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A EVENT DATES 2017
SEPTEMBER 8, 9 & 10 B PURPOSE & MISSION  To create access to a broad 

array of visual and performing arts experiences, nurture 
the development and understanding of diverse art forms 
and cultures, and encourage the expanding depth and 
breadth of cultural life in the St. Louis area.

C Description of Event 
& Brief History

HISTORY

DESCRIPTION
Each year, as summer comes to a close, Cultural Festivals takes to the streets of downtown 
Clayton, Missouri to produce the annual Saint Louis Art Fair. The free, three-day event 
offers food, music and fine art in an outdoor atmosphere like none other. In 2017, artists from 
35 states and Canada were chosen by a jury to show and sell their work. These original pieces 
of art range across 12 different mediums, showcasing an array of art modes for spectators to 
view and purchase. In addition to art, the Saint Louis Art Fair showcases live 
music, entertainment, and food from St. Louis’s best restaurants for more than 130,000 
patrons who attend the event.

The Saint Louis Art Fair came to fruition in 1994. A handful of dedicated St. Louisans’ 
passion for the arts guided their pursuits to create an event to bring artists and the 
community together.

For the last 24 years, the Saint Louis Art Fair has continued to evolve. This is evidenced by the 
introduction of Cultural Festivals’ Emerging Artist as Entrepreneurs program in 2014 and the 
Student Art Aficionados program in 2017. 

FINE ARTS

SPECIAL EVENTS

PERFORMING ARTS
1,202 applicants
181 artists
35 states & Canda
$978,298 total art sold

ANNUAL KICK OFF PARTY
An annual event providing a sneek peak of 
what is to come  at Saint Louis Art Fair.

ARTIST BRUNCH & AWARDS 
CEREMONY
An awards ceremony to celebrate the 
exhibiting artists, hosted on the Sunday of 
festival weekend.

3,500 minutes of entertainment
16 artist demos
70+ free performances

Americana    Bluegrass    Blues    Dance   
Folk     Jazz    Storytelling    Theatre

D TYPES OF ACTIVITIES INCLUDED 
UNDER THE FESTIVAL/EVENT

FOOD & BEVERAGE
PROGRAM

6 beverage booths

470,000 ounces of beverages sold

12 restaurants

4 food trucks
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EDUCATIONAL 
& COMMUNITY OUTREACH

STUDENT ART AFICIONADOS
Offers St. Louis metro area fifth through ninth grade classes the 

opportunity to participate in a hands-on art buying opportunity, 

while teaching transferable professional and life skills.

12 participating schools from the Saint Louis area
35 pieces for the Art Fair’s public art collection
$17,498 artwork purchased
55 new pieces for the schools

EMERGING ARTISTS
A two-year program that teaches up-and-coming artists the unseen 
side of the art industry, giving them a foundation to jump start their 
career and a community of support. 

CREATIVE CASTLE
Provides free, interactive educational art activities for children ages 
3 to 12. The Creative Castle is a partnership with local schools, 
community organizations and local artists.

6 beverage booths

470,000 ounces of beverages sold

12 restaurants

4 food trucks

E OVERALL REVENUE 
& EXPENSE BUDGET

REVENUE ($)
Concession Sales                            

Corporate Sponsorship   

Foundation & Grants

Individual & Other Contributions     

Entry / Registration Fees                        

                 

TOTAL INCOME:
$723,880.00

Revenue from Merchandise                     

Rental Income (Artist Tents)        

                                

153,780

185,000

140,000

23,000

47,000

21,500

153,600

EXPENSES ($)
Advertising
Advertising Production
Awards
Computer
Concessions Cost of Sales
Equipment
Fees
Gifts
Insurance
Meetings & Special Events
Merchandise
Postage, Mailing & Shipping
Printing & Photocopying
Program Area-Committee
Refunds
Rental
Salaries & Benefits

