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A. Introduction and description of main event 

The Des Moines Arts Festival® presented by Nationwide, Iowa’s only free, three-day celebration of the arts, attracted 
more than 200,000 guests June 22-24 to Downtown Des Moines’ Western Gateway Park to celebrate its 21st year of 
building and celebrating community while executing on its mission to “Impact Lives through the Arts.”  

  
At the heart of the Festival is the highly competitive juried art fair featuring 178 professional visual artists selected 
from more than 1,100 applicants. The commitment to visual art extends to all ages through the Festival’s Emerging 
Iowa Artist program which highlighted the work of 11 Iowa residents currently enrolled in an institution of higher 
education and the Des Moines Art Center’s Student Art Exhibition program which allowed more than 400 students 
grades K-12 to showcase their talent. 
  
Adults and children of all ages engaged in a variety of hands-on, arts-related activities that included everything from 
salsa dancing lessons to marble painting to creating their own t-shirt. MidAmerican Energy’s BOOM ART! mural and 
Knotty Nail’s self-guided string art lessons provided large-scale opportunities for guests to share their art with the 
community. For guests who preferred to watch art in action, exhibiting artists demonstrated their craft with more 
than 25 artist demonstrations and workshops. 
  
The Interrobang Film Festival presented by AARP Movies for Grownups (IFF) celebrated the art of film throughout 
the three-day weekend. Fifty-five films from 30 countries were screened in total. Guests also enjoyed talk-backs and 
workshops with film producers. 
  
The local community engaged with the Festival through several community outreach programs including the 
Volunteer Program, Patron Program, Non-Profit Partner Program, DART Art Bus unveiling, and a blitz-build by 
Habitat for Humanity. In total, an army of 630 volunteers supported the Festival through a variety of opportunities.    
  
The Festival’s green program provided guests the opportunity to reduce, reuse, and recycle throughout the event at 
17 custom-designed Zero Waste Stations. The Sustainability Program is in its fifth year of a strategic plan to achieve 
zero waste. 
  
Live entertainment took the stage at two locations. Headliners Jukebox the Ghost, Sir Sly, and Spin Doctors were 
enjoyed by thousands of guests on the Hy-Vee Main Stage. The Acoustic Stage by Meredith featured folk and 
Americana standouts Jeffrey Foucault and Joe Pug. Each night was capped off with the dynamic Laser Spectacular 
show. 
  
The Des Moines Arts Festival has truly put Des Moines, Iowa on the map, drawing more than 3.6 million guests to 
the three-day event over the past 20 years. The Festival has something for everyone to enjoy and it’s all free to 
attend thanks to the continued support of sponsors in our community. 
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B. Name of Sponsor 

Athene USA 

C. Introduction, effectiveness and success of Sponsor solicitation package  

As a free event, the Des Moines Arts Festival® relies on sponsorships for a significant portion of its funding.  The 
increasingly important process of providing a potential sponsor with comprehensive documentation identifying the 
event, sponsorship benefits and available sponsorship opportunities is reflected in the Festival Sponsorship 
Prospectus and follow-up official proposal. 

Sponsorship solicitation is a multi-step process that begins with the Sponsorship Prospectus.  The prospectus 
(enclosed with the Proposal) is a comprehensive document containing sections detailing Mission and Background, 
Achievements, Festival Summary, Photographs, Fact Sheet, Demographics, Marketing Effort, Sponsorship 
Opportunities and Contact Information.  This document is available to potential sponsors in hard copy or as a PDF 
that can be emailed or downloaded from the event’s website.  The document is straightforward, concise, organized 
and deliverable for ease of understanding.  Because the Festival is dynamic and because sponsorships are tailored to 
the sponsor, the Festival does not offer generic sponsorship levels ("Gold, Silver, Bronze").   

