
NORT H C AROLINA AZALE A FE ST IVAL
B E S T  S P O N S O R S H I P  P R O G R A M  F O R  I N D I V I D U A L  S P O N S O R  ( # 4 4 )

#spreadingfestivalsmiles



PAGE 2

1a. history & description
to the world in its finest 
colors. More than 1,000 
volunteers are required 
to stage over 50 events 
ranging from concerts 
to art shows, a street 
fair with interactive 
displays, home and 
garden tours, a parade, 

special exhibits, 
and a variety of other 

entertainment and events.
Staging the Azalea 

Festival – ever y year 
for over seventy years 
– is a real community 
effort, and ever yone 
who works on, 
participates in, or 

simply enjoys the 
Festival can be proud 

of these honors. They 
are a positive ref lection on 

the greater Wilmington area as 
well.
In 2011, the University of North Carolina 
Wilmington completed a year-long study on 
the economic impact the Azalea Festival has on 
the City of Wilmington.  Results of this study 
concluded that the Azalea Festival has over a 
$50,000,000 impact on our local community 
annually.  Since 2011, we have moved our 
Concert Series outside which has allowed for 
3x the audience capacity, the sale of food and 
alcoholic beverages, and an additional night of 
entertainment, which we are sure has led to a 
dramatic increase in our economic impact.

T he North Carolina Azalea Festival 
is Wilmington’s annual community 
celebration and the largest festival 
of its kind in the state. Founded 

in 1948, the Azalea Festival has emerged as 
Wilmington’s premier event.
Each April,  a full week of natural beauty, 
big-name entertainment, festive galas, fun 
family events and Southern hospitality come 
together to showcase the charms of the 
Wilmington area. For community pride 
and springtime pageantr y, the North 
Carolina Azalea Festival has no 
equal!
The Festival’s concerts, fairs 
and special events are attended 
by 300,000 people.  More than 
200,000 are estimated to attend 
the annual three-day Street Fair, 
while more than 100,000 gather 
to watch the Festival Parade. Each 
event is a celebration, beginning with 
the traditional arrival of Queen Azalea at 
the official opening of the five-day event. Stars 
glitter throughout town as Southern belles and 

their escorts promenade 
through lush gardens 
at the annual garden 
party. Ever ywhere the 
blooming azaleas offer 
colorful testimony to 
the rich heritage of 
coastal Carolina.
The Festival is a 
great source of local 

pride, with the entire 
community involved in displaying Wilmington 
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1b. name
T he Sponsorship oppor tunity  that  we customized for  Renaissance  Dental  Studio  is 

cur rent ly  unnamed,  but  in  essence  i t  is  a  soical  media  sponsorship and the Sponsorship 

level  is  c lass i f ied  as  a  Gable  A zalea  Event  Sponsor  with the  A zalea  Fest ival .   We created 

this  specif ic  oppor tunity  for  Renaissance  Dental  Studio,  a  local  dental  pract ice .

1c. description of progam
  A s  we began ta lk ing with Renaissance  Dental  Studio  and understanding their 

sponsorship ob ject ives  in  greater  detai l ,  their  customized pro gram became a  Socia l 

Media  Campaign pro gram.  Renaissance  Dental  was  promoted through our  socia l  media 

platfor ms with the  campaign #Spreading fest ivalsmiles .  T his  Sponsorship O ppor tunity 

was  new and completely  developed around Renaissance  Dental ’s  desire  to  promote their 

brand  a longside  the  Fest ival  brand and br ing in  new c l ientele  for  their  pract ice . 
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1d. sponsor description
Renaissance  Dental  Studio  is  a  new local  dental  pract ice  owned by Dr.  Sarah P less  that  moved 

to  Wilming ton in  Januar y  2018.  T his  new dental  studio  focuses  on g iv ing the  pat ients  a  feel  of 

luxur y  and ease  when they walk  in  the  door.  Not  only  is  Dr.  P less  a l l  about  her  pat ients  having 

the  #Renaissanceexper ience  by  offer ing heated massage chairs  and A pple  T V with a  noise-

reducing headphones  in  each treatment room,  she is  a lso  about  empower ing females .   A s  female 

business  owner  herself ,  she  wants  to  show young women how to  become business  women and a lso 

teach them about  ST EM oppor tunit ies .

Renaissance  Dental  came on in  2018 as  a  Gable  Event  Sponsor,  which is  our  $7,500 sponsorship 

level .  T his  level  of  sponsorship gets  our  stand ard 4-6 t ickets  to  our  main events  such as  our 

Garden par ty,  Concer ts  and Patrons ’  Par ty.  T his  sponsorship level  a lso  has  the  benef its  of  being 

pr inted in  our  souvenir  book ,  on a l l  our  press  re leases ,  parade f loat ,  l i st ing on our  website  and 

socia l  media  posts .   Renaissance  Dental ’s  specif ic ,  indiv idual ized sponsorship was  a  fest ival  r un 

socia l  media  campaign using the  Hashtags  #spreading fest ivalsmiles  and #renaissanceexper ience. 

We ran a  socia l  media  contest  where  we gave away a  custom teeth- whitening package.  O ur 

Pr incess  agreed to  tr y  out  the  teeth whitening package provided to  her  and in  retur n,  she  is  a 

spokesmodel ,  mentioning Renaissance  Dental  in  3  of  her  blo gs .   T heir  lo go is  a lso  displayed on 

our  Pr incess  page on the website  and our  Pr incess  verbal ly  reco gnized Renaissance  Dental  in  2 

speeches .

 For  our  socia l  media  contest  g iveaway we had our  fol lowers  see  i f  they could  match A zalea 

Fest ival  smiles  from past  invited Celebr ity  Guests .  For  the  g iveaway they had to  l ike  and 

comment with their  best  guess ,  and fol low both the A zalea  Fest ival  and Renassiance  Dental . 

T his  helped promote Renaissance  Dental ’s  brand whi le  gett ing our  fol lowers  interact ing with the 

pract ice  as  wel l . 
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overall success
T his  Sponorship pro gram was ver y  successful .   Renaissance  Dental  was  ver y  pleased 

with the  exper ience  and have a lready verbal ly  committed to  the  72ⁿd  Nor th Carol ina 

A zalea  Fest ival  nex t  year  with the  hopes  of  expansion in  sponsorship and involvement .  

Renaissance  Dental  got  over  600 soical  media  interact ions  dur ing the  fest ival  campaign 

and a  total  reach over  20,000!  On our  end,  we were  able  to  br ing in  new revenue 

for  the  A zalea  Fest ival ,  as  wel l  as  br ing in  a  new par tnership with one of  our  local 

dental  pract ices .  T his  a lso  gave us  the  oppor tunity  to  create  a  new campaign for  our 

socia l  media ,  and provided a  luxur y  ser vice  oppor tunity  (teeth whitening )  to  those 

par t ic ipat ing in  the  contest . 

supporting question
T he main chal lenge was  communicat ing with Renaissance  Dental  in  the  beg inning of  the 

process;  tr y ing to  ful ly  understand what  their  goals  were  in  par tner ing with the  A zalea 

Fest ival .  Tr y ing to  come up with a  ta i lored sponsorship that  f i t  the  wants  and needs 

of  Renaissance  Dental  and coming up with a  socia l  media  campaign that  best  f i t  both 

of  our  platfor ms and making sure  that  we had a  creat ive  contest  for  the  g iveaway and 

how we would go about  pick ing the  winner  of  the  contests .  Once we better  understood 

their  goals  and f igured out  the  socia l  media  campaign behind i t  we were  able  to  star t 

promoting the  campaign #Spreading fest ivalsmiles!
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