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“Only in Conway do we take an unassuming animal like a toad and make it a celebrated icon. For over 36 
years our community has raced toads, eaten crazy food, and dodged bad weather.  Through it all, we have 
raised over $1.7 million for scholarships, educational initiatives, and downtown improvements.” 
–Brad Lacy, president and CEO, Conway Area Chamber of Commerce 
 
Since 1982, the Toad Suck Daze festival has been a springtime tradition in the Conway, Arkansas, area. It be-
gan on the banks of the Arkansas River in a nearby township named “Toad Suck” before moving to its current 
location in downtown Conway 25 years ago. 
 
Each year during the first weekend in May, approximately 100,000 people gather in the streets of downtown 
Conway for Toad Suck Daze. The free-admission, family festival has something for all ages: local and national 
musical entertainment, re-
tail vendors and arts and 
crafts booths, carnival rides, 
children’s activities, and of 
course, the World Champi-
onship Toad Races starring 
our amphibious friends. 
Several festival-sanctioned 
events sponsored by local 
nonprofit organizations take 
place throughout the week-
end as well, including a 
10K/5K race and the Tour de 
Toad bicycle race. 
 
Perhaps what is most significant about the weirdly named festival is its commitment to education. In 1985, 
Toad Suck Daze awarded its first college scholarship. Since then, the festival has contributed more than $1.7 
million to scholarships, scholarship endowments, preschool funding, and more recently special education 
projects by area nonprofits.  In addition, since 2011 Toad Suck Daze has contributed $96,000 to support pro-
jects in downtown Conway. The 2017 festival contributed a total of $95,600 to the following education initia-
tives and community improvement efforts: 
 
• $23,600 to nine students attending the University of Central Arkansas, Central Baptist College, Hendrix 

College, and University of Arkansas Community College at Morrilton; 
• $35,000 to Arkansas Preschool Plus to fund pre-K programing in Conway; 
• $20,000 to the Conway Downtown Partnership for beautification and improvements;  
• $3,500 to University of Arkansas Community College at Morrilton for skill trade scholarships to Conway 

students;  
• $4,000 to Arkansas Shakespeare Theatre to bring performances to Conway and Morrilton Public Schools;  
• $1,500 to Conway Symphony Orchestra to expand their symphony in school program;  
• $1,500 each to Blackbird Academy of Arts and Red Curtain Theatre for funding of education initiatives; 

and  
• $5,000 to Reynolds Performance Hall for their Main Stage Education series.   



 
  
 
 
 
 

From vendor space to the Toadal Kidz Zone, there are sponsorships sure to suit any V.I.T. (Very Important 

Toad). Sponsorship investments range from $2,500 to $30,000 with general visibility to very niche product 

placement.   

Shortly after the festival,  

sponsorship opportunities are 

reviewed by the Conway Area 

Chamber of Commerce staff to 

determine changes to existing 

sponsorships including pricing 

and benefits, as well as  

to determine new sponsorship  

opportunities.  The sponsorship 

blueprint is a document that  

includes all sponsorship  

opportunities available, and is 

available in September for the 

May festival.  At that time, the 

sales team actively begins 

meeting with new and existing sponsors.   The sales team is also able to tailor sponsorships, for those  

businesses that want a more specialized agreement.  If this is done, the sales person will work with the  

director of Toad Suck Daze and events or other chamber staff to ensure all specialty arrangements can be 

met before and after presenting the opportunity to the sponsor.      

SPONSOR SPONSORSHIP INVESTMENT LONGEVITY 

Crain Buick GMC/Crain Kia Presenting $30,000 10+ years 

Cherokee Casino & Hotel Roland Concessions $20,000 2 years 

Conway Convention & Visitors Bureau Entertainment Presenting $10,000 5+ years 

Crafton Tull Main Stage $10,000 5+ years 

TriTechne Late Night Stage $10,000 New 

Walmart/Sam’s Club Toad Dome $10,000 2 years 

Conway Regional Health System Toadal Kids Zone $10,000 15+ years 

Caldwell Toyota Toadal Kids Zone $10,000 10+ years 

Baptist Health Medical Center Toad Suck TV $10,000 3 years 

Acxiom Corporation Entertainment Presenting $10,000 15+ years 

Centennial Bank Top Toad $10,000 4 years 

McDonald’s Main Stage $10,000 2 years 

Sponsors Signage at festival.  



