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1a. Introduction & History of School 
 
Niagara College is a College of Applied Arts and Technology located in Ontario’s Niagara region delivering a student-centred, inclusive learning 

community that offers pre-emptive and innovative programs to address key sectors within Niagara, Ontario and the broader global economy. We do 

this by immersing students in a unique, highly experiential learning environment; developing innovative, entrepreneurial graduates who possess global 

and cultural competencies; and leveraging the College’s expertise in pursuing new sectors and markets at home and around the world. 

 

Our Vision: Enriching lives and fulfilling dreams  Our Mission: Providing outstanding applied education and training for a changing world 

 

Niagara College is a leader in student satisfaction, ranking among the top tier of Ontario colleges in this area, according to annual Key Performance 

Indicator surveys mandated by the province of Ontario. The survey also gives Niagara College high marks in graduate employment rate, graduate 

satisfaction and employer satisfaction. With an enrolment of 10,000 students, including more than 3,000 international students from 87 countries, 

Niagara College delivers 130 diploma, bachelor degree and certificate programs, run out of NC’s two main campuses: 

 

Niagara-on-the-Lake Campus 

• Located at the base of the Niagara Escarpment, a UNESCO-designated World Biosphere Reserve 
• Provides unique learning environments and “living labs” for schools of Environmental and Horticultural 
Studies; Business and Management Studies 
• Home to the Canadian Food and Wine Institute, which includes Canada’s first commercial Teaching Winery 
and Teaching Brewery, as well as the Wine Visitor + Education Centre 
• Offers Canada’s first postsecondary program in Commercial Cannabis Production, starting Fall 2018 
• Home of Canada’s only Artisan Distilling program (September, 2018), offering extensive hands-on training in 
an onsite, state-of-the-art Teaching Distillery 
 
Welland Campus 

• Situated on 100 acres of green space 

• Home to leading-edge facilities for technology, skilled trades, media, health and community studies, 

policing, and automotive programs 

• A true “community campus” that includes a YMCA, Children’s Safety Village, Niagara Regional Police Service 
training centre and more than 4 km of publicly accessible walking trails 
• The Walker Advanced Manufacturing Innovation Centre is the home of Canada’s first Fortus 900mc Gen 2 
3D printer. 
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School of Hospitality, Tourism & Sport 
 
Located at the Niagara-on-the-Lake Campus, the School of Hospitality, Tourism, and Sports is at the epicentre of the hospitality, tourism and golf 
industry with 1,933 students enrolled in the 2017-2018 academic year. Niagara is Canada’s golf capital and home to the rapidly growing wine industry. 
Niagara welcomes millions of visitors annually. Hospitality, Tourism & Sport offers programs that will advance your career. We offer a number of 
different courses, including Sport Management, Event Management, Hospitality, Tourism, Spa, Esthetics and Bachelor of Business Administration: 
Hospitality. Each of our programs within the School of Hospitality, Tourism & Sport has a course dedicated to the event, meetings and/or conventions 
industry.   

Ontario College Graduate Certificate (1 Year) 
Event Management 

Hospitality and Tourism Management 

 

Ontario College Diploma (2 Years) 
Esthetician 

Hospitality – Hotel & Restaurant Operations 

Tourism Management – Business Development (Co-op) 

 

Ontario College Advanced Diploma (3 Years) 
Sport Management 

 

Ontario College Bachelor’s Degree (4 Years) 
Honours Bachelor of Business Administration (Hospitality)  

Courses Include: 

Event Planning 

Convention and Event Management 

Event Professionalism and Sales 

Hospitality and Tourism Marketing 

Sport Event Management 

Fundraising and Sponsorship 

Tourism Sales 

Destination Marketing 

 

Symbol of Hospitality 

https://www.niagaracollege.ca/visit/addresses-and-directions/#notl
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1b. Purpose / Objective of Event Management Certification Program 
 

The Event Management program is a one-year Graduate Certificate consisting of two terms; Fall term (September to December) and Winter term 

(January – April). This award winning program is aimed at developing the skills needed for individuals to be successful as an event planner in a variety of 

fields such as corporate, sport, wedding, wineries, non-profit, festivals and other related events. 

The program teaches individuals the process involved in developing, planning, implementing and executing an event by using a hands-on approach. The 

program is centred on two significant applied learning methods; internships and volunteer placement opportunities throughout the year and student-

run live events. All students complete a minimum of 150 hours up to 250 hours of placement experience that allows them to participate in variety of 

external events, while interacting with community stakeholders. These opportunities allow the students to gain exposure, build their resumes and 

assume ownership of a variety of responsibilities including administrative duties, volunteer coordination, day-of event coordination and event 

preservation and evaluation.  

Within the program, students work on event planning teams to develop and implement events specifically for the College and our own Many Hands 

Project which is typically 4-6 events plus ancillary fundraising initiatives. The program is based on the principle that this “template” for producing an 

event is transferable to any type of industry event or event environment.  

