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Introduction & description of main event 

The TD Saturday Market marks its 15th season providing farm-fresh produce, baked 

goods, meats, cheeses, seafood and other specialty food to Main Street in downtown Greenville 

each week. Since moving to Main Street in 2007, the TD Saturday Market has grown from a 

small-scale event to one of the largest attended weekly series for the City of Greenville with 

3,000-4,000 visitors each week. This year’s market features 75 vendors ranging from farmers, to 

crafters, to processors. Along with providing fresh produce each week, the market features the 

Spuds & Sprouts program. This free program offers weekly programming that educates children 

about some of the fresh fruits and vegetables available at the market. In addition, market 

shoppers can enjoy a variety of free interactive activities, including live acoustic music and 

culinary demonstrations by local chefs and farmers. 

 

Name of Sponsor 

TD Bank 

 
Description of sponsor 

TD Bank, America’s Most Convenient Bank, is one of the 10 largest banks in the U.S., 

providing nearly 8 million customers with a full range of retail, small business and commercial 

banking products and services at more than 1,300 convenient locations throught the Northeast, 

Mid-Atlantic, Metro D.C., the Carolinas and Florida. In addition, TD Bank and its subsidiaries 

offer customized private banking and wealth management services through TD Wealth®, and 

vehicle financing and dealer commercial services through TD Auto Finance. TD Bank is 

headquartered in Cherry Hill, N.J. TD Bank is a member of TD Bank Group and a subsidiary of 

the Toronto-Dominion Bank of Toronto, Canada, a top 10 financial services company in North 



America. The Toronto-Dominion Bank trades on the New York and Toronto stock exchanges 

under the ticker symbol “TD.” 

Level of sponsorship (cash/in-kind) 

TD Bank is the Title Sponsor of the TD Saturday Market and all sponsorship funds are in cash. 

 

Details of benefit package 

Please see the attached Sponsorship Benefits Package for Title Sponsorship details. 

 

Length of sponsorship/ partnership 

TD Bank has been a partner with the TD Saturday Market since 2003. At that time, they 

were called Carolina First. In 2010, Carolina First Bank merged with TD Bank. 

 

Quantity and quality of support to event by sponsor 

TD Bank has been an outstanding sponsor to work with. Every year they are ready with 

their sponsorship check before we even draw the contracts up. They enjoy being a part of the 

market and they come to the table every year with new ideas on how to enhance the market and 

engage our audience. They truly understand how special this event is to the City and to the 

people who participate in it. They are always looking out for, not only our patrons, but also the 

local farmers and businesses who help to make this market possible.  

 

Goals and success of relationships for both event and sponsor 

We can definitely attribute a lot of the success of the market to TD Bank. They started 

out as a sponsor the very first year that the market started. Back then, we were a small market 

(10 – 12 vendors) and we were located on one of the side streets in Greenville. For the first few 



years, we were struggling to keep the market going. TD Bank stayed with us as a sponsor 

through these slow years and we honestly would not have been able to keep the market going 

without their support. Now we are located on Main Street in downtown Greenville and we have 

over 75 vendors each Saturday. 

 

How the sponsor stands out over all other sponsors 

TD Bank has been such a joy to work with. They always think of new ways to reach out 

to the community and to support our local farmers. A few years ago, they created the TD Bank 

Buck program. In the first few years of this program, TD Bank gave $1,000 to two different food 

banks and rescue missions in the area (The Family Effect and Greenville Rescue Mission). The 

point of this program was to help bring nutritional and local food to families in need. The chefs 

at the food banks would make their menu for the week, and then they would come to the market 

to buy all of their food items. It was a great way to support our local farmers and to help provide 

healthy alternatives for the families at these shelters.  

In the past few years, the TD Bank Buck program has focused on some of our local 

farmers. TD Bank has paid the market vendor fees for six of our farmers over the past two 

seasons. This gives the farmers the chance to use the money that they would have spent on 

market fees on something useful for the farm. One of the farmers has used the money that he 

saved to purchase materials for an educational program that he is starting on the farm. He wants 

to share his knowledge and teach kids about where their food comes from and why it is so 

important to buy local. To date, they have scheduled multiple field trips with schools in the local 

area. Another farmer is using the money to purchase more hydroponic equipment for his 



business. His goal is to offer nutritional food that is sustainable and has a small environmental 

impact. 

On top of the TD Bank Buck program, TD Bank has also collaborated with a program 

called “Choosy Kids.” This program focuses on teaching kids about where their food comes 

from and why it is important to make healthy choices when picking out their food. The kids learn 

about farming and agriculture and they learn how to cook healthy recipes. TD Bank partnered 

with this program to help include the TD Saturday Market. The kids came to the market and 

participated in a scavenger hunt with some of our vendors. They then turned in their scavenger 

hunt at the TD Bank tent and they were given a bag full of fruits and vegetables from these 

farmers. They were also given a recipe card with an easy and healthy recipe that they could make 

with their family at home. We had over 30 families participate in the program and it was huge 

hit! We are already in the works to plan another Choosy Kids event for this season. 

 

Activation of Sponsorship by Sponsor 

TD Bank loves to be at the market in one way or another. Sometimes it is something big 

like the Choosy Kids program that they participate in with scavenger hunts and food giveaways. 

