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ThE 20 acRE uRbaN SaNcTuaRy fEaTuRES a bRONZE fOREST 
SculPTuRE TRaIl aT QuINTa MaZaTlaN IN McallEN.

1



2

“We have a poor power to imitate nature but 
a great capacity for appreciating and studying 
the world around us. The forest trail shares this 
love of nature among ourselves and we leave it 
for posterity.”   

— Douglas clark 
Internationally-known Artist of the Forest Sculpture Trail

SculPTOR DOuglaS claRk PRESENTS a clay MODEl
Of DONOR’S SculPTuRE



“The forest Sculpture Trail has been beautifully thought 

through with families and children in mind. The sculptures 

you will encounter on the trails tell the story of the animals 

that share the land with us.”

—Dr. John gerling, Sculpture Sponsor

“With tens of thousands of visitors to Quinta Mazatlan 

annually, I am proud to be a catalyst for the sculpture trail, 

encouraging other individuals and donors to finance a 

sculpture.”

—bob Mccreery, 

Mccreery AviAtion,  Sculpture Sponsor

“Over the past 8 years, sculptures have been added 

throughout the urban sanctuary, each telling the story of 

the animals of South Texas.  The forest Sculpture Trail has 

helped Mcallen become a stronger cultural destination.”

Nancy Millar, Vice President of McAllen Chamber of Commerce

“My wife and I sponsored the bronze sculpture of the 

Mountain lion.  We liked the idea of teaching through art 

along the trails and being recognized for our gift on the 

engraved stone.  It’s amazing to watch the families come 

upon a sculpture, read the animal description on the 

stone and pose for a photo with the creature.”  

Dr. William gillum, Sculpture Sponsor
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INTRODUCTION
AND DESCRIPTION

DRagONfly SculPTuRE 
SPONSORED by

ThE gREENfIElD faMIly

buff-bEllIED huMMINgbIRD 
SculPTuRE SPONSORED by

ThE JERRy bOx faMIly

TExaS hORNED lIZaRD 
SculPTuRE SPONSORED by

PalMER STEEl SuPPlIES, INc.

The forest Sculpture Trail began in 2008, as a permanent outdoor exhibit bringing art and 

nature education to the community.  Each sculpture is financed by an individual group or 

business in South Texas.  In 2015, Quinta Mazatlan surpassed its Phase I goal of securing 30 

bronze sculptures within an 8 year period.  

at the base of each statue is an engraved stone, recognizing the individual sponsor.   Special 

events are held annually to solicit sponsors for new statues.  Each is produced by Douglas clark, 

an internationally-known artist who also teaches at the university of Texas Rio grande Valley. 

The Forest Sculpture Trail at Quinta 
Mazatlan is the only bronze forest sculpture 

trail of its kind in the United States. 

In 2015, seven more individual sponsors contributed 
$85,500 to the trail for new sculptures.

To date, over $283,000 has been raised for 30 sculptures
sponsored by individuals.



NAME OF PROGRAM 
AND SPONSOR

ThE ORIgINal clay fEaTuRED a MaN aND 
SON.  INDIVIDual SPONSOR DON kINg 

WaS SO INSPIRED by ThE STORylINE, hE 
aSkED fOR a SEcOND bOy TO bE aDDED 

TO REPRESENT bOTh hIS gRaNDSONS.

aN ENgRaVED bOulDER WIll bE PlacED aT ThE baSE 
Of ThE SculPTuRE SPONSORED by DON kINg.  ThE 

INDIVIDual SPONSOR, DON kINg, WROTE 
ThE INScRIPTION fOR ThE bOulDER.
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FOREST SCULPTURE TRAIL
Quinta Mazatlan, McAllen Texas
 

INDIVIDUAL SPONSORS are courted to commission a bronze native animal sculpture to be 

placed on the forest Sculpture Trail at Quinta Mazatlan.