The NC Difference 

 High Employer satisfaction upon graduation 
 Program Instructors from industry connected with current trends in event management 
 Small classes and hands-on training allow optimal learning and mentorship from experienced 

faculty 
 Program well-connected to the growing event management industry 
 Students complete a minimum of 150 and up to 250 field placement hours 
 Graduates can seek additional professional recognition and membership from IFEA, FEO, 

PCMA, CMP and ILEA 
 Students develop and operate a series of live events as part of their course outcomes and 

program requirements 
 
 
 
 
 
 



     
 

5 

1c. Date degree/program was founded & time frame the course is offered  
 

The Event Management Program was first offered in the winter term of 1998 as part of the Community Studies division at the Welland, Ontario campus 

with an enrollment of nine students.   

The program has increased in popularity since its inception, with the most significant increases occurring in 2001, the first year in which the program 

had a waitlist. In 2003, the Event Management Program moved to the Hospitality and Tourism Division and the program maximum intake was 

increased to 30 student’s response to the growing demand in the field. The program maximum was again increased in 2007 to 35 students and has 

remained this amount to keep the small class size and applied learning environment.  

In 2009 the Hospitality & Tourism Division realigned with the School of Business to reflect the industry and operate as part of the Hospitality, Tourism & 

Sport division.  

The long term future of the program is to maintain and enhance the high degree of quality and professionalism already developed in the program.  

Currently the program runs in two terms from September to December (Fall) and January to April (Winter). Students attend classes from Monday to 

Thursday in the fall term allowing Friday for placement hours. During the Winter term Thursdays and Fridays are allocated to placement agencies to 

foster a more significant internship. 

The program follows a 7-1-7 semester schedule which is about improving student success. Each term is 15 weeks overall, made up of 7 weeks of 

instruction, a one-week break and another seven weeks of instruction. During Term one students are in class for 20 hours per week and during Term 

two they are in class for 19 hours per week.  
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1d. Number of staff members & student to staff ratio 
 

 

 

 

 

 

Administration and Faculty: Divisional Dean - Ms. Vivian Kinnaird and Associate Dean (Acting) - Mr. Damian Goulbourne  

 

Program Coordinator & Faculty - Christine Blane, BA, MC&EM - Christine brings over 30 years of business, hospitality, tourism, corporate 

meetings and event planning to the program. Christine has been teaching for over 20 years both in Toronto and Niagara. 

Former Program Coordinator & Faculty - Shelley Merlo, CFEE - Shelley’s event industry experiences span over 20+ years, including working for 

the City of Hamilton, as Events Coordinator & Manager liaising with community event organizers and planning and coordinating. 

Sarah Wood, BA – Senior Manager, Event, Programming and Sponsorship Development at The Niagara Parks Commission, and Professor at 

Niagara College and has produced major international events and destination programming to charitable, corporate and political events.  

Paul Willie, PhD – Teaching Accounting, Finance, and Strategy related courses to Undergraduate and Post Graduate students.  Recipient of 

Heads of Hospitality and Tourism Ontario Research Award 2015. 

Teri Canestraro - BBAH, MBA - After completion of her MBA in International Hospitality Management in Switzerland, Teri returned to Niagara 

Falls and journeyed into the Event Industry. In 2012, she created ‘to a T Events’, an event coordination business.  

Lodzia Zaremba - BA, B Ed -Adult Education Adjunct Professor, Tourism & Hospitality. Lodzia is an experienced professional, facilitator, and 

educator with Sales & Marketing and HR leadership background in various industry verticals.  

Kathy Nitta – BA, Part-Time Faculty and Event Support – Kathy is a former graduate of the Event Management Program and has a background 

in event coordination, marketing and recruitment. Kathy teaches in and provides administrative support to the Event Management Program. 

Brad Tuckwell - MBA, Professor & Program Support Officer - Brad has more than eight years teaching and support at Niagara College combined 

with more than 30 years experience across several industries including hospitality & tourism. 

In addition, the program has an external Program Advisory Committee consisting of industry professionals. This group is comprised of members from 

various sectors of the hospitality and tourism industry who have direct or indirect involvement with events.  

   

Program Faculty and Staff  Number of Faculty 

Total Number of Faculty 3 

Part time adjunct professors 5 

Part time Placement Coordinator  1 

Part time Event Support 1 

Small class size allow for 35 students to one (1) faculty member per 

classroom.  With the exception of the Event Project course that 

allows for 6 students to one (1) faculty member so each team is 

mentored as they prepare their live events.   
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1e. Number of students enrolled/number of graduated 
 

Number of Students Enrolled/Graduated 

The criteria for enrolment into the Event Management Program is an Ontario College Diploma, Bachelor’s Degree or an acceptable combination of related 

work experience and post-secondary education. Applicants may also be required to submit a resume and cover letter outlining their interest in the 

program as part of a portfolio process in some cases.  