Other times they have their tent at the market with games that the kids can play and different 

prizes. They also make sure to come out to our food truck rallies and hand out napkins and hand 

sanitizer to people. They are never afraid to get out there and have fun with our visitors. They 

always make sure to come to any of our news conferences or other pop-up events that the market 

may hold.  

 

 



DOWNTOWN EVENT SERIES
SPONSORSHIPS
2017



Page 2  Downtown Event Series

The Downtown Event Series

The City of Greenville is proud to present the Downtown 
Event Series—a unique collection of signature 
events that celebrate the vibrancy of life found within 
Greenville. Each of these events offer guests the 
opportunity to enjoy entertainment and the company of 
friends while making new memories amid Greenville’s 
award-winning Main Street.

Sponsorship with the City of Greenville is a unique 
partnership opportunity for area businesses and 
corporations. We strive to maximize exposure, match 
you with your target audience and work closely with 
you to create a program that is tailored to best fit your 
specific needs.

The Downtown Event Series affords the chance to engage 
new and existing clients, expand brand reach and/or 
introduce a new product or service. Additionally, these 
events are vital to business and economic development 
in Greenville and serve as a valuable networking tool to 
many patrons.

Current Partnership Opportunities

There are many ways to partner with the City of 
Greenville through sponsorship opportunities with the 
Downtown Event Series. Each level of sponsorship will 
deliver consistent turnkey solutions targeted toward 
meeting the needs and goals of our partners. Each 
sponsor will be able to customize their marketing 
experience while taking full advantage of opportunities 
provided and structured by our experienced and 
dedicated event staff.

Brand Identity & Event Exposure

The City of Greenville is committed to providing an 
environment where sponsors can engage at the highest 
possible level with prospective and current clients 
in a safe, hospitable and professionally managed 
environment. 

Each event will deliver numerous points of activation 
for partners that will include personal interaction with 
event guest, brand and marketing opportunities, as 
well as hospitality benefits for use by sponsors. As 
a comprehensive effort targeted to maximize event 
participation, sponsor-value and brand reach, event 
partners will be fully integrated into the event platform in 
multiple areas and marketing elements. 

• One-to-one marketing — Interact directly with   
thousands of customers and prospects

• Brand awareness — Increase your product’s 
visibility both onsite and through ads with our 
media partners

• Sampling — Provide direct product interaction and 
education to a targeted group of consumers 

• Promotional offers — Distribute coupons, create 
sweepstakes or contests, etc. to maximize your 
return

• Retail traffic — Build promotions that increase store 
traffic

• Database building — Integrate promotional 
elements that provide demographic and buying 
behavior information

• Goodwill — Enhance your perception in the 
community by partnering with the City of Greenville

• Employee relations — Involve employees in event 
activities to build enthusiasm, teamwork, and loyalty

• Sophisticated Promotional Campaigns — Work 
with the City’s dynamic, experienced marketing 
department to develop fun and creative 
promotional campaigns aligned with specific events
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Saturdays, May 6 - October 28, 2017
8:00 a.m. - 12:00 p.m.
Main Street at McBee Avenue 
 
Overview
The Saturday Market features the finest in locally grown
fresh produce, gourmet foods and colorful flowers
curbside on Main Street. The market is a free event open
Saturdays, May through October from 8:00 a.m. to
12:00 p.m.

Throughout the season, the market features live music
and interactive events that appeal to a wide variety
of customer interests. Market events include chef’s
demonstrations, educational pieces including gardening
and craft tips and healthy lifestyle tips for the 
entire family.

Audience Age 
15 to 65+

Audience
Approximately 50,000+ annually

Attractions
It’s More than Just A Market Activities
Area, Penske Touch-A-Truck (June 3), Autumn Harvest
(October 28)

Sample of Market Vendors
(Over 75 total vendors in 2016)
Iszy’s Heirlooms (fresh produce), Spurgeon Farms (fresh
produce), The Happy Berry (assorted berries), Earth
Blooms (fresh cut flowers), Sea Eagle Market (fresh 
seafood), Great Harvest Bread Co. (fresh bread and 
pastries) and much more.

SATURDAY MARKET
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The Saturday Market has availability
for one Title Sponsor – SOLD
$20,000

This level of partnership will provide a unique iconic
association in both name and activation. As Title
Sponsor, one (1) company will have the opportunity to
transform the event into their own vehicle of opportunity
and exposure. This sponsorship is category exclusive
and will benefit your company with exposure prior to
and over the course of the event season.

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Title Sponsor Benefits
• Company name and brand identity integrated into 

all areas of event, including event logo   
 Example—ABC Company Saturday Market 

• A dedicated 10 x 10 tent area for promotional/
display use/sales to showcase your company’s 
products/services (displays, product sampling, 
coupons, enter-to-win contest to increase mailing/
email lists, etc.- products and/or food cannot be 
sold) 

• Brand/logo inclusion on the event promotional 
posters, brochures and fliers distributed throughout 
downtown Greenville and the surrounding area 

• Promotional inclusion in all media trade promotions 

• Brand/logo inclusion on event pole banners 
displayed on event site throughout the year 

• Company logo and name acknowledgement in 
the City’s Main Street Rundown video eNewsletter 
(5000+ subscribers) 

• Link from Saturday Market website to company 
website 

• Company links and frequent mentions on the event 
social network sites (Facebook/Twitter/Instagram) 

• Name recognition in event press releases 

• Opportunity to speak at pre-event news conference 
and market vendor luncheon

TITLE SPONSOR




