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INTRODUCTORY INFORMATION 
1.1. Event Dates, Purpose, Mission, History/Description of Event 

The 4th edition of The Festival @ Masdar City, took place on Friday the 20th of January and Saturday  
the 21st, 2017 as part of Abu Dhabi Sustainability Week. As an initiative towards raising awareness on 
adopting more sustainable habits, the festival has remained as a catalyst to attracting families and 
children to the concept of sustainability within the UAE. 
 
After a successful 3rd edition in 2016, RedFilo Events were honored to be appointed as the official 
agency to deliver the Festival @ Masdar City for the next 3 years, with 2017 being our first retainer.  
Overall, our agency’s full scope of work has included managing The Festival @ Masdar City, from 
complete concept creation and development, to event day operations and execution. This also includes 
elements such as procuring vendors, liaising with suppliers, and securing qualified technical resources, 
as well as providing creative production to ensure an efficient delivery and high quality event. 
 
The event was held at the world-renowned Masdar City. Located in Abu Dhabi, UAE. Masdar City is a 
‘greenprint’ for the sustainable development of our cities, applying real-world solutions in water and 
energy efficiency and the reduction of waste. The Festival covered the entirety of Masdar City, which 
included the newly opened Masdar Park. 
 
The concept this year was to transform Masdar into a Knowledge Centre, showcasing all aspects of a 
Sustainable future; Renewable Energy, Agriculture, Community, Development, Waste Management 
and Resilience in a fun and interactive manner.  
 
The concept of Sustainability is a complex study of Social, Environmental, Cultural and Economic 
aspects. We combined the Macro and Micro factors to be represented in a multi-sensory and holistic 
manner to bring fun and educational activities through recreating Masdar into a Knowledge Centre.  
 
The Festival @ Masdar City was created to promote the spirit of a very important event, Abu Dhabi 
Sustainability Week. Abu Dhabi Sustainability Week is the ‘annual global gathering that brings 
businesses and nations together to address challenges and celebrate achievements in sustainable 
development and clean energy’. 
 
This year, The Festival @ Masdar City 2017 was set up in a way to incorporate ten different zones, which 
all included the theme of sustainability; Hype Central, Greenhouse, Innovation Factory, Oasis, Art on 
Track, Hands-On-Crafts, The Bazaar, Tales & Legends, Arcade Alley, & Carnival Square. 
The festival theme appeared in several locations throughout the iconic Masdar City. Our objective was 
to deliver an outstanding event, which promoted Masdar as a major destination in the UAE. Overall, 
practicing sustainability is a duty of every citizen, and raising awareness on its importance in everyday 
life was the core mission of the festival. 
 
1.2. Types of Activities Included Under the Event Umbrella 
The event consisted of three main segments, a pre event activation, the main event weekend, and a 
small on site permanent installation.  
 
The Corniche Activation (Pre-Event Activation) 
The Masdar Activation at Abu Dhabi Corniche was a marketing tool to attract visitors to visit Masdar 
City, raise awareness and create a buzz on social media about the festival. Taking place from 12th 
January to 14th January 2017 at East Plaza, Abu Dhabi Corniche. The Activation received more than 
2,000 visitors over the three days. The activation showcased some sustainable themed activities for 
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participants to partake in, such as pedal powered cinema and smoothie maker, as well as skill games. 
This gave guests a taste of what they would experience at the actual festival.  
 
Main Festival 
As previously mentioned the main festival includes 10 different zones. Each zone is filled with different 
activities and workshops for visitors to enjoy.  
Hype Central: The Hype Central was the main stage where live performances took place. The 
performances ranged from live music, live edutainment on science and sustainability, dances and drum 
circles, together with kid’s magic. 
Greenhouse: The Greenhouse was a designated area where visitors could learn how to grow their own 
food, where your food comes from, and how to be more sustainable in your gardening. Two different 
activities were present this year where participants could decorate their own pot by learning how to do 
Macramé, while a second zone allowed our “gardeners” to create their own mini-world by recycling 
bulbs and making a terrarium out of it. 
Innovation Factory: At the Innovation Factory, visitors got the opportunity to build, test and take home 
experiments related to renewable energy, including solar, wind and water.  
Oasis: The Oasis is a rest area where visitors come together to relax, listen to live music, and join in 
some group jamming sessions.  
Art on Track: A walkthrough art gallery where displays of recycled and upcycled art installations were 
present. This displayed to visitors the innovative and beautiful things that can be created from waste 
materials. 
The Bazaar: The Bazaar was the area where various types of vendors came together and sold delicious 
treats all catered from kiosks to food trucks. 
Tales & Legends: The Tales and Legends Zone was storytelling area where a magical fairy characters 
took the listeners through an enchanting journey of fairy tales, with a unique sustainable message. 
Arcade Alley: The Arcade Alley area was a gaming area full of educational activities and fun games with 

