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1. Overview Information 

A. Introduction & Description of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs while 
celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of 
Indianapolis and state of Indiana. 

Indianapolis is largely defined by the historic Indianapolis 500, the largest single-day sporting event in the 
world, and the grand community festival that surrounds it. With nearly 50 annual events and programs that 
impact half a million people each year, the 500 Festival fuels the entire magical month of May. Enriching the 
lives of Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by volunteers 
also enhance the image of Indianapolis and Indiana by showcasing the city and state’s cultural, educational 
and social benefits to the world.

What started with some forward-thinking civic leaders wanting to incorporate a parade to kickoff race 
weekend in Indianapolis, has evolved over the years leading to new traditions and added economic impact, 
further enhancing the benefits of being home to the Indianapolis Motor Speedway. While our programs and 
events promote healthy living and community pride, they also have an economic impact on Indianapolis 
each year. A recent economic impact study revealed that each year, 500 Festival events generate $19.7 
million in financial impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic benefit to the city 
since its inception is estimated to be more than $400 million. Based on current growth rates, the impact of 
the 500 Festival is likely to be greater than $210 million in this decade (2010-2020) alone.

B. Name of Program and Sponsor 
The IPL 500 Festival Parade is one of the original events produced by the 500 Festival and it has become one 
of the signature events held in the United States each year. This year’s event marked the 60th running of the 
Parade. The event was a sell out and more than 300,000 people lined the streets of downtown Indianapolis 
on the Saturday of Memorial Day weekend to enjoy this spectacular event. Approximately 2,500 volunteers 
helped coordinate the 2016 IPL 500 Festival Parade. The Parade featured all 33 drivers participating in the 
100th Running of the Indianapolis 500, 33 500 Festival Princesses, spectacular floats, bands from across 
America, giant balloons, and specialty units. In addition, the Parade was nationally televised on NBC Sports 
Network and locally on WTHR, Channel 13, Indianapolis’ NBC affiliate. Throughout the years, the financial 
support from the title sponsor, float sponsors, and balloon sponsors has helped further the development of 
creative ideas to enhance the Parade. Each year the Parade reflects the Festival theme through its floats 
and special décor on the Parade route.

The sponsor highlighted in this submission is Anthem Blue Cross and Blue Shield.
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C. Description and Purpose of Event/Program Being Sponsored
The theme for the 2016 IPL 500 Festival Parade was, Experience the Celebration! Every May, the world turns 
its eyes to Indianapolis in anticipation of the Indy 500. May 2016 promised to be a once-in-a-generation 
experience as Hoosiers came together for a month filled with unprecedented milestones and celebrations. 
The 500 Festival will mark the 40th OneAmerica 500 Festival Mini-Marathon and the 60th IPL 500 Festival 
Parade. The 500 Festival will join the Indianapolis Motor Speedway in celebrating the 100th running of the 
Indy 500 as well as the State of Indiana’s Bicentennial. The convergence of these milestones is something 
that is unique to Indiana. The 500 Festival’s 2016 theme, Experience the Celebration is a call-to-action, 
reminding Hoosiers that the celebration surrounding these iconic events is not to be missed!
Anthem BlueCross and BlueShield chose “USS ANTHEM ANGELS” as their float title and created a float 
that featured Indiana service men and women, who were selected by top commanders, to represent their 
military branch in the IPL 500 Festival Parade, held on Memorial Day Weekend. All five branches of the 
military - Army, Navy, Air Force, Marines, and Coast Guard - were represented. Anthem Blue Cross and Blue 
Shield was proud to recognize those who protect and defend our country, especially the many Hoosiers 
who serve in the United States Armed Forces.

Through Anthem’s sponsorship of a float in the 2016 IPL 500 Festival Parade, each branch of the military was 
represented in the Parade as the main attraction on the custom-built Anthem float. Appearing in front of an 
audience of 300,000 curb-side fans and a local and national television audience of more than one million, 
Anthem’s personal efforts were able to receive the recognition they deserved. In addition to funding the 
float, Anthem invested in more VIP 500 Festival Parade tickets for their employees.

D. Description of Sponsor; level of sponsorship (cash-in-kind); details of benefit package and length of 
sponsorship / partnership 
Anthem BlueCross and BlueShield has supported the 500 Festival Parade by sponsoring and paying for a 
custom-built float since 2007. This year, Anthem wanted the parade attendees to celebrate heroes around 
Indiana, who went above and beyond the call of duty in service to their country and community.  “USS 
ANTHEM ANGELS” float was created to accomplish this goal.  In the spirit of Memorial Day weekend, the 
individuals that were selected to ride on the float were active military service men and women. 
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E. Overall Effectiveness / Success of the Program
Anthem’s float received the “Checkered Flag Award” which is awarded to the float with Outstanding Com-
munity Involvement. More importantly, the float received a standing ovation from 300,000 parade attendees. 
The feedback from the selected service men and women and their families about this “once-in-a-lifetime 
experience” was great reward for Anthem. This float showed how Anthem can recognize all those who 
protect and defend our country, especially the many Hoosiers who serve in the United States Armed Forces.

2. Supporting Question 

A. What did you do to update / change this program from the year before? Were your updates / changes 
successful? Please provide measurable results / examples.

In year’s past, Anthem puts their best foot forward to help design a float that will represent our Military. 
With the 60th anniversary of the IPL 500 Festival Parade and 100th running of the Indianapolis 500, the 
sponsor wanted to put more effort behind the design to better illustrate the appreciation for the United 
States Armed Forces. As shown in the photos, every branch of the Military was represented in this past 
parade. The float was also designed to carry 2 representatives chosen by each of their perspective branch-
es of military.
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