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1. INTRODUCTORY 
       INFORMATION: 

“Bringing Art to Life” at the
2017 Cherry Creek Arts Festival (CCAF), 
produced by CherryArts

A. Event Dates: 

Opening Night: Thursday, June 30 
Festival: Friday, Saturday, Sunday July 1, 2, 3, 2017 

B. Purpose / Mission 
CherryArts is a non-profit organization whose mission is to provide 
access to art experiences and support arts education in Colorado. The 
organization works to advance Colorado’s creative economy by creating 
and nurturing lifelong relationships with art and culture. 

C. Description of Event and Brief History
The Cherry Creek Arts Festival is an annual celebration of the arts 
that occurs three days over the 4th of July outdoors in Cherry Creek 
North featuring juried national/international artists. The CCAF was 
founded and incorporated in 1989 within the Cherry Creek North 
Business District of Denver, Colorado as a collaboration with the Cherry 
Creek Commerce Association to drive business to the district and to 
help brand it as Denver’s premier arts and culture destination. CCAF 
continues to uphold these founding initiatives and is now known 
as Colorado’s Signature Cultural Event for the visual, culinary and 
performing arts.

The growth and stability of the non-profit and the appeal of 
participating in the Cherry Creek Arts Festival has been the result of a 
standard of excellence set since its inception. Through solid leadership, 
professional business operations and executing notable production 
values featuring exciting artistic expression CherryArts continues the 
grand tradition. Beyond offering opportunities for artists to exhibit and 
build sales, CCAF has developed an outreach arm of the organization 
that provides year-round art education offerings for K-12 schools 
throughout Colorado. 

D. Types of Activities Included Under 
the Festival/Event Umbrella 

Making Art Accessible to All: Each year for three days in July, CCAF 
transforms the Cherry Creek North Shopping District into Denver’s FREE 
premier outdoor gallery of art experiences. For thousands, attending 
the Cherry Creek Arts Festival is an essential part of summer to see 
world class art, dance and music performances; all of this provides an 
entry point for engaging all ages and abilities in the arts. 

Here’s how:

Artist Exhibition
255 national and international artists exhibited work from an applicant 
pool of 2,098 making CCAF one of the most competitive art shows of 
its kind. There were 82 first time exhibitors, 38 of those were first time 
applicants, there were 4 international artists, applicants came from 8 
countries and five emerging artists were featured.

Performing Arts
The Janus Henderson Main Stage offered a weekend full of amazing 
music, including two festival nights of shows and CCAF’s first ever 
Ticked Concert for Arts Education featuring Rebirth Brass Band. The 
Grammy Award winning band was enjoyed by thousands and was 
produced in partnership with Levitt Pavilion Denver, a non-profit 
established with the purpose of building community through music.

Guests also enjoyed highly engaging pop-up performances designed 
to surprise and delight from the Handsome Little Devils. These 
performances occurred all around the site and highlighted their quirky 
kinetic sculptures, ride-able and interactive contraptions and jaw 
dropping theatrics. 

Artivity Avenue
Families were invited to enjoy an entire city block of interactive 
programming including Creation Station a hands-on area to make art, 
a play area with shade and sandboxes, an interactive mural, an alien 
dance party and more.

Art Installations 
For the fifth year, partner Arrow Electronics presented the Five Years 
Out Art Challenge: 117 artist proposals from over 10 different countries, 
resulted in 7 engaging art commissions. 

Janus Henderson Investors presented a mural piece by artist Kelsey 

Montague. The 9ft by 8ft piece was created onsite at the Janus 
Henderson Investors Art Experience tent during the Cherry Creek Arts 
Festival weekend. Guests were then able to interact with the piece and 
post photos using #WhatLiftsYou. Kelsey’s finished piece was added to 
the CherryArts Mobile Art Gallery. 

Art Education Programming
The Janus Henderson Investors Student Art Buying Program encourages 
students to explore art in school with interactive lesson plans and 
provides them with a hands-on, art-buying experience at the Festival 
where they get the chance to purchase artwork for permanent 
installation at their schools. This year, 24 Colorado schools were selected 
to participate in the program, 46 schools applied.

The Janus Henderson Investors Art Experience stage also featured 
interactive arts experiences throughout the weekend. Bringing art 
to life, offered patrons the chance to enjoy an afternoon of creating 
their own artwork in a variety of media with artists available to teach 
techniques. 

Art Auction
Patrons can support CherryArts year round education programs by 
bidding on original works of art. Guests were able to bid in person at 
the Festival (July 1, 2 & 3) and online at https://www.cherryartshop.org/
auction. The art was generously donated by exhibiting artists and the 
Auction is managed by the CherryArts Young Professionals.

Young Professionals Advisory Board - 
“Perspective”
These art lovers and supporters assist year-round in planning activities, 
events and strategies for building audiences with young professionals, 
including their amazing interactive art sessions for patrons.

Community Partners
Partnered with other non-profit groups in the community on Artivity 
Avenue and as fundraisers via CCAF on-site retail sales.

Encouraged increasing number of arts and special interest 
organizations to build economic alliances between CCAF and diverse 
segments with community groups like the Daughters of the Nile or 
Transafrika Cultural Institutes to give back through the Festival’s non-
profit partner program.



The Kickoff Party 
This event was attended by 300 people in June, which was comprised of 
the CCAF’s family of artists, sponsors, VIP patron contributors, Opening 
Gala attendees, the Board of Directors, Colorado artists, local festival 
executives and city leaders. The party highlighted the commemorative 
poster artist Daryl Thetford, as well as the services and “art of framing” 
by the official framer, Frame de Art. 

Opening Gala for Arts Education
The Opening Gala was an exclusive art preview and buying reception 
topped-off with a stunning culinary dinner experience. For the first year 
ever, the event concluded with a surprise performance that led guests 
out onto the street for dessert and an intergalactic dance party. The 
event also honored the annual Distinguished Patron, Arrow Electronics; 
a passionate and dedicated contributor to Denver’s art community.

Green Up CherryArts
The Arts Festival is working toward a zero-waste model through 
education and involvement of the public in recycling. To reach this 
percentage, Green Up CherryArts implements a three-stream Zero 
Waste management system, which includes recycling, composting and 
proactively preventing unnecessary waste by working with vendors, 
community partners and Festival attendees to encourage sustainable 
approaches. The Cherry Creek Arts Festival is proud to have received a 
Certificate of Environmental Excellence Award by the City of Denver.

Food, Beverage and Retail Sales
Multiple food vendors and trucks include 23 juried vendors such as 
Greek Flame Foods, La Hacienda and Little India.

Family refreshments available included Fresh Squeezed Lemonade, 
Pepsi along with ice cream carts while numerous free water stations 
kept patrons hydrated.

