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A:  About the They’re Off! Luncheon

The inaugural They’re Off Luncheon began in 1957 with a 
gathering of about 200 people. Over the years, attendance has 
grown to a sold out crowd of nearly 2,000 guests and is 
considered to be the kick-off to Thunder Over Louisville and 
the Kentucky Derby Festival season.

Each year a national keynote speaker welcomes our 2,000 
guests and reminds us that we have the greatest two weeks of 
the year ahead of us. In recent years, a local media
personality has served as Master of Ceremonies, further 
increasing the awareness of the event as well as the exposure 
of the sponsors.

The They’re Off! Luncheon is particularly popular among
corporate, civic and governmental leaders as a means of
entertaining guests 

Local, state and federal elected officials , such as Governor 

Bevin and Mayor Fischer spoke at the Luncheon to take part in 

what has become THE event to put the Kentucky Derby Festival 

into motion.

Guest speakers such as  Bob Costas, Magic Johnson, Erin 
Andrews, Kirk Herbstreit, Terry Bradshaw and Jay Bilas have an 
integral piece the event over the years.  

The 2017 They’re Off Luncheon took take place Friday,
April 21st at 11:30 AM in the Galt House Grand Ballroom.
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Active Heroes

B:  Name of Sponsor



C. Introduction and effectiveness of Sponsor follow up report

The 2017 Kentucky Derby Festival follow-up 

book is a detailed presentation provided to a 

sponsor to ensure that the Kentucky Derby 

Festival accomplished the sponsors goals.  It  

highlights the sponsorship by providing 

tangible examples of how goals were met, 

utilizing marketing materials, media coverage 

and digital exposure as well as hard copies of 

promotional materials.  It also includes photos 

of events, details of the activation plan as well as  

display space and benefits package they may 

have received. 

The Kentucky Derby Festival has an annual 

sponsorship retention rate of 84% which is often 

credited to the extensive follow up process put 

together for clients

The 2017 Kentucky Derby Festival’s Active 

Heroes follow up report was prepared in a 

PowerPoint format.  The report was presented 

both on a screen and provide a printed copy in 

a binder with marketing materials. In addition 

the report was emailed to the client following 

the meeting. 

The follow up report also allows dialog 

between the Kentucky Derby Festival and 

Active Heroes to discuss the highs and lows of 

the sponsorship and helps to have better 

communication to better customize the 

proposal in an effort to secure annual and 

multi year commitments.  

Active Heroes is a not for profit and this 

follow-up process was extremely important 

and was be presented to the Board as a report 

on their investment and to help secure 

marketing dollars for the 2018 Festival and 

beyond.

This follow up process is a vital part of the 

sponsorship and provided return on 

investment to the board as the Kentucky 

Derby Festival is their largest marketing 

spend annually.  



2: Supporting Materials: 

Actual Follow-Up Book



2017 They’re Off! Luncheon

Volunteer of the Year Sponsorship 

Follow-Up Report



Active Heroes Mission Statement

Active Heroes is an 501c3 Charity with the mission to 

support U.S. military service members, veterans and their 

families through physical, educational, and emotional 

programs providing coping skills in an effort to eliminate 

suicide Active Heroes vision is to eliminate 

military/veteran suicide.



About the They’re Off! Luncheon

The inaugural They’re Off Luncheon began in 1957 with a 
gathering of about 200 people. Over the years, attendance has 
grown to a sold out crowd of nearly 2,000 guests and is 
considered to be the kick-off to Thunder Over Louisville and 
the Kentucky Derby Festival season.

Each year a national keynote speaker welcomes our 2,000 
guests and reminds us that we have the greatest two weeks of 
the year ahead of us. In recent years, a local media
personality has served as Master of Ceremonies, further 
increasing the awareness of the event as well as the exposure 
of the sponsors.

The They’re Off! Luncheon is particularly popular among
corporate, civic and governmental leaders as a means of
entertaining guests 

Local, state and federal elected officials , such as Governor 

Bevin and Mayor Fischer spoke at the Luncheon to take part in 

what has become THE event to put the Kentucky Derby Festival 

into motion.

Guest speakers such as  Bob Costas, Magic Johnson, Erin 
Andrews, Kirk Herbstreit, Terry Bradshaw and Jay Bilas have an 
integral piece the event over the years.  

The 2017 They’re Off Luncheon took take place Friday,
April 21st at 11:30 AM in the Galt House Grand Ballroom.
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Call to the post serves as 

the Official opening of the 

They’re Off! Luncheon.

2017 Guest Speaker Seth Davis



Goals & Objectives

Active Heroes was clear in communicating their goals for their sponsorship investment.

• Get in front of as many business such as civic, government and local business at one time.

• Get in front of decision makers. 

