


Detailed Overview 

 A printed copy of the Sponsorship Follow up report delivered to 

sponsor  

  A printed copy of the sponsorship proposal 

 

 

 In this entry you will find: 

1a.  Introduction and description of main event 

1b.  Name of Sponsor 

1c.  Introduction and effectiveness of sponsor solicitation pack-

age 

Please note: The actual follow up report was presented in person and 

the follow up report was used as supporting materials and shown via 

a power point presentation.  The power point presentation  elements 

were thoroughly discussed with sponsors  through every slide of the 

presentation.  The follow up report also included take-aways from the 

sponsors on how the event reached their sponsorship objectives.   

There are three videos each depicting different elements of the spon-

sorship and event within the report.  

2. Supporting Materials 

The McAllen Holiday Parade entry for Best Sponsor Solicitation 

Package is the package  presented to Bert Ogden—Fiesta Dealer-

ships. The reason we selected this sponsor solicitation presenta-

tion was because of the level of sponsorship, supporting elements 

created specifically for sponsorship, and the level of support pro-

vided by the sponsor which elevated the sponsorship to a true 

partnership.   



Due to the amount of floats, over 800 community volunteers contrib-

uted to the 2016 Holiday Parade. Despite the magnitude of the event, 

this involvement resulted in a uniquely hometown feel to individual 

floats as students and residents developed their own ideas and par-

ticipated in building the floats themselves.  

The event attracted local residents from across the Rio Grande Val-

ley, Texas, and Mexico. Event elements appealed to the entire family 

from children and teens to parents and grandparents, starting a new 

regional holiday tradition for generations to come. In addition to the 

audience of over 250,000 from Texas and Mexico, an addition-

al 1,000,000 people viewed the McAllen Holiday Parade from the 

comfort of their homes on television. The event was aired on 3Ameri-

can markets and 4 Mexican markets, including local and regional net-

work affiliates, with an estimated reach of 4.4 million viewers 

The McAllen Holiday Parade 2016, the largest illuminat-

ed and helium balloon holiday parade in Texas, is envi-

sioned to become one of the top 10 parades in America. 

Held on December 3, 2016 with a “Entertainment on Pa-

rade” theme, the event attracted over 250,000 people 

from Texas and Mexico,  and spanned 1.5 miles of 

McAllen streets. According to the University of Texas Rio 

Grande Valley, the event has had an average economic 

impact of $13.7 million over the past 3 years of im-

mediate and identifiable benefits to the region. Addition-

ally, the event fostered an awareness of McAllen as a 

premier travel destination and boosted civic pride. 

Guided by a mission of enhancing the quality of life of residents 

and visitors through a large-scale parade of lighted floats and 

Macy’s style balloons, the parade offered 50 illuminated floats, 

34 giant helium filled balloons, 17 marching bands and fea-

tured appearances by major athletes, television stars, and the 

world renowned Fightin’ Texas Aggie Band.   Created in 2014, 

the parade was a collective effort between City of McAllen de-

partments, sponsors, and community volunteers to bring this 

uniquely memorable, holiday-themed celebration to Texas.   



1b.  Name of Sponsor  
 

 



1c.  Introduction and effectiveness of  

Sponsor Solicitation Package 

The sponsor solicitation presentation used when meeting with Bert Ogden—Fiesta Dealerships Included: 

An overview of the Parade Objectives 

 

 

 

 

 

 

Analytics reflecting the effectiveness of the televised broadcast Measurable Parade Accomplishments 

 

 

 

 

 

 

 

 

An overview of the online strategy     Measurable Partnership Accomplishments  

 

 

 

 

 

 

 

Highlights of the Marketing Strategy to be implemented  Photographs & Video 

 

 

 