 

This past year, Don and Deloris king commissioned a monument sculpture for a sponsorship 

gift of $46,000. Previous individual commissions have ranged from $5,000 to $20,000 over the 

years.  This significant gift from the king family is a testament to the community’s support of the 

Individual Sponsorship Program and a reaffirmation that sponsors view the forest Sculpture 

Trail as an effective and valuable project. Individual Sponsors through the years have collectively 

created an attraction for the city of Mcallen!
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DESCRIPTION AND 
PURPOSE OF PROGRAM
BEING SPONSORED
The 30 bronze animal statues serve as “ambassadors” drawing visitors’ attention to the 

beauty of the lower Rio grande Valley.

THE PURPOSE OF THE PROGRAM IS FOUR-FOLD
EDUCATION – The sculptures are designed to educate visitors about the unique and rich 

animal heritage in South Texas. Engraved in a stone at the base of each statue is information 

about the animal and its habitat or behavior.

PRESERVATION – The statues are a central component of Quinta Mazatlan’s educational 

tours for children and adults.  a call for “heroes” to help save this region’s unique native 

heritage is the core purpose of every tour.  

ECO-TOURISM – as a unique outdoor art installation and the only bronze sculpture trail of 

its kind in the country, the forest Sculpture Trail draws tourists and journalists from around 

the world.

PRIDE – The trail serves to provide a regional “pride of place.”   The animals of South Texas 

are part of the richest biodiversity in the country.  by highlighting this “treasure” when youth 

visit the bronze sculpture trail, it helps to instill a much needed pride in their homeland—a 

pride that someday may be the key to their willingness to protect it.

PlaIN chachalaca SculPTuRE SPONSORED by ThE 
RObERTSON aND JaNcIk faMIlIES

Children with visual 
impairments explore a 
chachalaca sculpture 
during a “Touch Tour” 
at Quinta Mazatlan.
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“What started as one sculpture has now turned into a 
Forest Sculpture Trail attraction for the City of McAllen 
thanks to the leadership and financial support of 
individual sponsors.”

— Colleen Curran Hook,  
      Manager, Quinta Mazatlan

DESCRIPTION OF SPONSORS:
Sponsors of the forest Sculpture Trail have 

included companies, families, and individuals.  

Each year new clay models are unveiled at 

various social events in order to attract new 

sponsors. 

LEVEL OF SPONSORSHIPS:
Sponsorship levels vary according to the size 

of the sculpture and its artistic complexity, 

and have ranged from $5,000 to $46,000.  

LENGTH OF SPONSORSHIP:
Sponsorships are permanent and lifelong.

SPONSOR BENEFITS
1. Stone Engraving: The donors name is 

engraved on the boulder at base of sculpture.

2. Clay Model: The donor is invited to contribute 

ideas and approve the final clay model.

3.  Bronze Pouring: Donors are invited to a 

“bronze Pour” at the uTRgV art foundry.

4. Placement: Donors are involved in 

placement of sculptures along the trails.

5. Unveiling: Sculptures are unveiled at the 

annual gala for recognition of sponsors.

6. Public Relations: PR opportunities include 

a check presentation PR release.

7. Website: Donors are recognized on the 

Quinta Mazatlan website along with a photo 

of their sculpture.

DESCRIPTION OF 
SPONSOR 
OPPORTUNITy

NaTIVE aMERIcaN SculPTuRE SPONSORED 
by DON kINg. ThE SculPTuRE IS IN hONOR Of 
DON’S faThER, fRaNk kINg.
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PhOTOS ShOW PROgRESS Of 
SculPTuRE fROM clay TO bRONZE 
STagE.

The “Native american and hawk”, a $46,000 
sponsorship, was a testament to the local 
community’s support of the program and a 
reaffirmation that sponsors view the forest 
Sculpture Trail as an effective and valuable 
project.  The donor, Don king, had the piece 
modeled in the likeness of his father and two 
grandsons.  Don king previously sponsored 
another sculpture called the “family of 
Javelinas.”

 

EFFECTIVENESS:

• Accomplished goal of 30 sculptures in 8 years raising 
over $283,000.

