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1. INTRODUCTORY INFORMATION 

1.1. EVENT DATES, PURPOSE, MISSION, EVENT DESCRIPTION AND HISTORY 
 

DATE: 10th January 2018 

VENUE: The Ritz Carlton - Grand Canal, Abu Dhabi 

TIMINGS: 12:00pm - 8:00pm 

Light Up The Future, was an event created to increase community awareness on global sustainability 

issues, whilst celebrating the 10th Anniversary of the organizing body ‘The Zayed Future Energy Prize’ 

as well as honoring the official ‘Year of Zayed’ in the United Arab Emirates.  

KEY BACKGROUND INFORMATION 

 What is the Zayed Future Energy Prize? A tribute to the legacy of the late founding father of the 
UAE, Sheikh Zayed bin Sultan Al Nahyan – a visionary champion of environmental stewardship and 
global sustainability. This annual award celebrates achievements that are driving impact, innovation 
and inspiration across five distinct categories: Health, Food, Energy, Water and Global High 
Schools.  Since the event, The Zayed Future Energy Prize has undergone a rebrand, and is now 
known as Zayed Sustainability Prize, however for the purpose of this document, they will still be 
referred to as ZFEP.  

 What is the Year of Zayed? The year 2018 marks 100 years since the birth of the late Sheikh Zayed 
bin Sultan Al Nahyan, who passed away in 2004. To commemorate this historic national occasion, 
His Highness Sheikh Khalifa bin Zayed Al Nahyan, President of the United Arab Emirates has 
declared that 2018 will officially be known in the UAE as the Year of Zayed. Consistent with the 
values of the late Sheikh Zayed, it is intended that the Year of Zayed will involve people of all ages, 
nationalities, faiths and backgrounds in the UAE and internationally. 

EVENT DESCRIPTION 

The event consisted of a 30-minute lesson which highlighted how young people around the world can 

help reduce energy poverty whilst also challenging them to devise solutions that will bring about a more 

sustainable future. This lecture also had another purpose, which was to break a Guinness World Record, 

titled ‘The World’s Largest Environmental Sustainability Lesson’. 

282 students from across the UAE attended the lesson as volunteers;” No such records were set 

previously in the world wherein hundreds of students attended a large interactive lesson on 

environmental sustainability. This is the first time,”Samer Khallouf, official adjudicator from Guinness 

World Records. 

Dr Nawal Al Hosany the Director of ZFEP, Khaled Al Ameri a Social Media Influencer, and Fatima Al Kaabi 

'The youngest Emirati Inventor' spoke at the event. The lesson was delivered by Iliac Diaz, Founder of 

Liter of Light, and the non-profit organization winner of The Zayed Future Energy Prize 2015. 

 

The finale of the event was an impressive assembly of 2,400 solar lanterns, arranged to create a unique 

light installation in Tribute to the Year of Zayed.  
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1.2. ACTIVITIES UNDER THE EVENT UMBRELLA 
The event has 3 key components which were developed to make the overall campaign. At the core of 

the event, was the aim to complete a Guinness World Record, for the ‘Largest Environmental 

Sustainability Lesson’. To accompany this, was an interactive activity building solar lights made from 

recycled plastic bottles, which would then be placed strategically to make the Year of Zayed Logo. After 

the event, the lights would be donated to those in need.  

 Guinness World Record Attempt for ‘‘Largest Environmental Sustainability Lesson”  

 Logo Light up – 2,400 Recycled plastic bottle solar powered lights where arranged into the Year of 

Zayed logo by the participating students.  

 Solar Light Distribution – The 2,400 solar lights, were distributed to those in ‘electricity poverty’ 

across the globe.  

1.3. OVERALL REVENUE AND EXPENSE BUDGET 

The overall budget for this event was 700,000AED (Approximately - $190,570USD). This was not a 

revenue generating event. The main purpose of this event was to spread awareness of sustainable 

issues, whilst in commemoration of the Year of Zayed.  

1.4. ESTIMATED ECONOMIC IMPACT 

Below is our estimated economic impact table, calculated internally by our team, using figures from 

our attendance records, and estimations of average spend per person.  

