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Overview Information



a.) Introduction and Description of Main Event

Fest-a-Ville is a the ultimate entertainment experience featuring the Waterfront Jam Concert Series 

with national talent, family fun, food, kids’ inflatable playground, midway rides and more.  

The 2018 Derby Festival marks the twelfth year for Fest-a-Ville on the Waterfront.  This year the party 

started on Thursday, April 26th and ran through Derby Eve.  It promises to have something for everyone 

and admission is free with a 2018 Pegasus Pin. 

The 900,000-square-foot venue hosted several Festival events including the U.S. Bank Great Balloon 

Glimmer, Derby of the Dead, Battle of the Bounce, Chow Wagon, Fitness Jam BeerFest and the 

awards presentation for the Great Steamboat Race, among others.  

One of the most popular places on the venue is just inside the Chow Wagon entrance and is a serene, 

lush space where Festival lovers eat, talk, work and enjoy everything that Fest-a-Ville has to offer.  

This area sprinkled with picnic tables and hammocks and illuminated by patio lights strung in the trees 

is “The Grove”. 

For the first time since it’s inception as part of Fest-a-Ville, The Grove was not only sponsored for the 

first time, but it was markedly enhanced for this year’s Derby Festival.  



Name of Opportunity and Sponsor

The Grove at Fest-a-Ville
Presented By

b.) Name of Opportunity and Sponsor



c.) Description and purpose of New Sponsorship Opportunity

Fest-a-Ville is one of the most well-known and enjoyed elements of the Derby Festival.  The Grove 

was created several years ago as an additional space on the venue to enjoy the food, 

entertainment and opportunity to create memories with friends and family.  While this area of the 

venue is a peaceful and popular destination for Festival goers, there was a lot of opportunity for a 

partner to come in and really own the space.  

The sponsorship of The Grove made sense for a locally-based company or organization that would 

take ownership of this space, but would also encourage their employees and families to go to Fest-

a-Ville and enjoy the space that has been transformed through the partnership. 

While still a very desirable space, some of the picnic tables in The Grove have been around for 

quite a few years.  The two hammocks that are in this space are usually occupied, so adding a few 

more would be ideal.  This space is the most popular during the evening, so having additional 

lighting was also at the top of the wish list as we discussed Festival elements last fall.  

We were beyond delighted to make a connection with the most ideal partner to enhance this area 

and help to build a better Fest-a-Ville. 



d.) Description of the targeted sponsor for the opportunity and why the sponsor was targeted

While evaluating how the sponsorship could enhance The Grove, our sales team received a contact 

with the Indiana/Kentucky/Ohio Regional Council of Carpenters (IKORCC).  

During the initial meeting with IKORCC leadership, we learned that they represent over 32,000 

professional tradespeople in 33 locals in Indiana, Kentucky, Ohio, Tennessee and West Virginia.  

Being part of the communities where the local unions operate is one of their top initiatives and at 

the heart of the carpentry industry is building. Building homes, businesses, careers and even family. 

Building the local economy, and building the future of your community are the pillars of IKORCC. 

Because their members are part of the community, leadership considers it to be essential they give 

back whether it be through building wheel chair ramps for needing better accessibility, playgrounds 

and parks, community workshops and community workshops.  

Their commitment to our community was obvious, but their members also had the skill sets to 

literally build a better Fest-a-Ville.  IKORCC built and then donated 15 new picnic tables to the 

Festival for The Grove as part of their overarching sponsorship of this space within Fest-a-Ville.  



The Festival created totem pole and banner signage to brand The IKORCC Grove.   

IKORCC was so proud and excited about the partnership, they actually had a stone slab in 

the center of each table that had the IKORCC logo.  



e.) Explain the synergy between the event and sponsor

The Indiana/Kentucky/Ohio Regional Council of Carpenters has an ardent commitment to the communities that 

their members work and live in, and this partnership opportunity aligned with the core values that are the 

foundation of the council.  

The hallmark of IKORCC is three-fold: training, professionalism and partnership.  All three of these pillars are 

incorporated into the partnership. 

Training: Training is key in the construction industry.  IKORCC provides training to their apprentices free of 

charge with the exception of book and a few materials.  Apprentices can volunteer their time and improve their 

skills to earn scholarship monies to help cover these expenses.  The partnership with the Derby Festival 

provided this opportunity to apprentices to construct the 12 picnic tables that were built and donated to the 

Derby Festival.  

Professionalism: To IKORCC, this means taking pride in every aspect of one’s work.  The apprentices that built 

the picnic tables did this through their fine craftsmanship and creating a custom branded stone inset in each of 

the tables.  

