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Category 57 

Best New Promotion Activity 

Irish Day at the Columbus Dispatch Home and Garden Show 

Budget: Over $1.5 Million 

 

 

Overview Information: 

Introduction and background of main event/organization 

For the past 30 years, the first weekend in August has been reserved for the Dublin Irish Festival, the world’s 

largest three-day Irish celebration. The Festival invites guests from around the world to bring their Irish 

attitude to Coffman Park, which occupies 38 spacious acres in one of central Ohio’s most rapidly growing 

cities. This year, the Festival is expected to welcome more than 100,000 guests to its 30th anniversary 

celebration August 4, 5 & 6. Consistently listed as one of the nation’s premier Irish culture events, the Dublin 

Irish Festival is an annual tradition adored by many.  

 

The Dublin Irish Festival is grateful for the relationships it has developed within central Ohio over the past 

three decades. Throughout the year, the Festival strives to collaborate with local organizations and businesses 

to develop distinctive integrated marketing and promotional initiatives that engage the public in new and 

innovative ways. 

 

Description and purpose/objective of promotion 

The Columbus Dispatch Home and Garden Show is a highly anticipated springtime event that showcases the 

newest trends in home improvement and landscaping. Presented at the Ohio Expo Center for eight days, the 

annual show seeks to inspire its guests and connect local experts and craftsmen with potential customers. In 

honor of its international theme, the 2017 show, which occurred Feb. 18-26, featured 12 gardens inspired by 

different countries and turned the Ohio State Fairgrounds into a world showcase.  

 

An Irish garden, designed by Bryan Joyce of 

the Columbus Landscape Association and 

presented by Oakland Nurseries, gave visitors a 

glimpse of the Emerald Isle’s natural elements. 

A quaint cottage constructed from artfully 

weathered wood and natural stone served as 

the focal point of the display, its steeply slanted 

roof adorned with a waterfall of moss. Tucked 

into the middle of the garden, a miniature 

babbling brook flowed under a gently arching 

bridge, a decorative touch that added to the 

exhibit’s peaceful atmosphere. Along a path of 

cobblestones, rhododendrons and small Irish 

flags provided pops of color, while two 

decorative panels crafted out of vegetation 

showcased Celtic culture in a creative way. 

 

In addition to the global gardens on display, the event also offered special programming each day. The Dublin 

Irish Festival joined the fun to open the show on Feb. 18 with a day-long celebration in honor of Irish Day. 

Rolling out the green carpet in the Irish Garden, the Festival highlighted music, dance, culture and food on 
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three stages, which were graced by some of the entertainers and exhibitors who will attend the Dublin Irish 

Festival in August. 

 

From an instructional session about whimsical fairy gardens to performances by dancers and bagpipers, the 

Irish activities at the Home and Garden Show served to increase exposure for the Dublin Irish Festival. 

Members of the Festival’s staff, volunteers and 2017 Honorary Chair Kitty Munger attended the event and 

distributed vibrantly verdant promotional items that encouraged guests to attend the Festival’s 30th 

anniversary celebration. The event also provided a unique opportunity to strengthen existing partnerships with 

Dublin Irish Festival sponsors, such as The Columbus Dispatch and Giant Eagle Market District, which hosted 

Irish cooking demonstrations. 

 

Description of what was being promoted (merchandise, event, company, entertainment; etc.) 

The goal of the Dublin Irish Festival’s involvement in the Columbus Dispatch Home and Garden Show was to 

promote the 30th anniversary of the Festival on August 4-6. An 

informational table was set up near the Irish garden for guests 

interested in learning more about the festivities planned for the 

first weekend of August. Both Dublin Irish Festival and sponsor 

logos were prominently displayed on event schedules and signage 

during Irish Day. Additionally, the Dublin Irish Festival was 

mentioned on the official Home and Garden Show website, as well 

as on the show’s Instagram, Twitter and Facebook accounts.  

 

By participating in this popular annual event, the Dublin Irish 

Festival had the opportunity to reach a diverse audience that 

might not normally receive promotional marketing materials for 

the Festival throughout the year. The performances and 

programming incorporated into the themed Irish Day created a 

new venue in which to highlight the talents of artisans and 

musicians who return to the Festival year after year. Furthermore, 

the contributions of longtime Festival sponsors allowed for the 

exploration of collaborative, cross-branded marketing endeavors, 

which illustrated the strength of the Festival’s continuing 

partnerships with a variety of local entities. 

