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Overview Information

A| Introduction and

           

background of main event.

Cultural Festivals produces the annual Saint Louis 
Art Fair (SLAF), a free, three-day celebration of 
the arts and the community that surrounds it. 
Altering the urban landscape into a festive art-filled 
environment, downtown Clayton, MO becomes a 
lively showcase of art, music and food. The most 
defining aspect of the fair is its juried exhibition 
of fine art and fine craft providing patrons the 
opportunity to view, purchase, and engage with 
the artists. In addition to the visual arts, the Fair 
includes musical performances, street performers, 
hands-on activities for children and delectable 
food from some of St. Louis’ top restaurants. The 
Art Fair hosts 130,000 people during the three-day 
event.  The Art Fair is an irreplaceable asset to St. 
Louis and its cultural landscape by incorporating art 
into the area, partnering with local organizations to 
promote the city itself, and providing an event that 
is free and open to the public.   

B| Name of Opportunity & Sponsor

In 2016, SLAF partnered with HEC-TV to create a 
new sponsorship program called “Meet the Artists”.

C| Description and purpose of New   
          Sponsorship Opportunity

Prior to the 2016 festival, HEC-TV conducted 
interviews with over half of the artists to create 
three minute vignettes about the exhibiting artists.   
Artists were asked to about their inspiration, 
technique and process.  These sneak peak videos 
were posted on the Saint Louis Art Fair’s app and 
social media outlets for visitors to view prior to the 
festival.  Additionally, 
HEC-TV set up touch screen kiosks at the Fair so 
that visitors could view the vignettes and gain 
a better understanding and appreciation of an 
artist’s work.  This also helped visitors to feel more 
comfortable in approaching that artist’s booth.

D| Description of the targeted sponsor  
          for the opportunity and why the 
          sponsor was targeted

HEC-TV was a perfect sponsor for the Saint Louis Art Fair 
with a mission statement that reads, “to strengthen and 
promote the education, arts, and cultural communities 
in the St. Louis Metropolitan area.” Besides HEC-TV’s 
obvious support of art, they worked to educate as well 
as promote inclusion for the greater Saint Louis area.  
These vignettes not only educated the viewers about art 
but also helped promote the Art Fair.

E| Explain the synergy between the  
          event and sponsor

HEC-TV worked closely with the SLAF staff and 
maintained a very positive relationship. They exhibited 
their passion for the Art Fair, and dedication to 
promoting art and education, through the genuine 
care they took in capturing the individuality of each 
artist. The staff members of HEC-TV formed extensive 
relationships with each artist through their initiative to 
track down and travel to other art fairs to obtain 
live interviews.

F| Overall effectiveness/success
          of the sponsorship

The “Meet the Artist” segment was a hit among the 
visitors and the artists with positive feedback from both.  
In fact, the segment was so successful that we have 
already ensured that HEC-TV will be back for the 2017 
Art Fair to do the segment again.

Facebook Meet the Artists Reaches 
& Engagements: 10,329
Total Views “Meet the Artists”: 9,009
Total Watch Time “Meet the Artists”: 12,295 minutes



Supporting Question: 
What challenges/obstacles did you forsee/
encounter in creating the program, and 
how did you handle them?

The “Meet the Artist” segment was completely new in 
2016. One detail that SLAF had to ensure was that every 
single artist had equal opportunity to be interviewed 
and create a video with HEC-TV. We put all of our 
trust in HEC-TV, leaving them with the responsibility 
of contacting and interviewing each artist.  This was 
something that was difficult to regulate but, in the end, 
they produced detailed interviews and story segments 
for every artist that wished to do so.  HEC-TV was very 
accommodating knowing many of the artists were on 
the road doing shows for the summer and traveled to 
neighboring festivals to capture as many live interviews 
as possible. 

Supporting Materials: 
HEC-TV Saint Louis Art Fair Promo Video 
(See on flashdrive)

Meet the Artist: Pulled from a page out of our program 
guide, Meet the Artist was part of our sponsorship with 
HEC-TV.



-
ner with the Saint Louis Art Fair and be the Exclusive 
Media Sponsor of “Meet the Artists,” a new and original 
series to increase your understanding of the 2016 Saint 
Louis Art Fair artists and appreciation for their work.

broadcast online mobile tablet print

HEC-TV is Saint Louis’ leading producer of educational, arts, and cultural programming.
Watch on Charter channel 989, AT&T U-verse channel 99, and anytime on www.hectv.org.

Meet the
Artists

By: Christina Chastain

T
The Saint Louis Art Fair and the Higher Education Channel 
(HEC-TV) are excited to be partnering on a new venture we’re 
calling “Meet The Artists.”

The “Meet the Artists” project is a piece of art all on its own. 

at the Saint Louis Art Fair this weekend, and gives you their story, their 
process, and details about the artists and their work that you can’t get 
anywhere else.

screen kiosks in the HEC-TV booth (located at the corner of Meramec 
and Forsyth), on the HEC-TV mobile friendly website, and on the Saint 
Louis Art Fair app.

We believe “Meet the Artists” will generate enthusiasm, educate, and 

support one another!

Have you bought a piece of art at the Fair and want to let your friends 
and family know your new and exciting purchase? Share the “Meet the 

Did you see a piece of art that interests you but want to think about? Save 

Didn’t have a chance to talk to the artist personally? Are you curious about 
who they are and why they do what they do? The “Meet the Artists” project 
is making this possible!

ART AND COMMUNITY

Research shows that art impacts the individual and community in a multitude of 
-

community; art increases tourism, fosters a “creative milieu” spurring economic growth 
in creative industries, builds community identity, and pride leading to positive community 
norms, such as diversity, tolerance, and free expression. It has also proven to reduce neigh-
borhood crime and delinquency. For these reasons and so many more, thank you for supporting 
the arts and the Saint Louis Art Fair, and thank you for checking out “Meet the Artists,” a project 
of the Art Fair and HEC-TV St. Louis’ leading producer of educational, arts, and cultural television.