• Size of sculpture and cost has continued to 
increase significantly due to donors’ interest in 
“larger” sculptures.

• Over 30% of the donors have invested in 
a second sculpture.

• The donors offer to work at the fundraising events 
to attract new donors to the sculpture “family circle” 
as they have an invested interest in creating a world-
renowned attraction.

•Numbers of visitors to Quinta Mazatlan have increased 
from 12,000 in 2008 to over 36,000 in 2015 with the 
forest Sculpture Trail serving as a key attraction 
to the park.

EFFECTIVENESS
AND SUCCESS OF THE PROGRAM
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What did you do to update / 
change this program from the 
year before?
• In 2015, the clay models were 

displayed at the annual “Moon over 

Mazatlan” fundraiser gala.  The past 

donors worked to help promote and 

sell new sponsorships.  

• During the fall, an evening social 

event was organized at the uTRgV 

foundry.  former and potential 

future sponsors were all invited for a 

wine tasting and an opportunity to 

learn how bronzes are cast. 

Were your updates/ changes 
successful? 
by the end of 2015, more sponsorship 

donations were acquired than in 

any year prior in this project.  Seven 

new animal statues were sponsored, 

including the most expensive to 

date—the “Native american and 

hawk.”   Sponsorships totaled 

$85,500 in 2015.

Sponsors set an example of why it’s important to invest in cultural arts
—a key component to economic growth, quality of life, and contribution

to the emotional attachment to nature and the community.

SUPPORTING 
QUESTIONS

ThE bRONZE IS POuRED by aRTIST DOuglaS claRk aT aN 
EVENINg SOcIal aT ThE uTRgV aRT fOuNDRy

ThE MOON OVER MaZaTlaN aNNual gala ExhIbITS clay 
SculPTuRES TO SEll TO guESTS.
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SUPPORTING 
MATERIALS

SPONSORShIP 
flyER

Rack caRD

ThaNk yOu POSTER

PRINTED
MATERIALS



SOcIal MEDIa
gRaPhIc DESIgN

For Inquiring Minds
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aRTIclE IN 
“lIVabIlITy” 
MagaZINE

NEWSPaPER aRTIclE IN 
ThE MONITOR

MEDIA
MATERIALS
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SUPPORTING
PHOTOGRAPHS
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TANGIBLE
FUNDS RAISED: In 2015, $85,500 was raised 

through sponsorship of 7 new animals to add 

to the forest Sculpture Trail.

THE MOST EXPENSIVE SCULPTURE 
WAS SPONSORED: The “Native american 

and hawk” was sponsored for $46,000. 

PHASE ONE COMPLETED: 30 sculptures 

were commissioned by individual donors.

PHASE TWO: With the success of Phase One, 

plans are underway for Phase Two.

PARK VISITORSHIP INCREASED:  Over 

10,000 school children visited the sculpture 

trail during 2015.  Visitorship to the park has 

tripled since the project began.

MEDIA ATTENTION:  PR articles were 

published by visiting journalists, reaching a 

nationwide audience.

INTANGIBLE
COMMUNITy AWARENESS:  The sculptures 

have expanded public education and served 

as a catalyst for a sculpture trail for the city.

ECONOMIC DEVELOPMENT:  The trail serves 

as an attraction for the city, drawing tourists 

from around the world and filling hotels/

restaurants, contributing to the economic 

development of the city.

SUPPORT FOR THE ARTS COMMUNITy:  The 

sponsorship of the bronze statues support 

the region’s arts and the university.  Students 

on campus at uTRgV have an opportunity to 

be involved in the making of a real bronze 

sculpture.

CHILDREN AND FAMILIES IN NATURE:  
Reconnecting children with nature has 

recently become a national priority that can 

have impacts on a child’s mental, emotional, 

and physical health. The popularity of the 

forest Sculpture Trail has helped to draw 

families into nature. 

MEASURABLE
RESULTS TANGIBLE & INTANGIBLE


