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Jim Watson
Mayor of Ottawa

On behalf of the City of Ottawa, I am thrilled to support our application for the 2018 International 
Festival and Events Association’s World Festival and Event City Award. As Canada’s capital city, 
Ottawa loves a reason to celebrate – and in 2017, we provided unprecedented opportunities 
for our residents and visitors to join in the excitement. Ottawa rightfully established itself as the 
place to celebrate Canada’s 150th anniversary with its Ottawa 2017 events and tourism project. What unfolded 
was an epic year of celebrations filled with special arts and cultural programming, unique culinary experiences, 
many large sporting championships, and never-before-seen performances and events.

From watching athletes hurl down an impressive ice track between Parliament Hill and the Château Laurier at 
speeds of more than 70 km/h during Red Bull Crashed Ice, to experiencing the future Light Rail Transit (LRT) 
system through an underground light and sound with Kontinuum, to being mesmerized by La Machine’s Kumo 
the giant spider and Long-Ma the dragon-horse as they roamed the streets of Ottawa – this past year was nothing 
short of spectacular.

Throughout the year-long program, our celebrations of Canada’s 150th birthday captivated everyone’s imagination 
with blockbuster events like the JUNO Awards and JUNO Week, Mìwàte – the Illumination of Chaudière Falls 
in tribute to our Indigenous Peoples, Canada’s Table – a feast for 1,000 people in front of Parliament Hill, the 
historical Interprovincial Picnic on the Bridge, Sky Lounge, the 105th Grey Cup and its Festival, and the NHL100 
Classic outdoor hockey game.

But our strength was also in numbers, as we saw record crowds rushing to Ottawa in 2017. Over 230,000 guests 
celebrated at an astounding 43 national days and events organized by 85 embassies and high commissions 
during Ottawa Welcomes the World at Lansdowne Park.

More than 325,000 people made their way underground to the future Lyon Station of LRT for the multimedia show 
Kontinuum, and got a glimpse into the future of Light Rail Transit in our city.

But the most impressive crowds we saw were definitely the 750,000 people who immersed themselves in the 
magic that La Machine brought to our city over four days in July. Long-Ma and Kumo will forever be engraved into 
our hearts and memories, and their story and magic has changed the way the world views our city.

Ottawa 2017’s momentum, energy, and spirit was amplified by our established events, such as the Ottawa Tulip 
Festival – in its 66th year of operation – and Capital Pride, celebrated here for over 30 years. These events 
continue to appeal to both residents and out-of-market visitors.

Our city looks forward to continuing to welcome large-scale sporting and cultural events, with results from the 
City’s Bid More, Win More, Host More strategy proving successful as hosts of the 2018 National Taekwondo 
Championships, 2018 Canadian Track and Field Championships, and the 2019 Volleyball Canada 14U National 
Championships, just to name a few.

The opportunity to share our excitement with IFEA is tremendously appreciated. Ottawa will continue to embrace 
the positive impact of festivals and events in our community and champion the vital role they play in our city’s 
cultural and economic vitality.

Thank you again for the opportunity to showcase Ottawa’s vibrant, diverse, and welcoming festival and events 
community. 
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    POPULATION

Current City Population, 2017

Census Metroplitan Area, Population Ottawa-
Gatineau

979,173

1,323,783

OTTAWA
Ottawa is Canada’s capital, and a welcoming, diverse, and 
vibrant home to approximately one million residents. Located 
in the eastern portion of the province of Ontario, Ottawa is 
the fourth-largest city in Canada and a destination alive with 
celebration and pride in its heritage and multiculturalism. 
From the historic Byward Market to the picturesque cascades 
of Chaudière Falls, Ottawa is a place where urban verve 
meets awe-inspiring greenery. With momentum from Ottawa’s 
record-setting Canada 150 celebrations in 2017, Ottawa 
continues to embrace and champion the integral role that 
festivals and events play in our city’s effervescent spirit.

Hospital Name Beds
The Ottawa Hospital Civic Campus 431

The Ottawa Hospital General Campus 526
The Ottawa Hospital Riverside Campus 165

Queensway Carleton Hospital 264

Montfort Hospital 289

Children’s Hospital of Eastern Ontario 167

HOSPITALS
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Venue

Wesley Clover Park

Parliament Hill

Rideau Hall Grounds

Lansdowne Park

Lebreton Flats

Majors Hill Park

TD Place Stadium

Canadian Tire Centre

Sparks Street Pedestrian Mall

Mooney’s Bay Beach and Park

Aviation Museum Grounds

Britannia Park

Confederation Park

EY Centre

Marion Dewar Plaza

Rideau-Carleton Raceways

Petrie Island

Vincent Massey Park

TD Place Arena

RA Centre

Shaw Centre

Navan Fair Grounds

Carp Fair Grounds

Metcalfe Fair Grounds

Capacity

75,000

60,000

30,000

25,000

25,000

25,000

24,000

20,500

20,000

20,000

20,000

15,000

15,000

10,400

10,000

10,000

10,000

10,000

10,000

10,000

10,000

10,000

10,000

10,000

Venue Capacity
Richmond Fair Grounds 10,000

Walter Baker Park 10,000

Nepean Sportsplex 6,500

RCGT Stadium 6,000

Andrew Haydon Park 5,000

National Arts Centre 3,700

Carleton University 3,000

Aberdeen Pavilion 2,800

Terry Fox Stadium 2,000

Richelieu-Vanier Park 2,000

Hellenic Centre & Grounds 2,000

Shenkman Arts Centre 2,000

Algonquin College Field 1,500

Canadian Museum of Nature 1,470

Centrepointe Theatre 1,200

Bronson Centre 1,000

Sala San Marco Banquet Hall 800

Horticulture Building 800

St. Brigid’s Centre for the Arts 700

Arts Court 500

Ottawa Little Theatre 450

Great Canadian Theatre Centre 260

Gladstone Theatre 230

PRIMARY FESTIVAL AND EVENT VENUES AVAILABLE
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HOSPITAL AND EMERGENCY RESPONSE 
AVAILABILITY 
Emergency response in the city includes services from all three 
levels of government. Several are directly involved with the review 
and operation of events such as the Ottawa Police Service, Ottawa 
Paramedic Service, Ottawa Fire Services, Ontario Provincial 
Police, and the Royal Canadian Mounted Police. 

Preparation for emergency situations plays an integral role within 
festivals and events and event organizers are provided with the 
tools needed to make important safety provisions as their event 
planning unfolds. The City of Ottawa’s Special Events on Public 
and Private Property By-Law outlines standard requirements that 
all event organizers must take into account when planning for their 
event. To assist event organizers with their emergency planning, 
Event Central has developed an emergency plan template that 
identifies basic emergency protocols that should be considered for 
every event. These requirements include but are not limited to the 
provision of dedicated on-site medical, police, and fire services. 
Traffic control measures are put in place to both maintain access to 
emergency vehicles and mitigate both unintentional and intentional 
vehicle led emergencies. 

Ottawa has access to a number of hospitals located throughout 
the city. The City of Ottawa provides hospitals with a monthly event 
dashboard to adapt their response plans. For first time, large-
scope events, the City coordinates pre-event exercises to evaluate/
establish protocols between the event and the municipality, and 
conducts daily debriefs of multi-day events for adjustments. 
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PUBLIC TRANSPORTATION OPTIONS 
OC Transpo, Ottawa’s public transit fleet, has over 900 accessible 
buses and six trains that serve an average of 320,000 riders per 
day. Throughout the special event review process, the City works 
with event organizers to provide   enhanced transit services when 
required to accommodate an influx of riders attending events, 
festivals, and traveling to and from the Ottawa Airport. 

The rail system (O-Train) fully integrates to the bus service. The 
existing Trillium Line runs north-south and the soon to be launched 
Confederation Line is the first stage of east-west light rail transit 
service across the city. In 2019, construction will begin on phase 
2 of the Confederation Line, adding 44 new kilometers of rail and 
24 new stations to the network. The $2.3 billion investment in 
the transit system supports Ottawa as an economically growing, 
environmentally sustainable and culturally vibrant global capital.

PARKING AVAILABILITY 
Available to support visitors of Ottawa’s festivals and events are a 
mix of street parking, public and private garages, and surface lots. 
The City operates over 7,000 free spaces at its 17 public transit 
Park & Ride lots as well as 6,722 paid spaces.