a sustainability twist. Each game delivered a specific message where visitors learnt about sustainability 

through fun! The games where Harness Hydro, Recycled Hoops, Energy Zappers and Roll for the Planet. 

Harness Hydro: Guests had to use a rod to ‘Harness’ the Hydrogen atoms, which where swirling around 

the pool, that was being generated by the watermill. Once the guest had captured a hydrogen atom, 

they then had to read out and correctly answer the hydrogen related question in order to win a prize.  

Recycled Hoops: The aim of the game was to kick the ball into all three of the wastebasket themed 

buckets. The balls had to enter the baskets in order, promoting the mantra ‘Reduce, Reuse, Recycle).  

Energy Zappers: Energy Zapper involved throwing ‘Energy’ balls into the different coloured cups to 

power the windmill. To win a prize guests had to throw two balls into the same coloured cup. 

Roll for the planet: Guests had to roll balls into one of 7 archways which were labelled names such as, 

Fossil Fuel, Sun and Coal. Guests had to shout out the name of which archway they thought the ball 

was going to roll into. If they managed to do this successfully 3 times (Out of a possible 5 ball throws) 

they would win a prize. 

Carnival Square: Carnival Square is the area where visitors come together to relax, and take a break. We 

also had some cool entertainment such as face painters, caricaturists and photo booths.  

 

Hands-On-Crafts: The Crafts Zone is a collection of arts and crafts activities where visitors can create 

various ornaments; objects and art made from up cycled products and recycled materials. In total there 

where 6 zones, Leaf Bookmarks, Stone Painting, Miniature Book Making, Recycled Jewels, Gypsum Art 

and Colour and wear. 

Leaf Bookmarks: Participants were shown how to decorate and transform leaves into unique up cycled 

bookmarks. 
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Stone painting: All visitors were able to become creative and decorate a colored pebble with different 

designs and sustainable icons. 

Miniature Book Making: Participants had the opportunity to create their own miniature books. 

Recycled Jewels: Participants were able to make their own unique up-cycled jewellery using recycled 

newspapers, magazines and string. 

Gypsum Art: Guests were shown how to create and decorate their own candles and holders. 

Color and Wear: Participants were able to customise Masdar branded t-shirts using sustainable symbol 

stencils and paints. 

Masdar Park 
The Masdar Park is a newly opened segment of Masdar City, with five cafés and restaurants housed 
inside recycled shipping containers powered by solar panels. 

As part of the main festival we installed two permanent installations within the Park, a recycled musical 
instrument wall and a bicycle-powered cinema to attract guest to the area.  

Please See Supporting Materials 3.1. Festival Overview for more information 

1.3. Overall Revenue and Expense Budget  
The total budget for the Festival at Masdar City was 1,297,000AED approximately 353,117USD as this 
is a free public event with no sponsors, no revenue was created from the event.  
 
1.4. Estimated Economic Impact 
 
During the festival the F&B and retail outlets within Masdar City would have been affected very 
positively gaining a tremendous amount of extra revenue during the two day period. Assuming that 
just over half of attendees (5,000PAX) spent on average 100AED (27USD) we can estimate that the 
venue would have gained around 500,000AED (140,000USD) extra revenue. We believe the festival 
also helped to create the image of Masdar City as a family friendly day out destination, therefore 
people will continue to visit the venue all year round. 
 
