
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATION 
BEST NEW PROMOTIONAL ACTIVITY 

CITY OF WEST PALM BEACH 
LOS TROMPOS

Introduction and Background:
The City of West Palm Beach Art in Public Places (AiPP) Program was founded in 1987 and reinstated in 2014.  The AiPP program 
aims to contribute to the City’s creative life by generating engaging experiences with public art.  The AiPP program is able to 
further attract and entertain residents and tourists by presenting international, national and local artists, artworks, installations and 
performance based productions in public spaces.  

One of the goals of the program is to present annually during the summer months an interactive contemporary artwork to be temporarily 
installed on the Waterfront as part of the Community Events Division’s Summer in Paradise (SIP) activities and events.  The AiPP’s 
curatorial vision has a playful perspective insofar that its goal is to introduce artworks that the audience needs to insert (conceptually 
and physically) themselves into in order for the artwork to be completed.

For Summer in Paradise 2015, Art in Public Places presented The Pool, a temporary interactive art installment by prominent light 
sculptor Jen Lewin. The Pool is comprised of giant, colorfully glowing concentric circles on which guests can run, jump and play 
together, making art out of lights. The installation has fascinated and entertained thousands around the world and made its first Florida 
appearance for SIP.  Ten thousand people turned out for the initial “turn on” of The Pool on June 4th and thousands more visited this 
glowing centerpiece which was open every night from 7:00 p.m. to 11:00 p.m. through July 5, 2015.  Continuing on the success of last 
year’s partnership with the Community Events Division during the summer and the positive reception from last year’s interactive art 
component, the AiPP program sought out a larger scale installation for SIP 2016 that could be visited during the day and night time 
hours.

Description and Purpose/Objective:
One of the goals of the AiPP program is to support high-quality art projects that foster community engagement and collaboration with 
stakeholders.   Several ways this is achieved is through the commission or purchase of artworks by local, national and international 
artists; developing creative place-making in permanent and temporary settings, which means that public spaces are either temporarily 
activated in new and surprising ways or an artwork is integrated into the site to bring focus to the chosen site.  

The West Palm Beach Waterfront is a constantly shifting center of events, festivals and public activities.  It is a popular destination 
due to its proximity to the water (Intracoastal) and the City’s downtown area.  The Waterfront and specifically the Great Lawn have 
proven to be an ideal space to install temporary interactive art installations.  The Great Lawn consists of 4 large green spaces abutted 
by Flagler Drive, an 8 mile scenic road that runs parallel to the water.  This blank canvas is idyllic for presenting large scale artworks 
to a broad and diverse audience.

The City of West Palm Beach unveiled its second large-scale, interactive art installation “Los Trompos” on the Great Lawn as part of 
SIP: Summer in Paradise on June 2, 2016.  This day marked the last day of school and unofficial start of summer with the opening 
and introduction to twenty large scale colorful, life-size tops that spin. “Los Trompos” (Spinning Tops) was created in part by fabric 
woven in a traditional Mexican style by contemporary Mexican designers Héctor Esrawe and Ignacio Cadena.    This interactive art 
requires the spectator to be involved in order for the work to achieve its purpose: to spin. Los Trompos, while colorful and aesthetically 
pleasing, cannot function without the participant‘s physical involvement.  The work encourages the audience to push, pull, walk, run 
and spin the works to life.  

Los Trompos is the centerpiece for weekly, monthly and annual Summer in Paradise City events.  The 20 spinning tops are crowded 
with families, singles, grandparents, friends and new acquaintances.  In addition to the events below, Los Trompos is open daily from 
10 a.m. to 10 p.m. attracting all ages to spin, enjoy the West Palm Beach Waterfront and the many dining and shopping opportunities.

 ● Clematis by Night, a Thursday night music celebration held 13 times in June, July and August

 ● Screen on the Green, a monthly movie night on the Great Lawn held three times over the summer.
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Overall Revenue and Expense Budget of Specific Promotion: 
LOS TROMPOS 
Art Purchase $74,200.00 
Shipping, security and installation $25,800.00 
Maintenance $2,000.00 
TOTAL EXPENSES: $102,000.00 
  
REVENUE  (Free to play) $0

Duration of Promotion (Start to Finish): 
June 2 – August 28, 2016 
There were 15 weeks of promotion of Los Trompos.  

Description of Sponsor / Charity / Volunteer / School / Other Group Involvement with Event/Organization and 
Promotion and Benefits to Each (if applicable): 
Art in Public Places:  The City’s AIPP approved a $100,000 expense from its budget and was the presenting sponsor of Los 
Trompos.  The AIPP benefited from inclusion in print, radio and TV ads, press releases, media advisories, signage, etc. as the 
presenting agency.  They received further recognition at a City Commission presentation of Summer in Paradise activities and during 
opening ceremonies at the Los Trompos kick off at Clematis by Night.