Partnership: Being an active part of each community where IKORCC members are present is paramount to this 

organization.  By sponsoring and actively improving The Grove inside Fest-a-Ville through their members’ skills 

and talents is a perfect example of a partnership that supports not only the Derby Festival, but the entire 

community. 



f.) Overall effectiveness/success of the sponsorship

The IKORCC sponsorship was an ideal partnership that was truly beneficial for both parties.  

Through this sponsorship, IKORCC was able to put their core values into action by giving back to the 

community and providing a scholarship opportunity to their apprentices by constructing 12 new picnic tables for 

Fest-a-Ville, which is one of the Derby Festival’s most highly attended events.  The new picnic tables were not 

only used in The Grove during the nine days of Fest-a-Ville, but following the Derby Festival, the tables were 

donated to Metro Parks and will be continued to be used in our community year-round.    

Through this sponsorship, the Derby Festival was able to enhance The Grove, making it one of the most 

popular spaces inside Fest-a-Ville.  The Grove has become a space for Festival fans of all ages to relax, eat, 

laugh and create lasting memories with friends and family.  Through the enhancements that were made 

possible through the sponsorship, the Pegasus Pin sales increased in 2018 and was a record year for 

concession and alcohol sales in The Grove.   

Through this sponsorship, the Derby Festival has built a strong partnership with IKORCC both on the local and 

national levels which will continue to grow and evolve Festival after Festival.  

“The Derby Festival is a community wide event that our membership is proud to be part of. We are dedicated to 

being a community partner in the cities our members build. We look forward to the growth of our relationship 

and partnership in the years to come”

- Megan Keller, Marketing & Communications, IKORCC



The Grove 

presented by 

IKORCC



Supporting Questions



1) What did you do to update/change this program from the 

year before?  Were your updates/changes successful?  

Please provide measurable results/examples. 

Fest-a-Ville has been a Derby Festival staple for the past twelve 

years, and The Grove has been a designated space within Fest-a-

Ville for the last three years.  The concept of The Grove has always 

been a great idea, but we were unable to continually attract people to 

spend time in this space while they were attending Fest-a-Ville and 

The Chow Wagon. 

By partnering with IKORCC, we were able to aesthetically enhance 

this space by including hammocks for relaxing, festive lighting to 

create a more upscale atmosphere, a large disco ball for photo 

opportunities, live music during the evenings and the new picnic 

tables that IKORCC members built gave the space a fresh facelift for 

Festival goers that wanted to dine in this space.  

As a result of these changes, we saw an increase in traffic, not only 

in The Grove, but in Fest-a-Ville overall making 2018 was the highest 

attendance since the inception of the event along with record setting 

concession and alcohol sales.  



Supporting Materials



A new digital element with our largest media partner, The Courier-Journal, 
was created for the 2018 Derby Festival.  The DerbyFest portal was launched 
in February 2018 as a online platform with The Courier-Journal to merge 
both KDF Branded Advertising Content with The Courier-Journal News 
Coverage/Organic Content, creating an expansive engagement platform 
including desktop, mobile, APP, Facebook, Twitter, mobile push notifications 
and print.

Various articles, Schedule of Events and a behind the scenes look at 
everything Derby Festival was available through the portal.  This new 
element expanded our engagement and communication with the 
community resulting in higher attendance across the board at Festival 
events, including Fest-a-Ville.  This was an added benefit for IKORCC since 
they had a branded space within the venue.  The venue signage and custom 
branded picnic tables helped to establish their partnership of the Derby 
Festival and in turn their support of the entire community.  

Total Estimated Impressions: 3,077,021+
Total Social Engagements: 40,058+
Total Print Reach: 498,000+

A Pegasus Pin provides 

admission to The Grove 

located inside Fest-a-Ville. 



Through this sponsorship, IKORCC 

directly received a generous amount of 

social media and reached a digital 

audience of almost 55,000 people.  

Fest-a-Ville is one of the largest Derby 

Festival events and spans over nine 

days making it one of the most highly 

promoted events annually.  By 

advertising Fest-a-Ville and all of the 

activities taking place throughout its 

run, we were able to increase 

attendance over past years which 

allowed for increased brand awareness 

for IKORCC among Festival attendees.  

Please see the following printed 

materials that promoted Fest-a-Ville 

and The Grove sponsored by IKORCC. 



IKORCC received two (2) totem pole signs that had logos on all four sides and two (2) banner 

signs to help brand their sponsorship of The Grove. 