Estimated Economic Impact Summary 

 Participants Staff Media Totals 

Total Number 282 53 35 370 

Commercial Bed nights 0 5 0 5 

     

Accommodation 0 AED 1,250 AED 0 AED 1,250 AED 

Food & Drink 0 AED 4,000 AED 1,000 AED 5,000 AED 

Shopping/Souvenirs 0 AED 0 AED 0 AED 0 AED 

Local Travel 2,000 AED 3,200 AED 1,500 AED 6,700 AED 

Other 0 AED 2,000 AED 1,500 AED 3,500 AED 

Total Visitor Spend    16,450 AED 

     

Direct Leakage    2,000 AED 

     

Eligible visitor Spend    14,450 AED 

     

Organizer Net Spend    700,000AED 

     

DIRECT ECONOMIC IMPACT 714,450 AED (194,512 USD) 
 

The economic impact of our event goes further than this, in an immeasurable factor. The lights which 

were created and distributed to those less fortunate will impact their lives, and communities in priceless 

way.   
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1.5. ATTENDANCE NUMBERS AND DEMOGRAPHICS/VOLUNTEER COUNT AND 

DEMOGRAPHICS 
For this event, our attendees were all volunteers, therefore we have combined this category to give 

you the best oversight into how our attendee/volunteer demographic was broken down. Below are the 

demographics of our volunteers, with a total of 282, which was obtained through our registration 

system. All volunteers were students from schools across the UAE.  

GENDER 

57%    43% 
AGE RANGE 

 
NATIONALITY 

 

UNITED 
ARAB 

EMIRATES 
56 

 

BANGLADESH 44 

 

PHILIPPINES 25 

 

PAKISTAN 46 

 

INDIA 36 

 

EGYPT 26 

 

LEBANON 30 

 

OTHER 19 

3
7

5
9

4
5

8
3

5
8

16 to 17 Years

14 to 15 years

12 to 13 Years

10 to 11 Years

8 to 9 Years
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1.6. STAFFING NUMBERS AND POSITIONS 

MANPOWER 
ALLOCATION 

TOTAL 
NUMBER 
OF STAFF 

SCOPE OF DUTIES (OVERVIEW) LOCATION 

REDFILO 
EVENTS 

8 
1. Overall management of the event 
2. Acting as liaison to client and suppliers 
3. Managing manpower 

 All event areas 
 

STEWARDS 15 

1. Each steward is assigned to approximately 
50 participants to assist and guide them 
through the event 

2. Accountable for their presence in the 
Sustainability Lesson and assist in the light 
up assembly 

3. Serve as a guide to their group as the Go-To 
person for any assistance. 

 Roma Ballroom 
Pre-Function 
Areas 

 Grand Lawn 

TRAFFIC 
WARDENS 

5 

1. Facilitate and guide transfer coaches into 
the designated parking lots within the hotel 

2. Guide and ensure all transfer coached are 
parked safely in the parking lot 

3. Assist in leading volunteer participants to 
the registration 

 Driveways 
leading to event 
grounds 

MINDERS 25 

1. Assist in registering all volunteer 
participants, t-shirt, and wrist tag 
distribution 

2. Assist in wrist tag bar code scanning at 
designated zones 

3. Assist in giving directions to volunteer 
participants within the event grounds 

4. Assist in F&B management 

 Pre-Function #1 
– Registration & 
Welcome  

 Bar Code 
Scanning Zones 

 Pre-Function #2  
- F&B Zone 

 

1.7. FOUNDING DATE AND MANAGEMENT SYSTEM 
Social Enterprise and not for profit organization, The Zayed Future Energy Prize, established by the 

United Arab Emirates government in 2008, recognizes organizations, schools, and individuals across the 

world that have made significant contributions to the future of renewable energy and sustainability.  

