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52. Best Event/Program Within an Event to Benefit a Cause 
 
Overview Information 
 
a. Introduction 
 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is the nation’s 
longest-running and largest horticultural event. This year’s extraordinary show was held March 
11 through 19 at the Pennsylvania Convention Center. 

 
The 2017 theme, “Holland: Flowering the World,” celebrated the beauty and ingenuity of Dutch 
culture, from vivid flower fields to innovative eco-design. No other country is as well known for 
its floral industry as the Netherlands, which fills the world with color. The Philadelphia Flower 
Show transported guests to the rainbow landscapes of tulips, hyacinths and daffodils and the 
cut-flower and bulb markets that have shaped Dutch history. Floral and garden designers filled 
ten acres of exhibition halls at the Pennsylvania Convention Center with unique landscapes, 
from windmills – one of the earliest uses of natural energy – to 21st-century ecodomes and the 
Dutch Wave movement, which takes a natural and sustainable approach to landscape design. 
 
Proceeds from the Flower Show benefit the programs of PHS, which brings together people 
from diverse backgrounds to engage in horticultural projects that advance social equity, 
environmental sustainability, and urban livability. 

 
 

b. Description and objective 
 
“Get Pinned at the Flower Show” was a new promotion this year to raise money for and 
awareness of the Pennsylvania Horticultural Society’s community greening and beautification 
programs. 
  
PHS designed and produced 30,000 pins with six different designs and messages, and made 
them available for a minimum donation of $1 at five fixed locations at the Flower Show. In 
addition, roving Ambassadors circulated on the show floor and in the concourse and Grand Hall 
area to sell buttons to Flower Show guests. 
 
The six messages each represented part of the PHS mission and were conversation-starters as 
well as happy reminders of all that PHS does year-round to help the community. 
 
 
 
PHS Mission: The Pennsylvania Horticultural Society connects people with horticulture, and 
together we create beautiful, healthy and sustainable communities. 



 

 
 

 
 

1. I Can Dig It 
This message connects people to planting and gardening activities that PHS supports in 
the community year-round. Gardening and greening programs are offered for students, 
the public, teachers, and people of all ages who are interested in getting involved and 
learning how to garden and plant trees. 
 

2. Bloom Where You’re Planted 
This button refers to people, like plants, thriving in their environment. This is achieved 
through community gardening and greening efforts that give neighborhoods a sense of 
pride, bring people together for a common goal, and support healthy, sustainable living. 
 

3. Make a Bird Happy, Plant a Tree 
This message spreads the message of greening the environment, planting trees, and 
supporting wildlife. PHS Plant One Million is a regional partnership led by PHS to plant 
one million trees throughout 13 counties in southeastern Pennsylvania, southern New 
Jersey, and Delaware. It is the largest multi-state tree campaign in the nation, with a goal 
to restore the tree canopy cover—the area of land shaded by trees—in the Greater 
Philadelphia region to 30 percent. 
 

4. I’m in Good Form 
This happy message with a topiary reflects the beauty and well-being that gardening 
supports. Just being outside, gardening in the fresh air, and working you’re your hands 
and the earth creates a healthy way of living. 
 

5. Gnomasté 
This play on words refers to everyone’s favorite garden Gnome, paired with the common 
greeting in yoga. With several translations, it means we’re all equal, as well as “The 
divine in me honors the divine in you.”  
 

6. I Volunteered with PHS 
This colorful button spreads the cheer and happiness that comes from volunteering with 
PHS. Volunteers are proud to support the mission of PHS, and to share their knowledge 
of gardening and greening with everyone they meet. 
 

 
 
 
 
c. Description of selected cause 
 
The beneficiary of the “Get Pinned at the Flower Show” 2017 Flower Show pin promotion was 
PHS and its year-round community greening and beautification programs. 



 

 
 

 
d. Target audience 
 
The target audience for the “Get Pinned at the Flower Show” promotion was everyone (except 
babies and young children) in attendance at this year’s show.  
.  
e. Tie-in of program to main event 
 
The six pin designs spoke to the overall mission of the organization. Each message supported 
the mission of PHS and highlighted a program. 
 
f. Duration of program 
 
This promotion ran throughout the nine days of this year’s Flower Show. Pins were available 
daily from the show opening to 5:30 p.m. 
 
g. Overall revenue/expense budget 
 
Revenue from promotion: $22,141 
Cost of the promotion/production of 30,000 pins: $4,775 
Cost of five pin boxes: $98.89 
Cost of donation boxes: $369.70 
Volunteer time: Priceless 
Profit: $16,897.41 
 
h. Description of sponsor/charity/volunteer/school/other group involvement 
 
Revenue directly funds PHS programs. A rotating group of 20 volunteers facilitated the selling of 
the pins. Without them, the program would have landed flat. Volunteers set up five fixed stations 
with pins and donation boxes on the counters in the Members’ Lounge; the Info Center; and the 
Show Info booth. In addition, volunteers served as roving Ambassadors and were stationed in 
pairs in the Grand Hall Concourse and the Grand Hall. Volunteer Infonet Show Ambassadors 
who helped sell the buttons at this year’s show included: 
 

Diane Hanson, Co-Chair 
Eileen Riddell, Co-Chair 
Barb Brackin, Vice-Chair 
Joe Hanson, Vice-Chair 
Suzanne Ries, Vice-Chair 
Anita Thallmayer, Vice-Chair 
Susie Wilson, Vice-Chair 
 
i. Overall effectiveness 
 



 

 
 

The “Get Pinned at the Show” Flower Show pin promotion raised $16,897.41. 
The promotion increased awareness of the programs PHS offers, and, at the same time, raised 
money to support them. The button promotion added a fun, new element to the Flower Show. It 
was a conversation-starter, and the pins brought smiles to the faces of many staff, volunteers, 
vendors, exhibitors, and guests. Everyone had a favorite pin, and they were fun to collect and 
wear. 
 
Supporting Question: What challenges did you foresee/encounter in creating this 
program, and how did you handle them? 
 
The main challenges were visibility and staffing. Brilliant design work from the PHS creative 
team made the pins highly attractive. Promotion from the marketing department throughout the 
show and on social media helped spread the word and build the excitement about the pins. We 
staffed the promotion through an active, dedicated volunteer base. 
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Captions 

 
The six pins that were designed for the “Get Pinned at the Flower Show” button campaign. 
 
Two Flower Show volunteers modeled and sold buttons at the Flower Show. 



 

 
 

 

 
 

 

 

 

 

 