Travel

Audit  Fees
Legal Expenses
Accounting Services
Telephone Service
Supplies & Materials-Office
Dues &  Registrations
Publications
Depreciation
Space Rental & Maintenance
Interest Expense
Payroll Processing
Bank Charges
Public Art Exhibit

8,543
38,632
23,250

7,894
37,064

1,046
138,293

8,293
14,500
19,475
11,975

2,027
12,591

7,134
4,000

73,652
235,000

12,500

10,000
500

7,200
3,500
2,700
3,695

150
4,141

21,386
550
780

4,200
1,190

TOTAL EXPENSES:
$715,861.00

F ESTIMATED 
ECONOMIC 
IMPACT

According to the US Commerce 
department, the most recent Arts and 
Cultural Production Satellite Account 
(ACPSA) report (released in March 
2018 and based on figures from 2015), 
revealed Missouri reported to have 
the highest growth in art and cultural 
industries. This was the first time this 
data was available at at a state-by-state 
level. 

(Source: March 6, 2018, U.S. Department of Commerce’s 
Bureau of Economic Analysis (BEA), “Arts and 
Culture Grow for Fourth Straight Year”.)

As a leader in Missouri in terms of 
art event attendance and sales per 
artist, the success of the 
Saint Louis Art Fair translates to 
positive economic impact for the 
St. Louis region, participating 
artists, tourism-related industry and 
participating merchants. 

$978,298 total art sold 

130,000 attendees

470,000 ounces of beverages



43%
MALE

53%
FEMALE

G ATTENDANCE NUMBERS
& DEMOGRAPHICS

130,000+ attendees

73% Caucasian

16% African American

4% Asian

4% Hispanic

1% Native American

2% Other

INCOME LEVEL
Under $30,000: 4%

$30,000-$59,999: 11%

$60,000-$89,999: 14%

$90,000-$124,999: 15%

Over $125,000: 56%

EDUCATION LEVEL
High School: 25%

Graduated College: 35%

Post Graduated: 40%

AGE
0-15: 11%
16-21: 12%
22-35:17%
36-49:19%
50-69: 36%
70+: 5%

H VOLUNTEER COUNT
& DEMOGRAPHICS

31%
MALE

69%
FEMALE

71% Caucasian

10% African American

12% Asian

3% Hispanic

2% Indian

2% Multiracial

(Attendee data is sourced from an intercept survey 
conducted by a third party on site, food and beverage sales and police estimates)

(Data sourced from third party intercept surveys 
conducted post-fair)



VOLUNTEER COUNT
& DEMOGRAPHICS

1,000+ volunteers

10,000 volunteer
hours

INCOME LEVEL
Under $24,999: 6%

$25,000-49,999: 20%

$50,000-99,999: 36%

$100,000-149,999: 24%

Over $150,000: 14%

86%
college

graduates

AGE
18-24: 7%
25-34: 9%
35-44: 9%

45-54: 20%
55-64: 23%
65-74: 27%
75+: 5%

I STAFFING NUMBERS
& POSITIONS

Kristen Buckles
Production Intern

Yehuda Feigenbaum
Event Coordinator

 Will Genazzi
Graphic Design Intern

Becky Genoways
Program Specialist

Jacci Ross-Hertel
Volunteer Coordinator

Jenna Shanker
Graphic Design Intern

Leor Shomroni
Volunteer

Lina Willey
Production Intern

Laura Miller
Interim Executive Director

3 coordinators
1 director
4 interns
20 board members
16 EMT’s 

J FOUNDING / INCORPORATION DATE
& MANAGEMENT SYSTEM

is a not-for-profit corporation, designated by the Internal Revenue Service 
as a 501(c)3 organization and is tax exempt in the state of Missouri. The 
organization was founded in 1994.

