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Punkin Chunkin Colorado is 
one of Colorado’s all-time 
favorite fall festivals. The 
2016 event drew 
approximately 30,000 
people from the Aurora-
metro-area and beyond to 
see how far pumpkins can 
fly using a variety of wild 
contraptions.

The 19th annual event ran 
Saturday, Oct. 8 through 
Sunday, Oct. 9 at the 
Arapahoe Park racetrack.

Event Summary

In addition to cheering for 
their favorite team of punkin
chunkers, visitors picked 
their own prized pumpkin 
from an expansive patch and 
enjoyed pony rides, face 
painting, crafts and other 
family activities as well as a 
wide variety of food and 
beverage vendors. New to 
the festival this year was a 
corvette car show and a live 
country music concert that 
drew an estimated 1,000 
attendees.



The Chambers Wine & Liquor 
brand was front-and-center 
at the 19th annual event.

Punkin Chunkin Colorado 
Quick Facts and Figures:

• Record-breaking 30,000 
attendees throughout the 
two-day event including 
the debut of a night-time 
concert

• Unprecedented earned 
and paid media coverage

• Extensive social media 
engagement

This one-of-a-kind event is 
increasing its national 
reputation and local and 
regional attendance is 
growing beyond all 
expectations. This success is 
due, in no small part, to 
sponsors like you.

Views from the Sky!

Concert Entrance



Collateral

• An estimated 1,800 flyers 
& 2,000 bookmarks 
(handouts) co-branded 
with Chambers Wine & 
Liquors were posted and 
distributed at city of 
Aurora recreation 
facilities, libraries and 
administrative offices.

• The bookmarks were also 
widely distributed at the 
Arapahoe County Fair July 
28 – 31 and passed out 
by city staff via 
professional interaction 
and in a variety of public 
environments.

• 9,000 programs were 
distributed over the 
course of the two-day 
event.

Event Program

Flyer

Bookmark



Paid Advertising

Billboard on I-25 targeted 
southbound traffic heading 
from Fort Collins/Longmont 
towards Denver.

• Delivers an average of 
160,783 weekly 
impressions x 4 weeks = 
approximately 643,132 
impressions

Radio advertising was 
purchased on multiple stations 
in the following areas:

• Denver metro

• Colorado Springs 

• Glenwood Springs



Online Promotions

From Sept. 1 through Oct. 15, 
the Punkin Chunkin event 
website page had the third 
highest traffic compared to all 
other auroragov.org 
webpages
• 23,956 page views
• Average time viewers spent on 

the page was more than 3 
minutes!

Exceptional Facebook reach 
and activity on event page
• 274,000 users reached
• 5,900 users indicated they 

were interested in attending 
the event

• 1,400 checked-in while they 
were at the event

Punkin Chunkin CO was 
mentioned in a variety of 
local, online event calendars 
and “best things to do” lists.
• Denver Post
• Westword
• KCNC, Channel 9
• KMGH, Channel 7
• CO Parent Magazine
• The Coloradoan
• Many more…

City of Aurora Webpage Facebook Event Page

Online Community
Event Calendars



Earned  Media

Confirmed live and recorded 
television news coverage:

• KUSA, Channel 9

• KMGH, Channel 7

• KDEN, Telemundo

• Aurora TV, Channel 8

The 9News partnership 
proved very lucrative, 
resulting in:

• Live anchor promo on the 
Sunday morning before the 
event – featured a Chamber’s 
Wine & Liquor-branded 
trebuchet prop

• Live interview on Colorado & 
Company the Thursday before 
the event

• Four live weather remotes 
conducted on the first day of 
the event

• 9News website articles, 
community event calendar 
listings and Facebook posts



Increase in 

attendance 

The Punkin Chunkin event continues to grow by leaps and bounds. Last year’s record
breaking attendance of 20,000 festival goers was shattered by this year’s 30,000 visitors. The
city of Aurora is committed to maintaining the quality of this annual event while growing it in
terms of prestige, attendance and activity offerings.



Thank you
Chamber’s Wine & Liquor!

It was a pleasure working with you 
during our summer and fall events. 
I look forward to working with you 
again in the near future.  

Sherri Jo Stowell
sstowell@auroragov.org
303-739-7161

mailto:sstowell@auroragov.org