 Public relations campaign 

 Full Campaign to launch in October with announcement 

of partners and celebrities  

 TV, radio , print, outdoor, and social media 

 Markets: Rio Grande Valley, Corpus Christi, Laredo, and 

Northern Mexico 

 Video of the 2015 parade featuring floats on parade 

route and attendees 

 Photos of celebrity guests 

 Photos of Balloons and Floats 

 To develop a destination event for McAllen that enhanced the quality of life of our residents 

 To develop the largest illuminated holiday parade in Texas 

 To offer the ultimate world class experience to its citizens and visitors 

 To televise the parade in local and regional networks 

 Target audience: Families 

MARKETS 
Rio Grande Valley
Laredo
Corpus Christi
New York
Boston

Philadelphia
Miami
West Palm Beach
Chicago
Los Angeles
San Francisco

Fresno
Phoenix
Tuscan
Las Vegas
Denver
Dallas

Houston
San Antonio
Monterrey, Nuevo Leon; 
Saltillo, Coahuila.

ESTIMATED REACH: 4,400,000

TELEVISED BROADCAST 

United States marketed include Rio Grande Valley, Laredo, and Corpus Christi while Mexico markets

included Monterrey, Nuevo Leon; Saltillo, Coahuila. Local and regional network affiliates included ABC,

CBS, FOX, Univision, Unimas, Televisa, Telemundo. In addition to this Telemundo will be broadcasting a

Christmas special one hour program of the McAllen Holiday Parade in the following markets with an

estimated reach of 4.4 million viewers: New York, Boston, Philadelphia, Miami, West Palm Beach,

Chicago, Los Angeles, San Francisco, Fresno, Phoenix, Tuscan, Las Vegas, Denver, Dallas, Houston, San

Antonio, and McAllen.

National mentions of the McAllen Holiday Parade have been mentioned in Jimmy Kimmel Live (ABC),

Suelta la Sopa (Telemundo), Televisa Espectaculos which have been aired in Mexico and Latin America.

Economic Impact

thousand
240
thousand

International and 

local attendees

million

Wages and 

salaries generated

million

$15.8$4

Total economic 

impact on the 

local economy

$173

Average amount 

spent per group

$680
thousand

Local and state 

taxes generated

*Source: UTRGV Survey and Economic Impact Study 2014,1015

Bert Ogden related social media posts had a total of over 770,000 impressions on Facebook 

Brand Recall at McAllen Holiday Parade 

77%

Bert Ogden Dealers



2.  Supporting Materials  

    Follow Up Report 
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City of McAllen 
Corporate Sponsorship Opportunities 

2015 McAllen Holiday Parade 
Post‐Event 

Sponsorship Fulfilment Report 
Presented to 

Bert Ogden Fiesta Dealerships
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The McAllen Holiday Parade 2015 was the largest illuminated holiday

parade in Texas. McAllen city leaders envision this parade becoming one

of the top ten parades in America. In its second year the McAllen Holiday

Parade attracted over 240,000 attendees from South Texas and Northern

Mexico. In 2015 the McAllen Holiday Parade included a total of 50

illuminated floats, 36 giant helium filled balloons, 13 marching bands and

an opening ceremony concert by world renowned artist Enrique Iglesias.

The McAllen Holiday Parade 2015

McAllen Holiday Parade Highlights 
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1. To Develop the largest illuminated holiday parade in Texas

2. To televise the parade in regional, national and international markets

• Coverage in 18 national markets and northern Mexico to over 4.4 million households

3. To expose the community to a superior quality civic event

4. To boost civic pride

5. Target audience: Families

Parade Objectives

The McAllen Holiday Parade 2015

13

Marching Bands Giant Balloons 

5036

Illuminated FloatsIlluminated Floats

11

Stadium 
Attendees 
Stadium 
Attendees 

240
thousand

Parade Attendees Parade Attendees 

thousand
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Economic Impact

thousand
240
thousand

International and 
local attendees

million

Wages and 
salaries generated

million
$15.8$4

Total economic 
impact on the 
local economy

Total economic 
impact on the 
local economy

$173

Average amount 
spent per group
Average amount 
spent per group

$680
thousand

Local and state 
taxes generated
Local and state 
taxes generated

*Source: UTRGV Survey and Economic Impact Study 2014,1015

Attendee Information

Event Attendance: 240,000 attendees in stadium and along the parade route

Attendee Feedback:
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Attendance and Metrics 

