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a. Introduction and Background of Main Event
Since opening the gates on July 1st, 1911, the Naval Station Great Lakes has celebrated our
nation's birthday each year. For decades, the celebration was internal and brought together
military families, civilians, and invited guests from the community to celebrate our nation's
birthday, as well as the anniversaries of the Naval installation. These celebrations took the
shape of a family picnic, and in most years, some form of a �reworks display was a part of
the annual festivities. Lead and directed by active duty sailors (or morale o�cers) and support 
organizations such as the Navy Wives Club, this patriotic event was always something the base 
community looked forward to annually!

In 1993, leadership of the Morale, Welfare and Recreation (MWR) Department had a vision
to turn the internal holiday celebration into a major "open to the public" festival, which would 
allow the local community a chance to see the base and celebrate with Navy families. With the 
command's support, the event was open to the public that year and all activities were moved 
to the base's historic Ross Field. Headline music, great food, a carnival and �reworks displays
were just some of the highlights on both nights of this iconic event. This was a huge success, 
attracting thousands of visitors, and it only continues to grow each year.

Due to the tragedy of September 11th, 2001; the Naval Station had to shut down this major
community event because of  �force protection" and security issues. However, after no formal 
celebration for four straight years, in both 2006 and 2007, small internal 4th of July events were 
o�ered to base personnel and invited guests. With that success and the MANY requests to 
bring back the community festival, the Naval Station's Commanding O�cer opened the event 
to the public again in 2008. The event continues to run annually, drawing large crowds from all 
over the regional area. In 2011, which was the Naval Station's Centennial, the "4th of July 
Celebration" spanned three days and was ultimately recognized by the International Festivals 
& Events Association (IFEA), as one of the top three events in the world (in our budget 
category). This event is now a tradition for tens of thousands of people giving the military and 
our many visitors a perfect venue to celebrate our nation's birthday.  One festival attendee 
said, "It is an excellent event for family and friends! Look forward to it every year!"

The festival continued this year 
with many of the same beloved
elements; plus, children�s 
programming (Kid Zone),
pro wrestling, paintball, a 
32-foot climbing wall and 
more!



b. Name of Sponsor 
Harley-Davidson Motor Company, Corporate headquarters, Milwaukee, WI.

c. Description of sponsor; level of sponsorship (cash/in-kind); details of bene�t package 
and length of sponsorship/ partnership 
After a three month process highlighting shared interests and common goals, a contract was
executed resulting in $20K in cash and another $3K in in-kind support to the festival. Harley- 
Davidson's Presenting  Sponsorship, subsidized half of the entire costs of the �reworks displays. 
Along with additional sub-sponsors of the �reworks displays, this particular partnership was
critical in helping deliver our renowned  �reworks displays on both days of the festival. The 
�reworks displays are choreographed to music and the displays have a unique reputation as 
being the best show north of Chicago and south of Milwaukee.



d. Quantity and quality of support to event by sponsor 
Financial support is undeniably critical to success of the event, but another important factor 
with the Harley-Davidson partnership  is that it also contributed excitement and fun as a 
festival attraction.  A feature of the Harley-Davidson area was the JumpStart Rider experience, 
which delivered a rider experience to people that did not have a motorcycle license. Festival 
guests enjoyed the experience and also stayed in the Harley-Davidson area to look at the 
twenty motorcycles and the Rebel truck on display.



e. Goals and success of relationships for both event and sponsor 
With an a�nity for the military and veteran market, Harley-Davidson's goal was to demonstrate 
their support for the military and to promote their brand in a fun and positive environment.  
With nearly 60% of our crowd being military a�liated, their message reached the right audience.
This included a sub-theme within the festival called �Celebrating Service� that honored Veterans 
past and present. For MWR, Harley-Davidson contributed to the successful funding of the event 
and provided added value through their entertaining activation.  There is no doubt the festival 
partnership was mutually bene�cial and served as a great starting point for a long term association.



f. How the sponsor stands out over all other sponsors 
Harley-Davidson had a sizable footprint anchored by their branded semi-truck trailer. Everyone 
felt the importance of their sponsorship by the size of their festival activation and their strong 
branded presence.  The bene�ts of their Presenting Sponsor status helped reinforce their 
importance. The bene�ts included on location signage, audio messaging and being included in 
the voice-over narration of the two �reworks displays.



g. Activation of Sponsorship by Sponsor  
The activation included a �eld presence of over 4,000 sq. ft., which included a 55 ft. trailer, the 
Harley-Davidson Rebel truck, 20 motorcycles, and the JumpStart rider experience. Plus, Harley- 
Davidson o�ered branded giveaways, a special coupon for active duty military and six Harley- 
Davidson sta� members that were available onsite to engage with event attendees.  
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LED Festival Screen
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