WALKING PATHS, BICYCLE LANES 
According to the National Capital Commission, Ottawa has 150 
km (93 miles) of walking and hiking trails with more than 800 km 
of bike paths. The City has integrated bike lanes into key arteries 
throughout the road network and is currently running a segregated 
bike lane project along Laurier Avenue West, a key corridor running 
through downtown Ottawa 

Ottawa has almost twice as many commuters who use a bicycle 
as their primary mode of transportation (2.08%) than any other 
Canadian city. According to a report by Market Opinion Research 
International, Ottawa has more bicycle commuters than any other 
city in North America. These commuters are represented at many 
festivals and events, with dedicated bicycle parking and cyclist 
valet services provided. 
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WATER AND POWER ACCESSIBILITY IN 
OUTDOOR VENUES 
Generators are required to provide power for most large-scale 
events. The safety and efficacy of these generators and power 
supplies are a part of the City of Ottawa’s Special Events Advisory 
Team (SEAT) review process, with provincial partners from the 
Technical Standards and Safety Authority involved in the event’s 
assessment. While some sites have access to water for use by 
food vendors and potable water stations for attendees, other 
sites remain unserviced. Many festivals and events rent water 
stations from private companies so that attendees may fill their 
own containers. This practice encourages hydration, an important 
factor in preventing heat-related first aid emergencies, and 
promotes waste diversion. Event organizers have a variety of 
options available to them in the city when making provisions for 
hydration stations.

WIFI ACCESSIBILITY THROUGHOUT VENUES 
IN CITY 
The prominence of wifi accessibility is growing yearly as venues 
embrace providing free wifi for festival and event attendees. Many 
municipally-owned venues have established free wifi hotspots and 
the value of providing access is proving itself rewarding in this 
social media age. 
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TOTAL NUMBER OF HOTEL ROOMS AVAILABLE 
There are approximately 11,500 hotel rooms in Ottawa. In 2017, 
in anticipation of the influx of visitors arriving for the country’s 
sesquicentennial celebrations, the City created camping spaces 
at its urban recreation facilities to encourage visitors to enjoy 
the Canada Day events and festivities at economical prices. An 
additional 700 accommodations were occupied from June 29 to 
July 4, 2017.

ESTIMATED CITY VISITORS ANNUALLY 
ATTRIBUTED TO FESTIVALS AND EVENTS
Over 11 million people visited Ottawa during 2017— an 8.8 percent 
increase over 2016 and the strongest growth of any Canadian city. 

Hotel rooms occupied totaled over 2.48 million, up 7.1 percent over 
2016.

Visitation by Canadians was up 8.7 percent over 2016, U.S. 
visitation grew by 7.8 percent, and international visitors increased 
by 10.9 percent.

These numbers indicate a growth in the tourism industry attributable 
to the year-long celebration of Canada’s 150th anniversary.
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CALENDER OF EVENTS

JANUARY
• Christmas Lights 

Across Canada
• Magic of Lights
• Winter 

Celebration at 
Rideau Hall 

• Nature Nocturne 
(Monthly) 

FEBRUARY
• Winterlude
• Ottawa Winter 

BrewFest
• Ice Dragon
• Winterman

APRIL 
• Festival Des 

Sucres
• Poutinefest
• 2017 Juno 

Awards and 
Juno Week*

MAY
• Sunday Bikedays (Weekly)
• International Children’s 

Festival 
• Canadian Tulip Festival
• Ottawa Race Weekend  
• CN Cycle for CHEO 
• Manotick Miler
• Battle of the Atlantic
• Madonna Della 

Risurezione
• Great Glebe Garage Sale 
• Orleans Craft Beer Festival 
• Ottawa ComicCon 

JUNE
• Telus Motorcycle Ride for Dad 
• Red Bull Global Rally Cross*
• WestFest 
• Latin Sparks 
• Navy Ride - Défi-vélo de la 

Marine
• CHEO BBQ
• Festival Franco Ontarien
• Glowfair
• Ottawa Beer Fest 
• Italian Week
• Richmond 200 Celebration
• Carivibe Parade & Festival 
• Ottawa Ribfest 
• Ottawa Jazz Festival 
• Ottawa Dragon Boat Festival
• Festival de la St-Jean
• Escapade Music Festival
• St Peter and Paul Church 

Festival 
• Ottawa Fringe Festival 

MARCH
• Red Bull Crashed 

Ice*
• Stanley Cup 

Tribute*
• St. Patrick’s Day 

Parade
• Megaphono 

* INDICATES EVENT TO CELEBRATE OTTAWA 2017

This calender of events features some of the highlights 
from Ottawa’s 500+ festivals and events
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JULY
• Canada Day City-Wide 

Celebrations
• Ottawa Welcomes the World 
• Ottawa Bluesfest 
• Ottawa Chamberfest 
• Kontinuum Commences* 
• Sky Lounge*
• La Machine*
• Canadian Track and Field 

Championships
• Polo in the Park Ottawa
• HOPE Volleyball Summerfest
• Ottawa Lebanese Festival
• Capital Ukrainian Festival
• GranFondo Ottawa
• Chinatown Night Market
• TimeKode 
• Summer Solstice Indigenous 

Festival 

AUGUST
• Arboretum Festival 
• Canada’s Table*
• Ottawa International Busker 

Festival 
• Ottawa Greek Festival
• The Great India Festival (TGIF) 

Ottawa 
• JamDay Festival 
• Capital Fair 
• Hopped and Confused
• SouthAsianFest
• Westboro FUSE
• House of Paint
• Palestinian Festival Ottawa
• Capital Pride Festival and Parade
• Lumière Festival 

SEPTEMBER
• CityFolk 
• Rural Fairs
• The Ride 
• Orleans RibFest 
• Terry Fox Run 
• Ottawa International 

Animation Festival
• ELE Festival 
• The Wiggle Waggle Walk 

and Run
• Savour Fall 
• Canada Army Run 
• Run for The Cure
• Oktoberfest

OCTOBER
• Mìwàte 

Commences* 
• 9RunRun
• Rattle Me Bones 

NOVEMBER
• Canadian Video 

Game Competition 
& Expo* 

• 105th Grey Cup & 
Festival* 

DECEMBER
• NHL 100 Classic* 
• Santa Claus 

Parades City-
Wide 

• Resolution Run 

TOP 10 EVENTS IN OTTAWA  u
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WINTERLUDE
An annual celebration of winter featuring performances, 
family friendly activities, ice and snow sculptures; and the 
Rideau Canal, a UNESCO World Heritage Site and the 
world’s largest skating rink. 

TOP EXECUTIVE CONTACT INFORMATION
Canadian Heritage, PCH.media-media.PCH@canada.ca 

NUMBER OF YEARS IN PRODUCTION
40 years, since 1979 

EVENT DATES 
The first to third weekend in February 

PRIMARY TARGET AUDIENCE 
All Community Segments, Families, Out-of-Market Visitors

RECURRENCE CYCLE 
Annual 

ATTENDANCE
600,000+

TOP 10 EVENTS IN OTTAWA
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CANADIAN TULIP FESTIVAL
The Canadian Tulip Festival is a springtime celebration of 
international friendship and comradery. The festival features 
hundreds of thousands of tulips, including thousands of bulbs 
that have been gifted to Canada by the Netherlands yearly 
since 1945.The Canadian Tulip Festival coincides with the 
Victoria Day weekend and features extensive programming, 
performances and fireworks.

TOP EXECUTIVE CONTACT INFORMATION 
Michel Gauthier, michel@tulipfestival.ca

NUMBER OF YEARS IN PRODUCTION
66 years, since 1953

EVENT DATES
Second to third weekend of May  

PRIMARY TARGET AUDIENCE  
All Community Segments, Families, Out-of-Market Visitors

RECURRENCE CYCLE
Annual 

ATTENDANCE
650,000+ 
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TAMRACK OTTAWA RACE WEEKEND
In 1975, 146 runners lined up at Carleton University to take 
part in the first ever Ottawa Marathon. 42 years later the race 
has grown into Canada’s largest multi-day running event, but 
the spirit has remained the same: to build a community that 
is dedicated and passionate about the sport of running, and 
to promote a healthy and active lifestyle. Every year, dozens 
of sponsors, charities and community partners, over 2,000 
volunteers, and as many as 200,000 spectators make the 
Tamarack Ottawa Race Weekend one of Ottawa’s biggest 
annual celebrations. 

TOP EXECUTIVE CONTACT INFORMATION
John Halvorsen, halvorsen@runottawa.ca 

NUMBER OF YEARS IN PRODUCTION
42 years, since 1975 

EVENT DATES 
Last weekend of May

PRIMARY TARGET AUDIENCE 
All Community Segments, Out-of-Market Visitors

RECURRENCE CYCLE 
Annual

ATTENDANCE
200,000+
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TIM HORTONS OTTAWA 
DRAGON BOAT FESTIVAL 

Drawing upon Chinese traditions, the Tim Hortons Ottawa 
Dragon Boat Festival is North America’s largest dragon boat 
festival with 200 teams competing. The festival also features 
an extensive array of performances and family friendly 
activities.

