


CHERRY CREEK 
ARTS FESTIVAL
Best Community 
Outreach Program 

1. Overview Information
a. Introduction and 
Background

CherryArts is a 501c3 not-for-profit 
corporation whose mission is to provide 
access to art experiences and arts education 
in Colorado. Along with the Arts Festival, 
CherryArts fulfills its year-round art 
education and outreach mission through 
statewide programs including the Mobile 
Art Gallery, the Janus Henderson Investors 
Student Art Buying Program and the Mobile 
ArtCart: Printmaking Edition. 

The Arts Festival is passionate about 
keeping the arts alive and strives to do so 
year-round through its outreach programs. 
Each of these programs has been created 
with a specific educational purpose and 
they are redefined each year as they grow 
and adapt to the current needs of teachers 
and students. The Mobile Art Gallery 

was launched in 1998, Janus Henderson 
Investors Student Art Buying Program was 
created in 2001 and the Mobile ArtCart 
began its tour in 2017. 

b. Description and Purpose

Art should reach beyond the walls of 
museums and galleries. It is meant to be 
accessible and appreciated by all. With 
this in mind, Janus Henderson and the 
CherryArts education department created 
the Student Art Buying Program to bring 
art and arts education into schools and 
lives of Colorado students – literally. It is a 
one-of-a-kind experiential art education 
program that engages students in the many 
facets of art, as a personal preference, as 
a reflection of culture and as a business. 
It then enables students to apply their 
recently acquired knowledge in a hands-on 
art-buying opportunity at the Cherry Creek 
Arts Festival (CCAF).

Prior to the art buying experience, teachers 
use an in-class study guide to lead students 
in discussions and exercises around art 
movements and mediums, as well as how 
art can embody a personality, evoke mood 
and reflect culture. This module leads 
students to identify what criteria as art-
buyers they should use when selecting art 
for permanent installation at their school. 
Three students then attend the Arts Festival 

to use what they’ve learned to purchase art 
for their school using a budget provided 
by Janus Henderson. After a day of touring 
the festival, the ARTrepreneurs present 
their selections at the Student Art Buying 
Showcase, to a panel of art experts and 
the general public. The showcase is a vital 
process, calling upon students to present 
what they’ve learned throughout this 
educational experience and how it’s led 
them to make their art purchases.

Select schools have the opportunity, and 
budget from Janus Henderson for their 
students to purchase artwork for the Mobile 
Art Gallery. This opportunity gives students 
a sense of pride in assembling and sharing 
a collection of art that aims to inspire fellow 
students throughout the state. 

The Mobile Art Galleries consist of original 
works of art from exhibiting artists and tour 
to schools, libraries, community centers, and 
other public venues throughout Colorado. 
Students are actively engaged in the Mobile 
Art Gallery from its installation, to handling 
the art and dismantling the exhibition. 
Student docents are trained to give tours of 
the Gallery and often times each school will 
offer a Community Open House whereby 
parents, school board members and the 
local community are invited to view the 
Gallery and take a docent-led tour. This 
program creates ownership and a sense of 
empowerment as the docents expand upon 



the knowledge they’ve learned with friends, 
family, and peers.

The newest iteration of CherryArts’ 
education outreach is the Mobile ArtCart: 
Printmaking Edition. The cart itself 
transforms any space into a screen printing 
studio and is offered to schools, community 
centers, festivals and other miscellaneous 
events and businesses. Working artists 
are able to lecture and demonstrate the 
entire screen printing process, from screen 
preparation techniques, to printing on 
paper or fabric. Each student is able to 
have a hands-on experience and create 
original works of art. This program is a direct 
response to teacher’s repeated need for 
hands-on art-making programs for students, 
as well as, providing professional tools and 
artist workshops in their classroom.

c. Target Audience

The Arts Festival is always striving to expand 
the reach of the educational offerings and 
does so through the state of Colorado. The 
target audience for each program varies: 

• Mobile Art Gallery- Middle school 
aged children with adaptations for both 
elementary and high school

• Over 15,000 students were involved in 2017 

• Schools open their doors to senior citizen 
centers, feeder schools, and local arts 
groups to view the exhibit