  

What makes this promotion different from any other promotions? 

The 2017 Columbus Dispatch Home and Garden Show was the first year that the Dublin Irish Festival 

participated in this annual event. The Festival is always searching for new engagement opportunities that will 

increase exposure for its brand and extend its reach. The Home and Garden Show was an excellent addition to 

a diverse calendar of events and activities that introduce the Festival to new audiences. Throughout the year, 

the Festival participates in several promotional events, such as the Columbus Clippers’ Irish Heritage Night, the 

Columbus Zoo and Aquarium’s Zoofari and Giant Eagle Market District’s Dublin Irish Festival Kick-Off Party. 

These collaborative projects challenge the Festival and its sponsors to develop creative campaigns that cater 

to the unique characteristics of specific interest groups. Personalized touches and attention to detail engage 

and educate guests on all that the Dublin Irish Festival has to offer.  

 

Since the Festival has not previously participated in the Home and Garden Show, the event’s guests 

represented an entirely new audience. Thus, it was imperative that the Festival reviewed and adjusted its 
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marketing and messaging strategy prior to the Irish Day festivities. Because the show attracts people who are 

focused on home improvement and landscaping projects, the Festival sought to showcase elements of its 

event that would appeal to these potential guests’ passions. The show’s exhibition stages were the perfect 

venue to host cooking demonstrations and outdoor decoration workshops, which were well-attended 

throughout the day. Additionally, the Irish-themed garden exhibit provided a beautiful backdrop for a table set 

with an inviting display of Festival-related information, made all the more attractive by the plethora of 

promotional giveaway items that were distributed to the crowd. The do-it-yourself nature of the Festival’s Irish 

Day programming, especially when paired with the excitement of live music and dance performances, reflected 

the overall spirit of the show and naturally fit the theme for 2017.  

 

Target audience for promotion 

By participating in the 2017 Dispatch Home 

and Garden Show, the Dublin Irish Festival 

aimed to engage guests by curating a lively 

and immersive environment filled with all 

things Irish. Although the show’s “Around the 

World in 12 Gardens” theme made it easy to 

combine two annual events that have similar 

target demographics, it also presented the 

opportunity to reach a broader audience 

outside of the Dublin city limits. The Dublin 

Irish Festival embraced the challenge to 

condense the Festival experience into one day 

in order to give guests a taste of what they 

can expect from the Festival’s 30th 

anniversary. 

 

Attendance/number of participants (if applicable) 

The Columbus Dispatch Home and Garden Show has an average annual attendance of 40,000 guests. 

 

Tie-in of promotion to main event/organization 

As the Dublin Irish Festival prepares to celebrate its 30th year, a social media campaign has been launched, 

which asks guests to share the story of their first Festival using the hashtag #MyFirstDIF. The stories have 

ranged from romantic engagements and anniversary celebrations to fond memories of watching sons and 

daughters perform on the Irish Thunder Stage. For three decades, the Festival has celebrated Irish culture and 

identity by welcoming people of all backgrounds to come together for three days of friends, family and fun. 

The Festival wanted to use Irish Day at the Dispatch Home and Garden Show to share this spirit with the 

broader central Ohio community. By bringing the magic of the Festival to the Home and Garden Show, the 

Dublin Irish Festival hoped to increase its active presence in the city with the hope of welcoming many guests 

to their first Festival during this landmark year. 

 

Overall revenue and expense budget of specific promotion 

The expected benefits of the Dublin Irish Festival’s participation in the Home and Garden Show are expected 

to far outweigh the expenses. Large-scale promotional events such as this show play an integral role in the 

Festival’s annual marketing plan. When personal connections are made in the community, prospective guests 

from a diverse array of demographic groups become more familiar with the Festival’s identity and mission. The 

connections the Festival forged during the 2017 Home and Garden Show have the potential to generate 
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increased sales of tickets, food and beverages, and merchandise prior to and during the 30th anniversary 

weekend. 