The next step in the process is providing the potential sponsor with an official proposal designed to respond to their 
needs and requests after consultation and determining their specific level of interest and budget. The general 
information provided in the official proposal mirrors that in the prospectus. We provide this information for two 
reasons: 1) It saves the sponsor time in locating and including the original prospectus with the newly minted 
proposal, and, 2) We assume the proposal will be shared with decision makers and team members, who have not 
seen the original prospectus and will benefit from the information. The sponsor is provided a detailed proposal that 
outlines all rights and benefits of a sponsor at the proposed level. 

This IFEA Pinnacle Award entry includes the Sponsor Proposal submitted to Athene USA.  

Athene USA is a West Des Moines-based publicly-held company that provides retirement solutions. Athene bought 
Aviva four years ago and a year ago went public. Two years ago, Athene had no local sponsorship presence and did 
not intend to get into the sponsorship market until after the company went public. The Des Moines Arts Festival 
benefited from three strategic relationships that have fostered since.  

The first was Natalie Tomaras. Natalie was a Festival board member and served as chair in 2016. (She has since 
rotated off the board). Natalie is a senior vice president with the company and maintains a strong relationship with 
the company’s CEO, Grant Kvalheim.  

The second is Karen Lynn. Karen led the giving strategy for Aviva and when Athene bought Aviva, Karen was hired to 
run the company’s foundation. The third is Amanda Steward. Amanda is a former colleague of the executive 
director, so there is an established working relationship as Amanda had activated sponsorships through a different 
company prior to joining Athene. It’s safe to assert that the reason Athene came to the table was Natalie invited 
Athene’s CEO to the Arts Festival. He was building a new home and what better way to decorate than with new 
original art that he could only find here. It was an instant match! Grant fell in love with the event and from the 
Festival’s VIP Club called Karen to share that he wanted Athene to be a sponsor of the Festival.  
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An initial meeting was arranged with Karen and her team, which included Amanda. During the initial meeting, a 
variety of goals and objectives were presented and discussed. A strong desire to get the Athene brand in front of our 
audience led the conversation. Brand equity was important to them. Also important was Grant’s desire to help bring 
something new to the Festival. With their stated goals, we presented an official sponsorship level to them and 
identified three activation ideas focused on establishing their brand and adding a new sparkle to the Festival. All of 
the ideas addressed the human resource equation, which they expressed as a concern. They wanted something that 
required few employees to manage over the weekend.  

We presented the ideas in line with their corporate culture by showing them electronically. We built a private page 
on our website that featured each of the ideas and linked videos to YouTube. With this approach, we could show 
videos of the ideas rather than explain them. Karen could also then share the URL out to any member of the Athene 
team for viewing.  

The activation hit all cylinders on their spectrum being a special event that would rise above the normal offerings of 
the Festival and be something unexpected. We presented an option that the Festival would fully activate on their 
behalf. It was a proposal that would cost them less in the long run because they would save on dedicated staff time. 
Our proposal included the hiring of Laser Spectacles, Inc. to present a Laser Show immediately following the 
headline entertainment on the event’s Main Stage. We negotiated a higher fee to produce the show for them, so 
they would not have to spend staff time managing.  

Athene agreed to a one-year contract extension with an option to renew as a $35,000 Official Sponsor. This 
reflected an additional $10,000 over the typical Official Sponsor price tag. As of this writing they have renewed for 
2019.   

 

ENCLOSED:  Supporting Materials 

Original Prospectus. 

Original Sponsor Proposal for Athene. 