(Data sourced from third party intercept surveys 
conducted post-fair) (event management team leaders)





2 A PROMOTIONAL / MARKETING CAMPAIGN
& MEDIA OUTREACH

OVERALL MESSAGE: SLOGAN:  “Life is Better With Art”
For promotional and marketing purposes, Cultural Festivals looked to celebrate art as an 
important form of expression and communication for everyone with their overall theme, 
“Life is Better With Art.” As part of the Saint Louis Art Fair theme, Rey Alfonso’s piece, “Let-
ter for Marti”, was chosen to be the 2017 Commemorative Print. His work, a painting made 
from burnt Baltic Birch saturated in pigments and waxes, is flooded with color and texture. 
Alfonso, born in Matanzas, Cuba in 1974, utilizes the colors of his home country along with 
his experience as an immigrant to create his paintings but has stated that life is what inspires 
him the most. 

Cultural Festivals believes the Saint Louis Art Fair, and 
our programs such as Student Art Aficionados, 
Emerging Artists as Entrepreneurs and the traveling 
Public Art Collection offer access to arts experiences 
in aligment with our mission. Our 2017 slogan, “Life is 
Better With Art,” a reflection of the social and 
economic impact the arts can bring to the community.

Rey’s story, along with testimonials from other participating artists, were used through-
out social media to give examples of theme; artists statements expressing why they 
believed life is better with art formed a social media series, reinforcing the 2017 theme. 
The variety of statements showcased the work of each artist and exposed readers to 
some of the art they would be able to experience in person at the Saint Louis Art Fair.

TARGET POPULATION: The Saint Louis Art Fair appeals to a large and 
diverse audience. The marketing approach is considered on a local, regional and national 
levels. Consisting of art lovers, art buyers and art creators , the variety among patrons provides 
participating artists with an audience looking to buy everything from jewelry to hand-carved 
wooden sculptures. Cultural Festivals strives to make the arts accessible to all by standing by our 
founding policy of offering free admission and a welcoming environment to all.



ATTENDEE
DEMOGRAPHICS

39%
MALE

61%
FEMALE

Under 21: 7%

21-35: 28%

36-49: 17%

50-69: 53%

70+: 5%

MEDIUMS
UTILIZED

Facebook
Instagram
Twitter

Saint Louis Art Fair website

Print stories / Television segments

Radio advertisements promoting the fair

WEBSITE / SOCIAL MEDIA /
MULTIMEDIA PROGRAM / CAMPAIGNB

Promoted by:
Print: Uptown Magazine and numerous other 
local  and regional publications
Radio: iHeart Radio, St. Louis Public Radio and 
Radio Arts Foundation 
TV: KTVI Fox 2, Channel 11, Nine Network (PBS) 
and HEC-TV

Website
saintlouisartfair.com
The Saint Louis Art Fair website provides 

users with up to date information about the 

event, artist info and other programs offered 

through Cultural Festivals.

Saint Louis Art Fair app



Social Media
Cultural Festivals 
uses several social 
media channels to 
inform and educate 
the public using 
interactive, 
user-friendly 
platforms.

@CulturalFestivals

@stlartfair

@STLArtFair

SLAF APP
Cultural Festivals has continued 

to use and improve on its mobile 

app (developed by Pointsmap LLC 

and first adopted in 2015). Saint 

Louis Art Fair production staffers 

were able to easily and efficiently 

update current information on the 

app for use by event patrons, 

artists and volunteers. 

MAP
The Saint Louis Art Fair app comes 
equipped with an interactive map 
powered by Google Maps. This 
allows Fair guests and volunteers 
to navigate the festival with ease 
and includes a built-in QR scanner 
that gives them the opportunity to 
look up more information 
about their location.

ARTISTS
The mobile app provides users with artist 
profiles images and short “Meet the Artist” 
interview videos. The “Meet the Artist” series 
was produced in partnership with HEC-TV.

MULTIMEDIA
Saint Louis Art Fair app users have access to media clips of entertainers
performing at the event and event news coverage. 