 

For the Dublin Irish Festival, there was no cost to host a space at the Home and Garden Show and no 

additional charge for the publicity and branding associated with the Irish Day theme. Approximately $500 was 

spent on promotional items, such as lanyards, pens, stickers, cardboard drink coasters and inflatable beach 

balls, but these giveaway materials are used throughout the year for a variety of marketing purposes. The 

Festival also reused branded decorations, such as tablecloths, photo frames and a backdrop banner printed 

with the Dublin Irish Festival logo. All entertainment and activities presented as part of the Home and Garden 

Show’s Irish Day were provided free of charge by Dublin Irish Festival sponsors, partners and entertainers, 

who volunteered their services for the day. The Dispatch Home and Garden Show proved to be a successful 

promotional opportunity that greatly expanded the Festival’s brand visibility and awareness at minimal cost.  

 

Duration of promotion (from start to finish) 

The Columbus Dispatch Home and Garden Show was hosted at the Ohio Expo Center for eight days, from Feb. 

18 to Feb. 26. The show was open roughly 10 hours each day. For the show’s Irish Day, the Dublin Irish 

Festival was on-site all day Saturday, February 18, from 10 a.m. to 8 p.m. 

 

Description of sponsor/charity/volunteer/school/other group involvement with 

event/organization and promotion and benefits to each (if applicable) 

A collaboration of efforts made the Columbus Dispatch Home and Garden Show the perfect promotion, both 

on-site at the Expo Center and on a variety of social media networks. For many years, The Columbus Dispatch 

has been a loyal Dublin Irish Festival media partner, and the Festival is constantly searching for ways to 

enhance the partnership through new and innovative projects. The international theme of the 2017 Home and 

Garden Show allowed the Dublin Irish Festival to participate in one of The Dispatch’s largest and most popular 

events while introducing guests to all that the Dublin Irish Festival has to offer.  
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Overall effectiveness/success of promotion 

The Dublin Irish Festival was thrilled to participate in the 2017 Dispatch Home and Garden Show and was 

honored to assist in organizing opening day activities. The entertainment and programs that the Festival 

provided throughout Irish Day complemented the show’s international theme while exemplifying the energy 

and enthusiasm that has been associated with the Dublin Irish Festival since its inaugural year.  

 

 

 

 

 

 

 

 

 

 

As its 30th anniversary approaches, the Festival continues to pursue opportunities that will expand its reach 

and bring the brand to new audiences. As seen in the Irish Day programming at the Dispatch Home and 

Garden Show, strong partnerships between the Festival and its sponsors, performers and volunteers ensure 

that everyone shares in the success of these integrated promotional initiatives.  

 

Supporting Question 

What challenges/obstacles did you foresee/encounter in 

creating the program/activity/idea, and how did you handle 

them? 

The biggest challenge the Dublin Irish Festival faced when planning its 

involvement in the Columbus Dispatch Home and Garden Show was 

the short timeline on which the Festival had to operate. The Festival 

had less than a month to organize activities and programs for Irish 

Day, which required arrangements to be made with performers, 

cultural presenters, sponsors, VIP guests and volunteers. In order to 

overcome this challenge, the Festival worked swiftly and efficiently to 

collaborate with loyal partners who have enthusiastically served as 

reliable Festival ambassadors in the past.  

 

Featuring dancers from the Millennium Academy of Irish Dance and 

Music, musicians from the Cyril Scott Pipe Band and the Rice Brothers, 

genealogy experts from Jayne Davis and Kelli Bergheimer, and chefs 

from Dempsey’s Food and Spirits and Giant Eagle Market District, the 

Dublin Irish Festival succeeded in promoting an event rich in both 

Irish culture and local talent. 

 

“The Dublin Irish Festival hit ‘Irish Day’ out of the park. They brought in so many fun activities, the whole 

day was an Irish Festival. Bagpipers kicked off the day on the Home Stage and wandered around setting 

the atmosphere … Irish Day at the Home and Garden Show was a blast, especially for our guests.” 
-Stephen Zonars 

Vice President & General Manager 

Dispatch Consumer Shows 

Dispatch Media Group 
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FOR IMMEDIATE RELEASE 

 

Dublin Irish Festival to Present Ireland Day at the  

2017 Columbus Dispatch Home and Garden Show February 18  

DUBLIN, Ohio– February 14, 2017 

News Facts: 

 The Dublin Irish Festival is rolling out the green 
carpet to present Ireland Day to open the 2017 
Columbus Dispatch Home and Garden Show on 
Saturday, February 18 from 10 a.m. to 8 p.m. at the 
Ohio Expo Center.    