Retention is high for this program due in part to the screening and admission review prior to entry. Other contributing factors to the retention of the 

students within the program are the hands on opportunities available to students.  Additionally, a successful orientation program and a “Career Launch” 

workshop and conference within the first two weeks of the program outline the opportunities, demands and rigours of the program which then sets 

them on a course of success. 

Application and Registration Profile  

 

Year Planned # # Applications # Registrations Graduation Rate 

2017 35 175 30 100% 

2016 35 202 34 97% 

 

The relatively small size of the program also allows for more personalized attention to the students and their specific needs. This creates an environment 

in which academic concerns are quickly identified and responded to and provides more faculty and student interaction. 
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1f. Tuition costs/Financial assistance offered 
 

Niagara College Tuition and Fees 

Event Management (Grad Certificate) 

Fee Amount 

Tuition $4,420.00 

Ancillary/Student (Healthcare, etc.) $1,411.00 

Material Fees (Uniform, Name Tags) $73.50 

  

Grand Total $5,905.00 

 

2.  Tuition and Fees are based on the 2017-2018 academic year. 

3.  Student Administrative Council Fees include; College Student Alliance, Student Activity, Student Centre, Student Health Plan and Universal Bus Pass. 

4.  College Ancillary Fees include; Alumni, Athletics, Co-curricular, College Service, Graduation, Orientation, Health Services, Peer Services, Student 

Priority Fund, and Student Technology Enhancement.   

5.  Material Fees are specific to some courses within the program.  Material Fees cover the cost of a uniform shirt and name tag. 

6.  Fees do not include such items as parking, textbooks and other supplies. 

Financial Assistance 

The objective of student financial assistance is to help students from lower and middle income families meet the costs of post-secondary education. 

The Ontario Student Assistance Program (OSAP) is based on financial need as established by the federal and/or provincial governments and as 

determined by OSAP through an assessment of your application. 

Further financial awards available include the Metro Toronto Convention Centre Event Management (“MTCC”) Scholarship for $2,000, $500 Festival 

and Events Ontario (“FEO”) Leadership Award and the Many Hands Project (“MHP”) Faculty Award of $1,000.  The MTCC and FEO scholarships are open 

to students in Event Management Programs in the province of Ontario and the MHP Faculty Award is awarded to a student in the Event Management 

Program for their outstanding academic achievements, commitment to the event management industry and leadership.  In addition, there are $300 to 

$500 travel grants towards travelling abroad which students can take advantage of to assist them in attending Association conferences outside of 

Canada. For more information about student financial aid, please go to www.niagaracollege.ca/finaid     

http://www.niagaracollege.ca/finaid
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1g. Overall revenue and expense budget of program 
 

 

 

Year Revenue Expenses 

2017-18 $310,000 Unavailable 

 

 

Event Management expenses include but are not limited to; instructional supplies, field work student transportation, office supplies and travel 

expenses. 

Specific program expense are not available as all programs in the Hospitality, Tourism and Sport School are rolled into one budget making a breakdown 

unavailable.  
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1h. Writing/Speaking/Testing/Research requirements for students 
 

The Event Management courses provide a mixture of independent and group based work, as well as a blend of research, case studies and hands-on 

approaches to learning. Students are encouraged to collaborate on assignments in an effort to foster a collegial interactive learning environment.  

 The written tests are used throughout the delivery of a course in order to evaluate the student’s overall level of subject matter 

comprehension. Tests include short answer questions, case studies and multiple choice.   

 The practical assessments are used to evaluate the learner’s ability to “apply” and make the transition of theory to a realistic “hands 

approach in a task orientated objective.  

 Oral and written reports are used to test the individual’s understanding and recognition of the subject material.   

 The individual and group projects provide the students with an opportunity to use what they have learned in each subject area as a 

foundation and then to build upon that foundation with their ideas, and concepts.   

 The “in class” participation provides an opportunity for the students to express and share in “real time.”  It provides the professor with 

valuable feedback as the ongoing dialogue is used as an immediate assessment barometer of where the students are with respect to 

absorbing the material.  An example of this type of tool is the website Kahoot.   

All evaluation forms, methods, and instruments are designed and used with the needs of industry and the students in mind.  They must be user friendly 

in that the direction set, assessment scheme, and time line framework are all clearly defined and explained.  Also, these assessment tools have valuable 

industry applications and relevance to help ease the learner’s transition from the academic environment to the workplace. 

Type of Assessment Implementation Method 

Interview Field Placement – volunteer interviews 

Self Assessment Independent Project (coincides with Faculty reviews), Field Placement,  

Reflection Journals Marketing, Field Placement 

Discussion Boards Sponsorship, Marketing 

In Class Activity Team-building workshops, Personality Dimensions testing, Business Pitches, Event Presentations to Industry Panel 

Exams Mid-terms and finals in the majority of courses 

Term Papers and Projects Critical path, RFP, Marketing plan, Needs Assessment, Sponsorship package, Volunteer manual, Operations manual 

Performances Business and Marketing presentations 

Portfolios E-portfolio for Field Placement, final preservation and evaluation binder 

Student Evaluation Peer evaluations, reflective journals 

External Presentations Sponsorship Pitches to Community Stakeholders, Interviews with Media Outlets (TV, Radio and Print) 
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1i. Practical event experience required 
 

Field Placement and work integrated learning opportunities: 

Students complete a minimum of 150 up to 250 field placement hours. 