TOTAL SPONSORSHIP FUND

OVERALL SPONSORSHIP
PROGRAMC

Sponsor support of the Saint Louis Art Fair makes the event possible. Sponsorship includes both 

cash and in-kind support. Cultural Festivals recognizes that the sponsor experience is paramount; 

staff work with sponsors to ensure compatibility and to help maximize brand exposure for 

supporting companies and organizations. This collaboration often includes outreach, 

marketing, and on-site staffing.

Approximately ten sponsors have on site booth presence. Media, beverage, and non profit partner 

booths incorporated information regarding the services offered by the organization or company, 

but preserved the event’s feel, both in presentation and aesthetic. This is an especially important 

consideration, assuring that both artists and patrons return year-after-year.

25 CASH SPONSORS
& 18 IN-KIND SPONSORS

Total: $481,036 in cash

   $682,408 in-kind

2017 TOP SPONSORS



25 CASH SPONSORS



CRITICAL COMPONENT
PROGRAMSD

VOLUNTEER PROGRAM
In order to run a successful large-scale event such as the Saint 
Louis Art Fair, Cultural Festivals relies on its volunteers. Each year, volunteers 
donate their time to staff more than 1,000 shifts throughout the weekend-long 
event. Volunteers work collaboratively in committees to conquer tasks from 
merchandise to guest relations. One specific committee focuses on artist 
relations. This group spends the duration of the event in close contact with our 
artists, assisting with snack and beverage delivery. They also offer “booth sit-
ting,” providing artists a much-needed break. The app is focused on volunteers 
to provide resources to complete tasks with efficiency and critical information to 
help address any emergency situation.

1,000 VOLUNTEER SHIFTS



GREEN PROGRAM
To ensure environmental efforts are maintained, recycling 
bins are conveniently located throughout the event for both 
the vendors and patrons. In addition to the recycling efforts, 
Cultural Festivals encourages the use of carpools, 
ride-sharing, public transit, walking and biking to arrive at the 
Saint Louis Art Fair. The event site is strategically 
located one block from downtown Clayton’s biggest 
mass transit system (Metrolink). 

EDUCATIONAL PROGRAM
Emerging Artists as Entrepreneurs
Unique to the Saint Louis Art Fair, the Emerging Artists as Entrepreneurs program gives 
developing artists an opportunity to learn about the unseen details of the art business 
and to build a network of connections within the art fair community. This program 
combines mentorship and apprenticeship by offering a connection to experienced 
artists, with a hands-on opportunity to learn the business. Participants learn how to 
successfully manage, sell and present their work. From classes on copyright laws to 
learning how to interact with customers, the two-year program provides a developing 
artists who have never participated in the Saint Louis Art Fair with the tools they need 
for success. The Emerging Artists as Entrepreneurs program is open and free of cost to 
artists of all ages. Upon the completion of the two-year program, second year artists 
show and sell their work at the Saint Louis Art Fair as a collaborative group. 

Student Art Aficionados
Student Art Aficionados offers St. Louis metro area fifth through ninth grade 
classes the opportunity to participate in a hands-on art buying opportunity, while 
teaching transferable professional and personal skills. Student participants are tasked 
with purchasing art at the Saint Louis Art Fair both for their school and for the traveling 
Public Art Exhibition. They are given a small budget and work together to determine a 
strategy, while taking into account considerations around the art’s portability, durability, 
need for framing or lighting and other factors.  

Student teams attend the Saint Louis Art Fair, purchase the art and take part in a 
showcase following the Art Fair to discuss how and why they chose each piece.  During 
the program, students have a chance to acquire and exhibit a number of transferable 
skills, including budgeting, teamwork, strategic thinking and public speaking skills.