TOP EXECUTIVE CONTACT INFORMATION
John Brooman, jbrooman@dragonboat.net 

NUMBER OF YEARS IN PRODUCTION
24 years, since 1994

EVENT DATES
Third weekend of June 

PRIMARY TARGET AUDIENCE  
All Community Segments, Families, Out-of-Market Visitors

RECURRENCE CYCLE
Annual 

ATTENDANCE
75,000+ 
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SUMMER SOLSTICE 
INDIGENOUS FESTIVAL 
The Summer Solstice Indigenous Festival helps Canadians 
of all walks of life to recognize the enormous contributions 
that Inuit, First Nations and Métis peoples have made to 
Canada. With input from Indigenous Peoples’ national 
organizations, the Government of Canada designated June 
21 National Indigenous Peoples Day to celebrate Indigenous 
peoples’ culture and heritage. SSIF is an annual event that 
truly represents the cultural diversity of Canada’s urban 
Indigenous community, with full participation of First Nations, 
Métis and Inuit artists. 

TOP EXECUTIVE CONTACT INFORMATION  
Trina Simard, trina@aboriginalexperiences.com

NUMBER OF YEARS IN PRODUCTION 
Over 20 years

EVENT DATES  
June 21 and nearest weekend  

PRIMARY TARGET AUDIENCE  
Indigenous Community, All Community Segments, Out-of-
Market Visitors

RECURRENCE CYCLE  
Annual 

ATTENDANCE 
40,000+ 
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OTTAWA WELCOMES THE WORLD   
Canada’s diversity is an integral part of its history, heritage, 
and pride. Ottawa Welcomes the World is an International 
Culture Festival that is a celebration of traditions from across 
the globe. Ottawa Welcomes the World invites embassies and 
high commissions to mark their country’s national celebration 
in Ottawa and invites attendees to come together for a trip 
around the world. This series of world-class cultural events 
promotes and strengthens ties between nations. The events 
are a fusion of entertainment and business featuring heritage 
cuisine, goods, tourist information, arts and more.

TOP EXECUTIVE CONTACT INFORMATION
Guy Laflamme, glaflamm@uottawa.ca 

NUMBER OF YEARS IN PRODUCTION
2 years, since 2017  

EVENT DATES 
Year long in 2017, July 1-3 in 2018

PRIMARY TARGET AUDIENCE 
All Community Segments, Out-of-Market Visitors

RECURRENCE CYCLE 
Annual

ATTENDANCE
200,000+
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BUD LIGHT ESCAPADE
Featuring some of the most popular artists in the electronic 
dance music (EDM) genre, Escapade Music Festival is a 
multi-stage, outdoor music festival that is among the most 
popular events in the city for young adults.

TOP EXECUTIVE CONTACT INFORMATION
Ali Shafaee, ali@dnalive.ca 

NUMBER OF YEARS IN PRODUCTION
8 years, since 2010  

EVENT DATES 
Select weekend in June

PRIMARY TARGET AUDIENCE 
Young Adults, Out-of-Market Visitors

RECURRENCE CYCLE 
Annual

ATTENDANCE
30,000+
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RBC BLUESFEST
One of North America’s top ten music festivals, Bluesfest 
features many of the world’s biggest acts. A multi-stage 
outdoor festival, fans of all genres from across the region 
have made Bluesfest’s headliner acts an integral part of their 
summers.

TOP EXECUTIVE CONTACT INFORMATION
Mark Monahan, mmonahan@ottawabluesfest.ca 

NUMBER OF YEARS IN PRODUCTION
24 years, since 1994

EVENT DATES 
The second, third, and fourth weeks in July 

PRIMARY TARGET AUDIENCE  
All Community Segments, Young Adults, Out-of-Market 

Visitors

RECURRENCE CYCLE 
Annual 

ATTENDANCE
300,000+ 
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CAPITAL PRIDE
Ottawa Capital Pride creates opportunities to celebrate, 
advocate, educate and connect people, respecting the full 
diversity of the LGBTQ2+ community in Canada’s capital 
region. The mission of the Capital Pride organization is to 
create an environment for advocacy, education, and the 
fostering of a strong and vibrant Rainbow Community within 
the Nation’s Capital region. Events are held throughout the 
year in partnership with other community groups, businesses 
and sponsors to help educate and promote the issues 
and interests of the LGBT community, culminating in an 
entertaining and professional festival at the end of August. 

TOP EXECUTIVE CONTACT INFORMATION  
Christian Garceau, christian@ottawacapitalpride.ca

NUMBER OF YEARS IN PRODUCTION 
32 years, since 1986 

EVENT DATES  
Last weekend of August 

PRIMARY TARGET AUDIENCE  
LGBTQ+ Community, All Community Segments, Out-of-
Market Visitors

RECURRENCE CYCLE  
Annual 

ATTENDANCE 
10,000+ 
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LA MACHINE
As part of Canada’s sesquicentennial celebrations, the 
enormous, mechanized duo of Kumo the Spider and Long Ma 
took over the streets of downtown Ottawa. One of Ottawa’s 
most challenging productions, the awe-inspiring performance 
of the mechanical machines proved to be an enormous 
success.

TOP EXECUTIVE CONTACT INFORMATION
Guy Laflamme, glaflamm@uottawa.ca 

NUMBER OF YEARS IN PRODUCTION
1 year, produced in 2017 

EVENT DATES 
July 27-30, 2017

PRIMARY TARGET AUDIENCE 
All Community Segments, Families, Out-of-Market Visitors

RECURRENCE CYCLE 
Touring Event, First performance in North America

ATTENDANCE
750,000+
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DEFINED AND ACCESSIBLE PUBLIC 
OBJECTIVES AND SUPPORT STATEMENTS 
FOR FESTIVALS AND EVENTS BY THE 
CITY AND OTHER LOCAL GOVERNMENT 
AGENCIES
Festivals and events within Ottawa have multiple levels of 
government from which they may receive support, resources, 
guidance, and assistance. These agencies are the City 
of Ottawa, the local municipal branch of government, 
the National Capital Commission, a federally mandated 
Crown Corporation, and Canadian Heritage. Each of these 
government agencies bring with them a unique set of skills 
in support of festivals and events, and involvement depends 
on many factors, such as jurisdiction parameters, scope, and 
government mandates.

NATIONAL CAPITAL COMMISSION
The National Capital Commission (NCC) is the federal 
Crown Corporation dedicated to ensuring that Canada’s 
capital is a dynamic and inspiring source of pride for all 
Canadians, and a legacy for generations to come. The 
NCC plays an important role as land owner of many sites 
where festivals and events take place. The NCC supports 
the diversity of arts in the Capital by allowing the use of its 
lands, where appropriate, by non-profit organizations and 
educational institutions for events and festivals.   

CANADIAN HERITAGE 
The Department of Canadian Heritage has the mandate 
to foster Canadians’ appreciation of their country and their 
capital. The Department’s policies and programs promote 
an environment where Canadians can experience dynamic 
cultural expressions, celebrate our history and heritage and 
build strong communities. 

Since 2013, the Department has been responsible for 
interpretation and commemorations in the Capital of significant 
events or people, as well as the organization of major 
commemorative and promotional events such as Canada 
Day, Winterlude, Remembrance Day, education programs 
and Capital visits. These activities and others to be developed 
in the years ahead are planned in close collaboration with 
regional tourism authorities, event promoters, and the 
municipality. 
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THE CITY OF OTTAWA 
The Municipality of the City of Ottawa places particular value on the benefits of special 
events, as outlined in the Special Events on Public and Private Property By-law:

“AND WHEREAS numerous special events are held on private and public property 
within the City of Ottawa, and these special events not only enhance the quality of life of 
residents and visitors alike but generate significant tourism and economic development 
in the City;

AND WHEREAS the City Council wishes to encourage a creative City, rich in heritage 
and unique in identity, and promote a healthy and active City;

AND WHEREAS a one-stop co-ordinating office for major festivals, fairs and other 
special events has been created that incorporates a development, logistical, marketing 
and promotional function, and this has become the Event Central Office of the City of 
Ottawa;

AND WHEREAS the Event Central Office works to ensure the continued cooperation 
among the various agencies involved in and affected by special events in Ottawa in 
order to enhance the quality of life for local residents and to further tourism and economic 
development in the City as well as ensure that affected agencies are provided with timely 
information for proper advance planning to ensure public safety and so that unnecessary 
disruptions to communities and vehicular and pedestrian traffic are avoided, and to 
ensure that those individuals and organizations seeking to organize special events 
receive timely assistance and services.” (City of Ottawa, By-Law No. 2013-232) 

In 2012, Ottawa City Council approved the six-year action plan for arts, heritage and 
culture. The Renewed Action Plan for Arts, Heritage and Culture set forth actions 
to develop and promote a vibrant local cultural brand for Ottawa and identifies local 
festivals and fairs as a key component. The plan also called for increased investment in 
local festivals and fairs in order to reap the positive economic, social and environmental 
benefits and impacts of culture. 

In January 2012, City of Ottawa Mayor Jim Watson announced the creation of the 
City of Ottawa’s Canada 150 Anniversary Task Force. This Task Force quickly gained 
momentum, and in 2015, it transformed into the organization we know today: Ottawa 
2017. Through infinite creativity and contagious energy, Ottawa 2017 envisioned and 
delivered a year of sesquicentennial celebrations that will be part of our history forever. 