1.5. Attendance Number and Demographics 
 
The festival saw approximately 8,500 visitors over the two day event, with another 2,000 attendees 
visiting the pre event Corniche activation.  
The main crowd which the festival draws in are families with small children aged 1-14 years old. Around 
90% of the attendees live in Abu Dhabi, however some travel from neighboring emirates such as Dubai 
and Sharjah to attend the festival. A 50/50 mix of working and middle class families attend the event as 
it is a free to attend event, focused on community activities, so it interests people across a broad 
spectrum and has something for everyone.  
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1.6. Volunteer Count and Demographics
 
The Festival had different volunteer schemes, educational institute participation and general 

volunteers. The school participation volunteers consisted of a group of 20 children from 3 different 

institutes who came to event and ran workshops within the Innovation Factory showcasing their 

projects from school such as a solar oven.  

The general volunteers helped around the whole festival site, assisting the core festival staff and 

proving visitor assistance. In total we had 50 volunteers helping across the two event days.  

 

Our volunteers age ranged from 18-42 with 27 being women and 23 where men. Our volunteers 

spoke 5 different languages between them, including English, Arabic, Filipino, Hindi and French.  

 
1.7. Staffing Numbers and Positions 

 

The Festival @ Masdar City was successfully organized by its appointed event management company 

RedFilo, with project leader Ms. Inna Tsvilii. The rest of the manpower distribution is depicted in the 

table below.  

WoW events provided the event with 100 on site event staff who assisted with the running of each 

separate event zone. All staff received one day training prior to the event to ensure that they 

understood the aims and goals of the festival, and provide guests with the correct information when 

needed.  

 

Company Event 
Management 

Designers Production On Site Event 
Staff 

Security 

RedFilo Events 10 3 5   

Masdar 5    30 

SLS 
Productions 

  25   

WoW Events    100  

 
1.8. Founding/Incorporation Date
 
Masdar City – Founded in January 2008 
 
The Festival at Masdar City – Founded in January 2014 
 
RedFilo (Limited Liability Company) have been the event organisers for the event from 2016, and we 
were then awarded with the retainer to be the official event organisers for the event for the next 
consecutive 3 years, with 2017 being our first retainer.  
 
Masdar City is owned and managed by the Mubadala Development Company PJSC. Mubadala is a state-

owned holding company that can be characterized as a National Wealth Fund. It was established in 

October 2002 as a Public Joint Stock Company and is a wholly owned investment vehicle of the 

government of Abu Dhabi.   
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2. ADDITIONAL REQUIREMENTS 

2.1. Promotional/Marketing Campaign & Media Outreach 

The key artwork became the main branding of the 4th edition of The Festival Masdar city. The artwork 
encompassed the theme, which was inspired by the Festival logo (the bubbles), and the elements of 
Masdar Festival zones and its icons all into one design. 
This concept revolved around showcasing one’s ability through sustainability. The artwork had all the 

elements that were present during the festival. Families, activities, games, education, fun and food. 

Brochure: The brochure was created to give visitors an overall guide to the festival, to ensure a complete 
experience. It was designed using the branding colours, and bubble designs from the key artwork as a 
die cut pattern.  
 

 
 
3D Hashtag: A wonderful photo opportunity and social media attraction, the 3D hashtag was the call to 
action for our intrigued visitors. Uniquely designed with the branding colours of ADSW for continuity, 
the 3D hashtag served as a wonderful backdrop for many visitor’s to instil excitement and create a buzz 
over the net, which would in turn attract potential visitors for day 2 of The Festival. 
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Staircase Stickers Artwork: Upon entering Masdar City, visitors couldn’t help but notice the unique 
branding which led them up the stairs of the entrance to the main event. The artwork revealed 
sustainable messages provided by Masdar.  
 

 

Media Plan: The Media Plan for The Festival was developed internally by the marketing and events 
department at Masdar.  It formed part of the overall Abu Dhabi Sustainability Week media plan. Please 
see below for the full media plan.  
 

 

  



11 
 

2.2. Website/Social Media/Multi-Media Program/Campaign 

All the official social media and website accounts were managed by the Masdar Team, with the artwork 

being created by RedFilo.  