Alpha Media: Provided 15 weeks of radio spots on four stations, live-liners and web presence on radio stations (97.9 FM WRMF, 
X102.3 FM, 103.1 WIRK FM, and Sunny 107.9 FM). Alpha also created a SIP play list with brief ads for all SIP activities that play on 
loud speakers in Los Trompos for ninety days. Alpha Media was on site during the Clematis by Night kick off for Los Trompos and all 
of the additional 19 events held throughout Summer in Paradise.  They benefited from this on site, signage and recorded presence 
to estimated crowds of 179,600.

The Palm Beach Post and Palm Beach Daily News:  The Palm Beach Post sponsored six color and one b/w 1/4 page ads for the 
Summer in Paradise/Los Trompos and 165,321 digital ad impressions.  The Palm Beach Daily News provided two ¼ page ads. The 
Palm Beach Post was on site to sell subscriptions at 20 City Summer in Paradise events and benefited from exposure to 134,600 
estimated attendees.

All of our sponsors also benefited from inclusion in Palm Beach Post ads, TV spots, radio spots, SIP posters, mailers, brochures, on 
site signage, elevator wraps on 12 elevator doors and press materials created for and/or including Los Trompos as part of Summer 
in Paradise.

WPBF TV 25:  Our local ABC Affiliate sponsored Los Trompos starting the week of May 30, 2016 through August 28, 2016 - thirteen 
weeks of promotion.  They produced and ran spots for the June 2nd opening day. These spots play weekly and are valued at $20,000 
that included :30 ads, plus inclusion in their website and anchor appearances at media and Summer in Paradise events. WPBF 
benefited from exposure on all of our print, radio, and television ads, as well as signage, posters, mailers, brochures, website 
presence and on site participation. 

Discover the Palm Beaches: In addition to being a partner, Discover the Palm Beaches also supported Summer in Paradise/Los 
Trompos as a $7,000 cash sponsor, provided approximately $100,000 in in-kind and promotion and received the corresponding 
sponsor benefits.  Discover the Palm Beaches benefited as it provided them a unique, interactive art experience and a full summer 
slate of activities to push to visitors during a critical need period for Palm Beach County hotels (i.e. it helped them put “heads in beds”).  
In fact, surveys from June 2- June 30 indicated that 14% were from out of Palm Beach County, including 8% from outside Florida and 
as far away as California.  

Downtown Development Authority:  As the directors of the West Palm Beach Arts and Entertainment District, the DDA heavily 
promoted Los Trompos in social media, newsletter eblasts and their website. The DDA benefited as Los Trompos was a unique, 

 ● Sunday on the Waterfront, a monthly concert series held three times over the summer.

 ● 4th on Flagler, South Florida’s largest Independence Day festival attracting approximately 100,000 people.

Description of what was being promoted: 
Los Trompos promotes Summer in Paradise activities and the recently created West Palm Beach Arts and Entertainment District.  
Branded as “always original”, the West Palm Beach Arts & Entertainment District’s mission is to promote diverse arts, culture and 
entertainment destinations.  The unique, colorful, interactive and international personality of Los Trompos further contributes to 
downtown West Palm Beach’s diverse, eclectic, and contemporary art reputation.  Los Trompos invites all demographics to jump in 
for a spin, while engaging in a meaningful art experience.  Los Trompos became their own “spinmasters”, promoting West Palm Beach 
as THE place to continue to experience dynamic art with amazing television, print, radio and social media results.

In addition to encouraging downtown West Palm Beach’s Arts & Entertainment district, Los Trompos perfectly promotes the overall 
theme of Summer in Paradise: Free, Family, Summer Fun.  

What Makes this Promotion Different from any Other Promotion?
The twenty piece art installation was purchased by The City of West Palm Beach.  Adding an artwork that is not defined as a 
permanent sculpture for a specific location is a new and alternative way to grow a City’s public art collection.  Similar to a library – 
diversity of style, medium and size makes an interesting and informative collection.  Moreover, by including a large scale interactive 
installation in its collection the notions of what public art can be are tested.  In this instance the work has the potential to travel to 
other locations within the City temporarily.  The AiPP Program plans to create a mini-traveling exhibition of Los Trompos presented 
at selected parks throughout the City.

Targeted Audience/ Attendance / Number of Participants:  
The art installation is targeted to a broad and diverse audience. Los Trompos was created for all age groups, is inherently joyful and 
provides the opportunity for play, and therefore encourages a sense of wonder no matter your age.  The installation encourages 
visitors to stop, relax, ponder, and play. The designers focused on the playful potential of an iconic and simple toy, the spinning top, 
and enlarged it to produce 7 to 9 foot colorful structures that can each hold up to four adults and 8 small children.  The goal of the 
project was to reach the year round South Florida residents and the City’s many national and international tourists. 