 This day-long celebration will take place in the Irish 
Garden, featuring music, dance, culture and food on 
three stages courtesy of Dublin Irish Festival 
entertainers and exhibitors.   

 The sounds of bagpipes led by Cyril Scott Pipe Band will set the tone for the day.  Guests will 
learn how Fairy Gardens are made, see and sample Irish cooking from Dempsey’s Food and 
Spirits and Giant Eagle Marketplace, and step lively with The Millennium Academy of Irish 
Dance and Music.  

 Genealogy experts Jayne Davis and Kelli Bergheimer will share their knowledge of how to 
trace family ancestry. The storytelling of Candace Mazur-Darman will entertain and delight. 
Local artists the Rice Brothers will keep the mood light and upbeat in the Irish Garden. Visit 
http://www.dispatchhomeandgardenshow.com/ for tickets and a complete stage schedule.  

 For more information on the 2017 Dublin Irish Festival, visit www.dublinirishfestival.org.  
 

About Us: 

Irish attitude is all you need to experience the Dublin Irish Festival in Dublin, Ohio, USA. For 30 

years, the first weekend in August has been reserved for what is now the world’s largest three-day 

Irish celebration. More than 100,000 guests are expected next year Aug. 4, 5 & 6 - 2017. With seven 

stages, 65 acts and more than 535 performers, there is truly something for everyone. For more 

information, please visit www.dublinirishfestival.org. 

  

### 

Contact Information: 

Mary Jo DiSalvo 

Event Administrator 

City of Dublin 

Phone: 614.410.4507 

 

Sara O’Malley 

Event Specialist 

City of Dublin 

Phone: 614.410.4518 

http://dublinirishfestival.org/
http://www.dispatchhomeandgardenshow.com/
http://www.dublinirishfestival.org/
http://www.dublinirishfestival.org/
mailto:mdisalvo@dublin.oh.us
mailto:somalley@dublin.oh.us
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Presented by Oakland Nursery, the Irish Garden at the 2017 Columbus Dispatch Home and Garden Show 

was inspired by the Emerald Isle’s natural elements. The garden was one of a dozen international exhibits 

created to reflect the show’s “Around the World in 12 Gardens” theme. An informational table was set up 

near the Irish garden for guests interested in learning more about the festivities planned for the Dublin 

Irish Festival’s 30th anniversary in August. 
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The 2017 Columbus Dispatch Home and Garden Show celebrated the energy and effervescence of 

the Emerald Isle on opening day with a full schedule of Irish activities, performances and 

demonstrations. The Irish Day theme allowed the Dublin Irish Festival to partner with several of its 

local sponsors to present programming specifically tailored to the Home and Garden Show audience. 

This recipe for Irish Egg Rolls, which takes a crunchy Chinese takeout menu staple and imbues it with 

flavors from Ireland, was distributed during the Irish Cooking demonstration by Giant Eagle Market 

District on the SimpleBath Home Stage. 



ENTRY FORM REQUIREMENTS

•    PAYMENT: Submit one overall entry form with total payment - list all 
entries submitted on this form. (Be sure to complete sections 1 & 4.)

•    ENTRIES: Please also submit TWO copies of each individual 
entry form – one to be attached to each individual entry – and 
one to be submitted with payment and overall entry form. 
(Complete sections 1, 2, 3 on each entry form.) Be sure payment 
information is NOT filled out on these copies.

• Please PRINT or TYPE all information as information from this 
form will be used for any awards if won.

• Please email a high resolution copy of either your organization  
or event logo (Only one logo will be used.) to nia@ifea.com -  
subject “2017 Pinnacle Entry Logo” & Your Event / Logo Name. 
 
 
 

Sections 1, 2 and 3 must be completed twice for each entry. One copy attached to each individual entry, and one copy attached to payment form.
1. ENTRANT INFORMATION (Required for each entry) (Tip: Complete Section 1. Then make copies to complete form for each entry.)