SPONSOR SPONSORSHIP INVESTMENT LONGEVITY 

Arkansas Blue Cross Blue Shield AETN Character Meet & Greet $7,500 4 years 

Academy Sports & Outdoors Countdown to Toad Suck $7,500 New 

ARCare Festival $5,000 5 years 

Heart of Arkansas Travel Association Festival $5,000 3 years 

Summerwinds Resort Festival $5,000 3 years 

Wonder State Box/SMC Packaging Division Information Booth $5,000 2 years 

Delta Dental Team Toad Suck: Volunteers $5,000 8+ years 

Southwestern Energy Entertainment Presenting $10,000 8+ years 

Crain Certified Pre-owned Main Stage $10,000 (in kind) 10+ years 

International Paper Toad Toter $7,500 (in kind) 15+ years 

Conway Corporation Top Toad $7,500 (in-kind) 15+ years 

Arkansas Democrat Gazette/River Valley & 

Ozark Edition 

Top Toad $7,500 (in-kind) 10+ years 

Pro Auto Toad Suck Daze Mascot $5,000 New 

Pediatrics Plus Toad Toter $5,000 2 years 

Bruno’s Powersports Toad Suck TV $5,000 New 

Virco Festival $5,000 (in-kind) 8+ years 

DeBoard Electronics/C2 Powersports Festival $5,000 (in-kind) 3 years 

MEMS Festival $5,000 (in-kind) 10+ years 

Green Bay Packaging Workforce Scholarship $4,000 New 

American Safeguard Insurance Friend of the Festival $2,500 New 

LeafFilter North, LLC Friend of the Festival $2,500 New 

Biotest Pharmaceuticals Friend of the Festival $2,500 2 years 

Metova Friend of the Festival $2,500 3 years 

Sherwood Urgent Care Friend of the Festival $2,500 5 years 

SHARE (State Health Alliance for Records Friend of the Festival $2,500 New 

Choctaw Casino Friend of the Festival $2,500 New 

Union Pacific Friend of the Festival $2,500 New 

MedExpress Friend of the Festival $2,500 2 years 

Seal Smart Friend of the Festival $2,500 New 

Nabco Toad Round-up $2,500 New 

Kroger Friend of the Festival $2,500 3 years 

Malvern National Bank Friend of the Festival $2,500 (in-kind) 2 years 

Eric Rob & Isaac Friend of the Festival $2,500 (in-kind) New 

Aaron’s Leasing Negotiated $1,500 2 years 

Coca-Cola Comany Negotiated $1,500 15+ years 

CenterPoint Energy Negotiated $1,500 10+ years 



Depending on the sponsorship, benefits can range from a 
logo on signage to naming rights.  All benefits for prepared 
sponsorships are spelled out in the sponsorship blueprint, 
which is included in the supporting materials.   

 

Sponsors of Toad Suck Daze range from small retail and  

service businesses to large nationwide companies.  Many 

sponsors have a presence in central Arkansas and want to 

take advantage of Toad Suck Daze’s large attendance.  Other 

businesses want to support the education component of 

Toad Suck Daze or just get involved in the community.   

Each member of the sales team is responsible for targeting 

and renewing prospective sponsors. They determine why a 

business wants to partner with Toad Suck Daze and the best 

way to make a connection between the two organizations.  

The salesperson will schedule individual meetings to review 

the Toad Suck Daze blueprint and/or discuss ideas that the 

company may have.  They are then responsible for  

confirming the commitment before handing the sponsorship 

over to the director of Toad Suck Daze and events for  

implementation.   

 

Once the sponsor has committed, the chief  

revenue officer will update a sponsor fulfillment 

document that is shared with the director of Toad 

Suck Daze and events. Any special notes are  

included in the fulfillment document.  If the  

sponsorship is a negotiated sponsorship, the sales 

person will give the director of Toad Suck Daze 

and events a separate document outlining  

benefits of the sponsorship.  The director of Toad 

Suck Daze and events will contact sponsor with a 

detailed listing of sponsor benefits and an invoice 

at least two months prior to the festival. Working 

with the other chamber of commerce staff it is up 

to the director of Toad Suck Daze and events to 

fulfill all requirements of the sponsorship.  

 

Sponsors Signage at festival.  

Festival Sponsor Ronald McDonald racing a toad.    



