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1. Overview Information. Please provide a detailed overview explaining the following, using no 

more than one page to explain each section.  
 

A. Introduction and background of main event 
The World Food & Music Festival, a vibrant three-day cultural celebration, was held Sept. 15 – 17, 
2017. The Festival was held in Downtown Des Moines’ (DSM’s) Western Gateway Park and was 
visited by 90,000 guests. It was free to attend and showcased cuisine from around the globe, 
professional cooking demonstrations, a unique cooking challenge, interactive culturally authentic 
educational programs as well as entertainment that included dancers and musicians with 
international flair. Special cultural and food focused activities were available for children while adults 
enjoyed an impressive of international beer, wine and cocktails.   
 
A highlight for many guests was the opportunity to experience the flavors of 53 food vendors 
showcasing dishes from over 20 countries or culinary regions. Each vendor offered a taste from 
their menu for just $1 and all entrées were $6 or less. Guests could also watch local chefs bring 
tasty creations to life in the Meredith Culinary Discovery Pavilion. These chefs shared everything 
from how to pick produce to the best ways to slice and dice. Foodies also enjoyed the Nationwide 
Cooking Challenge where four teams were pitted against one another in a high-energy race to 
assemble the perfect meal and prove they were the top chefs of the World Food & Music Festival.   
 
When Festival guests had their fill of diverse flavors, they could enjoy live entertainment at the 
Festival Main Stage to catch music and dance performances. At the Cultural Discovery Experience, 
guests took a trip around the world in ever-changing workshops, interactive presentations and 
hands-on activities designed to expose visitors to authentic cultural experiences. Activities included 
Japanese Taiko drumming, creating zen calligraphy characters and Mexican handcrafts. Unique 
merchants sold culturally authentic goods or nonperishable items. Finally, cultural nonprofit 
organizations engaged with guests to educate, promote and entertain.   
 
The World Food & Music Festival began in 2005 as the World Food Festival. Originally in October, 
the event was created to celebrate the World Food Prize, an international award that is given 
annually at that time in DSM. The event evolved and developed over the last 13 years into a 
cherished cultural celebration that represents all regions and nationalities and is free for guests to 
attend.    

 
 

B. Description and purpose / Objective of Food and Beverage Program 
The primary mission of the World Food & Music Festival is to highlight and celebrate diverse 
cultures that exist in DSM. The food and beverage program is the heart of The Festival. In 2017, it 
featured 53 food vendors with dishes representing 25 different countries or culinary regions. Each 
vendor was required to have a $1 taste item in addition to a full entrée. The $1 taste items 
encouraged attendees to leave their comfort zone and try new foods. The beverage stations also 
offered a variety of international beverages that typically have limited availability in stores and many 
are rarely served at festivals.  
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C. Number and Types of Vendors 
The 2017 Festival featured 53 food vendors consisting of both food trucks and tented vendors 
representing 25 countries or culinary regions such as Bosnia, Morocco, El Salvador and Cambodia. 
In addition to food vendors, The Festival offered two soda and water booths, three wine and cocktail 
booths and one large beer tent. Beverage offerings included Pepsi products, 10 different cocktails, 
four international wines, 18 international beers and 15 domestic/craft beers from across the U.S. 

 
 

D. Site Plan 
In 2017, The Festival was moved to Western Gateway Park to avoid major construction projects on 
the bridges in Downtown DSM and allow access to much needed green space within the event site. 
The site itself ended up being a “9” shape with different types of vendors and foods spread 
throughout the full footprint. Careful consideration went to the order of the food vendors to avoid 
repetition of a country or culinary style. The Main Stage was located in the center of the site along 
with the main beverage station. Additional seating was added in the green space by the stage as 
well as throughout the site. A map is provided in this nominations’ supplemental materials.  

 
 

E. Cash Management Process 
Food vendors were responsible for their own cash handling operations throughout The Festival. All 
vendors accepted cash and some accepted credit cards through processing systems like Square. 
For attendee convenience, ATMs were placed in key locations throughout the event site.  
 
All beverage stations were managed by The Festival and only accepted cash. A team of on-site 
Festival staff handled distribution of change and collection of cash throughout the day as needed.  

 
 

F. Fee Structures 
Each 10-foot by 10-foot food vendor space was $600 and included a tent, two 8-foot tables, basic 
lighting and signage. Additional charges applied for vendors needing electricity or space outside 
their tent for larger equipment such as grills, fryers or smokers that can’t be used under a tent due 
to the fire code. Outlets could be purchased for $30 and grill spaces were $100 for an additional 5-
foot by 10-foot space. In addition to vendor space charges, each vendor submitted a $20 
nonrefundable application fee.  