How you list your organization / event name will be how it is listed on any award won. PLEASE PRINT CLEARLY.
Organization: ________________________________________________________________________  Membership #: ____________________________

Address (Do not list P.O. Box): ____________________________________________________________________________________________________

City: ____________________________________ State: _____ Zip Code:  _____________________  Country: __________________________________

Contact Person (This person will receive all email notifications regarding your Pinnacle entries.): ________________________________________________________________  

Phone:______________________________________________  E-mail: ____________________________________________________________________

Website: _______________________________________________________________________________________________________________________

2. BUDGET INFORMATION (Required for each entry)

Organization’s Event Expense Budget: (USD, include all cash outflows). Each entry category is divided into the budget categories below. Gold, Silver and 
Bronze Awards will be given in each budget category unless the number of entries warrants budgets to be combined, or as determined by the judges.  

  Under $100,000       $100,000 - $500,000       $500,000 - $1.5 Million        over $1.5 million  

3. ENTRY INFORMATION (Required for each entry) 
Category Name (required): _____________________________________________________________  Category Number (required): ________________

Name of Event (if different from organization):  ________________________________________________________________________________________

Name of Program / Program Sponsor / Vendor, etc. - if applicable: _______________________________________________________________________  

Entry Link for Categories 7-14: ____________________________________________________________________________________________________

Entry Description: _______________________________________________________________________________________________________________ 
Provide brief identifying description for each entry. This helps to identify your entry if you enter 2 or more entries for the same category.  

 
4. PAYMENT INFORMATION                     Complete section 4 ONCE (along with section 1). Attach payment for all entries combined. 
Entries received with payment by 5:00 p.m. June 26, 2017 (MST) will receive the Member early bird rate of $35 per entry or $100 per Grand Pinnacle 
Entry; or the Non-Member early bird rate of $70 per entry or $200 per Grand Pinnacle entry, depending on IFEA Membership Status. Entries received 
between June 27, 2017 and July 31, 2017 will receive the Member final entry rate of $40 per entry or $125 per Grand Pinnacle entry; or the Non-Member 
final entry rate of $80 per entry or $250 per Grand Pinnacle entry, depending on IFEA Membership Status. Questions: Contact nia@ifea.com.

 Early Bird Final Entry Early Bird  Final Entry
 Member Rates  Member Rates Non-Member Rates Non-Member Rates
 (Before June 26, 2017) (June 27 - July 31, 2017) (Before June 26, 2017) (June 27 - July 31, 2017) 

Grand Pinnacle:  $100 x _____= $_______  $125 x _____= $_______  $200 x _____= $_______  $250 x _____= $_______

Pinnacle Entries:  $35 x _____= $_______ $40 x _____= $_______  $70 x  ______= $_______ $90 x ______= $ _______
(Categories 2-71)

TOTAL CATEGORIES ENTERED: Please list which categories you are entering and how many of each so we are able to confirm all of your entries have arrived.

(e.g. 1, 2, 2, 3, 5, 7…): ___________________________________________________________________________________________________________

TOTAL NUMBER OF ENTRIES:  ____________________________  TOTAL AMOUNT ENCLOSED: $ _____________________________________
 

 Check (Make checks payable to IFEA)    Visa     MasterCard     American Express  

Print Cardholder Name: __________________________________________________________________________________________________________ 

Signature: ______________________________________________________________________________________________________________________ 

Credit Card Number: _____________________________________________________________________________________________________________ 
 
Expiration Date: _____________________________________________  CVN Code:  ______________________(MC / VISA-3 digit code back) (AMX-4 digit code front) 

DID YOU REMEMBER TO 
 Include your payment for total entries along with 1 overall entry form listing each category number entered     Include 2 individual entry forms for each item – one 

with item, one with payment, do not list payment details on these forms      Include each entry (as requested) on one Thumbdrive attached to payment form.     
 Email organization or event logo to nia@ifea.com     Review all rules for entry submission – go to: Pinnacle Awards section at www.ifea.com for more info.

International Festivals & Events Association • 2603 W Eastover Terrace • Boise, ID 83706 U.S.A. • phone: +1.208.433.0950 • fax: +1.208.433.9812 • web: www.ifea.com

AWARDS
2017

RELEASE AND USAGE

By submitting your entry to the IFEA / Haas & Wilkerson Pinnacle Awards, you auto-
matically grant the IFEA the right to use any materials from your entries for editorial, 
analytical, promotional or any other purpose without additional compensation. In 
addition, you acknowledge your entry / ies are not returnable. Your entry into the 
competition is acknowledgment of these terms. 
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