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A. Introduction & Description of Main Event 

Music for All (MFA) is one of the nation’s largest and most influential organizations in support of active 
music making. Since 1975, MFA, through its Bands of America and Orchestra America programs, has been 
a destination and set the standard for scholastic music ensemble performance and music education advocacy. 
As a 501(c)(3) non-profit educational organization, MFA’s mission is to create, provide, and expand positively 
life-changing experiences through music for all. MFA’s vision is to be a catalyst to ensure that every child in 
America has access and opportunity for active music making in their scholastic environment. MFA’s programs 
include more than 30 annual events, including the Bands of America Grand National Championships and 
Regional Championships for marching band, the Music for All National Festival for concert bands, orchestra, 
jazz, chamber, and percussion ensembles, Affiliate Regional Music Festivals and national student honor 
ensembles.

Music for All’s oldest event, first held in 1976, is the Music for All Summer Symposium camp for students 
and teachers. In 2016, more than 1,700 high school and middle school student musicians and band directors 
gathered June 25 – July 2 at Ball State University in Muncie, Indiana for the 41st annual Music for All 
Summer Symposium, presented by Yamaha.

B. Name of Sponsor 
Yamaha Corporation of America



C. Description of Sponsor; Level of Sponsorship (cash/in-kind); Details of Benefit Package and 
Length of Sponsorship/ Partnership 

National Presenting Sponsor, since 1997. The annual cost for presenting sponsor is $330,000. Yamaha 
provides $225,000 of that in cash and the rest via in-kind equipment loans. The actual value of the in-kind 
equipment loaned is over $1 million per year, including percussion equipment for the Music for All Summer 
Symposium and National Festival, and outfitting the BOA Honor Band in the Rose Parade with new brass 
and percussion instruments.

Benefits Package:
National Presenting Sponsor status is attached to all event names, i.e. Bands of America Grand National 
Championships, presented by Yamaha and the Music for All Summer Symposium, presented by Yamaha.

Logo and event name ID on all event signage, print materials, ticket stock, credentials, advertising, 
merchandise, videos and webcasts, décor, and promotional materials.

Sponsor Print Advertising
In festival and event program books, educational program notebooks, and print newsetters.

Video and Audio
Video commercials on stadium and concert hall screens where used
PA announcements throughout event
Logo ID on video boards

Web and Digital Media
Yamaha logo on MFA website home page
Yamaha name or logo included on all event pages with event title
Yamaha logo on mobile app landing screens
Yamaha logo on all monthly e-newsletters and email promotions
Yamaha editorial in select newsletters
Yamaha logo on event cover images for MFA Facebook and Twitter pages
Social media promotions crosslinking to Sponsor’s social media pages

Sponsor Presence
Prominent field and stage signage at all events
Opportunity for exhibit booths at all events in preferred location
Right to sell products and services at all Music for All events and/or distribute
coupons and samples
Sponsor logo ID on all Music for All trade show exhibit booths at 20+ national events
Sponsor executives invited to be presenters during Awards ceremonies at any and all events
Invitations to all Music for All VIP events

Sponsor Event Tickets and Hospitality
Hospitality suite at Grand National Championships in Lucas Oil Stadium
VIP and preferred seating to all Music for All events
Yamaha representative invited to participate and observe advisory committee and board meetings

Participant Access
Access to Music for All event participants on site at events, and contact data within best practices and legal 
standards for use of personal contact data.
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D. Quantity and Quality of Support to Event by Sponsor 

Yamaha’s annual cash sponsorship is a significant contribution to Music for All’s cash flow and ability to 
present its programs. The in-kind equipment loaned makes MFA’s music events possible. Beyond these base 
contributions, Yamaha and Music for All are partners, working together on promotional and marketing 
efforts, artist and performance opportunities, and in creating programming tactics and strategies that will 
benefit both organizations and, ultimately, music education in America. At the Summer Symposium, Yamaha 
also provides artists for the evening concerts, including in 2016 the annual winners’ concert for the Yamaha 
Young Performing Artists competition, and saxophone Yamaha artist Mindi Abair and the Boneshakers. Many 
Yamaha artists teach at the Symposium across many of the student and teacher divisions.

E. Goals and Success of Relationships for Both Event and Sponsor 

Music for All’s mission is to create, provide, and expand positively life-changing experiences through music 
for all. Yamaha Corporation of America’s corporate slogan is “Sharing passion and performance.” Yamaha’s 
corporate philosophy is: “With our unique expertise and sensibilities, gained from our devotion to sound and 
music, we are committed to creating excitement and cultural inspiration together with people around the 
world.”