The three-year Ottawa Music Strategy (2018-2020), unanimously approved by Ottawa 
City Council, aims to support the growth of Ottawa’s emerging music industry and 
establish Ottawa as a global music city. Two assertions form the foundation of the 
strategy; that Ottawa would not be where it is today without its music community and 
diverse musical experiences; and that in order to achieve its full creative potential, there 
must be a thriving music scene. 

OTTAWA | PAGE 30



THE DIRECT FUNDING SUPPORT 
PROVIDED TO AND/OR BUDGETED FOR 
FESTIVALS AND EVENTS FROM THE CITY 
OR OTHER GOVERNMENT AGENCIES
Through the Cultural Funding and Awards program, the City 
supports the creation, production and presentation of arts, 
festival, fair and heritage activities. The City allocates approx. 
$1.5 million in annual funding directly to festivals and events 
through this program. 

The Civic Events Funding program allocates funds to not-
for-profit community-based events. In 2017, their budget 
increased to $200,000 through contributions by the Ottawa 
2017 Bureau. The City allocates funds to Ottawa Tourism 
to support major event attraction initiatives. In 2017, Ottawa 
Tourism brought several signature events to Ottawa including 
the Canadian Track and Field Championships and the 
Canadian Pacific Women’s Open.  

The Festival Service Agreement also allocates funding to 
the Ottawa Festival Network to support and develop the 
local festival, fair and event communities. As a member-
based organization, the Ottawa Festivals Network is able to 
advocate on issues affecting festivals and assist events of 
varying sizes attain their goals.

The Ontario Government and their Celebrate Ontario Grant 
is an annual program that helps new and existing Ontario 
festivals and events enhance their programs, activities and 
services to grow Ontario’s tourism market. The program 
also supports bid and event hosting costs of major one-time 
events, and organizations that deliver major sport events.
Canadian Heritage, is responsible for policies regarding 
the arts, culture, media, multiculturalism, and other similar 
national affairs and places particular importance on bringing 
festivals and events to Ottawa that appeal to Canadians and 
international visitors alike. Funding is available to festival and 
events through the Canada Arts Presentation Fund, Canada 
Music Fund, and the Celebrate Canada and Commemorate 
Canada funds. Canadian Heritage funding for its four flagship 
Ottawa events (Canada Day, Winterlude, Northern Lights) is 
over $8 million. 
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IN-KIND SERVICES SUPPORT PROVIDED 
TO AND/OR BUDGETED FOR FESTIVALS 
AND EVENTS FROM THE CITY OR OTHER 
GOVERNMENT AGENCIES
In-kind services are provided to festivals and events in the 
form of facility support, road closures, and event review and 
consulting. Event Central and the Special Events Advisory 
Team dedicated multiple hours to the planning and review 
process of hundreds of events. This process takes place as a 
standard in-kind contribution for all events.

DEFINED ROLE OF THE CITY IN FESTIVAL 
AND EVENT APPROVAL
The Municipal Act, 2001 authorizes a municipality to regulate 
cultural, recreational and educational events, to issue permits 
for such events, and to impose conditions for obtaining, 
continuing to hold and renewing such permits. The role of the 
City of Ottawa in approving festivals and events is defined 
through the Special Events on Public and Private Property 
By-law, the Special Events on City Streets By-law and the 
Parks and Facilities By-law. These by-laws outline the roles 
and authority of municipal staff in reviewing and approving 
special events both in City-owned park lands and facilities 
and on private property. The primary role of all City Services 
involved in festival and event approval is to ensure public 
safety, mitigate disruption to communities, ensure conflicting 
events do not take place simultaneously, and ensure special 
event organizers receive the services and assistance they 
require to have a successful event. 
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PARTICIPATION IN OFFICIAL CAPACITY BY 
CITY DEPARTMENT REPRESENTATIVES ON 
BOARDS AND PLANNING COMMITTEES OF 
LOCAL FESTIVALS AND EVENTS
The Ottawa 2017 Bureau, an independant, not-for-profit 
entity was tasked with creating 12 full months of big, bold, 
immersive and moving experiences to complement national 
celebrations and annual events and festivals commemorating 
Canada’s 150th anniversary, had multiple representatives 
from the City of Ottawa on their board. Mayor Jim Watson, City 
Councillor Mathieu Fleury, and City Councillor Jean Cloutier, 
and manager Dan Brisebois were members of Ottawa 2017’s 
Board of Directors. 

GREEN INITIATIVES
Many of Ottawa’s special events have adopted sustainable 
practices to reduce their carbon footprint, use environmentally 
friendly products and make efforts to reduce waste. The City 
of Ottawa encourages and supports events in adopting green 
initiatives and works with organizers on strategies that fit 
their individual event needs and budget. On June 27, 2018, 
Ottawa City Council carried a motion with the aim of having 
recycling and organic waste collection in place in all large 
special events by the 2020 festival season. City staff continue 
to work with special event organizers and industry partners 
to raise awareness, educate and encourage the adoption of 
waste management best practices throughout the special 
events community.

CITY PROVIDED FESTIVAL AND EVENT 
TRAINING PROGRAMS 
As part of a service agreement with the City, the Ottawa 
Festivals Network runs a biannual series of seminars and 
workshops entitled the “Lead and Learn” series. Taking place 
in the fall, and then again in the spring, experts are brought 
in to discuss such topics as the environment, volunteer 
management, accounting, grant preparation (including 
presentations by provincial and federal funding agencies), 
social media, marketing, and media training.

In addition to these professional development seminars, 
presentations have been delivered by Event Central, in 
partnership with industry leaders and local authorities. These 
presentations provide an overview of the special event 
review and approval process by SEAT and address changes 
in regulations affecting events. 

Ottawa Public Health, the City’s health department, offers 
Food Handler Certification Courses that teaches food vendors 
the safe way to prepare food and ensures that vendors meet 
provincial regulations.
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Block Parties, Demonstrations, 
Marches

Regulated by the Municipal Alcohol Policy and works in conjunction 
with regulations established by the Alcohol and Gaming 
Commission of Ontario

By-law: outdoor special events

Food/Beverage Preparation 

Insurance Requirements

Noise

LOCAL LAWS, ORDINANCES, REGULATIONS, PERMITS AND POLICIES 
IMPACTING AND SUPPORTIVE OF FESTIVALS AND EVENTS

Open air fires

Pyrotechnics and Fireworks

Smoking By-Law

Temporary Structures 

Use of City Property

Vendors 

Alcohol Service 

Applications approved and facilitated through the City of Ottawa’s 
Traffic Management department

Special Events on Public and Private Property By-law No. 2013-
232 and Special Events on City Streets By-law No. 2001-260.

Every permit holder must enter into an indemnification agreement 
with the City and provide proof of insurance

Provincially mandated requirements established to reduce the risk 
of food-borne illnesses at special events

By-law No.2017-255, with festivals and events able to request 
Noise Exemptions

A specific event fire permit allows open air fires (based on approval 
from Ottawa Fire Services, Fire Prevention division) that are 
normally not allowed in designated no burn areas of the City

By-law No. 2003-237, which regulates the sale and use of fireworks 
and the policies involving events applying for fireworks display 
permits

By-law No. 2001-148, Smoke-free – Public Places, prohibits the 
carrying of lighted tobacco products on City parks and properties

Regulated by the Ontario Building Code act and includes the 
regulation of tents and temporary structures

By-law No. 2004-276, from Parks and Facilities  
Managed by the City of Ottawa’s Recreation, Culture, and Facility 
Services Centralized Allocations Department 

By-law No. 2002-189, which regulates business licensing and food 
and itinerant sellers

The following table outlines the City of Ottawa’s various laws, ordinances, regulations, permits, and policies 
that impact festivals and events.
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NON-GOVERNMENTAL
SUPPORT
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VOLUNTEER INVOLVMENT
It takes more than 15,000 volunteers to make Ottawa’s festivals and events 
a reality. Without this involvement these events simply would not happen, 
and the appreciation that the Ottawa festival and event community has for 
its volunteers is what makes recruitment efforts successful. Pillar events 
such as Ottawa Race Weekend and Bluesfest have an existing base and 
recruit directly from their websites. Ottawa is lucky enough to host festivals 
that have more volunteer applicants than positions that they can fill. For 
organizers of smaller or first-time events, the City encourages them to 
source volunteers through two non-profit networks: Ottawa Festivals 
Network and Volunteer Ottawa. 

The Ottawa Festivals Network has created a valuable resource titled the 
Ottawa Volunteer Lounge that links festivals and events with a database 
that aims to match volunteer profiles with roles and opportunities that 
match. 

SPECIAL INCENTIVES/DISCOUNTS PROVIDED TO 
FESTIVALS AND EVENTS BY LOCAL VENUES 
Discounts are offered at City-owned facilities for festivals and events 
that are not-for-profit. 