All information posted on the official festival social media accounts was shared or re-posted by the 

official Masdar City accounts and RedFilo to increase post reach.  
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The official festival website is a subsection of the Masdar website, in order to create ease of 

navigation between information about the festival and its partners and linked events.  From one easy 

to navigate website the festival guests can retrieve information about venue location, FAQ’s, 

information about Abu Dhabi Sustainability week, and links to relevant articles and social media 

platforms.  
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2.3 Overall Sponsorship Program 

The Festival at Masdar City did not have any official sponsors, however it is operated under the Abu 

Dhabi Sustainability Week, which was comprised of The Zayed Future Energy Prize Awards Ceremony, 

The WiSER initiative, the World Future Energy Summit, International Water Summit and EcoWASTE. 

The festival receives no funding from any of its partners it is fully funded by Masdar City.  
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2.4. Critical Component Programs 

2.4.1. Volunteer Program 

Volunteer Program 1 - Educational institute volunteer program 

Three educational institutes where involved in the event Takaamul Academy, Umm Al Arab and Zayed 
Future Energy Prize Students. The three institutes where approached by the RedFilo team to come 
down to the festival and showcase their latest sustainable research projects; all the schools have a keen 
focus on sustainability within their curriculum. 10 students came from Takaamul Academy and 5 
students attended from the other two institutions. The students all demonstrated their projects on a 
half day rotation, meaning different displays where showcased throughout the day. All the students 
who participated received a certificate and the hours they participated in the event counted towards 
extra credit within their individual institutes.  
 

Volunteer Program 2 - General Volunteers  

 

Our 50 volunteers assisted in the day to day running of the event and helping with guest customer care. 

The volunteers  

 

The general volunteers helped around the whole festival site, assisting the core festival staff and 

providing visitor assistance. In total we had 50 volunteers helping across the two event days. All our 

volunteers received a morning snack and water, lunch voucher for food at any of the resident Masdar 

city food outlets, and a dinner voucher of the same value.  

Please See Supporting Materials 3.2. Volunteer Schemes for more information 
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2.4.2. Green Program 

The aim of this festival is to promote awareness around sustainable issues and educate the community. 

Every element related to the festival was devised in the most sustainable manner, whether it be using 

recycled products, green energy solutions or ensuring we sourced local products to reduce our carbon 

footprint.  

As we wanted to ensure the authenticity of the festival and really deliver green products to our guests, 

the RedFilo team got creative, conceptualizing and creating some of the installations themselves, as we 

couldn’t source the products from local suppliers. Two elements in particular which the team are proud 

of is the pedal powered cinema system and the art installations from the Art on Track zone. After an 

intensive conceptualization and research period the team self-taught how to create a pedal powered 

cinema system which was then installed permanently into Masdar Park.   

The art installations from the Art on Track zone were developed and created using materials the team 

had been collecting within the RedFilo office recycle bin, and with items donated from the team. The 

hanging book installation which was devised the represent the UAE’s year of reading, used items 

purchased from charity shops. All items that remained in useable condition where then donated back 

to the charity shops, and those which could not be resold will be used in our installation next year.  

To ensure we were able to translate our sustainable message to our guests throughout the event we 

added signage boards at every zone to show a description of the activity and the sustainable message 

it delivers.  

All of our food vendors carried a sustainable message, either by using organic, locally sourced food, or 

using biodegradable utensils for example. The washroom facilities we provided on site for the event 

were sourced from a company called eco-loo who provide portable green washroom facilities.  

Throughout the festival we ensured that all of our messages were easy to understand by children, 

making our activities hands on and fun! By allowing our guests to create things such as solar cars and 

macramé herb planters to take home, we were able to give longevity to our message and hopefully 

sustain the children’s interests in sustainability at home. 

 Workshops by industry professionals ensured that our message was delivered correctly and 

informatively to our guests, and allowed us to give the best possible advice. We also had suppliers on 

site selling sustainability related items such as in home compost bins and providing deposit boxes were 

people could recycle old batteries and mobile phones,  which meant we were not only educating our 

guests, but giving them the tools they needed to make a change at home.  

 

Please See Supporting Materials 3.3. Green Program Installations for more information   
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2.4.3. Educational Program 

Each zone within the festival aimed to educate or raise awareness about sustainability in one way or 
another. Whilst all of the zones where created to inspire thinking, the major learning zones were 
Innovation Factory, Greenhouse, and Art on Track. 
 
