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Arrow Electronics’ Pop-Up Performances  

At the Cherry Creek Arts Festival 

 

Introduction & Description of Main Event 

 
Arguably, no other arts festival in North America has been as lauded as the Cherry Creek 
Arts Festival.  In 2013, the festival received an unprecedented fifth Gold Grand Pinnacle 
Award from the International Festivals & Events Association (IFEA), distinguishing it as 
the top festival in its budget class worldwide.  Furthermore, the Festival is regularly singled 
out by the artists themselves as one of the top art festivals in the United States by the 
National Association of Independent Artists.  
 
Working in a variety of mediums –including paint, drawing, photography, fiber, ceramics, 
glass, wood, sculpture, metal works, jewelry, graphics/printmaking and mixed media, 
some 230 artists are jury-selected from more than 2,300 entrants by a nationally 
assembled panel of art specialists.  The result is a three-day exhibition and sale, annually 
exceeding $2.7 million, of some of the finest artistic work found anywhere. 
 
 And that’s just the beginning.  For the 350,000+ annual 
attendees of the Cherry Creek Arts Festival, viewing and 
buying art is just one of the activities, from a colorful 
palette of things, to see and do.  Music and dance 
emanate from the main performance stage.  Culinary and 
visual arts demonstrations can be found at two other 
themed presentation stages.  For those who want to get 
their hands messy, self-expression is alive and well in the 
Festival’s “Artivity Avenue”.  There are also special 
exhibitions of emerging student artisans, special 
collections and an art auction.  For those who want to 
satisfy their senses of taste and smell, the Festival’s food 
and beverage areas feature top area restaurants which 
provide some of the region’s finest gastronomic offerings.  
  
 

The Cherry Creek Arts Festival is the signature event of 
Cherry Arts, a 501 (c)(3) non-profit mission whose is to provide access to a broad array 
of arts experiences and support arts education in Colorado. Along with the Cherry Creek 
Arts Festival and Art Denver, Cherry Arts fulfills its year-round art education and outreach 
mission through art programs in Colorado schools.   

2016 IFEA Pinnacle Award Submission: 

42) Best Sponsorship Program for Individual Sponsor 
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Name of Program and Sponsor 
 

Arrow Electronics’ Pop-Up Performances the Cherry Creek Arts Festival - As a 
Presenting Sponsor, Arrow has presented an entertainment stage for the past three years 
at the Cherry Creek Arts Festival.  In 2016 however, extensive construction in Cherry 
Creek North, the site of the festival eliminated their performance stage site. 
 
The dilemma was how to continue to provide Arrow with a proprietary asset that reflected 
their innovative brand, that was entertaining and relevant to attendees, and that did not 
require a physical location to stage it. 
 
The solution was to create pop-up performances by the Handsome Little Devils that would 
occur “randomly” throughout the 17-block festival site.  This performance became 
provides a “surprise and delight” experience for festival attendees, promoted with Arrow’s 
trademark embedded into performance props. 
 
        

Description and Purpose of Event / Program Being Sponsored 
 

The Handsome Little Devils is an avant-garde performing troop based in Colorado, but 
with an international reputation. Since the year 2000, the Handsome Little Devils have 
brought comedy, Vaudeville and circus arts to audiences around the globe. Their 
extensive performance resume includes international street theatre festivals, corporate 
events, television and performing arts centers. 
 
Their “steam punk” contraptions, props and costumes all blended well with Arrow 
Electronics’ brand identity for innovation throughout the years and into the future. 
 
For the three days of the Cherry Creek Arts Festival, when the crowds were least 
expecting it, a parade of odd and unusual vehicles would appear and begin a parade 
down one or two blocks of the festival.  Drawing a crowd behind them, they would then 
circle these contraptions to create a backdrop for 15-minute pop-up performances at 
festival intersections.  Specifically, the program was designed to fulfill the following 
objectives for Arrow:  

 

 Underscore Arrow’s partnership with the Cherry Creek Arts Festival 
 Add to the experience of festival attendees 
 Underscore Arrow’s brand and identity as an innovator 

 
Arrow’s brand was incorporated into props and set pieces in a clear by subtle manner 
and they were recognized in special A-frame signage that was set-up as performances 
began, by the emcee and in the festival program. 
 
The photos on the next page provides evidence to this program’s appeal and 
effectiveness. 
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Description and Purpose of Event / Program Being Sponsored (continued) 
 
 

    
 

  

 

 

 

 

 

 

 

 

 

 

 

Pop-up performance began with the 
Handsome Little Devils entering the 
festival site from a nearby alley and 
proceeding down one or two blocks of the 
festival, gathering onlookers for their next 
performance. 

