
Pinnacle Awards 2017 
 
 
 
 
 

Category 53  

Best Event (within an existing festival) 
 

Event: 

Iftar op het dak 
 

Festival: 

Rotterdamse Dakendagen 
 
 
 
  



a. Introduction and background of main event 
 
Rotterdam Dakendagen wants to promote the use of roofs. We want to show how show how 
roofs can contribute to a healthy, vibrant, attractive and future-proof city in an accessible manner 
to a broad audience. Using inspiring examples and inspiring studies to present the potentials of 
the roof landscape of Rotterdam. 
 
There is a worldwide trek to the city. Cities will grow. Rotterdam also continues to grow and has 
to optimise all its available space. With one square kilometre flat roof available in the city centre, 
and its reputation as an innovative architectural city, Rotterdam has the perfect opportunity to put 
its roofs to good use for a sustainable future. During the rooftops days we show the possibilities 
of the tops of the city. 
 
Visitors are stimulated to experience the possibilities of the roofs and to form a picture of the 
Tower high potentials of the newly discovered roof landscape. 
 
Locations: 
40 roofs in Rotterdam Centre: 15 accessible roofs with programming, 20 roofs that can be visited 
as part of a tour (with a guide) and 5 roofs of partners that are freely accessible. 
 
Date: 
9-11 June 2017 
 
Range: 
10,000 visitors 
and a lot of (social) media attention. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
In 2015 the Rotterdam Rooftop days won 
the Golden Pinnacle for Best New Small 
Event.  



b. Description and purpose / objective of Event within Festival 
 
For the event Dak Iftar (Rooftop Iftar), Rotterdam Rooftop Days worked together with Djemaa el 
Fna Rotterdam. They organize a succesful yearly event, inspired by the square with the same 
name in Marrakech (Morocco). With the aim of transporting the visitor to a world where cultural 
diversity is celebrated.  
 
An Iftar is the meal that is enjoyed during the month of Ramadan after sunset (the breaking of the 
fast by Muslims). During the Iftar on the roof, Muslims and non-Muslims were invited to eat 
together and join each other in conversation. All in a setting, high on the roof in the culturally 
diverse city. 
 
During the Rotterdam Roof top Days, the venue provided the inspiration for this meeting between 
two events. The building complex “De Heuvel”, where the Iftar was held, is a collective building of 
civil society organizations and calls itself "the place for discussion" and provides a space for 
connection and dialogue. Using that framework the Rotterdam Rooftop Days asked Djemaa el 
Fna Rotterdam to brainstorm about a meeting of a diverse audience of people with Islamic and  
non-Islamic roots, in order to open the dialogue during the Ramadan about having different 
backgrounds and beliefs.  
 
The Netherlands, Rotterdam in particular, knows great cultural diversity. Where current events 
and politics can divide society, we want to contribute to interests of each other and of each others 
background, and we want to stimulate the nuance of imaging of the 'other'. We try to highlight and 
embrace the positive side of cultural diversity (as a counterpart to a stigmatizing or negative view 
of another cultural background). By creating a place where people of different ethnic backgrounds 
meet, we can contribute to social cohesion.  
 
Differences in cultural background, education and language can create mutual incomprehension. 
The universal language of food builds a bridge between those differences. Food connects and 
creates an atmosphere where we feel free to tell each other our stories. Stories that were 
transferred from generation to generation, from mother to daughter, from father to son. Food 
teaches us something about the other, it is disarming and stands for hospitality. Especially joining 
the conversation during an Iftar, creates a space where you can really meet the other.  
 
The program took place on Friday 9 and Saturday 10 June and lasted from 20:00 to 23:00. 
Both nights were introduced by a host and hostess who took along the visitor in the experience of 
the Iftar phenomenon. 
Not the differences, but the connecting side between people. In this case, the inner search during 
Ramadan to find inner strength was the main theme. 
At each table, the hostess and host invited interlocutors whom the visitors could ask questions 
about their personal meaning of Ramadan.  
 
Key ingredients to further stimulate the meeting were the atmosphere and decorations framed by 
North African music. The tables were dressed with table covers emblazoned with statements 
made by people participating in Ramadan, such as: "The Ramadan is a physical and mental reset 
for me." And 'The Ramadan gives me peace and focus'. The atmosphere was like a summer 
evening on a roof in North Africa.  
 
 
  



c. Target audience and attendance / number of participants 
 
Our target audience was everyone who is interested in 'the other'. 
The targeted was a mix of people, from which about 60 percent was of Islamic background and 
40 percent were non-Islamic. 
 
Twice 80 people attended.  his was the maximum capacity of the roof of the building De Heuvel. 
The event sold out during the pre-sale within 2 hours. The interest in this event was many times 
higher than the space available for the160 participants in this first edition. 
 