Los Trompos is open from June 2 through August 28, 2016 from 10 a.m. to 10 p.m. daily including 20 City events with an estimated 
total attendance of 179,600:

 ● Crowds of 500 each day including multiple visits by summer camps: estimated general attendance total: 45,000

 ● Opening day of Los Trompos was in conjunction with Clematis by Night, a beloved weekly showcase of live music now in its 21st year: 
approximately 7,000 visitors

 ● 12 Additional Clematis by Night events:  estimated total attendance of 24,000

 ● 3 Screen on the Green events:  estimated total attendance of 600

 ● 3 Sunday on the Waterfront events:  estimated total attendance of 3,000

 ● 4th on Flagler Independence Day Celebration:  estimated attendance of 100,000.

Tie-in of Promotion to Main Event/Organization:
Los Trompos is the centerpiece to our Summer in Paradise celebration. It provided the “wow factor” and attracted and engaged all 
ages, races, and socio-economic statuses during regular hours and twenty City events.  Colorful photos of Los Trompos were used in 
all print, web and social media advertisements for Summer in Paradise primarily because they screamed “free, family, summer fun!”    
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 ● SIP was in listed in the April, May, June, July, and August issues of the Event Newsletter, with a circulation of 120,000 for each 
deployment 

 ● SIP was listed in the April, May, June, July, and August issues of Consumer Newsletter, with a circulation of 150,000 for each deployment 

 ● SIP was written about in the June issue of Consumer Newsletter, “Our Summer Story” 

 ● SIP was featured in the Discover the Palm Beaches Blog, in the story “A Star-Spangled, All-American Fourth of July – Paradise Style!” 

Attention for Art in Public Places:  Los Trompos brought additional promotion and notoriety to the City’s recently re-energized Art 
in Public Places program.  Included in all of Los Trompos marketing pieces and more than $579,000 worth of promotion and public 
relations efforts, the AIPP is establishing itself as a force in the West Palm Beach arts community.

Attracting visitors from Around the Country, Florida and within Palm Beach County:  Los Trompos was successful in attracting 
people from outside Florida, throughout the state and Palm Beach County.  A survey from June 2 through June 30 of Glow FORE it 
Mini Golfers (located in Summer in Paradise, adjacent to Los Trompos) indicated that of 981 golfers:

 ● 8% were from out of state and as far away as California and 16 additional states

 ●  5% were from outside Palm Beach County with 18 cities represented

 ● Within Palm Beach County, 47% drove in from outside West Palm Beach and from as far as 30 miles away 

SUPPORTING QUESTION: What Challenges/Obstacles did You Foresee/encounter in Creating the Program/Activity/
Idea, and How Did You Handle Them?
The biggest challenge has occurred because of the success of the art installation: the daily upkeep of the individual structures.  
The works are handwoven with nylon flat multicolored straps, and these straps become vulnerable due to intense usage, which 
inadvertently reconfirms how loved ”Los Trompos” are and how often they are “played” with day in and day out.  A small maintenance 
budget was created to ensure that the structures not only maintain intact, but are safe for public use. Some of the individual pieces 
were re-weaved and tightened in sections prior to 4th on Flagler, which is the City’s largest event.  This proved to be a wise decision.  
Los Trompos were thoroughly enjoyed with an estimated 100,000 kids and adults of all ages and sizes taking a spin on the 4th of July.  

Staffing Los Trompos was an additional obstacle.  Overnight security was hired but not affordable during the daytime as well.  The 
Mayor’s Office hosted an internship program for high school and recently graduated students this summer.  Community Events was 
able to inexpensively hire four Los Trompos student ambassadors to watch over and enforce play rules for twenty hours each per 
week.

◆ ◆ ◆

“always original” art installation that promoted the City’s diverse arts, culture and entertainment destinations.

Visit Palm Beach:  The local agency that runs all of the water activities on the West Palm Beach Waterfront and operates the West 
Palm Beach Visitors Center handled the Glow FORE it Mini Golf club rental and surveyed all participants to provide information on 
who was playing putt putt and visiting Summer in Paradise/Los Trompos.  Since golfers would pass Los Trompos on their way to the 
adjacent mini golf, it is safe to assume that they participated or viewed Los Trompos. Visit Palm Beach benefited from the additional 
traffic to the Visitor’s Center, shared profits from golf of $1,776*,  and exposure to their  water rental activities by the 981* golfers and 
the estimated 179,600 plus residents and visitors who came to spin on Los Trompos. (*as of June 30, 2016)

Overall Effectiveness / Success of Promotion:  
Los Trompos, as part of Summer in Paradise, is highly effective in creating enthusiasm, energy, crowds and additional promotion for 
downtown West Palm Beach.

