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1. Overview information 



a. Introduction and background of main event 
From it’s humble beginnings in 1969, the Cottonwood Art Festival has developed into one of 
the most prestigious fine art festivals in the United States. Local artists staged their first 
Festival at the scenic Cottonwood Park in Richardson, Texas. It was all tie-dye, bell-bottoms 
and braids back then where the artists laid down blankets and set up easels with the hopes of 
selling s few pieces of art. Since that first weekend nearly five decades later, Cottonwood has 
established itself as signature art event, become a tradition in the community and the home to 
the finest artists in the country for the first weekend of May and October.  
 
Over the years, many enhancements have been made to the Festival, which have brought an 
added experience to the community, artists and patrons.  Some of these enhancements 
include: 

•  Park Renovations  
•  Application Processes   
•  Website 
•  Social Media 
•  Volunteer Program 
•     Children’s Programs 
•  Recycling Program 
•  Vendor Changes 
•  Outreach Programs 
•  Educational Programs 
•     Artist Dinner 
•     Emerging Artists 

 
Cottonwood is a juried show with over 1400 artist submissions. For each show, jurors select 
over 240 artists to exhibit their museum-quality work. The artists compete in 14 categories: 2D 
Mixed Media, 3D Mixed Media, Ceramics, Digital, Drawings/Pastels, Fiber, Glass, Jewelry, 
Leather, Metalwork, Painting, Photography, Sculpture and Wood.  
 
Our main focus is to provide an exhibition of gallery quality fine art and craft by showcasing 
artists from around the world and to provide the opportunity for art lovers, art collectors  and art 
enthusiasts to meet and learn from those artists. 



B. Description and Purpose/objective of 

         social media campaign 

The Cottonwood art Festival Social Media Campaign objective is to 
promote this semi-annual event that is a true Gem and tradition of 
Richardson, Texas. It has created a way for our followers to take a 
deeper look into the artist, activities available at the Festival and our 
Community Outreach Programs. Through Facebook, Instagram, 
Twitter, YouTube, Bloggers and also Pinterest, Cottonwood has had the 
ability to share its history of 48 years, that is rooted deep in the City of 
Richardson Community with those outside of the city by means of 
Social Media. The overall objective of the Social Media Campaign is to 
increase awareness and promotion of the event. 



c. Social media platforms used 
Instagram, twitter, facebook, youtube, Pinterest, blogger & Google+  



D. Social advertising used 

$20  Facebook Ad inviting people to 
share their experience at  the 

festival. This ad ran for 2 days. 
3,204 people reached 

$10  Facebook Ad promoting the 
festival. This ad ran for 2 days. 

2,986 people reached 



e. Target audience for social media campaign 

female, age 35-44 



f. Editorial calendar and timeline for 

        campaign 

January thru May 2017 
 

Twitter:       567 tweets (average 3-4 per day) 
  

Facebook:     180 content posts (average 1 post per day)     
      
      20 videos (average 3-5 per month) 
  
     367 photos (concentrated April and May) 
  
Instagram:   211 pictures posted  (average 1-2 per day) 
  
Blog:        6 articles posted  (average 1-2 per month) 
  

YouTube:      7 videos  (concentrated April and May) 
  

pinterest:        63 pins (concentrated April) 
 



g. Examples of hashtags, contests, polls & 

         quizzes used during campaign 

Use of #cottonwoodartfest on 
Instagram 

Use of #cottonwoodartfest on 
Facebook 



h. Additional media exposure received from 

         social media campaign 

Additional media coverage on 
local radio station websites and local 

publications social media site.   



i. Estimate of revenue and/or attendance 

       increase 

Through a successful 2017 Social Media Campaign, Cottonwood Art Festival 
has seen a steady growth of attendance from an average of 35,000 
attendees at both the 2016 May and October Festivals, to 40,000 at the 
2017 May Festival, with an estimate of 40,000 for the October 2017 Festival.  



J. Analytical overview (Examples from March 2017 – current)  

Facebook page reach 

Facebook page 
interaction 

Pinterest page analytics 



k. What makes the social media campaign 

          unique & creative? 

