
BEST SPONSOR PARTNER 

 

Overview: OC Fair 
The OC Fair is a 23-day annual fair that is held every summer at the OC Fair & Event 

Center in Costa Mesa, California.  The 2017 OC Fair welcomed 1,334,753 guests for some Farm 

Fresh Fun. The OC Fair has attracted people from all over Southern California since 1890, to its 

entertainment and carnival fun.  “The 127th annual OC Fair was a tremendous success in so 

many ways,” said OC Fair CEO Kathy Kramer. Sponsorship opportunities with the OC Fair are part 

of the success. Partnering with the OC Fair as a corporate sponsor helps deliver maximum 

exposure for your brand. The OC fair offers varying levels of sponsorships which may include 

media inclusion, hospitality benefits and premium space. 

Sponsor: Raising Cane’s 

 

Raising Cane’s Chicken Fingers 

Raising Cane’s restaurants are actively involved within the communities they serve and have 

gained popularity in the Southern California market. They now boast five (5) Southern California 

locations and by the conclusion of 2017 will have a total of seven (7).  The Raising Cane’s 

Explorium at the OC Fair is the ultimate kid’s destination, a place for families to discover new 

things and enjoy favorites from the past. The sponsorship of Explorium included branded wind 

masters promoting a social media contest in which participants had the opportunity to win free 

Raising Cane’s for a year, a bright and vibrant co-branded tent-skin, and logo inclusion on a 
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stage backdrop. Programming inside of Explorium included daily eating contests and magic 

shows. All participants walked away with a Raising Cane’s gift package which included branded 

swag, a stuffed animal and a gift card.  

The Explorium also offers a sandlot for tots to engage in a sensory experience in a temperature 

controlled and shaded area, protected from the heat and crowds at the OC Fair. Raising Cane’s 

provided branded sand pails and shovels in the sandbox to increase brand awareness. 

Additionally, little ones were able to dig for buried treasure items in the sand which were 

redeemable on-site for Raising Cane’s merchandise.  

Sponsorship’s support of event 
The most innovative aspect of the partnership was the “Hidden in Plain Sight” promotion. Each 

day during the OC Fair, three (3) cleverly branded signs were placed in different areas 

throughout the Fairgrounds. Patrons were instructed to physically remove the sign, take it with 

them and return it to the Explorium. There, it was verified and became instantly redeemable in 

Raising Cane’s stores for prizes including merchandise and free food.  

Raising Cane’s creative display and unique promotion was designed to not only drive Fairgoers 

to the Explorium, but ultimately to their local restaurant location.  

“With the execution of Hidden in Plain Site, it was very cool to see the winners bring the large 

posters into the restaurant to redeem their prizes,” said Raising Cane’s Corporate Marketing 

Advisor, Mica Brandt.  



Our best sponsor partner, Raising Cane’s, maximized their sponsorship through promotion. 

Their in-store promotions drove traffic to the Fair and their promotions during the Fair such as 

“Hidden in Plain Sight” drove traffic to Raising Cane’s restaurants.  

Raising Cane’s created the artwork used for signage at the 2017 OC Fair including the branded 

wind masters displayed outside of the Explorium tent. These branding elements allowed Raising 

Canes to promote their “Free Cane’s for a Year” give away. The promotion rules encouraged 

Fairgoers to share a picture on social media of their experience at the Explorium tent and 

#WinFreeCanesForAYear. 

Goals and successes 
Raising Cane’s primary objectives at the 2017 OC Fair were to connect with their target 

demographic, create positive brand association, and ultimately to drive OC Fair patrons to 

Raising Cane’s restaurants. Raising Cane’s also had a big goal of being family focused, which 

they accomplished through their activations. The OC Fair benefited due to in-kind and 

promotional support. Overall this multi-platform promotion was an effective way to engage 

Fairgoers through onsite activities and on social media. This promotion helped Raising Cane’s 

meet their sponsorship objectives, while providing an element of fun to the lucky winners. “We 

are continuing to receive feedback from Fairgoers who saw us on sight,” said Mica. “The 

restaurants felt it was great branding and a fun onsite engagement between the OC Fair and 

Raising Cane’s.”   

 



Raising Cane’s: a stand-out sponsor 
Raising Cane’s stands out among all sponsors because of their individuality and unique 

activation designs. They have found an effective way to engage with families at the Fair and 

have collaboratively created programs that also drive traffic to their restaurants. This is the 

second year the OC Fair has partnered with Raising Cane’s and they will be returning as a 

sponsor for the 2018 OC Fair.  

Raising Cane’s used their own resources in addition to the OC Fair’s, to maximize their 

investment. They provided all prizes and collateral for their activation during the Fair. The in-

kind items included the branded sand pails and shovels in the sandbox, boat key prizes that 

could be found while digging in the sandbox, branded stuffed animals and gift cards that were 

given away to Eating Contests winners within the Explorium Tent.   

 

 

 

 

 

 

 

 



 

        

Top Picture:   80’ Raising Cane’s Explorium Tent Entry  

Bottom Left:   Wind master social media “Win Free Cane’s for a Year” Promotion 

Bottom Middle:  Raising Cane’s Explorium sensory experience sandlot  

Bottom Right:  “Hidden in Plain Sight” Promotion 

 

 

 