Wine and beer sponsorships for adult purchases included the Blue 
Moon Beer variety, Rodney Strong Vineyards, Hendrick’s Gin, Don Julio 
and Glenfiddich.

Four Festival Stores featured merchandise like t-shirts, commemorative 
posters, former Festival posters and other items. For the first time ever, 
the Cherry Creek Arts Festival featured two commemorative posters. Daryl 
Thetford, from Chattanooga, Tennessee, is the featured artist behind the 
2017 Cherry Creek Arts Festival commemorative posters, “Denver Night Sky” 
and “Summer in Denver.”

Patron Amenities On-Site
• ADA accessibility with an Early Bird/Low Stimulation time available

• Conveniently located throughout the site ATMs and device charging 
stations  

• First Aid and mobile Emergency Medical Technicians

• Bicycle valet and security services, as well as, bike rentals through 
“B-Cycle” Denver

• FREE parking at the Cherry Creek Shopping Center and an optional $6 
Festival Premium Parking with funds benefitting CCAF 

E. Overall Revenue and Expense Budget

Revenue: $1,518,023
Expense: $1,454,836

F. Estimated Economic Impact
The economic impact of CCAF continues to be a vital part of the City of 
Denver’s economy, as well as the impacted local businesses, artists and 
residents. Annually patrons purchase approximately $3.25 million in art, 
generating substantial sales tax for the City and County of Denver, and 
the State of Colorado. In addition to art sales, the arts festival patron 
base of approximately 328,000 citizens spends over $1 million at local 
and regional businesses over the festival weekend.

G. Attendance Numbers and 
Demographics

328,000 Attendees

Demographics: 
Attendee is between 25 and 64 years old, with an average annual 
household income of $100,000+, are highly educated, homeowners.

Gender: 
FEMALE                                      MALE

Marital Status: 

Age: 

                            of visitors are between
                            the ages of 25 and 64. 

A closer look at this sought after group reveals that  
4% of attendees are 18 or younger;  
14% are 18-24; 24% are 25-34; 16% are 35-44;  
19% are 45-54; 15% are 55-64; and 8% are 65 or older.

Income: 
Household income levels of the Festival attendees are significantly 
higher than the average household income in the Denver Metro area 
with a large percentage of attendees (36%) reporting a household 
income exceeding $100,000. The breakdown on household income 
includes: 22% of attendees report an annual income of $125,000 or 
greater; 14% earn $100,000 - $124,999; 16% earn $70,000 - $99,999;  
18% earn $50,000 to $69,999; 31% earn less than $50,000 annually.

Residence: 
HOME OWNERS                                RENT

Education: 
Festival attendees are much more likely to have a Bachelor’s Degree, 
Master’s Degree or PhD/Professional Degree than the Denver Metro 
area’s average population. 70% of the people surveyed earned at least a 
bachelor degree. Of that group, 33% have a masters or other graduate 
degree.

Occupation: 
The majority of festival attendees are executives, professionals or 
business owners. 45% of respondents indicated that their occupation 
best fit into the management professional category; 8% are business 
owners; 10% are retirees; 9% in service sector; 7% in education; 6% in 
management; 3% are CEOs and 8% students.
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H. Volunteer Count and Demographics
Sponsored by Xfinity, the volunteer program featured approximately 
650 Volunteers working multiple shifts. These volunteers are lead 
by 45 volunteer chairs that manage and execute with 15 volunteer 
committees.

The latest figure from 2015 Bureau of Labor Statistics data, indexed by 
Independent Sector in April 2016 indicates that the estimated value for 
volunteer time is $23.56 per hour. Volunteers gifted CherryArts 4,020 
hours resulting in an economic impact of $94,711.20. 

Volunteer Demographics Female 70%  Male 30%

I. Staffing Numbers and Positions

The CCAF employs five full time staff members 
and a part-time bookkeeper: 
Executive Director / CEO, Marketing and Operations Director, Creative 
Art Director, Visual Arts Coordinator and Education Coordinator

CCAF hires the following 
seasonal contractor specialists: 
Production Manager, Culinary Manager, Volunteer Manager, Beverage 
Manager, Merchandise Manager, Quarter-Master, Production 
Coordinator, three Zone Managers responsible for a Festival Production 
and several interns for marketing, graphic design, artist management, 
etc. Public Relations team comprised of a Lead PR Coordinator 
and Festival Street Team provided by Blake Communications, and 
the sponsorship agency team, Creative Strategies Group provide 
professional and specific sponsorship cultivation skills to the staff.

J. Founding / Incorporation Date and 
Management System
The CCAF was founded by Bill Charney and was incorporated as a non-
profit organization since founded in 1989 in Denver, Colorado, USA. 
Every CCAF has been hosted by the Cherry Creek North District since 
1991.

Leading the organization is the volunteer Board of Directors with 18 
members representing a variety of skills. The Executive Director / CEO 
reports to the Board while working with other members of the staff, 
the organization’s 45 volunteer chairs and committees and the work of 
contracted employees.
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2./3. ADDITIONAL 
REQUIREMENTS & 
SUPPORTING MATERIALS

Photos located within each section, also 
sleeve provided here for print items like 
the Festival Guide Magazine, Poster, Fan, 
Merchandise, Etc.
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A. Promotional /Marketing Campaign & 
Media Outreach
The 2017 campaign guiding theme was “Bringing Art to Life” to immerse 
patrons into a very dynamic duo of two commemorative posters 
featuring Denver’s iconic skyline and Rocky Mountain backdrop.

Message:
 The Cherry Creek Arts Festival is bringing art to life on the streets 
of Cherry Creek North on July 1, 2 and 3. Through engaging cultural 
and arts education experiences, thousands of visitors will interact 
with 255 visual artists, performing artists, sponsors and other cultural 
organizations.

Brand:
A world-class and award-winning celebration of visual, culinary and 
performing arts Colorado’s signature cultural event.

Event Position: 
Denver’s highest quality combination of fine art exhibits, including 
access to more than 255 artists, free family entertainment, interactive 
opportunities to create art and celebratory cultural experiences.

Goals: 
Maintain the strong brand of the Cherry Creek Arts Festival for the 2017 
event, while continuing to increase awareness of CherryArts as a year-
round non-profit organization dedicated to delivering world-class arts 
experiences and arts education for 27 years. 