Additional crowds during heat of summer: An estimated 179,600 people will have visited Los Trompos during City events and 
regular hours by summer's end.  During the week and daytime hours summer camps are our most prominent visitors to the site.  The 
camps take full advantage of spinning on Los Trompos, cooling off in the City’s fountain park situated within walking distance to the 
art installation, playing GLOW fore-it-mini-golf, and walking down to the City’s Mandel Library’s dedicated children’s space.  Summer 
is typically a slow time for merchants; Los Trompos brings additional families and others for spinning, shopping and dining.

Parking and downtown trolley ridership numbers for June 2016 versus June 2015 support an increase in attendees.  Overall parking 
revenue was up 6% and trolley ridership was up 14%, with 47,946 riders in June 2016. 

Additional promotion:  

Social Media:  Six Facebook posts reached 64,300 people with high engagement of 1,278 likes, comments and shares. An Instagram 
search of #lostromposwpb and/or #lostrompos results in hundreds of photos of our spinning tops in action.

Public Relations Efforts: Print, online and television stories resulted in a total value of $22,088.63 (as of 7/12/16) and a total reach 
of 1,838,173 people.  

Sponsored Television: 30 spots, live weather and anchor appearances over 13 weeks are estimated at $20,000 in value.  

Sponsored Radio: Over the course of the 15 weeks Los Trompos was promoted by WIRK, WEAT, WRMF and WMBX.  They ran an 
astounding 2,180 recorded :30 spots, 965 live liners, 500 station imaging promos, web inclusion with event details and social media 
inclusion on all stations, 100 :10 recorded promos, and on site appearances with 4 street teams.  The total promotional value from 
Alpha Media was $411,050!!! 

Sponsored Print: The Palm Beach Post ran 6 ¼ color ads and 1 ¼ b/w ad for a total value of $24,060.04. The Palm Beach Daily 
News ran 2 ¼ ads valued at $1,865.15.  Total sponsored print ad value:  $25,925.19.

TOTAL PUBLIC RELATIONS AND MARKETING VALUE:  $479,063.82!!!!!

Additional Partner Promotion: 

In addition to being a $7,000 cash sponsor, Discover the Palm Beaches provided approximately $100,000 worth of promotion via 
website, newsletters and more:

 ● Named SIP as an official Top Event 

 ● Listed SIP as a vignette on homepage of palmbeachfl.com 

 ● Created SIP dedicated web page in the Top Event section of palmbeachfl.com

 ● Placed SIP in the event section of PalmBeachSummer.com – part of our summer marketing campaign with over $1 million in promotion 
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1A: Printed Materials

1A) Summer in Paradise /Los Trompos_Promotional Poster 18" x 24"

A
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1B : Printed Materials 1C: Printed Materials

1B) Summer in Paradise /Los Trompos_Promotional Rack Card 3.67" x 8.5" 1C) Summer in Paradise /Los Trompos_Promotional Brochure 24" x 8.5" Flat, 4.125" x 8.5" Folded
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1D : Printed Materials 1E: Printed Materials

1D) Summer in Paradise /Los Trompos_Digital Ads 1E) Summer in Paradise /Los Trompos_Signs

D E

Los Trompos Closed Sign 24" x 36"

Los Trompos Rules 
Sign 27" x 69"
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2A: Promotional / Marketing / Media 2B: Promotional / Marketing / Media

2A) Summer in Paradise /Los Trompos_Palm Beach Post, June 11, 2016 2B) Summer in Paradise /Los Trompos_The Palm Beacher_June 2, 2016

BA



 

 

JUPITER COURIER NEWSWEEKLY

Things To Do!

PROVIDED PHOTO/ABEL KLAINBAUM Take a spin on "Los Trompos" (Spinning Tops) on display now
through Aug. 28 at the West Palm Beach Waterfront.

By Kelly Bruce Beard, Special to The Courier Newsweekly
4:00 a.m.

West Palm Beach is bustling with activity this summer.

Take a short drive south to the waterfront for a variety of activities.

Check out the South Florida Science Center and Aquarium's summer
2016 exhibition, Grossology: The (Impolite) Science of the Human
Body.

Or, make a day of it ... and see it all.

Movie Matinee: Bridge of Spies

At 1:30 p.m. today (June 16), head to the Jupiter Community Center

14 15

2C: Promotional / Marketing / Media 2D: Promotional / Marketing / Media

2C) Summer in Paradise /Los Trompos_Jupiter Courier, June 16, 2016 2D-E) Summer in Paradise /Los Trompos_WFLX, May 27, 2016, 2:02 PM  |  Los Trompos Promotional Video
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3A: Merchandise 5A: Supporting Photographs

5A) Summer in Paradise /Los Trompos_Photographs

A

Having fun on Los Trompos.