 
 

G. Alcohol Beverage Training / Control 
The Festival hired a local contractor, Function House Hospitality Group, to manage all bar 
operations on site in addition to hiring and training professional bar tenders to work in all Festival 
bars. This contractor was also responsible for overseeing cash and inventory management at 
Festival bars. 

 
 

H. Vendor Application Process 
All vendors were required to apply to the World Food & Music Festival, regardless of past 
participation. The application allowed The Festival to collect contact information for each vendor as 
well as a proposed menu. Applications were accepted from mid-February through May 1. Once the 
submission period closed, staff reviewed each application and clarified any questions regarding the 
submissions. Vendors were selected based on a variety of factors including: uniqueness of  
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proposed menu, country/region represented and size of booth requested. Vendors that participated 
in the past were not considered if they had not followed previous rules and regulations. 
 
Vendors received official notification via email to confirm their involvement with The Festival. 
Accepted vendors received a contract, signage form, electricity request form and insurance 
requirements. These items needed to be completed and returned within four weeks to confirm their 
participation at The Festival.  
 

 
I. Festival / Event Controlled Products and Services (i.e.: Festival-only controlled product sales, 

vendor require product use, etc.) 
The Festival handled all soda, water and alcohol sales at the event. Nonalcoholic beverages 
included Pepsi, Diet Pepsi, Mountain Dew, Diet Mountain Dew, Sierra Mist, two varieties of Pure 
Leaf Tea and Aquafina water. The Festival cultivated relationships with a variety of local distributors 
to help enhance its offerings at The Festival with beer selections secured from Doll Distributing, 
wines from Ingersoll Wine & Spirits and cocktail ingredients sourced from grocery stores and a local 
liquor distributor. These relationships allowed The Festival to offer a world-class lineup of beer, 
wine and cocktails. 

 
 

J. Promotional activities to drive business 
The Festival partnered with a local radio station to highlight the food vendors in a People’s Choice 
Award contest. In the contest, each vendor had a special sign on their booth and guests could text 
that number to vote for that vendor as their favorite. The Vendor with the most votes on Sunday 
afternoon was given a special award. To promote the contest, the station attended The Festival on 
the first day to purchase and photograph food from a variety of food vendors. The photos were 
posted on Instagram throughout The Festival. The radio station promoted the contest on-air 
throughout The Festival and came back near the end to present the award. The contest was a 
success with hundreds of votes received. 

 
 

K. Power / Water Access 
All vendors had access to two water stations for potable water to use at their tents. Each vendor 
could request and purchase power needed for their operations as part of the application and 
contracting process. 

 
 

L. Waste Disposal 
The Festival hired a waste management company to monitor and empty trash and recycling 
containers. Each food vendor was given a large trash container for their use throughout The 
Festival and additional bins were strategically placed throughout the site for attendee use. The 
Festival provided shared access to barrels to deposit grease and waste water. These barrels were 
emptied daily. 
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2. Supporting Questions 
A. What did you do to update / change this program from the year before? Were your updates / 
changes successful? Please provide measurable results / examples.   
In 2017, the event was moved to Western Gateway Park to give The Festival a location that it could 
expand in and opportunities for additional activities. Its previous location did not allow for additional 
Festival growth. The new site provided the footprint to expand and accommodate additional food 
vendors, more seating and a large green space for guests. Feedback confirmed the guests loved 
the new green space and additional seating areas. The additional space allowed The Festival to 
increase food vendor capacity from 45 to 53 and made new programming elements possible. The 
new location and additional programming allowed The Festival attendance to increase by 
approximately 10 percent. The new location also had a positive impact on beverage sale which saw 
an increase of 26 percent. 
 
 
 
 

3. Supporting Materials 
Please also include any necessary supporting materials for the program – limiting materials to no 
more than 5 examples of each area listed below (if applicable). Supporting materials should be 
placed at the end of the entry. 
 
 
Printed materials (brochures, handbooks, recruiting materials, evaluation forms, signage, etc.).  
A copy of the Vendor Application and The Festival program is provided.  
 
Promotional / marketing / media materials 
Examples of advertising are included. 
 
Merchandise materials 
New this year, can koozies were sold at the beverage stations. A sample is included. 
 
Information provided to participants / volunteers / sponsors / students / charities, etc. 
A copy of the materials that were provided to sponsors in advance is included.  
 
Supporting photographs 
Event photographs are included. 
 