Targets and Objectives:
- Engage art buyers, patrons, sponsors and partners through the call to 
action: Bringing Art to Life 

- Increase exposure of visual artists by telling the stories of the ways in 
which they bring art to life and encourage patrons to purchase artwork

- Increase coverage of arts education through promoting the all new 
Mobile ArtCart: Printmaking Edition, the Janus Henderson Student Art 
Buying Program, Mobile Art Gallery and Perspective Young Professionals 
Advisory Board

Commemorative Cherry logo: 
As with all successful marketing/public awareness a variety of tactics 
were utilized to reach the objective of promoting the Festival for the 
busy July 4th weekend encouraging both new and returning guests. 
These tactics include:

• Media Sponsorship Outreach – unpaid support 

• Marketing Communications Collateral 

• Website Usage

• Social Media/Multi-Media

Total Media Sponsorship and Public Relations Values
Between both PR and marketing, estimated value at $1 million in 
coverage for the Cherry Creek Arts Festival 

 



Colorado Homes & Lifestyles Magazine (2 page spread - June/July 2018)
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B. Website / Social Media / Multi-Media 
Program / Campaign

1) Websites: 
Based on 2017 Google Analytics (8/1/16 - 8/1/17)

CherryArts.org
31,725 sessions, 48,283 page views, 32,508 users

CherryCreekArtsFestival.org
111,636 sessions, 341,783 page views, 79,365 users

CherryArtShop.org
14,264 sessions, 87,968 page views, 19,806 users

Total for all three
163,089 sessions, 478,034 page views, 121,679 users

+ interesting desktop/mobile/tablet stats
CCAF 1 year stats: Mobile=50% ; Desktop=40% ; Tablet =10% 

CCAF During Event stats: Mobile=65% ; Desktop=25% ; Tablet =10% 

CCAF Last week stats: Mobile=35% ; Desktop=54% ; Tablet =11%

2) Facebook

3) Instagram

4) Twitter

5) Arts Festival eNewsletters



C. Overall Sponsorship Program
Sponsors are integral to the ongoing success of the Cherry Creek Arts 
Festival through their financial and in-kind support. In return, they 
receive customized acknowledgements, benefits and exposure to the 
328,000 visitors, Kickoff Party and Gala attendees. Not satisfied with 
merely using banners and logos, the collaborative teams at CherryArts 
and Creative Strategies Group craft memorable, interactive points 
of engagement for sponsors and guests. Proven results show that 
partnering with CCAF has a positive impact on attitudes and future 
patronage for sponsors.

Sponsors span national corporate partners such as Janus Henderson 
Investors and Arrow Electronics, to local businesses including Volution 
Media and Happy Llama Publishing. All contribute to the feel of a 
hometown Festival with a national profile.    

For 2017, corporate sponsors generously contributed $620,000 in 
cash and $550,000 of in-kind media and marketing. Three champions 
of the Festival are included below as examples of their assistance to 
making art available to the public, offering artists opportunities for 
advancement and giving Festival guests a heightened experience. 

JANUS HENDERSON INVESTORS
Janus Henderson Investors, an asset management firm based in Denver, 
has been involved with the Arts Festival for over 19 years and the Title 
Sponsor for more than ten years investing in this local event. Working 
with festival staff, Janus Henderson Investors commissioned an instructed 
art-painting experience for 600 invited guests over the three days of the 
festival: Painting on the Plaza. They also provide a water booth to give away 
a refreshing glass of ice water with a cherry in it, which enhanced the guest 
experience on a very hot weekend. New this year, the Janus Henderson 
Investors ‘Bring Your Art to Life’ open studio was a free afternoon of 
creating art with instructors including: screen printing, wheel throwing, 
slab built ceramics, metal jewelry stamping, as well as painting. Janus 
Henderson Investors employees found their place in the arts through the 
Student Art Buying Program, actually overseeing the purchasing and final 
presentations. Impressed with these tangible actions, Janus Henderson 
Investors has made a multi-year commitment of support with people, 
expertise, and funding leading to an ongoing partnership.  

ARROW ELECTRONICS
CCAF patrons and a worldwide audience encountered new art and 
artists through the Arrow Five Years Out Art Challenge envisioning 
artists’ interpretation of the future. As a Presenting Sponsor, this 
Fortune 500 company based in Denver gave artists a new outlet for 
both creativity and exposure with seven commissioned pieces. CCAF 
guests were also treated on-site to incredible pop-up performances and 

an alien fortune telling experience via a secret portal at their on-site 
activation, continuing their marketing initiative of innovation.

TOYOTA
Presenting Sponsor Toyota and the Toyota Dealers Association created a 
remarkable automotive showcase and offered a Ride and Drive with the 
incentive gift of a $10 gift card. More than 450 guests took advantage of the 
offer far surpassing anticipated Toyota’s metrics. The presence of this type of 
sponsorship appealed to the Festival attendee looking for a fun experience 
with a bit of a twist, including an on-site car painting activation. 
 
SCIENTIFIC AND CULTURAL FACILITIES DISTRICT (SCFD)
One unique sponsorship grant comes from the citizens of the seven 
county Denver metro area through the SCFD. For over 20 years, this 
cultural tax has provided hundreds of thousands to CherryArts and 250 
other arts, culture and science organizations in operational support for 
the development and delivery of programs.   

2017 Official Sponsors List
Janus Henderson Investors presents the 2017 Cherry Creek 
Arts Festival officially sponsored by Arrow Electronics and Your 
Hometown Toyota Stores. 

Associate sponsors are Blue Moon Brewing Company, Cherry Creek 
North, Cherry Creek Shopping Center, Frame de Art, Glenfiddich Whisky, 
Hendrick’s Gin, JW Marriott Denver Cherry Creek, Room & Board, the 
Scientific & Cultural Facilities District and Xfinity. They are joined by 
Associate Media Sponsors, 9NEWS, Colorado Homes & Lifestyles, Mountain 
Living, ColoradoBiz Magazine, The Denver Post Community, Alice 105.9, 
99.5 The Mountain, Comedy 103.1, Crusin’ 1430 AM and KS 107.5. 

Supporting Sponsors include Collector’s Specialty Woods, Finished 
Basement Company-REthinkREmodel, Happy Llama Inc., King Soopers, 
Nichols Venture Group, Pepsi, Rodney Strong Vineyards and Applejack 
Wine & Spirits. 

Contributing Sponsors include Blake Communications, Colorado Business 
Bank, Colorado Lottery, Creative Law Network, Halcyon Hotel, John 
Atencio, the MDC Foundation, Stanley Marketplace and Volution Media. 

CCAF maintains a sponsor retention rate of 

above 80% from year to year: a testament to the 

integrated approach, personalized attention and 

overwhelming positive experience these valued 

supporters receive.  

 

CHERRY CREEK
ARTS FESTIVAL

Presenting Sponsors

Commercial Exhibitors

Title Sponsor

Associate Media Sponsors

Associate Sponsors

Contributing Sponsors

Supporting Sponsors

Cutarelli
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Global Travel
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-  Now Serving -
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D. Critical Component Programs

• Volunteer Program: Team CherryArts
Over 650 volunteers of all ages donated 4,020 hours resulting in an 
economic impact of $94,711. These dedicated supporters enable access 
to the arts for all with their enthusiastic and energetic support, and 
often back-breaking, hot work. Nowhere is the CherryArts mission 
better exemplified than through the corps of devoted volunteers who 
are essential for making the Festival a success.