The Zayed Future Energy Prize embodies the vision of the late founding father of the UAE, Sheikh Zayed 

bin Sultan Al Nahyan who laid the foundation for renewable energy and sustainability as part of his 

legacy in pioneering sustainable development in the UAE. An annual award, the Prize is managed by 

Masdar, on behalf of the Abu Dhabi government and seeks to award achievements for innovation in 

the fields of renewable energy and sustainability, as well as to educate and inspire future generations. 
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2. ADDITIONAL REQUIREMENTS 

2.1. MARKETING CAMPAIGN AND MEDIA OUTREACH 
The concept of ‘Light up the Future’ was heavily embedded into the marketing campaign, and was 

prevalent throughout the official hashtag system. The title was created to promote a response by the 

public post event, and create a long life message that must be carried forward into the future.   

The official marketing media was created using a simple yet eye catching design, aimed at promoting 

the message, and spreading the word. The event logo was designed around the solar powered water 

bottle lights which would be used during the event, which would also spark question from the audience, 

of how plastic bottles could be reused in this way.  

 

Post event, the outreach was phenomenal. The event imagery was used as promotion for the annual 

ZFEP award ceremony, and was applied to billboards on the Abu Dhabi National Exhibition Centre, 

one of the city’s largest event sites.  

ADNOC Building, Abu Dhabi, UAE 

Media presence during the event day was high, with personnel from over 7 different local 

newspapers and News Company’s in attendance.  

Please see Supporting Materials 4.1. Press Releases, for more information 
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2.2. WEBSITE/SOCIAL MEDIA CAMPAIGN 
Throughout the official ZFEP social media channels, registration was promoted in a countdown style, 

to urge as many young students as possible to register and take part.  

          

 

The event webpage was solely used for registration purposes, and was created through ‘Google Forms’. 

The bulk of the event information was relayed through the official ZFEP website and social media 

channels. The registration page was created on Google Forms, to ensure its simplicity for use by 

children, and due to the easy data collection methods it provides. The link was delivered through social 

media, and through direct email across all the local schools in both Abu Dhabi and Dubai.  

 

A Snapchat filter was also created, to appeal to the young students 

in attendance. The design was simple yet effective. 
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By utilizing our Emcee, Khalid Al Ameri, a social media influencer, a wide audience was reached via 

social media. To date, this one video alone has over 95,000 views, which is the kind of wide spread 

response, and engagement we were hoping for from the event.  

 

 

A Hashtag campaign of #LightUpTheFuture was created to track the attendee influence from the event. 

The use of the hashtag was promoted pre, during and post event, to spread the message of the events 

values to as many people as possible.  

Please see Supporting Materials 4.2. Hashtag Campaign, for more information 
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2.3. OVERALL SPONSORSHIP PROGRAM 
Due to the nature of the event, no sponsorship program was put in place. Instead the event focused on 

promoting the Litre of Light foundation and The Year of Zayed and the sustainable policies they uphold.  

2.4. CRITICAL COMPONENTS PROGRAM 

2.4.1. VOLUNTEER PROGRAM 
All the students in attendance at the event were in fact volunteers, who registered to attend through 

the official registration system as individuals, or as part of a school team.   

Volunteers from 15 schools participated. The schools included: 

 Al Ittihad private school  GEMS Academy 

 The Philippines global school  Horizon Private School 

 Pakistan school  Al Yasat Private School 

 RYAN International School  British International School 

 Al Bashir School  RAK Academy 

 British School Al Khubairat  American School of Dubai 

 Australian School  Sharjah Indian School 

 Al Sourouh American School  

 

Without the passionate volunteers, the event would not have been a success as they were a crucial 

component of the record breaking element, and the events goal to spread awareness, and donate lights 

to those in need.  
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2.4.2. GREEN PROGRAM 
The events key objective was the direct promotion of green issues and sustainability. This was 
communicated to participants through multiple mediums, including a lecture, a hands on activation and 
a charitable donation. The message was also broadcast to a wider audience via social media. Raising 
awareness of these issues is essential in inciting positive change, by making members of society aware 
of how their own actions can influence the environment. 
 
