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The plethora of pink blossoms engulfing the Tidal Basin have come to be a symbolic image of spring in 

Washington, DC, and the inspiration for manifold events and programs occurring throughout the area over the 

course of the season.

The blooming cherry trees – the soul of the nation’s greatest springtime celebration – did not always decorate the 

National Mall. In fact, Tokyo’s gift of flowering cherry trees to Washington, DC in 1912 was the culmination of the 

work of private and public citizens who were enamored by the cherry trees and shared the dream of creating a 

blossom arbor in Washington. 

A simple, inaugural ceremony in 1912 marked Tokyo Mayor Yukio Ozaki’s presentation of more than 3,000 cherry 

trees in 12 varieties. Ozaki, a man committed to advancing strong relations between Japan and the United States, 

was joined by other key figures including Dr. David Fairchild of the U.S. Department of Agriculture; world-famous 

chemist Dr. Jokichi Takamine; Eliza Scidmore, first female board member of the National Geographic Society; and 

First Lady Helen Herron Taft. On March 27, 1912, First Lady Taft and Viscountess Chinda, wife of the ambassador 

of Japan, planted the first two trees on the north bank of the Tidal Basin in West Potomac Park, a location that 

today is memorialized with a simple bronze plaque at the Japanese Stone Lantern plaza.

Many years passed and in 1927, during the first “festival,” children reenacted the initial tree planting, among other 

activities spanning three days, creating the first formalized event around the blooming of the trees.

Ninety-one years later, the National Cherry Blossom Festival, one of the world’s great celebrations of spring, 

presents a dynamic 27-day, regional event schedule that is anchored by four weekends of premier programming. 

The IFEA Pinnacle award-winning spectacle is attended by more than 1.5 million people from the U.S. and beyond, 

who come to enjoy the citywide celebration and admire the legendary trees. Millions more are exposed to the 

Festival experience virtually through social media and live streaming, or reached via the 3 billion-plus total 

impressions from earned media. A global engagement with hometown roots, hundreds of businesses, schools, and 

local individuals engage with and embrace the Festival spirit by participating in City in Bloom activities such as 

blooming and branding their storefronts, creating original artwork, or presenting limited-time menu selections in 

their restaurants, to name a few.

The Festival is coordinated by National Cherry Blossom Festival, Inc., a non-profit organization.
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