ACCESS TO INDUSTRY SUPPLIERS IN THE LOCAL 
MARKET 
Industry suppliers in Ottawa fulfill the needs of thousands of events and 
leave no gap in requirements. The following are examples of companies 
significantly involved in local events:
• Beacon Lite, Barricade Traffic Services (BTS) and ARX Fencing & 

Logistics are a few of the local suppliers for temporary signage and 
traffic control measures for special events.

• Ottawa Special Events and Wall Sound Lighting and Staging are local 
lighting and sound technician suppliers

• Labelle Tents and Chez Lili are local tent rental suppliers
• Capital Security, Iron Horse Security, TOERSA Security Inc. are local 

security companies that provides many festivals with security, risk 
management, and emergency planning

• Aquasure, a provider of water and hydration stations 
• Star Toilets and Lacombe are a local companies that provide portable 

washrooms to events in the region
• Event Weather Plan works with events to provide up to date weather 

information for their area
• Ottawa Festivals Network helps link festivals to volunteers as well as 

promotion for festivals. Acts and advocate for the event industry 
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Dymon 
Storage

Canada Army Run, City Folk, 9RunRun, Navy Bike Ride

Enbridge

Hot 89.9

Royal Bank of 
Canada 

Scotiabank 

TD Bank 

Telus Mobility

Tim Horton`s

Via Rail 

Bank of Montreal

9RunRun, Canadian Tulip Festival, Ottawa Race Weekend 

Enbridge Canoe for Kids, Winterlude, multiple community 
barbeques

RBC Bluesfest, RBC Race for the Kids, Bud Light Escapade, 
Carivibe, CHEO BBQ, Walk So Kids Can Talk, World Partnership 
Walk 

Bud Light Escapade, HOPE Volleyball Summerfest, 5K Foam Fest, 
Westboro FUSE Street Festival 

Scotiabank Canada Day Road Races, Ottawa Dragon Boat 
Festival, Scotiabank Ottawa Marathon, Telus Motorcycle Ride for 
Dad, World Partnership Walk 

TD Ottawa Jazz Festival, Butterfly Run Ottawa, Capital Pride, 
WestFest

Telus Ride for Dad, Telus Walk to Cure Diabetes, CN Cycle for 
CHEO 

Tim Hortons Ottawa Dragon Boat Festival, Winterlude, Canada Day 
2018

Carivibe, Capital Pride, TD Ottawa Jazz Festival 

The following corporations are just a few of the sponsors that play an integral role in 
supporting Ottawa’s events and festivals. 

SPONSORSHIP SUPPORT 
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MEDIA SUPPORT 
The media relations team at Ottawa Tourism works closely with dozens 
of festivals throughout the year to highlight their programming to visiting 
journalists who travel from around the world. A year-round calendar 
of events is included in every media kit and festivals are featured 
prominently in the quarterly What’s Up in Ottawa publication that is 
shared with all visiting media. 

CTV News Ottawa is the official media partner of the Ottawa Festivals 
Network, and in addition to extensive coverage provided on their News 
at Noon and Evening News programs, CTV provides visibility on their 
website and offers a festivals and events calendar for everything 
happening around Ottawa. 

CTV actively seeks general interest stories related to festivals for their 
CTV Morning Live program. For example, they will invite representatives 
of cultural festivals to the studio kitchen to share recipes and local 
musicians who will be performing at a music festival. 

Rogers TV is a community channel offered by the local cable carrier. 
Like CTV, they will preset general interest stories on their Daytime 
program and in the past they have recorded and presented shows by 
local performers at various festivals. Their website also boasts an Event 
Calendar and is frequently updated. Their program Daytime Ottawa is 
advertised as being a window on Ottawa. By tuning into the program, 
viewers get an update on community events and local entertainment. 

Ottawa’s major local print media (which including their website) have 
reporters dedicated to covering arts and festivals – the Ottawa Citizen 
even assigns reporters to cover the premiere festivals (writing stories 
and blogging) for their duration and has a dedicated section called 
‘Festival City’ devoted to festivals on their website.

With 29 local radio stations available in two official languages, Ottawa 
has a plethora of radio support for festivals and events. Depending on 
the format, stations work with festivals and events in many ways. It is 
common for a station to sponsor a festival, with many cases where 
radio stations are co-presenters. They provide contesting opportunities 
and provide awareness through advertising. 

One cannot underestimate the growing influence by bloggers who 
are establishing large followings. In Ottawa we have a number of 
arts-related blogs that highlights performances and those performing 
at festivals and events. Particular attention should be brought to the 
website NarCity Ottawa. Their website provides a modern take on 
events and festivals happening around Ottawa, delivering information 
in a contemporary style with a focus on bright photography, BuzzFeed-
style lists, and fresh content. 

Events and festivities occurring in Ottawa in 2017 were also featured in 
The New York Times, The New Yorker, and several other international 
news outlets. 
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CHAMBER OF COMMERCE / CONVENTION & 
VISITOR BUREAU SUPPORT 
Ottawa is lucky to be host to a number of organizations dedicated to the 
promotion and marketing of Ottawa’s festivals and events. 

OTTAWA TOURISM 
Ottawa Tourism is a not-for-profit, membership-based organization, 
with 350 tourism related member businesses that work together to 
profile Ottawa and Canada’s Capital Region. Ottawa Tourism provides 
destination development and marketing, strategic direction, and 
leadership in cooperation with members and partners to service the 
travel media and attract visitors, tours, and conventions to Ottawa and 
Canada’s Capital Region. Its vision is to offer the complete capital 
experience, tell the story of Canada and get people talking. As part 
of their mandate, Ottawa Tourism promotes festivals and events to 
potential visitors and creates ‘packages’ that include accommodations 
and entrance to other area attractions. 

In March of 2018, Ottawa Tourism launched an incentive program for 
Chinese tour operators bringing additional business to Ottawa in 2018 
during the Canada-China Year of Tourism (CCYT). The program’s 
objectives are to create closer ties between the two countries and to 
encourage longer stays in Canada’s capital region by Chinese visitors.  

Ottawa Tourism was the recipient of the 2017 Canada Sport Tourism 
Alliance Sport Tourism Organization of the Year Award. This win rounds 
up a record year for sport events during which Ottawa welcomed a 
number of national and international championship events such as 
the Canadian Tire National Skating Championships, the Davis Cup, 
the Canadian Track and Field Championships, the Canadian Triathlon 
Championships, the Global Relay Canadian Road Championships, 
the Canadian Pacific Women’s Open and the Tim Hortons Roar of the 
Rings, as well as iconic events such as the Grey Cup, the NHL100 
Classic, and the Red Bull Crashed Ice World Championships. 

In January of 2018, Ottawa Tourism also announced an important 
partnership with Indigenous Tourism Association of Canada, with 
objective to support the ongoing development of authentic Indigenous 
tourism experiences across Canada. In an effort to foster product 
development of Indigenous tourism experiences in Canada’s capital, 
Ottawa Tourism matched the ITAC funds awarded to a successful 
applicant within Regional Tourism Organization 10. Aboriginal 
Experiences, an Indigenous tourism attraction on Victoria Island, 
located in the middle of the Ottawa River has been named as the 
recipient and is being awarded a combined $20,000 funding investment 
from ITAC and Ottawa Tourism. 

Highlights from Ottawa Tourism’s 2017’s end-of-year data report 
includes healthy increases in visitation, with more than 11 million visitors 
making their way to Ottawa last year. Total visitor spending eclipsed 2.3 
billion in 2017, up 10.3% over 2016.  
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CHAMBER OF COMMERCE / CONVENTION & 
VISITOR BUREAU SUPPORT - CONT’D
Ottawa Tourism’s Communications and Media relations team supports 
travel media and other journalists in their work. Ottawa Tourism’s 
Communication team is dedicated to supporting travel writers and 
journalists in their work. They assist more than 250 journalists each 
year in the city and countless more online via e-mail communications.  
Ottawa Tourism is dedicated to organizing media visits, pitching 
story ideas, assisting with fact-checking, coordinating interviews 
and providing a variety of communication tools for our media clients. 
Additional services also include helping with access to attractions and 
events, coordinating interviews, planning itineraries and assisting with 
transportation and accommodation. 

OTTAWA GATINEAU HOTEL ASSOCIATION 
The Ottawa Gatineau Hotel Association (OGHA) is the voice of the hotel 
industry in Canada’s Capital Region. OGHA has 54 member hotels 
representing approximately 10,000 rooms and employing over to 6000 
people, most of whom are full time. Membership in OGHA is exclusively 
for General Managers of hotels, suite hotels and motels with 50 or more 
guest rooms and situated within the boundaries of Ontario Regional 
Tourism Organization 10 (defined by the Provincial Government) 
and for properties located in the City of Gatineau, Quebec.  OGHA 
is governed by a voluntary 10-member Board of Directors elected by 
the membership. OGHA’s mission as an association of hoteliers in the 
Ottawa-Gatineau region is dedicated to enhancing industry profile, 
service excellence and tourism growth.