The innovation factory focused on alternative energy sources such as wind, water and solar energy. 

The factory consisted of 10 workshops including:  

1. DIY Solar Oven workshop;  
2. Solar Car Workshop;  
3. Clean Water Science; 
4. Weather Science; 
5. Dynamo Torch workshop; 

 

6. Takaamul Academy (Workshop on Friday afternoon & 
Saturday evening);  

7. Umm Al Arab School (workshop and model display on 
Saturday afternoon); 

8.  ZFEP Student Exclusive interview (Friday morning), 
9. Shams Solar Challenge Display (Friday afternoon); 
10. Sustainable Environmental Technologies (SET) product 

display;  
 

 

Workshops like the Clean Water Science allowed children to create their own water filtration system 

and desalination plant. Guests could build a weather chamber at the Weather Science Station as well 

as learn how to read a thermometer, measure rainfall, and predict future changes in weather! 

Please See Supporting Materials 3.4. Educational Workshops for more information  

The Tunnel of Art aimed to educate guest on how to reuse, recycle and up-cycle their unwanted items, 

and the limitless possibilities that can be created using them. The post it wall aimed to ignite discussions 

around sustainability and make guests revaluate their daily choices and how they could change for the 

greener good.  

Please See Supporting Materials 3.5. Post it Wall for more information  

The Greenhouse was a designated area where visitors could learn how to grow their own food, where 

your food comes from, and how to be more sustainable in your gardening. 

Two different activities were present this year where participants could decorate their own pot by 

learning how to do Macramé, while a second zone allowed our “gardeners” to create their own mini-

world by recycling bulbs and making a terrarium out of it. We also provided workshops on how to create 

composts and what the do’s and don’ts are of creating a sustainable healthy garden. By educating or 

guests on these issue we aim to get more people using their own fresh produce they have grown at 

home rather than food which has traveled thousands of miles.  

Please See Supporting Materials 3.6. Green House for more information  
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2.4.4. Children’s Program 

As this is a family festival all of our activities are aimed at children. Upon entering the event parents 

are given free wristbands for their children to wear with the parents name and number attached, so 

that in the case a child goes missing from their parents, they can be easily reunited by using the 

details from the band.  

We have special tailored activities to keep younger children occupied such as face painting, ball pit 

and the Tales and Legends story time zone.  
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2.4.5. Food and Beverage Program 

Overall, we had 20 vendors that participated: 6 food trucks, 14 food vendors. All vendors carried a 
sustainable message and shared it with their visitors, whether in the form of utensils used or food 
served.  
 
Participating vendors included:  
Live Cooking Station: Barbacoa  
Food Trucks: Costa Coffee, X Burger, Deli, Foodsters, Shawarmatey, Ybala 
Stalls: King O Potato, Chimneylicious, Laamushe Lebanese Cuisine, Mini Pancakes, Tornado Potatoes, 
King Corn Cart & Pop Corn, Simple Café, Kaekology, Seasons, Frost Bite, Crepes and Poffs, Ice Cream 
Lab 
 
All of our food vendors supplied good ranging from approximately 10AED-100AED (3USD-30USD) 
meaning there was something for everyone to be able to afford to try.  
 
One activation we had to make our food stalls more interesting was pedal powered smoothie machine, 
which was operated by Simple Café. Guests loved the hands on interaction and the bicycle was a real 
hit.  
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2.4.6. Entertainment Program 

Hype central was the main performance zone of the whole event with on stage interactive 

performances and shows being held across the two days. The different acts on the main stage included 

Magician, Junk and Funk Dance, Science Trick Show, Ventriloquism, Speed Painter and a raffle draw. 

 

 

Please See Supporting Materials 3.7. Hype Central Acts for more information  

Other performers we had at the event included live buskers within the Oasis zone. We had 15 

performers over the two day period performing at intervals throughout the day. Twice daily one of the 

performers held workshops were small groups of people came together to play instruments and make 

communal music.  

Please See Supporting Materials 3.8. Buskers for more information  

We also had roaming performers within the carnival square which included a clown, roaming acts 

(Flower stilt walker & recycled dress models) and a characteristic to keep guests entertained.  