Images from Festival showcasing Laser Spectacular.  
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This page and next three - We built a private page (on the left with detail below 
and on following pages) on our website that featured each of the ideas and linked 
videos to YouTube. With this approach, we could show videos of the ideas rather 
than explain them. This allowed the opportunity for any member of the Athene 
team to view the proposal.  
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Screen captures of Festival website 
identifying Athene’s sponsorship. 
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Official Festival Program pages. 
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Laser Spectacular was presented 
each night from the Hy-Vee Main 
Stage. 
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The Dream by Chris Vance 
2017 Legacy Project, Mural on Ford & Garland Building
 in Downtown Des Moines and Commemorative Poster



10ABOUT THE FESTIVAL

The Des Moines Arts Festival® is Iowa’s largest and most 
prestigious arts and cultural event drawing over 200,000 
people annually to downtown Des Moines the last 
weekend of June. For 20 years, this free, three-day festival 
of the arts and culture has provided a celebration of the 
arts and been crowned by its peers as one of the best 
festivals in the world!

The Festival was originally founded in 1958 as the All Iowa 
Art Fair. In 1998, the Festival moved downtown where it 
now surrounds the John and Mary Pappajohn Sculpture 
Park. The Festival features 180 professional visual artists. 
Their original artwork in a variety of mediums reflects the 
very best, having been juried from over 1,000 applicants. 
Sponsors and non-profit organizations offer a variety of 
interactive arts activities designed to engage and enhance 
the experience for our guests. Live music, performing 
arts and strolling street theatre provide non-stop 
entertainment. Culinary offerings are provided by local and 
regional restaurants, breweries and mobile food vendors.  

Showcasing our community and state through programs 
and activities that reflect the vibrancy of the arts in action 
is where we excel. Programs include Emerging Iowa Artists, 
Student Art Exhibition, Community Outreach Program, 
Volunteer Program, and the Non-Profit Program. Each 
provide unprecedented opportunities for our community. 

The Des Moines Arts Festival, a non-profit organization, 
was founded by the Des Moines Art Center and is 
produced by Downtown Events Group. It is governed by a 
18-member Board of Directors. The Festival is dedicated to 
producing a free arts and cultural event.  Festival proceeds 
benefit the Des Moines Art Center, numerous local non-
profit organizations and the successful sustainability of the 
Festival. 

11 FACT SHEET

22PROGRAMS

18 SPONSORSHIP

14 MARKETING SAMPLES

24CONTACT
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PROPOSAL - OFFICIAL SPONSORSHIP
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Brand Association/Equity

• Association with an internationally-recognized summer festival.

• Winner of four Gold Grand Pinnacle Awards and over 225 Pinnacle 
Awards from the International Festivals and Events Association.

• Named Best Cultural Attraction by the Des Moines Business 
Record ten consecutive years.

• Winner of Bravo Greater Des Moines Encore Award.

• Named by City View Best Annual Event, Best Cultural Event and 
Best Community Festival.

• Naming Rights:  Athene identified year-round as an Official Sponsor 
of the Des Moines Arts Festival®.

On-Site Signage

• Logo recognition on entry/exit signage (four total entry/exit points).

Collateral

• Logo recognition and identification as “Official Sponsor” in sponsor 
recognition feature in the Official Festival Preview distributed in 
advance of the Festival.

• Logo recognition and identification as “Official Sponsor” in sponsor 
recognition feature in the Official Festival Program distributed on 
site during the Festival.

• Logo recognition on sponsor recognition feature on Official Festival 
Map.

• Logo recognition/association with sponsored event identified in 
Program.

• One half-page advertisement in the Official Festival Program, to be 
distributed on-site during the Festival.

Media

• Logo recognition (rotated with other Official Sponsors) in select 
Festival advertisements.

• Multiple and dedicated social media posts identifying Athene and 
company objectives, as well as sponsored event.

Website

• Logo recognition and hyperlink on Festival official website sponsor 
page.

• Logo recognition and hyperlink on dedicated program page 
identifying sponsored event.

 Public Relations

• Dedicated Press Release issued celebrating new special event.

• Athene sponsored event identified in programming press 
release(s).

VIP/Hospitality

• Two framed Des Moines Arts Festival commemorative posters.

• Company invitation to Des Moines Arts Festival Preview 
Celebration at the Des Moines Art Center.