BEST 
ACCESSABILITY
PROGRAM

The Saint Louis Art Fair takes place in downtown Clayton, Missouri, which offers patrons 
easy access to public transportation, parking and all of the amenities the City of Clayton 
has to offer. The centralized location (as relative to the St. Louis region) gives 
attendees from St. Louis City and surrounding counties a shorter distance to travel to 
get to the Art Fair. The event takes place one block away from St. Louis’ largest mass 
transit system (Metrolink), enabling patrons without access to a vehicle an easy and 
affordable way to attend the event. To make sure the Saint Louis Art Fair is accessible 
to all, Cultural Festivals works closely with the City of Clayton to assure and exceed ADA 
compliance, and offers vehicle parking for individuals with disabilities near the main 
event entrance. The St. Louis City Police Explorers manage the designated parking lot 
for individuals with disabilities and watch over the bicycles of the patrons that choose to 
bike to the Art Fair.



CHILDREN’S PROGRAM
Creative Castle
The Creative Castle is an area designed for children to 

create their own art during the Fair free of charge. 

The Creative Castle is visited by more than 8,000 children annually.

This full block of the Saint Louis Art Fair pro-

vides free, interactive educational art 

activities for children ages 3 to 12. The 

Creative Castle is offered in partnership with 

area schools, community organizations and 

local artists. The area also features a 

performing arts stage featuring an eclectic 

mix of regional performances ranging from 

music and dance to theatre and puppetry.

FOOD & BEVERAGE PROGRAM
The 2017 Saint Louis Art Fair showcases some of St. Louis’s best restaurants and food trucks. From 

Italian cuisine to Thai-inspired dishes, vendors provide vast arrays of food choices. Three distinct 

dining areas--Pleasures of the Palate, Creative Castle, and the Jazz Stage--assure that food is nev-

er too far away. In addition, beverage booths are located throughout the Fairand offer wine, beer, 

soda and water.



ENTERTAINMENT PROGRAM
Artist Selection
The artist selection process takes place months in advance of the Saint Louis Art Fair. 

The panel includes peer jurors, curator, professor, and a buyer/collector; Cultural Fes-

tivals never repeats jurors. Each member of the five panelist jury brings unique talents 

and represents a diverse range of expertise. The jury is charged with assembling a 

show that is balanced and representative of artistic excellence through diverse artistic 

styles, techniques and innovation.

 

Importantly, artist anonymity is maintained throughout the review process. Because 

Cultural Festivals values a transparent jury process, artists are invited to a preview re-

ception. Artists gain an understanding of how the jury process is conducted, see their 

images projected, and, most importantly, see their competition.  

In 2017, SLAF broke with industry standards to eliminate the traditional jury categories 

(i.e., ceramics, glass, painting.) Artists are given the choice to apply their work as either 

two- or three-dimensional. Removing unnecessary categories allowed jurors to focus 

on the artwork itself as opposed to creating category restrictions, thereby resulting 

in the highest quality artwork being selected. For the 2017 Saint Louis Art Fair, 1,202 

artists applied from 46 states and 5 countries; 181 artists (including 31 returning artist 

who were awarded the previous year) were chosen. Revenue generated in art sales for 

the 2017 Saint Louis Art Fair totaled $978,298. 

Performing Arts
Main Stage
Sponsored by Enterprise Holdings, this stage hosts a wide variety of local and 
regional bands of various genre and live performance. 

Harold and Dorothy Steward Jazz Stage and Listening Lounge
The Harold and Dorothy Steward Jazz Stage and Listening Lounge presents patrons 
with local and regional jazz musicians, and also offers a listening lounge designed to 
mimic an intimate jazz club atmosphere. 

Performing Arts Stage supported by the William T. Kemper Foundation
The performing arts stage supported by the William T. Kemper Foundation holds 
various forms of entertainment for the whole family to enjoy. Acts vary widely and 
range from dancers to puppeteers to storytellers. 

Artist Demos presented by Craft Alliance Center
To get a glimpse into the production of some forms of art, guests of the Saint 
Louis Art Fair are encouraged to attend artist demonstrations. From metal casting to 
woodturning, artists show their skills live for visitors to get an idea of how their 
pieces come to life. 