Please See Supporting Materials 3.9. Roaming Acts for more information  

  

HYPE CENTRAL PROGRAMME SCHEDULE  
20 JANUARY 2017 

 

HYPE CENTRAL PROGRAMME SCHEDULE  
21 JANUARY 2017 

 

12:00 - 12:15 Magician 
12:15 - 13:00 Break 
13:00 - 13:15 Junk and Funk Dance 
13:15 - 13:45 Science Trick Show I 
13:45 - 14:00 Magician 
14:00 - 14:30 Ventriloquism Performance 
14:30 - 14:45 Junk and Funk Dance 
14:45 - 15:00 Speed Painter 
15:00 - 15:30 Sustainability Show I 
15:30 - 16:15 Break 
16:15 - 16:30 Junk and Funk Dance 
16:30 - 17:00 Speed Painter 
17:00 - 17:15 Raffle Draw (I) 
17:15 - 17:30 Magician 
17:30 - 17:45 Science Trick Show II 
17:45 - 18:15 Break 
18:15 - 18:30 Magician 
18:30 - 19:00 Ventriloquism Performance 
19:00 - 19:15 Junk and Funk Dance 
19:15 - 20:15 Break 
20:15 - 20:45 Sustainability Show II 
20:45 - 21:15 Magician 
 

12:00 - 12:15 Magician 
12:15 - 12:45 Break 
12:45 - 13:00 Junk and Funk Dance 
13:00 - 13:30 Science Trick Show I 
13:30 - 13:45 Ventriloquism Performance 
13:45 - 14:15 Magician 
14:15 - 14:45 Sustainability Show 
14:45 - 15:00 Junk and Funk Dance 
15:00 - 15:15 Speed Painter 
15:15 - 15:30 Magician 
15:30 - 16:00 Break 
16:00 - 16:30 Ventriloquism Performance 
16:30 - 17:00 Junk and Funk Dance 
17:00 - 17:30 Raffle Draw (II) 
17:30 - 17:45 Speed Painter 
17:45 - 18:15 Break 
18:15 - 18:30 Science Trick Show II 
18:30 - 18:45 Magician 
18:45 - 19:15 Junk and Funk Dance 
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2.4.7. Merchandise Program 

The festival does not currently have a merchandise program with branded items to sell. However within 

the festival guests are allowed to take home the items they make such as the solar cars, potted plants 

and Hands on Crafts items which contain the festival logo completely free of charge as souvenirs from 

the event. We also have a photo booth which allows guests to take home branded instant prints as a 

reminder of their day.  

   

  

  



22 
 

2.4.8. Community Outreach Program 

Due to the fact that this is a free entry community festival, with complementary workshops, arts and 

crafts for all to take part in, we feel that the festival itself provides a community service. Local children 

and families are free to attend the weekend long event for free and they get the chance to lean, discover 

and take part in things they may not be able to experience in their usual day to day life.  
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2.4.9. Emergency Preparedness Program 

RedFilo (The event organizers) always provide not only the essential legally required H&S 

documentation, but also any other documents we feel aid the safety management plan. These 

documents include but are not limited to: 

- Event risk assessment for the individual event 

- Detailed, to scale, floor plans including locations of first aid kits and firefighting equipment. 

- Timetables for build-up, event and tear-down, work schedules. 

- Relevant maps and site plans.  

- Visual data showing key routes and restrictions on access for vehicles and people.  

- Venue specific emergency plans including emergency procedures.  

- Visual data showing key routes and restrictions on access for vehicles and people 

Guest safety at the Masdar City is of upmost importance to us, and we go above and beyond or duty to 

ensure no one comes to harm at our event.  

The RedFilo team always ensure the correct insurance, legal and health and safety documents are 

adhered to for each individual event. Not only that, but emergency services and required local authority 

figures are contacted to acquire the relevant permits, licenses and on site attendance required.  

RedFilo is always vigilant onsite, holding regular checks for safety breaches by all involved parties, such 

as not wearing the correct Personal Protective Equipment (PPE), or unauthorized personnel onsite. 

When such matters are breached, adequate steps are enforced to rectify the issue. 

When in the planning stages, capacity numbers and access routes and other venue requirements taken 

into account to insure the venue is suitable for the intended event. Just as all contractors that we 

engage are competent and able to fulfill their H&S requirements, and all required personal have 

licenses to operate the equipment they use.  

