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41. Best Single New Sponsorship Opportunity 
 
Overview Information 
 
a. Introduction 

 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is 
the nation’s longest-running and largest horticultural event. This year’s extraordinary 
show was held March 5 through 13 at the Pennsylvania Convention Center. 

 
The 2016 theme, “Explore America,” celebrated the centennial of the National Park 
Service and our country’s majestic landscapes, rich history, and vibrant culture.  The 
Pennsylvania Convention Center was transformed into an interpretation of America’s 
parks -- ten acres of trails, exhibits and attractions highlighting our national 
landscape, including fields of wildflowers, desert blooms, coastal flora, verdant 
meadows, fragrant pinelands, and ancient redwoods.  
 
PHS and the National Park Service are natural partners, sharing a common mission 
to protect and care for natural resources and preserve green spaces. In 2016, the 
National Park Service is celebrating 100 years of sharing America’s 408 national park 
sites, and helping people make meaningful connections to them. Through “Explore 
America,” PHS and the Park Service engaged visitors who know and love the parks, 
and invited a new generation to discover the special places that belong to us all. 
 
Proceeds from the Flower Show benefit the year-round programs of PHS, which is 
celebrating its 188th year of gardening, greening and learning. PHS initiatives include 
the PHS City Harvest program, which creates green jobs and supports a network of 
community gardens that raise fresh produce for more than 1,200 families in need 
each week during the growing season. 

 
 
b. Opportunity and Sponsor 
 
In celebration of International Women’s Day at the Flower Show, FTD, the floral 
delivery company, created a breathtaking floral exhibit where each woman visiting the 
show was honored with a free bouquet of flowers. 
 
 
 



	

 
c. Description and Purpose of New Sponsorship Opportunity 
 
The Business Development Team at PHS worked with representatives of FTD to 
create a way to spotlight the company’s services and enhance the experience of 
visitors to the Flower Show. They chose a new occasion at the show – the 
celebration of International Women’s Day – to create an opportunity for the company 
and our guests. 
 
International Women’s Day (March 8) pays tribute to the achievements of women 
throughout the world and the women in the lives of each of us. In keeping with the 
2016 show theme, “Explore America,” special programming at the Flower Show on 
this day included presentations by female Park Rangers of the National Park Service, 
who described their experiences in historic and iconic locations around the country 
over many decades. Among the highlights was the appearance, via Skype webcast 
from Richmond, Calif., of Betty Reid Soskin, at age 94 the oldest Park Ranger, who 
described her interaction with visitors to the Rosie the Riveter/WWII Homefront 
Historical National Park and highlights of her career with the Park Service. 
 
To honor those who attended the show on this date, FTD representatives handed out 
a free, five-stem bouquet to each woman who visited their exhibit. The women and 
their families and friends were invited to pose for photos before the FTD floral exhibit, 
which spelled out #ILooktoHer in flowers.  
 
The visitors were asked to post their photos on social media, tag women who served 
as inspiration for them, and include thankful and uplifting messages using the 
hashtag #ILooktoHer to raise awareness of International Women’s Day and FTD. 
 
d. Description of Targeted Sponsor 
 
FTD is a premier floral and gifting company that has been delivering flowers since 
1910. Through its diversified family of brands, the company provides floral and gift 
products to consumers mainly in the United States, Canada, the UK and Ireland. The 
FTD brand an iconic Mercury Man logo is displayed in nearly 40,000 floral shops in 
150 countries. 
 
The FTD mission is to inspire, support and delight customers when expressing life’s 
most important sentiments. 
 
e. Synergy of the Event and Sponsor 



	

The FTD (Florists’ Telegraph Delivery) company had been an exhibitor in the 
Philadelphia Flower Show in the 1930s, when the delivery company was growing 
rapidly. Florists used the telegraph and telephone to place orders for customers for 
deliveries in other cities. FTD allowed the florists to expand their markets and 
ensured they would be paid for their transactions. 
 
PHS and FTD wanted to rekindle the early relationship between the company and the 
Flower Show. Just as FTD has expanded around the world, the Flower Show has 
grown into the premier showcase for the nation’s leading floral designers, growers, 
and other partners of the floral industry, as well as a champion of gardening and the 
power of flowers. 
 
The celebration of International Women’s Day provided the opportunity to reunite with 
FTD, spotlight the company’s excellent service, and provide the perfect gift for each 
woman who attended the show on International Women’s Day.  
 
f. Overall Effectiveness and Success 
 
The FTD team found a very enthusiastic audience at the Flower Show. Within five 
hours, the company handed out 10,000 free bouquets to guests. 
 
The giveaway also received enthusiastic media coverage. Two local television 
stations covered the giveaway and other news outlets included the company’s exhibit 
and activity in their stories on International Women’s Day at the Flower Show. The 
coverage included this video on the local CBS affiliate: 
http://philadelphia.cbslocal.com/2016/03/08/philadelphia-flower-show-celebrates-
international-womens-day/ 
 
FTD plans on continuing its renewed relationship with PHS and will return to the 
Flower Show in 2017. 
 
Supporting Question: Handling the Challenges 
 
The floral giveaway faced one challenge: avoiding competition with the sale of 
flowers by vendors in the Flower Show Marketplace. 
 
The FTD exhibit was created in the concourse of the Pennsylvania Convention 
Center leading to the main exhibition halls – a prominent spot in a highly trafficked 
corridor, but apart from the Marketplace. The location beautified and activated the 
concourse, and did not discourage shoppers from visiting the many vendors inside 
the exhibition halls. 
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