MERCHANDISE PROGRAM
The 2017 Saint Louis Art Fair merchandise incorporated the overarching theme of the Fair, “Life is Better With 
Art.” Items for sale included the Commemorative Print by artist Rey Alfonso and apparel designed both for 
the current year and years past. The 2017 T-shirt design featured artwork from exhibiting artists Marian Steen 
and Gaston Carrio.

COMMUNITY OUTREACH PROGRAM
The Saint Louis Art Fair traveling Public Art Collection features artwork purchased from artists exhibiting at 
the event. The collection perpetually tours public locations including schools, libraries and community centers 
and is offered free of charge. Cultural Festivals staff choose artwork with direction from teachers who have 
hosted the collection. Artwork is also refreshed in the collection through the Cultural Festivals Student Art 
Aficionados program. 

EMERGENCY PREPAREDNESS PROGRAM
In the event of an emergency or disaster, Cultural Festivals and the City of Clayton have worked together to develop a detailed and Emergency 

Operations Plan (EOP).Unique to the infrastructure and individual aspects of the city, the plan provides the City of Clayton and Saint Louis Art Fair 

personnel with the tools to respond effectively and efficiently in case of any problem, big or small. The main purpose of the EOP is to protect lives and 

property, preserve the continuity of legally mandated authority, and to provide for economic recovery in the aftermath of any emergency involving 

extensive damage or other debilitating influence on the normal functioning of the Saint Louis Art Fair.

In addition to sharing critical contact information to address a wide swath of occurrences, the crisis communications plan addresses more than one dozen 

specific emergency situations requiring procedural action by designated response personnel. These events include: protest, fire, power outage, 

weather, traffic-related injury, and a bomb threat along with several others. In 2017 the City of Clayton suggested adding an additional layer of protection at specific intersections. 

Intersections that allowed vehicles to gain speed and potentially enter the festival site where identified, and the City placed concrete planters in front of the water-filled jersey barriers 

already in place. While the concrete planters provided the extra layer of protection, they also provided a more aesthetically pleasing appearance. The City also moved their smaller 

concrete planters, normally located on the corners of the sidewalks, to the center of the sidewalk to deter a vehicle from driving down a sidewalk. Fortunately, during the duration of the 

2017 Saint Louis Art Fair the emergency operations plan set in place did not have to be used. 



Internship Program
The Cultural Festivals internship program is a hands-on opportunity for 
young minds of all interest areas and expertise to work together to not only 
effectively produce the Saint Louis Art Fair, but gain experience they will 
take with them in their future education or career pursuits. 

Each spring, Cultural Festivals accepts applications from those in college or 
just graduated to apply for the summer internship program. Undergraduate 
or postgraduate students are hired in the areas of graphic design, market-
ing and social media, and event production. For the 2017 year, four interns 
were hired to help put together the Saint Louis Art Fair during the last few 
months of its production. The graphic design interns were charged with 
developing the look and feel of the Saint Louis Art Fair. This included the 
official program guide, signage and banners. Those accepted into the 
internship program gain valuable character skills, such as problem-solving 
and taking initiative, and professional skills including data analysis and 
marketing. 

24th Annual Kickoff Party
The Saint Louis Art Fair Kick Off party is an evening of celebration and 
recognition for those responsible in making the Art Fair possible. 

Prior to the Art Fair, Cultural Festivals hosts a special “sneak peek” Kick Off party for artists, City officials, Saint Louis Art Fair 
Board Members, committee members and sponsors. This annual Kick Off party features a hint of what is in store Art Fair week-
end, including music, art, and food. The most anticipated part of the evening is the unveiling of the annual Commemorative 
Print: an invited artist’s work chosen to be a visual focal point for the Art Fair and incorporated into the overall theme. The art-
ist is honored at the Kick Off party, signs a limited number of Commemorative Prints and conducts a meet-and-greet.