Global sustainability was the key focus of the lecture, and Illac Diaz aimed to educate the students about 
not only their own communities, but how sustainability impacts the Earth on a wider scale. Diaz 
discussed the work of his non-profit organisation Litre of Light, which helps families affected by energy 
poverty in communities all over the world. The students were able to contribute their solar devices to 
the cause, and help thousands of families without access to electricity. People residing in societies 
without the necessary infrastructure for safe electricity are often forced to use alternatives such as 
kerosene lamps, which pose potential fire hazards. Creating safe, eco-friendly sources of light makes a 
tangible change to these communities and their green footprint.    
  
The lecture focused on highlighting to the students how changes they make today can make a real 
impact on sustainability. Small lifestyle changes such as taking shorter showers, using plastic straws, or 
buying a reusable water bottle for school can have a huge impact on waste management and renewable 
energy when made by the community as a whole. Nearly 90% of all waste dumped into our oceans in 
plastic, threating the lives of millions of marine species every year. Carrying reusable cutlery as an 
alternative to plastic is one of the hundreds of effortless changes we can make to reduce our level of 
waste, and help to protect to biodiversity of our planet. Sustainability relies on community 
collaboration, but this process begins with the individual. 
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2.4.3. EDUCATIONAL PROGRAM 
‘Largest Environmental Sustainability Lesson’ 

Before the official ‘Record Breaking Lecture’ began, the event was kicked off by Khalid Al Ameri, a Social 

Media influencer, who is passionate about sustainability and community topics. Dr Nawal Al Hosany, 

and Fatima Al Kaabi, also took turns to present on the stage, speaking on their own personal 

experiences and views on sustainability.  

The record breaking lecture was conducted by Illiac Diaz, founder of the charitable organization Liter 

of Light. The 30-minute lecture highlighted how young people around the world can help to reduce 

energy poverty, whilst also challenging them to devise solutions that will bring about a more sustainable 

future. 

The learning objectives of the lesson were as follows: 

• Understand what is climate change and the processes that contribute to climate change 

• Discuss the possible impact of climate change 

• Discuss how climate change can be tackled 

• Understand the difference between renewable and non-renewable energy 

• Understand the sources of renewable and non-renewable energy 

• Learn about solar energy and its advantages and disadvantages 

• Learn how to assemble a solar light 

At the end of the lesson was a small quiz, designed to test the students and their newly gained 

knowledge. The entire lesson was comprised of 43 PowerPoint slides as reference.  

Please see Supporting Materials 4.3. Sustainability Lesson, for more information 
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2.4.4. ACCESSIBILITY PROGRAM 
Due to the fact that the event took place in a distinguished 5* hotel, accessibility was not an issue, for 

wheelchair users, as ramps, even flooring and wide doors were prominent throughout the event area. 

For those who suffer audio impairment, speakers were placed along the left and right sides of the room, 

to ensure clear sound throughout, and volume was monitored to ensure reverberation was kept to a 

minimal. Large screens on both stage left and right, assisted with visual aids throughout the event.  

 

All of our minders were on hand throughout the event, to give assistance to anyone who required such.   
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2.4.5. CHILDREN’S PROGRAM 
Schools across the region were approached directly, to extend an invitation to students to participate 
in the event. The event acted not only as an educational tool, but also gave students the chance to take 
part in the unforgettable experience of being part of a Record Breaking event. 
  
Developing a hands on activation as part of the lesson created an experience for the students that goes 
beyond a standard lecture. Utilising a kinaesthetic learning technique helps to actively engage the 
participants, and can aid the development of a deeper understanding of the concept behind the 
message of sustainability. Having the students build their own solar panel lights let them put the theory 
into practice, and acted as a demonstration of a new skill learnt throughout the lesson. The lecture 
succeeded in not only instilling the concept of the importance of sustainability in the students, but also 
created tangible products to contribute to charitable organisations in support of the cause.  
 
By creating a memorable, exciting experience for those who volunteered to participate we were able 
to spread the message of the event beyond those in direct attendance. By communicating their 
experience of breaking a world record and learning how to create a solar device with their peers, the 
students were able broadcast the underlying lesson of the event. The concept of sustainability was 
given a platform via social media and word of mouth to schools all across the region, acting as an 
invaluable educational tool to children around the Emirates. 
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2.4.6. FOOD AND BEVERAGE PROGRAM 
The food and beverage provided during the event was catered by the Ritz Carlton Hotel. The food was 

arranged in buffet style, and consisted of a cold, hot and sweet selection for guests to choose from. 