Measurable results: tangible & intangible 
Attendance increased by 10 percent over previous year. 
Beverage sales boasted a 26 percent increase over the previous year. 
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Printed materials: Vendor Application (3 pages total) 
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Printed Materials: Festival Program 
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Promotional / Marketing / Media Materials: Examples of advertising  

  

Poster    

 

     

   

$1 food vouchers and drink tickets sample 

 

Bottleneck rider placed on 
beers at area grocers 
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Digital Billboard 
 

 

 

 

  

Digital Ad 
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Merchandise materials: Koozie sold at Beverage Stations 

 

 

Information provided to sponsors: Copy of an email. Attachment provided on following pages. 

Hello [SPONSOR NAME], 
I hope you are doing great and enjoying these last few weeks of summer. This email is full of fun stuff 
about the World Food & Music Festival that we are sharing with all of our sponsors.  
 
Thank you for being our sponsor and supporting this unique event. We are excited to see this celebration 
of international culture and cuisine unfold in just three weeks!    
 
Attached you will find information about what’s new, how we are promoting the event and some sample 
social media posts that we’ve created for our sponsors. We also have plenty of photos that we are happy 
to share with you. Just ask! We’d love your help in letting people know that it’s almost time again for this 
beloved Festival. 
 
We hope you can join us on our opening day, Friday, Sept. 15 at 3 p.m. to see our new layout in 
Western Gateway Park and sample some of the Festivals diverse flavors. I’ll share more details with you 
in the near future, but please save the date on your calendar. 
 
Thanks again for your support!  
 
Best,  
Colleen     
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MARKETING RESCOURCES FOR FESTIVAL SPONSORS 

EVENT DESCRIPTION 

The 13th Annual World Food & Music Festival will be held in the Western Gateway Park in Downtown Des 
Moines on Friday, Sept. 15 – Sunday, Sept. 16, 2017. It is Greater Des Moines’ premier food and music 
festival that celebrates cuisine and entertainment from around the world. 
 
The World Food & Music Festival will feature over 50 food vendors representing more than 25 countries 
and culinary regions. Each vendor offers a taste item for $1 and entrees for $6 or less. The event will also 
feature live music, cooking demonstrations, a cooking challenge and cultural presentations. 
 
Discover more at www.worldfoodandmusicfestival.org  
 
 
WHAT’S NEW AT THE FESTIVAL 

• New location: Western Gateway Park. We’ll be on Locust Street, Grand Avenue, 12th and 13th 
Streets.  

• New hours: 11 a.m. to 11 p.m. on Friday and Saturday, 11 a.m. to 5 p.m. on Sunday (in the past 
we closed at 10 p.m. on Friday and Saturday). 

• Adventure Tents: Based on the popular Chocolate Adventure, we’ve added two new Adventure 
Tents. The Spice Adventure and the Fruit Adventure. At the Spice Adventure guests will learn, 
touch, taste and smell spices from around the world in demonstrations presented by AllSpice. At 
the Fruit Adventure guests will be able to learn about exotic fruit, how to prepare it and will get to 
try a taste! The Chocolate Adventure also returns with classes for kids to learn about chocolate 
and make chocolate lollipops.  

• Selfie Stations: The Festival will feature six Selfie Stations with images of iconic destinations 
around the world. Want a photo with the Effel Tower? Oui!  

• Merchandise: The Festival is adding select merchandise including t-shirts, aprons, koozies and 
stickers.  

• Festival Front Porch: Meet up with friends at the Festival’s Front Porch. Located adjacent to the 
Main Stage, the Front Porch offers pristine views and a comfortable atmosphere.  

• Great entertainment on the Main Stage including Friday Night headliner Walker McGuire. This up 
and coming country duo was lauded by Rolling Stone Country as a “Top 10 New Country Artists 
You Should Know” in February 2017 and their debut single “Til Tomorrow” has earned nearly 15 
MILLION Spotify streams to-date as well as garnered placement on Spotify’s “Best of 2016 Hot 
Country” playlist.  