A beautiful aspect of it all was that due to the broadness of the theme, the interest for the Iftar on 
the roof reached far beyond Rotterdam. As a result, people have come from all over the country, 
making the conversations even richer.  
 
d. Overall revenue/expense budget of event 
 
All participants paid a 15 euro entrance fee, amounting to a total of 2400 euro. This money was 
all spent on the food budget. The stage setting, production and promotion came from the budget 
of the Rotterdam Rooftop Days.  
 
e. Tie-in of program to main festival 
 
The Rotterdam Rooftop Days are looking for innovative possibilities of the usages of roofs. In 
Rotterdam we want to celebrate cultural diversity. For the Muslims, the iftar is a celebration of 
openness and meeting. Unfortunately, this is often celebrated in private circles. In North African 
countries, this is a much bigger event, which often takes place on the roofs of the city. We would 
like to bring this method of roof use to Rotterdam as an example of how we can use the city 
together. 
 
The Iftar on the roof helped to lift the conversations above the normal ways of looking at each 
other from a distance, instead of exploring the city and exploring and respecting each other's 
personal place. Rotterdam as a multicultural city is something we create together.  
 
f.  Duration of program (start to finish) and years program has been part of event 
 
It was the first year that we held an Iftar on the roof during Rotterdam Rooftop Days. During the 
evening of two nights (Friday 9th and Saturday 10th July), a rooftop Iftar was held between 20:00 
and 01:00.  
 
g.  Description of sponsor / charity / volunteer / school / other group involvement with 
event and benefits to each (if applicable) 
 
Every evening there was a main host or hostess who started the evening with a personal story, 
who also asked the hosts and hostess of the table to lead the conversations. 
 
The first evening this honour went to Alia Azzouzi. She has a coffee and lunch establishment in 
Rotterdam West and a large network in the city. 
 
On Saturday evening, the host was Abderrahim Bouna, the city’s beekeeper whois also a great 
advocate of locally produced healthy food and so also contributes to this is with ‘Ons Vlees’ (our 
meat). 
 
The food was prepared by Aicha Al-Fassi 
 
h.  What makes the event unique & creative? 



 
This was the first time that a iftar was held on a roof in the Netherlands (as far as is known to us). 
In doing so, we have taken this Islamic custom to open up the conversation by bringing together 
people of different beliefs and backgrounds. Prayer is a part of all faiths and we live in a time 
when meditation and retreats are the order of the day as ways to get in touch with yourself.  
 
By not focusing on the religious connection of the Iftar but emphasizing the quest for inner 
strength, it becomes something that everyone can relate to and share. This creates the 
connection  for cultural diversity we aspire to as a city. 
 
i.  Overall effectiveness / success of program 
 
 
Supporting Question:  
 “What challenges / obstacles did you foresee / encounter in creating the program, and 
how did you handle them?” 
 
Rotterdam's Dakendagen is not an as cultural diverse organization as we would like to be. We 
are pretty 'white'. We were excited whether the Muslim community would understand our 
intentions. By deploying the host and hostess with great credibility in this community, and by the 
good use of the (social media) network of Djemaa el fna, we succeeded in creating a very 
positive vibe around the event. The non-Muslim community also understood our intentions by 
emphasizing hospitality and conversation, and by displaying curiosity towards the other. 
 
Additionally, it was exciting to see if the rituals would go well, like the praying during the Iftar. This 
is an essential part with special customs and attributes; for example rugs towards Mecca that 
have never been trod on, which no objects for use, like tables, can be in front of,  the washing of 
hands, etc. 
 
We wanted to make every effort here, but at the same time not emphasize it within the event 
because we were not concerned with the religious aspect but the personal experience of the 
Ramadan. It was possible to set up separate space on the roof where people went to pray in 
turns in smaller groups. So everyone felt free to have their space and time but at the same time it 
was not forced to anyone. 
 
 
 
 
 
  



3. Supporting Materials: (10 points) 
Please also include any necessary supporting materials for the program - limiting materials to no 
more than 5 examples for each area listed below (if applicable). Supporting materials should be 
placed at the end of the entry. 
 

❍❍ Printed materials (brochures, handbooks, Recruiting materials, evaluation forms, 
signage, etc.) 
❍❍  Promotional / marketing / media materials 
❍❍ Merchandise materials (photographs accepted) 
 
 
We did not use printed material, everything as done through social media and word of mouth 
advertising. We sold out within 2 hours. We have used this digital flyer that fits all of the 
Rotterdam Rooftop Days: 
 
 

 
❍❍ Information provided to participants / volunteers / sponsors / students / charities etc. 
 

All participants received an extensive mail (in Dutch, so not attached) with information concerning 
the program, the building, how to get there and the background of the idea. Afterwards, they 
received a thank-you mail for their participation. 
 

 

 

 

 

 

 



❍❍Supporting photographs 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

A table at the end of the Ifatr with musicians and the kitchen in the background. 
And the Laurenschurch which is situated next to the building De Heuvel. 
 



 
 
❍❍Measurable results: tangible & intangible 
 
We have received very positive feedback from all participants. As well as many compliments from 
all over the city for taking this initiative.  There has been a lot of attention from the press (often 
alongside with attention for Rotterdam's Roof Days itself. There was a big call for a follow-up next 
year, preferably bigger. 
National TV was present. They had made a report of a Rotterdammer who is very critical of the 
multicultural society, this person took a seat at the table and told us that he voted for the PVV of 
Geert Wilders. (They did not inform us of this beforehand.) At the end of the report, he told us that 
he was amazed at how open he was received and how he felt much closer to people he had 
previously considered as "others." 
 









 