Since 2014 sponsorship for Toad Suck Daze has 
increased each year and the festival has not only 
met, but exceeded budget each year.  From 2016 
to 2017 there was a 79% renewal rate among 
sponsors, with 9 sponsors not returning.  Howev-
er, 20 new sponsors were added in 2017 for a total 
of 53 sponsors.   
   

Year Total Cash Total Trade   
2017 $262,500 $57,800  
2016 $213,500 $65,000  
2015 $178,088 $55,000  
2014 $164,200 $42,000 
   

 
 

  
Each year sponsorship determines whether Toad Suck Daze will meet, exceed, or fall short of budget.  We 

recognize that sponsorship is our number one revenue item.  In 2017, several new sponsorships were added 

both to the blueprint and as negotiated sponsorships.  These included: a TV Sponsorship (2 new sponsors to 

pay for cost of Large LED Screens at the festival), a strolling entertainment sponsor, and countdown to Toad 

Suck Daze sponsorship.  We are also currently working on a digital sponsor fulfillment piece that each spon-

sor will receive that includes both information on the festival and specific ROI figures.  This is something that 

we haven’t done before this year.   

Sponsors Signage at festival.  

Display of festival t-shirts and survival kit items at Academy Sports.  Sponsor logos on the new jumbo LED screens at the Festival.   



 

Toad Suck Daze Sponsorship Blueprint  

Examples of Sponsor Social Media Recognition  

Examples of Sponsor Signage 
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EDUCATION

TOAD SUCK

36th Annual Festival • May 5-7, 2017

The Four R’s: Reading, Writing, Arithmetic, Ribbit.

From corporate sponsorships to corn dogs, the money you spend at 
Toad Suck Daze supports education in Conway and Faulkner County.

Toad Suck Daze awarded its first scholarship in 1985. Since then,
311 scholarships have been awarded in Faulkner County.

The festival’s mission to support education has expanded to include 
scholarship endowments as well as pre-K education through 
Arkansas Preschool Plus. To date, Toad Suck Daze has contributed 
more than $1.63 million to education initiatives in Faulkner County.

Think about that as you enjoy your favorite food-on-a-stick. 
You’re doing it for the kids. 

EXPOSURE
Hop on the #ToadSuck bandwagon.

Each year, we look for new and di�erent ways to 
promote Toad Suck Daze. As a sponsor, you will 
benefit from the advertising, marketing, and public 
relations e�orts used to promote the largest, 
free-admission, family festival in the state. These include print, broadcast, 
and online advertising leading up the festival; extensive news coverage during 
festival weekend; signage on festival grounds; and visibility on ToadSuck.org 
and social media.

ECONOMIC
IMPACT
Giving back to the community.

1985
FIRST SCHOLARSHIP 
AWARDED

$70,000 DONATED TO 
DOWNTOWN CONWAY

$26,000 DONATED TO

CONWAY PARKS & RECREATION 
DEPARTMENT

$30,000

311
FAULKNER COUNTY 
SCHOLARSHIP RECIPIENTS

$1.63
MILLION

CONTRIBUTED 
TO EDUCATION
INITIATIVES IN 
FAULKNER 
COUNTY

RECEIVED BY 
CONWAY’S THREE 
INSTITUTIONS FOR 
VARIOUS PROECTS

TIDBITS
FIRST WEEKEND IN MAY • DOWNTOWN CONWAY • FREE ADMISSION • FAMILY FESTIVAL

Volunteers
Give your employees the opportunity to earn Toad Suck Daze perks and 
volunteer hours. We are always looking for volunteers to help
with the festival.

Sponsorship has other perks, too. 
We distribute more than 250 passes to our V.I.T. (Very Important Toad) sponsors.

In 2016, the festival had 42 sponsors, all of which were granted access to our 
V.I.T. area and other privileges. 

AWARDS
Toadally awesome.

Toad Suck Daze has won 
numerous Pinnacle Awards 
from the International 
Festivals and Events 
Association (IFEA). Here
are a few of the most
recent accolades:

In addition to its support of education,
Toad Suck Daze gives back to the 
community in other ways:

From 2011-2016, Toad Suck Daze
invested $70,000 in downtown
Conway. These funds support 
beautification e�orts in downtown,
including flowering hanging baskets.

Toads like water. Entertainers and 
performers – not so much. Toad Suck
Daze donated $26,000 to the Conway 
Parks and Recreation Department for
a new band shell that covers the stage
at Simon Park.  