• Student Art Buying- Students from upper 
elementary through high school 

• Approximately 12,000 students were 
involved in 2017

• Mobile ArtCart- Adaptable programming 
for all ages

• Over 300 students and 2700 adults and 
festival patrons were involved in 2017

d. Impact Program had on 
the Community

In Colorado the cost of busses for schools 
has risen and has priced many schools out 
of transporting their students to cultural 
institutions. The Mobile Art Gallery is an 
excellent means to deliver access to the 
arts as it serves the entire population of a 
school. Alongside the Mobile Art Gallery, 
the Student Art Buying Program provides 
permanent access to original artwork in 
schools all around Colorado for generations 
of students. The Mobile ArtCart provided 
our event guests and students in schools 
across Colorado the opportunity to have 

a hands on art making experience with 
professional artists.



e. Tie-in to Main Event
The Education Programming offered year-
round by the Arts Festival is directly fulfilling 
the organization’s mission of providing 
access to arts experiences and supporting 
art education in Colorado. These education 
programs also directly support the 
organization’s goal of tangibly supporting 
exhibiting artists so that they can truly make 
a life of creating and selling art.

“One of my favorite memories of being an 
artist in the 2017 Cherry Creek Arts Festival 
was having the opportunity to be involved 
in the Student Art Buying Program. I was 
honored and thrilled to be approached 
by the International School of Denver to 
commission an art piece for the Mobile 
Art Gallery. I met with the students and 
as a group, we decided to collaborate on 
the vision of the piece. Meeting with the 
students and sharing our imaginations 
sparked my inspiration for a wonderful 
piece. As an artist, I take inspiration from 
experiences, memories and people that 
I meet. This has been one of the best 
experiences I have ever had. The Student 
Art Buying Program has given me the 
opportunity to be a part of something I so 
strongly believe in: inspiring young people 
to find the importance of art in their own 
lives. “-Scott Hildebrandt, local artist and 
Cherry Creek Arts Festival Award Winner 
2016 & 2017

• Mobile Art Gallery- on display at the Janus 
Henderson Investors’ lobby before the 
festival 

• Mobile Art Gallery- on display at the Cherry 
Creek JW Marriott throughout the year.

• Janus Henderson Investors Student Art 
Buying Program- Saturday July 1st 

• Janus Henderson Investors Student Art 
Buying Program Showcase- July 1st and 
featured presentations by students about 
their purchased artwork for the public to 
enjoy

• Mobile ArtCart- workshop at the CCAF 
Kickoff Celebration

• Mobile ArtCart- on display at the Art 
Auction tent July 1st-3rd for public bidding.

• Mobile ArtCart- workshop at the Janus 
Henderson Investors’ Bring Your Art to Life 
artist workshop and open studio on July 
2nd at the Festival.

f. Duration of program start 
to finish and years part of 
event
The Mobile Art Gallery was launched in 
1998 and continues to engage students 
with hands on setup and dismantling of the 
Gallery as well as serving as docents to their 
peers and community members. 

• 2 week duration at each school

• 90 minute docent training

• 269 schools have been involved

• Over 110,000 students have had the 
change to participate

The Janus Henderson Investors Student Art 
Buying Program was created in 2001 and 
engages students in a pre-event meeting 
as well as the use of a CCAF study guide to 
survey the student body prior to the festival.

• 1 day of the Arts Festival

• 2 hour student showcase at Janus 
Henderson Investors Art Experience Tent

• $283,570 has been gifted in artwork to 
schools and the Mobile Art Gallery

The Mobile ArtCart was created in the 
spring of 2017 and engages both students 
and festival patrons with a hands on art 
making experience and takeaway. 