Both new and veteran volunteers work before, during and after the 
Festival as the actual gatekeepers at entry points, taking on the efforts 
for general cleanup, distributing Festival brochures, being hands-on 
for high levels of artist support, answering office phones and finding 
lost children and purses. Fifteen committees ranging from Artist 
Relations to Artivity Avenue to Culinary Arts to Festival Ambassadors 
are each overseen by a Committee Chair. These Committee Chairs are 
empowered to manage and train volunteers and serve as an invaluable 
liaison that communicates directly with the CherryArts staff. 

Volunteer Recruitment Methods 
• Person to person, word-of-mouth by current volunteers engages new 
members 
• Rewards and positive recognition help maintain an 80% return rate 
ensuring Festival quality 
• Annually, a Volunteer Information & Registration form is distributed to 
businesses and groups 
• Prized volunteer T-shirts, hats, posters and passes for events 
acknowledge their generous support 
• Key volunteers are offered a VIP Ticket for discounts at local cultural 
organizations

Communication Goals for Volunteers
• Providing touchstones to CherryArts throughout the year to volunteers 
provides connective experiences to retain these valuable helpers 
• Welcoming drop-in visits at the office to email messages of upcoming 
events and opportunities keep volunteers connected  
• Email messages including the Volunteer Registration form mailed six 
weeks prior to the Festival generates both new and returning interest

Training Volunteers
• Training operates under the principle that the more the volunteer 
knows the Arts Festival, the better time they will have as volunteers. 
• A Training Handbook is emailed to every volunteer with locations, 
phone numbers, parking, appropriate dress, event map, event rules and 
volunteer tips for making the day fun and safe. 

• The volunteer training video available online allows an inside look at 
the Arts Festival and one of the many ways to increase the excitement. 
• Committee chairs meet on a monthly basis beginning 3 months prior 
to the Arts Festival allowing for the team to update each other and for 
the staff liaisons to meet with their committees. 
• At the final pre-event meeting a week prior to the Festival, key 
volunteers receive their production manuals, learn radio etiquette, 
review the emergency procedures, confirm contact information, 
incident reporting, production timelines, review rules and regulations, 
discuss on site safety procedures, review set up and take down 
guidelines, and ask questions about the event.

Training and Communication go both ways as the volunteer leadership 
returns from year to year and continually offers positive feedback as 
well as constructive suggestions on ways to improve the event. 
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• Green Program
The mission of Green Up CherryArts: Zero Waste Initiative is to assure an 
environmentally responsible year-round operation, work towards zero-
waste, educate and involve the public in recycling and provide a model 
for other festivals. A clean and professional atmosphere encourages 
longer visits by guests and heightens appreciation by artists and 
performers living in the space for three days. Waste Diversion equals the 
portion of event waste not sent to landfill, by recycling or composting.

Landfill diversion with Zero Waste is a goal, a process and a way of 
thinking that profoundly changes the approach to “trash” at the Festival. 
Zero Waste is not simply about recycling and diversion from landfills, 
but about preventing waste from being part of our Festival in the first 
place. 

• 75 recycling stations throughout the site ensure visibility as each unit 
was a custom painted ‘art trash can’ to bring visibility and featured 
informative signs helping people sort their waste. The design of the 
stations offered a progressive and engaging “front of house” greening 
program.

• Vendors shared Green Up goals with all participating suppliers via 
internal employees.

In 2017 the waste diversion rate of Cherry Creek Arts Festival was 
45%. The Green Up CherryArts program was able to achieve a waste 
diversion rate of 35% during Cherry Creek Arts Festival in 2016. This is 
a remarkable 10% increase in the amount of waste diverted from the 
landfill during this free event hosting 328,000 attendees!

Results of 2017 CCAF’s Green Up Initiatives:
Total Weight– 17.36 tons of trash, recycle, & compost combined 
Trash – 9.52 tons - 54.83% 
Recycling – 5.98 tons - 34.45% 
Compost – 1.86 tons - 10.71%

Overall 45.16% of waste diverted was from the 
landfill through composting and recycling. 
The recycling percentage went up by 4.45% from 2015 to 2016 and our 
amount of compost doubled from 2015 to 2016!

Metrics are sent from the haulers every year to compare weights then 
evaluate how and where to improve and see what works and what 
systems need to change.

The Cherry Creek Arts Festival is also proud to have been officially 
honored by the City of Denver as: “Certifiably Green Denver.” The 
program helps businesses find opportunities to improve efficiency and 
profitability while minimizing environmental liability through pollution 
prevention. 
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• Educational Program
The guiding principle of “making the arts accessible” has provided 
natural extension of the Cherry Creek Arts Festival to the year round 
education activity of the CherryArts: Mobile Art Galleries I & II. Believing 
that art should reach beyond the walls of museums and galleries to all 
communities, MAG includes immersive experiences for professional, 
juried art from the Festival artists. MAG is installed in a K-12 school for 
two weeks, thirty students are trained as docents and these docents 
then tour the entire student body through the gallery while it is at their 
school. 

Often referred to as an “in-school” field trip, the Mobile Art Gallery 
empowers students to become leaders and short-term experts in the 
pieces representing international artists and images. Educators can 
easily connect with their curriculum using study guides with lesson 
plans and activities to maximize the presence of an art gallery in their 
school, each gallery also includes bilingual artist information. For more 
details, please see the “Community Outreach” section of this document.

The Janus Henderson Student Art Buying Program (SAB) grew out of 
MAG as an opportunity to continue building art access while giving 
students a unique experience to meet artists at the Festival, use critical 
thinking to select pieces of art and negotiate prices to purchase the art 
up to $500 using funding from Janus Henderson Investors. 

Prior to attending, teachers use exercises around art movements and 
mediums, as well as how art can embody a personality, evoke mood 
and reflect culture; students identify what criteria as art-buyers, they 
should use when selecting art for permanent installation at their 
school. Accompanied by teachers or parents, children from elementary 
through high school explore art as personal preference, as a reflection 
of culture and as a business. A culminating showcase of purchases and 
presentations by students to jurors explaining their choices caps off 
the day-long event. Through the program, students learn and practice 
valuable skills such as teamwork, negotiation, art appreciation, art 
buying, and public speaking: all elements with direct curriculum 
connections. 

Student Art Buying requires a high level of production coordination for 
a polished event while providing tangible funding to artists (although 
some amazing discounts are given). Students take art to their schools 
for everyone to enjoy and appreciate. Pieces are also identified to be 
placed in the Mobile Art Gallery completing a circle of engagement. 
The Janus Henderson Student Art Buying Program was created in 2001 
and since then has gifted over $280,000 and 839 pieces of art to schools 
around Colorado and the Mobile Art Gallery. In 2017, school teams 
included private and public schools with several traveling more than 
two hours to participate.