Term 1- Students are given the opportunity to observe the planning and operation of events under the supervision of an event manager for a variety of 

organizations.  They perform appropriate duties to enhance their understanding of the event industry.  This course requires the completion of a 

minimum of 50 up to 100 hours of placement. 

Term 2 - Students are given an additional opportunity to observe the planning and operation of events under the supervision of an event manager for a 

specific organization. Students’ placement is focused at one agency/association. Students perform appropriate duties to further enhance their 

understanding of the event industry.  This course requires the completion of a minimum of 100 up to 150 hours of placement.  In addition to hands on 

learning, several students secure short-term contracts or full time employment each year.   

Sample internship opportunities include: Niagara Grape & Wine Festival, Greater Niagara Chamber of Commerce, White Oaks Resort & Spa, Niagara 

College Foundation, Niagara Health – One Foundation, Hilton Niagara Falls, Heartland Forest, Hamilton Art Gallery and Bethlehem Housing.  

Event Project 

Students develop and operate in groups, a variety of “live” events as part of the course program outline. 
Term 1 - Under the direction of a faculty advisor, students have the opportunity to develop, plan and execute an event with their classmates. Each 
event raises money for the Event Management Program’s non-profit organization - the Many Hands Project.  The Many Hands Project chooses a non-
profit organization in the Niagara Region and rejuvenates the facilities of the organization in a 1-2 day upgrade and/or, provides resources for 
programming that supports Niagara Region’s vulnerable citizens. Students are given the opportunity to develop skills in planning, finance, marketing, 
sponsorship, volunteer management, risk management, operations and evaluation. Working in teams, students contribute to effective working 
relationships and achievement of event goals throughout the planning process of the event. 
 

Term 2 - Students continue to draw upon the skills developed in term one by working in their event teams to plan and execute an event and focus on 

preparations for event execution. Ticket sales/registration, final marketing, production and then execution of the event are seen to completion.  Following 

the event, students evaluate and preserve all elements of the event such as, pictures, social media, surveys, recommendations and fulfilment packages. 

 The fundraising events have a target of $5,000 net profit that must be successfully raised for the organization chosen by the Many Hands Project. This 

past year, Community Care St. Catharines & Thorold and the Niagara College Student Administrative Council’s Nourishing Minds Program were the non-

profit associations chosen and awarded over $27,000 (CAN). In addition, students also successfully secured sponsorship/partnership from Canadian Tire 

Bank for $7500 towards the donation made to Community Care.  
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1j. Overall effectiveness of degree/program 
 

The 2017-18 academic year marked the 21st Anniversary of the program. There continues to be industry demand for individuals skilled in event 

management. The transferable skills emphasized by the Event Management Program have enabled students to find employment in organizations such 

as; municipal planning and development offices, wineries, wedding consulting businesses, hotel and convention centres, community/large scale festivals 

& events, consumer shows, universities and non profit organizations. 

The program has built a reputation as a contributor to the Niagara College Community and to the Niagara Region. Student-run events have continuously 
sought to help members of the community while providing students with important professional planning skills. Projects such as the Many Hands Project 
have aimed to improve the lives of Niagara Region residents and increase community participation. Other events such as trade shows and conferences 
are recognized for highlighting important regional and industry issues. The diversity and transferability of the skills learned by the graduate of the 
programs has created employment opportunities in a wide range of sector employers.  
 
Advantages of the program include: 

o Vast networking opportunities for students through program, College and industry connections 
o An active Program Advisory Committee that works with students and Faculty 
o Support staff assistance for field placement coursework 
o One year timeline  
o Connections to other Divisional Programs  

 
 

 

 

 

 

The personal approach to the student experience 

through highly skilled professors was a tangible 

element. I entered the industry with a competitive 

edge to my portfolio, with confidence and with a great 

deal of respect for the program and college. 

Samantha Filippelli 

Special Events Coordinator, Niagara Casinos 

 

 

The Event Management Program played a huge role 

in getting me my current job profile today! The 

program helped polish my skills and understand the 

nuances of planning and executing events. 

Nandita Aggarwal 

Sales and Events Coordinator, Studio Bell (Home of 

the National-Music Centre, Calgary) 

 

 

From the courses offered to the 

networking opportunities provided 

outside of the classroom, I felt very 

prepared for a career within the events 

industry. The hands-on learning 

experiences offered was what stood out 

when applying to Niagara College. 