225,280
Parade route 

11,489 Stadium attendance

3,500 Parade participants 

240,269 Total Attendance 
*Parade route: 1.5 miles
Attendance estimate: 240,269
Attendance Methodology:
Total area: 1,013,760 sq. ft. (8448ft x 120 ft) by an average crowd density of
4.5 square feet per person equals 225,280 people.

Attendee Information
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Attendee Information

The sponsorship was tailored to meet the following brand objectives 
as discussed with Bert Ogden Dealers. 

1. Car Dealer Category Exclusivity
2. Parade Presence
3. Brand recognition/Brand recall
4. Brand Loyalty
5. Fan Engagement
6. Hospitality

Sponsorship  Objectives 
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Television

MARKETS 
Rio Grande Valley
Laredo
Corpus Christi
New York
Boston

Philadelphia
Miami
West Palm Beach
Chicago
Los Angeles
San Francisco

Fresno
Phoenix
Tuscan
Las Vegas
Denver
Dallas

Houston
San Antonio
Monterrey, Nuevo Leon; 
Saltillo, Coahuila.

MARKETS 
Rio Grande Valley
Laredo
Corpus Christi
New York
Boston

Philadelphia
Miami
West Palm Beach
Chicago
Los Angeles
San Francisco

Fresno
Phoenix
Tuscan
Las Vegas
Denver
Dallas

Houston
San Antonio
Monterrey, Nuevo Leon; 
Saltillo, Coahuila.

ESTIMATED REACH: 4,400,000

TELEVISED BROADCAST 

United States marketed include Rio Grande Valley, Laredo, and Corpus Christi while Mexico markets

included Monterrey, Nuevo Leon; Saltillo, Coahuila. Local and regional network affiliates included ABC,

CBS, FOX, Univision, Unimas, Televisa, Telemundo. In addition to this Telemundo will be broadcasting a

Christmas special one hour program of the McAllen Holiday Parade in the following markets with an

estimated reach of 4.4 million viewers: New York, Boston, Philadelphia, Miami, West Palm Beach,

Chicago, Los Angeles, San Francisco, Fresno, Phoenix, Tuscan, Las Vegas, Denver, Dallas, Houston, San

Antonio, and McAllen.

National mentions of the McAllen Holiday Parade have been mentioned in Jimmy Kimmel Live (ABC),

Suelta la Sopa (Telemundo), Televisa Espectaculos which have been aired in Mexico and Latin America.
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Pre‐Event Activation 

 Bert Ogden was the exclusive dealership of
the McAllen Holiday Parade.

 “The only dealership large enough to pull
the floats of the McAllen Holiday Parade”

 Custom Float was built to client specs

On‐Site Activation 

 Bert Ogden custom made illuminated float was produced for McAllen Holiday Parade
 Bert Ogden had four vehicles displayed at Christmas in the park 
 Fan Engagement: Give‐aways of fans and foam hands were passed out to stadium 

attendees 
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Opening concert with Enrique Iglesias

Hospitality 

• Bert Ogden received VIP parking for three vehicles at 
stadium 

• Bert Ogden received 20 tickets to Opening Ceremony 
with special concert by Enrique Iglesias 

• Bert Ogden received 20 meet and greet tickets with 
celebrity guests
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Bert Ogden related social media posts had a total of over 770,000 impressions on Facebook 

Brand Recall at McAllen Holiday Parade 

77%

Bert Ogden Dealers
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Brand Recall at McAllen Holiday Parade 



2. Supporting Materials  

    Solicitation Package 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Joe Vera - City Manager’s Office  |  1300 Houston Ave.  |  McAllen, Texas 78501 
 

