
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YouTube 
 Consider inviting travel bloggers who also film their 

trips, to attend your festival as a special guest 

 There are many travel bloggers who have a strong 
readership but are consistently ignored 



YouTube Tips 
 Always allow comments on your videos. User 

interaction can move you up in the rankings. 

 Use keywords in your video title and description 

 Send out an email blast announcing the video 

 Place your video on your website; link on FB and 
Twitter 

 Comment on comments 
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YouTube Tips 
 Watch your YouTube statistics 

 Channel views 

 No. of subscribers 

 You can send bulletins to subscribers’ homepages. 

 

 Go to “My Video” from your username 

 No. of views, comments responses, likes, dislikes 
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YouTube Insight 

 Click on “insight” button 

 You can add hotspots, 
links, and text to your 
video! 

 Also captions, subtitles, 
etc. 
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Annotations, 
Captions and 
Subtitles, etc.  



Listening… 
 Set a Google alert for your festival 

 www.google.com/alerts/ 

 Google blog search 

 Blogsearch.google.com 

 Twitter search 

 Search.twitter.com 

 Facebook Search Box 
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http://www.google.com/alerts/


Google alerts 
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Measuring Facebook 
 Number of “Likes” and growth over time 

 Number of interactions – comments on posts; posts 
from others 
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Measuring Twitter 
 Number of followers and growth over time 

 Number of retweets 
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Measuring YouTube 
 Number of views of each video 

 Number of subscribers 
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Google+ 
 Google+ aims to overtake Facebook 

 Google+ already has 20 million early adopters 

 Plus.google.com 

 



What Google+ Looks Like 



Google+ - Features 
 Circles 

 Puts your friends, family, work contacts in different 
buckets 

 Hangouts – for meetups in real life 

 Sparks – Alerts for your interests 

 Photos 

 Huddles – group chat 

 Buzz – similar to Twitter 



Attend my next session, on “Bells & Whistles: Understanding 
and choosing the best social media for your event! 