Although the association is made up of competing hotels, OGHA 
members work closely together on issues of public policy, membership 
services and charitable events to increase the profile of the industry and 
prosperity of the industry.

DOWNTOWN ASSOCIATIONS 
Ottawa’s Business Improvement Areas (BIAs) include some of our 
most vibrant commercial districts. Event Central engages with the 
City’s 19 Business Improvement Areas and Downtown Associations. 
BIAs come into existence when local business and property owners 
join together to improve, promote and undertake projects that will result 
in a stronger and more competitive commercial main street or business 
district. With the City’s support, they organize, finance and complete 
local improvements and promotional events from their common location 
within a defined commercial area. Downtown Associations and BIAs 
support events and festivals with a range of activities: 
• Marketing: Understanding who area customers are, and creating 

effective promotions to retain and expand the customer base. 
• Business recruitment: Working with property owners to ensure that 

available space is occupied, and that an optimum business and 
service mix is achieved and maintained. 

• Streetscape improvement and other amenities: Providing for more 
customer-friendly lighting, signage, street furniture, planters, banners 
and sidewalk treatment.  

• Seasonal decorations: Creating a unique and pleasant environment 
for customers and staff of all businesses, retail and non-retail, through 
the use of decorations that are appropriate to the season and holiday. 
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DOWNTOWN ASSOCIATIONS CONT’D
• Special events: Organizing and partnering in special events that 

highlight the unique attributes of the area and increase customer 
visits.

Expanding on the above, downtown associations and BIAs work in 
cooperation with the City of Ottawa and other stakeholders to enhance 
festivals that take place within their area to ensure their success while 
minimizing disruption to area businesses and concerns. In many cases 
BIAs themselves have founded, produced and sponsored events – 
including some of Ottawa’s largest events, such as Westboro FUSE, 
Italian Week, GlowFair and The International Busker Festival. 

A prominent downtown association, The Byward Market BIA, praised La 
Machine and Ottawa 2017’s coordination of the event. ByWard Market 
BIA Executive Director Jasna Jennings was quoted in the media as 
saying “La Machine lived up to and surpassed all expectations. The 
Market was alive with more people than even Canada Day.” 

ORGANIZATIONS TO ASSIST INDIVIDUALS WITH 
DISABILITIES 
Accessibility laws play an important role in every organization situated 
within the City of Ottawa, and therefore within its festivals and events 
landscape. It is important to note that organizations must meet 
provincially mandated accessibility requirements as per Accessibility 
for Ontarians with Disabilities Act. Ottawa is proud to participate in the 
strong set of standards that must be followed in order to demonstrate 
compliance.

Specific to festivals and events, Ottawa Tourism recognizes the 
importance of providing valuable information for travelers that may 
require accommodations based on special needs or disabilities. Within 
their Traveler Info document, their website lists the variety of resources 
available to individuals with disabilities that plan to visit Ottawa. Their 
Accessibility in Ottawa page also provides helpful information on 
accessible transportation, restaurants, and hotels. 

Para Transpo is a City-operated shared-ride, book-in-advance, public 
transit service. The service is open to eligible customers who are unable 
to take conventional transit (buses and O-Train) some or all of the time 
due to a disability. As part of the City’s Special Event Advisory Team 
review, a representative from OC Transpo assesses an event’s Para 
Transpo accessibility and demand. 

The Government of Ontario has also published the Guide to Accessible 
Festivals and Outdoor Events to assist event organizers understand 
and meet requirements and is publically available online. This resource 
offers many low-cost and no-cost things an organizer can do to make 
their event more inclusive. 
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LOCAL EVENT CO-OPERATIVES
OTTAWA FESTIVAL NETWORK 
Ottawa Festivals Network is a not-for-profit service organization 
dedicated to providing support, presenting a united voice, and creating 
an effective networking environment for festivals, special events, and 
fairs to operate more effectively and contribute to the socioeconomic 
prosperity of Ottawa. The Ottawa Festival Network advances a dynamic 
industry through research, advocacy and education. They aim to create 
an effective networking environment for festivals, special events and 
fairs in Canada’s Capital Region. The Ottawa Festival Network functions 
cooperatively with members and partners towards a vibrant, inspired 
and prosperous festival capital.

Founded in 1996, as a not-for-profit membership-based service 
organization, the Ottawa Festivals Network delivers and participates in 
programs and initiatives that help build a stronger festival, special event 
and fair industry that contributes to positive impacts within Ottawa. 
Founded in response to festival organizers, members of council and 
tourism industry leaders who recognized the need for Ottawa’s events 
to be carefully scheduled, properly planned and effectively promoted. 

ARTS COURT 
Arts Court is a City-owned facility home to 14 independent arts 
organizations, professional arts producers and presenters including: 
the Ottawa Art Gallery, the Firestone Collection of Canadian Art, Ottawa 
Dance Directive, SAW Gallery, SAW Video, and Club SAW. A historic 
landmark downtown Ottawa, Arts Court continues to evolve as a vibrant 
hub for artists and audiences alike. The Ottawa Art Gallery (OAG) 
Expansion and Arts Court Redevelopment project is part of a long-
standing vision for the revitalization of Ottawa’s downtown and includes 
a $100,000 investment. It provides a new Ottawa Art Gallery and help 
raise the profile of Arts Court as the City of Ottawa’s downtown arts 
centre. 

OTTAWA MUSIC INDUSTRY COALITION (OMIC)
The Ottawa Music Industry Coalition (OMIC) is a not-for-profit, 
membership-based organization dedicated to growing the city’s music 
industry for the benefit of its artists, businesses, and the city as a whole. 
OMIC is committed to bringing together members of the local music 
communities, along with its municipal and provincial partners, to work 
toward common goals, including:
• Developing audiences for Ottawa music on local, national and 

international levels
• Supporting the development of the region’s artists, entrepreneurs and 

other music professionals
• Building Ottawa’s music networks within and beyond the city
• Advocating for the local music industry to government, industry and 

institutional partners
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SPORTS COMMISSIONS 
OTTAWA TOURISM SPORT EVENT HOSTING TEAM 
Through collaboration between Ottawa Tourism and the City of Ottawa 
Economic Development and Innovation Department, Ottawa is enjoying 
successes from the joint strategy of “bid more, win more, host more”, 
and is the proud host to a variety of national and international events. 
This sport commission demonstrates Ottawa’s ability to stage major 
provincial, national and international sporting events and has built a 
reputation for delivering an unparalleled experience for all rights holders, 
participants, sponsors, spectators and volunteers. 

As referenced above, Ottawa Tourism is the 2017 Canada Sport Tourism 
Alliance Sport Tourism Organization of the Year. Recent examples of 
Ottawa’s success include the 2017 Davis Cup by BNP Paribas, 2017 
Canadian Tire National Skating Championships, 2016 Tim Hortons 
Brier, 2016 Global Relay Canadian Road Cycling Championships, 2016 
Canadian Triathlon Championships, as well as numerous other national 
and international events such the 2015 FIFA Women’s World Cup 
Canada, 2014 Canadian Tire National Skating Championships, the 2014 
Canadian Gymnastics Championships, the 2014 Ontario Junior and 
Senior Track and Field Championships, the 2013 IIHF Women’s World 
Hockey Championships, the 2013 ITU Duathlon World Championships 
and the 2012 NHL All Star Weekend. 
Local Sports Organizations 

LOCAL SPORTS  
The City works closely with the Ottawa Senators Hockey Club and the 
Ottawa Sports and Entertainment Group (Ottawa REDBLACKS, part of 
the Canadian Football League, Fury FC, part of Major League Soccer, 
and the 67s, part of the Ontario Hockey League) on logistical items for 
regular season and playoff games such as transportation plans and 
traffic management.

EDUCATIONAL INSTITUTION SUPPORT 
Along with offering their facilities for event hosting, the University of 
Ottawa, Carleton University, Algonquin College, and La Cité collégiale 
put on numerous events every year in the city. Algonquin College’s 
Event Management program organizes events throughout the city in 
support of various charities. Algonquin College, along with Ottawa’s 
other post-secondary institutions, offer programs that focus on event 
management, as summarized in Section 6 of this application.

Various elementary and high schools within Ottawa also play host to 
some of our city’s most vibrant festivals and events, such as Festivale 
de la St. Jean.  
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SECTION 5 
      

LEVERAGING COMMUNITY  
CAPITAL
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COMMUNITY BRANDING 
Ottawa’s Renewed Action Plan for Arts, Heritage and Culture 
in Ottawa is a 6-year action plan that builds on Ottawa’s 
strengths, reflects its unique and authentic identity, aims to 
build pride in Ottawa as a vibrant, cultural city, and sets out 
a path aimed at leveraging opportunity. A 13 member Arts 
and Heritage Plan Renewal Steering Committee, guided, 
advised and provided support to the renewal process which 
brought together First Nations, Inuit and Métis individuals 
and communities, representatives of the Anglophone and 
Francophone cultural mosaic, diverse citizenry from rural, 
suburban and urban neighbourhoods, new Canadians and 
arts, heritage, festival and fair representatives as well as 
business, political and government leaders.  