Office 956.681.1004  |  Cell 956.393.8546  |  JVera@McAllen.net  |  www.McAllen.net 
 

McAllen Holiday Parade 
Corporate Partnership Proposal 

presented to  
Bert Ogden Dealerships  
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 

 

 

 
 
September 26, 2016 
 
 
Marsha Green  
4216 N. Expressway 281  
Edinburg, Texas  78539 
 
 
Dear Marsha, 
 
 
Thank you for your continued interest in partnering with the City of McAllen and the McAllen Holiday 
Parade - we are excited to partner with you in 2016 for our ENTERTAINMENT ON PARADE edition! 
 
Through the participation of our Corporate Partners like Bert Ogden, we continue to grow our parade and 
create unique & memorable experiences.  The McAllen Holiday Parade presented by La Plaza Mall 2015 had a 
record attendance of over 240,000. The event included a total of 50 illuminated floats, 36 giant helium filled 
balloons and 13 marching bands. 
 
Results of the University of Texas Rio Grande Valley - Data and Information Services Center, Economic Impact 
study, the McAllen Holiday Parade presented by La Plaza Mall had an economic impact of $15.8 million dollars 
to the local economy. Our corporate partners were able to benefit from onsite exposure of our growing 
attendee base as well as over $1,000,000 in media value. Total social media impressions for the McAllen 
Holiday Parade, which include corporate partner branding, exceeded one million and attendee engagement 
increased as well.   
 
The McAllen Holiday Parade presented by La Plaza Mall envisioned to grow and become one of the Top 10 
Holiday Parades in America. Attached, please find the partnership proposal for the McAllen Holiday Parade 
2016.  Please let me know if you have any questions regarding this information.  
 
 
Sincerely, 
 

 
Joe Vera, CECD, CFEE 
Assistant City Manager 
City of McAllen 
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 

 

 

 

#MHP2016 SNAPSHOT  

To be held on December 3, 2016 with an “Entertainment on 

Parade” theme, the event is expected to top the record 240,000 

people from Texas and Mexico who attended in 2015. This premiere 

event, heavily marketed in South Texas, Northern Mexico and the 18 

largest Hispanic markets in the United States will further promote 

McAllen as destination for travel, tourism, entertainment and of 

course, shopping. 

 
 
 
 
 
2016 Logo & Theme unveiling was held at the McAllen Convention Center in 
conjunction with the announcement by Counselor John Sharp that the Fighting 
Texas Aggie Band would be the “step off” band for the 2016 McAllen Holiday 
Parade. 
 
 
 
 
 
 
 

The Fightin’ Texas Aggie Band is nationally known for 

its precision military marching formations on the football 

gridiron and is the largest military marching band in the 

nation.  It is the official marching band of Texas A&M 

University. Performing at all home football games and 

several away games, this organization is one of the most 

traveled collegiate marching bands in the nation. The Aggie 

Band operates under strict military guidelines as an integral 

part of the Corps of Cadets. 
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 
 
 
 
 
 
 

#MHP2015 HIGHLIGHT 

This premiere event, heavily marketed in South Texas, Northern Mexico 

and the 18 largest Hispanic markets in the United States will further 

promote McAllen as destination for travel, tourism, entertainment and of 

course shopping. The McAllen Holiday Parade is the largest illuminated 

holiday and helium balloon parade in Texas.  In its second year, the 2015 

McAllen Holiday Parade attracted over 240,000 attendees along the 1.5 

mile route from South Texas and Northern Mexico.  

 

 

The Holiday Parade media exposure had a value of 1.5 

million dollars.  Local and regional network affiliates included 

ABC, CBS, FOX, Univision, Unimas, Televisa and Telemundo.  

United States markets included Rio Grande Valley, Laredo, 

and Corpus Christi while Mexico markets included Monterrey, 

Nuevo Leon; Saltillo, Coahuila.   