Buffest style was chosen in order to provide the most convenient way to feed hundreds of hungry 

children in a timely manner!  
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2.4.7. ENTERTAINMENT PROGRAM 
The entertainment for the day’s proceedings was undertaken by Social Media Personality Khaled Al 

Ameri. His likeability and larger than life personality, meant he was quickly able to engage the young 

audience, and capture their undivided attention for the rest of the event.  

 

POSITIVE AND ENERGETIC 

INTERACTIVE QUESTION AND ANSWER 
SESSION 

 

 

THOUGHTFUL AND INFORMATIVE  

LOVED BY THE AUDIENCE 
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2.4.8. MERCHANDISE PROGRAM 
During the event, no merchandise was available to purchase, as it did not fit the requirements of this 

particular event’s needs. However, each student who participated received a certificate of participation 

as a thank you for their hard work and dedication to the sustainable cause. The certificates were 

presented in an A4 binder, and each of them were personally hand signed by Dr Nawal Al Hosany, the 

Director of ZFEP. Each student also received a branded ZFEP T-Shirt, to commemorate the day.  
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2.4.9. COMMUNITY OUTREACH PROGRAM 
Fatima Al Kaabi 

 
Fatima was invited to speak at the event, in 

order to share her message and ideas for a 

sustainable future. A stage for education and 

empowerment of youth was another key 

element of the event. So what better way to 

empower and inspire than to give the stage to 

one of the youngest female Emirati Inventors? 

A message from peers, those who we can relate 

to, is far more impactful. Fatima was able to 

show firsthand what can be achieved through 

hard work and dedication.  

While visiting the desert with her family during 
winter, the then 13-year-old Fatima realized 
that there were no facilities to charge her 
mobile phone. From this she developed an idea 
and created a solar bag. Her solar bag can 
charge electronic devices, power lights and acts 
as a fan for trekkers in remote areas. 

From this her achievements continued, and she 
became first-place winner in the Robot 
Olympics in UAE, and invented a printer for the 
visually impaired. Her other inventions include 
a robot photographer, cheerleader robot and 
an electronic belt for the hearing impaired.  

 

Liter of Light 

 
Liter of Light has been a beacon of hope for 
schools and communities around the world, with a 
focus on developing community skills and local 
manufacturing that transcend borders.  

The solar lanterns assembled by the students for 
the installation came full circle and were donated 
to the Red Crescent, to be installed in the streets 
and homes of those who need it most. 

Commenting on Liter of Light’s involvement in 
setting the record Diaz said, “our youth are a 
tremendous source of energy and ideas in 
promoting sustainability and responsible action. 
Today’s event sends a powerful message of hope 
to young people around the UAE and the world 
about the difference they can make in addressing 
global sustainability challenges.” 
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2.4.10. EMERGENCY PREPAREDNESS PROGRAM 
As the contracted event management firm RedFilo consistently ensure all legally required health and 
safety documentation is secured prior to the event. This system is continually under review and updated 
as necessary, to ensure all relevant documents and policies required to maximize the safety of 
participants and staff are adhered to. Please see below list of documentation currently held but not 
limited to:  
  

 General event risk assessment. 
 Detailed and to scale floor plans illustrating locations of first aid and firefighting equipment. 
 Comprehensive timetable of work schedule from build up to tear down. 
 Relevant site plans and maps. 
 Visual data displaying key routes and restrictions for people and vehicles. 
 Venue specific emergency plans including emergency procedures. 

  
RedFilo has also been accredited both the Quality Management System IS) 9001:2015 and Occupational 
Health and Safety Management System BS 18001:2007 certifications, displaying our ongoing 
commitment to Quality and H&S Management. 
 
Health and safety considerations are at the forefront of our mind when onsite, and regular scheduled 
assessments are made to identify any possible breaches pre, during and post event by any and all 
parties. All staff onsite are identifiable via uniform to ensure visibility to the public who may need to 
alert the team to potential issues, and further Personal Protective Equipment (PPE) is worn during build 
up and tear down. 
 