The Cottonwood Art Festival Social Media Campaign is unique in the 
aspect that we consistently keep our followers engaged with daily posts 
that not only promote the Festival as a whole, but ties in all features of 
our event. Our Social Media manager does an excellent job of creating a 
story on each of the Social Media platforms that is unique, and 
appropriate for that channel. Instagram allows us to share the experience 
of Cottonwood through the eyes of our attendees and supporters, while 
Pinterest allows us to connect to the artistic side of others. Facebook is a 
great platform for us to engage with artist on sharing their pieces of work 
and connecting them to those who love attending Cottonwood. Our Social 
Media platforms are not only utilized during the time leading up to each 
Festival, but also through out the year, extending our interaction to year 
round. Through the creative writing, and engaging content, our Social 
Media Campaign truly connects our Festival with the public in an 
informational and personal way!  



i. Overall effectiveness/success of Social 

      Media campaign 



2. Supporting questions 

What did you do to update/change this program from the year 
before?  Were your  updates/changes successful? 
 
From the time of inception, the Cottonwood Art Festival Social Media 
Campaign has been successful in achieving objectives and goals each year. 
From 2016 to 2017 a few changes were made to the overall campaign and 
resulted in a broader exposure of the Festival, as well as in increase of 
attendance. We continued to interact with our followers on a consistent level, 
and upload content that promoted the artist and additional programing. With 
the increase of posts, videos and other content, we were able to reach our 
goal for 2017.  



3. Supporting materials 

See attached Press Release: 
Attached is one of many 

 press  releases sent  
out promoting  

Cottonwood Art Festival.  

Additional coverage of the Festival on  
CultureMap’s website. Coverage of the  

Event is also included on their Facebook page.  

Example of print advertisement in 
Local publication. All creatives included 

Social Media icons promoting our 
campaign 

Promotion of all Social Media channels 
on Cottonwood’s website.  



 

FOR IMMEDIATE RELEASE  
MEDIA CONTACT:  
Mary Lester  
214-490-3480 (cell)  
 

City of Richardson’s Cottonwood Art Festival to be held May 6-7, 2017  
 

Art plays the leading role in this family-friendly event, featuring work from the nation’s top visual 
artists in a lovely outdoor gallery setting  

 
RICHARDSON, TX–February 28, 2017 –Art aficionados and families rejoice for the City of 
Richardson’s semi-annual Cottonwood Art Festival! The spring festival will be held May 6-7, 
2017. The two-day event will bring music, art, food and creativity to Cottonwood Park.  
 
Considered a premier art show in North Texas, the festival is a cultural event for every member 
of the family. The show will feature museum-quality exhibits from artists around the country, live 
musical performances, an interactive children’s area, and delectable dining choices.  
 
Event details include:  
• The festival will be held Saturday, May 6, 10 a.m.-7 p.m. and Sunday, May 7, 10 a.m.-5 p.m.  
• Cottonwood Park is located at 1321 W. Belt Line Rd., one block east of Coit Road in 

Richardson, TX.  
• Parking and admission are free.  
 
Now in its 48th year, the semi-annual Cottonwood Art Festival is a juried show. Jurors have 
selected more than 240 artists to exhibit their museum-quality work at the festival. The artists 
compete in 14 categories: 2D Mixed Media, 3D Mixed Media, Ceramics, Digital, 
Drawings/Pastels, Fiber, Glass, Jewelry, Leather, Metalwork, Painting, Photography, Sculpture and 
Wood. The artists’ works are available for purchase, as are food and beverages.  
 
Whether shopping for art, listening to music, enjoying the outdoors, or making art of your own – 
Cottonwood has blossomed into a local tradition that growing audiences eagerly await. For more 
information, go to:  
 
• www.CottonwoodArtFestival.com  
• Facebook – www.facebook.com/CottonwoodArtFestival  
• Twitter www.twitter.com/CAFRichardson  
• #CottonwoodArtFest  
 

###  


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18