Sarah Singleton 

Student Engagement & Leadership 

Program Coordinator, Niagara College 



     
 

13 

  

Alumni Success 

Madison Vine – Event Manager, Peller Estates, Trius Winery, Wayne Gretzky Estates Winery & Distillery, and Thirty Bench Winemakers 

Rikki Green – Special Events Manager, Vintage Hotels 

Eric McLoughlin – Events & Partner Development, Coaches Association of Ontario 

Louise Rowe – Winery Supervisor, Lundy Manor Wine Cellar 

Jackie Agnew - Activation Lead and Community Engagement Representative at War Child Canada  

Katrina Krawtchuk – Wedding and Events Coordinator, Ravine Winery  

James Abbott – Event Services Manager, Marriott on the Falls 

Kathy Nitta – Niagara College, Instructor & Event Support 

Julie Vollick – Special Events Coordinator, Royal Botanical Gardens (Burlington) 

Emily Bird – Development Officer, Trillium Health Partners Foundation  

Jet Dekker – Entertainment & Event Coordinator, Niagara Grape & Wine Festival 

Internship Opportunities 

 Vintage Hotels 

 Fallsview Resort and Casino 

 Peller Estates Winery 

 Landlord Web Con 

 Twenty Valley Golf Course 

 Niagara Jazz Festival 

 Trillium Health Foundation 

 Project Sunshine   

 Winter Festival of Lights  

 City of Hamilton - Pan Am Initiatives 

 Town Media 

 Hamilton Entertainment & Convention Facilities  

 Metro Toronto Convention Centre   

 Toronto International Film Festival   

 Independent Event & Meeting Planners  

 Niagara College 

 Heartland Forest 

 Scotiabank Convention Centre 

 City of Burlington 

 Niagara Parks Commission 

 Niagara Folk Arts Festival 

 Hilton Niagara Falls 

 McMaster University 

 Bethlehem Housing 
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2. Supporting Question 
Updates and Changes to the program from previous year. 

In 2017/2018, the Event Management program completed an internal review that included Program Administrators, Faculty, Staff, Program Advisory 

Committee (PAC) members, current students and graduates. Program best practices, as well as challenges were identified and a specific action plan was 

implemented with some of the findings highlighted below. 

 

1. One of the program strengths is the strong links to industry with a very active and well-rounded PAC. Over the past year we increased 

involvement of the PAC to help keep current in the industry. 

 

2. The Professionalism course has now changed to Professionalism and Sales and implemented the creation and presentation of a business plan 

and a sale training component. This fulfills both the industry demand for more sales experience from our graduates while providing another 

skill set to their portfolio.  

 

3. The Leadership class introduced new curriculum to include team building, change management and conflict resolution. 

 

4. The Practicum class introduced curriculum to include Excel, diversity in the workplace and training. 

 

5. The student-run events were designed to capture trends in economic activity and social wellness through our Sip & Stretch (beer and yoga) 

event. Spring to the Market (an interactive, vendor marketplace) aimed to increase cross-programming within the college and Soups, Stews & 

Brews (featuring local craft beers and food vendors) focused on the community’s roots and was developed around the charitable recipients’ 

humble beginnings as a soup kitchen.  

 

6. Students continue to participate in a team building challenge at White Oaks Conference Resort and Spa that was facilitated by their staff to 

engage in experiential learning.  Students then created their own team building challenge that they executed in the classroom with their 

classmates as a part of their Programming course’s learning outcomes.  

 

7. This year the program took on a new initiative for the students where the focus was not only to continue giving back to the community, but to 

also assist students in need at Niagara College. The students partnered with the Niagara College Student Administrative Council’s Nourishing 

Minds Program and Community Care St. Catharines and Thorold which are both non-profit initiatives that share the goal of combatting food 

insecurity. (See page 17) 
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The College continues to address challenges related to keeping the event management program relevant and effective, strategies include: 

o Ministry Review of Vocational Learning Outcomes – 2017-2018 
o Program Mapping completed- Spring 2017 
o Regular meetings with students, staff/faculty and industry advisors  regarding needed developments 
o Upgrading resources, software and the use of mobile technology 
o Professional development for faculty members 
o Memberships to professional associations and attendance to industry events/tradeshows/conferences 
o Providing students with opportunities to run events that coincide with industry trends. 

 

The Event Management program continues to seek innovative ways to collaborate with the College, the event industry and local businesses 

and organizations to provide the students with exciting experiences and tools to prepare them for their future careers.  The real world 

experiences they encounter through this program provide them opportunities to fully understand the roles they will fulfill in the event 

management industry.   

 

Niagara College’s Event Management Program is on track to meet the outcomes put forth by the Ministry Report.  
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The Many Hands Project 
 
The Many Hands Project is a student-driven community project run by the Event Management Program in 
the School of Hospitality, Tourism and Sport at Niagara College. The Event Management program students 
will plan and execute fundraising events throughout the academic year to raise money for a local non-
profit organization. The student-led Many Hands project will provide resources for the much-
needed programming that supports Niagara Region’s vulnerable citizens.  
 
Mission: To develop community co-operation and pride through volunteer-driven projects aimed at 
assisting non-profit organizations in the Niagara Region. 
 