3A) Summer in Paradise /Los Trompos_Spin Masters T-Shirts

A
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5B-C: Supporting Photographs 5D-E: Supporting Photographs

5B-C) Summer in Paradise /Los Trompos_Photographs 5D-E) Summer in Paradise /Los Trompos_Photographs

D

E

B

C

Los Trompos on the West Palm Bech Waterfront. Los Trompos Summger Fun.

Los Trompos in Action. Los Trompos "Spin Masters".
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6A: Measurable Results 6A: Measurable Results

6A) Los Trompos_Public Relations Report 6A) Los Trompos_Public Relations Report

AA  
 

Los Trompos (Spinning Tops) 2016 
Public Relations Report 

Prepared by SBS Agency 
 
 
The following outlines a month by month report of PR services for Los Trompos 2016 to date. 
 
 
MEDIA RELATIONS 
April 2016 

o Developed comprehensive Summer in Paradise PR plan targeted to local and regional 
publications. 

o Developed press release announcing Los Trompos and, following M. Pinak approval, 
distributed to targeted art publications, travel media, local and regional media 
publications. 

o Approached several news outlets for larger stories for Los Trompos including PB Post, 
Sun Sentinel, Miami Herald, WLRN Arts Beat, Art Hive Magazine and PB Arts Paper. 

o Los Trompos announcement featured in Palm Beach Post on April 16, 2016. 
o Developed and distributed June listings to long lead publications. 
o Provided images and overview of Los Trompos to WPB Magazine and PB Arts Paper for 

article consideration.  
 
May 2016 

o Distributed media advisories for the installation of Los Trompos. 
o Secured interview with S. Welter and WLRN’s Sunday Arts Breakfast. Interview aired 

on May 22, 2016 
o Coordinated email interview with Hector Esrawe, Los Trompos designer, and Jan 

Sjostrom of Palm Beach Daily News for art feature. Article ran on May 26, 2016.  
o Secured photo opportunity of the Los Trompos installation with The Palm Beach Post 

and Sun Sentinel on May 31, 2016. 
o Invited local social media influencers, tourism partners and bloggers to attend the debut 

of Los Trompos. Coordinated gift bags for media as well as sponsors. 
o Secured TV interviews with WPTV and WPBF25 to discuss the debut of Los Trompos 

with A. Poco and S. Welter on May 31, 2016. 
o SBS responded to the following media requests from Discover the Palm Beaches: 

§ Submitted recommendation for digital influencers and family/ travel bloggers with 
VISIT FLORIDA and Discover The Palm Beaches to visit Los Trompos and enjoy a 
complimentary Glow For It golf experience.  

§ Submitted SIP events and offerings for consideration in VISIT FLORIDA, Discover The 
Palm Beaches and TravelAge West's Family Getaways "Deals & Discounts" page.  

o Pitched Jennifer Sorentrue, a reporter with The Palm Beach Post, on Los Trompos debut 
and entire Summer in Paradise lineup. She expressed interest and the Los Trompos debut, 
mini golf, patriotic events and the entire Summer in Paradise lineup were included in The 
Palm Beach Post’s Summer Staycation TGIF feature that ran on June 10, 2016. 
 

June  
o Followed up with Cultural Council of Palm Beach County on “3 to See” article in Palm 

Beach Post and invited marketing team to debut of Los Trompos. 
o Coordinated “Shades of Cultural” photo opp with Cultural Council during Los Trompos 

debut event. 
o Los Trompos debut featured in June issue of Palm Beach Illustrated Magazine. 
o Invited Palm Beach Post’s digital media team to cover the Los Trompos debut event. 

Videos were posted to Post’s Snapchat, Facebook and Instagram accounts.  
o Secured participation with the Palm Beach Post’s photographer to cover the Los Trompos 

debut at Clematis by Night.  
o SBS attended Los Trompos debut event, handled live social media coverage and provided 

photos and video to local media for post event coverage. 
o Image of Los Trompos debut featured on the cover of Neighborhood Post on June 9, 2016. 
o Secured media opportunity for digital influencers and family/ travel bloggers with VISIT 

FLORIDA and Discover the Palm beaches to visit Los Trompos and enjoy a complimentary 
Glow Fore It golf experience. B. Woods met with bloggers on June 25, 2016 and provided a 
tour of Los Trompos art installation and mini golf. 

 
Miscellaneous: 

o Provided copy for Los Trompos event page on wpb.org/events.  
 