• 20 complimentary VIP passes allowing access to the exclusive 
Silent Rivers VIP Club overlooking the Hy-Vee Main Stage.

Our primary objective is to present Athene with options to activate a sponsorship at the Official level. The following rights and benefits are 
afforded a sponsor at the official level. Based on the following options, the price of the sponsorship varies as does Athene's level of involvement.



OPTION 1 
Laser Spectacles
This RGB laser show will be shot from the Main Stage 
following the performance of the headline act at 
approximately 10 p.m. on Friday and Saturday night.

Effects include laser beam and graphics projection, 
played to recorded music. 10-15 minutes in length.

Cost: $15,800 (includes all costs associated with show 
on Friday and Saturday night including activation, hotel, 
design and execution)

Sponsorship. As an Official Sponsor, the cost of the 
package is $30,000. This will cover the cost of the show 
for two nights and housing. The activation is handled by 
the Festival with input from Athene on the use of their 
logo in the laser projection. At this sponsor level, the 
Festival will also be contributing to the cost of the show.

5

Please Note: As per our discussion regarding the challenges of internal communications at Athene, we provide the following URL where 
you can view and share this proposal - http://www.desmoinesartsfestival.org/Athene
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OPTION 2 
Sway Pole - "Tall Tales of the Sea" 
Established in 1994, Australia’s Sway Pole (Strange Fruit) is 
a celebrated touring company that creates and performs a 
unique style of performance for audiences worldwide. Based 
in Melbourne, Australia, the company performs atop fourteen-
foot flexible poles, bending and swaying to impossible angles 
while combining elements of theatre, dance, and circus. With 
a repertoire that has a universal appeal and is accessible to all 
cultures and ages, Australia’s Sway Pole has been presented 
in 50 countries at over 450 international festivals. It has been 
awarded the National (Australian) Myer Performing Arts Award, 
the Silver Trophy at the Daidogei World Cup, Japan in 1999 and 
2000, the 2003 Premio Del Público, in Valladolid, Spain, and the 
Governor of Victoria Export Award in 2006. The company was 
first seen in North America in 2000 at the International Festival 
of Arts & Ideas in New Haven and at the Taste of Chicago. Since 
then, it has been presented by the Ann Arbor Summer Festival, 
Reno’s Artown, Mexico’s Chihuahua Festival, and Seattle’s 
Bumbershoot Festival, among others.

 
Tall Tales of The High Seas, is the latest work of the company 
and currently the only full show touring. Tall Tales of the High 
Seas is a frolicking, swashbuckling adventure for all ages! Three 
intrepid souls journey into the unknown, swinging from poles on 
high from inside the spinning boat. The score includes moments 
of community participation through puppetry and music.

Cost: $35,000 + housing/hotel (includes load in, rehearsal on-
site, two shows).

Sponsorship. As an Official Sponsor, the cost of the package 
is $40,000. This will cover the cost of the performance and 
housing.

http://www.strangefruit.net.au/
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OPTION 3 
Mobile Homme

Mobile Homme is a large-scale performance with 
a parade and aerial part from high atop a crane 
designed in the spirit of Calder. Seven actors 
and one trapeze artist perform while suspended 
from a crane. The performance is in two parts. 
The Arrival is a group of drummers lancing into 
musical ambulations interacting with guests. 
The Bouquet happens with the evolution of the 
mobile developing and unfolding with the music 
high above the guests.