• Bring awareness about Active Heroes with a unique opportunity to talk to the community leaders

• Provide opportunity to have booth space at multiple Festival events.

• Create a unique opportunity within the They’re Off! Luncheon for Active Heroes to own which ties 

into the charity’s need for volunteers.

• Provide opportunity to engage with veterans and active military locally and give back to them.

Recommendation:

The Kentucky Derby Festival was pleased to offer Active Heroes the opportunity to

secure a  Title Sponsorship of the Volunteer of the Year Award and a Contributing

sponsorship of the Kentucky Derby Festival They’re Off! Luncheon for 2017. 

The Derby Festival recognizes that due to the attendance profile this was a unique

opportunity for Active Heroes to network and recruit with not only the business

community at large but also some of our region’s highest profile executives.  



Event Sponsorship Summary

• Active Heroes received Title recognition as the Volunteer 

of the Year award sponsor of the They’re Off! Luncheon.

• Active Heroes, President, Troy Yocum was seated at the 

head table with guest such as Louisville Mayor Greg 

Fischer, Kentucky Governor Matt Bevin, and many more.

• Active Heroes had the opportunity to invite Veterans and 

Active Military to attend the luncheon.

• Active Heroes had the opportunity to provide an item in 

the promotional bag, which was given to each attendee.  

• Active Heroes received the opportunity to set up a 

promotional display in an area outside of the luncheon hall.

• Active Heroes received logo placement on the giant video 

screen throughout the event.

• Active Heroes was included in the Volunteer of the Year 

award video presentation

• Active Heroes had a 60 second commercial promoting 

Active Heroes which played during the They’re Off! 

Luncheon

• Active Heroes received 500 Corporate Pegasus Pins

• Active Heroes name appeared on two (2) 4’ x 12’ event 

banners displayed prominently in the Galt House East

Troy Yocum, President of Active 

Heroes and Governor Matt Bevin



Replace photo

Active Heroes was provided the opportunity to become the Title Sponsor of the 

Volunteer of the Year Award. The President of Active Heroes, Troy Yocum, 

presented the Volunteer of the Year Award to Mr. Bob Holt.  Volunteer of the 

Year is awarded every year at the They’re off luncheon to a person who has 

given many hours of service to the community or the Kentucky Derby Festival 

through volunteering.

The Active Heroes Volunteer of the Year Award Sponsorship Summary

Active Heroes was 

provided the opportunity 

to have their logo on the 

customized award



Governor of Kentucky, Matt Bevin, 

stopped and spoke in depth with Sgt 

Mendez and Captain Callison of the US 

Marines who were invited to the 

luncheon in honor of their service. 

Active Military and Veterans from different branches were invited to the They’re 

Off! Luncheon on behalf of Active Heroes' sponsorship

The President of Active Heroes, Troy 

Yocum and Retired General Mike McDuffie 

along with active military that were invited 

to the Luncheon due to the Active Heroes’ 

sponsorship. 



Active Military from the US Air Force, 

Navy and Marines  and military 

veterans were invited to the luncheon 

sponsored by Active Heroes. We were 

able to invite and have military 

members at tables with guests to 

promote and thank them for their 

service.



Retired General Mike McDuffie and 2017 

Kentucky Derby Festival Board Chair Lisa 

Stevenson thanking invited Military 

Service members for their service.



Active Heroes received the opportunity to 

play a 60 second commercial at the They’re off 

Luncheon to promote the charity and their 

services to over 1,500 corporate guests.

Active Heroes received logo placement on 

the giant video screen throughout the event.

Active Heroes was included in the Volunteer 

of the Year award video presentation

To view video 

https://vimeo.com/207492559

Video Highlights

Active Heros 2017 Corporate Follow-Up Book..ppt


Active Heroes Corporate Pegasus Pin

Active Heroes received 500 Corporate Pegasus Pins as part of the 

sponsorship to give away and sell to help raise money for their charity.



• Active Heroes had a offer inside the Marathon/mini 

Marathon Virtual Race Bag reaching over 15,000 

runners.

• Four (4) credentials for the VIP Reception immediately 

preceding the luncheon. 

• Eight (8) They’re Off! Luncheon tickets (1 table) 

• Four (4) Thunder VIP tickets and three (3) Thunder 

Parking Passes

• Four (4) Thunder Command Center Tour passes.

• Active Heroes received an advanced ticket order form 

that allowed for purchase of Derby Festival tickets prior 

to public sale

• Active Heroes employees were eligible to receive a 

twenty-percent (20%) discount on all official Derby 

Festival merchandise purchased through the Kentucky 

Derby Festival.

Active Heroes received the following additional benefits as 

part of their sponsorship:



• 10 x  10 booth space at They’re Off! 