Since 1998, the Many Hands project has supported 21 not-for-profit organizations through renovation and 
landscaping projects, which raise awareness and enhance program. Over the past 6 years, Niagara College 
students have raised over $150,000 for local, non-profit agencies and have given over 45,000 hours of 
volunteer placement work to the community through the program.  
 
For more information on The Many Hands Project, please visit any of the following websites or watch the 

video celebrating 20 years of giving back to the community. 

 

 
www.niagaracollege.ca/manyhands 
www.niagaracollege.ca/mhpevents  
https://www.youtube.com/watch?v=b1cLByTiuzw  
  

Many Hands Project Highlights 
 
2018: Raised over $27,000 for 
Community Care St. Catharines & Thorold 
and NCSAC Nourishing Minds to help 
combat food insecurity in the College and 
community.  
 
2017: Raised $42,000 for Hotel Dieu 
Shaver – St. Catharines to fund the 
renovation of “The Marketplace” – a 
space aimed to assist patients in their 
rehabilitation process. 
 
2016: Raised $44,150 for The Hope 
Centre – Welland to build a new soup 
kitchen and provide monthly donations 
to their food bank.  
 
2015: Raised $31,000 for Strive Niagara – 
Welland to renovate the facilities and 
provide additional equipment and 
supplies.  
 
2014: Raised: $37,300 for Upper Deck 
Youth Center – Vineland that funded 
renovations including a new kitchen, 
storage space, and basement. 

 

http://www.niagaracollege.ca/manyhands
http://www.niagaracollege.ca/mhpevents
https://www.youtube.com/watch?v=b1cLByTiuzw
https://www.youtube.com/watch?v=b1cLByTiuzw
http://www.niagaracollege.ca/manyhands
http://www.niagaracollege.ca/mhpevents
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Practical Experience: Event Project  
2018 Charitable Recipient - Community Care St. Catharines and Thorold   
  
Community Care St. Catharines & Thorold is an agency with over 21 programs that compassionately provides vital services and assistance to individuals 
and families that meet their basic needs and help bridge their journey to self-sufficiency. Programs range from food and shelter security to emergency 
services and support that lead to the independence clients strive to achieve. Currently, Community Care is distributing over 4,000 pounds of food per 
day, 5 days a week to approximately, 1,850 households per month. Although most programs are delivered within the communities of St. Catharines 
and Thorold, the Trustee and Niagara Nutrition Partners Programs are delivered on a regional basis. Our signature event, Soups, Stews & Brews was 
planned and organized by a team of 8 students who worked tirelessly to solicit sponsorships and donations, work with local food and beer vendors, live 
entertainment and facilitate a silent auction and mystery prize wall!  

 

       

 
With the help of the community, Soups, Stews & Brews raised $16,800 to help support the food and clothing programs at Community Care. In addition 
to the funds raised, the class wanted to donate even more to the non-profit by sourcing donations of fresh produce, non-perishable items and toiletries 
for the clients who visit Community Care. 
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Practical Experience: Event Project  
2018 Charitable Recipient - Nourishing Minds Presented by Niagara College Student Administrative Council   
 
The Niagara College Student Administrative Council’s Nourishing Minds Program aims to empower students facing food insecurity by giving them the 
ability to select their own food and assists in removing the stigma associated with traditional food bank systems. The confidential service is available to 
Niagara College students and has helped many individuals both inside and outside of the classroom. The program is funded by a collection of donations 
made to the NCSAC by generous community members and students.   
 
 

 

 

 

 

 

 

 

 

 

 

 
The Event Management Class of 2018 utilized the skills learned in their courses and implemented their knowledge to plan and execute events from a 
zero-dollar starting budget that raised over $10,000 to help their fellow students. Through cross-programming, the students worked in collaboration 
with various other programs at Niagara College including Bee Keeping and Horticulture, NC Hair and Spa, Broadcasting and Journalism, Culinary as well 
as external partners such as local vendors and media partners.  
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Many Hands Project Highlights 

1998-2018 
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  Many Hands Project in the Media 
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  Experiential Learning Outside of the Classroom 
  

 

From L-R: 

Volunteering at 

the FEO 

Conference, Greg 

Frewin Theatre 

Bottom: 

Hornblower 

Cruise and 

Niagara College 

Teaching Winery 

Reception 
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From L-R:  

Top: Andrei Kuhn – 

Executive Director of 

Fallsview Casino speaking 

to our students 

Bottom: White Oaks Team 

Building Activities and 

Programming Class Team 

Building Activities as 

designed by the students. 
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3. Supporting materials – Recruiting (Internal) 
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3. Supporting materials – Recruiting (External)  
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3. Student application material 
 

Online Application - http://www.ontariocolleges.ca/apply 
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3. Supporting materials – Application letter 

 

Event Management Graduate Certificate Program  

Dear Applicant, 

Thank you for applying to the Niagara College Event Management Graduate Certificate program, a “Gold Pinnacle Award” winner for Best Event 

Management Program from International Festivals and Events Association (2015 and 2012). 