As a team, all RedFilo staff are competent event managers, with ample event experience and knowledge 

to ensure all H&S checks are carried out. On site at each event, a project manager is appointed to 

monitor and implement safe working conditions and report incidents to the appropriate persons.  

The health and safety of not only the general public, but all event staff, clients and the RedFilo team is 

of paramount importance to us, and RedFilo upholds the promise that any event they take manage as 

organizers, will only go ahead if all H&S requirements can be satisfied.  

On site at the festival we also have a medial tent to provide support to anyone who is in need. Our 

medial sponsor is the NMC hospital.  

RedFilo has also been accredited the Occupational Health and Safety Management System (OHSAS 

18001:2007), which proves our commitment to health and safety at our festival.   

Please See Supporting Materials 3.10. Risk Assessment for more information  
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2.5. Special Programs 

The Festival at Masdar City does not currently partake in any extra special programs other than the 

ones that have been previously stated as the festival feels it is currently achieving all of its aims and 

goals by running its current schemes and initiatives.  
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3. SUPPORTING MATERIALS 

3.1. Festival Overview  

Below are images of some of the festival zones which aren’t shown in other sections of the document, 

so you are able to see in more detail the look and feel of the festival.  

Entrance Arch, information desk, seating and signage 
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Art on Track:  
 

    
 

    

 
 
Arcade Alley: 
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Arcade Alley: 
 

   
 
Oasis: 
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Event Program and schedule: 
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3.2. Volunteer Scheme  

Takaamul Academy School Volunteers at their demonstration station.  

 

One volunteer assisting at the fashion craft workshop. 
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3.3. Green Program Installations  

Pedal Powered Cinema 

 

Hanging Book Installation 

 

 

Sign Boards 
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Compost Bins 
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3.4. Educational Workshops  

Weather Science Workshop 

 

Clean Water Science Workshop 
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3.5. Post it Wall 
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3.6. Green House 
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3.7. Hype Central Acts  
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3.8. Buskers  
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3.9. Roaming Acts  
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3.10. Risk Assessments  
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4. SUPPORTING QUESTIONS 

4.1. What Was Updated From Last Year’s Event? 

The first thing that was updated from last year’s event was the logo. Our designers developed a brighter, 

more unique style themed around the ‘bubbles’ logo. It was felt that the bubble design appealed more 

to children than the previous branding style, and we hoped it would encourage more people to attend 

the event.  

All of the zones where updated in some way from last year’s event. Whether it be changing the activities 

in the hands on crafts zone or adding new performers to the Hype Central stage, each zone was 

developed and improved, to ensure our guests had a different experience from last year.  

Zone Improvements 

Hype Central New acts including ventriloquist, speed painter and, Science trick show. The stage 
backdrop was also revamped with a new design.  

Greenhouse The Green house activity was updated from the children planting their own herbs into 
recycled tin cans in 2016’s event, to making Macramé hangers and terrariums from 
recycled plastic bottles and light bulbs. 

Innovation 
Factory 

Workshops from the schools where added for this year’s event, as well as a DIY Solar 
Oven workshop, Clean Water Science, Weather Science and the Dynamo Torch 
workshop. Last year’s workshops where the FlipBot workshop, Solar Car workshop 
(which remained this year) and Green Energy Science Workshop. 

Oasis This year we added different performers and updated the look and feel of the area.  

Art on Track This year’s Art on Track was not only an art gallery but we introduced some hands on 
recycled fashion workshops where guests could make a collaborative fashion piece. 
The other art installations included The hanging Books, Post it Wall, The Collaboration 
wall and Home from Home Display. Last year we showcased Recycled Fashion, Pot 
Plant Carousel, Paper Scrolls, Message on a Shoelace, Less Plastic/More Trees and 
UpSKYcled Plastic Roof.  

The Bazaar The Bazaar was a new zone for 2017 and it was added to ensure that we felt a little bit 
of Middle Eastern culture within the festival, after all we are in the UAE. Henna 
painting, traditional refreshments, Arabic calligraphy and board games where 
available.  

Tales & Legends This was a completely new zone for 2017! We decided to add the extra zone to give 
the younger children a space where they could relax and enjoy a story after a busy day 
running around the festival.  