Artist Brunch & Awards Ceremony
On the Sunday of Art Fair weekend, Cultural Festivals hosts 
their annual Artist Brunch and Awards Ceremony. The 
Awards Ceremony was hosted by the Art Fair’s official hotel 
and the red carpet was rolled out for the artists. 27 artists 
were chosen for awards for their exhibited work and invited 
back to next year’s Saint Louis Art Fair, thus exempting them 
from the 2018 jury process. 

IS BETTER WITH

Please join us for the Kickoff Reception 
Hosted and Sponsored by:

August 10, 2017                7911 Forsyth
5:30-7:30pm  Clayton, MO 63105

Please RSVP by August 1st at 314-863-0278 
or email us at kbuckles@saintlouisartfair.com

Food and beverage provided by:

IS BETTER WITH 

ANY OTHER
UNIQUE PROGRAMSE



SUPPORTING
MATERIALS

3 The 2017 Summary Report & Program Guide 
can be found in the back pocket of our 
submission.
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What did you do to update/change the event from the 
year before? Were your updates/ changes successful?A

Cultural Festivals secured a three-year presenting sponsor of the 
Art Fair. This is the first in the history of the Saint Louis Art Fair.

More free entertainment
The Saint Louis Art Fair provided over 70 free performances for guests of the festival 
to enjoy, increasing this number by over 20 acts and concerts from the previous year. 

Increase in Total Nielsen Audience Views
In order to measure outreach of marketing campaigns, Cultural Festivals uses the 
Nielsen and Online Viewing Audience score to determine the level of media 
consumption across different platforms. From 2016 to 2017, the total Nielsen 
viewing audience rose from 1,729,581 to 9,602,548. This increase is attributed to 
better placement of advertising along with an improvement in marketing 
partnerships. 

Addition of Food Trucks
The Saint Louis Art Fair added food trucks to their food options, adding more variety 
for hungry attendees to choose from. 

Student Art Aficionados Program
With the launch of the Student Art Aficionados program, Cultural Festival has 

returned to its educational roots while furthering the mission to make art accessible 

to all. Student Art Aficionados offers St. Louis metro area fifth through ninth grade 

classes the opportunity to participate in a hands-on art buying opportunity, while 

teaching transferable professional and life skills.



Student participants are tasked with purchasing art at the Saint 

Louis Art Fair for their school and for the traveling Public Art 

Exhibition. They are given a budget and work together to 

determine a strategy, while taking into account considerations 

around the art’s portability, durability, need for framing or 

lighting and other factors. Student teams attend the Saint Louis 

Art Fair, purchase the art and take part in a Showcase following 

the Art Fair to discuss how and why they chose each piece. This 

innovative program goes beyond instilling a love of arts and 

showing students the “behind the scenes” of the art business. 

During the program, students have a chance to acquire and 

practice budgeting, teamwork, strategic thinking and public 

speaking skills.In its first year, the Student Art Aficionados pro-

gram brought in 12 participating schools in the St. Louis area, 

providing 35 new pieces of art for the Public Art Collection and 

55 new pieces of art for area schools. In total, $17,498 in art-

work was purchased through this program by students learning 

skills they can use in the future. 

What MAKES THE EVENT STAND 
OUT AS AN INTERNATIONALLY 
RECOGNIZED EVENT?

B
Each year, Cultural Festivals strives to improve the Saint Louis Art Fair in both its production and legacy. 

The Saint Louis Art Fair has seen over 20 years of progress to increase and maintain its attendees, improve 

growth in the events and exhibitions offered to the guests, maintain a positive and long-lasting relationship 

with volunteers and sponsors, and work together with the City of Clayton to bring business to the city. This 

continued push for growth and excellence in the most minute details of the Fair is what makes it an 

internationally recognized event. 

