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1. Overview Information for Wilderness Wildlife Week 
 

A) Introduction and background of main event/organization 
 
Wilderness Wildlife Week is a city-managed and organized event via the Pigeon Forge Office of Special Events, which 
falls under the Pigeon Forge Department of Tourism.  The city itself was incorporated on April 4, 1961.  The 2018 Pigeon 
Forge Office of Special Events staff consisted of three special event coordinators Brandon Barnes (lead Wilderness 
Wildlife Week event coordinator), Lana Bowes and new team member Todd Hurst, as well as Special Events Manager, 
Butch Helton.  Currently, there is one vacant special events coordinator position yet to be filled. 
 
Nationally-recognized nature photographer Ken Jenkins approached the City of Pigeon Forge in 1990 with the idea of 
developing a special event designed to increase awareness of nature conservation. Originally, the event consisted of a 
luncheon and one afternoon of lectures, along with a nature photography exhibit.  Within a few short years, this half-
day event grew to a five-day gathering.  Today, Wilderness Wildlife Week encompasses five days featuring more than 
220 free indoor and outdoor hands-on lectures and workshops presented by a multitude of leaders in the environmental 
and educational fields of study; 27 free guided hikes, historic field trips and exhilarating excursions throughout Great 
Smoky Mountains National Park; an annual digital display photography contest; a 48 Hour Film Race; an exhibit/vendor 
hall featuring more than 50 organizations; Outdoor Cooking Demos: a Kids’ Trout Tournament (ages 7-12), a Young 
Experts Program (an incentive-based education track featuring more than 125 sessions for ages 5-12, which is a new 
addition for 2018) and various other exciting educational event components. 
 
The purpose, objective and mission of Wilderness Wildlife Week is to raise awareness within the general public to the 
issues concerning the natural environment and, in particular, the threats facing Great Smoky Mountains National Park.  
Programs are designed to impart the practice of good environmental stewardship to the general public while increasing 
public knowledge of the varied ways to protect the environment through the many educational lectures and materials 
available onsite.  Additionally, it is Wilderness Wildlife Week’s goal to promote an active interest in Appalachian artistic 
and cultural programs such as painting, basket making, music and other forms of modern art such as photography; to 
help affect the way people view environmental responsibilities and to increase overnight visitation to Pigeon Forge 
during a traditionally slow tourism period. 
 
In combining efforts from well-qualified authorities, it has benefitted the overall program to include presentations and 
information from other regions of the country as Wilderness Wildlife Week endeavors to illustrate how all elements of 
the outdoors are truly connected.  The balance of presentations is a further attempt to include a substance of material 
for every interest and age level.  
 
The natural history of the region will forever combine with the rich history and folklore of this mountain region through 
a wealth of descendants of the area of what is now America’s most visited national park, which was once their family 
home.  As these people share their knowledge, expertise and humor with those who desire a deeper insight as to the 
significance and the struggle resulting in such a resilient people who settled the area, the Pigeon Forge Office of Special 
Events believes a deeper attachment to Great Smoky Mountains National Park can be had by all who participate. 

 
The theme of Wilderness Wildlife Week involves a continuous thread of wholesome, family oriented, professional 
programming beginning with the originators and continuing throughout every presentation and excursion associated 
with the event.  Event organizers are constantly committed for each Wilderness Wildlife Week to succeed as an event of 
the highest standards and principles in a safe, encouraging and giving environment. 

 
 
 
 
 
 
 



B) Description and Purpose / Objective of Promotion 
 
As a special attendee service / promotion activity, Wilderness Wildlife Week originated the Explorer’s Passport Program.  
Designed to get both young and old attendees to visit and shop with exhibitors throughout the exhibit hall, this year’s 
program featured 20 participating exhibitors/vendors with each one in possession of a commemorative Wilderness 
Wildlife Week teddy bear along with a name badge.  Each person participating had to find the named bear at each booth 
and write its name on the official passport sheet.  To combat people who think they could record the same names daily, 
event staff and vendors switched the bears’ names each evening after hours so each day would be a fresh set for 
attendees to hunt.   
 