Arcade Alley Arcade alley was previously named the fun fair and had 4 skill games which guests 
could play which included Catch the Knowledge, CO2 Hunters, Sun Rays Maze, 
Recycled Goals. This year our games included a giant snooker table, Harness Hydro, 
Energy Zapper, Recycled Hoops and Roll for the planet. 

Carnival Square We added a giant snakes and ladders game board and updated the space decoration.  

Hands-On-
Crafts 

The updates activities for this year where Leaf Bookmarks, Stone painting, Miniature 
Book Making, Recycled Jewels, Gypsum Art and Color and Wear. Last year the available 
crafts where paper quilling, beading, sand art, T 
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4.2. Measurable Results for Question 3.1. 

By continually updating and improving each festival zone we are able to attract more and more 

visitors each year. It also helps to ensure we stay relevant and up to date within the market and 

provide our guests with the best possible experience.  

2016 Festival Artwork 2017 Festival Artwork 

 
 

  
  
  

2016 Hype Central Stage 2017 Hype Central (Updated Stage Backdrop) 
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4.3. What Makes the Event Stand Out as an Internationally Recognized Event? 

The Festival at Masdar City, is a one of a kind family festival which is themed around sustainability. Due 

to the fact that the event takes place within the world’s first sustainable city, it allows visitors to gain 

an insight into the future sustainable technologies, and spreads awareness around sustainable issues. 

In 2017 we can no longer turn a blind eye to the pollution of our planet, and the festival helps to engage 

children in sustainable ideas and encourages them to be greener from an early age.  

As the festival is a part of Abu Dhabi Sustainability week, it is under supreme pressure to deliver a high 

quality event and accurate information to its guests, which the festival has now done successfully for 

the past two years under the management of RedFilo.  

The festival at Masdar is unique, creative and innovative in its approach. All of the 10 zones within the 

festival are designed in a way to intrigue visitors of the festival and spark their curiosity, making them 

want to delve in deeper into the festival and experience more of what it has to offer. The festival is at 

the forefront of grass root intrigue into sustainability in the UAE, giving thousands of children each year 

the opportunity to save the earth!  

As a whole, Abu Dhabi Sustainability Week reaches 170 countries, with attendees flying in from across 

the world, and media coverage sharing the message on a global platform, making the festival one of 

the worlds most recognised sustainability themed family friendly festivals on earth.  
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4.4. Why Should the Event Win the IFEA/Haas & Wilkerson Grand Pinnacle Award? 

Each year the event continues to grow in size and reputation, yet stay true to its core values and aims. 

This Festival is still a free entry event, with free games and activities for all. At no other event could so 

many people have the chance to experience so many amazing activities with their families, and 

community. This event solely aims to educate and bring fun and laughter to the city of Abu Dhabi, which 

is something more events should aspire to do.  

Intense research and development goes into each Masdar Festival, to ensure that we deliver the most 

innovative ideas and sustainable news to the visitors. As well as this, we practice what we preach, and 

all of our products and services within the event are sourced and built responsibly as we always aim to 

ensure the authenticity of the festival. We have workshops by industry leaders and future decision 

makers to ensure the children are receiving the very best information to help them make better, 

greener choices.  

The Festival creates a place to learn and understand how to balance modern life’s increasing appetite 
to consume, with a responsibility to protect our scarce natural resources and safeguard the 
environment; it allows us to bring the reality of a more sustainable approach to life closer to the 
community. 

The event ticks all the boxes with regards to a well-rounded event. Fun, education, music, food, and 
future thinking, help to form this yearly extravaganza. As organisers we put so much passion and 
thought into each single element to ensure that we provide the very best for our guests. Sustainability 
is a hot topic at the moment, and by creating an educational yet fantastically fun festival, the event 
manages to reach so many people and increase the chance of saving the earth.  

The high quality, incomparable service which was provided at the Festival at Masdar is why the event 

deserves to win the IFEA/Haas & Wilkerson Grand Pinnacle Award. Along with the extremely positive 

guest experiences, a comprehensive event program and superior production, the Festival at Masdar 

City, Abu Dhabi is truly the most fantastic family festival in the world.  