2017 Janus Henderson Investors Student Art 
Buying Program Results
• Number of schools that participated = 24 

• Number of students that attended the Arts Festival 

  to buy art = 100 

• Number of students impacted overall = 12,000 

• Number of works of art purchased = 73 

• Value of artwork purchased from artists and  

  gifted to schools and Mobile Art Gallery = $22,000

Mobile ArtCart: Printmaking Edition
The newest iteration of CherryArts’ education outreach is the Mobile 
ArtCart: Printmaking Edition. The cart itself transforms any space into 
a screen printing studio. The program is offered to schools, community 
centers, festivals and other miscellaneous events and businesses. 
Working artists are able to lecture and demonstrate the entire screen 
printing process, from screen preparation techniques, to printing on 
paper or fabric. Each student or festival patron is able to have a hands-
on experience and create original works of art. This program is a direct 
response to teacher’s repeated need for hands-on art-making programs 
for students, as well as an opportunity to provide innovative art making 
experiences at our events.

Target audience / attendance / number of participants:

The Arts Festival is always looking to expand our reach through 
innovative and artful programming throughout Colorado. The target 
audience for this program varies:

• Mobile ArtCart- Adaptable programming for all ages

• Over 100 students participated in 2017

• Over 300 guests of the CCAF Kickoff Party participated in 2017

• Over 100 festival patrons participated in 2017

• Over 2,500 people participated in other miscellaneous

  Mobile ArtCart workshops

• Total participation in 2017 was over 3,000

  students and adults
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• Best Accessibility Program
CCAF works to provide access to the arts for all and included an 
Accessibility Hour for best mobility – Monday, July 3rd 10:00 a.m. 
Patrons who prefer low stimulation with potentially smaller crowds 
and noise as well as those who may have accessibility challenges for 
mobility were encouraged to attend early in the day.  

• Children’s Program
Growing from a single tent of children’s art activities to a full city block 
of creativity called Artivity Avenue the programming for children 
is dedicated to high quality, interactive family experiences at the 
Festival. With adaptable crafts and projects of expression, the myriad 
of crafts and fun exploration focuses on the child under 10, but older 
children and their parents can often be seen sitting down to try their 
own version of the art. 

Guests could also participate in the “Imagination Collaboration” a 
large 15’ wide mural that invited children to grab a brush and use their 
artistic creativity to help paint a scene; a hit for children of all ages 
and their adults. Local kids, crosstown youth, out of state visitors soon 
become friends and co-artists as they dab, stroked, and brush side by 
side for a unique, temporary, visual adventure. 

14,000 visitors, many from outside Denver or Colorado, engaged their 
artistic side on Artivity Avenue benefitting from partnerships such as: 

• King Soopers Kid Club – Play with your food and create a sculpture  
  out of vegetables.  

• Button Making with Cruisin’ 1430 AM  

• Create Coffee Filter Flowers with Denver PreSchool Program  

• Create Amazon Rain Sticks with Museo De Las Americas  

• Words on the street and “Poetrees” with 
  Lighthouse Writers Workshop Write Denver  

• Color with Firefly Autism 

• Create Velvet Art with Chabad Lubavitch of Colorado  

• Make robot puppets, space helmets, alien headbands,  
  monoprinting, and more
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• Food and Beverage Program
A world-class festival requires diversity in its food and beverages to 
offer savory temptations to guests and to recognize the culinary arts 
as an integral element. Culinary Avenue featured food and beverage 
choices from 23 popular eateries bringing a global feel of an ethnic 
marketplace to Denver: Authentic Thai, Italian, Indian, Vietnamese and 
American favorites were present. Guests could easily purchase their 
vegan, vegetarian, meat lovers, sweet tooth and exciting choices from 
food trucks or booths. An awareness by staff of changing tastes results 
in the rotation of vendors to engage patrons from year to year. 

Responding to patron requests, combination booths provided one-
stop multiple options for beverages. Seven new “CherryArts Bars” 
included choices in alcohol, beer and wine: Blue Moon Beer, Hendricks 
Gin, Glenfiddich and Rodney Strong Wine. Similarly, seven Pepsi and 
premium ice cream treats were combined for ease of access and higher 
sales.  

Beverages are an essential part of the health and enjoyment of the 
outdoor venue including ample water stations with some featuring the 
beloved bing cherry dropped in an icy cold cup of water. CCAF takes 
hydration (and sun protection with sunscreen stations) seriously in the 
Mile High City to protect guests strolling under vibrant blue skies. Few 
visitors leave without enjoying beverage with the offerings above.

The Non-Profit Partner (NPP) Program has provided well-over half a 
million dollars in shared proceeds to CCAF partners over the life of 
the Festival. Partnerships with other non-profit groups continue to 
be developed as an increasing number of arts and special interest 
organizations build economic alliances between the CCAF and diverse 
segments in the community. 

Beyond supporting the Festival’s own juried artists, other arts groups 
benefit from an entrepreneurial spirit. For 2017, a sample listing of NPP 
included: Bear Creek Instrumental Music Program, Colorado Connect 
with Youth, Colorado Wind Ensemble, Engineers without Borders, Kim 
Robards Dance.

The NPP Program is designed to support non-profit groups in our 
community by offering an opportunity to: 

1) Market their organization to the 328,000 annual visitors. 

2) Provide a revenue generating opportunity by having the NPPs donate 
time by staffing beverage booths during the festival.

Revenue for a non-profit organization’s involvement comes from a 
percentage of the retail sales generated. CCAF relies on its income from 
retail sales as a primary revenue source, enabling the Arts Festival to 
continue the event as an annual tradition in Denver and to establish 
year round support of art and education programs. 22
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• Entertainment Program  
This year, CCAF featured the Handsome Little Devils presented by 
Arrow Electronics, to provide surprise onsite activations throughout the 
Festival weekend. These spontaneous mobile performances popped 
up all over the site to delight patrons and would disappear as quickly 
as they appeared. Their out-of-this-world entertainment featured  an 
intergalactic crew with secret performances and original artwork like 
the Sputnik Stage, the Space Rover and the Big Nazo Aliens. There was 
also a hidden alien portal that patrons could experience by climbing 
through a painting into another tent to visit an alien fortune teller. 