• Mobile ArtCart- Adaptable programming 
for all ages

• Over 100 students participated in 2017

• Over 300 guests of the CCAF Kickoff Party 
participated in 2017

• Over 300 festival patrons participated in 
2017

• Over 2300 people participated in other 
miscellaneous Mobile Art Cart workshops





g. Overall Revenue and 
Expense Budget

The Arts Festival’s Education Programs are 
not revenue generating, instead they are 
funded by programs that are designed 
to support outreach efforts. Through the 
support of Janus Henderson Investors, 
our title sponsor, our partnership with the 
Scientific and Cultural Facilities District 
(SCFD, and on-site event programming 
like the Art Auction (http://www.
cherryartsauction.org/) and the Gala, the 
Arts Festival is able to continue presenting 
quality education programs. 

h. Description of Sponsor, 
Charity, other group 
involvement and benefits of 
each

Janus Henderson Investors are very involved 
with the educational programs at CCAF. 
They underwrite the Student Art Buying 
Program costs, as well as support the 
Mobile Art Gallery and in general, support 
all of CCAF’s education initiatives. During 
the 2017 CCAF, Janus Henderson activated 
the Mobile ArtCart during their Bring Your 
Art to Life workshop series as well. The 

Arts Festival’s Education Programs are an 
opportunity for the organization to partner 
with artists, schools, teachers, students and 
their communities for outcomes of cultural 
significance. In many cases rural/inner city 
schools are transformed into environments 
of contemporary art exploration.

i. Overall Effectiveness/ 
Success

Mobile Art Gallery 2016-2017 Tour Results:

• Number of students for hands-on setup of 
the collection = 450

• Number of days the collections were 
on display for students and community 
members = 240

• Overall number of students involved = 
over 15,000

Janus Henderson Investors Student Art 
Buying Program Results:

• Number of schools that participated = 24

• Number of students that attended the Arts 
Festival to buy art = just over 100

• Number of total students involved = over 

12,000

• Number of works of art purchased = 73

• Amount spent on artwork gifted to schools 
and Mobile Art Gallery = $31,000

• Since the inception of the program in 2001, 
300 schools have participated, with over 750 
pieces of art purchased, along with artist 
donations for a total of $283,570.  

The true success of the educational 
initiatives of the Cherry Creek Arts Festival 
is measured by the impact they have on 
young minds. The numbers above tout 
the ‘measurable results’ but some of the 
following feedback demonstrates the 
success of the programs as well:

-“Thank you for showing and teaching us 
about all the artwork. We appreciate this 
because when we were docents I learned 
how to speak English fluently in front of 
people. My favorite piece of art was, The 
Final Stop. Thank you for the opportunity!” 
– Emily Molina, student at Girls Athletic 
Leadership School speaking about the 
Mobile Art Gallery

“The students participating in this 
experience benefitted so much–not only 
from the exposure to a form of art that is not 
typically available in our building, but from 
working with what we call an expert from 



outside of our building as another resource 
alongside our teachers. We are now thinking 
about how else we can incorporate the 
mobile screen printing lab into an event at 
Lone Tree Elementary!”- Kay Tucker, teacher 
at Lone Tree Elementary speaking about the 
Mobile ArtCart: Printmaking Edition.

“It is one of the best programs I offer to 
our students. The interaction of students, 
parents, artists; the dialogue and critical 
thinking relative to selection. So many 
intangibles make this a tremendous 
opportunity and a life-changing event for 
our student participants.”- Participating 
Teacher with the Student Art Buying 
program

“Being a judge for Student Art Buying 
is a highlight of my summer! Speaking 
with the students about their experience 
in selecting and negotiating prices with 
artists, it is amazing to see their enthusiasm 
about the process and their pride in 
finding extraordinary art for their schools.”- 
Charlotte Talbert, Panelist for Student Art 
Buying Showcase



2. What did you do to 
update/change this 
program?

-Through an additional donation from Janus 
Henderson Investors, tthree schools were 
chosen to purchase and curate three $2000 
pieces of artwork for the Mobile Art Gallery. 
This helps ensure an up-to-date presence of 
artwork in both Galleries as it travels across 
Colorado.  

- In order to further meet accessibility 
standards all Mobile Art Gallery videos have 
now been outfitted with closed captioning. 
This update elevates the artist videos for 
people of all abilities. 

-The Mobile ArtCart launched into schools 
for the first time as a mobile screen printing 
studio! In launching this new program 
CherryArts has begun making a tutorial 
video of the steps and processes of screen 
printing to be used as an in-class learning 
opportunity for participating schools. 