Community branding played an important role in Ottawa 
2017’s mandate and goals. Its goal was to position Ottawa as 
the place for all Canadians to celebrate the 150th anniversary 
of Canada’s confederation and to champion the creation of 
economic development opportunities that will contribute to 
the identity and positive reputation of the nation’s capital in 
2017 and beyond. It succeeded in its purpose of refreshing 
the image of Ottawa on all accounts. As an example, the 
creation of Kontinuum, an underground multimedia show 
within the confines of a light rail construction project, no only 
got residents and tourists excited for the possibilities that the 
future Light Rain Transit system will bring to the city, it also 
presented a dynamic and modern technology based image 
for the City.

The City of Ottawa’s Event Central Unit works with multiple 
local community associations to assist in the successful 
organization of events that help to strengthen community 
relationships, identities, and brands. Events put on by the 
various community associations are permitted to leverage 
the Community Association Insurance, that is paid for by the 
City in order to cover their events insurance requirements, 
assisting in allowing communities of all sizes to strengthen 
their brand. 

Ottawa’s Music Strategy also plays an important role in 
community branding and leverages the community capital 
created by the festivals and events in 2017, and this strategy 
actively promotes their employment benefits including job 
creation, economic growth, tourism development, and city 
brand building. 
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PROMOTING TOURISM 
Festivals and events are an important consideration of Ottawa 
Tourism’s Leisure Program on a number of levels. The major 
iconic festivals such as Winterlude, Canadian Tulip Festival 
and the summer music festivals partner in tourism advertising 
campaigns and are integrated at numerous levels including 
accommodation packages offered for sale online and through 
a toll free number.

Images of festivals adorn marketing and service pieces that 
are aimed at potential visitors, and information about events 
is plentiful on www.ottawatourism.ca, including in content 
that is updated frequently (calendar of events, the http://
letsgoottawa.ca blog, mentions on Twitter, the “What’s New & 
What’s On” feature stories, videos on the YouTube channel, 
etc. These particular events are viewed by Ottawa Tourism 
as key demand generators in its key markets of Ontario, 
Québec, the rest of Canada and, to a slightly lesser degree, 
the North Eastern U.S. Visitors are always looking for what’s 
new in the region and highlighting the vast array of festivals 
is a natural way to share that information. Leisure marketing 
staff meet with the larger festivals and events early each year 
to get an understanding of what’s upcoming and determine 
how they will be incorporated in the advertising campaigns 
and online packages.

CONVENTION MARKETING
Festivals and events are enthusiastically showcased as 
an important part of Ottawa’s cultural and community to 
convention organizers and during the convention marketing 
process, with a particular focus on ways tour operators and 
convention organizers can incorporate festival programming 
into their conventions and tours. From a convention 
perspective, dates are typically set well in advance and if 
there is a festival near the conference dates, Ottawa Tourism 
is able to offer additional options for organizers or work with 
convention organizers to highlight festivals and events in a 
way that incentivizes and enhances convention experiences. 
This type of information is researched and, if applicable, it is 
included with the bid to enhance Ottawa’s chances versus 
competing destinations. 
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RELOCATION PACKETS AND 
INFORMATION  
Invest Ottawa delivers economic development programs 
and initiatives that increase entrepreneurial momentum, 
wealth and jobs in the City of Ottawa and its surrounding 
region. Its goal is to make Ottawa the most innovative City in 
Canada. Invest Ottawa services include start-up incubation 
and mentorship, acceleration for existing companies, global 
business attraction and local business retention, targeted 
sector development, commercialization, and marketing 
Ottawa’s diversified economy and high quality of life. As part 
of Invest Ottawa’s strategy, its website lists events occurring 
in Ottawa to help promote relocation and support local 
entrepreneurs and businesses.

FAMILIARIZATION TOURS
Festivals and events play a large role in building Ottawa’s 
identity as an ideal destination. The ability to showcase a 
festival during a familiarization tour is a clear asset. Several 
familiarization tours are scheduled during times when there 
is a major festival to heighten interest and attendance in the 
tour. It also gives Ottawa Tourism a chance to showcase how 
festivals are an important part of the community as well as 
suggest ways tour operators and convention organizers can 
incorporate festival programming into their tours.

OUT-OF-MARKET MEDIA COVERAGE
The media relations team at Ottawa Tourism works closely 
with dozens of festivals throughout the year to highlight their 
programming to visiting journalists, who come from around 
the world. A year-round calendar of events is included in 
every media kit and festivals are featured prominently in the 
quarterly What’s Up in Ottawa publication that is shared with 
all visiting media. Media releases have focused on what’s 
upcoming in the festival world or new innovations in existing 
festivals.

Out-of-market media coverage for Ottawa 2017 included 
national PR blitzes in 20 cities, and radio/television interviews, 
product marketing (complementary to Ottawa Tourism 
destination marketing) social media advertising, and “stunt 
marketing, with close to 10 stunts occurring in other cities. As 
a result of these efforts and more, Ottawa 2017 was awarded 
Most Creative PR Campaign by Destination Canada  
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ENHANCING EXPOSURE TO THE ARTS 
AND OTHER CAUSES
 The City of Ottawa’s Renewed Action Plan for Arts, Heritage, 
and Culture in Ottawa (2013-2018) places particular 
importance on the role of festivals and events in driving 
support for arts and culture. The action plan aims to build on 
Ottawa’s strengths, which is a local arts and heritage scene 
that reflects the vitality of Ottawa’s communities in exceptional 
home-grown festivals, fairs and events.
 
A unique event that occurred in Ottawa last year was 
Kontinuum, an immersive voyage into Ottawa’s underground 
that transported visitors to new dimensions. This event took 
place in what will become the Lyon station of Ottawa’s new 
Light Rail Transit (LRT) system. This interactive multimedia 
installation was designed to position the city as a leader in 
innovation and creativity and spark visitors’ interest in the 
upcoming LRT initiative. 

COUNCIL FOR THE ARTS IN OTTAWA (CAO)
A partner organization, CAO is a not-for-profit, membership-
based organization dedicated to encouraging and developing 
an appreciation for the arts in the Ottawa region. CAO has 
been an advocate of funding for not-for-profit festivals and 
arts events in the City of Ottawa. Peter Honeywell, the 
executive director of CAO sits on the steering committee for 
the Ottawa Festivals Network research project.
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CREATING HIGHLY VISIBLE PUBLIC 
RELATIONS CAMPAIGNS FOR CITY 
FACILITIES AND SERVICES
Local festivals and events are an important part of the City 
of Ottawa’s public relations strategy. The City annually 
participates in and promotes Doors Open Ottawa, a weekend 
event in June that sees City facilities such as fire stations and 
water treatment plants open for tours and visits.
 
Throughout the year, Ottawa Police Service, Ottawa 
Fire Service and Ottawa Paramedic Service all routinely 
participate in events and festivals around the city. Ottawa’s first 
responders all actively participate in community events with 
information booths and demonstrations and these services 
have personnel dedicated to special events and community 
outreach. At large family oriented events like Mothercraft’s 
Touch a Truck, firetrucks, ambulances and police cars are 
a major attraction. Ottawa Police and Ottawa Fire also offer 
musical services; these musically inclined first responders 
perform at events across the city including a number of 
Canada Day celebrations. The City’s transit service, OC 
Transpo, is also actively involved with special events. Many 
festival organizers have service agreements with OC Transpo 
to supplement additional service for their events; this allows 
festivalgoers to enjoy free transit to and from the event site. 
Service is also offered free of charge on Canada Day and 
New Year’s Eve. In addition to first responders and transit, 
Ottawa Public Library also organizes an annual family fun 
day. Local festivals and events are a proven outlet for City 
services to build upon their positive public image. 

Ottawa’s City Hall, located downtown, plays host to a significant 
number of festivals and is the backdrop for numerous iconic 
events. Some of these events include La Machine in 2017, 
Ottawa Jazz Festival, The Great India Festival, Ottawa Race 
Weekend, and SouthAsianFest. 
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ENCOURAGING COMMUNITY BONDING, 
PARTICIPATION, AND CELEBRATION 
Ottawa is a multicultural city that embraces all segments of 
the community. Local festivals and events are an excellent 
way for communities to gain a better understanding of their 
own makeup. Ottawa has festivals that feature diversity in 
all forms. Whether it is Asian Night Market, The Great India 
Festival, Lebanese Festival, Greek Fest or Capital Pride, 
every piece of the mosaic of identities that Ottawa has to offer 
has its moment to shine. These festivals and events are not 
only a spotlight for the different cultures and communities that 
make Ottawa great; they are also family-friendly venues for 
learning, understanding and appreciating those who embody 
different cultures and identities. As a proudly multicultural city, 
Ottawa is proud to show off its fantastic diversity through an 
amazing array of diverse festivals. The annual festival and 
event lineup is truly among the world’s most welcoming.