 
PRESS RELEASES, MEDIA ADVISORIES AND CALENDAR LISTINGS:  
Los Trompos Debut: 

o Developed and distributed updated June and July listings to all local publications. 
o Distributed media advisory for Los Trompos art installation 

LOS TROMPOS –Interactive Art Installation– on the WPB Waterfront 
Visitors Can Take a“Spin” All Summer 

o Distributed media advisory for Los Trompos debut during Clematis by Night  
Los Trompos, Art Installation Makes Florida Debut on West Palm Beach 
Waterfront 
Guest Are Invited To Spin On 20 Larger-Than-Life Spinning Tops All Summer Long 

o Media coverage for the debut included Palm Beach Daily News, Palm Beach Post, Sun 
Sentinel, Palm Beacher Magazine, Florida Weekly and WPBF 25. 
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SOCIAL MEDIA 
April:  
Facebook 

- A sponsored S.I.P. Los Trompos teaser post reached over 10,000 people and had high 
engagement with 283 likes, comments and shares. 

Twitter 
- A SIP post teasing Los Trompos received the highest engagement of 12 likes and 3 

retweets. 
 

May: 
Facebook 

- A Los Trompos video teaser post organically reached over 18,300 people with 453 
likes, comments and shares. 

- A post sharing an article featuring S.I.P. by the Palm Beach Post organically reached 
over 11,000 people with 200 likes, comments and shares. 

June 
Facebook 

- A Los Trompos article by the Palm Beach Post organically reached over 4,000 people 
with 21likes, comments and shares. 

- A sponsored S.I.P. video of Los Trompos and Clematis by Night reached over 15,000 
people and received high engagement with 17 comments and 36 shares. 

- A post sharing the Los Trompos debut album organically reached over 6,000 people 
with 268 likes, comments and shares. 

 
Instagram 

- A post featuring Los Trompos on the first official day of summer received 77 likes. 
- A post featuring the debut of Los Trompos received 114 likes. 
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6B : Measurable Results 6C : Measurable Results

6B) Los Trompos_Media Coverage Grid 6C) Los Trompos_Mini Golf Survey Results

CB

Los	  Trompos	  Coverage	  Grid	  2016	  

	  

Publication Circulation Section/Name Type Date Value

The	  Palm	  Beach	  Post N/A West	  Palm's	  Great	  Lawn	  Getting	  Great,	  Big	  Spinning	  Tops_Los	  TromposOnline	  Article 4/15/2016 N/A
The	  Palm	  Beach	  Post 105,335 In	  Your	  Community_Circles	  of	  Liveliness Article 4/16/2016 $561.29
Discover	  the	  Palm	  Beaches N/A Summer	  in	  Paradise E-‐Blast 4/19/2016 N/A
The	  Palm	  Beach	  Post N/A West	  Palm's	  Great	  Lawn	  is	  Getting	  Big	  Spinning	  Tops Facebook	  Post 4/20/2016 N/A
West	  Palm	  Beach	  Magazine N/A What	  to	  Do	  in	  WPB	  this	  Summer Online	  Article 4/27/2016 N/A
VisitWPB N/A Summer	  in	  Paradise E-‐Blast 4/28/2016 N/A
Florida	  Weekly 20,000 SIP_Happenings_Waterfront	  to	  Come	  Alive	  w/	  Art,	  Music Article 4/28/2016 $980

Palm	  Beach	  Happening N/A Free	  Parmalee	  Concert	  and	  New	  Spinning	  Art	  Makes	  Debut	   Online	  Article 5/2/2016 N/A
The	  Palm	  Beach	  Post N/A WPB	  Touts	  Family-‐Friendly	  Events	  This	  Summer Online	  Article 5/5/2016 N/A
DowntownWPB	  News	  &	  Events N/A Los	  Trompos	  debut E-‐Blast 5/9/2016 N/A
Palm	  Beach	  Arts	  Paper N/A Art	  in	  West	  Palm:	  A	  New	  Gallery,	  and	  the	  Public	  Art	  of	  Los	  TromposOnline	  Article 5/11/2016 n/a
Florida	  Weekly 20,000 Calendar_SIP	  Kickoff Calendar	  Listing 5/12/2016 $260
The	  Palm	  Beach	  Post N/A WPB	  Area	  Is	  A	  Desired	  Summer	  Travel	  Spot Online	  Article	  w/	  Link	  to	  SIP	  Article 5/17/2016 $1,500
Munchkin	  Fun N/A SIP	  Kickoff_Events Online	  Calendar	  Listing 5/18/2016 N/A
Munchkin	  Fun N/A Los	  Trompos_Events Online	  Calendar	  Listing 5/18/2016 N/A
Discover	  the	  Palm	  Beaches N/A Summer	  in	  Paradise E-‐Blast 5/19/2016 N/A
West	  Palm	  Beach	  Magazine N/A Los	  Trompos	  Art	  to	  Make	  the	  World	  Go	  Round	  Hits	  WPB Online	  Article 5/23/2016 N/A
Hula	  Frog N/A Los	  Trompos_Events Online	  Calendar	  Listing 5/23/2016 $200
Macaroni	  Kid N/A Los	  Trompos_Event	  Calendar Online	  Calendar	  Listing 5/23/2016 $250
Palm	  Beach	  Daily	  News 7,126 Los	  Trompos	  and	  SIP	  Overview_Spinning	  Tops	  to	  Enliven	  West	  Palm	  WaterfrontArticle 5/26/2016 $1,489.99
Florida	  Weekly 20,000 SIP	  Overview_A&E_WPB	  to	  Kick	  Off	  Summer	  in	  Paradise Article 5/26/2016 1,147
Palm	  Beach	  Daily	  News 7,126 Los	  Trompos	  and	  SIP	  Overview_Spinning	  Tops	  to	  Enliven	  West	  Palm	  WaterfrontOnline	  Article 5/26/2016 N/A
WPTV Los	  Trompos	  to	  make	  debut	  in	  West	  Palm	  Beach Video 5/31/2016