Cost: appx. $33,000 (final costs will be 
determined by cost of air travel to/from Lyon, 
France and cost to transport materials) 

Sponsorship. As an Official Sponsor, the cost of 
the package is $40,000. This will cover the cost 
of the performance and housing.
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http://transe-express.com/en/shows/large-scale-aerial-shows/mobile-homme
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OPTION 4 
PaintJam
Rock Demarco (http://www.rockdemarco.com/) will 
be stepping in for Dan Dunn while he deals with some 
health issues.  Rock is dynamic and would be a big hit 
at your event.  If you are interested in Rock, I will find 
out his availability for June 22, 23 or 24, 2018.  The fee is 
based on a single performance. Rock would work with 
you to create up to three paintings (including one cus-
tom) for your event.  Depending on the paintings picked, 
they can take anywhere from 3 to 8 minutes each.  He 
can paint them all at once or space it out through-
out the evening, whichever suits your event best.  Of 
course, all paintings are yours to keep or auction off that 
evening. Rock's fee would be $7,500.00 +  a $2,500.00 
travel buyout to cover airfare for two (he travels with a 
stage manager), two hotel rooms for two nights and local 
ground transportation (SUV rental) along with all crating 
and shipping of canvases to your event.

Cost: $10,000 (includes one performance of three 
paintings + all other associated costs)

Sponsorship. As an Official Sponsor, the cost of the 
package is $30,000. This will cover the cost of the 
performance and housing.

http://paintjam.com/
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OPTION 5 
Chalk Artist
Kathleen Roling is a professional chalk artist who 
creates large-scale 3-D works of art on the street. She 
can incorporate any design including a logo. The piece 
will create significant social media buzz because guests 
like to take their picture with the artwork. We imagine 
supplementing what she does by adding chalk to the 
streets and encourage guests to create their own 
masterpieces.

Sponsorship. $25,000 as an Official Sponsor. This 
includes all associated costs, including activating the 
sponsorship on your behalf.

http://kathleenrolingart.com/



CORE VALUES
Foster Appreciation of the Arts 
We strive to educate, inspire, and engage 
our audience toward a heightened 
appreciation of visual and other forms of 
art.

Celebrate Original Art
We produce an annual celebration of 
outstanding original visual art in a festival 
atmosphere.

Deliver the Highest Standards with 
Integrity and Accountability
We value professionalism and quality. We 
operate in a fair and honorable manner 
with transparency. We are strong financial 
stewards. We manage with responsibility 
and maximize value to our partners.

Value Community
We respect and celebrate the involvement 
of all people and seek to enhance the 
sense of pride in our community. 

Strategically Innovate 
We seek to harness new and creative 
ideas for the betterment of the Festival 
and community.

OUR VISION 
Within the next five years, the Des 
Moines Arts Festival® will be known for 
its innovations in audience and artist 
engagement, and leadership in providing 
a model to other organizations for high-
quality execution.

THE DES MOINES ARTS FESTIVAL® IS 

A MULTI-DAY FESTIVAL THAT ADDS 

VIBRANCY TO CENTRAL IOWA BY 

CREATING OPPORTUNITIES FOR 

PEOPLE OF ALL AGES, CULTURES AND 

BACKGROUNDS TO CELEBRATE THE 

ARTS."  

     —Des Moines Arts Festival Mission Statement

10
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ORGANIZATION

NATIONWIDE PRESENTS



FACT SHEET

DATES  June 22-24, 2018

TIMES  Friday, June 22   11a.m.-10p.m. 
  Saturday, June 23   11a.m.-10p.m.
  Sunday, June 24   11a.m.-5p.m.

LOCATION On the streets of downtown Des Moines, Iowa's Western Gateway Park   
  surrounding the John & Mary Pappajohn Sculpture Park

WHAT  Visual arts, performing arts, live music, film, interactive arts, community  outreach  
  and children's programs from start to finish. 180 professional juried artists.   
  Emerging Iowa Artists. Student Art Exhibition. Three stages with live music and   
  entertainment. Interactive arts throughout the site, including the Creative Family  
  Zone. Local food and beverages including the Iowa Craft Beer Tent.

ACHIEVEMENTS Winner of over 250 Pinnacle Awards from the International Festivals & Events  
   Association, including the prestigous Grand Pinnacle Award nine of the last  
   ten years. Reciepient of the coveted BRAVO Award from Bravo Greater Des  
   Moines. Voted Best Cultural Event by Des Moines Business Record ten  
   consecutive years.