As the “parade” 
arrives as a pre-
designated 
intersection, the 
mobile 
contraptions 
circle to create a 
backdrop and 
one or two of 
the dozen 
performers 
entertains the 
crowds with 
their quirky act. 
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Audience 
engagement was 
part of nearly 
every act, and 
the crowds loved 
it! 

Presenting Sponsor, Arrow 
Electronics’ trademark and “Five 
Years Out” slogan was integrated into 
the various mobile contraptions 
which provides a subtle, but distinct 
branding of the asset on site and in 
hundreds of thousands of photos and 
social media posts 
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Description of Sponsor 
 

Arrow Electronics is an American Fortune 500 company 
headquartered in Centennial, Colorado. The company 
specializes in distribution and value added services relating 
to electronic components and computer products.  
 
Their tag line “Five Years Out” underscores their unique 
capabilities  in new technologies, new materials, new ideas 
and new electronics that will make life not only different, but 
better. Not just cheaper, but smarter. Not just easier, but 
more inspired. 
 
Since 2013, Arrow has been a top tier, Presenting Sponsor 
of the Cherry Creek Arts Festival with their brand 
incorporated into that of the festival’s mark. 
   
 
 

Level of Sponsorship (cash / in-kind) 
 

In 2013, for the first time Arrow became a Presenting Sponsor of the Cherry Creek Arts Festival 
at a fee of $75,000.   
 
Further, through all their activations including Arrow Five Years Out Art Challenge and Handsome 
Little Devils pop-up performances, it is estimated by CSG that Arrow invests an additional $70,000 
in their partnership with the Festival. 
 

 
Details of Benefits Package 
 

As Presenting Sponsor, Arrow received an extensive menu of rights and benefits designed to 
provide an event marketing platform to meet their sales, marketing and communications 
objectives and upon which to build activation programs and promotional initiatives. Arrow’ menu 
of benefits includes: 
 
 

 Presenting Sponsorship status for the Cherry Creek Arts Festival 

 Arrow’s trademark receives exclusive below-the-name, marquee status connected 
with the festival’s name (e.g. “Janus Cherry Creek Arts Festival presented by Arrow, 
Toyota, Bank of America”) 

 Presenting Sponsor provided with dominant presence to an estimated live audience 
historically reaching 350,000 people on July 2, 3, 4, 2016 in Denver’s tony Cherry 
Creek North shopping district 

 Option for multiyear agreement or right to exclusive period of negotiation to renew as 
the 2017 sponsor, allows for strategic implementation of sponsorship benefits and 
the opportunity to build brand equity with the Cherry Creek Arts Festival 

 Official use of Cherry Creek Arts Festival logo through term of agreement  
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Arrow’s Rights & Benefits (continued) 
 

 Exclusive Presentations Rights for Arrow Art Challenge and Handsome Little 
Devils performance group 

 At their own expense, Arrow will present “pop-up” performance by Handsome Little 
Devils throughout the festival and various locations to be mutually agreed upon 

 Arrow will also be the exclusive presenter of the Five Years Out Arrow Art Challenge 
Art Challenge to include: 

 National promotion of challenge 

 Administration and jurying of finalists 

 Commissioning and payment of finalists 

 Selection and payment of top prize winner 

 Display of art at Innovators Club 

 Arrow will retain ownership of commissioned art pieces 

 Special recognition for your featured program and venue includes: 

 Editorial recognition in festival program 

 Company logo on special signage created for feature 

 ID on festival map 
 

 Onsite Interaction & Recognition  

 Presenting Sponsor trademark recognition on festival’s principal 3’ x 20’ Welcome 
Banner at 1st and Fillmore 

 Top level recognition on fourteen (14) CCAF Entry/Exit double sided signs located at 
all access points to the festival in Cherry Creek North 

 Audio recognition throughout festival from entertainment stages  
 

 Advertising Campaign Integration 

 Top level logo or name recognition in all promotional advertising valued at more than 
$600,000 from media partners.  Below-the-event, Presenting Sponsorship trademark 
recognition in: 

 The Denver Post 
 Logo recognition in 243 column inches of event advertising (valued in excess 

of $36,000) 

 Colorado Homes & Lifestyles Magazine (valued at $73,300) 
 Prominent logo recognition in seven (7) CCAF ads year round 

 Mountain Living Magazine (valued at $56,500) 
 Prominent logo recognition in seven(7) CCAF ads year round 

 K*USA – 9NEWS (NBC) and KDVR-My20 
 Visual logo recognition in all CCAF promotional spots valued at $70,000 