 

 

In addition Telemundo broadcasted a one hour Christmas special program of 

the McAllen Holiday Parade in the following markets with an estimated reach 

of 4.4 million household viewers: New York, Boston, Philadelphia, Miami, West 

Palm Beach, Chicago, Los Angeles, San Francisco, Fresno, Phoenix, Tuscan, 

Las Vegas, Denver, Dallas, Houston, San Antonio, and McAllen. National 

mentions of the McAllen Holiday Parade include Jimmy Kimmel Live (ABC), 

Suelta la Sopa (Telemundo), Televisa Espectaculos which have been aired in 

Mexico and Latin America. 
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 

 

 

#MHP2016 SPONSORSHIP PROPOSAL 

Tailored exclusive category partnership proposal to meet the following brand objectives as discussed with 
Marsha Green, Bert Ogden Dealership - Official Auto Category Partner 

 
BRAND OBJECTIVES 
 Category Exclusivity  
 Parade Presence 
 Brand recognition / Brand recall 
 Brand Loyalty 

 Fan Engagement 
 Hospitality 

LOGO AND BRAND INCLUSION  

 As exclusive auto category Sponsor, Bert Ogden will have logo and brand inclusion in all print and 
electronic marketing materials including: print, social media, website, flyer distribution, and email blasts 
 Bert Ogden will have guaranteed placement in all promotional opportunities 

PRE EVENT PR CAMPAIGN 

The City of McAllen will host a series of events to showcase and tie-in auto category partnership with Bert 
Ogden. The events will include, but are not limited to the following: press conference events 

 3 Press Conferences: The City of McAllen will produce a total of three events to generate media attention 
prior to the McAllen Holiday Parade 

 Press releases - the City of McAllen will include Bert Ogden alongside the name and marks of McAllen 
Holiday Parade in all press releases 

 Media Coverage Administration - the City of McAllen will include Bert Ogden in all TV, radio, and print 
interviews promoting the McAllen Holiday Parade City will provide, staging, audio-visual, pipe and drape 
and video production 

PRE EVENT ACTIVATION 

 The City of McAllen will assist you in creating a program that ties your product directly to an offer for the 

McAllen Holiday Parade 

 

ADVERTISING 

 Prominent logo & brand inclusion in all marketing materials (depending on level of Sponsorship) 

 Radio, Print, Flyer Distribution, Email Blasts, Social Media  

 Mention of sponsors during Live Televised Parade 
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 
 
 
 
 
 
 
CUSTOMIZED FLOAT 

 Bert Ogden will receive a customized, branded float 
 Prime placement of float and your employees in the parade as Sponsors  
 Opportunity for 8 people to ride on float (employees, family or guests)  

 

PARADE BRANDED ASSETS 

 Included branded and reserved bleachers 

 Signage will be provided by sponsor or expenses generated by signage manufacturing will be covered by 
sponsor 

MEDIA VALUE  

Be a part of an integrated marketing campaign valued at over $1,000,000 

 As a City of McAllen exclusive auto partner, Bert Ogden’s name and logo will be featured in a print, and 
social media campaign worth over $500,000 

 Bert Ogden logo will be placed in select print advertising and event collateral 
 Mention as Sponsor on all news releases 
 Use of event marks in advertising and on Website: Banner ad in www.mcallenholidayparade.com 

 Show your corporate social responsibility with visibility through our television, radio and print media  
 
 Local and regional markets:  

 

ABC TV5   |   CBS TV4   |   Fox    |   Univision    |   Telemundo   |   Unimas   |   TelevisaNoreste 

iHeart Media   |   RCommunications   |   Univision Radio   |   Entravision Radio   |   The Monitor 

El Manana   |   The Valley Morning Star   |   Texas Border Business   |   El Periodico U.S.A.   |  RevistaExpesion 

SOCIAL MEDIA CAMPAIGN         

Gain broad exposure to key audiences through our website and social media channels including Facebook, 
Twitter and Instagram totaling over 130,000 followers. Our goal is to create conversation not 
commercialization. Guaranteed social media impressions:  A minimum of 500,000 social media impressions 
featuring Bert Ogden 