ADMISSION  Free to attend, thanks to you! 

GUEST DESCRIPTION 63% Female, 37% Male; 35% Never Married, 49% Married; 30% with income  
   over $100,000; 73% own a home; 64% are college graduates and post-  
   graduate; All ages attend with 39% between 35-60. Demographic details  
   available by request.

ATTENDANCE   225,000 (2017, based on aerial photos and police count)

VOLUNTEER COUNT  870 volunteers (2017). Female: 69%, Male: 31%

PRODUCED BY Downtown Events Group, a 501(c)3 not-for-profit corporation located at 
   700 Locust Street, Suite 100, Des Moines, Iowa 50309

FOUNDED BY  Des Moines Art Center

11



After 40 years behind the Des Moines Art Center, Art in the Park moved 
downtown in 1998 and changed its name to Des Moines Arts Festival. 

Art in the Park

Art in the Park

Art in the Park

Art in the Park

Des Moines Arts Festival, 1998Des Moines Arts Festival, 2007





• Engage with an attentive, 
loyal and lucrative consumer 
base.

• Be an active contributor 
to Central Iowa's dynamic 
cultural landscape and 
quality of life.

• Align your brand with one of 
the most respected festivals 
in the world.

• Reach your target 
audience through multiple 
marketing and promotional 
opportunities. 

• Help keep the Festival open 
and free for all people to 
attend.

• Take advantage of the 
Festival's aggressive 
and dynamic marketing 
campaign.

14

WHY 
SPONSOR?

VISUAL • MUSIC • PERFORMING • FILM • INTERACTIVE

see more artists at:
DESMOINESARTSFESTIVAL.ORG/GALLERY

PREMIERPRESENTING

OFFICIAL SPONSORS

PLATINUM

D E S  M O I N E S

F E S T I VA L

JUNE 23-25 |  WESTERN GATEWAY PARK | #DMAF20

NICK 
LEONOFF

TODD 
CAMERON

MARZENA 
WEBER

EL�  
RICHARDS

SUZANNE 
SCHMID

MARZENA 
WEBER

LESLIE ANNE 
GUINAN

g o  w h e r e  i t  t a k e s  y o u . . .

PRESENTING PREMIER PLATINUM

V O L U N T E E R

D E S  M O I N E S

F E S T I VA L

j u n e  2 3 -2 5  •  w e s t e r n  ga t e wa y  p a r k

re g i s t e r  t o d a y  a t :

DESMOINESARTSFESTIVAL.ORG/VOLUNTEER

#DMAF20

CELEBRATING 20 YEARS

g o  w h e re  i t  t a ke s  yo u . . .

D E S  M O I N E S

F E S T I VA L

J U N E  2 3 - 2 5  |  W E S T E R N  G A T E W A Y  P A R K
# D M A F 2 0  |  # G O W H E R E I T T A K E S Y O U  |

JUGGLER FANTASTICK PATRICK |  PHYSICAL COMEDIAN BILL  ROBISON
BOOMART! | SPINART | DANCING | FINGERPAINTING | BE A UNICORN | HOMEMADE DOG TOY | COOL ART

PHOTOBOOTH | RIBBON CUTTING | BUTTONS | TIE-DYE | HUNGER TREE | MEMORY BOOKS | AND MORE!

