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Introduction and Background of Main Event

Ice cross downhill is the fastest sport on skates. Take some of the best and toughest skaters in the world, a sizzling
atmosphere, stunning surroundings, and thousands of square metres of frozen water. The result? Red Bull Crashed Ice!
Athletes skate down a massive ice track filled with drops, hairpin turns, and gaps at speeds of up to 80 km/h. World
Championship points are up for grabs at each of the stops and the competitor who skates through the season with the
most points accumulated after the races is crownedWorld Champion.

Since the first-ever race back in 2001, Red Bull Crashed Ice has developed into one of the world's most breathtaking
winter sports events. Riders hurtle down courses up to 600 metres in length in groups of four, shoulder to shoulder, as
they fight it out for victory. The whole race is held on a steep downhill track dotted with chicanes, jumps and rollers.
Pushing, sliding and sprinting are all on the agenda as the athletes race down the course, but the rules are very simple:
first to the bottom wins.

As part of Canada’s 150th anniversary celebrations, Ottawa was thrilled to present Red Bull Crashed Ice 2016 Downhill
World Championship’s final leg on March 3 and 4 as one of its Signature Events in collaboration with Red Bull. Ottawa
2017 got the chance to help host this Red Bull event in the Capital for this special year of celebration. Imagine the
world’s best athletes competing for the ultimate title during the final showdown on the iconic locks of the Rideau Canal,
overlooking Parliament Hill.

Red Bull Crashed Ice is an event that crystalizes perfectly what Ottawa 2017 is all about by showcasing our most
precious heritage assets in an edgy way. The event was an incredibly exciting experience for locals and visitors and
attracted more than 200 000 people!
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Introductory Information

Description and purpose / objective of New Event

Canada’s 150th anniversary celebrations offer Canadians and visitors from around the world an exceptional and
memorable year of high-caliber experiences while bringing a record number of visitors to Ottawa in 2017 to celebrate
this important milestone for our country.

Red Bull Crashed Ice was one of the many once in a lifetime event that will transform our nation’s capital and will be
remembered for years to come. This final leg, a dynamic, world-class production featured premier athletes and
exhilarating action, to Canadians, created memorable experiences as we celebrated Canada’s 150th birthday. The
images taken during the race had an international broadcast.

Not only did the event offer Ottawa a year-round opportunity to host Red Bull Crashed ice competitions, but the
international broadcast of the event gave the city worldwide visibility which will attract tourists for years to come. The
event elevated the city as one of Canada’s top tourism destination.

The broadcast of the final leg of 2016-17 Cross Downhill Championship had a global viewing audience where we
showcased one of the most iconic views of our city in a colorful and dynamic way: Parliament Hill, the Chateau Laurier,
the Rideau Canal, the Ottawa River, the Canadian Museum of History and the Alexandra Bridge, boosting the positive
profile of Ottawa on the international stage. The picturesque Ottawa Locks, are part of the Rideau Canal National
Historic Site and UNESCOWorld Heritage Site.

The weekend showcased Ottawa like never before to millions of visitors and launched Ottawa 2017 celebrations with a
blast. It had a positive, lasting impact on the city and kept people wanting more and wondering what could possibly
come next.

This event was one of the first of Ottawa 2017’s big blockbuster events. It definitely set the tone for the upcoming year.
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Introductory Information

Target audience / attendance / number of participants 

200 000 people braved minus 40 temperatures to come watch the final leg of 2016-17 Cross Downhill
Championship. Target audience for this events were 24 to 54 years old adults from the Quebec-Windsor corridor.
The event not only attracted locals from the region but also tourists from Quebec and Ontario. After a survey
conducted on 124 people, we established a total percentage of tourists of 31.22%. Ottawa hit a turning point
that weekend as it became one of Canada’s top destination.

Overall revenue/ expense budget of event 

$ 1,746,768

Duration of program (start to finish)

Red Bull Crashed Ice took over the capital for its final leg of its 2016/17 Ice Cross Downhill Championship on
March 3 and 4, 2017. The Ottawa 2017 team in collaboration with Red Bull planned this event long before and
kept the buzz going months after with exciting videos and exclusive content on all social platforms.
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Introductory Information

What makes the event unique & creative?