Luncheon

• 10 x 20 booth space at Thunder Over 

Louisville

• 10 x 20 booth space at two day Race Expo

• 10 x10 booth space at a Fest-a-ville’s 

national country concert featuring Hunter 

Hayes

Display Opportunities Included the following:



2017 Virtual Race Bag

• The Active Heroes Virtual 

Race Bag offer had 131 

visitors with 143 views. 44 

actions were taken which is 

a 33.6% action rate with 42 

actions of shopping to take 

advantage of the offer 

provided and help end 

veteran suicide.



Active Heroes received sponsor mention and logo 
placement on the cover of 2,000 They’re Off! Luncheon 
programs distributed at the event.

– This included a full page ad

– Schedule listing

– Sponsor listing

– Event details and logo inclusion by the 

menu for the lunch 

• Active Heroes also received exposure on the event 
ticket (1,500)

• Active Heroes received exposure on the stage banner

• Active Heroes received recognition as a contributing 

sponsor of the They’re Off! Luncheon

• Active Heroes also received a full page ad in the event 

program and the Official Program

• Active Heroes received listing in all Festival event 

schedule listings and sponsor listings.

• Active Heroes received status as a Pinnacle Sponsor of 

the Kentucky Derby Festival.

Sponsor Promotion/Print Components



They’re off Luncheon Program Exposure:

1,500 printed pieces that included Active Heroes Volunteer of the Year Award, 

Sponsor listing and full page black and white ad



Active Heroes received recognition as a Pinnacle Sponsor of the Kentucky 

Derby Festival in print publications including, but not limited to, the following:

• June/July edition of Today’s Family Magazine, in a full 
page ad which thanked sponsors and supporters of 
the 2017 Derby Festival, and listed corporate 
sponsors (circulation 25,000 with readership 
estimated at 75,000+).

• The May edition of Business First of Louisville in a full 
page ad thanking sponsors and supporters of the 
2017 Derby Festival, and listed corporate sponsors  
(circulation 10,000 with a readership estimated at 
72,000).

• Kentucky Derby Festival Official Guide, The Courier-
Journal April 16th advertising supplement with a 
combined circulation of 410,048 households.

• Official Kentucky Derby Festival Program 
(Distribution: 25,000; Impressions:  230,000) 
distributed through local hotels, convenience store 
outlets, grocery stores and various Festival events.  

• Derby Festival They’re Off! Luncheon Program 
(Distribution 2,000)

Sponsor Promotion/Print Components



Printed Materials Examples



Sponsor Promotion/Electronic Media

Active Heroes received sponsor recognition on the They’re Off! Luncheon event webpage located within 
www.kdf.org.

Active Heroes received a hot link and sponsor recognition on the Derby Festival website. The Derby 
Festival website – www.kdf.org- is one of the primary sources connecting customers to the Festival all year 
with real-time event updates and frequent emails to Festival Fans.   Updated daily in season, the site 
topped 309,329 unique visitors and 929,175 page views. 

http://www.kdf.org/
http://www.kdf.org/


Digital and Eblast promotions for They’re Off! Luncheon which 

also included exposure for Active Heroes utilizing logo and link 

to activeheroes.org



They’re Off! Luncheon Advertising Exposure

• The They’re Off! Luncheon received the following print advertising:

– Business First - ½ page ad, 3/24/17

– Courier-Journal – strip ad, 3/26/17

– The Voice-Tribune – ¼ page ad, 4/6/17

• Digital Advertising:

– Bizjournals.com – 300x250 ad, 3/21-4/21, 130,000 impressions

– Bizjournals.com – 728x90 ad, 3/21-4/21 , 130,000 impressions

– Insiderlouisville.com – Web - 728x90, 300x250, 300x600, 

970x250, Mobile – 300x250, 767x180, 25,000 impressions –

4/20 – 4/30/17 – 35,000 impressions

– Voicetribune.com – 300x250 ad, 3/22-4/19/17 

• Collateral:

– 2,000 Programs

– 1,500 event tickets

– Event Pin

– 6’x6’ backdrop banner

– Large Screen Templates/logos



Active Heroes was included in (2) They’re Off! Luncheon received 
Press Releases:

- 3/23/2017 Sport’s Center Seth Davis Festival Top Pick to Kick Off 
This Years Celebration.

- 4/17/2017 Media Opportunities for They’re Off! Luncheon

Press Release



Earned Media Exposure



The 2017 Derby Festival They’re Off! Luncheon received news media 

coverage in 180 news stories with an estimated publicity value of 

$2,313,315.  Active Heroes' received new media coverage with 13 

mentions with a total publicity value of $85,431



VIP Reception Photos 



From myself and everyone at the 

Kentucky Derby Festival thank you for 

your support and your service.