See the  fu l l  l i s t  of  Creat i ve  Zone act i v i t ies  a t  DE SMOINE SARTSFE STIVAL .ORG/INTERACTIVEARTS

P E R F O R M I N G  A R T S  T H E  W H O L E  FA M I LY  W I L L  E N J OY 
I N C L U D I N G  E V E N T I  V E R T I C A L I  A N D  S E C R E T  WA L L S

OFFICIAL SPONSORS

PREMIERPRESENTING PLATINUM



2017 SPONSORS

ARAGATHENE 
BANKOFTHEWESTBRAVO 

GREATERDESMOINES 
BUICKGMCCENTRO 

RESTAURANT CENTURYLINK 
THEDESMOINESREGISTER 

DOLLDISTRIBUTINGG.DAVID& 
TRUDYHOLMANHURDFUND 

DESMOINES RADIOGROUP 
FARMBABYGATEWAY 

MARKETHILLARYFIELDSEND 
CREATIVESERVICES 

HOCKENBERG NEWBURGH 
HUBBELL HOMESHY-VEE 

IHEARTMEDIAIOWA 
PUBLICRADIOJOHNDEERE 

KUM &GOMEREDITH 
MIDAMERICAN ENERGY 

NATIONWIDEPOLK 
COUNTYBOARDOF 

SUPERVISORSPRAIRIE 
MEADOWSPRINCIPAL 

RUANFOUNDATION 
TRUSTSILENTRIVERS 

TORRANCE VISIONARY 
VOLUNTEERLOCAL 
VOYAWELLSFARGO 

WHO-HDYOUNKERS
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JOIN US ALONGSIDE TENS OF THOUSANDS OF 
GUESTS FROM JUNE 22-24, 2018 IN THE HEART OF 
DOWNTOWN DES MOINES TO CELEBRATE ARTS 
AND CULTURE IN THE HAWKEYE STATE.

SPONSORSHIP



AT THE DES MOINES ARTS 
FESTIVAL, WE BELIEVE IN 
CUSTOMIZING A SPONSORSHIP 
PACKAGE THAT WORKS FOR YOU!

Whether you are looking for 
branding or corporate giving, 
we have a broad selection of 
opportunities that include attaching 
your name to a project or special 
event. Some of these events have a 
longer shelf life than the three-day 
festival. If your goal is marketing, 
public relations or community 
giving, or a combination, we will find 
the right fit for your company. We’ll 
work with you to design a package 
that accomplishes the goals of your 
business model.

Sponsorships range in price from 
$2,500 for a corporate patron 
to the $110,000 presenting level. 
We entertain both cash and in-
kind inquiries and encourage 
participation. We’re proud of our 
generous partners who create 
magical and creative experiences 
during the three-day festival.  

AVAILABLE BENEFITS INCLUDE:
Naming Rights: Attach your company name or brand to the 
Festival or specialty area within the festival. 
 
Printed Materials: Posters (1,000), postcards (5,000), Official 
Preview (200,000), and Official Program (8,500). 
 
Advertising: Radio, television, online, and print.  
 
Website/Social Media: Listing or brand on 
desmoinesartsfestival.org. Active and high volume engagement 
with all social media channels.  
 
News Releases: News releases issued by the Festival 
include sponsor names according to the level of investment.  
Dedicated news releases issued for certain programs and 
levels of investment. 
 
Festival Program: 8,500 printed comprehensive guides to the 
Festival include advertisments and advertorials for sponsors. 
 
Entry/Exit Towers: Company name or brand on towers at each 
major Festival entrance/exit. 
 
Booth Space: On-site space and infrastructure to support 
marketing of your brand. 
 
Collateral: Your brand on support collateral for program or 
other assets. 
 
Exclusivity: Enjoy freedom from competitors. 
 
Hospitality: Enjoy the hospitality of the Silent Rivers VIP Club, 
one of the nation's best designed and executed VIP suites. 
Complimentary food and beverages, plus the best seat in the 
house for viewing the Main Stage.

19







VISUAL ARTS
Valued as one of the most prestigous juried art 
fairs in the country, the Festival offers an elclectic 
variety of fine art and fine craft selected from a 
competitive jury process.

MUSIC
Local, regional and national acts perform on the 
Main Stage. Past headliners include Mat Kearney, 
Eddie Money, The Smithereens, Los Lobos, Gin 
Blossoms, Saint Motel, and Aaron Neville.