Apr-‐16

May-‐16

	  

Palm	  Beach	  Illustrated 30,000 Agenda_SIP	  Celebration	  and	  Los	  Trompos Calendar	  Listing 6/1/2016 N/A
Palm	  Beach	  Illustrated 30,000 Los	  Trompos Article Jun-‐16 $300
Palm	  Beach	  Post 105,335 Los	  Trompos	  Installation Image 6/1/2016 $1,087
Sun	  Sentinel 162,721 Los	  Trompos	  Installation Image 6/1/2016 $1,221.48
Florida	  Weekly 20,000 Los	  Trompos	  Debut Article 6/2/2016 $980
TC	  Palm N/A Los	  Trompos	  Debut Online 6/2/2016 N/A
Palm	  Beach	  Happening N/A Los	  Trompos	  Debut Article 6/3/2016 N/A
The	  Palm	  Beacher 18,000 Los	  Trompos	  Debut Online 6/3/2016 $300
WPBF25 Los	  Trompos	  Debut TV 6/3/2016
Downtown	  WPB	  News	  &	  Events N/A SIP	  and	  Los	  Trompos Eblast 6/6/2016 N/A
WPB	  Insider	  Newsletter N/A Los	  Trompos Eblast 6/4/2016 N/A
Palm	  Beach	  Post	  Instagram 12,700 Los	  Trompos	  video Video 6/6/2016 N/A
Palm	  Beach	  Post	  Facebook 22,435 Los	  Trompos	  video Video 6/6/2016 N/A
Palm	  Beach	  Post 105,335 Three	  to	  See_Los	  Trompos Article 6/9/2016 $561.29
Palm	  Beach	  Post 105,335 Neighborhood	  Post_Los	  Trompos Article 6/9/2016 $347.93
Palms	  West	  Monthly N/A SIP	  Returns	  to	  Downtown	  WPB Online 6/9/2016 N/A
Palm	  Beach	  Post 105,335 Three	  to	  See online 6/9/2016 N/A
TC	  Palm N/A SIP_Things	  to	  Do online 6/9/2016 N/A
Palm	  Beach	  Post 105,335 Los	  Trompos	  TGIF	  Top	  10 article 6/10/2016 655
Palm	  Beach	  Post.com N/A Los	  Trompos online 6/10/2016 N/A
Palm	  Beach	  Post 105,335 Los	  Trompos_In	  Your	  Community article 6/11/2016 $561.29
Palm	  Beach	  Post 105,335 Los	  Trompos_June	  Calendar article 6/15/2016 $561.29
TC	  Palm N/A Los	  Trompos	  and	  SIP online 6/16/2016 N/A
Palm	  Beach	  Daily	  News 7,126 SIP	  and	  Los	  Trompos_Spotlight Calendar	  Listing 6/17/2016 $55
WPB	  Insider	  Newsletter N/A Los	  Trompos Eblast 6/19/2016 N/A
Palm	  Beach	  Post.com N/A SIP	  Events	  overview online 6/18/2016 N/A
Palm	  Beach	  Post 105,335 SIP_	  West	  Palm	  Events	  Help	  Merchants	   Article 6/19/2016 $2,399.53
Hometown	  News	  Fort	  Pierce N/A Los	  Trompos Article 6/17/2016 N/A
Sun	  Sentinel-‐Boynton	  Forum 162,721 Los	  Trompos Image 6/22/2016 N/A
TC	  Palm N/A SIP_Things	  to	  Do online 6/16/2016 N/A
Palm	  Beach	  Post.com N/A SIP	  	  overview online 6/18/2016 N/A
Palm	  Beach	  Daily	  News 7,126 SIP	  and	  Los	  Trompos	  Spotlight Calendar	  Listing 6/23/2016 $55
Sun	  Sentinel 162,721 SIP_Community Calendar	  Listing 6/26/2016 $77
Palm	  Beach	  Happening N/A Los	  Trompos	  and	  SIP Article 6/27/2016 N/A
A	  Guy	  on	  Clematis N/A Los	  Trompos Eblast 6/27/2016 N/A
Palm	  Beach	  Daily	  News 7,126 SIP	  and	  Los	  Trompos	  Spotlight Calendar	  Listing 6/30/2016 $55
Florida	  Weekly 20,000 Los	  Trompos	  	  Downtown Article 6/30/2016 $980