 As a City of McAllen partner, Bert Ogden name and logo will be featured in a print, and social media 
campaign worth over $500,000 

 Bert Ogden will be mentioned in all social media posts and advertising 

 
 
 
 

http://www.mcallenholidayparade.com/
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 
 
 
 
 
 
 
 
CELEBRITY ACCESS AND HOSPITALITY 
The McAllen Holiday Parade offers experiential platforms that accelerate and deepen brand relationships. Treat 
your guests with tickets for preferred seating locations, passes to private receptions, or invitation-only 
hospitality suites, the ability to meet celebrities, and other exclusive activities based on Sponsorship level. Bert 
Ogden will have the opportunity to Sponsor a celebrity guest and be included in the following 
 Meet and greets  

 Charitable visits of Sponsored celebrity 

HOSPITALITY  

 Bert Ogden will receive (30) tickets to VIP reception 

 Bert Ogden will receive (30) meet and greet tickets to sponsored celebrity guest 

 Bert Ogden will receive (100) VIP tickets to stadium festivities 
 

ONSITE ACTIVATION  
Beyond signage, media impressions and hospitality, the City of McAllen will help you activate your Sponsorship 

and take it to the next level. It is the process of crafting messages and communication that will help to form 

the impressions people will have about your company and express who your company is at its core  

 Bert Ogden will receive a customized branded float 
 Space for employees / youth talent to carry company banner in front of float as the parade presenting 

Sponsor 

 Opportunity for ten people to ride on float   
 Bert Ogden will receive space for vehicle displays at Stadium and Christmas in the Park 
 Bert Ogden will receive key onsite display opportunity to engage with fans 
 Bert Ogden will receive a 10 x 10 space for Sponsor activation at Christmas in the Park 

 Fan Engagement - the City of McAllen will assist Bert Ogden in creating a program that engages with fans 

 

ONSITE BRANDING  

The McAllen Holiday Parade offers opportunities to stage experiences that create lasting impressions in the 
minds of our attendees 

 Bert Ogden will be the Official vehicle of the McAllen Holiday Parade 

 Bert Ogden VIP Section in stadium 

 Bert Ogden will receive four (4) approved banner locations along parade route  

 Bert Ogden will receive a minimum of five (5) public address announcements at the stadium 

 Bert Ogden will receive five (5) commercials on LED screens inside stadium  
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McAllen Holiday Parade Corporate Partnership Proposal presented to  

 
 
 
 
 
 
 
AUDIENCE RESEARCH AND DATA  
The City of McAllen will conduct evaluation reports, economic impact studies and spectator surveys to 
determine media evaluation, brand tracking, customer satisfaction and community impact.  We will work with 
your company to determine metrics for sponsorship evaluation to make sure we are hitting the right 
benchmarks and improve your overall sponsorship portfolio by evaluating all sponsorship assets and identifying 
individual performance 
 
SHOWCASE CORPORATE RESPONSIBILITY  
The primary goal of the McAllen Holiday is to enrich our community by exposing the community to a superior 
quality civic event and fostering civic pride. Your contribution to this community event will be vital in helping 
us to reach this goal of continually improving the quality of life of our area 
 
CAMPAIGN VALUE  
Total campaign value is estimated at over $1,000,000  
 

SPONSORSHIP RIGHTS 
The City of McAllen will provide Bert Ogden the above mentioned promotional rights, based on a three-year 
sponsorship commitment, for the McAllen Holiday Parade 
 
FEE  
As a category exclusivity partner, the partnership package listed above is $50,000 based on agreed upon 
opportunities and 50 new vehicles to tow parade floats 

 

 
Accepted by: __________________________  City of McAllen: _________________________  

Title: ________________________________  Title: _________________________________ 

Date: ________________________________  Date: _________________________________ 
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