For the first time ever, Ottawa hosted the final leg of 2016-17 Cross Downhill Championship. As this event was the first
in the region, Ottawa also became one of the three Canadian cities in the list to host Red Bull Crashed Ice competitions
in the future. This event not only changed the image locals and visitors have of the city but also had a positive, lasting
impact.

Its spectacular venue showcased one of the most iconic views of our city (Parliament Hill, the Chateau Laurier, the
Rideau Canal, the Ottawa River, the Canadian Museum of History and the Alexandra Bridge, the picturesque Ottawa
Locks, are part of the Rideau Canal National Historic Site and UNESCO World Heritage Site) and gave people a
panoramique view of the city with its most impressive attractions. We also allowed visitors to view the event in a
different eye with our mobile app that not only gave people information but also exclusive views of the races. Our recap
video also shows the magnitude and the extent of the whole thing.

Description of Sponsor

Ottawa 2017 presented Red Bull Crashed Ice as one of its Signature Events with the help of its lead partner CIBC,
premier partner Bell, the Government of Ontario and the Government of Canada who helped to deliver twelve full
months of bold events, immersive experiences and all-out celebrations with their contribution.

To make this exciting event happen in such a spectacular location, Ottawa 2017 collaborated with the City of Ottawa,
Ottawa Tourism, Parks Canada, Public Services and Procurement Canada, the National Capital Commission, the Fairmont
Château Laurier, the Ottawa-Gatineau Hotel Association, the Bytown Museum, Sustainable Forestry Initiative Inc., the
Senate of Canada and Stantec for engineering services.
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Overall effectiveness / success of event

In order to celebrate Canada’s 150th Anniversary, Ottawa surprised everyone and offered locals and visitors a new
experience by hosting the Red Bull Crashed Ice world series finale. This international competition – a jaw dropping feat
of skill, speed and agility, created a memorable experience. Attendance exceeded 200 000 people for the two-day event
and visibility was global.

The event changed the wrongful perception people had of Ottawa as a sleepy government town to showcase the
dynamism and colorfulness of the city by featuring the most iconic views of the city in a colorful and dynamic way:
Parliament Hill, the Chateau Laurier, the Rideau Canal, the Ottawa River, the Canadian Museum of History and the
Alexandra Bridge, boosting the positive profile of Ottawa on the international stage.

Not only did all our social media coverage have a very positive feedback, but our survey conducted on 124 people onsite
turned out very positive with a satisfaction rate of 44.73% with 106 people.

The event had huge increase in media coverage for Ottawa 2017 and an influx of members of the media requesting to
be added to our media distribution list, which has led to increased coverage for our other announcements. The icing on
the cake was that in the women’s run, a Canadian won the race!

The high-tempo video that we created to be played on the video wall of the event was picked up and played in
television coverage, as well as embedded directly in a large number of online stories about the announcement, resulting
in a spike in followers on our social media platforms.

Introductory Information
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Supporting Question

What challenges/obstacles did you foresee/encounter in creating the 
program/activity/idea, and how did you handle them? 

Our biggest challenge was definitely the temperature that reached minus 40. But people braved the temperature to
come enjoy this first in the capital and energy was high. We also faced an obstacle with the location of the race which
was in a UNESCOWorld Heritage Site, which created restrictions as for the building of the track and all installations.

As a new event in the Capital, the Ottawa 2017 Bureau needed to reach the caliber of the event. All expectations were
reached as it was a real success! As the first big event of the Ottawa 2017 Celebrations, we needed it to go sleek and be
an event that everyone would talk about. This event was the one to set the tone for all other events. Vibrant images
were selected and an edgy promotional video were created before the event. We kept the conversation on all our social
platforms.

Our challenge was to create an event that would reflect the dynamism and excitement we wanted to set for 2017. We
wanted to convey the essence and energy of the event in all the related communications and marketing products (i.e.
media advisory, news release, speaking notes, images, promotional video) as well as in the very nature of the event
itself.
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Supporting Materials

https://vimeo.com/207196685