Throughout the Festival weekend, patrons could visit the Janus 
Henderson Investors Main Stage and Blue Moon Beer Garden on 
Detroit Street to enjoy music performances by the following artists. - 
Heartstring Hunters - Trent Hughes Band - Mudra Dance - The Crystal 
Swing Band - Buckner Funken Jazz Band - Rajdulari and the Nu Soul 
Vibe - 6035 - Healing Force - Michael Hornbuckle - BREAK - Rebirth 
Brass Band (ticketed) - 303 Blues Band - Terry Black / The Cue - Ballet 
Folklorico Baile Caliente - Michael Friedman Band

Festival guests were invited to dance the tunes of Wendy Woo during 
Festival Night on Saturday, July 1 at the Janus Henderson Main Stage 
and Blue Moon Beer Garden from 8 p.m. to 10 p.m. CCAF also featured 
its first-ever ticketed concert to support arts education on Sunday, July 
2 from 8 p.m. to 10 p.m., with the Grammy-Award Winning Rebirth Brass 
Band, people enjoyed an evening of food and drink and danced under 
the stars surrounded by art.

The Janus Henderson Art Experience stage, located on the west side 
of Clayton between 2nd and 3rd Avenues, featured interactive arts 
experiences throughout the weekend. Bringing art to life, was an 
afternoon of creating your own artwork in a variety of media with 
instructors available to teach techniques. The tent also hosted the 
Student Art Buying Showcase on Saturday, July 1 at 1:30 p.m.

Janus Henderson Investors presented a mural piece by artist Kelsey 
Montague. The 9 foot by 8 foot piece was created onsite at the Janus 
Henderson Investors Art Experience tent during the Cherry Creek Arts 
Festival weekend. Guests were able to interact with the piece and post 
photos using #WhatLiftsYou. Kelsey’s finished piece was added to the 
CherryArts Mobile Art Gallery. 

The HUGE CherryArts Sculpture was featured – a 15 foot tall cherry 
weighing 1,700 pounds created by local artist Garrett Brown. Now 
included at all major events, the awe-inspiring piece represents the joy 
of sharing art and the craftsmanship/artistry behind its creation. All 
ages, economic levels, education, ethnicities, and abilities can be seen 
happily snapping photos to share.  
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• Merchandise Program
The CCAF Festival Merchandise is an extension of the brand that 
resides on the walls of patrons’ homes (posters) and in their wardrobes 
(t-shirts) for years. CCAF goes to great lengths to ensure all items meet 
and exceed all quality and target market expectations. Serving as 
both fundraising and marketing strategies, the success of designs and 
offerings is critical since merchandise sales directly benefit the Arts 
Festival’s mission to provide access to arts experiences and support arts 
education in Colorado.

CherryArts gratefully benefits from year-round assistance advertising 
poster sales in the fall and winter months through media sponsorship 
relationships with Colorado Homes & Lifestyles and Mountain 
Living magazines – both are popular lifestyle and high-end design 
publications furthering the CCAF brand.

Posters
For the first time ever, CCAF featured two commemorative posters. 
Artist Daryl Thetford, from Chattanooga, Tennessee, is the artist behind 
the, “Denver Night Sky” and “Summer in Denver.” Thetford develops 
his images from raw digital files, alters them to black-and-white, and 
then begins a process of digital cutting and pasting using multiple 
photographic images of close-ups of paint and details of signs, walls 
and sidewalks. Each of these images contains one hundred or more 
images including the artist himself. 

CCAF commemorative posters continue to be the most collected of 
all merchandise (though some would say their collections of Festival 
t-shirts are highly prized possessions!) The process of selecting the 
annual commemorative poster art of one image from a juried artist 
includes narrowing to 6 images reviewed over several weeks to get 
input from stakeholders on what would best: represent the theme of 
the Festival, show the diversification of styles from year to year, and 
pragmatically be a top seller. 

Wearable Art: CherryArts T-shirts
The second most popular item is the “annual cherry shirt.” While 
CherryArts has a “corporate cherry” logo, the CCAF has a changing 
“cherry mark”: it is this element of design that has guests, volunteers, 
and donors excited to collect one each year. Serving as a walking 
billboard through the streets of Denver, Aurora, Boulder, Lakewood 
and beyond, the shirt promotes the CherryArts brand and serves as a 
pleasant memory of the excitement of wandering through blocks and 
blocks of professional international art.

Desirable merchandising is only as good as the ability to provide access 
points for sales. Continuing the exceptional patron experiences, guests 
have multiple ways to purchase items.  

• On-site merchandising during the annual CCAF: guests are invited to 
shop at four convenient 15’ x 15’ Festival Stores located on prominent 
corners throughout the site. 

• The online web store at CherryArtsShop.org recreates the store 
offerings through the year and reaches devoted and new patrons 
unable to attend the actual Festival.   

• To add the finishing touch, guests are directed to options for area 
frame shop sponsor, using a coupon offer in the Program Guide. 
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• Community Outreach Program
Understanding the challenges faced with the diminished offerings for 
K-12 students in art and the difficulties of doing field trips due to costs 
and testing, CherryArts supports students with art experiences that 
are mobile and come directly to their schools. The Mobile Art Gallery 
(MAG) was launched in 1998 and this on-site, in-school, multi-week, 
curriculum-based activity exemplifies “making art accessible to all” 
while introducing artists to new audiences far beyond the three days of 
the Festival. MAG, now in two editions, has traveled 6,887 miles across 
Colorado installed at 260 schools with an estimate attendance of over 
110,000 students.

In 2014, CherryArts doubled the capacity and availability with a second 
art gallery; MAG 1 and 2 consist of original artwork (2D and 3D) from 
juried exhibiting artists. Careful advanced planning site visits pave the 
way for the pieces to be moved professionally and installed for two 
weeks on free-standing panels and pedestals by staff and students. 
Such authentic hands-on and immediate access in their hallways or 
libraries provides entrance to the visual arts in a unique and accessible 
setting. Pieces range from a life-size fiberglass painted cow ‘Fifty Moo 
Eighty,’ to a photograph of a concentration camp ‘The Final Stop,’ to 
delicate glass bowls like ‘Murrini Platter’ and the ever-favorite kinetic 
ball sculpture by Jeffrey Zachmann. 

The following elements comprise the extensive opportunities afforded 
by the Mobile Art Galleries:

• Educational tools can be found in the online Program Guide including 
resource and reference materials that foster education of media and 
techniques the exhibiting artists employ.   

• Each work of art is accompanied by a ‘take away’ artist card written in 
both English and Spanish. 

• Mobile Art Gallery features videos of artists in their studios talking 
about their process. All videos are outfitted with captioning in both 
English and Spanish

• Student docents are trained to give tours daily to fellow classmates 
and visitors including a Community Open House whereby parents, 
school board members and the local community take a docent-led tour. 

• In an effort to expand outreach to the larger community, many schools 
open their doors to senior citizen centers, feeder schools and local arts 
groups to view the exhibit with students writing press releases about 
the opportunity.