All staff receive thorough training, and the RedFilo team as a whole possess a wealth of knowledge and 
experience, ensuring all H&S checks are followed through. For each event a project manager is 
appointed to oversee and implement safe working conditions and ensure all incidents are reported to 
the appropriate parties. This monitoring significantly reduces the likelihood of potential hazards going 
unnoticed and therefore unresolved, allowing all incidents to be dealt with in a timely manner. 
 
The health and safety of not only the general public, but all event staff, suppliers, clients and the RedFilo 
team is of paramount importance to the team, and RedFilo upholds the promise that any event we 
manage will only go ahead if all H&S requirements can be satisfied. 
 
RedFilo guarantee that all insurance, legal, and health and safety documentation is of the correct 
standard and up to date for each individual event. The appropriate channels of local authorities and 
emergency services are contacted to acquire the correct permits, licenses and on site attendance 
required. All suppliers and contractors engaged by RedFilo for events are held to the same high 
standards, and should be competent and able to fulfil their own health and safety requirements. All 
parties involved in each event are required to personally obtain the necessary licenses to operate and 
any and all equipment they may utilise. 
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2.4.11. SPECIAL PROGRAMS 
Logo lighting ceremony 

After the record breaking lecture had come to a close, all the participants gathered together to create 

solar powered plastic bottle lights. After the lights were created, the group gathered to place the lights 

on a pre-mapped out grid, which would later reveal the Year of Zayed Logo.  

 

Lights were placed around the gridded area, to ensure the lanterns did not turn on before the VIP guest, 

Mr Sultan Al Jabi, Minister of State in the United Arab Emirates, could initiate the ceremony.  

 

After Mr Sultan placed his hand on the logo, the lights switched off, and the solar polar lights switched 

on, revealing the magnificent logo. From the event, over 2,000 lights were donated to impoverished 

families around the world. 
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3. SUPPORTING QUESTIONS 

3.1. WHAT CHALLENGES/OBSTACLES DID YOU ENCOUNTER AND HOW DID YOU 

HANDLE THEM? 
The event was created from conceptualization to production, on a very short time scale of 2 weeks, as 

the client was keen to start of the Year of Zayed by celebrating with a thoughtful, and awe-inspiring 

event. 

Accompanying the short time line was the difficulty of finding a venue, which not only had a sizeable, 

yet scenic outdoor space secure enough to plan out the logo grid, but one with an ample ball room, 

available on our intended dates. After an intense 3 days of site inspections across different hotels within 

Abu Dhabi, The Ritz Carlton Grand Canal was chosen as the venue of choice.  

Out of the 600+ volunteers who signed up to attend the event, only 275 volunteers actually attended. 

This was a nerve wrecking time, as to set the record, we had to ensure at least 250 attendees took part 

in the lecture. As we were keen to ensure this happened, we began calling those who had registered to 

encourage them to still come and take part, and finally we reached a total of 275. As this was a voluntary 

exercise it was hard to ensure all would attend, however in future we believe that a longer time period 

pre event would enable us to secure more attendees. Ultimately we achieved the record, and were 

awarded the official Guinness World Record Title for ‘The Largest Environmental Sustainability Lesson’.  

The solar panel lights we used to create the logo were only given to us to work with and understand 2 

days before the event, meaning we were unable to securely plan for any unforeseen circumstances, 

such as which tools we needed for the screws, and if the lights would actually work!! After some hands 

on work creating several of the lights once we arrived, we were confident that they could be created 

on the event day with minimal disruption.  
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3.2. MEASURABLE RESULTS FOR QUESTION 4.1. 
The logo made from solar lights, in the scenic, outdoor grounds of the hotel, which were just the right 

size to accommodate the light grid. With an impressive view of the Grand Mosque, creating an iconic 

and breathtaking final photograph.  

