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1. Overview Information

a. Introduction and 
Background
CherryArts is a non-profit organization 
whose mission is to provide access to art 
experiences and support arts education 
in Colorado. The organization works to 
advance Colorado’s creative economy by 
creating and nurturing lifelong relationships 
with art and culture. 

The Cherry Creek Arts Festival (CCAF) 
weekend event is a world‐class and 
award‐winning celebration of the visual, 
culinary and performing arts, and enjoys 
an attendance of 328,000 visitors over the 
course of the three‐day event. 

CCAF, since 1991, gives patrons the rare and 
special opportunity to meet and talk with 
international juried visual artists, sample 
fine cuisine, enjoy live musical performances 
and artist demonstrations, and entertain 
their families with interactive “ARTivities.”

b. Description and purpose / 
objective of promotion
Janus Henderson Investors, title sponsor 
of the Cherry Creek Arts Festival, held a 
workshop at the Art Experience tent for 
two hours on the second day of the festival 
called “Bring Your Art to Life”.  Tying in with 
the Arts Festival theme for the year, this new 
hands-on activation workshop let patrons 
come and learn how to create their own art 
masterpieces.   During the two-hour “open 
studio” session, guests came and learned 
about different visual arts techniques from 
local instructors.  With up to four different 
art activities that were offered, guests had 
the option to try their hand at one or all 
four.  The interactive art activities that were 
offered were jewelry making, participants 
learned how to create bracelets with 
metal stamping.  There was painting with 
watercolor as the art instructor taught 

different watercolor techniques.  Colorado 
Potters Guild taught about wheel throwing 
and ceramic slab building, patrons were 
able to try wheel throwing and then created 
their own ceramic art piece using the slab 
building technique.  We also offered screen 
printing with CherryArts mobile screen 
printing cart, patrons were able to screen 
print on a tote bag and to take home with 
them.  

The objective for this hands-on activation 
was to provide an inclusive and welcoming 
environment for patrons to come and learn 
about different visual arts while creating 
their own pieces of artwork.   

 

c. Description of what was 
being promoted
Janus Henderson Investors was promoting 
their support for the visual arts and the 
community. Janus Henderson is a longtime 
title sponsor of the Cherry Creek Arts 
Festival (CCAF) and strongly believes in 
CherryArts mission to provide access to 
art experiences. They thought providing a 
free art activation would go hand-in-hand 
with the Arts Festival mission. Creating 
an event that was open to the public and 
free to attend, patrons learned about art 
techniques from art experts in a non-
threating accessible environment. Patrons 
enjoyed learning from artists and then 
creating their own art pieces to take home 
with them. 



d. What makes this 
promotion different than any 
other promotions?
“Bring Your Art to Life” is different from other 
promotions as it offers patrons an inside look 
at art techniques from art instructors and 
experts in the artistic field. Patrons can learn, 
then create art pieces to take home and do 
it all for free. The setting for this activation 
was also very welcoming to any patron, for 
any age, with no experience in the arts. It 
offered a wide arrange of art options, many 
people have most likely tried painting or 
seen it done before, but how many have 
tried to create their own jewelry piece? For 
those patrons who might think, “I can not 
draw” there was screen-printing where they 
could pull their own screen onto a tote and 
create their own piece of art. It allowed for an 
inclusive opportunity that was not threating 
for patrons; they could participate as much 
or as little and create as many pieces as they 
wanted. 

 

e. Target audience for 
promotion
The audience for this activation was open 
to any patron at the 2017 Cherry Creek Arts 
Festival, all ages, all sexes, and any art level 
were welcomed.  

f. Attendance / number of 
participants
During the two hour “Bring Your Art to Life” 
event we estimate there were 200 guests 
that visited, created artwork and circulated 
throughout the tent.

 

g. Tie-in of promotion to 
main event / organization
 “Bring Your Art to Life” was featured at 
the Cherry Creek Arts Festival by Janus 
Henderson (CCAF’s title sponsor). The 
promotion ties in with the Arts Festival’s 
mission ‘to provide access to art experiences 
and to support arts education in Colorado’. 
CCAF is a visual arts based festival, this 
promotional event provided free access 
to patrons to create and learn about art. 
The art making sessions were also a direct 
realization of the theme for the year 
‘Bringing Art to Life.” 

h. Overall revenue and 
expense budget of specific 
promotion
The budget for this promotion activation 
was $1,235.00



i. Duration of promotion
This promotional event was held at the 2017 
Cherry Creek Arts Festival on Sunday, July 
2nd from 2:00 – 4:00pm.  

j. Description of sponsor 
involvement with event/
organization
Cherry Creek Arts Festival’s title sponsor 
Janus Henderson Investors funded this 
promotional event and hosted it in their 
Art Experience tent at the festival. This 
promotion “Bring Your Art to Life” gave 
more visibility of Janus Henderson to a 
broader audience at the Arts Festival. It 
demonstrated Janus Henderson support 
of access to the arts and their creativity 
with this activation. There were also four 
instructors at this event, one was with 
Colorado Potters Guild. This promotion 
helped for the instructor to showcase her 
skills as a ceramicist on the potters wheel, 
and she was able to instruct patrons on 
how to build their own ceramic pieces 
and let them also try wheel throwing, it 
also educated the participants about the 
Colorado Potters Guild. Lastly this event 
would not have been possible if it was not 
for the volunteers, who were also able to 
participate, another perk for volunteering at 
the Cherry Creek Arts Festival.  

 

k. Overall effectiveness / 
success of promotion
“Bring Your Art to Life” promotion was very 
effective, touching many festival goers lives, 
they were excited about their art pieces 
they created and enjoyed interacting with 
the instructors.  After reaching 200 patrons 
Janus Henderson will grow this program to 
2 days for the 2018 Arts Festival.  

 





2. Supporting Question
 Some hurdles that we crossed for this 
promotion was finding interactive art 
activities that were manageable for large 
crowds and varies skills sets, also to find 
activations for patrons that they could 
produce in a shorter time frame and that 
could work outdoors.  After speaking with a 
handful of art instructors and seeing what 
they could offer, we were excited to feature: 
ceramics, printmaking, jewelry making and 
watercolors.  

 