Mobile Art Gallery 2016 – 2017 Tour Results:
• Number of students for hands-on setup of the collection and Docent 
Training = 450 
• Number of days the collections were on display for students and 
community members = 240 
• Overall number of Students involved = over 15,000

• Emergency Preparedness Program
CCAF engages the Denver Police Department, Cherry Creek North 
Security Officials, two Security Companies, the Production team, 
volunteers and staff in an event wide Safety and Emergency Plan. This 
plan describes the responsibilities of the Festival Staff and officials 
in the event of emergency/incident/catastrophe. This document also 
contains general information regarding general safety planning. CCAF is 
subject to all types of emergency situations and no amount of planning 
can fully prepare one for all that could occur. The plan provides 
common language, approaches and planning strategies, however, 
common sense should prevail in the face of adverse events.

The plan does stress to always remember, the most important thing is 
the safety of self, volunteers, exhibitors, staff and the public above all 
else: people first. After their safety and security has been established, 
the security of the art and equipment is secondary.
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E. Descriptions of any other Special 
Programs unique to your event
A stop at the Art Auction tent invites guests to bid on original works 
of art that have been generously donated by the exhibiting artists. 
Sponsored by Porter Adventist Hospital, the auction is a low-key activity 
with very high rewards for the top bidder: bids are taken online through 
the end of the Festival to avoid the traditional auction issues of required 
attendance, crowds and processing.

Tangible Help for First Time Artists
The Emerging Artist Program has a long history of assisting artists who have 
not been part of a major Festival as an exhibitor before. A key component to 
the program is the training session offered by CherryArts to bring the artists 
together months prior to the Festival. The training provides insights into 
the best way to setup, display, engage customers, price their work, process 
payments, and build the “business” of visual arts. Lead by an experienced 
exhibitors and marketing coach, Beth Rypkema, the novice artists indicated 
a higher level of comfort going into the Festival.  
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4: SUPPORTING 
QUESTIONS

A. Updates / changes to the CCAF 
for 2017 from 2016, success and/or 
challenges

CherryArts Ticketed Concert for Arts Education
The Cherry Creek Arts Festival welcomed Grammy-Award Winning 
Rebirth Brass Band on Sunday, July 2 from 8 p.m. to 10 p.m. at the Janus 
Henderson Investors Main Stage for the first ever ticketed concert for 
arts education. “As we bring art to life during the 2017 Cherry Creek Arts 
Festival, we were thrilled to partner with Levitt Pavilion Denver to offer 
the public a one-of-a-kind concert experience featuring the nationally 
recognized Rebirth Brass Band,” said Tara Brickell, executive director and 
CEO of the Cherry Creek Arts Festival. “Proceeds from the concert will 
benefit CherryArts’ year-round arts education initiatives throughout 
Colorado.” Formed in 1983 by the Frazier brothers, Rebirth Brass Band 
is a New Orleans institution that has evolved from playing the streets 
of the French Quarter to playing festivals and stages all over the world. 
Rebirth Brass Band combines the sounds of traditional brass bands 
with a funk and hip-hop twist, giving their music a unique sound. Their 
signature brand of brass funk has won over several generations of music 
lovers and is the undisputed leader of the pack.

Bringing Art to Life 
The Cherry Creek Arts Festival embraced the theme this year of Bringing 
Art to Life on the streets of Cherry Creek North on July 1, 2 and 3. 
Through engaging cultural and arts education experiences, thousands 
of visitors interacted with 255 visual artists, performing artists, sponsors 
and other cultural organizations.

Challenges for CherryArts

Construction
CherryArts faces an ongoing conundrum as the housing and business 
growth in metro Denver continues to expand. Such growth includes new 
residents who expect world-class events and are excited to participate 
with the possibility of more international headquarters moving here. On 
the other hand, Cherry Creek North, where actual streets are closed off 
to use for the Festival has truly exploded in new construction. Former 
one story shops are being scrapped for multi-floor condos and hotels 
with street-side storefronts: some available space once used for stages 
or vendors is lost. Over the past two years, five high-rise buildings have 
been erected with the potential and the problems that come with sharing 
a confined, finite space. The result is that all stakeholders (artists, vendors, 
local businesses, sponsors, staff, volunteers, guests) have to evolve with 
the changes and be educated/informed on navigating the area.

Specific to CCAF, the ongoing development and changing built 
environment in Cherry Creek North poses ongoing challenges to 
event planning and logistics. As the footprint of the district changes, 
CherryArts must constantly reevaluate the layout and site plan. New 
businesses, hotels, residences and parking structures limit festival 
space and require creative strategies for CCAF to offer meaningful and 
engaging activities. Throughout these challenges, we retain our focus 
on the principal goal to implement a successful event while efficiently 
utilizing limited surface area.

CherryArts Brand Awareness
CherryArts continues to address brand awareness challenges, 
conducting outreach and public relations campaigns to highlight 
the organization’s year-round arts education activities in addition to 
signature art events. Brand awareness is also supported by the board’s 
goals to grow the education programs. Specific goals include doubling 
program reach and impact within three years.

Challenges to CherryArts’ commitment to art for everyone are public 
perception and organizational resources. Art is often construed as a 
luxury experience and a luxury product and we continue to counter this 
misconception with our messages and actions that art is for everyone. 
Our messaging and programs require resources that are often finite in 
nonprofit organizations – people, time and funding. Investments from 
new funding sources, including grants, support CherryArts’ strategies to 
implement art for everyone.
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B. Measureable results for question A

The Rebirth Brass Band Concert
for Arts Education was a success:
$12,000 was raised in ticket sales. 
The challenge of sharing city streets and spaces with current 
businesses and construction of new buildings resulted in a new way 
of looking at the event footprint. CCAF worked closely with the city 
of Denver, the Cherry Creek North Business Improvement District 
and the construction companies to figure out ways to mitigate 
the impact of the development on the event. The production 
team reevaluated every square inch of space and looked at how to 
implement a successful event while losing space. This resulted in 
the combined beverage experiences and a new culinary layout that 
utilized more food trucks on the outskirts of the event site. 

Without the presence of feature writers on staff, additional time was 
spent in generating coverage with social media, a riskier venture for 
some patrons, especially the traditional generation some of whom 
are less comfortable with the loss of their newspaper being replaced 
by online services. As the access points for information and news 
become more diverse, greater time and skills will be needed to reach 
all audiences young and old. 
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C. What makes the event stand out as 
an internationally recognized event?

Founded in 1991 with the original intent to provide a free, 
interactive Festival in the bourgeoning business area of Cherry 
Creek North, the current Festival offerings (including its ongoing 
outreach) has retained the feel of a neighborhood happening while 
expanding its international options annually. As part of the IFEA 
family of Festivals, the connections with fellow exhibitors, producers 
and venues has allowed for growth in awareness of Denver as an 
international destination for art and culture.

The process starts when an exceptional jury panel of five art 
professionals is hired to narrow over 2,000 applicants down to 255 
exhibiting artists, to cultivate a show based upon excellence in art.