 Comcast Xfinity 
 Visual logo recognition in all CCAF promotional spots valued at $13,000 

 Entercom Radio (99.5 The Mountain, KEZW AM 1430 and Alice 106) valued at 
361,000 
 Audio recognition in all CCAF spots   
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Arrow’s Rights & Benefits (continued) 
 

 Earned Media Public Relations Initiatives  

 As the region’s leading cultural event, the Cherry Creek Arts Festival will conduct an 
aggressive public relations campaign to generate media impressions estimated to be 
measured in the millions. Activities include: 

 Annual announcement of juried artists 

 Poster signing event with annual featured artist 

 Arrow’s brand will be incorporated in all publicity efforts and will have the opportunity 
to participate in press activities including: 

 Company logo and profile in all press kits and news releases 

 Opportunity for company representative participate at press events 
 

 Official Festival Guide  

 Top level Presenting Sponsor recognition in Cherry Creek Arts Festival‘s Official 
Guide (20,000 Copies) distributed to guests at all entry points. Benefits include:  

 Arrow logo on Guide cover 

 Four color, full page ad with premium placement  

 Trademark acknowledgement in section promoting the Arrow (Asset) if applicable  

 Logo designation on site map of CCAF asset or booth location  

 Presenting Sponsor logo recognition on Sponsor Marquee Page 
 

 Digital & Social Media Marketing 

 Recognition on Arts Festival’s website www.cherryarts.org receiving 95,000 visitors 
annually, including: 

 Logo lock-up with event name on website homepage header 

 Logo recognition with link on rotating banner ad (5% S.O.V.) 

 Logo and link on Festival Web Site Sponsor page  

 Logo in festival e-newsletters (5x) sent to 40,000 email addresses with a 22% 
average open rate reaching 23,000 people  

 Opportunity to provide content-rich information for placement in Festival’s social 
media outlets including Facebook (4,629 friends) and Twitter (887 followers)  

 

 Full Promotional Rights 

 Top level branding on Festival promotional materials including: 

 750 Festival promotional posters 

 5,000 promotional rack cards 

 1,300 Kick-Off Party electronic invitations 

 12,500 Festival Gala electronic invitations 

 2,000 Art Auction post cards 

 1,000 Art Auction promotional fans 

 2,500 Festival VIP Club post cards  

 Opportunity to create cross promotions with other Arts Festival corporate sponsors 
and media partners 

 Access to the Arts Festival’s 1,000 volunteers to provide special offer 
 

  

http://www.cherryarts.org/
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Arrow’s Rights & Benefits (continued) 
 

 VIP and Client Hospitality 

 Hospitality Benefits for distribution to key customers, clients and staff:  

 Eight (8) complimentary invitations to the Festival Reception & Gala at the JW 
Marriott (Value $175 each) 

 Twelve (12) invitations to the CCAF Kick-Off Party (Value $50 each) 

 Twelve (12) credentials providing access to the onsite VIP Hospitality Center at 
the JW Marriott (Value $95 each) 

 Complimentary Valet Parking for six (6) vehicles throughout Festival (Value $20 
each) 

 Use of Mobile Art Collection for display at Arrow facilities for one week during the 
year 

 

Length of Sponsorship / Partnership 

Arrow has been a Preseinting Sponsor of the Cherry Creek Arts Festival for four years. 
They have first right of refusal for the 2017 Festival and all indications point to their 
renewal. 

  

Overall Effectiveness / Success of the Program 

The challenge of replacing Arrow’s propritary asset, a fixed performance stage was 
daunting.  Give major construction project within the festival footprint, there was simply 
not place to place it. 

 

The concept of making performances “mobile” was embraced by the sponsor, but the 
next challenge was how to incorporate branding.  Integrating their brand into the moving 
contraptions was an ideal solution. 

  

This sponsor action was a huge hit with festival attendees due to the “surprise and delight” 
nature of these pop-up performances.  The number of people reach in  this manner far 
surpassed the audiences at a fixed stage.  Arrow was thrilled with the activation as it clear 
demonstrated their brand DNA of creativing and innovation. 

 

Supporting Question:  What Challenges / Obstacles Did You Encounter in 
Creating the Program, and How Did You Handle Them? 

 

The biggest challenge was in creating a plan for the flow of the parade and intersection 
performances to cover the entire festival site in the course of the day whichout 
producing log-jams in front of artist booths that would interfer with their sales.  CSG and 
Festival staff had several on site meetings in the months and weeks before the festival 
to come up with a circulation plan.  Though the performances looked spontaneous to 
the crowds, they were carefully planned, routed and scheduled behind the scenes.  