PERFORMING ARTS
Dance, theatre and more perform on the streets 
and unexpected places. The Festival has hosted 
such greats as eVenti Verticali, Satyrus Jeering, 
Ballet Des Moines, Iowa Dance Theatre, and The 
Joffrey Ballet.

FILM
Celebrating its tenth year, the Interrobang Film 
Festival® merges traditional film production with 
public screenings of features and shorts, along with 
talk-backs, workshops and more in keeping with the 
Festival's value of guest interaction. 

INTERACTIVE ARTS
Throughout the Festival, guests of all ages have the 
opportunity to get creative and hands-on with art, 
music, dance, and more! These activities are found 
in sponsor booths and the Creative  
Family Zone.

CHILDREN'S PROGRAMMING
Engaging children in the arts is an important 
objective because it furthers their appreciation, 
as well as educates. Many interactive projects are 
designed to stimulate children's creative process.

EDUCATIONAL PROGRAMMING
Des Moines Art Center's Student Art Exhibition 
celebrates artists in grades K-12, exhibiting the 
original artwork of hundreds of students from 
Central Iowa schools.

 

COMMUNITY OUTREACH
The award-winning Commnity Outreach Program 
showcases and supports over 20 Central Iowa 
nonprofit organizations.

EMERGING ARTISTS
The Emerging Iowa Artist Program provides a unique 
opportunity for Iowa residents currently enrolled in 
or recently graduated from a university, colege or art 
school to apply for exhibit space at the Festival. 
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ARTIST DEMONSTRATIONS
Presented by emerging and professional artists, 
artist demonstrations expose the creative process 
to festival guests.

SUSTAINABILITY
The Festival is committed to "reduce, reuse and 
repurpose" with environmentally friendly innitatives 
and a little creativity. 

VOLUNTEER
With over 900 volunteers engaged annually, the 
Volunteer Program is strategically positioned to 
support and enable the festival to reach its goals. 
Volunteer efforts are led by the Event Management 
Team, a dedicated volunteer group.

MERCHANDISE
The award-winning merchandise program offers 
a wide-range of current and fashionable original 
designs sold at two on-site Festival Stores and 
online through the Festival website.

FOOD AND BEVERAGE
A wide variety of food options, paired with Iowa's 
craft beers, is one way to enjoy the culinary arts at 
the Festival. With over 20 food booths and a variety 
of Food Trucks, the Festival offers an eclectic mix of 
flavors. 

PATRON PROGRAM
Patrons provide a rare opportunity to engage with 
the Festival through individual financial and in-kind 
support. Festival patrons receive a wide assortment 
of benefits and access to exclusive events and 
offerings.  

VIP CLUB
The Silent Rivers VIP Club offers an incredible 
hospitality experience, providing the ideal location 
for enjoying the Festival in style and comfort. 

INTERACTIVE ART PROJECT
Each year the Festival features a large-scale 
interactive art project that is assembled by the 
collective hands of the community. Past years 
projects have included the now-famous  
Billboard Project.

MEDIA ZONES
Interactive Media Zones hosted by media partners 
features boosted WiFi, smart phone charging 
stations and social media streaming.

ART WEEK
The all-new, multi-day festival celebrating local 
artists debuted in 2015, designed to generate 
excitement for local arts culture the week leading up 
to the annual Festival.
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www.desmoinesartsfestival.org
info@desmoinesartsfestival.org

Des Moines Arts Festival®

700 Locust Street. Suite 100
Des Moines, Iowa 50309

Stephen King, CFEE    Colleen Murphy 
Executive Director    Sponsorship Manager 
515.286.4927 desk    515.286.4915
515-419-7265 cell    cmurphy@downtowndesmoines.com
sking@desmoinesartsfestival.org

#DMAF2018

#GoWhereItTakesYou

Facebook.com/DesMoinesArtsFestival
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