Specifically in 2017, 4 of the exhibiting artists 
were international.
In 2017, 17.4 million overnight visitors spent $5.6 billion in Denver. 
Direct visitor spending benefits hotels, retailers, restaurants, 
attractions, transportation services and other businesses, and 
supports jobs for more than 57,000 people in metro Denver.

The Denver International Airport serves more than 58.3 million 
passengers each year and ranks as the sixth-busiest airport in the 
United States and the 18th-busiest airport in the world. Furthering 
access to international audiences is Denver’s new RTD (Regional 
Transportation District) “A Line” connecting the airport to downtown 
Denver.
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D. Why should the event win the IFEA / 
Haas & Wilderson Grand Pinnacle Award
CherryArts is a thriving year-round arts organization committed to the 
mission of providing access to art experiences and supporting arts 
education in Colorado. Through signature events and growing education 
programs, CherryArts leverages visual art to connect artists, patrons and 
community members of all ages and backgrounds. CherryArts’ founding 
purpose was the production of the Cherry Creek Arts Festival (CCAF), 
a pillar of Colorado’s arts and culture scene since 1991. For three days 
during the July 4th holiday weekend, CCAF transforms Denver streets 
into a renowned outdoor fine arts gallery, bringing together hundreds 
of juried artists, community partners, corporate sponsors and 328,000 
patrons of all ages and backgrounds. The festival – free and open to the 
public – features special exhibits, multi-media art experiences, art and 
culinary demonstrations, performing arts, pop-up performances family-
friendly activities on the “Artivity Avenue” and professional development 
for established and emerging artists. CCAF continues to evolve as 
CherryArts’ signature event and is consistently ranked among the top 25 
arts festivals nationwide. 

Complementary to CherryArts’ production of highly acclaimed events, 
the organization has progressively implemented and expanded year-
round arts education programming. These programs are designed to 
nurture future generations of arts supporters and expose young minds 
to the many social and individual benefits of experiencing and creating 
art. Despite mounting evidence supporting arts education, schools 
across Colorado are facing declining arts budgets, further limiting 
access to arts and culture experiences for most school-age youth. 

With nearly 30 years of expertise, impact and 
credibility, the Cherry Creek Arts Festival is 
continuously striving to fulfill its mission and 
create community through art, here are some of 
the accomplishments for the 2017 event: 

• 328,000 Patrons enjoyed free access to art including: 

artists, performances and interactive art

• $3.2 million in artist sales contibuting to the local economic impact

• Sponsorship maintains a very high sponsor retention rate 

averaging over 80% from year to year: a testament to the 

integrated approach, personalized attention and overwhelming 

positive experience these valued supporters receive, 2017 

sponsorship revenues exceeded budget by 8% 

• Over $1 million in coverage garnered through the marketing and 

advertising campaign:

PR Publicity Value: $410,852 

In-kind Advertising Value: $603,105

• 20,000 students served annually with the Mobile Art Gallery, 

Janus Henderson Investors Student Art Buying Program, Mobile 

ArtCart: Printmaking Edition and the Alliance Project

• 12,000 participants created free artwork at Artivity Avenue

• 3,000 people experienced the Mobile ArtCart: Printmaking Edition 

in it’s first year, to create art and learn about printmaking 

• 200 people created artwork during the Bring Your Art to Life 

hands-on art studio

• $40,000 raised annually through the Online Art Auction to 

support year-round arts education programs

• Over 650 volunteers of all ages donated 4,020 hours resulting in 

an economic impact of $94,711

• Proactive and healthy communications with all Residential 

Neighborhood Organizations, businesses and residential buildings in 

the Cherry Creek North area, reaching 45,000 residents.

In closing, the voices of others speak to the 
quality of the CherryArts experience:
“Finest show in the country in my opinion.” 2017 Visual Artist

“It was my first year at CCAF. I was thrilled at being accepted to the show 
and winning an award! So beyond that I didn’t know what to expect and 
had no preconceived notions of what to expect. I did think CCAF was 
very congenial to the participating artists.” 2017 Visual Artist

“Your show is by far my favorite show of the year! It is exceptional in every 
way! It is such a pleasure to do! Thank you so much!” 2017 Visual Artist

“This was our 1st year at Cherry Creek. We have great success at all of 
our festivals, and they are all very well run. I was told that this show 
blows away all of the others. I came here with high expectations, but 
nothing could have prepared me for the amazing experience we had at 
this show. Wow! Thanks so much for the greatest festival of my life!” 
2017 Visual Artist

“I appreciate all the work the entire arts festival team puts in to make 
this festival what it is. It is obvious at every level how much goes into 
this show and it makes Cherry Creek such a fantastic show to take part 
in. Thank you!” 2017 Visual Artist

“I wanted to let you know how thrilled we were with our first Cherry 
Creek experience. We had been told by many artists that this was one of 
the premier events in the country, but it far exceeded our most ambitious 
expectations. While I have been privileged to attend some flawlessly run 
festivals, the attention to detail at Cherry Creek was unprecedented. It 
is a dream come true to earn my living as an artist, and it wouldn’t be 
possible without all of the skill, effort and passion of every member of 
the Cherry Creek team.” Artist Dorothy Leysath and Edward Loedding

“GREAT JOB!!!!!! Loved the festival this year and the quality!!” 2017 Patron

“Thank you for showing and teaching us about all the artwork. We 
appreciate this because when we were docents I learned how to speak 
English fluently in front of people. My favorite piece of art was, The Final 
Stop. Thank you for the opportunity!” Emily Molina, student at Girls 
Athletic Leadership School speaking about the Mobile Art Gallery 

“The students participating in this experience benefitted so much–not 
only from the exposure to a form of art that is not typically available in 
our building, but from working with what we call an expert from outside 
of our school as another resource alongside our teachers. We are now 
thinking about how else we can incorporate the mobile screen printing 
lab into an event at Lone Tree Elementary!” Kay Tucker, teacher at Lone 
Tree Elementary speaking about the Mobile ArtCart: Printmaking Edition.

“It is one of the best programs I offer to our students. The interaction of 
students, parents, artists; the dialogue and critical thinking relative to 
selection. So many intangibles make this a tremendous opportunity and 
a life-changing event for our student participants.” 
Participating Teacher with the Student Art Buying program

“Being a judge for Student Art Buying is a highlight of my summer! 
Speaking with the students about their experience in selecting and 
negotiating prices with artists; it is amazing to see their enthusiasm 
about the process and their pride in finding extraordinary art for their 
schools.” Charlotte Talbert, Panelist for Student Art Buying Showcase

In summary: CCAF’s international model for 
success is the synergy of its commitment to its 
mission, the unique setting of Denver’s Cherry 
Creek North district, exciting festival programming 
across multiple disciplines, thriving fiscal 
management and relentless attention to detail. 
Most importantly, CCAF is rooted in its dedication 
to celebrate and give back to the arts.
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