You have selected an exciting time to choose Niagara College for your ongoing career training.  September of 2018 will see the Event 

Management Program entering its 22nd year with updated curriculum offered in the heart of the Niagara event and tourism industry at our 

expanded Niagara–on-the-Lake Campus. 

 Our program is a dynamic mix of quality academics and exceptional “hands-on” experiences, facilitated by industry experts. We offer a small 

class environment (30-35 students), a minimum of 150 up to 250 hours of field placement experience in a variety of settings, and the 

opportunity to develop, plan and implement “live” events working in event teams. As part of the School of Hospitality & Tourism of Niagara 

College, you can also assist in many of the events hosted by the college each year. 

The diversity and depth of the program has allowed Graduates to find exciting career employment in a variety of industry sectors including 

hotels, sport, entertainment, convention and conference centres, wineries, tourism attractions, municipal government, community festivals, 

non-profit organizations and entrepreneurial opportunities.   

Participants in the Event Management program represent a cross section of demographic backgrounds and come to Niagara College from across 

Ontario, Canada, and around the world. 

Thank you for selecting Niagara College for your post graduate education. I encourage you to contact me with any questions or concerns, or to 

attend, first-hand, one of the many events put on by our students. Please view our web site for updated event information and follow the Many 

Hands Project on social media. 

 

Christine Blane, BA, MC&EM 

Professor / Coordinator - Event Management Program  

905-641-2252 Ext. 4466  

cblane@niagaracollege.ca 

mailto:cblane@niagaracollege.ca
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Upon acceptance to the Event Management program, students attend their first week of classes and are invited to a post-graduate reception at the 

College Winery.  The college President, Dr. Dan Patterson, provides words of advice, wisdom and encouragement as the students begin their post-

graduate journey.  Students enjoy a glass of wine, some hors d’oeuvres and meet with faculty and staff. 
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3. Supporting materials – Successful application letter 

 

Welcome to the Event Management Program at Niagara College 

Winner of the 2015 and 2012 “Gold Pinnacle Award” for Best Event Management Certificate Program from International Festivals and Events 

Association (IFEA) and the “Silver Pinnacle Award” for 2009. 

This program will teach you how to develop, promote and execute events for the public, corporate and non-profit sectors. 

What makes this program unique? 

 One-year Graduate Certificate Program, with the opportunity to complete over 150 field placement hours in the industry 

 Small classes and hands-on industry training provides for optimal learning 

 Graduates can seek additional professional recognition and membership from IFEA, FEO, PCMA, ILEA, MPI and more 

 22nd year organizing the Many Hands Project, hosting multiple fundraisers and events 

 

There are many exciting career opportunities in this field.  The following employers have all recognized the skills and experience of our students by 

hiring our graduates: 

 Fallsview Casino Resort, Niagara Falls 

 Jackson Triggs Winery 

 Peller Estate Winery  

 Greater Niagara Chamber of Commerce  

 United Way, St. Catharines 

 Community Care St. Catharines & Thorold 

 Club Roma, St. Catharines 

  

Niagara College has established its status as a leader in student satisfaction.   The facilities, learning experiences and passionate staff all contribute 

to this success.  

Follow us on:    

 Facebook  @nceventmgmt and @SchoolofHTSatNC      Instagram  @NC_Event_Mgmt      Twitter @EventMgmtNC       LinkedIn   NC Event Management 

 Marriott Hotels, Niagara Falls 

 Vintage Hotels, Niagara-on-the-Lake 

 Metro Toronto Convention Centre, Toronto 

 Royal Botanical Gardens, Burlington 

 Niagara College Canada 

 Ravine Winery, Niagara on the Lake 

 



     
 

29 

3. Supporting materials – Marketing Materials (College)  
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   3. Supporting materials – Marketing materials (Student-Driven)  
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3. Supporting materials – Complete outline of courses – Term One 
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3. Supporting materials – Complete outline of courses – Term Two 
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School of Hospitality, Tourism and Sport 

Teaching & Learning Plan 
 

TERM: Fall 2017 

COURSE CODE: PRAC 9139 

COURSE TITLE: Field Placement I – Event Management 

COURSE DESCRIPTION: In this field placement you will synthesize the skills, knowledge, attitudes and behaviours 
required of an event planner. Working closely with a supervisor, you will establish field experience goals and learning 
objectives ensuring a successful field experience. Specifically, you will perform appropriate duties to further enhance 
your understanding of the event field while working a minimum of 150 hours in the industry. You will attend and 
actively participate in a series of professional development seminars as well as workshops to prepare for 
employment. 

COURSE CREDIT VALUE: 4 

 
COURSE OUTCOMES 

COURSE OUTCOMES: 

Demonstrate the skills, knowledge, attitude and behaviours required of a professional event manager. 

Evaluate event components. 

Develop your employment profile targeted to the Hospitality and Tourism-Event Management field. 

Evaluate the practical experience gained from field placement work in the events industry setting. 