TC	  Palm N/A Los	  Trompos	  and	  SIP online 7/1/2016 N/A
Palm	  Beach	  Illustrated	  Magazine 30,000 Los	  Trompos	  and	  SIP	   calendar	  listing 7/1/2016 300

TOTAL 1,714,943 $16,885.09

Jun-‐16

Jul-‐16

	  

Glow	  FORE	  It	  Mini	  Golf	  
2016	  Visitor	  Survey	  Results	  

June	  2-‐June	  30,	  2016	  
	  

• 981	  golfers	  	  
• 82%	  were	  from	  Palm	  Beach	  County	  with	  West	  Palm	  Beach	  

having	  the	  highest	  players	  at	  53%.	  	  Lake	  Worth,	  Palm	  
Beach	  Gardens,	  Royal	  Palm	  Beach,	  Wellington,	  Boynton	  
Beach,	  Boca	  Raton,	  Delray	  Beach,	  Jupiter,	  Palm	  Beach,	  
North	  Palm	  Beach,	  Palm	  Beach	  Shores,	  Golf,	  Lantana,	  
Atlantis	  and	  Loxahatchee	  also	  were	  represented.	  

• 5%	  were	  from	  Florida	  cities	  outside	  Palm	  Beach	  County	  
including	  Miami,	  Fort	  Lauderdale,	  Lake	  City,	  Middleburg,	  
Nocatee,	  White	  Springs,	  Ormond	  Beach,	  Milton,	  Palm	  
Shores,	  Pompano	  Beach,	  Riverview,	  Tampa,	  Northdale,	  
Lakeland,	  Sarasota	  and	  Buena	  Ventura	  Lakes	  also	  
representeed	  

• 8%	  were	  from	  17	  other	  states	  including	  New	  York,	  
Pennsylvania,	  Washington	  D.C.,	  Virginia,	  West	  Virginia,	  
North	  Carolina,	  Tennessee,	  Kentucky,	  Ohio,	  Indiana,	  
Michigan,	  Wisconsin,	  Oklahoma,	  Texas,	  California	  and	  
Washington	  



Hi Laura: 
Molly asked me to provide you with trolley rider #s for June 2016 versus June 2015. 
 
 
Trolley Ridership June 2016 vs June 2015 
 
June 2016 Rider #s: 
Yellow    30,612 
Green     17,334 
Total       47,946 
 
June 2015 Rider #s: 
Yellow    31,729 
Green      9,542 
Total      41,271 
 
 
 
Sincerely, 
Bob Spagnol 
Molly's Trolleys 
800 23rd Street 
West Palm Beach, FL 33407 
www.mollystrolleys.com 
Tel #561-838-9511 
Fax #561-838-9512 

30 31

6D : Measurable Results 6E: Measurable Results

6D) Los Trompos_Parking June Revenue 6E) Los Trompos_Trolley Ridership Report

ED
June Parking Numbers in All City Garages for 2016 versus 2015 
 
 
GARAGE Jun-‐16	   	   Jun-‐15	  

	   	   	   	  
BANYAN	  GARAGE	   	  $	  	  	  	  	  	  	  	  65,468.23	  	   	   	  $	  	  	  	  	  	  	  	  65,051.56	  	  
EVERNIA	  GARAGE	   	  $	  	  	  	  	  	  	  	  65,022.57	  	   	   	  $	  	  	  	  	  	  	  	  53,653.99	  	  
CLEMATIS	  GARAGE	   	  $	  	  	  	  	  	  	  	  15,252.00	  	   	   	  $	  	  	  	  	  	  	  	  15,662.57	  	  
CITY	  CENTER	  GARAGE	   	  $	  	  	  	  	  	  	  	  23,626.57	  	   	   	  $	  	  	  	  	  	  	  	  22,866.56	  	  
POLICE	  GARAGE	   	  $	  	  	  	  	  	  	  	  	  	  9,793.75	  	   	   	  $	  	  	  	  	  	  	  	  11,618.63	  	  
	   	   	   	  

TOTAL	  	  	  $	  	  	  	  	  179,163.12	  	   	   	  $	  	  	  	  	  168,853.31	  	  
	   	   	   	  
Daniel Giust / CPP 
Parking Operations Coordinator 
City of West Palm Beach 
Parking Administration 
(561) 822-1494	  	  

 