 
 
C) Description of What Was Being Promoted 
 
The Explorer’s Passport Program was promoting 20 different sponsors, vendors and non-profits who were onsite in the 
LeConte Exhibit Hall.  These different groups sold items and provided information on a myriad of topics.  With this 
promotion, it provided a fun way for attendees to interact with the vendors while also allowing the vendors to showcase 
themselves in a manner of supporting the local community, the overall Wilderness Wildlife Week event, as well as Great 
Smoky Mountains National Park.  
 
 

D) What Makes This Promotion Different From Any Other Promotion? 
 
Compared to other vendor-related promotions, the creative aspect of utilizing named teddy bears which are hidden at 
each participating booth is one major quality helping this promotion activity to stand head and should above the rest.   
 
Furthermore, the manner in which the bulk of participants sponsored to be a part of this program speaks volumes of the 
potential they saw in this method as well.  One particular vendor, George Williams with Moonpie General Store stated, 
“This has been the best organized and most original promotion I have seen and I have been part of a lot of trade shows.”   
 
 

E) Target Audience for Promotion 
 
Traditionally, the target audience for Wilderness Wildlife Week is out-of-town young families and outdoor & nature 
enthusiasts, ages 50 and older.  The Pigeon Forge Office of Special Events has discovered these two groups are the main 
segment of Wilderness Wildlife Week’s overall attendee makeup since the event is now a springtime staple.   
 
With this year’s Wilderness Wildlife Week there were many noticeable changes within the base of event attendees.  For 
example, while our overall attendance numbers saw a slight decline, we did see younger families and attendees from a 
much more diverse ethnic and economic background. 
 
 

F) Attendance / Number of Participants 
 
The cumulative attendance for this year’s Wilderness Wildlife Week was 12,000, which is on par with the 2017 event. 
 
In all, attendees accounted for 1,375 successfully completed Explorer’s Passports during the event.  Of those, each day 
had a special drawing from that day’s completed submissions which won one of our great giveaway packages made up 
of the donated goods provided by the exhibitors featured on each Explorer’s Passport.  
 
After this, all entries were put into a grand prize drawing for three grand prize drawings at the end of the event, which 
included lodging for the duration of Wilderness Wildlife Week 2019 at our host hotel (Ramada Pigeon Forge North), a set 



of reworked and weaved café chairs, two Smoky Mountain themed quilts and by Holloway’s Country Home and a special 
basket of event items, tubing passes, GSMNP videos and other items. 
 
 

G) Tie-in of Promotion to Main Event/Organization 
 
The Explorer’s Passport Program tied into Wilderness Wildlife Week in a couple of ways.  Since each form featured 20 of 
the event’s sponsors, as well as some non-profits, it assisted in causing attendees who actively participated in the 
promotion to reach out to these businesses and non-profits and, as such, they not only were driven on a shopping 
adventure, but also were directed to non-profits with important information to share. 
 
Additionally, the Explorer’s Passport Program celebrated the Pigeon Forge area by making by causing people to become 
invested in the booths and vendors they visited with as each has its own story, successes and challenges to highlight. 
 
 

H) Overall Revenue and Expense Budget of Specific Promotion 
 
The overall budget for Wilderness Wildlife Week in 2018 was $72,000.  This was a $4,000 increase to the budget from 
2017 as event organizers requested extra funds to help offset the Kids’ Trout Tournament, 48 Hour Film Race, Digital 
Display Photography Contest and the incentive gifts for the Young Experts Program.  For the Explorer’s Passport 
Program, very little was spent on it.  As a matter of fact, it was one of the best promotion activities the event has ever 
done as it provided more sponsorship donations (both cash and in-kind) from the for profit businesses participating. 
 