Yamaha’s sponsorship provides vital financial and equipment support necessary for non-profit Music for All 
to fulfill its mission through music. Music for All’s programs and events helps Yamaha fulfill its goals as stated 
in its slogan and philosophy. As National Presenting Sponsor of Music for All, Yamaha “has its own” music 
education programming and venues for artist performances that reach and serve its core customers.  

F. How the Sponsor Stands Out Over All Other Sponsors

Yamaha Corporation of America is woven into the fabric of Music for All’s programming and 25+ annual 
events. Yamaha Corporation of America Band and Orchestra Division’s Artist Relations and Education 
department resides in Music for All’s Indianapolis headquarters, sharing office space with Music for All staff 
and leadership (Yamaha’s U.S. offices are located in Buena Park, California). This provides an environment of 
cooperation and involvement unique among Music for All’s sponsors. 

Yamaha Corporation went above and beyond its sponsorship in 2016 with an unprecedented major 
scholarship program for music educators to attend the Music for All Summer Symposium Directors’ Academy. 
This is in addition to an annual $1,000 college scholarship that Yamaha provides annually to a Music for All 
student participant who intends to become a music educator. This unique Directors’ Academy scholarship 
program is the reason for this IFEA submission and is detailed further in item “G” that follows.
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G. Activation of Sponsorship by Sponsor

Yamaha Corporation of America provided an additional $64,000 in scholarships in 2016 for music educators 
to attend the Directors’ Academy at the Music for All Summer Symposium, presented by Yamaha. This was 
an unprecedented contribution, and provided full ride scholarships for an additional 88 band directors and 
24 percussion instructors to attend the summer Directors’ Academy, held June 27 – July 2, 2016 at Ball State 
University in Muncie, Indiana.

The scholarships were designed for music educators who were of under-represented populations, or taught in 
traditionally underserved schools and communities. This allowed for directors to attend the camp who might 
otherwise not have the opportunity. 

In order for a music educator to be eligible for the Yamaha Directors’ Academy Scholarship, he/she must have 
met at least one of the following criteria, and have not attended Summer Symposium since 2012:

• Educator teaches at a middle or high school where 40% or more of students are enrolled in the free and 
reduced lunch program.

• Educator is an ethnic or other minority as defined and eligible for most Federal (US) governmental grant 
programs (African-American, Hispanic, Asian, Native American, Alaska Native, Native Hawaiian and 
Native Pacific Islander).

• Educator teachers in a small or rural school/district setting (defined as a district in which 500 or fewer 
students are enrolled in grades 9-12).

• Educator is in his/her first three years of teaching, or has completed a degree in music education within 
the last year and has an offer of employment as an ensemble music teacher.

The 2016 Music for All Summer Symposium was MFA’s 41st annual summer camp for band directors and 
high school and middle school music students. The Directors’ Academy – the band director professional 
development component of the camp – has been part of the summer event since its first year in 1976. The 
largest directors’ enrollment prior to 2016 was about 250, several years ago, prior to the U.S. economic 
downturn that started around 2008. Since that time, enrollment has been slowly increasing, after a drop due 
to economics, and affected by a move of the camp from Illinois to Indiana.

With Yamaha’s generous scholarships, the 2016 Directors’ Academy enrollment was in total 300, with 112 of 
those attending on Yamaha scholarships: 88 band directors and 24 percussion specialists attended on the full 
ride Yamaha Scholarships.

The scholarships:

• Provided opportunity for new band directors to attend the camp that might otherwise not be able to 
financially.

• Increased the number of directors enrolled, providing Music for All with the opportunity to serve more 
music educators.

• Opened the door to bring more band directors into Music for All’s educational programming, increasing 
the chance that those directors might attend in future MFA programming, and bring students to 
participate in the student camp divisions.

• Further demonstrated Yamaha Corporation of America's committment to music education. 
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Yamaha Young Performing Artists Winners in concert 
at the Music for All Summer Symposium, presented by 
Yamaha.

Yamaha Marketing Manager for Percussion 
Instruments, Troy Wollwage, presents a session for 
instructors at the Symposium.

Music for All recorded more than 30 of the Yamaha 
summer directors scholarship recipients who wanted to 
share their “thanks” with Yamaha, and compiled them 
into a “thank you” video that was then shared with 
Yamaha Corporation of America executives, leadership, 
and staff.