Conway’s three higher education 
institutions each received a $10,000 
donation from Toad Suck Daze
for various projects, including Central 
Baptist College’s bell tower, Hendrix 
College’s Wellness and Athletics Center, 
and the archives at the University of 
Central Arkansas.

BEST CHILDREN’S 
PROGRAMMING

GOLD
2011, 2014

2016

BEST FOOD &
BEVERAGE PROGRAM

BEST VOLUNTEER
PROGRAM

GOLD
2016

BEST TARGETED SPONSOR 
SOLICITATION PROPOSAL

SILVER
2016

SILVER
2016

14,200+
FACEBOOK LIKES

2,000+
FOLLOWERS

900+
FOLLOWERS

FOR MORE INFORMATION, CONTACT:
Mary Margaret Satterfield, Director of Toad Suck Daze & Events
501.932.5412  |  Mary@ConwayArkansas.org  |  ToadSuck.org 100,000+

FESTIVALGOERS

“Toad Suck Daze is the largest community 
engagement event in Conway. It is a 
long-standing tradition in the community that 
reaches all audiences from grade school 
children through adults. Proceeds from Toad 
Suck Daze have raised more than $1.5 million 
for local student scholarships and other 
educational initiatives. Walmart has participat-
ed in the festival for 20 years, and we currently 
are the main sponsor of the official World 
Championship Toad Races. The exposure and 
ability to give back directly to the community is 
a tradition that is valued and recognized.”

– Ryan Peters
 Walmart

“Toad Suck Daze is such a successful, 
reoccurring event that allows us to get our 
name out to the community before arriving 
on-site at the festival. Once on-site, our 
expectations were met and then some. We had 
such a great time and were able to interact 
with potential guests. We have seen multiple 
rooms booked based on giveaways from the 
weekend of the festival.”

– Brianna Bailey
 Marketing Coordinator
 Cherokee Casino and Hotel Roland
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Presenting Top Toad Festival Friend of the 
Festival

Sponsor name associated with festival name •
Sponsor appears in any print, radio, and 
television advertisement of festival •
Included in some festival promotion • • •
Logo included on festival signage • • • •
Business-specific sponsor mentions on 
Toad Suck Daze social media accounts 
leading up to or during the festival

• • •
Logo with hot link featured on Toad 
Suck Daze website • • • •
Opportunity to meet headline entertainment 
when possible • • •
Participation in press event •
First right of renewal in 2018 • •
Passes to VIT Party 15 8 6 4

Investment $30,000 $7,500 $5,000 $2,500

No. Sold/Total No. Available 0/2 0/5 0/5 0/10

OVERALL SPONSORSHIP LEVELS & BENEFITS

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL



ToadSuck.org  |  4  

Oak Street 
Galleria

Concessions 
Sweepstakes Midway Information 

Booth

Name/logo exclusively assigned to specific festival area • • • •
Logo displayed prominently in specific festival area • • • •
Included in some festival promotion • • • •
Business-specific mentions on Toad Suck Daze 
social media accounts leading up to and during 
festival weekend

• • • •
Logo included on festival signage • • • •
Logo with hot link featured on Toad Suck Daze website • • • •
Booth, display area, or participation rights in 
festival area that is agreed upon between sponsor 
and Chamber

• • • •
Logo on concession vendor receipts given 
to festival attendees •
Logo on signage at each concession vendor booth •
Opportunity to meet headline entertainment 
when possible • • • •* 

(if exclusive sponsor)

First right of renewal in 2018 • • • •* 
(if exclusive sponsor)

Passes to VIT Party 10 15 8 4

Investment $10,000 $20,000 $7,500 $3,500*

No. Sold/Total No. Available 0/1 0/1 0/1 0/2

TARGETED SPONSORSHIP LEVELS & BENEFITS

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL

*$5,000 for exclusive sponsorship
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VIT Volunteer Committee

Name/Logo exclusively assigned to specific festival area • •
Logo displayed prominently in specific festival area • • •
Included in some festival promotion • • •
Name associated exclusively with volunteer program •
Logo included on Toad Suck Daze volunteer T-shirts •
Logo included on Toad Suck Daze committee T-shirts •
Ability to place information/coupon in each committee member’s 
“Things to Know” package •
Business-specific mentions on Toad Suck Daze social media accounts 
leading up to and during festival weekend • • •
Logo included on festival signage • • •
Logo with hot link featured on Toad Suck Daze website • • •
Booth, display area, or participation rights in festival area that is 
agreed upon between sponsor and Chamber • • •
Opportunity to address V.I.T. audience druing event •
Opportunity to meet headline entertainment when possible • • •
First right of renewal in 2018 • • •
Passes to VIT Party 10 6 6