As for monies spent on the promotion, the printing for 1,000 cardstock 8½ X 11 Explorer’s Passport Program sheets was 
$750 while the teddy bears and name badges for the program amounted to a total of $285.  In total, $1,035 was spent 
on the promotion in order to encourage more attendees to circulate through the vendor hall to see and shop with the 
20 participating vendors.  
    
The listing below details the 20 participating vendors involved in the Explorer’s Passport Program. 

 
Company / Non-Profit Name Sponsor 

Level 
Type Provided WWW 2018 

Cliff Dwellers artist: Louise Bales Bronze Cash  
Cliff Dwellers artist: Pat  Thomas Bronze Cash  

Clay Thurston Photography Bronze In-Kind 3 matted prints for Explorer’s 
Passport Program (EPP) 

Moonpie General Store Bronze Cash  
Fox Hollow Creations Bronze In-Kind Repurposed café chairs and 

footstools for EPP 
Emma DuFort Art & Design Bronze In-Kind T-Shirt Design and  Artwork 

Proffitts’ Woodworks Bronze In-Kind Burning Names on Walking Sticks 

Wild Ones – Smokies Chapter Bronze Cash  
Keep Sevier Beautiful Silver In-Kind Provided make & takes onsite at all 

WWW events during the week  
Hikey Mikey Silver Cash  

River Rat Tubing & Whitewater Silver In-Kind 20 comp rafting passes/excursions 
40 comp tubing passes/excursions 

Cades Cove Preservation 
Association 

Silver In-Kind Provided 1,200 square foot 
museum onsite for event 

Smoky Mountain Living Magazine Silver In-Kind Provided advertising in three 
publications 



Tennessee State Bank  Gold Cash  
GSM Outfitters Diamond In-Kind Provided 350 hats and backpacks 

The Old Mill Square Diamond In-Kind Provided 75 pottery mugs 

Pigeon Forge Public Library NA  Educational programming and 
Make & Takes 

Frog Pond Arts NA  Demos and Programs 
Great Smoky Mountains 

Association (GSMA) 
Bronze In-Kind Programs and five DVD/Blu Rays 

for EPP 
Bays Mountain Park NA  Wildlife programming with live 

animals onsite 
 

 

I) Duration of Promotion (Start to Finish) 
 
The 28th annual Wilderness Wildlife Week took place May 8-12, 2018.  This five-day event prides itself on focusing on 
educational and environmental programming since the first Wilderness Wildlife (then a half-day event) took place on 
January 19, 1991.   
 
The Explorer’s Passport Program ran daily from 10 AM until 6 PM, except for Saturday, May 12.  That day the promotion 
ran from10 AM to 4 PM.  At the end of each day, participants had to submit their completed forms in to the information 
Desk for a daily drawing which took place 30 minutes after the vendor hall closed. 
 
 

J) Description of Sponsor / Charity / Volunteer / School / Other Group Involvement with Event/Organization 
and Promotion and Benefits to Each (if Applicable) 
 
Monetary sponsors involved in this year’s Wilderness Wildlife Week included Ole Smoky Moonshine, Bush’s Visitor 
Center, MoonPie General Store, Hikey Mikey, Tennessee State Bank, Wild Ones – Smoky Mountains Chapter, Cliff 
Dwellers artists Louise Bales and Pat K. Thomas.  These businesses donated a total of $8,900 to the event to assist with 
various event costs.  All businesses received their logo which was used in local advertisements and in the official 
program guide, as well as booth space if requested. 
 