With artists from across the United States and Canada, The Saint Louis Art Fair’s prestigious reputation for 

exhibiting the country’s finest artists and their work sets the Fair apart from other festivals. These well-

renowned artists apply each year with hopes of being apart of this talented and exclusive group in order to 

display their work to the over 130,000 patrons. However, what makes the Saint Louis Art Fair different from 

other popular art fairs, are its programs to develop the art community and future generations. With the 

Emerging Artist and Student Art Aficionados program, Cultural Festivals provides resources for artists young 

and old to experience the art realm in hands-on environments. Cultural Festivals leads their pursuits with the 

belief that everyone deserves to experience art. 

 
As patrons return to the Saint Louis Art Fair year after year, they are presented with more to see, more to 

taste and more to take home in both material form and memories. The Saint Louis Art Fair is an event that 

is unlike any other. There is truly something for everyone to enjoy. 



WHY SHOULD THE EVENT WIN THE IFEA / HAAS WILKERSON 
GRAND PINNACLE AWARD?C

The Saint Louis Art Fair, produced by Cultural Festivals, is an event that uses traditional and modern techniques in order to provide the public with one of the top art fairs in the 
nation. Saint Louis Art Fair staff workthroughout the year to make the festival that draws over 130,000 people to the streets of downtown Clayton an event that brings the city to 
life with the arts and community. Just as each piece of art exhibited at the Fair is unique, the same can be said for each Saint Louis Art Fair: 

In order to earn a spot as one of the most well-renowned art fairs in the circuit, it takes a world-class pool of artists. Saint Louis Art Fair reviews more than 1,200 applications from 
artists throughout North America annually, with a focus on each artist and their work. Each step in the artist selection, invitation and participation cycle--from  jurying, booth 
selection, Fair preparation, addressing artists’ needs--is met with an individualized approach. A specific example of this attentiveness is the process of offering jury exemption 
from next year’s Fair in special cases where an artist has suffered an emergency regarding family, their work, etc. For those not selected to appear in the show, the transparency of 
the meticulously created jury process allows for artists to receive feedback and critiques on their work, encouraging for improvement of each applicant. There is a special 
dedication and loyalty that comes with the Saint Louis Art Fair and its relationship with its artists that keep them coming back each year. 

The Saint Louis Art Fair’s attention to its community goes beyond the generation of revenue and national rankings. Students develop business and public speaking skills through 
Cultural Festivals’ Student Art Aficionados program; new artists recieve education and encouragment through apprenticeships with professional artists through the Emerging Art-
ists as Entrepreneurs program. 

In order to demonstrate the value of arts programs such as the Public Art Collection and the Student Art Aficionados program, Cultural Festivals researched the effects that the 
arts have on the academic performance of children and young adults. It has been consistently found that when given access to music, fine arts, and theater, children are seen to 
perform significantly higher on standardized tests such as the SAT and ACT, and have shown to be more attentive and participate more in formal class settings. The Saint Louis Art 
Fair, through its opportunities for young students, strives to promote a curriculum in which the arts are present and students are able to benefit from their results. 

And, the organization continues to offer free access to all events and activities offered hroughout the Saint Louis Art Fair. For instance, the Creative Castle booths offer children 
the opportunity to immerse themselves in art at a young age through hands-on projects. Meanwhile, patrons of all ages have the opportunity for personal interactions with each 
artist, giving access to the valuable exposure to the arts. The Saint Louis Art Fair uses its resources to make the most positive impact on the community while staying true to its 
mission to offer access to the arts for all.

Winning the Grand Pinnacle Award would nonetheless acknowledge the Saint Louis Art Fair for what it is: an event that exceeds in celebrating 
artists of all genres and the importance of exposing everyone to the arts. This award would recognize the efforts of those who have worked 
tirelessly to put together a festival that all-around encompasses the theme of this year’s Saint Louis Art Fair, that life is truly better with art.   