 
 
DIGITAL LINKS, HANDLES AND HASTAGS 

• Website: www.worldfoodandmusicfestival.org  

• Facebook Page: www.facebook.com/worldfoodfestival/   

• Facebook Handle: @WorldFoodFestival 

• Event Hashtag: #WFMF2017 
 
 

http://www.worldfoodandmusicfestival.org/
http://www.worldfoodandmusicfestival.org/
http://www.facebook.com/worldfoodfestival/
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Downtown Community Alliance 

• Facebook Page: www.facebook.com/DowntownDesMoines/ 

• Facebook Handle: @DowntownDesMoines 

• Instagram Page: www.instagram.com/downtowndesmoines/  

• Instagram Handle: @downtowndesmoines 

• Twitter Page: www.twitter.com/Downtown50309 

• Twitter Handle: @Downtown50309 
 
 
READY TO USE SOCIAL MEDIA 

TWITTER 

• We're proud to sponsor #WFMF2017, Greater Des Moines’ premier international food and music 

festival. http://worldfoodandmusicfestival.org 

• Join us Sept. 15 – 17 for #WFMF2017 in @Downtown50309! Celebrate cuisine from more than 25 

countries around the world! http://worldfoodandmusicfestival.org 

• We're proud to support the cultures of our region by sponsoring #WFMF2017, a celebration of 

international culture. http://worldfoodandmusicfestival.org 

• Help us celebrate the rich cultures of our region by attending #WFMF2017 in @Downtown50309 on 

Sept. 15 – 17. http://worldfoodandmusicfestival.org 

• Join us in @Downtown50309 for cooking demos, live entertainment, activities and over 50 food 

vendors at #WFMF2017. http://worldfoodandmusicfestival.org 

 

 

FACEBOOK  

• We're a proud sponsor of the @World Food & Music Festival, Greater Des Moines’ premier 
international food and music festival. 2017WFMF#  Learn more at worldfoodandmusicfestival.org. 

• Join us Sept. 15 – 17 for @World Food & Music Festival 2017 in @Downtown Des Moines’ Western 

Gateway Park and celebrate cuisine from more than 25 countries around the world! #WFMF2017 

Preview the menus at worldfoodandmusicfestival.org. 

• We're proud to support the diverse cultures of our community by sponsoring the @World Food & 

Music Festival, a @Downtown Des Moines tradition that celebrates cuisine and entertainment from 

around the world. #WFMF2017 View the schedule of events at worldfoodandmusicfestival.org. 

• Help us celebrate the rich diversity of culture in Greater Des Moines by attending @World Food & 

Music Festival Sept. 15 – 17 in @Downtown Des Moines’ Western Gateway Park. #WFMF2017 

worldfoodandmusicfestival.org 

• If you haven't already, make plans to join us at the @World Food & Music Festival on Sept. 15-17 in 

@Downtown Des Moines’ Western Gateway Park. We're thrilled to sponsor such a vibrant and active 

community experience. 2017WFMF#  worldfoodandmusicfestival.org 

 

http://www.facebook.com/DowntownDesMoines/
http://www.instagram.com/downtowndesmoines/
http://www.twitter.com/Downtown50309
http://worldfoodandmusicfestival.org/
http://worldfoodandmusicfestival.org/
http://worldfoodandmusicfestival.org/
http://worldfoodandmusicfestival.org/
http://worldfoodandmusicfestival.org/
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EVENT MARKETING 

You’ll find marketing for the World Food & Music Festival in the following outlets: 

• WHO-HD 13 

• MORE 104.1 

• The Des Moines Register 

• CityView Magazine 

• Digital billboards 

• Targeted online and remarketing digital ads 

• 200 posters and 1,000 postcards distributed throughout Greater Des Moines 

• 500 bottleneck riders distributed at Hy-Vee Stores  

• 16 Community Calendars  

• Included in Greater Des Moines Partnership and Downtown Community Alliance E-Newsletters  
 
 
SPONSOR RECOGNITION MARKETING INCLUSION 

Sponsor names/logos may be included in, but not limited to, the following marketing platforms: 
o WorldFoodandMusicFestival.org 
o Posters (200) 
o Fliers (1,000) 
o Press releases 
o On-site event signage 
o On-site event program 
o Social media mentions on the World Food & Music Festival Facebook page and Downtown 

Community Alliance social media platforms.  
 
 
 
 
OUR TEAM 

Colleen Murphy, Downtown Events Director 
O: (515) 286-1915  C: (515) 577-4199 
cmurphy@downtowndesmoines.com  
 
Maggie Pforts, Team Leader & Production Manager 
O: (515) 286-4949  
mpforts@downtowndesmoines.com  
 
Emily Lyon, Program Coordinator 
O: (515) 286-4946  
eloyon@downtowndesmoines.com  
 
Kalyx Heuermann, Event Manager Intern 
O: (515) 286-4999 
kheuermann@downtowndesmoines.com  
 

 

mailto:cmurphy@downtowndesmoines.com
mailto:mpforts@downtowndesmoines.com
mailto:eloyon@downtowndesmoines.com
mailto:kheuermann@downtowndesmoines.com
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Supporting Photographs 
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