A plethora of in-kind sponsorships came from Ken Jenkins Photography, Collier Restaurant Group, Emma DuFort Art & 
Design, Food City, Fox Hollow Creations, Great Smoky Mountains Association, GSM Outfitters, Old Mill Square, Pigeon 
Forge Hospitality & Tourism Association, The Mountain Press, Painting Your World Studio, Proffitts’ Woodworks, River 
Rat Rafting & Tubing, Keep Sevier Beautiful, Thompson Photo, Cades Cove Preservation Association, Ramada Pigeon 
Forge North, Smoky Mountain Living, Steller Visions & Sound, and Wildlife Photography by Clay Thurston.  These 
sponsorships ranged from comped advertising to 40 rafting and tubing passes to providing caps, shirts and mugs as 
thank you gifts for our presenters, excursions leaders/sweeps and volunteers.  The total value of in-kind sponsorships is 
valued at more than $42,000.   

 
Volunteer involvement can be looked at in one of two ways.  First, there are a large contingency who volunteer their 
time leading hikes and field trips and providing presentations (in all some 220+ presentations, as well as more than 27 
outdoor excursions).  Another group of roughly 30 volunteers assist with working information tables, serving as room 
monitors, etc.  Front line volunteers working one-to-one with the public were provided a limited edition Wilderness 
Wildlife Week shirt denoting them from all other individuals so attendees would know they could approach them with 
any event-related questions.  Both groups are vital to the success of Wilderness Wildlife Week and without them this 
event would not be feasible.   
 
In all, some 260+ volunteers make this event happen.  All volunteers are given a gift for their time.  This year the special 
28th anniversary gift was a Wilderness Wildlife Week Legacy® baseball cap, a locally made hiking stick displaying the 



event logo, as well as a papier-mâché bear.  Volunteers who worked during lunch hours were also provided with 
complimentary lunch onsite at LeConte Center in Pigeon Forge in a special dining area away from the general public.  
 
The impact of schools on Wilderness Wildlife Week should not be taken for granted either as numerous presenters are 
currently (or recently retired) college professors from surrounding colleges and universities.  A small sampling includes 
East Tennessee State University, University of Tennessee, and Virginia Tech to name a few.  While universities have been 
offered exhibit space, they have declined as Wilderness Wildlife Week takes place near the end of the spring semester 
and graduations. 
 
 

K) Overall Effectiveness / Success of Promotion 
 
The Explorer’s Passport Program has been considered a success as numerous vendors mentioned it assisted with 
product sales at their respective booths.  Additionally, 1,000 cardstock forms were ordered for the promotion and it was 
so popular and additional 350 forms were printed in-house to help cover the last day of the event. 
 
Furthermore, attendees enjoyed the search for the 20 named teddy bears and looked forward to seeing what the names 
and hiding spots would be changed to daily.   
  
 
 

  



2. Supporting Question 
 

Supporting Questions: What Challenges / Obstacles Did You See Foresee in Creating the 
Program/Activity/Idea, and How Did You Handle Them?   
 
There were a number of potential issues for Wilderness Wildlife Week’s Explorer’s Passport Program.   
 
First, one potential challenge was making sue attendees did not try to submit the same names for teddy bears daily as it 
would defeat the purpose of seeking out the vendors each day to see what their bears names would be.  As a result of 
forward thinking, event coordinators Brandon Barnes and Todd Hurst worked with vendors after hours in giving them 
new name badges for their bears or coming up with new names for them so there would be no change over issues the 
next day.  Numerous vendors appreciated this foresight, as well as some of the creative names, since it saved them from 
having to come up with it on their own. 
 
Another issue monitored closely was making sure these special bears were present at each booth daily in the event 
someone may have walked off with one or if a vendor had mistakenly given theirs away.  Thankfully, all participating 
vendors kept close tabs on their bears and none were missing during the event. 
 

 

 

 

  



 

Supporting 

Materials  



 

 

 



 

Bear Samples (Purple 14 inch and Red 12 inch pictured with name badges) 

  

Bears were also available in  

Gray, Black, Pink, White, Light Blue, Royal Blue, Navy, Maroon,  

Kelley Green, Forest Green, Yellow, and Orange  

 

All participating exhibitors were allowed to keep their special bear as well! 

 

 

 

 

 



Can you spot the Wilderness Wildlife Week bear? 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