 

Dr Nawal Al-Hosany, Director of the Zayed Future Energy Programme with the Guinness World Record 

Official Adjudicator.  
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3.3. WHAT MAKES THE EVENT STAND OUT AS AN INTERNATIONALLY RECOGNIZED 

EVENT? 
The creative use of solar powered lights to form the Year of Zayed Logo is a striking feature of the event, 

which caught the attention of the population. It sparked conversation and intrigued an audience which 

may not usually be interested in sustainable issues. By highlighting this unique feature we were able to 

create an iconic image, which will be remembered for years to come.  

In a time with such a large percentage of the population, still living in light poverty, even the smallest 

of acts can be life changing. Our donation of solar lights from the event has now improved the living 

standards of families across the globe. That message in itself makes the event stand out with values 

which should be followed throughout the industry.  

Dr Nawal Al-Hosany, Director of the Zayed Future Energy Programme, said, “Today’s record-breaking 

event is an inspirational way to mark the Year of Zayed and the 10-year anniversary of the Zayed Future 

Energy Prize, established in honor of Sheikh Zayed’s environmental legacy and vision. The last decade 

has seen the lives of millions of people positively impacted by the prize’s many winners, of whom Liter 

of Light is truly a shining example. Today’s gathering highlights the critical importance of youth in driving 

forward the renewable energy and sustainability conversation, and the power they have as change 

agents, now and for the future.” 

There are many reasons as to why this event stands out internationally, such as its donation of lights to 

those in need, or the ingenuity used in creating the solar powered light logo. However the key factor 

which leaves the strongest message is the events aim to empower the youth, and to rewire their 

perception of the world, and ensure they are aware of the current global status. From this event, these 

children now have the knowledge to make better choices, and pass this message on to others. Children 

are the future, and saving the world starts with them. With the attendance of international media 

companies covering the day’s event, the sustainable message was told further than just the city of Abu 

Dhabi, but across a worldwide platform, inspiring others to make a change.  
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3.4. WHY SHOULD THE EVENT WIN THE IFEA/HAAS & WILKERSON GRAND PINNACLE 

AWARD? 

 

This event highlights the critical importance of youth in driving forward the renewable energy and 

sustainability conversation, and the power they have as change agents, now and for the future 

In 2017, we emitted 75 million tonnes of greenhouse gases, 455 thousand tonnes of acid gases and 

VOCs, and 27.4 tonnes of ozone-depleting emissions. These startling figures come with heavy 

repercussions, as the effects of climate change are rapidly affecting the balance of our planet, resulting 

in an increase of record-breaking weather extremities. The once mighty glaciers are melting, leading to 

rising seas and sinking cities and the vast Amazon rainforest, known as the “lungs of the world” is facing 

the imminent threat of desertification. 

In an effort to stop or minimize these destructive effects, we need to redefine the choices we make to 

allow substantial progress for a better future. We articulate this journey as the Art of Progress; where 

we choose to make an effort to converge, synergize, advocate and adopt sustainability as a lifestyle, 

reorder our priorities, our choices and empower them establishing a new society normal for a better 

sustainable future. By educating our youth, and spreading the message as far and wide as possible, we 

can implement change and make a difference in the world. If the Zayed Future Energy Prize was to win 

this award, we would be highlighted on a global platform, voicing our message to an international 

audience, inspiring others to follow suit and make a change.  

Please see Supporting Materials 4.4. Event Photos, for more reasons why the event should win!  
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4. SUPPORTING MATERIALS  

4.1. PRESS RELEASE 

Khaleej Times, Front Page, News Paper 
 

The National, News Paper 
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4.2. HASHTAG CAMPAIGN 
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4.3. SUSTAINABILITY LESSON 
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4.4. EVENT PHOTOS 

Registration and Barcode scanning 
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Pre Lesson Talks
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The Lecture
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Students during the lesson 
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Students assembeling the lights 
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Illiac Diaz With students and the Liter of Light team 

 

Students after creating the logo
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The Students before the light up  

 

Dr Sultan and entertauge ready to light up the logo
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Dr Nawal and Dr Sultan prepare to light up the logo 
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Logo light by 2,400 solar lanterns, with the grand mosque in the background.  
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