 

EVALUATION AND WEIGHTS 

NUMBER: EVALUATION TYPE: WEIGHT: 

1. Completion of 100 Placement Hours (35%) Signed monthly logs (10%) 45% 

2.  Professional Development activities: Excel (10%) Business Cards (5%) 15% 

3.  Smart Serve Certification 5% 

4. LinkedIn assignment 15% 

5. 4 Placement topic reports 20% 

 

TEACHING AND LEARNING PLAN 

WEEK # TOPIC/CHAPTER LEARNING 
OBJECTIVES 

ASSESSMENT/DUE EVALUATION 

1 
Sept. 6 

Intro to PRAC and review TLP 
Discuss Placement protocol /Guest Speakers 

1, 2, 4   

2 
Sept. 13 

Business Cards  
Speed Interviews  

1 , 2, 4   
 

3 
Sept. 20 

Business professionalism – Etiquette including: 
first impressions, selecting appropriate dress and 
networking 

1, 2, 4 Business cards due 5% 

4 Business Communication – letters, email, phone.   1, 2, 3, 4 Smart Serve due 5% 
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46 
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3. Supporting materials – Reading requirements for students 
 

Readings: 
 
Event Management For Tourism, Cultural, Business and Sporting Events; Van 
Der Wagen, Lynn and Carlos, Brenda R. Pearson. Prentice Hall, 2005 
The International Dictionary of Event Management, Second Edition; 
Goldblatt, Joe and Nelson, Kathleen S. Wiley, 2001 
Successful Event Management, A Practical Handbook; Shone, Anton and 
Parry, Bryn. Thomson, 2004. 
Special Events, A New Generation and the Next Frontier; Goldblatt, Joe. 
Wiley, 2011 
The Five Dysfunctions of a Team: Team Assessment; Pencioni, Patrick. 
Pfeiffer, 2012 
Event Marketing; How to Successfully Promote Events, Festivals, 
Conventions and Expositions (Second edition); Preston, C.A., Wiley, 2012 
Event Sponsorship; Skinner, Bruce E. and Rukavina, Vladimir.  Wiley, 2003 
Budgeting for Special Event Management; Willie, Paul.  2012 
Ultimate Guide to Event Planning. 
Learning to Lead; Heller, Robert. 
 
Industry Resources: 
 
IFEA website; http://www.ifea.com/  
Ignite Magazine; https://ignitemag.ca/  
PCMA Convene Magazine; http://www.pcmaconvene.org/  
The Planner – Canadian magazine 
FEO resources – Event Directory and Supplier Directory 
Meetings + Incentive Travel 
The Meeting Professional Magazine 

Software: 
 
CVENT - http://www.cvent.com - taught and certified with this tool. 
Allseated – Free network for creating floor plans, managing guest 
lists and creating seating charts 
Kahoot – Game-based learning platform to test knowledge of 
classroom concepts 
Volgistics – Software to help manage volunteers throughout the 
entire volunteer cycle 
Nearpod – Interactive classroom tool to engage students with 
interactive lessons 
 

 

 

http://www.ifea.com/
https://ignitemag.ca/
http://www.pcmaconvene.org/
http://www.cvent.com/
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From Left to Right: Student samples of event budget, 

sponsorship package and critical path  

3. Supporting materials – Testing Materials 
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From Left to Right: Student samples of volunteer 

schedule, event poster and contract 
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Volunteer & Human Resource Management: EVMT 9144 Test #1 – 20% 
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Event Risk Management: EVMT 9243 Test – 25% 
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2018 Student-Driven Events 

 

 

 

 

Soups, Stews and Brews 

March 23, 2018 

Market Square, St. Catharines 

Enjoy an evening of local soups, stews and craft beers and live 

entertainment! Guests can win prizes at our Mystery Wall and bid 

on Silent Auction items donated by local businesses.   

Social Enterprise Start-Up Weekend  
March 9-11 

Niagara College, NOTL 

Niagara College students pitch their social enterprise ideas for the 

Niagara Region. Individuals will meet, form teams, and develop ideas 

into a business model while being supported by several mentors then 

pitch in front of a panel of industry professionals for a chance to win 

great prizes.  

 



     
 

55 

 

 

 

 

Spring to the Market 
April 8, 2018 

Club Italia, Niagara Falls 

 

Shops, sample and socialize your way through our interactive 

marketplace featuring DIY workshops, live demonstrations, select 

spa services and more! 

Sip & Stretch 

April 4, 2018 

Rockway Vineyards, St. Catharines 

 

Think outside the studio and the pub with our Sip & Stretch Event. Join 

us at Rockway Vineyards and get your body moving through a 45 minute 

yoga class all while sipping on your beverage of choice. 
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On behalf of the Event Management students, faculty and 

staff, we would like to express our gratitude to the 

International Festival and Events Association and Haas & 

Wilkerson Insurance for offering us the opportunity to apply 

for this award. Your dedication to recognizing and developing 

the Events Industry is greatly appreciated!  

 