Investment $5,000** $5,000 $5,000

No. Sold/Total No. Available 0/2 0/1 0/1

TARGETED SPONSORSHIP LEVELS & BENEFITS, CONTINUED

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL

** $7,500 for exclusive sponsorship
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Drink Cup Sponsor TV Sponsor

Name/logo displayed on jumbo TV screen used at festival 
for announcements and entertainment •
Ability to run commercial from jumbo TV screen during festival •
Name/logo displayed prominently on festival 
cup sold at drink locations in festival commerative •
Included in some festival promotion • •
Business-specific mentions on Toad Suck Daze social 
media accounts leading up to and during festival • •
Logo included on festival signage • •
Logo with hot link featured on Toad Suck Daze website • •
Booth, display area, or participation rights in festival area 
that is agreed upon between sponsor and Chamber • •
Opportunity to meet headline entertainment when possible • •
First right of renewal in 2018 • •
Passes to VIT Party 6 10

Investment $7,500 $10,000*

No. Sold/Total No. Available 0/1 0/2

TARGETED SPONSORSHIP LEVELS & BENEFITS, CONTINUED

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL

* Exclusive Sponsor for $18,000
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Main Stage 
Sponsor

Entertainment 
Presenting 

Sponsor

Late Night 
Stage 

Sponsor

Strolling 
Entertainment 

Sponsor

Exclusive naming rights to Main Stage •
Logo displayed in central location on Main Stage •
Naming rights to second stage location •
Logo displayed at second stage venue •
Logo included in entertainment 
specific promotion • • •
Included in some festival promotion •
Logos included on festival signage • • • •
Business-specific mentions on Toad Suck Daze 
social media accounts leading up to and during 
festival weekend

• • • •
Logo with hot link featured on Toad 
Suck Daze website • • • •
Audio recognition from stage during festival • • •
Booth, display area, or participation rights in 
festival area that is agreed upon between sponsor 
and Chamber

• • • •
Sign with logo carried by performers 
during festival •
Opportunity to meet headline entertainment 
when possible • • • •
First right of renewal in 2018 • • •
Passes to VIT Party 10 10 10 6

Investment $10,000 * $10,000 $10,000 $5,000

No. Sold/Total No. Available 0/2 0/4 0/1 0/1

ENTERTAINMENT
SPONSORSHIP LEVELS & BENEFITS

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL

* Exclusive for $17,500
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Toad 
Dome

Toadal 
Kids 
Zone

Toad 
Suck Daze 

Mascot

 Toad 
Toater

 Toad 
Round-Up

 Character 
Meet & 
Greet

Name/logo exclusively assigned to specifc 
festival area/event • • • •
Logo displayed prominently in specific festival area • •
Logo displayed at festival event • •
Name/logo included in some festival promotion • • • • • •
Opportunity to host mascot at place of business •
Logo included on clothing mascot will wear 
during festival •
Logo displayed on approximately 11,000 Toad 
Toters distributed to elementary students 
throughout Faulkner County

•
Input into design of Toad Toter •
Business-specific mentions on Toad Suck Daze 
social media accounts leading up to and during 
festival weekend

• • • • • •
Logos included on festival signage • • • • • •
Logo with hot link featured on Toad 
Suck Daze website • • • • • •
Booth, display area, or participation rights 
in festival area that is agreed upon between 
sponsor and Chamber

• • • • • •
Name included in Facebook event description 
for event • •
Opportunity to meet headline entertainment 
when possible • • • • •
First right of renewal in 2018 • • •
Passes to VIT Party 10 10 6 6 4 8

Investment $10,000 $10,000* $5,000 $5,000 $2,500 $7,500

No. Sold/Total No. Available 0/1 0/2 0/1 0/2 0/1 0/1

CHILDREN’S AREA
SPONSORSHIP LEVELS & BENEFITS

35TH ANNUAL 
TOAD SUCK DAZE FESTIVAL

* Exclusive for $18,000



900 Oak Street | Conway, AR 72032 | 501.327.7888

ConwayArkansas.org

for your investment!
Thank You
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