Ottawa Welcomes the World played an important role 
throughout last year, and embassies and high commissions 
were invited to mark their country’s national celebration at the 
Aberdeen Pavilion and the Horticulture Building. This series 
of world-class cultural events promoted and strengthened 
ties between nations on the occasion of Canada’s 150th 
anniversary. Embassies that participated included Greece, 
Turkey, Poland, Mexico, Haiti, Cuba, Serbia,  E t h i o p i a , 
Kenya, Crotia, Ireland, Slovenia, South Korea, Rwanda, 
Tanzania, Egypt, Thailand, Pakistan, and many, many more. 

OTTAWA 2017’S LEGACY PROJECTS INCLUDED: 
• Ottawa Light Rail Transit Confederation Line 
• The Ottawa Innovation Centre, providing a nexus 

for Ottawa’s technology entrepreneurs
• Ottawa Gallery and Arts Court, a $100 million 

redevelopment, including a 21-storey mixed-use 
tower (Le Germain hotel and condominiums), 
a 250-seat multi-purpose and film-screening 
room, a 120-seat theatre and more

• Main Street Renewal, a revitalization project 
including the new public gathering space

• The Global Centre for Pluralism, a global destination for 
dialogue about the foundations and benefits of pluralism

• National Arts Centre renovation that includes 
the revitalization of the entrance, as well as 
some of the public and performance spaces

• Installation of 20 community gardens across 
the city that will improve the quality of life and 
social operations within communities 
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Algonquin 
College

Event Management: Ontario College Graduate Certificate 
This program provides students with the expertise and professionalism required to succeed 
in the fast-paced and exciting industry of event management. Students develop a strong 
foundation for planning events and acquire skills and knowledge in marketing, sponsorship, 
event logistics, risk management, budgeting, programming, entertainment, people manage-
ment and computer applications. 

Algonquin 
College 

University of 
Ottawa 

University of 
Ottawa

SKILLS DEVELOPMENT - AVAILABILITY OF CERTIFICATE OR DEGREE 
PROGRAMS IN FESTIVAL & EVENT MANAGEMENT THROUGH A LOCAL 
UNIVERSITY OR PRIVATE PROVIDER

Algonquin 
College

Recreation & Leisure: Ontario College Diploma 
This program prepares students for entry into the fun, exciting and growing recreation and 
leisure services industry. Courses focus specifically on special events. Students examine the 
guidelines and procedures of event planning from conception to completion, with an experi-
ential learning opportunity. Students apply the skills they have accumulated throughout the 
program to lead, design, market, manage finances, manage risk, and evaluate events.

Sport Business Management: Ontario College Graduate  
Certificate
This program prepares students for an exciting career in the in the ever-growing sport 
industry. The curriculum provides cross-disciplinary training related to sport marketing, sport 
tourism, sport event planning and management, and the sport bidding and hosting process.

Bachelor of Human Kinetics, Management and Governance Option
Students will acquire the management skills needed to understand the Canadian sport 
system, its organizations and people. Students will critically examine the impacts of organi-
zations, sport events and festivals, and managing volunteers in an event or festival.

Leisure Studies: Minor in Leisure Studies
The Minor in Leisure Studies focuses on individual, community, social and environmental 
well-being, and event organization and management is explored within the curriculum.

Ottawa is lucky to be host to multiple post-secondary education institutions that encourage event 
management or peripheral studies that relate. 
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SECONDARY SCHOOL SYSTEM GRADUATION 
REQUIREMENTS THAT ENCOURAGE 
VOLUNTEERISM AND COMMUNITY SERVICE 
DURING FESTIVALS AND EVENTS 
To obtain their diploma, high school students in Ontario must 
volunteer a minimum 40 hours. Many secondary school students 
embrace the opportunity to complete their volunteer hours within 
the festival and events environment. As previously mentioned, with 
organizations such as Ottawa Festivals Network and Volunteer 
Ottawa creating a centralized database for events and festivals to 
post their volunteer recruitment needs online, secondary school 
students have a convenient method of seeing where the volunteer 
opportunities are and are subsequently encouraged to reach out. 

A FESTIVAL AND EVENT SHARED RESOURCE 
PROGRAM IN YOUR CITY 
Ottawa Festivals Network has a number of resources available for 
member organizations including a large inventory of display stands, 
a resource library that includes books and digital information, a 
multi-media projector and our boardroom is also open to use by 
members – some of whom do not have a year-round office location. 
Independently, many of our festivals have equipment and resources 
that they share or rent to other events at a nominal rate.

The City’s inventory loan program for festivals and events includes 
road closure barricades, jersey barriers and crowd control fencing 
from the Public Works department and parking and detour signage 
from the Traffic Services department. The City’s parks allocation 
department also has a recycling hamper and picnic-table loan 
program for event organizers. Residents can submit a request to 
rent the equipment and schedule a pickup time when they will go and 
collect the equipment themselves. These resources complement the 
City’s in-kind services and are not meant to compete with industry 
services; they are offered free of charge to non-profit community-
driven events. 

DEFINED AND USED RISK MANAGEMENT 
PARTNERSHIPS BETWEEN THE CITY AND 
EVENTS
As highlighted throughout this application, the most valuable 
partnership offered by the City of Ottawa in regards to risk 
management is the Special Events Advisory Team and permit 
review process. A primary goal of this partnership is to bring together 
departments across the City and external jurisdictions with event 
organizers to establish risk management guidelines and mitigate 
risk wherever possible. These partners come together for table-top 
exercises for large scale events, with meetings occurring weekly in 
preparation for peak-event season. 
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EFFORTS TO ACTIVELY RECRUIT NEW EVENTS 
TO YOUR CITY 
Ottawa’s 2017 Arts, Culture and Heritage Investment Program 
was developed to create vibrant experiences that will highlight 
Ottawa’s diverse arts, culture and heritage offerings during Canada’s 
sesquicentennial celebrations.

As part of The City of Ottawa’s Municipal Sport Strategy, Ottawa 
has set a very clear goal to bid on more, win more, and host more 
high-caliber sporting events in Ottawa. The action plan outlines the 
following: 
• Work with Economic Development, Ottawa Tourism and other 

partners to support the City’s “Bid More, Win More, Host More” 
strategy.

• Provide education and guidelines for event organizers to maximize 
the success of sport event hosting bids.

• Create a network of sport event organizers, volunteers and other 
resources to maximize efficiency in event preparation and delivery.

• Develop a plan to attract more spectators and participants 
to sporting events and competitions in order to optimize the 
contribution sport makes to economic development.

• Undertake information and promotion campaigns to increase 
awareness of the value of sport and celebrate achievements of 
local amateur sports athletes.

• Consider enhancements in the City’s design/re-design of sport 
infrastructure plans that will facilitate hosting high-calibre sporting 
events.

On December 13, 2017, Ottawa City Council approved the adoption 
of a mandatory Municipal Accommodation Tax of four percent (4%) 
effective January 1, 2018 in the City of Ottawa.  
 
As an eligible transient accommodator doing business and/or 
facilitating business transactions within the boundaries of the City of 
Ottawa, you will be obliged by law to collect and remit a four percent 
(4%) Municipal Accommodation Tax (MAT) on all rooms sold for 
overnight accommodation.
 
The City of Ottawa has authorized the Ottawa Gatineau Hotel 
Association (OGHA) to collect the tax on their behalf and to administer 
the transition of the funds to Ottawa Tourism for the purposes of 
promoting and growing the tourism industry in Ottawa, which in turn 
promotes festival and event participation.  The funds will be used 
to promote Ottawa and our region as well as to support product 
development and tourism growth.

OTHER CREATIVE ENDEAVOURS
The City of Ottawa’s capital construction coordination was an 
ongoing initiative that worked to ensure construction projects were 
aligned appropriately with the city’s events and festivals schedule. 
Careful consideration was made of rehabilitation and construction 
project timelines, and it was important that conflicts were mitigated. 
This is an important part of hosting visitors and ensuring that Ottawa 
is visually and aesthetically pleasing. 

PAGE 57 | OTTAWA



THANK YOU!

PHOTO CREDITS: 
Ottawa Tourism
Ottawa 2017 Bureau
Ottawa Festivals Network 
OttawaBluesfest.ca 
National Capital Commission 
OC Transpo
Daily Beat Media 
Ottawa Greek Fest
Office of the Prime Minister
Department of National Defence
Haag Foto 
Andre Gagne
Michel Carrière
Shaw Centre

REFRENCES: 
City of Ottawa
ottawa.ca 
National Capital Commission
ncc-ccn.gc.ca
Ottawa Tourism
ottawatourism.ca
Ottawa Festivals Network
ottawafestivals.ca
Invest Ottawa
investottawa.ca
Canadian Heritage
canada.ca/en/canadian-heritage 
Ottawa-Gatineau Hotel Association
ogha.ca
Algonquin College
algonquincollege.com
University of Ottawa
uottawa.ca 
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